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Abstract

Purpose - This study aims to establish the relationships among
brand equity, brand attitudes, and Visual Merchandising (VMD) in
bakery stores. The results will help bakery franchisees and franchisers
in devising appropriate strategies for successfully managing their bak-
ery shops.

Research design, data, and methodology - The VMD model for
bakery shops comprises harmony, attractiveness, suitability, pandemic,
functionality, and reliability. Further, brand equity encompasses brand
awareness, perceived quality, and brand image. In this study, the
VMD factors of bakery shops are used as independent variables,
while brand equity and brand attitude are used as dependent
variables. This study aims to ascertain the extent of the influence
VMD components of bakery shops have on brand equity and brand
attitude. Regression analysis was used to verify those effects. The
measurement items, deemed reliable and valid in a previous study,
were modified for this study. Questionnaires were distributed to 500
consumers nationwide, of whom 340 were used for the sample. The
SPSS 19.0 statistical program was used for the analysis.

Results - First, among the VMD bakery shop components, har-
mony, attractiveness, and pandemic have a positive impact on brand
equity (brand awareness and brand image). Second, amongst the
VMD components of bakery shops, attractiveness, pandemic, and reli-
ability have a positive impact on brand equity (perceived quality).
Third, amongst the VMD components of bakery shops, harmony, at-
tractiveness, and reliability have a positive impact on brand attitude.
Fourth, brand equity (brand awareness, brand image, and perceived
quality) have a positive effect on brand attitude.

Conclusions - This study identifies the relationships between the
VMD components of a bakery shop and brand equity and attitude in
order to propose a new model. The study has several practical
implications. First, the development of brand equity and management
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can be important components in bakery shops’ determination of
whether their VMD components have an impact on brand equity.
Second, among VMD components, harmony and attractiveness have a
positive influence on the choice of bakery shop, while reliability and
pandemic have a partly positive influence on the choice of bakery
shop. Therefore, store atmospheres should be attractively designed,
and store menus and interiors should be reviewed periodically to con-
form to the latest trends. This study suggests marketing strategies for
brand equity formation. First, providing collateral product quality, hy-
giene, and safety benefits as well as product offerings to complement
the season and employees’ services should be considered. Second, dis-
play methods, illumination designs, and new product ideas should be
periodically reviewed. Third, these should complement the overall har-
mony of the interior and exterior and of the store atmosphere in or-
der to be attractive. Funds should thus be dedicated specifically for
the facilities and their interiors. Fourth, it is necessary to build a
friendly and relaxed image that can be easily called to mind by the
customers.

Keywords : VMD(Visual Merchandising), Consumer Attitude, Brand
Equity, Brand Attitude, Bakery Shops.
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Yot U= SEOICE ZAPO|=E T MAA WEA SES
1 A= ”%‘QE IZURIO|= A|LEO| MZ AlRE Ol=2 ZH
HISO| &3 An(ZHAO|= Mol MEF
‘.*_HJH 2 AMH|A -E‘Ei AZH 9F 8% 8,000%=, 2001 Of= A-0f
oiE2l 50% Ole), XIEHHEl JT0| ofFel ACKKFA, 2006).
=L ZXo|=s 70dCH T HCHEPO| SEBIHAM EEAD,
19798 L= ROZ|otS] FUTES AIHLZ 300{d FEo| A
E 7|'X|_|_ Nl\El'-
£9| Ho]72| MEF2 HlfHel dES oL 1945E =
o 13gi SFZ| wENU=ZEH AlEoh H0|FH2| MEH2
Aet3ah, 32R2H(0[AH2], mE|3eky, O] S0 SLEH, SHEY
Mol #zl, 7[zlel L ZHpet H1I0I7iEI, oz, ety SO0l
AR, L=, OHZ|, =L Fo MTI|YY 7IEMF E=
R EoH ARaE 71&S Sths LZACE 2L 19943 HE =

=H=
HEHOl 7] At #o|HE| AlY HES st = MX0= ¢
M Ztel d¥ez Zt gNS2 MUME JiE, BEIE CHAsh Mz

