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Abstract

Purpose — A business ecosystem refers to mutually depend-
ent systems interconnected by a loose foundation of various
ecosystem members such as customers, suppliers, partners, and
other stakeholders. The ecosystem-based strategy attempts to
achieve competitive advantage for firms by enriching a business
ecosystem or building a sustainable business ecosystem through
the collaboration and co-evolution of its members. A sustainable
business ecosystem is a source of competitiveness for firms an-
da manageable resource for gaining a competitive advantage.
Customers represent the core membership of the business eco-
system and play a pivotal role in building a sustainable busi-
ness ecosystem. This study examines the effects of customer
participation on economic and social value in the business eco-
system and suggests a course of action for building a sustain-
able business ecosystem.

Research design, data, and methodology - Two business cas-
es of South Korea are selected from two different business
types: business-to-business (B2B) and business-to-customer
(B2C) firms. Business ecosystems for B2B and B2C firms reflect
contrasting characteristics. Data was collected from in-depth in-
terviews with four representatives of four firms.

Results - The study suggested seven propositions for the re-
lationships between customer participation and a sustainable
business ecosystem through multiple case studies based on
in-depth interviews. The results reveal the following four strategic
actions for building sustainable business ecosystems based on
the suggested propositions: alignment, systemization, social-
ization, and co-evolution. Alignment refers to achieving a har-
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monic balance or virtuous circle among the firm’s mission, in-
vestment, and value creation. Systemization refers to building
and implementing management and infrastructure systems rooted
in the corporate culture. Socialization of customers in the busi-
ness ecosystem reinforces the harmony or Vvirtuous cycle.
Finally, co-evolution is associated with the relationship between
firms and customers as buyer firms in a restricted business
ecosystem.

Conclusions — This study considers multiple cases for the ex-
ecution of a sustainable business ecosystem in collaboration
with customers and suggests seven propositions and four strate-
gic actions. The results are based on qualitative data from inter-
views with business associates from two firms in an open busi-
ness ecosystem and two firms in a restricted business ecosys-
tem, both in South Korea. Our research results regarding two
contrasting business ecosystems shed light on business issues
and policy making in Asian business environments, which are in
the transition stages from a traditional conglomerate-driven to an
inclusive growth-driven economy. The business ecosystem itself
should be considered a manageable resource for firms’ com-
petitive positions in the market. A customer is a member of the
business ecosystem and should thus be viewed not only as a
purchasing entity and an object of relationship management but
also as a co-creator of value. Therefore, firms should collabo-
rate with customers to build sustainable business ecosystems.
For this, firms must create social value, which cannot be crea-
tedby customers alone, within the business ecosystem. Then,
customers participate in a business ecosystem and build it to
be favorable to them. Implications for academics and practi-
tioners were suggested.
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H|=L|A MEjH|(business ecosystems)Q| ZAZHO| 2| QUCH T
2 aFoM 7| ™M BB IRES Ldxd Ut
(Gawer and Cusumano, 2012; Muegge, 2011). 714, &%, C|Xt
2l SS9 Z™RATL ARSI EMEME S X ESE LA
gk = QICHH, 7|Y¥2 AHEX0|D X|&7HsTt 2 = Z™SR
2o |}FE LM AS 4= UST}H? Cusumano(2010)= 7| 4
Mol SAts x1o| ESME TIE 0| HEHKSHE Z|Mo| MEY
AE #e= Rt2p ot HE UCE s 782 MEa A o o
SHEOE OfL|2} AENA EEOoAMe| HM2Fo| ZQBtCHMarkus and
Loebbecke, 2013). EESH H|=L|A MEfA = 7|210| M~ MHazat
X|&7ts-do| g2 01X|7| MEo| ™Mk H4ol HRlE WS EL
(Priem et al., 2013). Priem et al. (2013)2 150t M2f AJXE
2 HIZLA AEfAOf FOIE 7|2X] RSt dAXL ZHO| Xt
7|8tErEol ™S F0f 27| 20| AH|X}; e =2 ZHOE
2H 2= MEE XA #F9| 7|28 53 £ ULt SHRALCL

