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Abstract

Purpose — Many global companies across industries are pay-
ing significant attention to co-creation activities, which enable
consumers to participate in firms’ value creation process, as a
main model of new product development processes. In this
study, we aim to examine different types of co-creation activities
and their effects on consumer attitudes. We focus on upstream
co-creation, downstream co-creation, autonomous co-creation,
and sponsored co-creation. Upstream co-creation includes firms’
control and management in the initial stage of new product de-
velopment and prototype testing. Downstream co-creation indicates
that consumers participate in firms-initiative activites at a later
stage in new product development, such as public relations and
marketing communications. Autonomous co-creation includes con-
sumers’ commitment activities in the absence of firms’ rewards.
However, under the sponsored co-creation, consumers can return
monetary and social rewards from firms through their co-creation
activities. The hypotheses regarding the effect of co-creation on
consumer attitudes are as follows. (H1, H2, H3, H4) Upstream,
downward, autonomous, and sponsored co-creation has positive ef-
fects on consumer attitude. (H5, H6) As intrinsic motivation in-
creases, the positive effect of upstream and autonomous co-crea-
tion increases. (H7, H8) As extrinsic motivation increases, the pos-
itive effect of downward and sponsored co-creation increases.

Research design, data, and methodology — To achieve our
research goals, we analyzed responses from 246 samples from
Korean consumers and verified the proposed hypotheses using
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a linear regression model. The samples include Korean consum-
ers who experienced upstream, downstream, autonomous, and
sponsored co-creation by firms.

Results — First, both upstream co-creation and downstream
co-creation with firms and consumers are found to have positive
effects on consumer attitudes. Second, autonomous co-creation
and sponsored co-creation are found to positively affect consum-
er attitudes. Third, consumers’ intrinsic motivation has a fit-effect
between upstream co-creation and autonomous co-creation, and
their extrinsic motivation has a fit-effect between downstream
co-creation and sponsored co-creation. Consumers who have
strong intrinsic motivation are affected by upstream co-creation
and autonomous co-creation. However, consumers who have
strong extrinsic motivation are affected by downstream co-crea-
tion and sponsored co-creation.

Conclusion — These results indicate that the fit between con-
sumers’ co-creation participation types and consumers’motivations
is a significant factor in determining consumer attitudes. The re-
sults of this study imply that various types of consumer partic-
ipation actually improve consumers’ attitudes toward products and
brands. In addition, our study also suggests that firms should
consider the fit between co-creation types and consumers’ moti-
vations when they initiate co-creation activities. In this study, we
survey consumers who participated in firms’ co-creation activities.
Future studies can compare different types of consumers. For in-
stance, we can examine the different in different test by compar-
ing experienced versus inexperienced consumers. Finally, we ex-
pand this research to user-generated content topics. This attend-
ing issue focuses on the mechanism that breaks down the
boundaries and barriers between consumers and producers.
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1. N2

AH[AFSO0| 7|l ZHXEE IMHo st I37HKEE
(co-creation) =2 Sl 7|AS2 ZFHUE ICHStaAL B
2 AES0| A0 ACH EREN= AH[XPIE 5t 7He RISAHE
AHZZE A TR 2N EHO| XtEX}t it AIYE AH|X}
oA ME38H7| 9 A|EE sl Qen, P&G= R&D(research &
develop)E HO{A| C&D (connect & develop)E Sl AAIES A
&30 e Hgo=z J|edty| s st QUCH (Kohler et
al., 2011; Vemnette & Hamdi-Kidar, 2013). O|2{$t 7|1} AH|X}
o IE/HIEE a2 7|ga Ao B2 AAMEES HHFD

= O -
otk JECHH BSIAEE S0 AN S ofd Q9lo

2 2% 2 5 AS X0 oish n&stn, SSIHKEE 250 T
Olgts aH[RRS| LHYQ! el X0l &2 ofifet SitE Lt
EtLi=XI0f CHol 2= BRIt AUS AO|C.

