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Abstract

Purpose - This study’s objective is to analyze the content of
the communications between users and producers based on the
construal level theory. User generated content refers to content
created in an online-based service where users and producers
communicate interactively with each other. In a user generated
content platform, the messages sent and received between the
many players, the users and producers who use the content,
may be analyzed at the psychological level based on construal
level theory.

Research design, data, and methodology - This study gath-
ered user and producer participation through a snow-bowling
sampling method. The data analyzed includes 125 video clips
and 2,912 comments. The period of the data collection was
from September 2014 to December 2014. The collected data
was analyzed using a t-test and two-way ANOVA.

Results - This study obtained the following research results.
First, users who were a short social distance from producers re-
sponded to user participatory activities stated in concrete lan-
guage rather than abstract language. In contrast, users who
were at a longer social distance from producers tended to re-
spond to the content requesting user participation through ab-
stract language. Second, if users and producers were at a short
social distance from each other, user preference increased more
when a producer response to user participation was expressed
concretely rather than when it was expressed abstractly. In con-
trast, if the users were at a longer social distance, users’ pref-
erences increased more when producer response was ex-
pressed abstractly rather than when it was expressed
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concretely.

Conclusion - This study found that the effect of suitability, in
which the social distance and the content were in congruence
at the construal level, could be observed. Therefore, based on
this, academic and practical implications were drawn. The three
main insights of the study are as follows. First, firms can use
psychological factors to analyze the message content of users
in their distribution platforms. This study reveals managerial im-
plications for marketing managers who want to take make use
of this analysis of user and producer communications. This
study indicates that the main factors include the concrete and
abstract scores and social distance between wusers and
producers. Second, we also provide the strategic guidelines to
maximizing user preferences and other outcomes. The main de-
pendent variable in this study is the user preference shift; the
variable increases through the congruence effect; and the con-
strual level is determined by the social distance between the
users and producers and the type of producer response. The
outcomes here from users can be utilized to develop several
systemic strategies. One process to use the outcomes could be:
(1) firms could measure the users and producers social dis-
tance; (2) calculate the concreteness or abstractness of the
messages; and, (3) predict the user preference outcomes by the
congruence between user and producer social distance and the
abstractness or concreteness of the message content.
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O|HE HMAIStD WAKH= o|2fst O|8XAte| o740 Cigt Bt3=
ZZtMoZ LIEH 4= QICt (Ghose et al., 2012). %2 =22t210]
M 248 715t e 018X it HEIXE= o|2{3t O|&X}
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(comScore 2012).

