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Abstract

Purpose — Recently, creating shared value (CSV) has at-
tracted attention through plan sustainability and the growth of
corporate management. Porter and Kramer (2011) defined the
core concept of CSV as social value, economic profits, improve-
ments in the economic social condition, and reinforcing
competitiveness. The purpose of CSV, which is to pursue eco-
nomic profits through a social solution to the problem, agrees
with managing the objective of a social enterprise that prioritizes
the pursuit of profits through the realization of a social purpose.
Today, CSV studies focus on CSR and sustainability and re-
inforce competitiveness. However, few studies focused on the
social economy. Precedent studies examined CSV using a com-
pany example, and few studies exist from the perspective of
consumers and the point of view of a market society.

Research design, data, and methodology — Therefore, this
study examines CSV in comparison to a background of the so-
cial economy. This study also investigates and analyzes the
concept of social value from the point of view of consumers,
social problems, consumption value, corporate value, and the in-
fluence of consumers. This article develops three hypotheses.
Hypothesis 1 investigates the correlation with social innovation
that consumers thought as being necessary for social innovation
by a company. Hypothesis 2 is used to confirm the influence of
consumers in CSV. Therefore, this article investigates the influ-
ence of consumers on consumption action for companies that
are indifferent to social problems. Hypothesis 3 is used to verify
the correlation between the value that consumers demand
through consumption and the corporate value that companies
pursue other than profits. The three hypotheses were adopted
and met the standard for suitability.
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Results — The importance of the CSV study from the con-
sumer perspective was confirmed using the influence of con-
sumers on CSV. Because the objective of company activities is
either the consumer or the market, the influence that extends to
interactions between the company and consumers to ensure the
success of a business is significant. Regarding the CSV study,
because it was an initial study, various approaches are sub-
sequently developed. However, conceptual and practical case
studies on CSV currently exist that may be used to verify the
factors that comprise CSV. Therefore, the company example may
enable verification of the factors that influence the composition of
CSV through identification from the consumer perspective.

In addition, studying CSV as an action result (of consumer
satisfaction, of a company’s profits and competitiveness, and of
society’s cancellation of a social problem) may enable the real-
ization of a practice paradigm as opposed to simply thought
and faith.

Conclusions — First, this study confirms the social value of a
business through the feasible and common pursuit of consumers
by corporations. Second, customer influence accounts for an im-
portant part of CSV. Third, shared value commonly provides a
necessary advantage to consumers, corporates, and society, and
contributes to the economy and healthy social development.
Fourth, corporates can conduct a business, generate profits, and
realize value through improvements in social problems and by
addressing their competitive strengths and weaknesses
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Ch 20 O 7|¥2 oyt ndEs) s gm AE 8
RN, BHARH Pl VlsaT JlsaHeEL AXtE
oIgh AIdEE oA, MAXC =g B8 S MRt of2ES
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22 40| HHo|1 7|YgES2 O|A Atz]?
7EFER SHAAFIH FEl"E2 EEsHE 7Y Arslel o
Mol AZ RAMSHE 20| 523 AICH7F =2 Ok & 5=
20|t

AH2Eolol N 3tet CHASHE AHALS|OIA 7| Yo &&at
M AN dE ArelsFe| SaE TtM2tS0| S8 Qi B
AEFCs 24y, 2o 2SI AN HIE S oF At
Aol CHot 7|glel gt 7|oiet 279 FAZE EEQl A A
HOICE &/ XHEFolol EH0 U= 7|Yol| Ozl Atzl= HAIF
7K|of Boirle FE|Esoz AlSlo| DXl 7|51 Y7|st
K= MAXOpSICH= Ate|X™ AetE Q76tA TIACE 7|Ye| ‘At
S|X %HQl(Corporate Social Responsibility: CSR)'2 HtZ 12{st
7189 BEIEE, A=, AR|E MAAY 5 AP I S
e MAHZ SESHAH = ZAo|Ch

O3 7|l Ate|A M 2E2 ARSI E A
L 2FAQl olg=70o| @S O[X|X| ZStH Atz|7h 7|Cist=
&0 HEOH| 27 91X35] %of ZNEe=2 XA mj2{Cty
= X Xt LUACKCho, 2012). 1 = X[Fot FH £0iM 7|
Aol X|EHXQ AW oAHE 2ot ME f~Hto2 FESH J1HO0
Ht2 ‘X|&7+s5d Y(Sustainability Management)'O|C}. X|&7tsd
G2 7|eeS0| MFEHINAENE M)E ofL|2f Alz|X Ml 5l
S (eHEd M) S HIX|FHar 2OptK| 7|0fsto] CHfst
OlSHEAXIZC| 7HXK|IE MIOA|ZHOF BTt FFICE X|&7tsE
G2 7|l Atz|A MQlo] EME JEHORE 7| &S| AtzlA
Hod2 d9s =Ch & Ao|Ch

2|2 X|E7HsZ2Y 7HEe| A™MoM S2Y ZHSIZIZ &
At XAH2Fo| EME IFEIHM (el 29859 X5t HE
2 222 £ As 4dIh2riezs SHESH A0 'SRIKKEE
(Creating Shared Value: CSV)O|C}. ZQ7IX|&= 7{HS Porter
& Kramer (2011)7} ‘Creating Shared Value: How to reinvent
capitalism - unleash a wave of innovation & growth’Of|A] EfESH
JHEoZ ‘Atg| MAUAF' L2 ‘CSV(Creating Shared Value) = LCf
AMSHA 2 Ado|2tn FZESHRUCHPorter & Kramer, 2011).

CsV 7HEZ 70| A=|® ZA| A2 S At=lE 7HX|E
HESIHM 0|22 HES= ACE A ARA ofAHS JHMA|7|
HA AtRol aHA AWHZ Aot Lol 7|gEM A A=
S & 9|0|stCHPorter & Kramer, 2011). CSV 7jE2 O|&2°| ME
X2ta g = Us ARSHESEL MEN AN 7|gese
2 MI|HEAsEnt 20l dHEA Ol ==TE T2ty 7|t
2H[XE, AR 39| 7HAEES T2

C8V= %[0 ATE[7] AlEet J4E0(7| 0| AFLIRK| 7}
e B0 2= O|EX SHAIQF O|AFo|X 2Eol MHA
otA, O2|11 CSV7t 7t2|7|= AtelE THX|Q| o|ot HHLlof Cist
AB|A @o|, SRIHKIQ &Y &H W 7 |dEEa st CHF
o O[S AXIZL| 7| SIIRAE 7te 2 &A|7|= =2
7t HQ3ICHRha et al., 2014).
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2.1. CSVO| SAtat A1siz}

