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Abstract

Purpose — It has been argued that the regulations restricting
entry and opening hours of General Super Markets and Super
Super Markets have not been as effective as expected. In con-
trast, the win-win item scheme that appeared recently has the
advantage that it could raise the effectiveness of the system in
that win-win items are in principle resigned on the basis of bi-
lateral agreements. This study analyzes the win-win item agree-
ment made between Homeplus at Hap-jung and small traditional
markets to examine the practical effectiveness of the win-win
item scheme. While existing literature studying the regulatory ef-
fects have concentrated on the restrictions around store entry or
opening hours of large retailers, it can be said that there have
been few empirical studies on the effect of win-win items agree-
ment with large retailers.

Research design, data, and methodology — Homeplus at
Hap-jung made a win-win items agreement with nearby small
traditional market traders in 2013. In accordance with this volun-
tary agreement, Homeplus started by limiting its sales to 15
win-win items. The survey was conducted through one-on-one
interviews, April 14 to May 2, 2014, by a professional public
opinion research agency. The interviews were targeted at small
business retailers in the nearby traditional market. We divided
the traditional markets near Homeplus at Hap-jung where the
win-win item agreement was achieved into two groups, win-win
item agreement markets and non win-win item agreement mar-
kets, to compare the performance difference between the two
groups.

Results — To determine the change in sales of the 15
win-win items, we examined the performance difference between
the two groups using two criteria (compared with similar items,
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and compared to sales volume a year ago). The results show
that the individual sales of win-win items in the win-win item
agreement markets are more likely to increase than in the non
win-win item agreement markets. Total sales volume of in-
dividual stores in the agreement markets also showed a more
significant increase compared to a year ago than those in non
win-win item agreement markets.

Conclusions — Contrary to the existing retail regulations that
have one-sided and uniform characteristics, it can be pointed
out that the win-win item scheme has the effect of increasing
the success of the system itself because it is done on the ba-
sis of mutual agreement between General Super Markets and
traditional markets. The empirical results of this study can be
said to support this conjecture. For the successful settlement of
a win-win items agreement, the following points should be
reviewed. First, it requires a great effort from the selection proc-
ess of win-win items in order to improve the effectiveness of
the agreement. Second, the existing General Super Markets
customers should be introduced to the traditional markets or
small shops to increase the sales of win-win items. Therefore,
voluntary effort is essentially required from the traditional mar-
kets to engage customers.

Keywords: Win-win Item Agreement, General Super Markets,
Traditional Markets, Effectiveness of Regulation.

JEL Classifications: C12, D12, L80, L81.
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(KDI, 2012).

Ol2{st A7 HEHLZE SadeE9 &
0| Lot 7|0 ¥=7t k= Foll TisiM 23
A0 ALt EJ| REEQ =252 UEEEE2 EUr=Ed
=)0 chet MEIY XMihat FAAIZH Mot HAo| TS0 AT
(Joo & Choi, 2015). B1X TRt PASHM=, CHAOLE T
ME XGAIE W 28 3 AMAS, 22| datd Hstof Chot
2a0| et AESATUE eS| ZMEd QCHCho, Chun, &
Lee, 2014; Cho, Chun, & Lee, 2015; Kwon & Sung, 2014). CH¥
OFE X OidfmOpElel T2 SAYFEESS ES 4247
1 EEAF7|E SIYoL), TIYOE XM ZRE TEE 18 2
Ol QIZX|Fof M ZIYSH ARRFEEES Sl F/1H2=2 1
82 FTAA 18 FHOMs 3FHQ ZEOE o AoE L}
EFHRICE A2 HHIQE BT =, HESAIEL tiES SR
22 EOoFs 7ot CHIOIENMO OiEgdart TSAIZRE
O|ME|7| ECh= aH|X[Q| MEARO| E10 AH|X|E HAE 00K
2H[AE 24 3 A2 d0] HAWEE EoF= AFE0| =X5t
1 QUCKHKim, 2012; Shin, 2013).

oiezel HATFME tHERSEM et YUAH7E AH]
Apdo|Lt 1EFHOME YA Jyg EQlrtn FHEL
RUCHJoo & Choi, 2015). =, OECD=7{{t H|mEHIPAE LAzt
Boylaud & Nicoletti (2001)2 SEAMY HYUAAH Q| +==0| IS
g 180| ZULY 71H2 AStE|H AH[X2| 40| FI1etrtd
ZSIQICE Burda & Weil(2005)2F Goos(2004)= O|=0f|A $Hs
MNAEAE LY FAFX|7L LS LAaAIZSS EO0|1
BHHO| AYAIZAHZE Qe B9 SYAIZH AFO| =2t Of
YEZO| 0|92 Bk BHH O™X| Xo AWFEO| 0|92
HO ZAste ZA9FE  XIALE|D QUCKInderst & Irmen, 2005;
Wenzel, 2011).
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OlF AMASANT YUY, YUYCHALS MNES
Of HYYES HuE flof HEAIEW Z& H=ZET otz 2l
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<Table 1> Survey Sample
win-win Region Sub-Total
item || orge discount | Traditional | (the number of stores
agreement store TR selling win-win items)
Mang-won | 138 (60)
Homeplus
O Hapjung Mang-won 52 (23) 190 (83)
worldcup
Mapo
Homeplus | » icuitural | 110 (79)
worldcup duct
x products 132 (96)
Emart
Gong-duk Gong-duk | 22 (17)
Total 322 (179)
ZAE Hm=o| YEtY olgts MmEH L3 20k A

