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The Impact of Price Discount on Perceived Value, Willingness to Buy,

and Search Intentions according to the Level of Consumers' Involvement
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Abstract

One of the major reasons for fierce competition among firms is
that they strive to increase their own market shares in the same mar-
ket with similar and apparently undifferentiated products in terms of
quality and perceived benefit. Due to such changes in the marketing
environment, differentiated after-sales service and diversified promotion
strategies have become more important in the race to gain a com-
petitive advantage.

Price discount is one of the popular promotion strategies that most
retailers use, especially to increase sales, but offering a price discount
does not always lead to the expected result. If marketers apply an
identical price-promotion strategy without considering the characteristic
differences in products and consumer preferences, the discounted price
itself may make people skeptical about the quality of the product.
Moreover, the changes in perceived value may appear differently de-
pending on factors such as consumer involvement. This implies that
variables such as the level of consumer involvement, brand loyalty,
and external reference prices, in reality, would have different effects
on how consumers perceive the value of price discounts.

The variables that affect consumers' perceived values and buying
decisions are diverse and complicated. Several studies have examined
the effects of such variables as external reference price, selling price,
and brand on consumers' perceived value of products. Results have
not shown consistent patterns. Therefore, we must note that the fac-
tors affecting consumers' value perceptions and buying behaviors are
diverse and that the results of studies on the same dependent variable
come out differently depending on what that variable is.

This study focused on the level of consumer involvement as a sa-
lient variable that supposedly affects the perceived value of a product,
willingness to buy, and search intentions. We tried to examine wheth-
er a price discount affects the perceived value—such as perceived ac-
quisition value and perceived transaction value—in different ways de-
pending on the level of consumer involvement. In addition, we pro-
posed managerial implications that marketers need to consider as a
whole, for instance, product attributes, brand loyalty, and involvement

* Associate Professor, School of Business Administration, Sejong Cyber
University, Korea.
** Subsection Chief, Graduate School, Semyung University, Korea.
*** Corresponding  author, Adjunct Professor, School of Business
Administration, Sejong Cyber University, Korea. Tel: +82-11-288-6347.
E-mail: ykp3603@korea.com

and then established a differentiated pricing strategy, case by case, in
order to effectively enhance consumers’ perceived values.

As a result, we found that perceived transaction value positively
affects perceived acquisition value and when discounting the price of
a high-involvement product enhances the consumer’s willingness to
buy, but perceived acquisition value does not affect the search in-
tentions significantly.

In the case of discounting prices of low-involvement products, on
the other hand, the perceived transaction value has a positive effect
on the willingness to buy, but the negative effect of perceived ac-
quisition value on the search intentions was not significant. We sup-
pose that people doubt a product's quality because of a declined per-
ceived quality derived from a price discount. Even though the price
discount enhanced the transaction value, people eventually increased
their level of searching for additional product information.

From the results of this study, we suggest that marketers ought to
establish an appropriate value-enhancing strategy based on the under-
standing of which perceived value consumers rely on more when they
conduct purchasing behavior because consumers perceive the degree
of importance of acquisition value or transaction value differently, de-
pending on their level of involvement.

Key words : perceived value, perceived acquisition value, perceived
transaction value, consumer involvement
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HZ2l X|ZfH(perceived benefit)y2 FOIARZE MSTOHE 2ok
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332. X|ZEET}K|

=

X2 S7HK= MEOILE MH[AE 2S3HHAM 2= FOfAS
0| S(net gains)S 2|0/5t1 0|52 FOIXZH A El= HF2
Hojdh FOHHIES oMAIZI AotEM, FOHRZE X[E5hk= =2
7HKIQE MZL| HXete & HHE H| W5l =S| S-o| gt
517 8 Grewal et al.(1998)0| AFE%H 970 =X™T=ES 7™
HEZ2 SR