£ gt olzfgt WRo| oty 9of L3It e T SE
£ 27%Staxt otk HW, SSIHEE 32 RES e
(upstream) BiEH1IL SfgkAl(downstream) HEHH  (Vernette &

Hamdi-Kidar, 2013), 12|11 XI2f™(autonomous) gt S1H
(sponsored) EfH (Godes & Mayzlin, 2009; Kohler et al., 2011)
o= RS Yt Ko 3SIHKEE &0t AH[AL B
oto| HHE ABSIA TLL HEA ISHAEE 52 33
JHXEE 5o HeE MEQ Vet M5 HAE St 22 7t
KEEQ 27| HAOIM FE 2V HASHe AE LZen, HHH
SiEA S EIHKEE EE2 AHIXPZE 7|ge ME WA ol
Hof st 22 A ARLAOMN S0 3822 #olst=
2 YAELL CHEOE XN ZFIHKEE &2 AH|Xt
L0l RUHCR IHK[HEES| &ojste 42 Lo,
Y IE7HRIEE 252 7|Y0| aH[XAH HOE FEStD
S0| O|RO{ZlI ZRE DICL Ool2fst CHATt SS7HAEE
dast AHIXE2 JHKEEES0Cl HouPgolA THK|e
AYsHA 1 ol SIHSZE ST XMEO| et XHAe|
BEE HEAZ|= 922 & 5 UL M2EtM Ol A0 Chst
AB2 7|19 7HKEE 230 st S2% AMEE NS =
U2 AOICE =M, & 97es AH[XRel HME[E 20lel F7|
(motivation)0f| |8l CiAst FTIIK|&= STt AH|XIO| Ef= 7}
ZHE AQTIE ZABSIAXt oLk ofof] 2 AFOM= AH|Xte
S7|€ L™ S7|(intrinsic motivation)2} 2|X =7|(extrinsic moti-
vation) & XS R LMFOf EESIOXL oL LA 7|9 2F
S7|= AH[XEZL 712 MiEar HHE0]| CHsl MEd S 2 FHE
Mg & Ijf Eo% IS = e B2 CHFOIN ot
(Choi et al.,, 2014). LMo 2 S7|7} BEQ=l AH|Xt= Xprl0] &
St Ao CHe A= FO5H7|E RASHH, /X 20l(e.g.,
FHE 20| o8 S7|7t FLE AH[Xt= RN FHSt=
HMEL MHAE 2A +8%tH F7|Ho= 0|8 HEO| =Cf
(Schmmitt et al., 2011). L2t 2 7= CHYsH ZJS7HESE
239| YutE AHstn, 2t SISVHNEE s 0| 7|gdat
2 A0 Aol AHXIe| LIE A 2 F7|2| dgZ Olslst=
ol ©Sstaxt siot
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HIMQl dotg st 7HK|Q] Mitof 7|ojsts A olO|stt
(Prahalad & Ramaswamy, 2004). AH|X[Q}F 7| 0| OIAIAESH 4=
U CHADE J|=nt LAI0] JHEE[HM SSIHKEE 352 7|Y
oF AH[RRe| FE & & SHLp7 ERUCE E3] xZ20l= AU
o 22 dE TJlse HEYE OEsl 7(|Yel 3sEHY
(collaboration) & S8l AMMEZS 7fest= A7t X|&Xoz S&
St QUCL &, AH[XE0| O Ol £=&8Xel EXE 7Y HEfA|
o] EXst= A2 ot Zio|ch pAHoj= AH[X} EEHconsumer
community) 2 2A 7|¥O| HED EHEQ CHe SEECZR EEZ
St &2 SiRCHH, X20ls AHXPF AF 7120] XSsHoF
St 7HXIE ‘dAtsta, 33Xl mEHE XS B85S St
RALE