20073 SHHEL] =YAl AMO|A Gates?} “7tctsh 0|52 @
8 R2|7F A|ES HCt BX® XFEZFO|(creative capitalism)Z 7
MAIZ = QUCHH B2 ARHS0| %ol 37T XROoM 2o
Lt E Azt FA = {A EICPE 0|oF7| 3b o|zZH(Gates,
2007), 7|2l AtelH MAEF(CSR)2 Ol FED =0 AR
Q9| AMMS o|0|d= CSR3.0, AtZ| & Al(Social Innovation), ¢
HE H|=L|A(Impact Business), CSV(Creating Social Value) &
O WMERJUCt g = UCH

CSV+= Porter?} FSGO| 2 &K} KramerZ} 20063 12 S
C H|=L|AZ|EO| 2ESH ‘Strategy & Society: The Link Between
Competitive Advantage & Corporate Social Responsibility’0flA{ ]
2 S%%t J4'40| 2011 ‘Creating Shared Value: How to re-
invent capitalism-unleash a wave of innovation & growth’e| =&
oM 2dXMoz ==l JE0|CHPorter & Kramer, 2006, 2011).
CSVeE 718 g& 1 AH7F AlRlH 7HKIE EESke SA01 dH|
H 202 F5ts A2 ZNARIE OHE WMAIF|H ARQ|
iyl ZWHS Zoshe Lol 7|y M 8 dggss Jt2ltl
CHPorter & Kramer, 2011) =St CSVE 7|®9l 48, FF, &
AL 1S ESHE OSHRAXIE0 SRMKIE EESte A2
2 ZHH 7HKQt AlRlH TH|Z 2R eR HigEs dddEE
712|710 Al2|® HElE =8%l= EEF JdTo|n, I/IHKIQ
A2 Azlo] oot 27 U 4 sHEE ANME JHK(et ARH
7HKE SA|0| &ESH= Z40|CHLim et al., 2012). O|AHE 7|&E9]
CSRut 7|o| Aigs, K& 72 Eo MY Sx 242
2|8t Z40|CHChoi et al., 2015).

CSV(Creating Shared Value)7t ®TE|AH = HiAHY = 7|9
Are|® M=sole =5t ZOIEX| Y= dHEA, A2lH, gt
4 ZHe Fedle AEEE B0M TIYel XEEES it
ME2 TN 273 Dj2{Ciel HRo| o SEUCtL & = A
Ct. Rha et al. (2014)Q] HFUME CSVe| SXt HiAS AR Xt
2F0|o| ZHME IS5t 7|ge X&dEE fI% M2 &Y
mfeicte| RF2EH EMe 719 7|8 49 AMESM
dGgutet AAs MEHQl Al2|d MAZF0| et 277t =
OfX 7| [j-=0|2t1 MHSICKRha et al., 2014).

7|19| Atz|A A=tz 0f CHS{ Porter & Kramer (2006)= 7
2 AME|lEHE A2 dHE =HYEEE sl 5250 ARlH
M2 H|Eol 7H0| oLzt 7|2l Sil, A™LLe] AHMolzt
ZZBICE CSREZ XA O| HHREEX| @i MEA =22
QIMEQOD ECt PHEE MKz AREA & Zo|ct
Porter & Kramer, 2006). $HH Carroll (1991)2 7|Y2| Atz|A
ez AMA, gA, 21, AH Koz 2RECD St
o 7|gel Atp|H MATEE2 O|FEEL FEA MY, 7|
SO Be[d MY, XA Mo R MMM 1O Auk= 7|o|A
Aoz =otZtctn FZERUCHCarroll, 1991).

O30 CSRO| 7|¥e| 2-A o|n|Xx| ZmlL; Hh 7| A-M S
SO oigt siaMc=z THEY ozt X[HZ7tsES0ILE 7| €IHA|
of Mot APtz Zite LIEHLEX] QEUCHKIm, 2009). 7|
ol CSR H|ECHH| 21t7} HM|H=Z XMzt AO| HHX|A kK
WA ZatEel CSR #&80| 7[A & i & A0
csvel g 4= ot 2T {2 CSVe CSRiF CH2A ARSEX|
sfde &% olg=To| EESt= AOo|Ch oA 7|gel olg =
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77t IR ARl d3 237 A, =S4 A S Cret
AMelH 2SS RESIEZ 7[Z2 o[t A=l 0|9Es A0
FToHE CSV7F 251 & Z{0|CHLee, 2015). 5, CSVE 7|Y

of d31t AfR| A F=H SSHQ| HAN BHSIH AAED M2
O|EXO|2H= QUAZ 7|HIC R 7|Q0| =g EHESH 0|20 Atz
3% #@38 St= A0 OfLEt 7| "s AHMZE AMRIH ZHK|E
HESHHM A0 ZHA #=Ag ST 5= BEE A=C
Rha et al., 2014). CSR2 7|®9| AM=E0| AXE= Al2H
Ieol| Bt U= HIHO| CSVE 7|0l &3 ARE ZHE
EAaz B SAY 5= U HHE HIZL AL HIAA ARH
EMZ=M 7|2 7HX|2t BHA Olgs SA0 FFottt= FofA
3/ Ct2CH g AO|Ch. & CSR2 7|ojA AtelX JdegHs =
olgt = A=E TACHH CSVe= 7| YOl Aol FFshor & &
M7t E Zzstct.

07| CSV7Z} A& 2X| 9
Olg2 FToit= A2 AfRH
2 g YEOL St 2FFHI LX|SHLt. Driver (2012)2
“An Interview with Michael Porter: Social Entrepreneurship & the
Transformation of Capitalism”0j| [F2M CSV =2|2} HA|SE AlS|
o J1gordalel ggof tish ‘SRl ZI2Hez FHA 7t
K|(value)2t At2|X O|%(benefi)s el =Y + U= SHO
Ciet =ololct S HIZLA EFE Hohe A Es AR
(charity)of CHet 242 29| OfLCh. 7|¥0| &@du, HE,
, g, 2™ S0M JHHE O|R0 W= AXME ST AlRH
L= s MM SHE SiZSIHAM ZHA 7HKE 52 I
2l= O|S0| S|/7HKE FETC oo 1 ZZFUCHDriver,

—

2YE0|2ts SSHOl EMsts A2 g += A= ==X
A= OFA| D|Estt g &= UCH CSVE CSRe| AFMOIM ¢
ToHE O{ZEZX[7h B2 gHHO| AR[H7|Y S A= M ZH 0M|A
CSVE HED gils 3ASIEE CHZ0M= CSVE ARRIX AN
o BiZa G20 HESHAR; St

