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Research on Practical Shopping Value and Consumer Attitudes on PB Products

According to Perceived Quality
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Eun-Hee Kim(Zl235|)*

Abstract

Purpose - The current analysis has been done in order to verify
the difference between consumer attitudes on the distributor’s PB
products in terms of practical shopping value and attitudes about the
product according to its perceived quality.

Research design, data, and methodology - The target respondents
of this study were those who have bought PB products at large-scale
discount stores within the past six months. We asked homemakers,
office workers, and students who live in Seoul or Daejon to respond
to a questionnaire by filling out self-evaluations, and collected the
completed questionnaires. To test the hypothesis, a t-test was carried
out by group for 25 percent of the high and low rankings, including
a quarter of the total respondents, to verify attitudes toward products
and brands, purchase satisfaction, and re-purchase intention according
to the practical shopping value and recognized quality of PB
products. A variance analysis was conducted to see if there were dif-
ferences among groups in terms of practical shopping value and per-
ceived quality. Scheffe’s back testing was used to identify differences
between groups.

Results - The result of the investigation of consumer attitudes ac-
cording to practical shopping value is as follows. First, it was veri-
fied that consumer attitudes about PB products increase as practical
shopping value increases. Second, there was no significant. Third, it
was verified that repurchase intentions for PB products get higher as
the practical shopping value of the consumer increases. The following
is the result of the investigation of consumer attitudes according to
the perceived quality of PB products. First, it was verified that the
product attitude improves as the perceived quality of PB products
increases. Second, the research confirmed that the brand attitude im-
proves as the perceived quality of PB products increases. Third, con-
sumer satisfaction is higher when the perceived quality of PB prod-
ucts is high. Fourth, this study verified that repurchase intentions for
PB products are higher as the perceived quality of the product
increases. Finally, the results of identifying differences between groups
for perceived quality and shopping value are as follows. It was iden-
tified that there were differences in shopping value according to the
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characteristics of the groups. However, perceived quality does not
change according to the characteristics of groups.

Conclusions - These results have practical implications for the mar-
keting strategy of PB products in order to satisfy consumer demands
and provide a differentiated service by the distributor. In addition, it
is suggested that a communication strategy may be necessary to in-
crease brand loyalty and ensure the continual growth and value crea-
tion of PB products as symbolic products for distributors.

PB Product, Practical Shopping Values, Perceived
Quality, Consumer Attitude.
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ST & MRSl SEeR AY2 LI dlatrn
|2zt £0f AHXE2 2E2|H0|1 JHK|
Z, £50 AHIE F=P5tn e AO|Ch O|ME
=2 YEZHES AT MER e
DASED QI MEfHoto 2 REYUNES MER o4 &
ghe|xoln ChABEl AH|XF 78 FF5H| s SAEH2
2 7|25t XA n(MBRE RASHY A U Eiste
(Mcgoldrick, 1984) S-S 220 (Private Brand: 0|35} PB)E S%t
AlZiCt ol2{st PBHIE2 CHSOICI0E &9 21 £0| S¥%t=
HZ=HH E2HE(National Brand: NB)H= XFHZE Ol K| ZO|Ct.
DETF ACHe] AH|XIEE 7t YEo| ALEFE F=5ln
RULE o[t ZESHY PBHIEL| S&2 AH|Xte| CHfst 50| A}
HEHCE I8 = Ue FSYHQl 7|z =it AL
=g o5t £EEE NSO &, PBHEQ 7tE 2 AEQ
=FHE 2L X2 S0 ME XS 4oz 20114
O|OtEQ} ZO|OIEE= FA| O 2= & PBHME2| H|50| 2
25%% J2|1 ZEeAE 27%E 7|SSHQUCE CHEOEO| 2 A
=2l ZHUHo| B2 =4 dl 7h Soll g 747t PBHIEQ! A0
Cl(Financial News, 2012).
PBH|ZC| &M AEEn H=8E29| oIF, 7IHME & O
ot GYo 2 S| QUCH ESH AIRO|A K|St HIEE H
57t FMO|CHLevy & Weitz, 2006). 0|23t W20 M RS K|
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RUCHRubio & Yagiie, 2008).

e fFSAM= 107) oj4el MES S47|Y & AEHYUNE
Sof d4kToistn QUCH NBHE2 Y R OHAE Z
HH[80| =30 UX|T PBHE2 Ol2fst K¢l
UAX| gtot AHBHoZ 7tH HEO| MAHZof FHH
2H4o| RFE 7HX| Ck 12{Lt PBHEZS %2 Chg=9| 0|
CIojoA obF S 2| z2[of TS XA 20 UCHMedical
Today, 2012). O|2{3t EHM= 7t40| MEHs|M EZHO| XMtEIC=
2H[XE QAo A 0| D|HEM, PBHES| XMI7HHEt
2 O Ol RagMel xtdstal Z2-™Eo| & =7t §lgs & =+
ALY

M2th %2 REYNSS Ol2e AHKSC 2 QM2
A% AP|DR BRBANAY 25 U 2FS Sof BT Lsiel
AH[X} HEES 5007 98t £X{HIS SOl S 0pY TS

= Tt UACk

Oletel =T HelotH PBHIZS XM 7tA™o| oish &
HIRLS| &2 2g=ot 20| 2geh At 28K QI40|2k=
PGS 7K UAZE € + AL [N RS M= PBHES
SO Y BYE J3E 50 AH|RSC| Cheh AH|IED
1gst E07ts 2H[ETE SFAZILA FE HEFS NE Y
ASEAXE st QUCf Mt = AFoME RE7FACHel
88 2TIVHKE Fols 2HAES 878 SFAIFI7| flet
PB HNEFo| M =riet AgstE JF7/2 d2|n FRNUE
¢ PBR|EC| 24Y 4=E flet OHAE TEs FS0tnAt o
74 20N Chea 22 dSE4S StAL oo