7|ES| SEHKEE 50| ot Ao EH, SSIHKEE
230le CHYet RY0| EXSICE HEMCR ogfAlut ShakAl
HiAlS  J|QOAN =821 RUCH (Vernette & Hamdi-Kidar,
2013; Prahalad & Ramaswamy, 2004). AlgfAl ZEIHKAE &
SO0|Zt ME0 CHot ofo|C|of, 744, S& wAlo| 2t XEQ| 7t
K| 44t Hutof] A% 0PEE AHIXEC| B2 MASte AE st
Cf. AH[XPZL gte Al HES ditgt 22 7|F 7|0|
MAMSHE XE1H= Ms CHE NE0| BHME &= U= 7|27t =L}
(Von Hippel, 2001). 0| & £0{, 2|7|°|C|OWikipedia)= O|&X}&
O] 222 fst, o|9HH F CHYDt 20fe| HHUXE T 2
St WSt @ MH|AE HMSSHD RUCE EDE PRGE A
£0lE Soll EfO|=(Tide) ME2| =& &AIZ AH|XtQ| 01O|C[Of
£ 7[¢eE JiESt A7t 2D, 0|2|0|= LIH|OKNivea), OO
A2AZE(Microsoft) 1t 22 CHAsH 7oA Al XE 7N
& LAS =85t QUCh EESH Thah MAIQE 20| AH|Xtet A4t
Xt Ato|e| oJAtASO| RAESH SHAO|ME O|2{ot afaFal Aito|
Q3% SEZ O|2Ct (Kohler et al., 2011). 0| & 0|, MHE 2}
O|=Z(second life)2t Z2 Ttats7to M= AH|XIZF XpAlO| AdH=
7heel FHEIHE dASID 7t YEo| o2 J3tE dA St
2SICt 0|9t &2 O|8Xf MAF #HHIX(user generated content)
= EZ29| 22t AEe| HHXE O|F1 U= FoTH HAlolzt
g 5= Qo
HHH, Sterd ISIHKEE 252 710 HE He
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H

— =
O|=0f AH|XIZ} 7HK| A4t 230 Eojst= 4RE Tolo
O] HX HZof tigt ML AMES EAISH 0|F0f AH|
S0 oot medy 22 S0 #ofste AS G2 =
2H|ZFEE StA HOE S MEO| AH|XE XHlQ] L
ZENZ|EX| DEHE MY & = on, 7|ga HRUA
Soff 7|2 MEO| Cit o|OjX|et = ZE 459 7[2|E
QICt (Prahalad & Ramaswamy, 2000).

Ol&ate| =0|E &dff aatdl Sl Slasl IS/HAEE &
of AH|AZE HE R EHEQ 7HX|= =7t O 3EH
fet Zdo=2 o = U AOICL M2t 2 Ade &
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22 ALH/S S TEIHKAS B