2 AY TE S LAY =82 EXMBATHCho, 2011).

199740 SOMBM AlZHsto] HEot LSS 20tk ot
YHE EE AHO flges EASH, 1ol Rt I22H|
O|5'iEI°I sto| Mg 52 SHOIULE. YHl= nAST gistof o}

MENE Zd= 5282 /e S HERT EPVHIE flof 2
oot SHRACE B717F =SE7] AEfS 199E 2 %WIEOI LH&

1 2ol ECHE =37 AESH o o|eH, 53] F5
SETE MM S OHESE EET 7“7H b, S
% AO|3 EiBjAEIA SS AIZSIALE H|0|FHE "d-ﬁ':’é.*
=55 QUX|T ZLSLHEHO| O|2FICt Oof 2t B
0|7ﬁEI7‘*-EJ*%2I B2 OF XX, 2 HEHS0| 3
g o2 fol FAE Zeiotd AUt Mt Y77 f5tA
Lh XEstEl ZYHEE 7HXX| Reh HEES2 ElE0| 2o
Aoz HYECL

ojof & AT E HIo|FH2| HET Y L=E 2 &
OAHEIMC) 20 VMD =0 =F0| & £ QUCt 2L
VMDZE 1ZHo| X|O|0|K|E FH=HA|7|E DA S ETEHaZA,

XHAL ERMEO| ZXEES BASHALL XHEHE fI6t0 RaE2rd0
M HEE HIRSY BE AYH 45 AEsta 225l &S
Ol2t & = QUCKShim, 2012). £ SAE2 HEF0| 2PZ0A
2HZ| MRt Aol FdEe & = AUe 01 5o HSCXt
l, Oi L QIH2[0f, F=Zo| St7d, ME CIaE 0|, =Y,
of, FEAMH|l~ st 22 og| 71| =24 ERAPS ESRS
4E 2t O|O|X|7F AH[Xe| =7|&= 27t oHet EoF &
TOfESO| 7HX| OfX|= gl a4 & UCHGilboa &
Rafaeli, 2003). O|X{&H VMDE Oj&EQ| S8 AL T A0 Of%EF
O| O|O|X|E &&st VMD Ef=7} BME O[0jX| & 3 EfL,
TOjel=0f FE K= & OHFAE T ZHOM 58% K
st St QUCHPark, 2005: Dawson & Bloch, 1994). 7}240|L} =&
OlM dHES ZE oE20| GXLi= 2E0M HEELURE 4
MEO| Qo= ZINX} = A HIZIEISIK| UCh ZHAdof| 7|Xst

QAYAS| AZHQl QAE2 XA f““ol 7HKE &0 A4
XpolA HEEE FSTAZLLEM HOjERI0 523 LS Dt
(Song, 2009).
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2. HHAT 1%
2.1. 5 HFLZAHO|M1At VMD(visual merchandising)2|
O[5k

0= ZarfdA P20l NS == SeE #HRL
M(IMC : integrated marketing communication)2 211, S, TH{Z
3, MW Eutt RS £7E EUMoSM LB
RLUAOIME 7SSt diF= Ao|2h Folk|7|= BHCHPegler,
1998). IMCOf L3l Schultz(1993)= 1ZHo| HE=S ZA|s+ HHH,
Duncan and Moriarty (1994)= 1Z80| E{EE FA|StD /JY=0| &t

A= Zte| #gel AHol= ULt Ol IMCE EYSHeE OFH=
HEPSSO U0 g2 01E = A= 2E 5’1-|';'r'—|71|0|’q =
CHE2 125i0] MAE7L A=E = St Ao & TRt
OICH= Z4S UsH= Z{0|CKShin & Jang, 2007). =8 IMC°| ==
(B0, FOHSTL QI TON, ZHA O 2L A O0HAE AHRLA0IM) &
FOjAIE FHH LA O] M(point of purchase communication)2 $1%H0]|
M AH[ZPL EBFOIE & Of FOjQIMAT0 =22 & + Ue
BHO|X|PH(Lee, 2002), HRLIAOM =12 AL &E2HVMD)
o] 9zt ZQMO| CHEE|D QUCHJeon & Park, 2005).