= 9ol SH2 Ci3at 20k W, ZEEMOM AY 5=
Ho|1, g2|Hol, H¥EXQ k(o w2t PBXF0 it X
SEE, 2L B, FOITE R AFOHC|=0f= oSt XtO|7t
U=X| =ISHAR; SHEk =M, PBHFO| CHOHO] B[R 7E X215}
= FoH SR NF dete] LEd0 et X[ZE SEO| et
MSEE, BE B, FOIRHEE S AFO0§2|=0= oftHst Xto]
7t QA 2HENXL ottt Olyel HEH AT Zits PBAIEO
Chet &% e otefat CE20f PBHIEO| 28X Ei=E =olge
2N 7SN 2FAE2 OIS TEfat 28X 2H0M ALK
2HE S + U= S AAFES MSSHLAt oot
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2.1. PB(Private Brand)

Fe2 Mottt MH[AS YAz 2H AH[XPEX] O1HsH=
BN 2522, I ZHH 2|1, JHE BHH process2A F
HMA ZHKS] o|sHS 2l0|Hh(Youn et al, 2004). Of2{gh A7
BEYE REYAES A REYMS S CHEE WE S
oz gists 2E0 X&MLY 4TS OIR1A M=z2 OHE
HefE =0t Atk 1 6|2 PBRIES| SEOICL

PB= RS YRS AFHEE FASIL AAFEE AH|IXHE 2o
0 22209 9HE FHOIL HES 7|2, diksto] Tojsts
ZO|CHMcgoldrick, 1984). 0|QF Z&B}0] Lewison(1997)S PBE
SYM7E A TS dEZ 2E FEYAIE TR = U=
YN YRS JHEE JHE2R RSYMIT He LR
o AAZ AZE WA EHilots MBO0[LE AH|A2td Fo|
SIRACE EEBF PBOY| CHSEO Noguchitomo(1997)= 19| KAOA =
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o mre BxIS0| ojsf Ciao] JjEoR
Folg|n Qlon, Eot Cdst YHozr FHE|D ULk F, &
E2X EHME(Private Brand: PB)y= AEO0| HIHE(Store Brands:
SB) EE= Private Label(PL)O|2}LE S}X|DH CHSOIE XpH|Q| Kp=2
g, 7%, Qg HEe=z 7| MIo HEYH EME
(National Brand: NB)@t= T =ICHKim, et al., 2001).

FEYMQ AHXS0A B2 2SS Zot2 PBHIZO| CHt
ATSE HEX Sl ¢Tel AH|XF oo HFE L0 =
2 QICH HA HEXN DHOAME PBHIE| & 432 &olst
7] et ZX|MY T Ef(Sayman et al., 2002) 12|10 SEQHC| &
el o|O|X|, Z&IstAt M0o|0|X| SFAHBurton et al., 1998; Batra
& Sinha, 2000; Collins-Doss & Lindly, 2003; Vahie & Paswan 2006)
A S0|Ct Est AHIAL B4 A= PBHIE FLOfAte| S410 A
Efl =tQl(Bellizzi et al., 1981; Mulhern & Williams, 1994)712|11 PB
HE0| AHXES| FUjM=z0 FE F= QQACE X|ZEH 2
3, 2G| ttM7t El= 744, PBOY| Chet X4, AH|Xte| X|

2|
g, ZIO|T=AE} ZH2 AFS|ZAX|E Bi=(Richardson et al., 1994)
s= dA5%hes 9| d7ES Am=E = UCL

PBH|Z2| HEAIFO| 2/=AIZ0 H3H HUY =2 I{0M=
1990 ALY SHERE 2AXQl A7 ZIHE0] H(Kim et al,
2011), olzfgt RS2 FEYA HEAO M=ol AR
(Park & Kim, 2002; Lee & Hwang, 2003), PBEZHE0| HaHE=X}AL
T2 st H(Kim, 2005), 1™ PBHMIEO CHeH AH|XEO| X|
Zt& JHX|QF MBS E(Kim et al., 2006), PBA|Z2| 2% QA 2
BaE EjZO0f 2t A (Lim et al, 2011)S SZ O|F0{N LiCt
5 Y 7SS AEHEH HX, Yoo et al.(2008)2 PBX|Z0]|
X|A=F2 PBH|Z0| CHet AH|XtQ| FO4Q|=0f F=0| O
2loI5IICt Eot UM MEYXO CHet ME(=dt =
BHZ0 gt X[Al+=F0| =2 AHXY+FE PBHES 04
Ellh= ATZANE =QISHICE Kim et al(2007)2 X[ CHH
10| RS YUMEMEO CHot X|&X Q1 0|80 2ot AH|X} 9

IStQICE ATZDL PBHES TR To| 20| Cigt

ppicte 1) & BIEEE § 2 AT 4 o0 M
OIA 720l TS RS HO| EMEAE X4Hl ojg:
SHs8 D Z40j2tn HASSACE,

52 2uxtel PUHBES HES WY X MM 2Hel O
OROlE Be BOE 2oln Stk Ol Meol Kim e
al(201)E PBHES 7|2 A TOHE HESH= KM Ql omet
O|0|X] 292I0| AH|XIEf=0of Feks O/X|=X| &
o FSEHMl O0IX| T gald, MEY, oHEY
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MM = PB H2HCEY
Zole 22ldnt eP8gol, PB HBE=0& HHgol gek2 0|
Xe Zdoz =olg|Qict =3t pojel=o= 2240 Feks 0|

X Aoz =Holx|Urf.