SS/HNEE E3YAe £ OE 2RE= Ol 7[Ee HE
FHO| ME 2FOIC) = 7= AEY SSHKEE g5t =
e SSMKEE €822 S3/MHNEE &S =ROMLA o

Ch XA SS7HEE 882 7199 7HKEE &s0| AH[At
o Xto|H o|X|= EO5t= FHEES 20|5t7| ME0| AHXFEEH
SS/HEE &30t & = Ut ot HIE 2H 35
ZHREE #2352 710 Qs ot HH0| |FEE7| IO
79T ISTHNEE #350(2t & 4= QULCL Godes & Mayzlin
(2009)2 O|8Xp it AHHXTI} 7|YUO 2R AFE|JA=X 52
AHXIZEE AFE|RJ=X0| M) AH|Xel HE NZ| Z2MA
7b SO[Stot SRt 7|0 M= AH|XHSO0| AfEE o=z
25 M5t XteXez fEkle dPdE 7|thg AOo|Ch K|
o, & O E7(0f= O|8XI0IA MEO| ChHet HEIF gleoz
FEO| =Hito] WSty ofEot mEtA 7| o] ROl St
Ol 2t015t0] Ol AH|X{Q| At Ty=HLO| 7|28 8 £ U=
ZO|CL 7|R40| FE 2 St TAY SS/HAEE &3 YAl 44|
Ao Efet AH HME =Y = UCk= A0l 7|& HFE &
S EEZ|O| 2L (Godes & Mayzlin, 2009; Berger & Milkman,
2012). CHEb AH|XPZL FEShe AN 3S7HKEE 2380] 7|¢Y
O] F=dt= FAH IS7HEE &0 Hlg XHE X 2HE o
ool o SHQ 21E FCHs A2 O AFLE Sl USEY
2tCHFoster & Rosenzweig, 1995; Chevalier & Mayzlin, 2006).
Ol2fot AH|X} FEHO| XN IS7HEE a1t 78T
of TYUN ZEIIXNS BES LIME MATL QME MAto| B
ot LX|SH= X|F-O| Ak aH[AF FEWO| XN FFZ7HKE
E 252 UdE Moz M AHXIIE AHEEOoR HE U ZH
XO| MAtb A Hojstn, ™ =HE(i.e., word-of-mouth)0f Of
2 0| ROfsHs 242 LBHCHSchmitt et al, 2011). O|2{3t
AHRH ZEdo] AU ZEJAEE g5 BI|HA Bt Y
Ct= EEO| ULk HHH, J|PFEHO| S AH SS/HKEE &5
2 QEE MiozM J|Q0o| B Mol EHES NI 4%
£ Zolct 70| MSet EE0IN AH|Xt= HZ0| TS OO
ClojeF AlMZOf Cit DEW S Mg = ALK AM el vt
20| 7|AFEHe| 2¥E SS/KEE &5 IA| AH[XPL
710t 7|l HAE WE £ U= SLT2EAM, AH|XIL 7|
ol ME X 2UC0f Cish 3HAR HEE dde &= Us 7|
2|7t =ICHBerger & Schwartz, 2011).

2 97 ISIKEE g9 YHeS AH[X FrEo| Ap
X IE/HAEE g5t 7|gFYe| Y SSIKIEE 8
o2 ZRSIQUCL AH|XF FEHO| AN ISIHK|EE 52
2H[XPZE S& MAE AHHEHo= AJRfSto] FRIskHe Yol nH
O, 7|UFEYe| ZY IS7HKEE &5 7|Y¥0| AH[XL

|

o

£0 Ofn

bl

iy

Holo| EES MIot i SAXSHMEEH S5 dit 230
Tdel= SAs =0 oM 2 Hiet 20| &H|XF FEot

718 FE 257 HE U 20 JuE dYAME + Us AL
2 olge = UCh MRt 2 AFE A FEQF 7Y FE
o7t sS4 F= 3¥HY =ut et JHES oS 2
Of H|etetLt.
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23. UY 37|12t o S7]9] =F=it

WA S712t € == gFo Il 1 AHoM BEds = 8
5 ol HHH QX F7|B & £ R FH FozHE
Hds Y= 89S ZLTICKSpiro & Weitz, 1990). 0|E =0, &
= Tdst= abgar & Ao et 2fle Sd Y= 48,
7|&, O] SOl WX S7[0f sy, LS S = 2TH =
o, T ST 22 AR Y0 2/F 7|0 oiE Bttt of
H dol w2 AEel g0l w2t WY S717F Zh Algat
QI S717t 2% AEez ZFREH, O[2{eh AfRel E42 Hn

O\l AN oHgEozm [X|Eles 40| RUACHAmabile,
1988). LiEQl S7|7t &3t S| AlRAME YRo| Hold,
B8y, #2 =t o= SO| BEECE HtH Q¥ol FI|7t
2ot Fo| MEOAME LF =T Al0] HQl SHE 7|CHSt
ALt Qo HA Heof w2t HFol Mupvt ChEA LEtLte A
0| BHEEICE