VMDO| A|xE 1976 O AOIY J$|7}F VMD(Visual
Merchandising)’ 2= M-S ZTHSIHA A|RE|QU=0|, 70EC =HEE
OlA 80HCH == O|=o| WolE2 TOi7} KZot A7|2, THX| &
E2 M= WERLE= SHAE LA &0 ERUMY HotH
2 MFE 510 AEoEEr WRHo 2 VMDE FIWSHA ERUACEH

O|F¥X VMD= HoEHOM ARGt FAt o|F, 5, 718 5 of
Megoz WHX|CH} SAls CHESHOIE, bl AQjR oz Soj
o] BE AMEO| QLO{A VMDZ} 0|1 QUCKLee, 2008).

VMDE 2EX2E MES HAIStD HESIY AH|XIL H4ES
A Hlnstn 2HOR HEMEME & = AULF 57| Q3 =

Hhele A|ZR FHA| O 9IE BE @ ofLjat OjE QlE2[of, CA
=gj0], POP, EYYUMHA S1f 22 NS NEAE U T
HS7, TojMEA S O3 71X @45 sl EYE Hm

O[ojx| 8! HAME O|OX|E HESt=F ot= 0T TEO|Xt
Cl(corporate identity)Q| H$! F2FO|CHPark et al., 1995).

ufe VMDE OfSel OBIEEe S8, A3aE 54, &
I:I|X|>9| :I'"DHEHE'IQ |:||.Eko§ A|7I-X-IO| Aku__l.l.kloﬂ O| H *x."xﬁo
2 FHSAH AEE Y OIO|HE[E|QL Z3HE O|FHAM TOiS
Choll 71ofet == QUCKHAn et al, 1999). EESF FOHAIFOIA ZH|X}
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Ol7l MEol o8 5HS ZX5t0] HEQ| o|0X|E SEHL=E
HStAF |0, AH|XHOA HES APZIQIE S718 MSste o
so| M3Hol 40| Yatg FOf YUY PHE REE o
£ St QUCHLee, 2002; Kitchen & Pelsmacker, 2004). Of22{ A
BUEQL XtE%st0 FONS7|E AI=Fots TONEZRIQ =Etho|2f
gt 2= QICKBell & Ternus, 2006; Pegler, 1988).

VMDE IAuto| o7 %S S Ra@M nAT HEO| A
SHT0| &7 OIROR|ER Sioi, Wo| MW ME U a2
Seroto] 731 B2, 0150, BEY 52 S Azl T
of ek HRLIAOIMOIXIBHLee & Lim, 2008), AH|XIO| B
2 S¢f ®YE ZY=E |0l IEDY 0| KSH 25
A2 S8 7|gel NEE =R JISE 87| LHE0|(Kim, 2005;

Kitchen & Pelsmacker, 2004), _|_7_|,*§ L0 E0|= D=0l HMxZE
or=7| st *E',x_‘l9| £=Cho|2} & 4= QUCkJeon & Park, 2005).

Z2 SXE2 MEFO0| 2PZolM AHIXte| H@at dRo| ¥
g2+ °"‘ OiE gho| ASCIXRL, O§E L QIE|2|0, FiLo
ST, ME CaE o, =%, 39, HaAMHA~ S1F 22 o
g 7IX] =H4A Qo 3 MHE AW kA o[0|X|7t AH|XLe|
Ll &8 HEof cist Wot 3 FojdSo| 7tX| OjX|l= g
o ZE94E ZAZTsl QULCKGilboa & Rafaeli, 2003).

A A0l VMDE AH[XO[A| OtLt 2ZES XFdte QA8
MSot=7tet Ol Sl AH|XIF CHA| #1142 DRz 7|9

T|=717F O 8ol sHAMZE Ol AHO|CHKIm & Sa, 2008). [CHEFA
AH[XRO| @ HEAHA T = Ues CIAEYHOIL AHEZINE
o 27|18 E’SOFEH 2HIXPE ONE 2HE Al ZEEeE
AH|XEO| MO =Agh 4= U0{OF BHCH(Moon et al., 2008). O|X
2 VMDE= glAlAl-O'Ioﬂki %%% 2 ol MfXQ Moz oo
ZAAO|= HAEHOME HEERIE QHZ|I0 S0 AH|XEPE 7t
XD JUe 7S A2 BHESt D QCHGermann, 2003).