O|¢fol PBA|ZDt 2HE HAHATS2S A iget Hiet 20|
PBH|Z0] CHEH AH|XIEHE , 70§ 29 12|71 PBH|ES| Eic
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Atetat ME 2o ME HMEEERL POi7ISE SO AH|AR
oM A7t FRE O|RL RUSS & & UL L2t = A7
OlA PBH|ZS| S 2EHSI0| AH|XtC| HEX aEIHK|eF K|
ZtEl SHO|IEE M7t AHIMEH=O| OXE Igs =olet
2=2H PBHZS| OIS HEE 879 AMAES =&t
At SHe

U

22, £EIH

FHRIO|Z2 Jelo| AHO|Lt QIZt0] HES K|Hfoks Qa2M
AH|RRO| MHBSTF BEHO| U B4O|ChLee et al. 1997). 1}
2pi ALFERIINE AH[RIO| J|2E SRS BHGD, Xjo} H
NS REISHL SAAIZI7| 2B SRR M(Feather, 1975) AH|X}
b Y, YN, FBY Q8|0 AN 2TFHS Sof 0
O|X|= ATO| CHSF AH|XFQ| AMHA TI}O|CHAN & Lee, 2011).

FRRIS] HER Folot ol et L2kY 4 YUK Blochat
Richins(1983)= ATIIK|E AH|XPIL == KHE-MH|A9| 7|5
X HO|Ql AZHHOL, X3 712, AlMo| Held 52 4rjHes
FRA 07l H8X Jixiet AWIHON KL of2f x|
MM FHN o2 FToH HAN JINE EHBCLD Lo}
RICt Babin et al(1994)E AT7HK|= Ol7to| AKX =ML QIX|
B0 KM WOl FToHs H2H SRE ASS FHOYCE

ATIINO| TS ABE FpRISH HH TR A @7

I

OINE Z2 oz Myt Uk OIS AWETIIXES
AR O RIE e ARITE BRS WD S 0 1 Av|X
o FES 54 A& YOINQl MsNFozs Folstn Yct w3t
AYFRINE ALY SEE oYHo2 AT U8 4T
FR7MNS 2TANE 71 HH 2WEIINE 25 T
Sk3 QUCkSherry, 1990). OINE ATWIXE USH LTI} AT
ATOR ATt SHB L0 M 4 rk
—

X, 48X 4WUIKIE FHoks AH|IXIEE HEEH 0|52
f2|Xo|1 HEXO|H(Batra & Ahtola, 1991), TOH2IAIRAES
I RIS 2HIRISO) Hiol ATiNoE O Be Heuug
OtCH(Bloch & Richins, 1983). FEo 0|52 FEEMOM AN 55
Hol4, I XgHo|H, &2|H oAEEE Feitks Ao|Lt
(Batra & Ahtola, 1991; Engel et al., 1995). EESt Engel et al.(1995)
2 £Wo| U8H s UHY MEfo| 8T 5 Aok it
892 Y=0M L5, £+TZHES FLSs LHZ77F Lot
Lt EHEEl=7100 W2t ERECED SHIC.

HE8H 4TOM HE AFXS2 7HK| A@EES MAISHA=C
Z1 = Holbrook(1994)2 ZXMX K|, 4ol &84 2|1 AH|
29| R4 37HK| AHAES MAISIICE 22| YO 2fsHH KA,
BRI 7HxtEe R HY MU0 s FEC MES &5
5 —

AL
AL

I OF ot

0

St 2Ol SM, 4Zo| HBAHCR A7 L3S ¥ S0|1
ALBES 44 4 YEX|S BCHE ZHO|CH AT, Mu|A 2
2A0[Ch MH|A Q4ME mojglo] HEML} ADPH S5
o CHst AH|XF ™I7HO|CE O|Atol 37X XFRl2 Mathwick et al.
(20012 HTIME SUSHH HQIFQUCE OjMte| PSS 4T
KON ABF JHK|E TSl 4IRS WSS O|MHO|D
o|mxo| BEoz MHEIZ & 4 QICKBatra & Ahtola, 1991).
£%7| ATIHA Ko @lns
HoLt PI UIPAISS MM AWo|E TS FX|7| ARRY
Ch Bts ATARS AHRSS ARF ATIKE ZTsle
AHIRFSO) I8 EOH O FEE0|D QN ANe Uit

ot 0|2 28X dFHite ™S Hodt= HAM MO
o E/82 4d¥dle O © &2 7HKE RooiCh= ZAo|Ct
(Holbrook & Hirschman, 1982). 0|2} £tZ435}0] Holbrook(1994)2 2
SN AWIHK|Q| 27kK| FaAMECE HO[H RIEE MAISHA
Ch. BA, dOld2 AZEQ FMESEQALL FEME|AS| Q2

=ME ZESHSHCKDeighton & Grayson, 1995; Mano & Oliver, 1993).
=M, FEE2 AHXPE 2T2S0| 2Y Eostl FFEUEMN
U= 22 ZHSU Yoo {HC2RH HOE = U= YE
ZtO 2(Unger & Kernan, 1983), THOjRI0t0| watabd XiAOM &
g Y= ZHoz MYEICKBabin et al, 1994).

