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The objective of the research which it sees is the unification regarding a retail trade
terminology. It prevented the confusion of the terminology against retail business area and
in order to arrange a terminology definition in domestic retail trade origination properly.
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Keywords : retailers, Department store, Super Market, Specialty Store, Convenience
Store, Drug Store, Non Store Retailing, Discount Store, Shopping Center,
shopping street, Market,

* Professor, Gangneung Yeongdong College ** Professor, Mokpo National University
**% [ecturer, Chang won National University ¥k Professor, Chodang University
FRREX Professor, Inchon city College FREERE Professor, Eulji University

ek Professor, Changwon National University —******** Professor, Sahmyook University
iRkt Professor, Tennessee State University — **F*#**¥%% Profeseor, Eulji University
RO Professor, Masan College o Professor, Changwon College
Rk ickickiorx Director, Market Management Support Center