Song(2009)2 2AIARO] VMD TTHQAR “X3hd, OfEHM, ™
o, fdd, J1sd, dEE e 67FX| Y=o HRUCEL T
(harmony)2 OfFABXY, QIH|Z[Of,
Qk Al7|, Mzt 2Eo| XII2RL2S HUOMH, Of2M(attractiveness)
OlME LA Ql EDt HE7|Hel o, M2 TE, Zet 9
o 20|d, =% % 290o| N IjHAES FY d32=E &
UCE Hghd(suitability)Of = AFAME HEQ| A4EIHK| =2, VMD
QAT HHEO|O|X|E FX|, EHE 0|0|X|0f| LX|SH= O+
AH 22 2o oiFo|OX|et o228 S0|0, F&-d(pandemic)Of|
= OFet QEZ0] 27)E =8Ea, AE7|3o| Halet X|&5H
2l VMD #Z|2 MEZ OjEO0|0X| dE, A™E R M3, 2
S 7HE SO| DjEo| S0{7t HA| &O|Ct 7|5 d(functionality)=
nAeAs A St ofET-o| Ao FEt =, otEAo| S
32 XpM7EO| XEB} 7474 mES QS AEIT Kt

— T "1 =T

ALIERAlL SAlo| B

_'_T|7| o~y O

g 24 HESYE RLF2 Ha|GoIoh 2| Y (reliability)0f =
POPLE, 42, SR, SMA VMD, 24 S o st
2| ZO|Ct HHHO| Park(2005)2 Zobd, OiFd, HEd, RAY,
7|'5)g S 57HK| g 52 1M VMDe| 1842 H11 QUCt
ATFME H7|et 22 JHATE B2z H|0[FHE|TE
9| VMD TdQ4art HEEX AN BEEE R0 OX|= St
AE EH5H0 OIS AAFES HMAISHLAL Bt

22. B E XpAK(brand equity)

BUCSAAO| O E EOfolM R HE CHROX|Z| AR

A2 1991 Aaker?} ‘EEE XpAHEE|(managing brand equity)’ 2t
MME LHSIHMEE 2ta g == QICh JHM 1 o|F SX7t
X| @& 7|Zt0] X|'GHX|2F OFAZ7EX] BERE XHitof Col SLE &
o7t gl=hl, ol EHMEXAE BEHACl Zo|l22 A7 &go
[r2f CHYSHA Ol E %= RU7| [If2O0|CHSimon & Sullivan, 1993).

Aaker(1991a)= E2HC XpAO|2E HEHEQL 1 HEHEOS| 0|2 &
AR 2EE XA TEKQE #X{el BXZE, Ol MFBO|LE AMH|A
7f 710 3 J|ge| aMo|A MEShe 7HAE BHAZ|AL &

|7|L ez k=1 X=X I-E}-_I_ o|.010|:|:| I:IEHI: xl.)\l-g __I_I.A'I'oLl.E _Q_OJ

— J==

OE WEQIX|=, EHEO|DIX], EAHESHE, XZE B2 =
EE'O.J At 7HK S BHA ZERIE MIAISER QUCH

SHH Keller(1993)= DZHZPEOY| 27510 EIHEXAS HEHE
of gret DS ESOl| CHEH0] AH|XEL BHESH= EMEX|AQ] At
24 Zafet FolokRict Of “gelofM= AHEA =i, HME X|
A, DA E2S0| oiet 2H|Xte] BEZ0l2k= Ml 7HA| JHES ZHA|
1 AtE AS g 5 ULk F AEY mits BHES A= A
a EAHETE GlE Ao oS OSSO st 2H|ASC| 2
= Hugo=zl ZE5n, BUE X422 EHME Xzt Sl
E o|o[X|z gelg1, o] F SgOo[Lt ZA et JHES}
ECt