>

MAATOIM HMAISH 2 £TO| FFS= I = MO|, &
A, 7|20, AR, 2, AxE 320, M2 dEsgo e
OIX|2FFET, SHANA EI|(Babin et al., 1994), 12|10 0tk
O Zufat7|Ert FEE0| JhRIF Ol AEO| A, 0|, &t
A 50| ZHEICKBloch et al., 1983; Lim & Pyun, 2000). <, 3|2t
A ALKz 2H[AFS0| AEIHOIM 7= |IStL EHL2
FoEol N ZEES TEde & + UCh

Olate| MAATOIM AHmEH AHXS2 Ched| 4ECS
TONSH7 | 2Ch= CHet ZHXAHRIS] A8 JHK|, &al& 7HX|, At
3|H 7HK| 52 EHS0|Lt EH JHXE F=87| ol AW
Eojstn QUSS & 4= QCKBabin et al., 1994; Bloch et al., 1983).
JdejLt PBHES| S42 SEMH| 714 2HEEo| o 4ESIC=
ZHOM AHIAHES| 4TIIK|s N ZHEC= HE8F 7HK|
ZMO| o Zoh &WoE2te = = QUACE £ HE8H 4TI |=
4% Al 0252l ofygt o|FZat 2A7F 7| W &S of
Mot A2 =S5517| et Y2 2HF57|of|(Kim, 2001), HE8& It
Xlof et AH|Xte| PBH|Z0] CHot Ei== 2| LEHE &= US
Zo|Ct. mEtM 2 AFoME JH4a SRETM 48F £4
2 AL e PBHEO| HEX AWIZHX[0f M2} AH|XIEEZO|
ojist Xto|7t U=X| O|E =QIStuR; SHAUCE ot SEAL HE
of 540 mz} 48X 4TI Ot XHO|7F U=X| elgt
S=ZM PBNEO| CHst OIS HEko| AAEE TESHAX} 1R
Ch O|Z AT #lstof Ct3it 22 A77tde 2ds5iRint

-

A7t 1. HE8H LTWIHK[Of W2t PBH|ZO| Tt AH|XHER
== Xo7h A= Ao|Lf.
ATt 11 HEH g0 a2t PBHF0| Chet X SE
== Xo7h /A= Ao|Lf.
A7t 12 28X LEIHA[0f et PBHFO| LR HE
Ef== XHO[7F S ZAOIC,.
A7t 13 HE8X gIHK|of el PBAIF0H Ciict Oi
EZ = K07F U AO|Ch
A7t 14 28X LEIHA[0f w2t PBX|FO| CHEE A0
ol=& Xo|7t QU= Ao|Ct.
ATtE 2. 8N LYK= H[AF HTO| w2t Xo|7H R
= A0|ch

23. Xz#E 2

KZtEl B AH|RIF RHHOZ X|ZUste FEH EMZN
20| HOIX| = HTO| Cfst HEFHOl ZHO|CHBetiman &
Park, 1980). O|2{3 THEIOJA Garvin(1984)2 X|ZtEl ZEIS AH|
b JH7HQI0] OlABte FHN WIIE ZESH HOZ AE, HE
olojX| d2lm Zm Sof ozt 7HIEQl W} Zpo| Zo|oi,
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2H|XE ZXPIF B0l FEE 22E QU|eitte QSR

Zeithaml(1988)2 X|ZtEl Z2EE MEQ| MEHEQl o Chst
AH[XfQ| TEIO 2 47(X| AHAOIM HASIRICE 19| 4FHS HH
AW, X|ZE 222 Ay EFie FHECe FEE i E0|.
=M, MEQ MY SHELC 52 +Fo| FAH0|N ST 7Y
o[t Mm, E-MEO| CHeh AH|Xte| MEFEQl BILZN HEZE
Off CHoh EHE=QF FARSH 7HEO|CE YR, AH|X{Q| CHOHH|ZS0IA
o ©E = HMEL2E QMG U= oF HMEF el oA
S2do|| gk EHEHOICE Bruck et al.(2000)2 X|ZfE FEO|| CHSE
o AFBHEOlY, CHed, W+, MHA Had, ds, #%IQ o
H7ER| X2 2YSIUCE o|ME X|4E FEE MEsdEC
O &2 FEH 70E(Zeitheml, 1988)22 EHAXIRO| Ol T X+
o2 431 o, AN FFN= PHEE = F2HEQ HE
Ot B ARXES MAHSIYULCHGarvin, 1983; Dodds & Kent,
1985; Zeitheml, 1988).

X|2tE 2822 2H[AHS0| IfEHEo|H, FetstA BES Aatd
o=z Hote 50| 97| WEo| AH[Xt JHolo] FaEo =z X|Zt
St OIE MZS "IM6h7(of O E SHOM FRHQIez AR
=0 o8 ML QUCE MXA{, Hawkins and Coney(1983)= X|
ZtEl BEO| AH|Xe| FOjAFO AN £ 4E0| Ciet M=
CL S0 IS O/E £ Ue B=et H|th ZREQl 7jEe

B2 HOM} 0|9 ZHE| Aaker(1991)= X|ZtEl ZZEl0| HaHE XpAt

HE
50| St Holez FUAFI BHME SY=0| A
go| Ojx|, S5 FOiRte] S7[F07 Z2 BR0e XAE &

ZO| Foi2Eo| 28Hel aflez XHEoIhs AO|Ch H[Xt

X|26h= MEe 22 1 BEfEQ| X|Alof HEEZ & Z0| ofL|7|
Off AH|XE7} QIAISH= Q| &O| Ot [f HHME QML =0t
FICtD MAHSIAHCH Aaker, 1997).