HI=LA MEjAZE 02, ZZXE WAL, FEYAL OFRAd
718, ®SMH|IA 7|Y, 7l E3E M3AL S87|IHAHESE®
TR R EE R FEEEI|Y 59| OsfEAKRES] =&
StAH ZdgtE Mz 9EXQI A|AHIO|CHMoore, 1993; Moore,
1996; lansiti and Levien, 2002). 11Z40| Ql= H|=L|A MEjAH =
ENE 4 i, D2 HI=L|A MEfAH S ey L Ro|CE Oy
Ol =6t 7|EQ| HI=L|A MEfAH AFs EHO7|YE 7t9
ZARHS CHRO| 2ACE MAUTOME SFHCE DA2 H|=L|
2 MEfAOM X ME FOHRE B Ehed| MH|AE e AH|
X2 ZHFE|QICE ol2fst o|fE HE GIF0Me H[=L{A MEY
AoAM DZ4Eoe| Z2ME ZATSI QlCHFragidis et al., 2007;
Nettekoven, 2008). Fragidis et al. (2007)2 1ZH0| H|=L|A 4HE}
A ATOAM HiF| =0 2tCED SHCE.

eEY A2 Ched| MAE FOHAL g2 HoM S8 A
&2 JHIEEXE QAED QUCh £, MHAYOAM D2
2 2ZY(partial employee) & UA| TYALEAMQ| A
SICHMills and Morris, 1986; Namasivayam, 2003). H|=L|A AEH
HolM N2 T FR5H, 1AM E Qs H=L|A M
BiA= 2 Ies A ECh m2te 7|1ge o245 g Hi=
LIA MEfAHE 24510 Folotd, MEfAO| FXiStn, MEfAHE
AEsta, MEfAH el sAlE g HQIt ALCL

2 AF0IME 040t 2H OfEA X|£Itseh HI=L|A JHEY
HAE =M 4 £ A=7tof gt siygE ®#axt oich F, 2 A
T H=LA MERAOA DZstnt DZWEO 7L O MEfAIQF 7|
2ol 0jXl= F&e SMTIC HI=L|A MERAH Mk CHo M3
ATte MEfAHCSl Z37|%(keystone companies), EE  2|H
(platform leaders), tE= QA AER|O|E{(orchestrators)?| TMEHS
CtE1 QUCHGawer and Cusumano, 2012; lansiti and Levien,
2004; Markus and Loebbecke, 2013). ML= SIS S
Moz EO7|Y 7to| BATE I2RX|, nAZ Y O 7d
o2 C}EX|l& XHCH

ozt 2 SFoiMes ME QIES 7[8to| CHEAl R
HE5H0] H|=L|A HEfAO|N nZidstnt nZiEoo|
AHEl HHE =EDCL =EE BHE 7|HeE X|&Itsst
LA MENAIE Zdst7| ot 7|gel Mas dstiets Hef
Ch. & QG70|ME CHH|Zl= H|=L|A MEfAH IFHOIAM 22 270
o MY E MHESIY & 4F1te| ME QAERE S AHEE FH
S
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2.1. H|I=L{2 dEfA 02

Rothschild(1990)= AEfH| 0|22 XSO 2 ZX0| = SHRILCE.
des =24 dHE AIA-0|E 2EoM MESH HEfAHQ 20
IS o] o=E 8ot AlA”oRz EUCEL HE AFUM=
H=L|A MEfAZH HI=LA MALl 7M1 ZE|aF 7HRIS0]
DAESHe 140 A™KE Zets O[SHEA XS0t =
T, IR B4 22 202 AF8'HE TdE ZHE 33
H|(economic community)£ EUCHMoore, 1993, 1996; lansiti and
Levein, 2004). H|=L|A MEfAH 0N FHASS Sila 4zt
Mol 3g S8 Sttt H=L A MEfAE FERS
(members or actors)| ZXIE =HSI7| et SEES 22| H
THOICE mMEkM 7|Y2 HI=LA MEfAZH: d=(lens)E S3H
027t O{EAH ™I == BHE AQIZLE 22lg 4= UCt