Ol2{2t O|8X} it HHXO| 7|85t E3HE 2 YHIt A
Ol M= O|8AtRt MAK} AtO|o] SIAAES FTH2ISI0 HifEFaS
gt 4= Qe MEFE DMET| Qo =25t UL} Yoganarasimhan
(2012)2| GO A= O|8At At HHIX ESHEO|A HHIXT} 4At
= e A4 HEQAS FXoF 37|, 2|1 LEE ARO|9
A= =hitof] IS F= O8I E 240 Cis] MHSIRACE
Ghose et al. (2012)= O|2X7 MAGH HEHXIF CLE O| XA
T EEE 28&j= g0 s A+ e, 2ol 3, &
e S0 =8 LHEO| CH2 o|8Ate| a0 F= Jeof Chah
Ho 9ok s 2|H™s| & (2013)Q] ATO|ME= Ol 8AF Mt
X EZSHEO|N MAXI7L O|8Ate| oAIAZO| EojEte 2
O|8A7t HHEXE MEistD FIHEQ 7|0{E Sh= 1Pdof Chsh
AL 250l Ao mEH MAKIe| Eoj= O|8Xte| ZHH
= 0|80 A e F= AR LIERCL O|4el gTs
2 O|8X} ‘dAb X0 CHSE MEi D M0 FEE2 Fe= ASH
Ha20| EEStD ULk
olzfgt =2loff 7|8t & M, 7|ELQ| HLS2 O|8X} ik AHHl
SSUE0|M O|8XIQt AL ALO|Q] QJAtASO| OfiHTt A0
O sty dst=xof gt 2250l e F7| ol32
2= QUCL O|8Xt Mot HEIXE MAsHs HAXIQL O] 8X}tQ| QA
252 01 25N AMEX| 7HSSHX|D, QAL S| &OSt=
FHE2l d2ld HEjol| M2t oAtAFel L8t 0| A™E £
e 7+s540| UL fA4==0|2 (construal level theory)2 AlZ|
A AHAO| et olAtAE ol LHE1F uEo| Hate £ UZE HO
Z= X9l O|20|Ct (Liberman and Trope, 1998Trope and
Liberman,2000). si&4=FO0| 20| MEH, AHES2 AR|IE AH2|7t
7bite 4% THEC ANE QAIAEE ST, AlR|™ AHz[7F H
42 ARl Q0|2 QAIAES Sl3e d™o| UCh K3 9f
AAS0| HOSH= ARIE ALO[Of] Al2|E HZIE ME FAISHA
L|H oAAEo| 2Pt EE1 d53 50| k= 3FEQ
SA7F QUCH (Liviatan et al.,2008). SFX|BH, 7|Z=0| O|X} AdAt
EEO| ot AFOM= o2t QJAIAE W&o Cigt M2lH
Kol M2 AL 29= Aol SiRiCh
2 g7es o33t 7|E 7ol SRS IESIAX} O3t &
AT=XES Fdstaxt ook AW, At=|® A2|of w2t O &At
Fo1o] LHE2 FHN =22 IHAHSZE LiEFE ZHQUIX[0f CHs|
StIOXt SICt SsiM4=F O|E0| WEM AlR|E AHZ|7t 72 =
AtEEe| §EMEl= MEE LEME 4= QUCHD Sh=0|, O
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2. O|2X HijE A 7t
2.1. 8| 44==0|2 (Construal level theory)

SiM=ZFO|20| MEH ARS0| FEE siMe 0jf Ljel M2
2 FotA =le deld A2l "Eo| s HEE diMste £=F0|
SHEFRICED SHC}F (Trope and Liberman, 2000). MZ|X 7E|l= At
2™ Azl A2 Az, S2[E Azl S0 25 27 /=6l O
2ot HE2|7F ZRSAL B I ARE2 KAAEA KIS0 K|
Ste AEo| =F2 HutstA EICh BHeF ME[H A2t IpeH
HEHE FHA (concrete) 22 ME|SHA E|1, ME|H AHEZ|7t H
42 CHE FHH (abstrac) 22 XN2[sHA| ELCE OE S0, 2
2RQIOA] ZrOfitol CHSE = FEE Fot AH|XF i 72t
£ O 0J2fo] Ar8E o7t U= 42 (e, 7MIH2 AlZHE 7H2)
Ol= Zto2tel 4&0| £ CIXRI0] HX|CH= S0 2ot MZtE
[M22ICE HHH, AH[XEZE S ZHH2tE 77H2 Oj2Ho] Atse
27t Aes 42 (e, H A AH2)) FiH2tel FHE 84S0
Fol0| J=XE UNED, Fto2te] FHFQl 7tAar Fofof o}
EE @At 20| A=X|0f Cish HE22[= Zo|Ch ZEA
o=, MES0| 7P AZ[of e BRE FelsiAd4F(low con-
strual level)O|2t11 StH, #H& HEE 8ot HPol HHgo =
e SEch gHH, @ AZ|0| UAes BRE AflsiM=F(high
construal level)O|2t1 SHH, F=&EQl HHE 0[8510] &2l O
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M, ANZH, 37H8, J2|a =HEX 72| & O HErt g
T+ USE L 59, 252 AT AZHE AHE|et A=A
HE|7t E25HA CHRY B0, AlZHE HE2|7t 7Pt I AR
2 Ml Hold, 7 2, ARl AR, otHd Sof sHEE
HYHE ot e 4TS HQUCH B, AIZHE AHZ|7F H 0 A
=2 MBS0l ZeE 4ol A2, HHE Ao [, o|M4Hel o
s 50 #HE HE FHsHe dTd2 ERUACL AFREE2 QA
Z7E0| uiMZ Mt AjZtel o7t /US I ArAEo EHast
FHIL G20, O 0|8% QArAHC ZEBE CHEA LEHs
ZO|CE O|E =01, 2IAt0] YAkt MAARRZ Of2{of 124& T
D50 Ahfst ZREE 7HX|D e 427t HE = UL YA
ot X| @2 AFC| 29 YEOl YRt 20 =& S0 BAOo|
O O] Z == U= AOJCt mMELM, D8 Ee ZE ZO0M=
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M =9 BHE(Kim 2013)0t WSOl JIE Szt += U= &
e ARSITOX St QJCH (Zhao and Xie,2011; Trope and
Liberman, 2003).
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2.2 A2|A 72| (Social distance)