SSKEE &52 AMH|RP7E 7|9l 7HA] it 2E0
= A2 2ojst=|, olz{3h &g oM AH|XHES| F
At2|™ w2t O|E(social exchange theory)of 7|Ht510] A
UL AtZ|H weto| 20| M2, AH|XHSo| &ojet 22 0
sl Z2HQ o|fes Atile olds zCizistH= 1Pd
1 E=C (Myers, 2010). O|2{gt XH4lo| o]elo| &gt ==
o2 LN 7|9t & S7|2ts & A0l EXfg =+
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07| 7|0 EBED2 (Mayers, 2010), O] Sl&FAl QI ZQ X2t [O|LJt SEE|O TAZDO| Us} JH5HS HEE 4
N ZSINAESSO| A 240 EASD XYMl 0| 9 U2 HOE J|ISICL AHXISO| X 14 SO CHSH SEfZ
= Z{o|ch O[3 MT: wute| DSt MBS S ZEIHKES |YTte] ZETHNAE TS0 A0S HHO| QX9 olRE X
S0l WrAIT} AH|XEO| LIMOQI EfEQl S7(Qt0| BN LIEfY  ARIQICL E7HNAE =Eo| ZRE HEo| i3t XY™l |
4+ 9lg oz 7|Cysict. CHIO|MEE SNS 5SS £ ALSTA L0 AHZS SHIlE S
2 Qs U S7|7F 2242 ASAl O XPUY ZEIAR o CIISH BES ojn|sict.
= TE0| AH[X E{ZOf Okls ™Ml &7} Of 23 HO| OX S4HA0 AHK} EjEs ‘TEINLASTES HYst &
o, QN 57|17} 5242 &1 O UM ZEIEE TS0 RZ/MH|A/SMEO| T So|Moz MZslH E|QUCH, ‘BE7t
AH|XF {0 Okl 2Ol 27t O ZStE Hoz |t AAETES AW S KE/MHA/LUCE S 204stD A
Ch. f2tM O|2{st ZH Zupet AE 78S Ch2at 20| HA| HMOF, ‘ZEINEAEZES AN & FE/MHA/EHEE (O
BIX} S, OflAl Z=Hstn NOKLE o M 7HX| S2o= 2|7E 58 Mz 2
0|85t ZMSIQICt MEtN BEIFX|RS TEo| MHupol AH|Xt
<IHd 5> LN S7|7t 2242 A ZEIINES 2EO| o EjE= MED 20| i3t So|E, [ojo|E, FHo|zo| B
AH|AF EJEQ| O|X|l= 2F™™ol g3o| o L3tz oo &2 E=HSIRUCt (Oliver, 1980; Cronin & Taylor, 1994).
Zo|C} SS7HE=E &30 Cjzt =™HTE 2 Vernette & Hamdi-Kidar
<M 6> UH B7|7 £S42 AU ZEIH| AETEO| (2013)2] QITLE A2 S22 EABIQYCE ASFAl ZETpA|R
AH|XE EHEOf Dkl 2EQ gsto| o Z3 sgzozE JIE KE/MHAS JMSIHL MZE HZ/AH|A
Zo|ct. 2 OIS & Qe S JXMOR AbARSEI|Of EoisH Mo| ¢
<M 7> QN BVt BS4E S REIM| HE SO CF, ‘OlO|C|Of S81Z, E2 1& L= ZF0| Ol0|C|0{2 N|Z3s}
AH|XE EYZO| OjXE 2H™Ol ¥sfo| o Z3 7{L} XM= = OFO|C|of WIKSEZ|Of &HOISH RO| QUCF, ‘A|™O| =
Zo|ct. AE|7] Fof ®ZO|Lt 2T o| EHAEO EIKS ®Mo| QUCF, A
<M 8 QN 7|7 £S42 YN ZEIH| AETEO| ZO|L} MH|AZ HHCQL e QHSHLE HAMCE QJof AxfPY
AH|XE EHZOf Okl 2HEQ gsto] o Zstl off &oist Mo| QICF, ‘MEYK E& 7|Yo| Ofo|C|o] BEFO]
Zo|ct. Rojst ®Mo| QICFO| CHY S2OoZ XMLt Sl TETHK|
AZ2E KE/AMHA i) 220l SJHFIAISH Ho| QUCt,
Qlot e JpME JHIoR Bt ATREL <Figure 1>t ZCh MBS SHSM=H &S MO| QUCF, ‘AH|Xt X|YUBZ0| Kojs
Ho| QICF, ‘B BAIS| MZ/MH|A, TR, I 5SS B}
Of H18lD 0|2 =08t AH|Xt ZLIE ZZIo| ktofst X
0| ULk, ‘MZB/IMHAZ £8 & 7|2 &pdsin 0|2 2at0l A
Dpstream Intinsic of Aroto] a2 e NHE BEU Hoist Ho| Ick, Lol
Covorontion Motivation 2202 54 HE/MH|20| 0|827|2 AXE Ho| Qlcke| of
A 7R 2oz EX-IILL
AN DEIXASBEORE RIE/MH[A s 224910
Downstream o|HS MAISH Ho| YUY, ‘7|E MZ/IMHAZ JHMSIAHL M2
Co-creation RZ/MHIAZ OIS £ Qe diES IHEOR AMSH Ho| 9
CF, ‘Ol0|C|0f Z24Z, E2 12 = Zo| Of0|C|0jE X|E3}
A ONOMOuS 7L} M= = ofo|C|of WIKSH Mo| QICk, ‘AH|X X|YEZof| A
Co-creation 01@' 7£-I|0| %U:I"7 ‘L|-2| %E:’-% %6H X'”%/A-It”ﬁg O|%§-7|%
ATYSE Mo| QICt'o| ChAl 7HX| S2oz XWsIQCtL S 2
H7 SOXASEEORE AR ZAIE7| Mo| HEO|L} 2SOl
gg?;:gﬁ Extrinsic BI2AE0| Atet Mo| gtk ‘HEE Swated How Ho| ol
Motivation CF, ‘HIZO|L} MHAZ =Tl ) THS7Lt HMCE Q3|
ARIIPHO| &olsk Mo| QICk, ‘RMZEYM Ee 7|0 ofolC|of