333, K|ZAH27HK|

XZAH2l7HK = ME2l M Foi7rE0| B2l Ea7t4 Lt
MESICH= AMdE 2H|RPE QXSHEM 27l o2[He 7|80
et X[Z2tS ©o|0|BtCt  Grewal et al(1998)2 Lichtenstein et

al(1990)2] AATE HIEQZ FONXIO| AH2{ZHX|of CHEH X|ZHE 2
S7HKeE TS FF5L7| 5t 374 2[HE E=ES ARGt
[, HHAN HE7HK|Qte| TEHO0| ERIE(QUCt oo w2t =
AROME Hel7HKel EHME 2810] Grewal et al.(1998)0] AFR
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TLOjo|SK(willingness to buy)= FONXRIZL HES FOfst D o
olzztn Folg £ U, 7|E AHZuto| oJstH Fojole
X2 57HKet X|ZAHe 7Hxof 22 "2l deg Eelhe
2 Zolgt 4= Ik FOiC|EF2 Grewal et al.(1998)0| ArE3t 374
222 78 Hrz2 dA50 FYSIUACt
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3.3.5. BHAo|

EfMO|E(search intention)= F7IHQI MEE EMHSI X} St=
THO§RES| ofX|2t Folgh o= RULE Stigler(1961)= A|R7tAZ2 7t
HAHO|BE FOiX= E& E|X717F HOMQIX[Of CHSto] S5
O|2tr SHRALCE Ol2{gt S=dde daA7|7| 2[510f FOiXH=
LONAI2RE FEE HOMOfE Sh=0|, 7IBHE0| Cfoh EHAo|x
= EAMHIEAZL = M H 50 Hlwstol = o of
el X2 E(EAR= =)t 20t mer zRECE IF-A
A0 ofStH FONKEZE FHAEONZEA 0L K7te| HOHZHA0| SA|
Ol ==&%S WMe F7HEQ FEEMO| et X7t ZastA
=0 OlA2 ZHXIX|Ze| =F0| F7t5t7| WZ0|Ct O|Qb Z0|
712 o] A0E A = M FOfXRe| EMojzE= X225
R S X|[ZARROHK R 242 22 BA O ASE oEe = U
noofof mzl ARIHEo| HHESIRACE EHAHO|=i=  Grewal et
al.(1998)0] A% 3712| B2 78 M2 HASIe ZHSHRALL

Hol, X|[ZAHEWIHK], X|Z2S7EK], Fojelek U EHAolr o
=320t AMZ|E(Cronbach's Alpha) 241 Z0t= <E 1>9f ZOMH,
BE Q0l0] CH3t Cronbach's Alpha Zf0| Z5 0.7 O|ACE LiE}
Lt 2t S-S0 AMEZIYo| HEEH AR & £ QUCHHair et
al., 1998).
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<# 1> HEo| B} M|
g i Cronbach's Alpha
= Q.
oLcT oo™ _Tl_:il‘o.-l I‘I‘T',;I'O;I
D) siE HME2 LofjA ofe S23% HEF0|Ch
2) ST ME2 Lto|A 2ot 0fe ALt
2o e N = - = 0.935 0.900
A= 15 sz MBS ol o S MBo|T
4) L= oig HMF0of 2telo| of< BiCH
1) oSt MES golmoiitacz FojecHH W2 X|E% =9 20lkle S5t W23t
2) e 22 2 NMES MED 7IEe2 FBCH d2ioict.
3) 309| MEWES E7t6t LM L F2 Al MES Foistts glol MLt
4) Hotst MES FTICHE WoF X|Ee =209l JHXIE Y0t M2isict
X2 57K | 5) B AMYE 2 [f Toj7tzol H|sto] 283t 7HXIE 7HEICt D M2tsict 0.931 0.931
6) EII5H MBS FYUSHH LI =75t 22 SO R JH3xHE SFA|ZICtD =70k
7) MEFLO XEY = U= H07tAD H WS = 0 O] ©OZHA2 F2 7HK|E ZHEICH
8) BIISH ME2 W7t F7ote MEs IHARAS SHAZICID H2Bict.
9) EUI5H ®ME2 W7t HESH 7tHeg A2 = e JH7H &2 FojEtd M2ttt
1) O|et Z2 ERIVHAERE 80 MES TYUTICHH 7|20| 0j¢ £ Zo|ct
R|Zi7{271%] | 2) ol9t 22 SolsiHoz HES PSRN Hofgls £2 MR Be J|E2 L2 ol 0893 | 0872
3) 0|2t &2 7HAZHE +82CHH == HofE 0 ofL2t 1 X7} fe E42 LY AOo|Ch
D Hotot Bef MES Y oFo|2tH o] ZEE Y JtYMH2 fe =Ch
Toielg | 2) HekZt Bk MEQ #£YE 1EE Jtyde o =Ch 0.944 0.916
3) skt Hokstd MEZES i Jtyde2 o =Ch
D) oSt MZel FofZEEE Wal7| ™o CHe |OHE HojoiEE LE35to] 7tA38 2l u)g ZAo|Ct.
Ao | 2) HWIRHY MESl FOHAYEE Wal7| Mo CHE |OIES| JHAFRE O MY Zalt /g A 2k 0.906 0.901
3) IS MEQ| FojAE S Walr| Mo CHE AEE WEsty O 22 7t20| JEeX| HotE ZAo|Ct