AR|E AzZ[of 25 A0l [MEEH CHE AR oA, T, =
S2 X AARO| MZHLE Of FAXMQOl ~FO0|M FEXAZ
EIC} (Trope et al., 2007). S{A=FTO0| 20| A AtS|H HE|= Al
& z|2tFolLt oo U= AFZH HAIZ|of2 FH|O[CE Xpd
F CFE AR AtOle AR HE, LHEICHIQIEE, &7 Es 7t
Z1t EtRl S AR[E AH2E BEFY = JUs JIER CRIsict
(Trope et al., 2007). O|F GHOA= AF2|HOZE 7P+ 2|0
AUe AHEOl 9|40 H AHE|of U= AREel o/ Brf o #XA
ol dojZ2 Nz[stn EAQ| siAgRo =™ x| oty 2
Ct. Livatan et al. (2008)2 £7 X|ZFO|Lt MH|A0| CHDH HEE
T2 BAHQ| AMFROANM FRE U FAEQ TS0 EHESH
= g, & 2o AtEoA ot s FAEQl Ojgfof siZ
SO & WAE 28l =RISe= ZHoE  LIEFRCE Smith and
Trope (2006)2] ATOA= AHESO| XS AJNE e FHH
QI AMZIO[L} THO{E 0| 83H= BHHO|, CHE AFRE A4S Mo)=
O|&4Ho|n HIMHEAOQl THO|E 0| AMESICtHe M2 ERICh 2

Ao AT FHE ALY A2|0f et O[8AF St AHE0M
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H He|7t B 7Pk FEo| ek HAIX|el LHEO| F4E =2
THEY = ASS o4 & = U AOo|CH

AB|E A2z QAIAEe| FEHE A= 240|7|% SiCt
AtS|A Fek2 QT 2ot LYEES| =M ofH o & g2
22 4= UCHArgo et al,, 2005). At2|E FeF=0| LIETHOM QT
CHHEOH O 2 FEEE d2oite E2 ARIE AHE2|17t 7P
5 QAIAEe| FEHO| Ao H = U= tsdS LIEHHLE A
S XML 72 BAOf U= TS FFe| o|HAZ EfRIQ|
O|ARLCE QAMAHO| O 2 2HE &2 = AUes ZAOICE SIX|E
FHEO| MY BHOIM WEEe| oo &4 o SFAL I
2 718 A2 Oofe = ULk (Wand et al,, 2012). CiE O|C|0] &
X 32| HE EXe= AMEE0| SEE M= 3EEe TS
= = 7| Z0|C} oE S0, FH AIHES A2 ErCt AMEL}
7|20 gHt HEE O TE 7Isd= US AO|C meEkM, o
2ot =8 s ol HEO| 37t AR|E AHzlof Qs Z2™E
= Ae 740 ishM = =dAeR 222 WE 227t ot

= A7 O[8AF it HHXEO| OJAIAES| & FH|Q O|&X}
QF MALKL AtO[o] AMB|H HE|E FHESD F FHQ| Atz|H A
of et (e, M AR HE| vs. 772 Af=[HE AHE|) QAtASY
LHE0| OfEA LtEA LIEtEX|Of CHoH Off &fStaAp St SiAd4=
TOIE0| MEH AE AHZ7t IPHE d42e StRlsidseE
(low-construal level)O| LIEFLEX|TE AFS|E HEZ|7F H Z2E= A9
8l A44===(high-construal level)O| LIEfLCED E2CL O|f, O|2Xt
WA HEIXOM QJAIASS| A HE WA2 O|XI0|M HHA ==
st k|0, 0|2 O|8XAF #ojetn Fo| g 4= ULt [MakA 0|8
At oo sfiMa=F L|E2 O|EXIt MAKL ALO|Q] AtZ|E HE|
of elsf XM= LIEME 4= U= ZO|Ch HEXCE, 2 ¢
= O[8XIQt ALKt AtO|Q] At2E AHEZ|7t 7R d2e= 7HE