<Figure 1> Research Model 1 S8 PESI0 st 0|F =25k AH|XF ZLH =2
ay
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o
of gofet Ho| ALY, ‘MEB/MHIAE +8 = 27|18 HY
= C
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O 1 rot ot

|E =2zateldof] Axstol 2Ede e N 250 &
3. ek gl JpM A= Ho| UCFel oMl 7HK| gdFo2 FHFYOIRUL) Z=E 371K
2T s 2H|Xe| HORE UEE 2 2530 ¢
M HE (0=337IXEE2S0 0F, =70z =3
o= ARSI
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= 1y
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rfnoY 2 ot 1% Hu
‘ndjo%
2%
OF

oD, OXfHe=2 oY &7|= “E0ILt &4&F
M=o oAstA Eok, ‘Fout tiSS2l o WEof
ECF, CHE AESel g7 of22l?| flet EE W=
PAL =IEF, ‘B MEESECE O L2 7[01E 37| flet
M=o HosHA =Ly of Ul 7HX| d5e= SR 2
= &2 2|7E 58 HEE 0|80t HYoULt.

2 53 Jhgel M2|zot EfFE0| Chet
T Htet 2k 2 gs 5 Mgl MElE dFS Il

=S4 1H= <Table 1>

So| 3
o

sIH A QOl2M(confirmatory factor analysis)2 AlA|SIQICE RE

M2l gS LIEHHDH o 4= QUCh

<Table 1> Construct Evaluation

S MEEet
S E HdYst7|o SE% =FECE £E Ko, 24 i E
22O AZg 23t A2} Lmi(Cronbach's alpha) Zf FA|
JjEof CHsf 0.7-09 £ZECE EXE|0 £ AR EEO| HEH

z

et N> m

Constructs Variables | Loading | Eigen Value Cr%gﬁ;hls
al .88
Attitude a2 .94 2.51 .90
a3 .92
up1 .75
up2 .82
e w3 | e | 310 o
up4 .79
up5 .78
do1 .73
do2 71
do3 .78
do5 .76
do6 .70
auto1 77
auto2 .76
futonomous | auto3 76 271 78
auto4 78
auto5 .60
sp1 .75
sp2 .68
sp3 .81
Comedton st | 51| 3% 8
spS .81
sp6é .67
int1 .76
insi int2 .88
int4 .78
ext1 .55
insi ext2 .82
voivaion et | s0 | 2% g2
ext4 .84