, Soon-Hong Kim / Journal of Distribution Science 13-10 (2015) 93-99 95

<Table 2> Store Sector

Traditional market

Mapo T
H otal
Agricultural g Mang-won Hlaoey %
-duk S worldcup g
products o (%) o
oy | () (%)

Agricultural| 37(38.1) | 9(9.3) | 39(40.2) | 12(12.4) | 97(30.1)
Livestock | 2(11.1) [3(16.7)| 7(38.9) | 6(33.3) | 18(5.6)
Fishery | 38(71.7) | 3(5.7) | 7(13.2) | 5(9.4) | 53(16.4)

Instant
food 3(11.1) | 0(0.0) | 19(70.4) | 5(18.5) 27(8.4)
Sector| clothing 4(11.8) | 1(2.9) | 22(64.7) | 7(20.6) | 34(10.5)
Household
goods 1(8.3) | 0(0.0) | 8(66.7) 3(25.0) 12(3.7)

food 5(15.2) | 1(3.0) | 19(57.6) | 8(24.2) | 33(10.2)
others | 8(53.3) | 0(0.0) | 6(40.0) | 1(6.7) | 15(100)
service | 12(36.4) |5(15.2)| 11(33.3) | 5(15.2) | 33(4.6)

Total 110(34.2) |22(6.8)| 138(42.9) | 52(16.1) | 322(100)

ofgfel mO|M Wi Hiel 20| HEFo| HF AL 508K
LIEt LD Qlon] AP me| W ®E+E 10.130/90) AY
YR eI(A=1, OjN=2)2 ZHEQHEE HRol 1592 L}
L} 0j4do| HSO| o7t &2 o2 sjAEt & ULt = o)
Q0| <Table 3>014 Wi bt Ze FE=pi+z ZHE|Yo
B2Zt0| 3122 LR} AEFo| sae iz nE4FoR
ZALEIQCE MEo| EMoRAE AgTlEo| I, REo| Af
292, JABAR MASET, SHefHjSAAH 22 S8 11} 0
of Zto= FARBIFEL Zzo| WRge HZ ZS AR Hlg=
sjMet « QIrt. =, AB7lE0| AL CiREol MmETWI} 33
81 YUQUOLt REARO|L} Hefjs0| Jh53 Hmol Hge 2t
7t 32%9t 25%2 IS WA LiEitD Ylge ¢ & Qck

10 og

oY M rlo

<Table 3> Store Characteristics

Category Variable Measurement Average
Sex Male = 1, Female = 2| 1.59
Age Year 50.8
Owner Sales year Year 101
characteristics middle school or less=
Education high sczh’ool =3, 3.12
college = 4

Whether credit card

is treated or not Yes =1, No =0 0.87

Whether coupon is
Store used or not

characteristics| \Whether price is
displayed or not

Yes =1, No =0 0.32

Yes =1, No =0 0.52

Whether delivery is
available or not

"
o

Yes = 1, No 0.25

Whether the store is under the

. NP Yes =1, No =0 0.59
influence of win-win item system
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HIBHA OfEA HOHE=XIE SESIM. 8 S0 JjME T ¢
dE=2 27T, *F S S JYEES0| ot &
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= A O, oie XA o)z DEZ5HRACH
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HIWOHYO| YUiHez 27| = S5 + Uts HS Hobst
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SloiA= ol2ist EOjEe| Haolrt M SSAIF T HO[ALFA
A0 M OftEet XHO|E HO|=7tE dlEE 20| SRttt
HEXAL Zatof W2k 1574 F5E2 Hluo) EH 0|22 X0l
HlRY 2ESHH LEHES & 4 ALk & F A8t 52 9
2ER(boxplot)S H|woh CfZ2| JF0|M 2= Hieh 20| JdX|
o] Fgs e AY(TRTHEED AF)2 A%A @2 ME
(OIEsia/8Y A0 HisiM 72l 2= S50 OjhM H
=M WO HelE 20|11 AZS & = ULk MY 52 F
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Atka mackerel Back Ribs Brisket
Much -
A bit much -

No difference - + ¢I
Tty A ¢ ' — =

Chestnut Cuttlefish Dried chili

Half-dried Pollack Jujube Korean Sausage

Much -

A bit much-
No difference - ¢I
A bit low - 2

Very low - e

Much -
A bit much - %

No difference - e + iil
Abitlow o —% ¥ 2
Very low ~ —
Mango Monifish Oxdeet
Much -
A bit much - E v
No difference - . ¢ li\
A bit low - —
Very low - [ & | . ——
Pomegranate Topokki Young radish
Much -
A bit much-
No difference - $ lil El .
A bit low - ——
Very low- L e | .