ol oAt~ LHEO| LIEFE 2400, AlRIH 27t B df= F
gHOl oALF LHEO| LIEFE Z0[2t oottt Ofof st 7t
22 tSah 20| MA| Stxt otk

<7t 11> ARRIH H2[7F 7Pt B9 018X o2l LHEO
THHY ZAo|ct

<72 1-2> AlR|H AH2|7t M B2 O|&A H0ole| LHEO|
e AO|Ct

2.3 XNgtd 21t (Congruency effect)

SiMsZFols CHet ME|H Xp2Io| EXst=hl (e.g., AlZHA
Az, MEE 2|, 228 A2 S), AHIX7E Fot 420iAM o
B XRS0| SYHCE EXYSI0] AH|XIe| sjMFE A8 +=
QIC}. Zhao and Xie (2011)2 A= Al|™ HZ|QF AM2|H AHE|
o Matdof ot 28% 2[H0|H MAEH A AuE EOjFELL
JEo| AT0l| WMEH, A2l HE|7t 7Pt 42 AlZHE AHE|
7t Ik 427t H ZRED 45 HAXIS] But o FE/US
O, HtHO| At AHZ|7t H 2= Al AHEZ|7t 7PHe 4%
o BVt O EUCL F, A& AHZ|et M2|H HE|2ts s
=0| = Xelol Mald 21} (congruency effect)7t 2= =l Z0|
Ct. EESH Kim et al., (2008)2 Atz|™ Sl A|ZHFE 2|7t SA|0|
7t "o HEEQ KNES Mo, £ A7t H A
OlMe= Fast £d0| HiEAst ME S M= Ch o|2{at Hghd
Blt= diM=Fo| KIRA0A EEE o2t CHE M2|& O|Z0f 7|
Hist MO A= LIEIL=0|, =& AN 0|2(regulatory focus theo-
y)OlA MAISED RUe oA K SHeA XpRIo| 7|8SH M
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= 24 E[A QT (Higgins 1998). O =0f, gd =2 54
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*”**XFEF HARH Ao LYot BRE SteMsELR Lt
Ete 7+5°d0] ACE WEkM, 7Pk2 AlelH 7{2(2| 08Xt &0oe|
= QMR EHSO| FHHY 5 0|87t SeE H ROl 7t
T oo, g M AS|H q2[o| 0|8t FHojel BRE M
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<k 21> ke A 72lol Olgxt Holol B, At
4Kl Lfg0| XAl FLIt PHXQl FLwct
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So| Lhgo| THHO FRHECH TNl FLI}
olgxt 32Ol F7t o 2 Holck
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3. 824 9 Zm

3.1. 0O|H

B 97E 018K 44t AHZOIN Olgxie} MuK) Aolel o
Aag §EE St 0|2 =MstaAt ottt O|F 23 = ¢
E H MAM 7HS el 221Q AHX f&§ SHE AH|
2l YouTubel| HO|HE %F #""Po"if =Y tele 33
E+°|O|D1 2ZIE| EQAO| J&= 1257 O|Ch EQAlo| MXS
YouTubeo| mol TOK|O|N ZEMste 74at OI7|7} me 4749]
SIS U510, oY S AL U= %%"8" LfH|
M (breadth-first) O 2 XS LC} (Carrington et al., 2005).
AR U= SEYO CHA] AR U= 71 7R 5B
2 me wAlg 52| 5l0] HA SN B2 2TSHE |
=) e} *I*Oﬂ 8ot 71 vt e S8 47HE Z1to|
ot 7tsdE flEl SEOM MA SHRACE +HE SSY0| =
22 X2 YW 7| oz HAXMOZ oF 0IMS £EIs}
T 3714742 Stz FEE +HTSIULE 0] SN SH=0f THof