Rong et al.(2014)2 H[=L|A MEfAZ Cfstat MAED| =
Z3t5le OlSEAXNER THEls T7IEL IEAEYES D
JfEoz HEQULCE lansiti and Levien(2004)2 H|=L|A MEfAH 9|
HAEE BHSY| flot X rE dibd, ZAd, ddEE mMAlSH
R, 57| Y(keystone) X|HIXAFEM EZEXI2H= 37H2| AHEHH
22 X|AISIRUCE Karhu et al.(2014)2 AL 20| Z3&TSI=
HIZL A AEAOIN 7|F2 O HEfAE #5510 |/X[SHs TE
2 AlZH0i| [t OfEA| LMAAHAY ZTtof Cist =4% =ES
HABER 7|ES| HESRR 2AYtez mHrY MEfAH Q| AHIE
H2M35I Rt Chesbrough et al.(2014)2 4| mtL|A(Chez Panisse)
HIZL|A HERAH7F 2 AEZ0IM Z25t0] OfEA MENAS| ofsh
ZAXED X|AS SRt HEHSY T p=7tE 245
Ch Wnuk et al.(2014)2 QIE|RE &%t CFE A4S 3l &
ZEQO dEfA S HAo| oS F= FHU A QS 24
SRALE.

2.2,

A

x|ALS[S} 0|2

At2|3H(socialization)2F 7H Q10| Atz|o] MRlo=A EQSH E{E,
HE 5SS HMHSt= 11HO|CE Schein(1968)0| Atz|zko| 7H
Meo2 X& K0 =USHICE 7ol BEOIM ZEARR}
b ZEo| 74X|, tH, &5, 2% S0 BSSteE S= 10|
AR datg st East XA 7|a8 S5t ot
14 O0|CHLouis, 1980; Chao et al., 1994). 2! 2PHN M= 7
10| ZAFAHRUCENMO dTE St Rt XA JsE &
E381A 8o =Z0o| HEA|7|= IIHO|CKVan Maanen and
Schein, 1979).

Kelly et al.(1990)0] MH|A XZE|OjA DS HE ZQgoz
HFESHHNM o] ZEIAS|9t 0|22 H[Qtst
M Do Aps|sizt 10| ZEjo| JHX|E Of
oigte b Tt sL JfwEtn, FEO
= 7

HIE O[Siot=% otil, SR 0
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23t HAHUES 7Hee 2Rt UCHKelly et al.,, 1990).
Govender(1998)&= AMH|A T2 A2[sl MH|A EEZ IHM

otoz SAH Alzlet MEfDL HISAH At9lgl HERE 2
e faoz MSEMBIGCE Cousins et al.(2006)2 At3|
oF AP, FOHREE SSXEQ| BA XHE, BAQl A 7to| Fakd
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= A7oRILE 2=2| 7o WEH, i 7|Y¥e| SSAHof T
AMelzl HALIS22ZN SME AR|etEL= HSAY Afel=)
A A=E gdot=l a8 IS njEich
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2.3. n2%0] 0|2

YEHOZ MH|A0|M ZHEOZ MH|A FHE SoiA AMH|
2 ®Io| AR W80 Fdes £ + Us 1249| SOt Y
H 7|0l nAEofof Chot it OpAE 20Fe| XSO
e S A AH FOo[ct o2 HH(Bowen, 1986; Mills
and Morris, 1986; Namasivayam, 2003)0j (=™, A4Atup AH|ZL
22| F QT MH|A9 E44 MH|A9| nie 232 ZAUY
(partial employee)© 2 HOOf &HC}. Namasivayam(2003)0]| [t=2
S RpAO| EF TS UZAF|Y| AN ETEB2|Q
Mt THRAS MEst0] AHIAS FUSHH Adrehs o
L 2L MHA HBIYO| SREY, SA| AHlA XX
2 ol EoE YAIH Eojat B 4 YCHNamasivayam,
2003). 53|, DUFHS FAGHs 7IYY+E 71 FHON 1

—
—

Eols EQ3HL.
Lovelock and Young (1979)&= 7|92 1S 22310 MAt

€ S7tAIZICD SISt Prahalad and Ramaswamy (2000)2
AHOE SO 0 SHS 222N FYRRIE YL
QUCt BIQUCt Bendapudi and Leone (2003)2 AAOA 02
of MalX gate mAf G0N Dol o Tiet 19704
2 2000E7HX[2] MHHALE 705t ALt S0 AFOM=
7|0| DS Hiknr MH[A0| HAAZ|= OlfE & 7HA| 2+
OlM 22 Utk AW, DAMHAE Sot 7|Zo| E =, 7|Y¥2

07 > K ox

2

MY g 22 SEig 98 & ot SW, |@e 22 3¢
oA 1S Talsts Zolct. oA oM Jlge BYS
ABIES Mt FHLLI) NS w8 & ot