Seo and Chang(2013)2 AIEZ0|A
nesses)Oi| CHSH, sHE HAMEO| 52 EMEXRE J7HKE ZZEH 1
40| o 2EAQ H3S HO0|H, o[2fgh U 2 AZELHY
O] 2 @Yol EChk= AMEE ALZ|R 7|¥E Solf ol AR
0|, AZZLR0Me| HHE Xpitae|= 012 525, gty
Of0F BHChT L

2 oJ0|AM= EEBHEXpAL ;LM_Q_AE HAMEC QIX|E, EaC
00X, X2 BY SS WIKSD HAS Bl ofefe A
A4t THQLS0| ATBRAM OfHS YRS WEX| BEBIAC

2.2.1. E2HE OIX|E(brand awareness)

Aaker(1996)= EHMEQIX| =7 HF0f CHet ’EJE b OIOIXIE &
IR A HESHE 9 DMl =zAel s SHohd St g
Off Keller(1993)= O|Z o ME B LM 53 o*_% M IS ALE
e = UAs SHE Q0P Siel, HIE Kol £
HAULO NE FE7F 2HIAS| 7|9 &0 +IH0P=X|°I O =2t

DD, BHE old2 £ 2ME0 ofsi olo| 719 £o N
Yl BEE 2R EY o+ ETtet BEE L SHAC

Nedungadi(1990)= EZHE QIX|=E HEHE K=ot =5l

=)

SLE SMAIF|H, EX Off CHSH MEH 7psMe = &

Ol X
|_
I: o= T

2

uu o 3o r_>L

Ct= d™OoilM AH|Xte| FOf oA Ao Ea%t dg2 st
HOM, Aaker(1996) GA| 2 HIME OIX|Z= HAMC KSD
SItAZ | EHE EfE0| SEEQ dEgs & = ULt SR

L HEME QIX|== XNE O|0X|E HZs|FE AMIIHEN
o ddgtnt XNEof ChHst X2 =4S MISHH, MEnt A
Ciet AM2|Z2 2oista, Fof na{ BME 20| Z@A|7|= 7t
£ HXSl= AdeE PHCHAaker, 1991b)1 SIROH, F=ph SR

Cof ofsi AHAtE SEXY HYES WA ElA(Baker &
Parasuraman, 1994), 3YH2=2 XNF & SHA| ElCkd St
A CHGrewal et al., 1998).

]
£l
i

2.2.2. 22 O|0|X|(brand image)

Aaker(1991a)= EZHE O|0|X|E o|0|2 XL ZZEIFtEl AA
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319D, Keller(2001)= AH|X} 7|gto| Zkaist
siAS 2N ofo|g 2o/ 4 s =
SRS SIQICE O 2EO|A
Lee (2012)E -7'-7”%9| TOi 2RI7IE |57 AT A[EDIRRL,
=69, £ 50| EHEH 140l 870 28%

L Cioa oot HRALL (1 S8 Sasiolof o
EL._ SHQICH d2|0 OfFHiA| R 422Y & fA28Y0ls 04
O] 420 ChHe S0IE =2 =+ ALF PO ot FOfelES
Yo% B} OIFORES B FR 240192 1Ml £
Olet 4E9| EM, 2E 3t 52 F&2%| nafsfjof st St
C}. S AH|ZH= ME2| 7HK|E Tere o, S2(& S4oTt ©
| 9o0], PO ZEIOIN WH HACE ol
SHA =ICtD EQH=0|(VraneSevic & Stancec, 2003), 2|AI™ZOo| A
o 0| HO|X| o= EMS N A Mojs mytE 2 o
7| 20| QlAARolM S OjnjR|E S0] FRdiThicon &
Jang, 2010)T 3t £ QIC} 2t 0|1 0|QE Ol AH|XISS
sEe g e HES| $40| o8 YZE ojo|xlof A o=y

|->I

|n

.
XOoZ 9|&S

2.23. R|Zt=l EZ(perceived quality)

Garvin(1987)2 X|Ztel ZXES Atg, ®Z o|Ojx| 12|m =
Soi| ofst 7l Bt =0 01|A1°I “"'EH AH|XE ZERE7L
e FEEol EXozln e =
M2, HEAISLe| UK, LH:I"'o

i
=

. HEel 222 495 &%

. MH|~ SE, ®ME2| orFe

o 77Hel xHez FYEOFE 4+ AUTkn SIQICE ohH,
Aaker(1991a)= X|ZtEl ZE0|2t AH|XFSO0| AHZO|LE AH|AT} €
2f ol=dt= Hiof M2t o] 2 Q= Hebeel FHOLE 24