34, MEEA L X242

ol B, =i BETEXE UES Z0E 2HE HE A

l z
2 o0iAMQ e AZS Qe Ade <& 2>1f 20| 2T 2 MS7tEnEl S AESHACE
o DIO/A ) x 2(QUEZEHIIA: K/D)o| AYMA sAaloz AP ZARZDNO| 2 SOIE(IR0 B )ar X2 HE)
JMBICE BOZo| £Z0 M2} ABIAS £ Jjo| RlEtoz = HulidrEez MESL, ol MEo| Ciet AH[Xpe| 2t
TEX| 0| 7+AEI0| X|ZH7HK|, FLOfolEt, 2|1 EFMo|=of OfX| O==F0| RoH AO|7t A=A TtestE SO HSSHALE
L odsto| kl0|2 =K} SHC. <H 3> YHSAZEES EOF1 QAen, <H 49| Rl A5Z
AE & M(P-value < 0.05) HE0] ME 20 =o| +=FO0| {FoX QI
<E 2> A AoI7L ASE L = UCH
HOE $F
NTOY(FLHE) RO (K| 2F) <# 3> YESAZHROF)
eSS 460,000 515,000 2,770 3,010 HNE N oA HEZ A} j_iL‘L’;_if_fﬂ
dia (Low) (High) (Low) (High) HoaE | BOE 50 49771 86313 12206
mofcel) | 25%Eel 33%2 0l 24%20l 30%gl X|oF 50 40486 | 109773 | .15524
7t4 345,000 2,099¢
2 HdZ29o| u8u Ao et SEAE2 OB 81 o — %Eﬁ%LingegﬂKm#@
Ho| EfFES SRS sl 2 ZALO| YM ARZALE HAISH o _ N
Qe Ol & UM ARSI T HES HEFE D2, 71 Seu el SRl Hi teh
golgs MESH7| fIFolch OHEE2 & 7HX| [¥eE Cxt 438
olsto] BtEE|E R HE0 e SEXe| 28E HEE of ® x| 2o | @ |xo|g] xtol2] 95%
weln M2ldg e & UTE SIUCh MROMS) chet H |2 |elas| 3 |gx  2ETY
ZX|A3t ALER0| ZRE H0l THSHESO0| AFZAL| E7ISHA il =@z K| Kt | spst | At
on, REER HiEE HEX| 602 BN S TITH=RY =
7Lt 2rEl GE0] B2 HeXIS MM fEEz 2t sopg | TNSECONS 0450 | o5 | 000 | 9285719748 | 5366713205
fast 42X 2 84Nl st FE| HeE | 4

o

=
I golee SEAE Y ZIMSt ghE ZARIRICE +HE A=
=

78 HER SO0 HOE, XAFES ZALIA

SPSS for Windows 13.02 0|23} 7|=&EAX2|E sl
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=
Iv. 240+ 21t
41, BEO| AUty EN
2 MBI £ lo £Fo= 2alEo] Yk Z2to| Bt
H