Hellof and Jacobson(1999)2 A|X HQE1t X|2t=l EX0f| 25t
G ZANoA AHXHE A|RERFE0| =0H EHO| 25T A2
2 M5t SEX|Zo| EEe des 01F Aolgte= FHHt
HICHE A RFEL F7IR SEEO| LAy Ao2= FFH2
2 X0 2EHQl Fgo| 0|E == At FHSHRALEL

MEo| BN FHo| Yz, HTAUH ohE U 5 O A
ZM =9t M==AY FX|EH S BAMEES AT Hoch
and Banerji(1993)= PBH|Z0| MZS &t2{® 7|ZAECH= ZX0|
O =23t 83 20I1AS H|A|SIRICt ESH Taylo and Baker(1994)

= LH[XNO| MH|A FEDF NAMBERO| RAE HISH= AHT0|AM
b =2 25 gE2 0K
g7t 4 & g0l
2| Llusar et al.(2001)
2 7O o|=0f CHSHY X|ZtEl SEI B ARO|0l= =z atrt
b Fojel= SO AH|R:
U 2 = AUCH
PBHIES| 7IY FEHY S42 ME2 FEOH M7keks £
42 #4 Act ol WM HEHEDM, SN PBHEF2
7HAEH0l AH[R2| X|ZE 2 Hdo A0 Bt HFak= o
EA UEHE & ATt o5 5 Atk M2t = AF0ME X
ZE SHO| MHATE EzE /SN2l PBHEO| Cist X2
& SEO| AHXEI=0E= ot X0|7F AR 2HQISHAA}; SHRA
b tEoh SERLl £40oi| w2t PBHFO| Ciet X|2HE S22 0o
Hob Xto[7t A=Al &QltezM PBRIES| HEAtEetet oot
=2 Qs OAE AMEE =E5HaX} SIIC Ol H5 {lsto
ot #2 A7HEE 275N
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A7+E 3. PBRIE2| X[ZtEl SEO| Wl SHAEEOlE Xt
07k A= AO|Ck.
AT7+d 3-1. PBHIEC| X[ZHE SO W2t MSE =0 At
0|7} A= ZAO|L}.
AT7+d 3-2. PBRIE2| X[ZE SEO| 2t BEEE0=
Xo[7t A= ZO|Lh.
AT7+d 3-3. PBHIES| X[ZHE SEO| w2t FOfEos At
0|7} A= ZO|L}.
A7k 34 PBHIZEC| X[ZtEl FEO| W2t Aofel=of=
Xol7h A= Aot
A77He 4. PBHES| X|ZE 2
7t U= ZAOICE.
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2H[RE FEO| W2t XHo]

3. gl E
3.0, ZAF CHARR}

= GTE flet SEAE 28F 287Kt PBHIES| X|ZE
SEO| ME BRI =t FE ZHe| X0IE =elsty| 2[5te |
= 670 O[LHOf| CHEZQIH(OIOE, REIOE, 22 )0
PBH|ZES TOMSH XS 2= AL, £t SEHAES2
MEdb thEoe] AFR=A F5, X, StESoA X71E7t
7Yz 2EUEN SHTIEE X|AISt HEE HEXIE FAl
o|lohe SES ARSSIRICE Azl 21) 220 SET 2098
T FSHI Lardol gtk fHtel= 2d4det H2XIE Hels
2038o] 222 AT M0 AHEEUC). SEAS| FSA Y
ol S8 HmEH FR68T(33.5%), HYU4F(26.6%) 2|1
Shel813H(39.9%)0| Ct.

32, w40 R Fo| U Y =7

HEX AWIHK|E AH|ZPE JSke MES TFOiSH| 2510
St g Udte AR 588
ol ATEIFK|CHBabin et al., 1994). [[t2FA]
2 dFoMe H8X aTWIKE ZESH7| IS5t Babin et al
(1994) 12|10 Kim(200)2| AN AMESH HFA=S 2 AT
of FHo| MtstA H25t0] AHE SHRICE Ol &=E2 ‘L=
A0l A=lE MM LTS TP, ‘L= CHHEZE LA 2ast
U0 FYSICP, ‘L= & Q% HEO| JUAS WEh LTsp,
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Mo| chgt AH|xte] FEFEOl HIIO|CHKeller, 1998). |2t
1S =el7] YIB10] Ye and Jun(2010)2] HTOIA AFBSH A
2 oq0) 9 Halsiel ALRSICL OS S22 PBAIEC]

2 mMutsom @2 & Qrk, PBHEQ| IS Mutdom
sich, ‘PBHIZS| QEe MetHom Q4dich, PBHEC| E
o Mgtdoz ZCholch 0 2e M 1A Uk 1E
Ol ‘OIS DCH SE Q| Likentd HE2 ZHSIQICL SHELO)
Melze stolst 2t 08782 solgict X|ZtE EXe =
ZEIMS FOIsH Ha AmE

A o o H1 o 4o

ML

323. MEH T

MEE== PBRIZO Cieh THHAQl BI=E Z=73st7| 2lsto]
Lee(1990)2] ATOIA AES HEE = A0 A WF2I5H0]

A3 O|F 22 ‘PBHMEZ2 =40| ZiCh ‘PBHZE2 /&
SICh, ‘PBHZ2 ZEXO| ECF, ‘PBHES DIEAHLCY 4 &=
Ot O|F 2&2 ‘Hof AZX &t 1F oM O A™CH 57
Likertd MEZ ZHSIQOH, SHES0| CHet ME|== 0.8512
SQIE|QUCE. ZHSFS o] SHEIGYS =P {6t o2
A A+E =olst gt 2% 06 0|g22 =Rl

A HEo| iS5t AH|ARe| Zi-Et3ar M2
= Egoh MEHQl HIto|CE 2 AROo|ME Ol HHS
0§ Lee and Jeong(1997)2] GTO|A At M S5 2
= 5749 22 AMBSIRICE Ol 2E2PBHIE Z
Ch, ‘PBME E™EO =Z0| ZiCP, ‘PBMIE EHETL OFO &
C}, ‘PBHE = H
O|Cho|H, “M& =X g
He2 ZHSIQICL HEEYQ MEEE 09032 ZOIL|QUCt &
HEEN =S ZH-SH7| 2ot 5t = ol
Zar A7 0.7 o|M42Z ZOIZ|QUT|0| OlF TE7to
HAHE =2 AR Zol|RUCt