S5 7HK|EZE XK co-creator of value)O|H(Payne et al.,
2008), 12 HMZ 2ot X|Alo| ZSMLXI2t SHICHBlazevie
and Lievens, 2008). Fang(2008)2 12 HZ=7|ge| AMAHZE J)
g W™ HEXRI(information resource)lt &5 7l 2 XHco-de-
veloper)2A] XH0iStCtT SHSCE Normann and Ramirez (1993)0|
MEH, H=LAS| Z8E DMS sl 7HKE EESt= 0|2t
7|80 382R JHKE HESIEE 1MZ A7 Ao|Ct
Ol 970IM & = UXO0| DAEOE He AZ0| 2 3EH
oln, =¥eln QICt OlF MHATLE AHmEH, Wind and

Rangaswamy(2000)7} Z=%fst HiQl 20|, “QE| 7|ge 1 2
of 22 o IO Q2| vl nMat sy Bog @
AQ7 2Hdez NZHo)| Cfeh Di2{Cho| Hstxld USS &
% 9tk
3. meellae AnyHe
3.1. 0|2X ==

71EQ| HI=LIA HEfA AFoM ZHE S2% M= H
=LA MEfA|O|MQl D24 oistolck. 12 J|Y EEO| AF &
Ol5t7|= SHX|2F, HI=L|A SE{A O EHofsto] 7|0 Chst &
Hoz ks DLt nZM2 H|=L|A HEfA 0N HFLE| 2

2 &0 1 dEiAE ReloA & = AR, 225 & &
QUCE. DA HI=LA SEfAOM 71 == O CHEA O Cht

Y = QUCL ESH N2
OlL} ME2 MH[AE ZEARM
3EH0 #5E E 20 258 E & rt
ot SEHEQI A0z nA2 HRLE 252 8 23S
B £k ot mMEtM 7HE 71 KRS 90lM H[Z=L|A HEY
2o 142 o|o| O MEfAH Sl S2% HHX0[7| WEo 1
40| {310 IR ZQ3ICtD HOfOF Bht.

A2 7|y =0 AE EOSHK|= e 4R0= H=LA
MEfAO| CHE FEAS &4 HRUE 2352 S 7|90 ¥
ges OXL ARH  JHXE HEeih. a0l HERH
CSR(Corporate Social Responsibility: Lee and Lee, 2014)0f %+0f
Sl= Z42(Heslin and Ochoa, 2008; Porter and Kramer, 2006)2}
AX Ot# El(cause-related marketing: CM) Z4m| Q10| 20ist= 4
S HZUA MEAOo] DAHAE St AR JHX| EHEQ
CHEXQl ofo|ct. M2 NGORt 7|20 8822 2Yd= CM
Zm|Qlofl &ofste] 7| el EME JEX|LE EHOHO| 7|0f5t7| = SHH
A Eat- 013 - Fol - 2t 2| Al2[A ZH| iAo S350 Hi
=LA MEfA Sl AtZ|E THK|E EZESIHCHRobinson et al., 2012;
Varadarajan and Menon, 1988). Robinson et al.(2012)2| A0
MM, 7[Y»0| 2=(cause)E MEISH= AECH 1Z80| Z=E M
Eigt I, CM Zm|olof H= HIXQl ESS LIEHHL 7|iel |
& TojE Z7bEch 10| ftEs GfC| & 3(parody or
spoof-advertising) = H|=L|A MEJAH ==F0iA 1ZiE0(Q] Tt 0f
O|Ct. Berthon et al. (2008)2 17Z40| OtE= miz{C| 09| A
M, ARA, FXFH G| oigt ARE HSIRCE /RE
(YouTube), SNS, S22t Z2 AH0|C|0{Q =it HE0f 1
ogaa7t AKX AL