@ ot o 10 4
e

of 447t 374 Ol E3iE 291270 U2 EALIYOE B
Ch XILPRZ B Erojs ZANI IHSS KLAH B
HER 90| 97| WROCh B ARIt £ Cfyo= Me
2,912719| ciZ22 20141 9 EH 20144 122 S0t YA I
ox|o| EgEl 2olch £ AR OI8XF MO (ie. Ol8Xte|
2 T)Q Ol AT BHZ (e, MAKIO| G2 BE
Sk}t SLOE, 0|8AIS W2 Ay 0|30 UFY O W
Sl Ho[x|g Aol MAKe B2 028 Bsigict
YouTube A OI8A{7F SE HOXIE 22eio] SEUE A
X 5 S 00 CHEH ZHATF TIIE 22 1_+7|

5 3 X siow, o
8 30| SR MAKE H2E 08, 1018, oA £8 B
o + Ut
FuNT IHY BFS 0BT L diEg HIen Y
isield 3RS STYoR MEsel olzieol XY AHS o
¢t 2t FIIAUS AT 2 4232 A7 2 2o
£ FuN Haol THE H4E 7H ME2 woipic. 2H U2
S 3w, "ol WFS Yoi} e FANel ojg} EES Ha
QUCED S|P SR, "0| HFS AL} B THIQI o]
o EHZ H1 UKD AP o 2o £ RS o1 of
of tft SOl MEE 7HOEZ ZXSIUCL OF S % %30
FULD PHE HPE Y P 4 o
@nol £ TS SRS S sfale %32 Y 0

%XHE} MAXIREO| AtE|H AHz|E Yot=M|, =
MAXLS| FEXIRIX| L0 el Atz|H 71EIE EXSIRALE
YouTube01|A-|'— E': 0|.9.7;}.'— AH X|.0| EO:IAI-O X'A -IOE __l.l.
2 = e, 152 3 4R AR 71EI7F 7p4n, 152
FXI A2 HRE AIEIA HEl7t H Hez FF ohIch AS|H
Hels E”EEPXI FLSHK] U2X| EE LH"'HOIXIQI"'BORIOI
o22 =X & 2= QICt (Zho and Xie, 2011). [M2tN £ A=
MAXLO| LEXE THIHR
72|12 =H™SISCt.

2 979 Z&5H==0l 08X} 2ZEo| T7t= YouTubel| £
or2et 40|12 E S8t HIEE FH SiqiCt B3 7|72 dFY
Crelo|2 2, X0 Hs off Fo| Fotkel H|g0| Yot &
IFHE71E 71222 O|8X} =H4EE FE 39Ch & dA4E O
SXb Eofet MAX}; BEZ0|| 2ls O|8At =Z =Tt OfEA SItst
= 7tE oE SlaX}; StEZ, AR Bhgo| LYo et O|8X}
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<Table 1> Summary Statistics

Variables Mean S.D.
Dependent Variables
Shift of user's preference 0.028 0.021
Independent Variables
Near social distance (%) 38.481 42.812
Distant social distance (%) 61.519 42.812
User participation (i.e., comments)
Abstract score (1~7 points) 4.547 3.593
Concrete score (1~7 points) 4.475 3.624
Producer response (i.e., Reply)
Abstract score (1~7 points) 4.440 3.045
Concrete score (1~7 points) 4.385 2.792
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<Table 2> H1: (1) Social distance between user and producer, (2)
abstract- and concrete-score of user participation

Variables Mean | S.D. | t-value

User participation in near social distance

Abstract score 421 |3.70 | 19.77*

Concrete score 5.06 |3.28

User participation in distant social distance

Abstract score 488 |3.39| 26.64**

Concrete score 3.89 | 2.71

**: p<.05

Near social distance Distant social distance

Abstractness score B Concreteness score

<Figure 1> H1: Concreteness and abstractness of participation content
by user's social distance