325 OEEE

UEL = PBHES 0D = AH|APDF L7l MAEQN B
EE =X 10X SHYUCE 0|2 =X™E7| 9 5H0 Westbrook and
Reilly(1983)2] ATOIM HMAlet Mz & 2 Aol X0 XA =
Y, B ARSI AT 3749 2o ‘PBHIESl T2
ciEot MEHO|Ch, ‘PBH|EC| S HEIHC=E DHESICE, ‘PBH|
20| 72 &t Ao|cpo|H, MS A™X| SiCh 1F oA Of%
J™CH 57 Liketd MLz ZFSRUCL FHEL=Q ME|es=
0.8752 ZQIE|QUCL 519 =S 4o +=HEITES =elst Ayt
SEAETE 07 Ol E SHRIL|QUVI0| O|F F=7Ho| AEEtA =
=2 ACE =elg|QUCt

3.2.6. 7Ol =

MTojele= MFOILE ME|AO Cich Fof &gl BIHE &
A2 Aot e Aol HEez =20 NFS S50t At

288 7tsde LUSHKKim et al, 2008). O] =Hst7| Q51N
Engel and Blackwell(1995)2] HT0JA Attt MEZE X|HZ|5HY
AHESIRICE AT g2 ‘PBHIES MO =7t {UCF, ‘PB
HE2 MTog 7tsMdo| =Ch, PBHES A&HHQ=z AEY

Q|7 RUEpel 37 2
Al BSCH 1OIA COfe
850 tigt M2

oz RULCL Ol 22 Y 1™
= Likertdd MEC- 2 =HSIQIC

=)
= 08722 =QIF[UCE MPOjel=E F3

il

op

F

=8|
[|. 5%

_

&p7] 93t HRE0| MBASE BE 07 O[4OR HOIE|0|
OIS ¥S 710 +3 EIES 2 Ao HIECE

33. Xtg 24

2 gTes AHXte| 48X AWIIX|0| [HE PBXS0| CigH A&
HIXIER =2} PBM|ES| X|ZE FEHO| g AH[XEHEE OIet
Ko7t QeX| dz(n HEH 2t 88X AWIHK|Qt PBNFO| CHE
X|2tE S22 ofist Xo|7h U=A| =HelstuAt H4EH AR 2
MEZ HAISIQICEL 43X A7 2M2 SAHH 24780t 2™
EMI7|#O 2 LHFO{FICKYoun & Kim, 2007). J12{L} 2 AHAFO|AM
= AR JHEASE /5H0] SPSS Windows 18.0 S4 =211

B BRI SAEAI|YS TBRAC, 2t ol SUSES
7 LjR QpHde OISl TR} Cronbach o #4E 0|83}0f Alz|e
2 OB E3 ZHARE 7to| 4 ElLMS HAIBIDK}
A ASE HOIBIQICH M8 AWK} PBHIES| |2t
0| M2 HEE|E 2USEE, PUUE, Mool ofm
SHR| 20Isl7| QIsto] FH STt 429 BA| ofgt A3l
25%0f TSt TEHY ZZS AARSIRICH | M2 A8F &
=Wotx|et x|2tE EX <) S

o
<2 ofet Kol7t UR| Helet
Mg MABISUCL E8 OIS FE 20| K0 HHols

o AzHZS A

Rl
o
39
(]

4. Z1t
41. 28X LEIHK[Of [MHE H|AF EiE

ATE 2HIATE JHots MES FOish7| fI6t0 &d Al
Mol g2|Hel H8H adIHK|of UE PBR|ZO| CHEH Al
Ei=, SEHEENE, 7O THE J2[1 M0l =E QIS uA}

QUL Ol RI510] +ASS 2Alet 2t <& 1>1f Zrh X,
20| oot 28X 4TI7H7t g1 {50 et 2~ HXe| PB
MEE == X0[7F S Ao|tt k= 7tdE ASSIRACE 3 Z2at
H8H W7 w2t {elojsh Ao7t As A2z HQIEY
Ch 28Y 2877t 2245 HEHES &2 A2 ol

UCKE=1.999, p<.05). WEM 7HE 1-12 X[X|Z|ASS SISHRAC
o

O rir

Ot gy olr

=M, aHRRe] £Fof St ZHXHEF 20 ®30| W2t PBRE
o EMEE|=0= X0|7t AS AOICt 2t 7HEE =QISHAILE
1 Zit PBNES| EHMEEIEOE 28 2TV =25
PBH|EO| CSt ERMEEEYE O 22 A2 =Rl &4
Moz Rolbfgh KOl LIEFLEA| QUCE MEEM 7tE 122 7|
HEIASS =AQISIACE AW, AB|XfS| 28X LgIHK|of WE
PBR|Z0 Ciet 708 2HE== XfO[7h A2 AOICh 2h= 7HdE
2OIBIRACE AT E, 28 TIHKZ 1 R3O W2} PBX
=0 oSt 7o HFHE= R2l0jeh X0l LIEHLIR] ALY 2t
M 7t 132 7|HEIAZS HolotInh. HR, AH|Afe] &F 7t
XH=0f| WE PBHEO CHSH MOiel=& Xt0|7F US ZAOICt
gh= 72 S =HQISIALE O Znt &8 JHXHE0f| [THE PBX|Z0|
et Foiel== R0 AHO[7h s Aoz SHolL|ULt. 5,

=
88X 2d7H7F 255 PBHEO| Y MTF0e=s 52 A
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S 28X P RES a1 E=mK
ST ATTHK| 2l == SR HZHX} t
= inl 74 2.95 63
M=H 1.999%
&6 ] 57 272 66
i 74 2.88 62
HalCE = 1.1
h= X 57 275 67 3
i 74 325 78
op= -+ 364
aas X 57 320 58 36
i 74 2.83 78
py/E=nil el — 009*
IrHiS= X 57 2.52 1.00 2.009
**kp<.001, **p<.01, *p<.05
42, AH|XF ENHO| M2 8N LHTIHK

