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An Influence of Distributor's Corporate Image on Consumer Behavior Towards PB
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Abstract

In addition to the globalization of the distribution industry and in-
tensified competition, the importance of Private Brands has been em-
phasized, and thus, many studies that clarify the various preceding
factors that affect PB purchase intent are being conducted. Following
this trend, the purpose of this study is the following. First, the effect
of distributor‘s corporate image on consumer behavior was verified.
Second, the perceived quality difference on PB products according to
consumers' job was verified. Third, satisfaction difference for PB
products according to consumers' job was examined. Research results
were shown as the following. First, factorial analysis, conducted to
verify distributor‘s corporate image, gave out the result of ethicality,
reliability, stability factors. Among those factors, ethicality and stabil-
ity were shown to have an effect on brand attitude. However, reli-
ability was not shown to influence PB brand attitude. Second,
through the analysis to see the effect of distributor‘s corporate image
on PB product attitude, it was verified that stability has an effect on
PB product attitude but ethicality and reliability do not. Third, the
analysis to verify the effect of distributor's corporate image on PB
product purchase intent showed that ethicality has an effect on pur-
chase intent, but reliability and stability do not. Fourth, housewives,
the most active users of distributors, were shown the highest in the
research on whether there is perceived quality difference according to
consumers' job. Following the group were college students, and then
office workers. Fifth, research on the level of satisfaction according
to consumers' job showed that there was not a significant difference.

The limitations and suggestions of this research were as the
following. First, this study could go over each corporate image ac-
cording to distributor type and characteristics. Due to the vast devel-
opment of distribution industry, the companies can be classified ac-
cording to the various types. Therefore, we propose the corporate im-
age of each distributors to be checked, and furthermore, to verify
which image of the different types of distributors has positive influ-
ence on consumer attitude.

* First author, Division of Advertising Marketing, Baekseok Culture
University, Korea. Tel:+82-10-2223-4219,
E-mail: hasarang@bscu.ac.kr
** Division of Advertising Marketing, Baekseok Culture University,
Korea. Tel:+82-10-3211-0654, E-mail: oya@bscu.ac.kr
*** Corresponding author, Division of Management and Tourism, Korea.
Tel:+82-10-4250-2618, E-mail: kisookim@kimpo.ac.kr

Second, PB products should have various perceived quality.
However, in this research, it has not been verified which specific fac-
tors among the various perceived quality of PB products has a more
meaningful influence on consumer attitude. Therefore, we also would
like to propose a need for closer research on the specific factors and
on which factor has a more positive influence on consumer attitude.

Keywords: distributor‘s corporate image, PB products, consumer at-
titude, perceived quality, satisfaction.
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