M5t7] ?(5t0] mHAR= otLtel nFE HOjZHAD £ =29 9
BEAH0| =gE 4E2 Xz SHOM SHRACE =, DA
2 505 EHOH7HALow)-AFEAH7 H(Low)e| =24ap EHoH7t
(Low)-2| FEH7I4High)2| A0 LS 225 Al
SHOI=S oIRACE & 309F22REH HEXE 3
ool chelf SEEZISE SHA R%AAL Off SEHHZ
FEE|0f U= 2175 MAAA 288F2| SEHEL, 5, 576712
Ol = 2Ee &3 AT ALESIALE

= GT0ME HHEE2FEYY T StHel HolrEFE
B0l 2|A5t0] 20~25M AtO|Q] EHOl CHehY TES BE2o=
SRS, Lot 0|52 dE0 ASE 12 HEX==2 R
Z0f CHet WS40 AFEZR0] YEtyoz SRRz 2 A

o

=]
=
oMol detidez Hefoh 548 7HX|n At 2 5 Atk

tol

El

&

M
A&

4.2. EtE-dat Azl

H

TED™EES S JHEEB0 4M 2 AFoIMel AT JEe
XZHEIS 7K, ZARI7HK, Pojels daln Melss 1Al
£ 2 485 79 YNYBEES TS, 12)T 2 47 7
ol ofgt HEE=ES0| UM JHEEILHE Mofiste =SS
2101 Q Ol & M(confirmatory factor analysis)?| ZuME ZHZE M7}
o =28 ZA-eo=ZN MHZ=™HEE(measurement model)S
S

o
ME|E 2440 BE J4E9| Cronbach's Alphagf2 0.90) 28
StALE &2l5tn A0M LE[dES SESIYCtT & 5= QUCE D
SPSSE 0|83t 2zt AT JHEo| Chet FE2&EX(principal com-
ponent analysis)S MA|SH ZUE £ [f <HE 5> <H 6>0{AQt Z
O] Do o&ut X0 &g ZF0| AM XA S7HK], X2
H2H7HX|, Fofelgl, d2|a BHMo|ETt 47tX] XARIe2 HIfE|Of
THHEIEE S =I5

=

T

%

<E 5> AIUEO| i3t FHEEMZAT D)
HE1 | d20 | HE3 | MHE4
PAV 1 .664 397 -.041 .108
PAV 2 .682 338 -.079 150
PAV 3 .620 295 .092 220
PAV 4 792 242 .044 .180
PAV 5 779 .189 -.027 .260
PAV 6 775 133 -.063 226
PAV 7 792 157 042 187
PAV 8 795 239 024 .180
PAV 9 745 277 032 239
PTV 1 491 249 -.003 624
PTV 2 274 232 .084 852
PTV 3 307 179 .035 852
WB 1 383 .802 -.032 251
WB 2 417 825 -.046 215

WB 3 397 836 -.045 216
SI1 .023 .001 944 .002
ST 2 .045 -.020 930 -.006
SI 3 -.054 -.059 874 .095

* PAV:X|ZtEIE7}4K|, PTV:X|ZHHH7HK|, WB:O§o|&F, SLEHMO| T

o
d21 | ¥22 | 83 | 4=

PAV 1 .669 421 .042 -.058
PAV 2 721 314 .036 -.121
PAV 3 560 .326 276 .003
PAV 4 739 325 118 -.051
PAV 5 797 .140 213 -.012
PAV 6 797 .068 298 -.047
PAV 7 810 252 195 -.035
PAV 8 819 159 255 -.052
PAV 9 713 .180 415 .028
PTV 1 461 135 .698 .066
PTV 2 .194 285 831 118
PTV 3 286 283 .829 .085
WB 1 285 787 279 -.067
WB 2 318 855 239 -.005
WB 3 .389 792 238 -.054
SI 1 .019 .006 .056 937