22. M4 BH e STt vig

A2HZHCS| STHIES AltIE2=Z 19A417|2t 20M|7| Zot
2 50 41 2 5 Urh

19M|7]0] S&TH A
2 Ao HIE, Z
Xb St WA 20N ZEACE 1 =
g SNZE, AHAEESEY A
822 LIEHGC,

19M7] At=|HZH 7HE2 =2 Dunoyer (1830)0f 2|3 H&2
ol sHEXM A= Walras & Rouge(1896)2| AtiEEHO =
Qs CHEE Mot A F et it 52 M2|H ZXof Chst
20T TA ARIHZHE FHE APSS XRFO|, TS MAF
170 5 CHYDH A HIZTE ZATOIOL 22 MAE A
o2 O|gdl ARl 2HE, 4 & AE XEF2lel H|Eto|zt=
ZEE BXE FAMCHWalras & Rouge, 1896; Defourny, 1992).
Fontan & Shragge (2000)= AtS|HZAX|Q| AT AL AH|, X
ZF 0|0 Aear 2Y 5 AR R #ARle axtel Het
X olgllel #ojet =XI0| 20|21 S}RUCKHFontan & Shragge,
2000; Jang, 2006).
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Y= LIEtHCE 19479 "axEel 290| =&it 42
A SEYOIAE Ao H[sH 20A7|2| AtelH gretg o
gasxgel 22 AlTAERZE O SHOIACE 1947] 0|F ©&
2 BHH 7|79| oiLtz CHEX|s dedz AR 27
ArFEel AgBHE AIgE 37 3Z5HA| Rots 1
SAHH S =ME Z2HAD ATl HS=eh
o 55 dods fleh 2YFE 2SSO A=lEA
A E=3BIRE o 40| A EHE FHO|Ch

MelHEME Al 54, A=Y &k, d2[10 MY A2E
TEAE ol AfEi HHS HHXEeR o= AlF 8 =7t
Of CHSH CHOMY AHR HiES SHOZ o1 ARIAR| 22 XA
9|9f OSHFAMRSO0| 59| CiYet detMA e Erss S50t
7] SIS WS AEHO|D =Xl T FH|(participatory
economy)2t1l & = QICHJang, 2006). 20A|7| =8t ST At
IYBNHE Al 7| HdWE Hulsts &EY O 2 =8
7|2RE =olE MARFOl FHMMAE Cidlst=s oietdrz

of
rlo

tor & =
2 mN ofo ofy
k> rlo Mz o>

mu >=rQ 10 B ¥ p> to
I
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BHO| LiHCt w3t ARMANE BY ZXefo] 2H, THQ|

=81 2EA2Q 2F, A2ldAME HFAHLIES AEE Holdt
T2 = AUCL AW, HAE ZZHEfo| A Atz M EH =
SSEZAIED QIZEAE AtO[of| EXHSH= Atz|E SXZ sl T
3ot MHIAE XMSote FHEs RECE HEsEP, SNXT,
ANl Mol H|Fe|RE, Xttt 52 =atstti(Jang, 2007). =
o, =29 ZxNt 2FUZ AHAN EH AZHZEMNE= Ol%
E M2 MH[A HlE, BIFEHE oAEHE FE, Ol ZH{ECH A
2 58 2402 st QUCHDefourny, 1992). AIRl, AL ZEA|
H HAHUEZS 2o AR|EAE= A™OIAM MEHQL =HE
xloz sl= Arfo| AME X|&stCHJang, 2006; Lim & Kim,
2012).
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OIZAH F+ SE2Z L= & U= M2HEH< EE= EElst
T O19M17] HEHY A2 ~

AN
MeHEN= HYPAR|Zol ool T E
U™l ZAHF2 230
gh g 5 A 2047 20| ST A=|HEH= 20 Eat
HEHY X0 et MARF ?|7( AlRlH A diieb oot
oz LYo AR FEHOI FHYOIRACI o = AUCH

Ol2fet SFS 2t ARIZFAO| Cfe Al ojZRAs 1
3olg 5o

o =
A4 E = UAS AOCh A2|HMZAH <l JHEoM A
ol & ZHgse BHCE AHYH
JHES HE|gt Fallon (1934)0f MEM A2|H A= 0]99] =2
ol olshA ZsEle sl 2a2lztet 2zl 2t oo O
2|0 YA Atdo| EEE EFSHE JHEol2t HE[SHRICH
(Fallon, 1934). 12|11 At2|HZAX HEES AHES0M A=A
Zl Bruyn (1977)2] oo =M At AXM O CHsf 2|7t 0E
A 22| Aol Z[Mo| Ol LHoM oE2 Mt 4 dg(d &
HIgh 2217} St= A4S Ofsist= BAlo|2t SHCHBruyn, 1977).
StH 9 #H2|23|(European Commission, 1998)= At M AXN=
S&2 78 7iEl ARE0 28 a2 A5 @8 HEoZ
7|MEE FdE O[SHYARIEA S| YEEM Z20 AXAAXIL
dsrY, 4=IMIY, DT, MTHE =ashe Jfgolztn
HO|5t U CHEuropean Commission, 1998). Weber (1990)= At3]
HMZHME o/do| =20 o AEkl= dMEso galztet OA
o E3A o|O| 2|1 YAY AMdel #EE ZIS= JiEolzt
0 AMEFEN XREo| 2E=RHL HECERRYH JHEE Fol5IR
CHWeber, 1990). The Wallon Social Economy Council (1990)=
ARIHENE R e 3Y2 RIPithe =8, 4929 =Y,
OIZFEOl OARAH, 4oIE0| UON AH2ECH AT 5o

SAEkE 470K A S MEE Haexy, J2IMzY, UUTH
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of o = ZHESLE FEECL YolSIUCKHThe
Wallon Social Economy Council, 1990). EESH Defourny (1990)=
A2IH B = OlREEED FEAOILE 330 Tie 3¥g =X
O=Z FdY9o Xgd, BIFH oAZAY, SR A0M XEE
Ch Al =58 SAISHE 471K &S WE= O[sHetAXL B
o AEE Sl= Z{0|2tn M=t CHDefourny, 1990).