OlURAEHS 0188 J1 20| AT ZIfE <Figue 2>8 &
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ol @_?__0_' Ol%X" §7|:||-£—cl| E§|' qEE 7—||-7—||- Mean earapstract=0.02
vs. Meanneariconcrete=0.04, Meangistantiabstract=0.03  vs.  Meangistanticon-
crete=0-02; F(1,2g11) = 3896, p<001i E% El?i[l‘ OIE 7}'7}"—8—
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KUt w2t JHd 28 XX 4= ULk

0.05
0.04 -
0.03 -
0.02 -

001 -

Near social distance Distant social distance

Abstract producer response

B Concrete producer response

<Figure 2> H2: Preference shift by congruence effect between social
distance and producer response
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<Figure 3> Preference shift outcomes by firm's response strategies



Jung-Min Son, Jun-Seop Lee / Journal of Distribution Science 13-8 (2015) 73-80 79

4+ US o= J|Cfsiot.

=M, & d+es 7IEQ Hgd dA1E ErOt =& A7l ¢720]
Ch. 2 S7Es AZE 7He|of Qs 2dst FA-dnt 7X|4go] 4
AR EEEol HAIK] LHEO| ZEEE Fabdn FHgnt ofEA Y
K|St=X[0|| CHel O|EXo=E MIHERQUCE 7|ES| ARES2 s
TO| AtB|E AH2[b AlZHE AZ[eb 22 O|XtRIE A Ato|e] A
StHE MEEQUCIH (e.g., Zhao and Xie, 2011) & HIE= Atg|
A 72|t HIAIX] LEol2t= Z7HEA AHE| Atole] Hotd RutE
MOEEL HEet HFQICH £t 2 el £ O|8%ICtH, 2
2iIof M HHXE MiSte FH|QF AHIXIE FA| ALO[Q| oAk
& W80 & FHQ A=|H Hz|of sl OfEA =EE=XE &
Mot = UE ARE J|UiBiCh matq 2 ATts Thed| HA[X]
Atoje] HMetd ATE HOlM ARR|A AZ|7t FRot RERNE
LIEFE &= QU= ddE A4HE = Je 978 & 7tss g
o 7|82 Ma¥ A= J|CHiCt

Opx|gte =z, 2221 AIZo|M 2ot XXl ARl AHe|of
Ogt HAIX| LHES HBXo=E HFst dA0|ct 2 AT AtF
A 7E|7t M2 CHE O|8AE2l HAIX| &2 &M= 1
L}g0| F4T B2 PHMOZ AHEHOR LIEKS & 9SS A
Sxo2 HBSYUCL Ol JIEAT0M AE b Qs A7 L
0|0, 22fQI0|M O[SXS0| Xirxol Koo R A7HY
(e.g., Yoganarasimhan, 2012Wang et al., 2012)0]| sij&4==0|E2S
st 7|0g = s A9 2 = AS ASE (st

43 M2H A

= 7ol BMFO|B0| 7|5t EEch Znt= OHE A
FASOIA o2t 22 AMAEE MSE + UCLAM, OI8AS
O girotn U= CHYet HAX| LHES =45t0] 2837 fIet
HEloHy V|1EE 28 & QUCLOIEAe AAS HE2 &Y
ol ZHED ofL|2t ZHo|H oe[spHel {HO| 23t LHEO
A ZQJt QCt (Zhao and Xie, 2011). 2 A= Ol2{gt Ma|st
Hol 7|z2 HAIXS] H&s 24 = As MAM HEAIFH2
2N, OI8AZS| HAIXIE ZMot0 2EstuAt St AlZel O
AY HEAet 2470 278 AAES MSE + Utk =
ATl shMFof 7[Heh Fd S TAE e 2|2 AR
Hel= olzist =4 7|E2 HYHel 2000 € + US A=
7|t