SI 2 -.068 .000 .041 .899

SI 3 -.109 -.107 .089 .891

* PAV:K|ZHE| S 7}K|, PTV:X|ZEH27HK], WB-O§O|3}, SI:EFAHO| &
otH, &4kl B(covariance matrix)Z 083510 7 70| Cf
= M(CFA)Z e 2ot 4¥HR2)0| H2 AFHE
=2 MASIYCE 7ol ZEo| JAME X[Z2ES7EK0f Cist 9
Mol HEEE So|AM 3719 &52, Fojelad X EHMo|zof Cf
3 37| HHEE FoME 22 1719 HES MASHICE Mt
o ZHOM= X|Z=S7HK|of CiT 97He] H-atE SoIA 3712
g=0|, Fojolskol| chst 3709 HHEE FoAE 1749 &=0|
MAZIQCE 28 ZHEHo| CHet 2lelEM Zie= <g 7>1t
o} Mot BAMZNF x2 SAHZO| Cfet pardh 28 JjEEel N
ot X|Pt2 HexHo =2 = I REO| Mokt TS| =
O gLt K|t Fo=EO| FO|=FELtH XOtM FF7HdH0| 7|
fl= 420 SAE |oldo| et Fo|Mut HtEA] X[t
= & 9o, o|jo]= GFI, RMR, NFI 1 Z2 Ct& Mg X|
+E TXGD O|EF oM A ZAEZ uU2lH EICH
(Guttman, 1997). O|0f [}2} GFI, AGFL, RMR, NFI, CFIo| Egtg
A4S ZoHoz HxY I B@X +8 JHsth 202 WHEICE

—

My
—

<& 7> 3YRYol Bolgoey A1}
i:i, _Efgi': (pxizk) GFI | AGFI | RMR | NFI | NNFI| CFI
apo | s (;iz)‘_zg) 0.88 | 0.81 |0.042 | 0.90 | 0.89 | 0.92
ool | 4 (ﬁﬁf}f}) 092 | 0.88 |0.043 | 0.94 | 0.95 | 0.96

CESH < 8>0f <& 9>9 Z0| NIt XM ZEOA A
N Zte| JEEA 2MZNE 2 WU XZAH2H7HKIRE X242 57t

X ZtAei7K|et Fofelel, J2[1 X2 S7tK|et Fojelg2
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HBo| BAE THle ASE LIEHHen SHNM2E [ol5t
Cr. olof 2} = A ZHEofA MAlRH = Zh 22| ekt
LABH= A2 FEHE|X|2E HHEHO| BAMO|=0f| it X|ZfA2)7t
X, X257, Fojelegate] JHEH ol A= RolSHA] &AL
= AFOMC TrEyett YXISHR| 2 A= LIEFKRLCE

IS

<E § AT Zhe| ATBH(RBO)
R|2kA2h 7] [ 71 28 S 7|

Mol ol do| b =lof XS0 37852 s o

_é_ o _-ll
CHe 242 2 4 QICh ety 7H His XX/
4312 XZtEISIHKI ROjOlE U EMOlS Zho| B2 HE
Fojxtel XIZHESIKIZE Tojelgol ojxls Yge SAHHO
2 [9|5IA LIEHGCHB21=1.20 t=10.86). O Z1t0|| °ostH X|ZtA
B7pRlel FHRQl P wob NULSINT} SYETN BH
xol X|Z7hAI7} 2 BotElof Ropks ol SrtEe 2 4 9
Ch % 7H HI-12 RIX|S/QIC S XIZtEISThxo] Bl
fet Pge SAMORZ SOlGHN| US HOE LIEHLTHE3I0.19,
F163). 0l X2l #a0| MM 22 HB
7b5el o Chgt Bolzol Ao ol Ygeiol Ro
HO|X| RE{THe AT ZhA0f et 20| Bl of Thste] S0
WS OIXX| YTt HS LIERIICE Olof wat 7HY HI2E

J|2tElQict. ZRE MRt HEUSAIE <17 2> YU <E 10>

=| TO§ofeF EfMol:
NEZE R 1.00
X| 2B =7}k 0.88* 1.00
Jojost 0.80% 0.64* 1.00
EtMo| 0.06 0.05 -0.04 1.00
*HEAFE 0.01F(EH)0A ol
<E 9> QT4 7Ho| AT (KO 2t
R ZAHWZEK| | X| 242 STHK] | FLofolet EfAio|
x| ZtA 27K 1.00
X2 E7HK| | 0.59* 1.00
Fojolst 0.59% 0.66* 1.00
EtAo| 0.15 -0.06 -0.06 1.00
* YTARE 001SEYHOIN ROlE.