I3 O= & 387|258 UARF AZEHS 27|t
27t ERLA E|HAM AR HZHO| Cieh 222t ARIALZe] 2t
Alo| ZIIE AR|EHZAXME HolstA E=ICt Jang (2006, 2007)9]
A0l MEH ARHZAH S X220 HEES HMUXRASE Sh= Al
b F7Hof ot ooty XtRHlES SHLZ Sl AlRIAlR] =
= X|GAtR|Q| OJSiFAIRIS0| 52 Ciefet Mg MACl Ees
= 5P| fBiM AHdts AMEHO|D DM HOZHEA
o| 7fgolztn FEsCHJang, 2006, 2007). EESH Shin (2009)2]
ATFOME AL EHE SSH2Q 0|0l2k= AIRIH7HKE AH
St7| floi 2HHA, HIStHA XS i weh 2HISHALE AH|
St ZASZ FEE StHel B2 F ARY S5 Ry 2
SREIE 71T =N FHgsxAe T Jigolatn Folptt
(Shin, 2009). $HH Kang (2012)2] AT 0N AR AN = NPOE

CF BREol Jjo|n H|FRIXY, HEXE, BN XN 5 1Y

o
=g 1 oo ZEotn ol Atfet d=fx, UFH SHet
#2 ZHo| HOH 5Hg FxothKang, 2012).

Pure Philanthropy

Social value _ < _
created Social &.-Economic

value created

Public
i E
Social - Economy Sacial v
Benefit
Economy
Economic
value created
Market
Economy

) ) Pure Business
Economic Benefit

Source: Porter & Kramer (2002)
<Figure 1> Maximizing CSV & Social Economy

O|&2| Ate|qZHof et FoA=RE HHole & Q= S 74
g2 g2, 38, 39, oieh =8|, Ao, d=8% 59| JHE0
Ch &, A=|qZH7F F70ts A2 382 St =9 et ofetd
Mol dgolets As =0l & = ULk AHEHE =HYEE
o 3 gS ofsfstr| H MY =X Hollt O|gF1E 5
Moz ot= AMRH7|Y, 0271Y, g3, Ar2V|Y S Tzttt
H, gel 8 e S5 ZEoic).

M2IH7|He Qetel7| ol Tdet MRt Sttt =M =2
AZRIT 2 e F AT LRE| EI SAIMH|L 2X o
25 fI5f SRAMMEE S X2z 553 2hite v

= FTolEM g

g

|
& X
xE3} d2l7|gel B2 W= Al =X

SE £Ysl= 7|YO|CHNam & Lee, 2008; Jang 2010; Rhee &
Rha 2010). 83 03] Li2te| Ats|™7|2e| EXO| CHel Kerlin
(2007)2 At2|® =HO| F, X|SHQl Azt ¢, =20 28
ob CHa, Chrot HE HEY, AEEQl AR|EXAY T, 99|
ARR|E =28 A0 THEXL, SEXFE XJHE = ULt FE|
HCHKerlin, 2007; Choi, 2013)

027|182 S0 AZE FMoz Aol NPOZL HIX|OF
of X|YZNEME oAU X|GAI=|Ere| Metg o= A
o2 HEBLIE| H|=L|ABIDE $HCHHosouchi, 2001; Lee, 2010)
OF27|Y¥2 XYFE 5tof XY AAS &St AtgES S &
S0t MHAE 22802 355t YXi2|t A52 HESIH X|
o =Mt 3|8, Zke| Maw £ "M 7|AHBHCHChai,
2013). f2|Li2te Of23del 38X 251 3de o 8E
O &= &4 =BM OE27|YE Sl XIGAt=] 2H| o0 2
HAMOF ST AlZE3 HE0 OFS7(Y AFRIO| X|XHHIE SH2
2 TNt Aok

oHH, Heage 35 ARe UFHoR 2YLle AYMEN
332 dNE-At2|H-Zotd Haot US| FFZ s AL
2 Z4E X2F ZZ|0|CKICA, 1995) £t Haxge FUSQ
PUA XHojet MEIE HIECE o 25|&ol 4=, SSHH
2 HEo= g 2N siZ21t X|GAlz| U™ 7|0{5H= At
KGR ZE 2 SaHEES XFCHJ, 2015).

J2|a AH7|ge Fo7|Ede HEH(2000.10)0] 23t
TESHO0| U= HAFB0| 2a=2 Ay = URE AFEsH
HiY, 7le&5, A@ & 2273 HE 52 FE2E = AlY
OR XETEAY, AHEISHAIY, ARHEZEIMCE C|HE
AFY, AAX|IAY, RI=AEZH AFRO| QUCHMinistry of Health
& Welfare, 2010; Jang, 2011)

O|ZA AR|™7|Y, OFE7(Y, daxe, A27|Y & ARl™E
Me XYAtz|e] 22X diaet S7d, Mdst= Al2|& JHK| Hdoig
flsfl R2IAte] XROIM Z2tel AHYLE 58S AHe) 21 UCH
O3 5% A2 CSVIF F78Hs AlR|d 28 dids 83 4
HN& o+, Atel™ ZHX|dar ZHE JHK| el 35 AdE 0
O] Al2|&7|ge SHLE Adle|n QAT Aolch ZXME 09
o AR 0|9 S HLE O|EE0| E8It Kle ARZEH, Atz
N JHXAMHO0| SRt fle 33EH, ARE SXI O|REES
FTote ARR|HAN 220 S/7HK7F BEEICHD <Figure 1>
o Zo| Falg = UAS Aol

dtek CsVZL AR A= 28 AMEEH E= 332 ZH/
M HE 7ol TICHH XE7tsd8a 55 Yl s Aty
A EZH A7 7ksotA 2 AOICE AlR|MFH| el H|F0| HX|IH
MNEEH LD M2 HER el e A £|7| IfZ0|CHJeong &
Lee, 2013) CSVEF = O}Zl X7|CHA 0|22 O8] O{EZX|2t &
2N G E S o|2u MERZE =E| JtoF @ ZO|Ct

>

il

2.3. CSVQ} AFE|XZARCl EX Hm

Porter & Kramer (2011)= CSR1} CSVE X|gsl= 7HK|, &5
=0f &7, O, A, otte= LH+0] H|Wst3D Rha et al
(2014 A0 E XE7HK], S7I, S, FE, oY, =%, T
8 AEE22 o= HusALE & 70 7|25t 2 Ao
ME CSVel AlRIHZERE A SHat S8, HE, 23Y4, &
=& OlgHIZ2= L}+0f Hlusty|= oioh. A CSVE A=lH:
BHH 7HK 822 FH2 FATYEn 88 LS H|HeR
Sto] 7|1t Afslel YdE SO BYHAEEE SHE ALY 7t

=]

o= —
X S=E flot 2dYAcz HEE Olga 7HXS Mo| =S
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ol=etn QIckn Malg 4 Stk

S ARRMYRIE AN S Mg SNoz UxElYE
Al 2H| S| BITHORY X4 ANS ASIK S3S 25
A 2R M2 ot HZE WO JYBSEIYA)CR &
g 0lg e MBIN 2N MHS 9o MEXtGtL AUtn Falect
(Han, 2010; Rha, 2010).