2-9t 2Tt SEALS| G 7+ XO|S HolsH Zuk S, FEol,
oSt Ko7t Qe oz
|

Feo| M2 48 AWIHKE |9
OlT|QICHE=17.298, p<.001). O|F{Bt ZAIE JHHozZ AHE7|
olsto] AlEAZAT YE 2 BE ROI0[S Ko7t Y HO2
SO MY ATWIKE It Y &2 UOR Holg
on| CHgozt NIl S £0F OIRCE Maty TH
25 RIXEIYSS HOISUCY

I o

<E 2> 2HX SH0| M2 48X AT BRI BEEN
ESS B Hgel %
e 2.05 2.96 4.06
BXEHA 1.69 1.80 1.31
B 3> AHT SHO| G2 48Y 2TTIK MR
22 | A ARE | BoAZ F
S laeds 79.326 2 39.663 17.298%***
RCkLY 458.578 200 2.293
[l 537.904 202

wrkp< 001, #*p<.01, *p<.05
43. PBRIZO| X|ZtEl ZHO| M2 AH|KEE

PBH|EO| CSt X|ZE SEO| &1 30 wat 2H[Xte| PB
HMEOl Chet MZEiE, EMEEE, 70| UHFE=et MF0i=E
oftegh XHo|7t AR +HES AR 2 <& 49 2L HH,
PBR|ZO0] CHet MEE=E X|Ztel 20| W2t Xto|7t A A0
ot 2t= 7HES =QIsiiny. O 20 X|ZtE 520 =1 H30
el felofet Xol7t s A2z =olz|AoH, PBHISO| Chet
AZE 520 =25 MEHZ7 O 52 A2 olmArt
(t4.109, p<00l). =M, PBMZS| X|ZE FEO| =1 30|
£ BIEEEE XO|7F S AOICH 2t 7HE S =QISinh
Z1t, PBMEC| X|ZE SEO| w2 7elojet Xo|7t e A2
LIEFoteH, X|Ztel SEO0| RO QMst= SEAMED X[ZE
SEO| =0t Q45 SEASHA EHEEEI O 52 A2

2 ZQIE[UCKE2.972, p<01). AW, PBR|IZO| X|Zt&l SHO| w2t
O HFREE XO[7F AS AOIE 2h= 7t S =elsHRinty. AT
2 XZ4E 20| &= M2 s=+5 FUUERH 52
Ne= UERSCE et X|Zte F20| g 7o HFHE=E /2
ojgh xtof7h A A2z 2HQIE[UCKE=T.415, p<001). SUM, X|Z}
= SZ0| WE 2H[Xte| PBXEO| Cheh XFoiel== XHo[7 R
Z0[Ct 2t= 7hdE =QISRICh. 1 Z1t PBHIEO| tigh X[t
FEO| =25 MFNMEt 52 A= LIERen, 0[F
2l SAHLZ FolOlst Ko7t Qs A2z 2Holz|Urt
(2391, p<.05). O]2| ZuofA & & AXO[ PBHFO| Chet &
HIRel X|Ztel 20| &1 {30 IE MBE=, EHEEE, 7
OH2HE, Mool 25 Rol0ish XHo7h s Aoz =Rl
Ch m2tM 7Hed 32 25 XX|EASES =elstic).

MO =2

rot ri mjo

<HE 4> PBR|Z2| X|ZE EH0| ME AHXIEHE X0|HS
Saus [ NABY [ A+ | BF | BEEA |
il T N
z
Kl
il T .
z
ol N T T B

< 001, #p<01, *p<.05

44. 2HZH EQ0f HE X|2E FE

AH|RE FEH) W2 PBRIBO| XIZtE BRS ofufst Kto|7t 9
SX| HOIGHIR EAMENS MABIICE 5 B 2te] THE
ol XHO|Z HQISHNR} AFHSS AASHHCL 1 ATt <E 69
2Tk =8 BID EEEAE <E 59 2T SEA Mt 7
Aol slolsh Zut siA, EFel, FHO| W2 PBHEO| Tt X|
2tgl T2 Qoloet Ko7t BRIEX| YYUTH Eek WE 2o
THHQI X0|S HOISIAR} ABHF ZME WEt 25 [o/0]
S AO|7 HOIZ|X| 9lCh Of2fst ZIbe STt FyFel 18|n
x5 oS0l PBHZC| CHet STt ME0|0|X 12|32 HEQ
A SolE MOt 18 ¥ 4 QUCh MR THE 4k 7|2t
g2 oot
<& 5> 2H[AF EQO ME X|ZE F2 doi 2EEA
A EE el =
W 3.06 2.98 3.13

H=HK} .59 .64 A48
<H 6 2HX} 40| M2 X|ZE BF B2y

e M=t ARE Yo F

Sy 355 2 178 492

RIEELY 72.235 200 361

SHA| 72.590 202

*Ekp<.001, **p<01, *p<.05
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5. =9|

redds 840 480 =76t YMS el Xgst 3
7= F0 AE REEE FE0| fle HEE EMttn 9
Ch o2t MEO|M PBHES RSYHMel 38 et AH[A
ETE5S flot M7Pgsnt FRUERS| ¢57|2 8 HUE Sl
L, FSYH, 2EX 2R0A S¥HO|H, DXl
FYLSELR F=E1 Ut Ol= PBHEO| 72N REE=2
=40 ofgh 7rAQISH 2| AR THYSt S8 SFS &

sel7|o| SE A AZQS ojnfsict

olaist MM & oiTs SENo| PBHIE 7|2 U oY
o3t MEtS TESIDA PBRIEC| 2UN SA0| 20| At
Rto| AIRE AWix|el X|ZtEl B0 M2 AR BEE 2ol

SHRACE T, AH|AfS| FaHQl £ZBHE Sl OIF0X= &
1o

7 & g2lHold 280 HE8X &g GE PBHE
Of CHet AH|XF E{=S =HQISHRICE 1 2 2H[RRS| 48 &
77t 2245 SN PB MEO Ot =z@Eet R84

TS
Jd2|n S UREE 22 A2 A2 ol RAct o2et &
A= PBHIES g2y 7tA 581 ZHXIX[E0| A8 AH|AG
o &@7HX|0f Fgo| OEICh= ZOICt. Mt RSEME 2E&
M 4WIHKel §40| X= PBHE i X 7|20 Eashs At
E EZ|&= Hio|Ct.