43 ARIHol A5

Yol QluttAe IS mSHy| (ot FREEA
D &(structural equation model)?| TZ 12 = S}L}QI LISREL 8.50
for windowsE A25I0 AZE XM (path analysis)S MA|RQEMN 7t
M-S ZHSSHYULCE Browne and Cudeck= RMSEAQ| 70| 0.05 0|3}
O|H Hgtk7t 45111 0.08 O|StO|H HIZHZISHH 0.1 0|5t0|H
$=8ItsdICtD RS =0|(Browne and Cudeck, 1992), O|0f Cr}
20 & AF0|Mel apol =D o oist Hot: M4y
(RMSEA=0.078)2} XA&t0 ZZ22H0| Cfst MsHE(RMSEA=0.075)
= HIASH =FQ o2 TEHEICE

2 dT0ME ZEol MErMOl Mot E BIISHs XHENM
GFI, AGFI, RMSEA, RMR, CFI, NFI, NNFI, RFIE Ar&3st¥0, 1
OO M| X[HZETHK| B0 A, 12| XE0{0|AQ
X ZHE 7R -BMo| o] HZE HQDh THE Z& ZE20M2 ¢
U2 20 O[22 BT [{O[SHA LIEIRLCE ZEBXNCRE 2} Hote
=9 a2 25 Ao =UES DHEAF[X|= XSt JUX[TH Of
o Z2 X|$E9| %S EHHECR 0|83t At £ HFRH| H

o

HHEOl MBEO| £F2 £88 4 Uk +FQ HoE WEHED)

HY

43.1 120 F2RH0| Ciet 7HEHS
4311 X|ZAsH7Ix|9 X|2HES
ASZK(T11=0.76, =10.00E = WM X|ZAH2H7HK|= X|22

7HRj0 SEHEQ Fee DXl ALE UERHCE o] A1

Grewal et al.(1998)2| GIT0|A Hotet JHEo| HEANL; &Y

Al LtEHE 0|0, nEte AH|X= HMBSE EILE 2o ME

£d FEof| oiet XjAnt YEIL SRS EF BEME0| oigh 4

ot Fojelero] Z5HA AdElo] A=l ol2{e AH[X} B

HEZHKE A7 |= 7HEETIE 8%t FiidgM= 8T

JEX] 2kel BA AT

J

= =

#( )9k t-valued.

rdaz2z] e
e s wer o || ¥ o2
HI | K2R IE-XIZES o Ran |+ [T fore| 00| ey
e N 10.8

HI| XZESAROD-Tojelgmy) |+ | B2t [120] 00 agey
HI2|  X|ZEEIHK|(n)—~EA0 E(n3) | - | B31[0.19]1.63 |7|2

X2=170.78(df=60, p=.00)

GFI=0.919 AGFI=0.877

RMSEA=0.078 RMR=0.049 CFI=0.960

NFI=0.941 NNFI=0.948 RFI=0.923

naofof A0 74 HI-27t 7|ZE Anp BEsiA = O 2

O JhSBICH B, JE AT OfsB 2HIRE K22

AsS A 4 U JIHTAUBES 15%0)N 20% Heah

=0|(Gupta and Cooper, 1992), 2 AL A= 7tA=0l9|

S XN 6%0|A £ 33%E RAUFOZN AH|X}O| EfE B}

O Ato|7} st o= TCHEICE &, 10{e| 42 &elx0|
7

i)
+t

.

=
—
|

o
AN

1

o2 2 ol 2BX= SHHY 40| AR X7 &
SE|RAX|2 Vibhas and Suri200)7t 7HARCIE FEE XA E7t
SOt SIAXOl MM MBZZEO| et o/ 7o) 2o H
uFE7L Aast JEj7t & 7hsg0] At AL2ZM EAo=0
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CH810) (-2 WS XX 23t oz mtElCt

o — [SE

432, ®T0] A2EYo| st HLES
4321 XZIESTIX|ot X|ZAH2H7HA] Zhel BH ZE
XB0l0| AS0| XIZLSIKE Xz Ikl 2HHOl