HlLZnt CSVet ARl HER= ALY R0 23 SYHLt
2E MY 22X sjaE Soff 7HKdeE Fota s Aol 3

S5 7oz olE|Ct 5 CSVel ARIEAR UZ RE A
AT AR B sj40] lofsle 2RI J|dat ARt
Rl&7bssh Aol e mAfsie bl 12|n SdwAl0| Mz
ASBICE dBiLf CHE He CSVI} X&7tset AN sHe =2
HZ ot HHR0| AISIHZHE AlBIY S82 23M0l 2@z

St Ho| 2D 1 HiZols CSVIt Jlglol AMEREE o
GTEAT AUHEE S NLIHSEYS TG 20| A
s|x{Zxlet Ct2 SFolzt & Holct

M2hN 85 CSVE AN Bojo| B0z wHe| Z
SE 9l CIE SHHOME M2 SBE0] WHej 2 & s

JHs 40| EXBICID B+ U2
oiTet Choyst HRWAol S8

o 11— =

Z0|C}. CSV A=
ol A7t7F Zag AO|Ch

-~

<Table 1> Comparison CSV & Social Economy

CsV Social Economy
social & economic value . .
purpose creation social purpose creation
profit pursuit & . .
mission competitiveness .JOb creation & .
reinforcement social problem solution
performs business
means management for social activities while putting
value creation priority on the
pursuit of social purposes
coexistence & sustainable economy &
objective competitiveness o omy
reinforcement social integration
) expansion of the created relnvgst _proflts for_
profit value the realization of social
purpose

Source: Porter & Kramer (2011); Rha et al. (2014)

Hi 2}
+ ogick ohg
HECREE

o7 ol S solst

O[MCZ CSVE AfS|HZH| <
[e]]
S 2H[R} 2HEel ofZ=X| 7t

2.4. CSV 90Nt AH|Xp 2HA

X Csvo chet Aratd & 7Y FREE A2 CSvel Y
ghot Jfgsto] et AFOICE FHH22 SRIMKC FHTL £
TOIH SR7t 7I2|7IE Aol #eleh A0 /7%t Ly & 0=
e Q0lsts AQIX|, A=Y FHX|et M ZHX|7t Zt2)7|= A
O] FAHLX|, Al=|H 7HX|e| B &5F 7ts AKX, A2lH 7t
x| deig 8o CSvel mo|g 7lg & U= HeX| 77t 2R
St Z4&stn QICHRha et al., 2014).

JHM el tiFEE0] 7|Y 2EoM CSVE FEotn U=

oM gz Aol 7Y, SHIAEE, AIFAR)EE S
Mzzte Bgez AFE[ojof & Zo|ot 3] 7|¥eEso| 7HE
= S 0Kz 2HIX2| Ao FFHH CSVOM 2H|Xto|
AolLt Fgalol ofsfo ket A7t HX EHew Z0|th. Rha
et al. (2014) AU AT CSVE AH|ZHAES| QIAMEHEAIZEA AH|
Aol Abniet A, QlAEsiof it Cifst O Z=2X|E St 4
A7t QFEICtT ZZXstn QJCKRba et al., 2014).

fESh AHIRRZE EHERSHE ARR|H JHKIE =Qlohe A2 CSve)
dTE =S PBIME d2(1 ARl e =QIe=REH CSV
flot HiI=H A dd AR2E S2F AO|Ch UM CHEOA
Csvel 7ie delelE PIohA AH|XF 2HH2 CSVOIMQ| Atz
bRl aHIRRS] At FEEE ZAF EMOHAA} BiC.

rlo

B o o 1 TS

w

ot
31, A=A 8 HEEE

Porter & Kramer (2011)7} M2|st CSVO| JE9| SHA LS ALg)
A OOHK, dME =9, dH-ARIE od JiM, d™=™ Zslo|ct
O3 CSVe AL Atz £0IM A dHE EHE 2
AH|XIRE 7|2l HIZLA 2EES Sof BEE=ICte Foj| &etstH
CSVOj|M AH[Xte| Adgtnt Fekzo| Z29r A2 g Zo|Ct

AH|XEO| gt Faol| Cis AH|XSHe| Rha (2004)1F Koo
& Rha (2012)9| QI7tof MEH Al2|7t BolSHA AH|XF AAR
BHA ol ¥ ofL2t At=|H o|E FHSIA O] A|RIAH|X}
BN g2 =Y ZQD JHRlE 9ol AR[EXTHK| D25
OIMAYE S8t AHEEE St a7 L O[sHEAXIo|A O
K= Feknt Atz Melof| cfet olAlo| ZasA EQIctn Zx
SICHRha, 2004; Koo & Rha, 2012). £t AH|XO| gh2 O|X|
AH|Q| FHEA CRYot QAHAFEO| Hojsts oA 2SeH
BEE 7tE TEHSIHM MEE 7IXE &ESH7| I120|H AH|Xto|
adgto] Xt =S, 2, AH|, Mol HE €Y K| HE F
oz SIXE|QICtD AM&SHCHKoo & Rha, 2009; Koo & Rha,
2012). O|EA AH|X{e| Agto| Atz|X o|nt ZIK[HENA| 2hat
o] AR QOO E CSVE AH[Ab TN ZHE Zolgt T
27t JUS Ao|Ck

3.1.1. ABS|E 7HK|

CSVE Atz|dMA ofdE2 MA|7|= HIZLAE SSiM 7Y
o HMAMHZ ZHGTY| 2ot 7Y BSLE AH[Xe| Eojs
ZMOo|CE ARIEHE oA 72 AR ZAE 22X sia EE
Si2S S ARl JHK| Mooz siMet 4= QIS ZO|Ch M2t
A CSVOIM At2|E JHK|= AH|XZL M26h= AR 2X|(BekS
Alo| st 20het 7[Rl JHo|Lt HOE Hal-srlo] Haot
202 FdE = UZS AOICL HHE AM2EX siEd2 &%
CSV AMHZE F=HD Qs Y=ol ASKULS| ZHA 3|¢= o=
22| 2| A|AED Shop Channel| s=AtE AMKX|QF AHXF A
4 H=L A AH|XIRE AZ]| EXE siAAIZ7|H o8& =t X|
AAtz[of 7|0i5Hs Atz|EHztet Aol AlR|H JIXIE &ESH U
CHCheon et al. 2014).