4oil thet X|ztez FHolotALY.
Lee and Lee(2001)= X|Zt=l =2
ge HtEAl Q5| G4, 7|Y0| X|ZtE BEE ol B &
M& 2 Qck= ExXlo| Qcta
Corfiman(1985)2 Z4ZH ZHo| XE 7to| MOl 7|&X 2
do|Lt EfEete 2Yst= JHEo|etH T2 FEES AMof AL
=9| FaA t,‘_F%% msist 70|22t St HHHO||, Zeithaml(1988)
=2 Hz2ol E"% fdoz FHYRIGH s, XHE F
A2 FHQI SOl e =2 2590 Tigt AH|XHo|
ZAX moro|2ta HMO|SHYCE Smith and Houston(1985)2 X|ZHE
= °|°H )\-|H|Ao| A-I‘||-7|- 71JHE||:}-_|_ °|'M._E|| 71;1L Halc
AH|X}O| 7(|7+E| ZXIo o|AMAA ™oz AR D, X
YEHME | nofA AHELE EWEEEN T
QCKYasin et al., 2007). Lee(2005)= AH|X= =
ME Tojof Qlof FR% e42 B2 Yo 4
HIXZE =7l= MEel Ol =Ot-o| wel siE BEMEES 45}
=0 =22 A o SRk E9| thE BlAEEe| o|ojX|et
Q14| JhX| J2|1 DHBZL D] WS o=0| Yo| F23 0f
% QXjEt= AE2 B8l AXO|Ryu et al, 2008), 2ALH0fA
Zxe _Jlk_Hl |.g| =1 = o|x|501| zZle 010I:° |:||

ES

rlo
ki
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o

M
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>
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=

M 4o O r9_+ =
H o

W net rio '

mjo %>

ot
0F
10

UM X2t a2 =
K= AYs

o I'ﬂ

2.3. EE EfE(brand attitude)

Bizs OffH CH&Of CHof ety QA BEHSES LiEHZ= o5
El M ZASkK(learned predisposition), = AIZHE0| EX ARAO| CHSE
Of 02| Z Aes MYHolt Folg = AL, BUE B E

HEO| CHsl 2tz(H EIFSts AH|RI2| st&E ZeH0|H AH|X}
7b EHIKSlE dQ2tn & = QUCKYoon, 2005). Choi and
Park(2011)= EZHE EfE FMOH= 7HE 7|l 7|¥ oO|O|X|7t O
TSRO B3, KOk dat AAISHY THEEMES| SYE
2MEIGC}E Mitchell and Olson(1981)2 E2HE EfEE HIHE
Of CHEH 7HQlel TEFHQl ZHM SZ=O0|H, o B0 st
AHlxl-Ol X—itll_}'a‘llol_l .|.L17|.E|._TI_ X-IO|$},O1|:|- I:I:'6|- X‘"% I‘_}E:I :‘.‘.A‘Igl
AI_|LE=I|J—_|l. |'—I-I 7404x-|o| u.10|‘||- 4_|-E=|0| AA—'— |7|-E| J-'-?<|01| Il-_g.
OICt SHRUCE oHH HME BN AH[XPZF MEHSH HEHET} 4
HAIZ2REH SEHQ TS LIEHLA St= HXFoEt Folk|
D=|(Hulberg, 2006). |:||/_|\A-| A x1|uo| A|I_=|—||- MXII—I uqol‘lfi s
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Chet Bl 20| O|FOX[X| XoIUC). =M, VMD 182, =
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