=M, O|8At it ZHXO| YMASO0| O|8AS2 SHEE
Stizte = A= WY XY S & Atk 2 A2 F2
¢t 35 Has 0|84 =g ko HotzMN, 0|5 St AlIZ = A
= SiMEe LXGO| LEILE BRE MAISHIL sidsE2
O|&Xtet YLIXt AtO|Q] AteH H2|et dirxtel S0 ol &
g 2 & A=, olE HANo=z 2L8olttH WiAE A
AHZEZ 0|83l= 0|8AtE2 =4S Ss8H22 0|80 & +
A= AO|L. O|F flet =M= Chgat 2L (1) Yatkk= HA(X]
£ H7l= Ol8Aet AfAlo| 2A T} ZPh2X| HA|of Chef mpefot
Ch (2) dAEXteE O|8Ate] AH2|of| et Yikxt= MOl HZ O
ARlel =& 8 PHY =8 Z2Feh (3) Yitkl= O|8Atet
o AH2|of 2fsf mefEl HAIX] LiEO0) a2t Of&AtofA gtes &
ZICh olet 22 =AMo| et HAIX] ES Iz 2-¥Y
8% 0|8A= =2adks XHHez 2 =+ Ron, ditkel 4
o e g = AS Aoloh LS 012 2HES| F7hs FY
Hoz YuxtoA == W EiEot e 3850l W 5SS U=
T Qe 7lEo] 522, gt Yo RN =80 E £+ A
Z0|LCt.

A

njo

OHX|Sfe 2, O|8At it ZHX MH|A X SO0| gt IO
o & 4 Qe AN B2l ANS FBT & ATk O[BA WAt 7
Hxi 08Xt ZO|X BHIL MIPT} LXE|0f HEIXT} it
1 ESES| YHQ 9Fo| o|Rof H = U= 20| ALt
(Yoganarasimhan, 2012). }2tA], MH|AE X|&Ste GHE2 Al
HYUE Stiste = A= Leto] ot 220| AS H2=Z o

4>

QUL 2 A= GLEAReE O|8A} ALO|S] o Ma=F0| X
w2l ol 8Ar a7t 37t + USS AFHel ZEL= Lt
1 AeB=z, MH|A AMlE LA O|&X} AtO[2] HA[X|
LRES L = + A= MAES OrESorE b gyo
=80| E & US Aot OIS S0, O|&At HIAIX[2] Lf
OlZ4 ALES Sot0 EAe = YUXA ot gl g
SO HEfetk|E bl2| FHot= A2EE =9 & +

[

[0 m pot ot o
=2

—_
=
=

Ch. OlZ olg3iof BAIR Lige] YXYE AEHoE e ¥
T A= MAE otAst=H E=20] € = AS A2 7|ChThet
44. SN 2 BT A7

= g7= didFE 0|22 HM O|EXL it HBMZEO| OfAtA
= U 2MSt=0 8% M2 70| siEtct. S| O]

2o
o=
Aol 7|00z =75t & AFRZE 7HK|= eHAIEL Ol
5t7| QI3 =2 A7t Eag Zolct AW, 2 7= 0|8
MARS| oAMAE LIS 240 UM TEZL 3219
ol HWIIE =8It Ol a=Xe2e EfET dhgo
HEN =282 QoiMe HAHSH 2Eo| E[7| o™EC MR
28517] s F7HEQl HojEM A|AR0| =E H
27t Ael, o| O Eel AFFIES HojM ZAFES A A
FESS 20fo| &&= A7t ey Zo|Ct o& S0f, J7tzt
AFolM AHojgME Bl THHXO| LIS M = UZ A0
Ch =M, 2 A7e siMd=F0|2 AT HMAJstD U Crst
He 3 MEHECZ MR e 3 7tdd Hrikg 285U
Olol= AlZtH Mot =F2|X Hz7t QU=0l (Trope et al,
2007), == QIFLE &510] O|8At it EMENME CHAD X
LE 0|8sI0 Jdel =4d A MY BEE FEE += Ue
71218 7t ERJt AS AoIC DIX|Yez, & AFo| dut H
£ O|8At ZUEO| HotE ZHYSIQUCL O|8AL it X0
A datE O|8Xte| MEH, O|8AL HH32l & (Ghose et al., 2012
& Mt (Luoet al., 2010) & CiYot Mzt O|8E £ RUC
(Singh, 2014, Han et al., 2014). O|2X} SZ T = STE QI & EH
I 2F ol glg = Uen, 59 %20 0 =9 S0
O|8AI it HHEO| =0 =920 £ ez, o2t 57T
HOl Jutgs Z&HsE ASI0] sfA=Fo| Mol 0Kl &
otof chsi nE g Hert A Aolct

dhr rot
4o

N b < N (R
re
R

Rels
-

2
[o)
tu

~

_

References

Argo, J. J., Dahl, D. W., & Manchanda, R. V. (2005).The influ-
ence of a mere social presence in a retail context.
Journal of Consumer Research, 32(2), 207-212.