OO 22 AtRlel ZNE ofEA =
o EME AtzlZE BTN ZH MAA
ZHGTA2009) = 22| AlR|ES 2OFE AS=2rd HE, UFF
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o] M=k, ™MHo| Moz E=3lA1N Stockholm International
Peace Research Institute(SIPRI, 1998)0f| A= 97tX|2(Ho| A QIH,
AR|E2E @4, oS, X2 8XA 2td, It ok, kg 3l
RHige], AHEA 3 GXE oPdd, AlRldME a4, X9 2 =
7t EH 84, Jung & Ko (2015)2| ATOIM= HXI, ZH|, Atz

=210| 25010t WYNEE ZSie| XEE HESIFICE
| MYAHTE HIECR AZ|THK| AEHO| AH[XIO| HEto] &
QSICHe AS 2HQISHH AH|XIF W25 AlRl2X2F 71el 7Y
2o|Lt HOZ2 Hol-sAlo] Hast AlR|EX e MEHE 2ol
St 22 AFENQt 7HEE =SSR

DA Cf '

U,

ATEN 1. 2H|XPZE AASE ARIEH Zoret 7o FHOo:
HYL= Ats|gistel s{il0] 7Hsotit M2st=
At2|20k= &2 ##0[ A=t

<H1> 2HRPE QIMSHE AlR|2HI(Z0het 719el Folet HY

o2 AMHMO| ZHSItLt YZss 2ok Mz

O] A= AOICE

Jdeg|la & Aol ARR|HIIKIE 2| AtR|e| ZS(EH]) 20k
H3loF siAo 2 ™Ml Stockholm International Peace Research
Institute(SIPRI, 1998)2} Jung & Ko (2015)70| 230 M&t
A, A2, A, 28, =7t SFaE SH2E ‘REAZ[0N
Hatet S4lo] Hast o, 7Y oot HAUcE Halot &
A O|F0 & = Uz 2OF0f 2t ZH 137 2d=o| 422 &
g5t RAct

3.1.2. AH|X} ¥Bhe

CSVE ?[eiM aH|XH= AR2|2H SHAE 2ot AH™dE, MY
U AH|, F F2|H AH[E ofof ook 1 ZutE AH|XE 7Y,
Ar2|7b 3|3k 7HK7L ®EE|7| W42O0|Ch Harrison et al.
(2006)2 &E|& AH[XIO| AH|YYS E0Rs, &= 01, HX
ot AL FLOY, EHA|FOY, HEAH|FO|, X|&£7ts0t AH[FOIZ £2
St 10 Clark & Unterberger (2007)2 X|&£7}s%t AH|, 38FY
o2 F0f, HE2E A4F & 7|0 ot =202s, |28 &2
MEW O, 22 F0E g2|1F AHRASS FLESHRALCHHarrison
et al. 2006; Clark & Unterberger, 2007). $tH, Hong & Song
(2010)2| ¢i7tof w2 AH|Xp= JHEN, ZEX AEO| d2t A
2|M MAZ HESt= REIH AHR-SE St Ut Folstn
AHIPE0E Ate|H el HRE RN AHHSES EFRSIRALCH
(Hong & Song, 2010; Huh & Kim, 2012). =3t Hong & Song
(2008)(2010)2 =td, QI#, S=H, FX|, 3w St &2 Az,
SHEAN FYR0IE neste AHME, AH|XIO| JHEN, zEH
AEo| M2 Ate[d MRS MM AH[dS02tn FHelstd A
HMlzoz AHRE, F02s, S, SMAH|, 2EZAH|, &
SN, SEFY, "HQt 7ttt 4, 7|Re} LIslE MadtR
ChHong & Song, 2008; 2010; Chun, 2010; Huh & Kim, 2012).
O|et 0] AH[Xte| F2|&H AHHEZZ 2QISHHA 2 ATF0M=
At2|2H|0] Ftadst 71e| WEHE REIHAHIE HHE £ A=K
Ch21t 42 972N et 7HEE =53t

GTSH| 2. ARIEH| SHZD HMO| LA 7|elo] HEHS
AH[RIZE BFE 2 QU=
<H2> LHIRFS ARSISAO] REMSH 7|0 cHRES £

8 Fek= OIE Ao|ct

J2in 2 ATE ABISH I S0l PR 7|0l o

HIXEZE HEE == AE7F, 710 ARl EeEAM MY
UEE AH[XLO| Fokg deiFes HH2 2RI
2|8l Hong & Song (2008)(2010)2| A0l 2730
SYEFPBUSE LHF0] 87 HH2E EHSIRILY.

L b
F> i mjo

oot 0 .m
02 1O ot iji

Ol
mjo

3.1.3. AH|ZHK|QF 7| 7HK|

SH7HK= AL 7Y, MRl0] 3822 EXsts THKE A
3] FHRUCENM 7|1 42BN O|FEES HY0] &l &
HIXPZ7L =76= AH|ZEX7L 5830t 922 & ZAO0|Ch AH|7HX|
of CHot MAHAT = & L4l Rokeach(1973)Q| 7HX|ZRAO|AM &
Ol7to| &to| XEZEHIt El= XEH JHX|(terminal value)?t 2H
HNFE st £=Et& TJHX|(instrumental value)E H|OtSIRICt $HH
Vigneron & Johnson (1999)2 3| 2H& J(X|, AN JiK|, IA|H
K], AFe|E ZHK|2 250, Sheth et al. (1991)2 71X 7t
K, M2I® 7t ZEE IHK, X[E 7HK|, 4EH JHK|E2 2R/St
ALCHSheth et al. 1991; Vigneron & Johnson, 1999; Lee, 2015).
Holbrook (1999)2 AH|XI7} AH|S E3 X|Zst= 7HK|S LYE T}
K|t FIEK|, AH7|K[ZH ZHX|Qb EFRIXK|FE 7HK|, 588 7HK|
oF HI2 X JHX|2 &5 CHHolbrook, 1999).

oHH Z7|Y7EK[of Cigt MAATE=E MEMEE HECE 7|29
FIMLE O|YES SRt S JHK|0| F=5t U= do| B
2 7t24H 2 dA7e 71l AlRld MAEI| FISIRULCL Atz
MRl HUL0| st MIMAHT = Lee & Ree (2007)= CoreRatingsiit:
ot ZEol =td, 18, EXYEQAMEUMEIK], FIIK]| 3),
A7z & 22, ARI(X|YAR=|of CHet FEF S), OlsHEAX 7|
TO| F=50 ot=7|ge| Ate|d MA==0| CHe 22|H4FE EIt
DHEEZ Mot 221A M, BA Ml ANE M, A A
QloZ MIIE X|CtSISICHLee & Ree, 2007).

| ATE HIEHCE CSVE Tdst= 7HKE AH[Xp 2EEO0A
2H[ZEX|QE 7|10| O|F 2o =75h= 7|Y¥7HK2 2510 o=
2HH HEE AmET| Qs ChE2 42 AREME =ESHRICE

ATER| 3. 28T} EPSH AHZHK|QL 7| Q0| Tt 7t
e A BEIO| Q=T
<H3> AH|XPZ} 781 AH|ZHAIQ} 7|0 T8t JHKls
Mz Aol 9 Zolc.