SS OIAlE HOE LIEHICHYTI=082, 8.33) KEO| AH|XHs

HEZBt0| ol HEXAJ0| wIofstn uHzo| 2 w22 7|8

O[X| Qomf F2 FEICHMO| ofe EES WA El=d), O/

A MEX HAIKIO ChSt +8YS0| WS A S4 A X|ZHE

Mo Peke wWop X|ZHISIIATL SAEH KZAHYIKOE 2

MOl WSS DX Elof PMECE WM Ji540| St

A ECks e ¥ 4 YLk 3, 74 H2E X|XIE/QICH

43.2.2. X|Zf72471K|2t Fofeler Sl BAol: Zto] BA HE

MHaofel E FOiREe] X[ZAHRNZKZE ool OjX= &
g2 nooMet 20| SAHLZ FISHA LIEHGTKB21=1.12
8.14). O] Zmo| ofstH X|Z&S5IHK|el 28Hol Sgds &Of
KZAHNZEKZE SLEBN SHHR X717 =4 B7HEof
Ti7tsgol S7tEE & = ULk F, 7kE H2-12 XX UL
2 X|Z2lSIHX|e] EfMol=of et FE2 SAHLZ 7ot
K| A2 HOZ LIEFHCHP31=0.21, t=1.65). O APM2 X|Z7HK[Q|
S0 ZMAIZZIAD 22 ME2| FIHEQl O et B2
=of ERd0 0jXl= FYHO| FHOIX| Rottts At 7+E0
Mot Zof BMol=of tisty f(-)el Fets OXX| Helfhs A
= LIEtHC) =, 7kd H2-2& 7|45t B2E4Zaet 7t
AT Znte <38 3> U <& 11>3h ZCk

-
Il

<ag 3> FREMZK2A)

0.82 (8.33)

#( )9 t-valued.

<E 11> 7HEHS A0 (&0

It B2 B2

7k Az =
S Wt | ma | As

E

W2 | R|ZEISIHKIE)-RIZAZ KM | + |1 | 0s2 | 833 | x

H-L|  KZAiZRRn)—TojelinD) | + | B2t | L1z | 8.14 | xfe
X274

H2-2 [ZEAEHZHX (N D)~ B A 2| = (n3) - | B31 0211657
X2=186.54 (df=72, p=.00)
GFI=0.912 AGFI=0.872
RMSEA=0.075 RMR=0.072 CFI=0.961
NFI=0.939 NNFI=0.951 RFI=0.923

A7t H2-27b 7|2l Rel2 nEo{ofAel JtEol 7|HE
Aot Z2 Mo of o H0| HX|HAM
He7HK e SLEIUXT BaHez XAFH| =0 SO
SFEE[BM(E o= =7t Hot BERES| ZR= X|AFE2| Hatst
ojojgh SZ0il tiet ola0] SUHE| et FHEE FAol &

o 1% |
_(?_I-
d
U
I

r

|
240 THE SF2=M A FHMOE0 5o F(-)2| s
OIX|X| 2ot A2z THEREICh

V. 4

ru

5.1. Qb AAMY

TOiRES] X[ZH7kK|eF A0 ZEO| OjX|= Ha= 01 CHFSHH
=M FHO| Fojoh 7|IE AFoME AR =A7HA, EHON7t
4, BHHE SO0| FE JgHS=A HESIO 2H[RRQ| X|Z7HK|
gisto| OjXl= SLHo| et A7 O|RON el LFSHA|
2 Zig 20F1 ot
= AF0ME 2=E NSt X[Z7EK(7F FLOjofekat B A
o0 OiXl= dgs HTHR HIo2n, = Aol Zut
oF AMAIES Fa2lotE Ch3at Zot

HW, BO=0f| teh AH|Xt| FOjeleknt BMoI=0| HstE
T NA=SIHK| b X ZAAH2H7EK] ZH0f OjX|= S| =27+ A
2 Yolgh Aoz UERRtEH, dolel & XZAH2IHK|7}
X257 o 2852l Fhel ks OXl= A= LIEHKT
. A0 FOiRE MESE L0 Oieh X|Aa Y=t S5t
EE0 chet A8 FOjee0] Zot0 XA IHKE S
A7l 7tAFTE +8%s FuidaoA 88 3ldo| Zak|
O X|Z=lS7HK0f = 8HQ ks O|TCh= AE & =+ UL