=M, 5350|111 PFH 5
2H[RSC| PBHIZO| CHE HEEIEOE SAXMS=Z {ol0|g
Xto|7t =HQI|X| QRACE Ol Zuts FEYM 48 HEL
ZM PBH|IECQ| X[&H 1t 7HK|
=2 7 U= AHRLAOCKE HEO

AR, AFEO| AlZlE MO, 2
oittE 28Y gIHKof [ME 2H|XRe| PBHEO| gt T
= SAH wel0jet Xo[7h LIEHLIR] BUCE. Ol Z1
24X PBHIE2| 7ty 2 YHE F4H1 s 28dl
7tA 580 tiet aB|Ate| HEHHQl HFRETF X WL
olojptrt. kA 2 AFA= ZHAL FE BHOA 2H[X(e] 0jf
UREE SFAZIX Rote FHHL ZXES elsh| 25t
F2 AFOME 2HIASS FEH A7 7 O|FOfXoF dF
o oM RE OHIETEE +ESH| R AAEE 2
= U AOl2t {FSl= HiO[CK

A, 282 2ds FOisk| fet SN, £ R
o] A= M &Toltts 28 LTIMKI7L =2 2HRY
SYHel PBHIZOl CHEF MPOiC|=7t g2 A2z =0l
ol21gt Zut= X =tz Qlot D=7t Aty £40| HEX0|
1 gEHel 2aYIHKIE FPoks 2HXEAH REYH PBHE
of et "Mool 70| =2 ZAO|Ch 2Lt of2fgh Zuprt
B71EHOo 2lst LAIH $ie0| ot PBHNFC| SRt EME T
Z0f ofeh MO47t O|ROIMOF ¥ Z{O[Cf. M2t FEYUHME= PB
ME0l CHEH AHIRIERE=S| FHHQ UHFREE =0[7] 22 ME
7|20 A YLk SLOEORO) O|27|MHA| DAY ZHo| et HEf
o] &%= Meidh= Hio|Ch

CHAW, PBHZS TOMSt= =hd, XZelL F50 w2t 284
27 X017t A= Az 2Holg|Art. O Zuh 48X 7K

OE 282 FEIL 718 &2 A= HolLRen, thEez

Aol o o2 LERNTE ol2{et Zit= PBMIE2| oi
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- T10 = o =

of 9lo] e 4T S JiXeL B2l J2in RN
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rot
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o
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o
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Ol H®Etato| OEAIEAFLIAOIM TEF =0
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Jgjn EHQ BEFdS e oA EAHARLAOMM M o
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7o Fotadol e AW Zat 2| AH[X+ &9 Cf
&2t AlCHOl| RSN PBHIZ2| X[2fEl EEO| AHXIE|Z0| O]
= @S =QISICE 1 Al AW, H|X 0250 ddE
HEZe| 402 X|ZE EE0| #2+=% PB HE0 Cist =4=
o 284 2|1 ME SEO| Ciet El=rt o &2 A= LiE}
SCE Ol&el Aut= REYMel 2™ ZoE 2ot OAE HE
SO=ZM 2H|XI| PBHMEO| CHo X|ZtE EF-E =
2f0| Zags X 2St= HIO|CE

=M, 2HXPE FpEoz X|2ets X|24E EHO| =255
PBH|Z2| HHEE|Z0l= 37X Feo| D|HE RISt F,
PBH|EQ| X[ZE EEHO| 5245 EUL UL PBHES 2
HEE ZO0I5t= A2 LIENRICE O|4Q ¢IftAll= PBH|EQ
X|ZtEl EFo| 2E Mozt HHME ZMTof Fgko| OjXlct=s
Aaker(1997)2| GITFZANRIE ZYTS HHCISIALCE KD X|ZE &
HO| hal2 Aaker(1991)Q| AHTLO|A FESH HiQ} Z0| HIME X}
A ol 55t HRle2M PBHIES| 7|507F Z2 AH|X}o|
A= FOjA™o| 38N F0| O)X|= relez 2gg 20|

AW, PBHIEO| CHet X|ZHE EE0| =25 AH|XIE2| HEZE
T2 oot MEHO|H, ME TR0 CHSHY THPH o= DHESE
= Ao LIEIGICE O|&9| Zut= Taylo and Baker(1994)2] ¢4t
OlAM mMAlSH ZAatet Zo| X|2tE 2X0| Foie|=0f Fgk=s ofxl
Cte Zotet SYets =Qlsigien, Eot JLGITLo| Park and
Park(2006)2| ITANRIE ZSES ZQISIRACE M2t PBH|EO
Oish X[2tEl B3 22 AH|XRe| K& 7t40| METFOo S
7|2047F E|QUCtE B-E QA Ao 7|0 AOE YIS
H}O|Ct.

U, AH|XfO| FRX HEIIOI PBMEO| CHEt 7|51t X
L4 de(n FMEEEQl FHO| Ofst 230| =258 0oz
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