Jdg|n & At 2BZHKE 3A N ZHKQE ARl ZHK]
2 FEotn AHIAPE HMSO|L MBIAE AHSHEA FOHE
RN E FAAFWE F5H7] 28 Holbrook (1999710 2
75101 1071 Y55 ZYSHAUL. 7|Y7HK| = Lee & Ree (2007)¢
TE HE2z ga[H, HY, FMA, ARlH FHOM 7|0 of
o 2o o A(H)E F7otd A=7F 1074 =2 2G5k
Ch. RE HEEE2 ZI7HE Y4(Likert-type) 58 HEz YKL
ALt

41, 7|% E7 2A

HEHSE RN EEX| EAIYES M8 slE HIOIE
£ PASW Statistics182 £l 7|&X EAot A2z, QolEMe
st n FxLFE4A ZA4E 2AsiA AMOS18.05 AESHO]
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! Social Value : Business : csv :
: Social : ‘ ‘ : Consumption :
: Innovation field : : Value .
¢ of consumer thinking E Consumer H E
: : Influence : :
: Social : : :
: Innovation field : : Corporate :
: by Enterprise : : Value :
: participate : Business : ;

<Figure 2> Relations of CSV & Social Value

+ 7t AMBAS oISt JpES ASUCL INHYS BF
AR T Ofy Yuioloz 20151 9 3% S9t M2X|S

2 =

HIE£3I0 £|F 12728 =235t 0 1 § 8787t 2T HIO|HZ2
ABEIACE 2|4=E CIO|EQ QIFSASN Ed2 HXA 26Y
(30%), CIX} 61%H(70%)0|Uom PHLm= 20C)Qt 30CH7} 311
(36%), 29H(33%)C2 MA|2Q| 69%E KXW HAZEE
31Q(31%), ZIEHOI 502(58%), =5 10(12%)2 RAFE|QICH

<Table 2> The result of Reliability Analysis & Exploratory Factor Analysis

REL- LR

25 2Y g5 MEREE 2olshy| s Ats|Hsiet H4l0|

Ts Hop 137) &2, AH|Xte| PERL 87 &2, AH|7HKIe}
7190] ZFSHe JHK| 242h 107) 20| Che SASIRACt 2t &

52| Hlojg M2|Y 7|F2 Cronbach's a A2 =2tQISHAICE 2}
23t &29| Cronbach's o A4 .890, .846, .819, .873, 9282

Social
Social Innovation field Innovation field . Corporate
o Consumer Influence Consumption Value
of consumer thinking by Corporate Value
participate
Cronbach’'s a Cronbach’'s a Cronbach’'s a Cronbach's a Cronbach's o 928
.890 .846 .819 .873 )
.695 .891
of Socigll .786 ublié/ .638 Positive .845 Social .831 Social -806
Norm 772 Vselfare .631 Action .827 Value .804 Value -796
.715 .625 .766 743 '759
.607 .662 )
(7322 .807 820 Market .768
Fair Politics ’ Roles of .769 Legal ’ . . .812 Competitive .753
.664 ) .81 Satisfaction
& Economy Government .637 Proceeding 779 ness .753
613 .667
.545 .704
489
Opinion .836 853
for Social 762 Social ’ Value of .871 Competitive
problem .661 Problem 723 Boycot 872 Life 577 ness 838
.590
.564
KMO .844 KMO .743 KMO .747 KMO .788 KMO .883
Bartlett Test Bartlett Test Bartlett Test Bartlett Test Bartlett Test
of Sphericity of Sphericity of Sphericity of Sphericity of Sphericity
X2 536.435 X 424.109 X 236.248 X 455742 X 620.965
df 78 df 78 df 28 df 45 df 45
p-value .000 p-value .000 p-value .000 p-value .000 p-value .000




60 Young-1ll Lee, Young-Shin Kim / Journal of Distribution Science 13-12 (2015) 53-63

| A
<Table 2>9} Z+0| 3719] QOloz Qt=g|Qn zt 2 =
If AE2 KMO i1} Bartlett 2% =X|2 oIt 4= UQUCH
HIM o2 KMO Zt2 .700|40|H Yoot o
O A2 p-valueZt .05ELCH 22 Z0|H QQ2lFA ot
o=z MCiCh 571 20 et @0l AFI|IES KMO
TS 70 O|YO|RA p-valuek 7|FX|ECH M Zop &8
7t 3880l0| EXfst= Z40| =elz|QUCt

QOIFA ZL}, AH|Xt7L MZishe R2|ALR|0| ERoot Ats|Hat
ot 4lo| ERst Rots Atz|Hol 3|8, S-S HX|e AX|,
AtS|H TRN(Of CiSH HZ2 012 ET o+ JRACL Jz2|1 7|
2ol &ojet JHYo R it 40| JsTt Atz|E0k0| 2ot &
22 Zgret DIMEXN, d8o| 9, ARRN MHZE LHE|AUCE
M| 2RO CHsh aH|RtO| oty SN s, HA A%, E0f
22 FEY 5 UJPLD AH[XPI} FGHE AH|THK]E At
7K, BHE, M= JHX|E 7|Yo| FHotes THAlE AtR| THK|, AIE
Zd8oz 2012 FEE = JU/ULL

ME|ZQt QOEME Sof ZAILIMXIS 22| AlZ|el =3It
A0 Cig 2 HZot ARR|OA 7|Rel ol st & Ho
=2 7|U+=F2 =0 & = UL ETH 7|Yof| CHst AH|XtO

fu
re v
ra
— o
2 R
o
Q
2
o

et AH|XPE FR5ks AHZHKQE 7| 0] Fohs H| =L
2 7HK|of SEE= AMRI7H 2218 =eld = AUCL 0|2
Porter & Kramer (2011)7} Mot CSVo| a4l JHEQI A& 7t