i T ' i i \
Agreement No agreement Agreement No agreement Agreement No agreement

<Figure 2> sales change by items compared with similar items

AMdd SdE50] 332 L2 50| HI6HM oA Eoj|
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A=X= 20N dHE2 SESTH 0loe B2 220 &=
Z 7 ULk OBtoME & O FHYH2Z SUFSHZol L0
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gression)2¥s AFoP|= it F, Y=o EGXE UEE
BaS2ME M87IES FEwF FEFERT MHEART
SHiEiS 77 SOl Bt HEFO| et LEHel JERME F
=ZFo| g8, U0|, dYEs, oY S ZOIRACL SHEs=
Me Stz £3E F=2 SHOFEE TojEa HojE(l
271K HF2 ZRoI 2FSHRACE 5, 52| tE S50 Hioh
N dEF0 TON7E ‘ol T F2 ‘TF ROl U= 124,
SYZ =0 EONZL KO[7F GIALE, =g HA EOf 52 ROl H
A ol == 4R 022 I FOHAULE

otzel oM Hi= Hfet 20| FolaF 0.050] Fo[HQl i
=EME UETIE MERF, HHiEHES 7tsRF BEFol d2,

EH

= 9o
MUYSAYRO|O| 2428 S Esolct. F HEIL N8}

CE ARBSIILE HHfHiSS St AP, HEFVl ojU4E =

£ MMESTEC| ¥NS wE FP 539/ 02 B2 H[sHA
AMZ=2o0| FHOjZO| B0| 0|FO{H SHg0| FOIK|A HCh S
MUEBTEO| Y BE T2 BSo| HishA A% 2ol 4
IEO2 57 Lien I0f 0] 22 HES 71y 5% + Y= 2
oloz EHE 4 Uk

<Table 4> Logistic regression result : sales change compared with
similar items

Variable | Estimate s, z value Pr(>|z|)
Error

(Intercept) | -5.5343 | 2.6429 | -2.0940 0.0363*

Sex 0.9821 | 0.3875 | 2.5340 0.0113*

Age -0.0053 | 0.0201 | -0.2660 0.7902

Owner
characteristics Syi:f -0.0083 | 0.0270 | -0.3080 | 0.7580
Education | -0.4401 | 0.6844 | -0.6430 | 0.5202
Store Credit

1.7273 | 0.8104 | 2.1310 0.0331*

characteristics card
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Coupon | -0.4519 | 0.3783 | -1.1940 0.2323
Price tag | 0.6213 | 0.6251 | 0.9940 0.3203
Delivery | 1.7834 | 0.3942 | 4.5240 | 0.0000***
Impact of win-win item | 1.8344 | 0.6405 | 2.8640 0.0042**

*p<.05, **p<.01, **p<.001
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<Figure 3> Sales change by items compared with a year ago

<Table 5> Logistic regression result : sales change compared with a
year ago

Variable | Estimate |Std. Error| z value Pr(>|z])

(Intercept)| -6.6823 | 3.4552 | -1.9340 | 0.0531

Sex 0.7505 0.4258 | 1.7620 0.0780

Age 0.0056 | 0.0218 | 0.2590 0.7954

Owner
characteristics Syae'aef 0.0081 | 0.0275 | 02950 | 0.7684
Education| -0.5914 | 0.9787 | -0.6040 | 0.5456
Credit | 47358 | 0.8456 | 2.0530 | 0.0401*
card
Store Coupon | -0.6924 | 0.4249 | -1.6300 | 0.1032
characteristics

Price tag | 0.3820 0.7444 | 0.5130 0.6079

Delivery | 1.5778 0.4269 | 3.6960 | 0.0002***

Impact of win-win item | 3.4440 0.9228 | 3.7320 | 0.0002***
*p<.05, ***p<.001
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<Table 6> Regression result: sales change rate compared with a

year ago
. . Std.
Variable | Estimate z value | Pr(>|z|)
Error
(Intercept) | -20.4522 |10.3470| -1.9770 | 0.0490*
Sex -1.4725 2.0419 | -0.7210 0.4714
Age -0.0659 0.1015 | -0.6490 0.5167
Owner
characteristics | Sales | 5618 | 1469 | -1.7820 | 0.0757
year
Education| 2.4008 2.0672 | 1.1610 0.2464
Credit | 79735 | 3.0775 | -25910 | 0.0100*
card
Store Coupon -0.5914 2.2557 | -0.2620 0.7933
characteristics
Price tag | -0.3946 2.7010 | -0.1460 0.8839
Delivery 2.6359 2.3533 | 1.1200 0.2635
Impact of win-win item | 20.3287 | 2.7742 | 7.328 2 | 0.0000***

*p<.05, ***p<.001
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