<Figure 1>0| = ZE017F 7|1 O MERAO| OJX|= Fe
HAE LIEHHD QACH R, 0M2 SSIHK| BEAEM 7Y
S0 AY #olst ZHE JHKE HESCt EME A2 H=
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SUH AMR|® JHK|E EEdte=n Eofgict nAEE 39 7Y
Of Af2|H ZHX|EEERE HI=L|A MEfAQ| Al2|® XH20| FdE
Cf. H=L|A MERAQ| ALS|E XHE2 CHA| 7|Qiel Aoz st
YECH DAEOE A EE UE FE2E SO 71 "ot A
Me[H, 3 Aap O MEfAQ| X|&7Hs540| SF4tEICt Porter and
Kramer(2011)2 A} 2X|E H|=L|AQL HAISIH AFS|& 7K
QF XA JHKE SAl0| HEste 4Y FIHCORE IRIKEE
(Creating Shared Value: CSV)Z X A|SIRICE CSV, CSR, CM
2 7|l ZHA JHX|et At=|X JHXIE EESte 7|Yel FAL
SO|CKPark et al., 2014). 0|23t Al3|& JHX|AIESE2 H| =LA
EiA Sl AtzlX KRS st OlF AtelH X2 7|9 Mut
SHAEICE &, H|=L[A WERAS| Al2|™ ARO[ 7| el Atz|H 7t
X H=ut 7|1g 498 7io| oj7jdeE ot H|=L|A MERA|
oM & W, dME ZHXQE ARRE JHK|e MEst BAE mf
ofgh o= QIO H|=L|A MEfAH 2HEO|A CSVeF CSRE H|=L|A
MEHAE 7H7| ot StLte| HERO|C). O|s{EtAXIES CSRO|
EOA|ZCEMN 7|Y2 CSR &2 ol AlE XA Atz|eto] 2HA
£ i ARlE AHEE =ESHA ElCKSen and Cowley,
2013). ARR|® AHEZ2 7|Y duiret Z™<eRlol F>¥E OxIct
(Adler and Kwon, 2002).

Hu oZ mi¢t oln
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<Table 1> General Representation on the Case Firms

AN - : - -
Firm D Firm N Firm A Firm B
Date
Firm Performance/Competitiveness Founded 1995. 02. 1999. 06. 1986. 11. 1990. 04.
IPO Date 1999. 11. 2002. 10. N/A N/A
Internet Internet
search
Investing resources to Contributing to search portal
business ecosystems competitiveness portal, i ’
through social capital online on lne_
. community,
o community,
2 content
P content ti Shi
’%o . . . creation creation, ip
‘Pa(,, Sustainable Business Ecosystems ma ! map, building, Automobile
"'/p ) Service or me dri)é media, constructio muffler
'9’00 product ame TV game, n manufacturi
c?igitaly viev:/ collective equipment, ng
<Figure 1> Influence of Customer Participation service, intelligence painting
functional service,
service functional
32. A 2AY-E utility service,
service utlll_ty
ARG B 00| AREIR| S FHS SAUSIALE B4 ete, S
= 7|&5y 0|22 ==Y ABsH| flet SHO| Moot
(Yin, 1994). AT = od MAE & 23 = = A2, A
43S EffZ 0|22 U5 £ U= 7|32 H&BHCHBenbasat et <Table 1>0f|A QIE|F &3 Sd= LIEIHRUCE QABF= At
al., 1987). Eisenhardt et al. (2007)2] 10| [I2= M, AtgLAQ| 7|0l 2olsto] ST 2ofel EYXIEA EES o2 IR
2xe 0|22 =&3le Z0|X| 0|22 HBsH= 20| ofL7| uf 11, Q& 7[Zh2 2013. 1- 2013. 60|CH AR2|7| 20| 4ALE IO
20| LA L X3EZO0| Ofdl O|2X AZ2(theoretical T QT AZH2 3A[ZH 3620[1, QERE TAH 222 A4
sampling)O| E3BtSIC} Eisenhardt(1991)2] MIO|AL CIHEALYE 8X|2 75%0|LCt.
Mo HFot Atle| == 4-1071 =2t StCh
HIZL|A AHEA Ol n2iEto], E3] ZE0] 7|8t X|&7t <Table 2> Interview with the Case Firms
53 HIXLA MEAHS ZMS| 93t M| Ot one M romviow | Transarpton
ol X7J| C}HO| EFMX H A HFEH i
A7t Bl —;7| ._|'74|:| = g—T—lO|Ef:EE[|‘-='E}A1 A|'E1|_"—_“°?‘='< _IFlrm Name | Department/Position duration quantity (A4
£20| 2 A7 FHo| M, 4742 AtHE M5t U0 CHE ype (minutes) pages)
o] A MESICIT 2 A ol = HMo| Ail=
Aol 47t MIsTn 2 & itk 2 ARlEAel ks _ ey ————
Eisendardt(1989)7 Aot A 5Ho| 47, Al W&, =42 Firm D leader 7 24
i = Med golE| &Z AMH 2AM 0|2 = ol23t B3 B2C
;EEEE = “Elujl ;'4_'2" |_HL";' !E“ =%, Ol2n =9 Firm N | Collective Intelligence 40 18
o] HnE E3t Bt HEZNE =ME MELL frm Coordinator
33. A2l B2 7o 4T Firm A| BUSTos Suppot | 4 14
0. — = T d B2B Team leader
N . Firm B Team leader 60 19
= @T0ME B2C Rl 271 7|1t B2B Fel 27 7Y
= MEleMde #2oz ML B2z MR A 7Y
o H=L A HEfA= 4= CHE §4& AL A0 CiH|Ech
o o1 of oo q|
B2C 839l 27§ 7|Q(<Table 1>2°] D 7|¥dt N 7|2 H|LH 4. _E_;g' 5@ :(gx.” E%