=W, D0 FOHRIL] X|Z2SIHK= Fofelgo 38He F
(hel &2 OjX|= A= HERRED, ol XAl 3
SR Iz XA=SIHK| 7t SYE[THM SHHC X[Z7EK(7}
=4 EorEof| mat Foiel= HA| STtEIChE Atde =elg +
UACE EHH, X2 SIHEX|7F Moo OjX= e SAN2
Z ROIBH| §2 A=z LIERED, Ol = A70M el
o Z2 3 Tot TN 40| HAK|0f X7t Sk
AR g2 MESE0 tiet 2740l 2dEof BlunEEIL &
2ot JEi7F =0 EAMol=0 £(-)2| Ses OXKIX| ZotA & A
oz BEHELC

AR, MEole| 2 FOHRte] XA 7HK= Fojelo] =38
Hol el g2 0Kl A2 LIEtRCh &, Mo Foixt
o % MZO| tHet XIMolLE FEXM2[O 2 =HS 7|S0|X &
A Eoll me XZFEe| S Hor XA=SIHK| 7L S H
XZ4AHW 7K o= =S85l ks DX|A =lof Fojdsez &
e 7tsdg0| S7tds ¢ & Ut
o

(ST

=2 =2 oS

S, Mo FOiREe] B2 XA A= il 378
2l Fhel ks OiXl= A== LIEfRCE Ol X457t
SN s YOb X ZHAHHZHX7h ST HEHOl X247}
X7F =4 B7tE[o] FOi7tsg0l SUtEltte As & & UCh
2, X|ZP=S7HK7F gAol=0f 0Kl g2 SAHLR Re
SHA| B2 AS= LIERSCL O Olfs 120{e] Z2et ORE7HX|
2 7tAZI0 ME A7k gdoE S0t XAEE +E0|
SHEE|THA FEO| st 2yo| dA FIFEE EAel ERdo
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4o g A2z EO0[EC,

Ol2{el iptdnt= AH|AHE HOIZOf M2} X2 SIHK| E=
XZAH2RZERIof st QIXsh= ERdel 377t Mz dolsta
2 AHXE O XZ7HK|0f B 2ES FifdssS 28 =
Ztof w2t ojoff Refsts JHRgETES +RISHOF BT AIARE

= MAISt2 ALt
52. 7| SAHIL BT P

Aol SHAELRE AW, ALl #el7E MeHHolUC
Olc. = o] AFTATE flot dEYES FUHED K|
#2 AHMo| shPegezM ATEnE [
2o 38 4 Atk =HilE 7k 5 §ich

H

Yol AAM B2
S XIC

= Ho|He| =TS ISt Zdot 42X ol HAlE EEA=
O] &N HETETHAH|RHO| 71X U= HEFO| HSH BI9f
gto et o] UL ofptr|drtn o o= QUL

O|ef #&SIO| Chaat 22 FIHAQl Aol Ha ol X7|g
ALk F, A SAX H4 | Sl Ao it ZHEof
SEo| =F0| HO5iCt= 7|&E AFAN0| w2t AH 22
HIXto| EMHTL FIHo 2 JYE Mo AH|Xte| X|Z7EK] 8l
TOESO| O/X|= F&el Xtoof st Aot HRSICtn & =
RUCE EEoh, MAATO| OSHH AH|XIO| X|2t2 AH|XPIF A=2
Nate galof mal Matet = JACHD S0 X=2o| Bt 4
HIXte| o[sho| OjXl= FARAZEME ZAE RA(sensory fac-
tors), P1O{X FEF(linguistics), w=A]&dHorder effect), 12|10 Mg
(contex) A4S HOIBIRET, 2 GATOMS AZOHX UUH O
ot FeASS HESH0 EAHIHZ0| AH[XRQ| X|Zt7HK|0f O
K= FYBAE ==t AH|XF Ef 0| CHot £ CHE B
of HENOQl gt g mHSH= 7o Eedk: MIIE = UL
1 A=ECh

iy
B>
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