ComScore (2012). The Synergy of User Generated and
Professional Video Content. Retrieved June, 2014, from
http://www.comscore.com/Insights/Press-Releases/2012/3/c
omScore-Study-Finds-Professionally-Produced-Video-Conte
nt-And-User-Generated-Product-Videos-Exhibit-Strong-Syne



80 Jung-Min Son, Jun-Seop Lee / Journal of Distribution Science 13-8 (2015) 73-80

rgy-in-Driving-Sales-Effectiveness

Carrington, P. J., Scott, J., & Wasserman, S. (2005). Models
and methods in social network analysis(Eds.). New York
and Cambridge, ENG: Cambridge University press.

Ghose, A., Ipeirotis, P. G., &Li, B. (2012).Designing ranking sys-
tems for hotels on travel search engines by mining
user-generated and crowd sourced content. Marketing
Science, 31(3), 493-520.

Han, S.H., Cho, HY., & Yang, H.C. (2014)Why Do We Pay for
Advertising Models?: Suggestions for Maximizing Advertising
Effectiveness. The East Asian Joumnal of Business
Management, 4(1), 15-23.

Higgins, E. T. (1998). Promotion and prevention: Regulatory fo-
cus as a motivational principle. Advances in ex-
perimental social psychology, 30, 1-46.

Kim, G.C. (2013). A Study on the Effects of Super-Supermarket
Service Quality on Satisfaction in Store Selection. The
International Journal of Industrial Distribution & Business,
4(2), 41-49.

Kim, K., Zhang, M., & Li, X. (2008). Effects of temporal and so-
cial distance on consumer evaluations. Jourmnal of
Consumer Research, 35(4), 706-713.

Liberman, N., & Trope, Y. (1998). The role of feasibility and de-
sirability considerations in near and distant future deci-
sions: A test of temporal construal theory. Journal of
Personality and Social Psychology, 75(1), 5.

Liviatan, 1., Trope, Y., & Liberman, N. (2008). Interpersonal sim-
ilarity as a social distance dimension: Implications for
perception of others’ actions. Joumnal of Experimental
Social Psychology, 44(5), 1256-1269.

Luo, X.,, Homburg, C., & Wieseke, J. (2010). Customer sat-

isfaction, analyst stock recommendations, and firm value.

Journal of Marketing Research, 47(6), 1041-1058.

Devinder Pal (2014). Online Shopping Motivations,

Information Search, and Shopping Intentions in an

Emerging Economy. The East Asian Journal of Business

Management, 4(3), 5-12

Sung, H.Y., Kim, J. J., & Youn, M. K. (2014). A Study upon
Effects of Family Restaurant Consumption Values upon
Satisfaction, Reliability and Behavioural Intentions in
Korea: Focused on College Students at Metropolitan
Area. The Journal of Asian Finance, Economics and
Business, 1(4), 29-37.

Trope, Y., & Liberman, N. (2000). Temporal construal and
time-dependent changes in preference. Journal of
Personality and Social Psychology, 79(6), 876-889.

Trope, Y., Liberman, N., & Wakslak, C. (2007). Construal levels
and psychological distance: Effects on representation,
prediction, evaluation, and behavior. Journal of consumer
psychology: the official journal of the Society for
Consumer Psychology, 17(2), 83-95.

Wang, X., Yu, C., & Wei, Y. (2012). Social media peer commu-
nication and impacts on purchase intentions: A consum-
er socialization framework. Joumnal of Interactive
Marketing, 26(4), 198-208.

Yoganarasimhan, H. (2012). Impact of social network structure
on content propagation: A study using YouTube data.
Quantitative Marketing and Economics, 10(1), 111-150.

Zhao, M., & Xie, J. (2011). Effects of social and temporal dis-
tance on consumers' responses to peer recommendations.
Journal of Marketing Research, 48(3), 486-496.

Singh,