X, ZH-ASIE 012 82 BelAP FUAT T & Uk

43. 7HEHS

R Jhd AES Slef ATRES AR QMG AR
s4l 2ofot 7|2lo] et &ol2 HAl hset ARlEok Atol]
S Solsloict AHIRIZE QIAlBHS Afe] Hstel siplo] Ta
P 2of olENg S8 AllRHel sl=, SHS FKlo HA,
FeIR DbHIo) Chet Zslz EZEin Jlglel Aolet JHeoz
Abe] gigfol siAlo] Tast £op= AMoh O 2X, Mol o
g AlR|x IHE FBEICH 2 3742 258 oo Solk
g H™Ho|otH x2=588.404, df=292, p=.000 0|11 M3t = NFI
.573, RFI .487, IFl .727, TLI .653, CFl .712, RMSEA .0580|%{
o Mgtz 4FS YUEOZ T, CFIZH o0ECt 28 F2 K3
=0|3f RMSEA ¢ 05 AQ Z2 H3E, RMSEA ( .08 £F2
B NEEE siMED ch GE ¢ 2Y Mg 95 4
Foz Olg|Qlon AHXPL QMBS ARl Biste} Sl HOps
7|j0| Nt &oj2 Hzier SO Jhstalat M2t Lofel
N2 420 SIck= 20| BolE|of & wif Jhde HSEct

S BT} JP92 AHITHS AfRISAO] REAS J|elof At

ot o>

>

WSS S IS OI1E Aolgts A= AM|EA ofZat S
of FEtedet 7|Ye| HEHE B[Rt HE 4= QUCh= Eap AH|
A7F 7190 Ae|rdRez MRAS Ciy 4 U=S AH|KO I

e LT YHO| Ot S=nto] 2 =5 S =AQlst
QUCH AHARS| FFH2 2PN s 38N WS2=2 Lirl
7|el AEHE AHIXEZE HSHAIZ 4= QICHD E25E FEot
BAE ¥} SIQICh BHO| Qo8 e x’=57.661, df=25, p=.000
0|9l Aotz NFI .892, RFl .626, IFI .871, TLI .747, CFI
859. RMSEA 06622 X3loh £+F02 2QIg|QICt JH AH|
At S AHXE ALRIERHOf 20| =2 7|Yel HEHE Bf

B 4 QEUlED She £ 901 7 AT 34302 Cfa W
AS UEIL) SENo2 HAEZXS 4 gl HojM EE4S
WA gholo] Tastelat MAEC) & wHY Jhge A3
DjoIA] RS QUCED B 4 UACH

<Table 3> Standardized Regression Weights & Correlations

Hypothesis1 path Estimate
Recovery of Social Norm « Social Innovation field of 797
consumer thinking ’
Fair politics & Economy « Social Innovation field of 971
consumer thinking ’
Opinion for Social problem « Social Innovation field
o 787
of consumer thinking
Issue of Economy & public Welfare < Social 979
Innovation field by Corporate participate ’
Roles of Government « Social Innovation field by
. .593
Corporate participate
Social Problem <« Social Innovation field by
. .638
Corporate participate
Social Innovation field of consumer thinking < Social 803
Innovation field by Corporate participate ’

<Table 4> Standardized Regression Weights & Correlations

Hypothesis2 path Estimate
Positive action « Consumer Influence .668
Negative action < Consumer Influence .786
Consumer Influence « Consum_ers can exchange 343
corporate behavior

OX|Zo 2 AH|X}ZL F3sts AH|ZEKRF 7|Q0] =8k 7t
K| Atojofl MZ AEHO] US ZOlEH= FHE S AT I8l 2H]
7FK|E OHE, MEILK|, StAED, ARS|T|E, MM Qoloz Mt
1 J|RHKE DR B, AIS|THK], AHZAYH, 2SX|ALE] &
H, Aoz 2k 9ol 7h oIntEA S EHSIQUCE 2Ho| |9
Me x*=318.406, df=159, p=.000 O|Y1 D&l MZtzL= NF
774, RFI .702, IFI .873, TLI .825, CFl .867, RMSEA .0582 =

got £702 =Holz|of A W) JHIE AfEQict

<Table 5> Standardized Regression Weights & Correlations

Hypothesis3 path Estimate
Satisfaction < Consumption Value 486
Value of Life < Consumption Value .798
Environmental Protection < Consumption Value 2.208
Social Contribution < Consumption Value .950
Coexistence <+ Consumption Value .842
Support to Customer Dem& <« Corporate Value .934
Social value « Corporate Value 1.125
Market Competitiveness <« Corporate Value .851
Development welfare of society < Corporate Value .719
Coexistence development « Corporate Value .854
Consumption Value « Corporate Value .875
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O|A OS2 Porter & Kramer (2011)2] CSV H9o|9| Atz|A THK|,
BHARRE ol 7, ddE Z3t ES AHAeE J[YEEES
2 LI50f A%t AS HYE|5HH <Table 6>1F ZLt.

<Table 6> Concept of CSV

Porter & this paper's perspective

Kramer(2011)'s Consumer's Corporate's
perspective perspective perspective
Environmental Development
Protection welfare of

Social Value Contribute to society
Society Coexistence
Coexistence development

Recovery of Social lssue of Economy

Norm )
Improvem_ent of Fair Politics & & publicWelfare
economic & Roles of
. Economy
social problem - . Government
Opinion for Social -
Social Problem
problem
Support to
Customer
Competitiveness Satisfaction Demand
Market
Competitiveness

5. GITATH U AAY

CSvoj 2ot A7 Of CSR&tE1 Eet O{Z2X|7t B
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rafrlo

X2 A2 7R EE o A2 EH A7t 388 22
A 2 2 QCtD A4zt

=20Me CSVE Al=|XZH Q|
e Sd2 =QoiRint. & Zat
A2y 2X si~E SOl 7t
g+ AU CHE FHOol2HH CsvV
of A 2T E AOIX|T AtzlH
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HiZ 7HES SO 55
CSvet Ate|H X7t &
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L X&7tssh Ay 2
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0|0
“honre
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J
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jo
jm Lot
ot fljn
9 4>
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o o= © ‘CI)’|
R A2lZH siAE S0t =t odol FH =0 Ut
Z0[AC}. e CSVAT= AR ZH Foutel #AHo| g
Mol 4z ME23 £[0foF & AO|Ct.

= 9 =ol 2
St 4245t AB|AF 2HEO| AH|RRZE ZICHSID ERE ok
I7HKE ZAF A5t CSVel a4 Sl HIE =I5t} 37t
Al 7tds MREL 7hE2 2R 2HEOIM ASIHTER] 2o,
CSVO| QUOfM ZHIXtSl g 8 s, Csvel 749 7HE2 7
Adelztol st AO|ALE. KM 7t HES o 2H|RF 2HEHOA
HE Ate| Hgf, Hio] 2R Zore 7ol Jin §oE o
2Ol 7tseh Al=lZOopzte| e =elstn JtE1s MESIACE
M= CSVOIAM H|RES| g 8 Yee =03 QISiM Al=lE2
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