JHarE{o| 1 nZECI7E BAO| Bl HIXLIA MERA O] S3HE |
olso|C}. BHE B2B 80| 27§ 7|Q(<Table 1>2| A 7|Q1} B
7l2)e HARoln nHA| o|EX0l Q80| HIxLIA MEfHol 4.1 B2C SOl T2l HxL|A AME|
23l 7|QSO|Ct O] BEZ MHE 0 AT O|ZEo|1

=2 -0

ME COHE 7|gE8 MEgeRM H|=LA MEfAHO|M LIEHE == D 7|¥1 N 7|g2 B2C Rl &=+ 22t 7|gez ad
U= MER MAE EEd & = U7| IZO|CL Creswell(1997) QI Fal Hj=L|A MEfAOf siHich. D 7|gel E3HE2 Ofshat
o AIFOM MEH, AHSTFON B2 M2 ZR5IH, 4z AXISOIA ZHEEZO] RUel, YFE HWHI|z FHEZ E
O|ZN ZCH™ A MEHGtoZN O Z Efgst dnE =5 £ API(Application Programming Interface)E E3f ZAMAISO|A T
QU JHLElof QICE D 7|Y¥e| @E ZAM2 XpAte| ZE ZHED 2o

At EME et XMREE AEHE 20| MY AtYEAM, ZFE7 OfL[2l =Ll SNS 2toA X|QI=0] 22l EHENK|=
At 7|0l CHeE &3 23A, B AOIE, BEXIEQF AMET|A HAZIE AMIISSHA| St QUCE N 7|2 EAA, MO|L,
SOAM =T RUCE 78 ME S 3l 7|a3R s s 21 U0

D 7lgolAfe] m2E0] BE Croeln XIHolck. o 28t



Jae-Hun Joo, Matthew Min-Suk Shin / Journal of Distribution Science 12-12 (2014) 83-92 87

ol 08Xt 22 =t2|l= trHyel 2802 otilatE HIXs
7te, 223, EE AAE, FH, 43, Y, 7IEF UCC(User
Created Content) S2| 22tQl 232 HEXNQ 10| Yit &5
o[C}. ot D 7|HoM= Cifet 9=l Sl 140 XY 7|
230 = Hostd QAT D 7|Yah OREZENZ N 7| oA 12
Hol= ot H=SHOIch O thEXol o= 20029 2ESH
Me|23t s HIO[H X[4iNSE S &+ UL

i
a

i

Y SOl EEl HI=LA SEA M 7|Y2 0l 230 T
(Org, E®)S MSotd, N2 FHEO Wit HEs HIY
I ATk ol2igt 7|gel Agtut nzMol ol SOFEOE M, O
B2 00| H=Hoz 1 SAUEF oSt 423 =0| St
Ch 712 Mot EEF MH|IAE W&ot O EE Sdf 142
Folota, ME|AE W8 7t St ottt CH3e| QER WE
oA SZ ARtz AM 7|Yol gt BHE dit 239 FX
2M 1Mo Agto] FaTE ¥ & ULk

0|87t 7k 2 dlyol2tn ofopr| += RUSLICE XM3l=
OtgE MSot= AUt AH7|o S0ietA O|8A7H HY A=
St FHIXE RS, O FHXE £ CHE ARA HIZE
SAI7IE OB HEAE & O degyez TEEH
St /ANQ"

‘O|8AHS0| BO| FHOE 3o =l=0, oz = A= &
USOIFE Az 27| s MB|2S] 2R 7|sE Fe A
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