3.2. Xtz9o| =%

= 7= 2H[RRe| CEIAHQ FHo7F SSditel datof 0|
= s H

K= B2 LOtE7| /610 o=l AH|XE ooz dREA
£ HA[BICL #EE B2 T 2d4t SEHS o 222 H e
ob & 246712 B2 2MUYLE FESIULE 2 Ao 24
Chet EE2O| 7| RSAZ2 <Table 2>0f LIEHIRICY.
<Table 2> Summary of Sample Information
Dependent Variable Education Frequency | %
Mean SD* High School 10 3.92
Attitude 3.29 .89 | Attending College 163 66.34
. College
Independent Variables Graduation 45 18.30
Attending
Upstream .66 .73 Graduate School 27 11.11
Downstream .83 .69 Others 1 41
Autonomous .94 .74 Age
Sponsored .59 .66 16~25years 106 43.14
Intfinsic 1 343 | 4|  26~35years 64 [2582
Motivation
BAtrinsic | 575 | g7|  36-45years 58 |2353
Motivation
Demographics 46~55years 14 5.88
Gender |Frequency| % 56~65years 4 1.63
Male 127 51.63 o
*Standard Deviation
Female 119 48.37
33. 7td A=
2 a7E gMol Mele Ul EtgE AE HE Jjwoz 2
S0 ofXl= 2050 st 7HEHSS HAIStRAL BiCh 7t
4 452 2HEde 8l oIF0 Mtk =M 2Y2 7t
EMZ Qo) AHIX EIES SLESZ 310 ST ML 57
£ SEHESE ot T HE +Eo0] 2MIRACE 24 27 2
= (1) A =o, (2) ofA Fo, (3) &HAH FE HOf, (4)

N2

7|9 FE HO| 5 4740 2HoR O|RO{Y Slon, ENAIE
<Table 3>1} 2Tt 2t 2Eols Faol oIt NS7| % NS
Jlof chgt 4sxgo| maislof UCk )2 SO, B 1of=
ABAEICl, AErhRolel NSOl 4S8, N Holet
QIFSI|o] HBEBO| OB, LXST|et AIKEI|T} 22t =

b3

x
Yeisz Eaielof QICh JHY 142 AZoW| 93t 5wl
AN FO|, SRR FO|, AHX} FE A0l J|Y FE Aol
212 By 140 JjEHoR meiElof Id], Ol 2 oz
OI%t CEEZMY 9 20| B¥S Lalolol EHSHUCL AH
SHOIM 2t S8 BAE o 2H0| £ 3 39 Cl(colinearty
diagnostics) X|<7+ 208 H0f CEEBMY 9I#0| &2 o= L
EfSICH (Hair et al., 1998). [2tA 47)9| 7HEEQl DHE EI|
Thd HES MABISIC,

2 20| TIEB NEA BSIHKIYE BS A(Model 1:
33, p<.05)Q} B}BHA ZEJIX|AES TE H2 (Model 2: .32,
p<05) BE ol 0| =& Elof, Mg SIS w1
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St SSIHKEE 25 2F7F 2HA e 3N Idgs

Ao = LIELGCL O|2A, 744 11t 7Hd 28 XX =+
UMUCE £, ALY ISSVHKEE 2S5 A5(Model 3: .25,
p<.05)2t AW JTT7H|EE &3 H=(Model 4: 1.72, p<.05)
2E Yo o] =EEO 7 30t 7HE 45 KXY + UAUCL
O|Z2M = 7ol Fait= 25 X|X| EQACL F, St ot

Y, AN, Y SS/HKEE 28 EF e LK EMES;
HMEZof tiet 37852l Ef=5 =0|=0 &9 s FECt2 & +
olC}.

= ol WY S7(2 o/ &7|9| =EuIE AT
2Ys dEe 20, UWH 37|t dg4 SS/HKIEE &
=]

40
o3
=

1o =

oo "1 oo o =
SEE AZ(Model 1: .19, p<.05) X L& 7|2 AHEHA
BE 50| YONG A% (Model 3: 18, p<0S)E BE
20| =550 714 59t JHd 62 XIXSHs ZuE ol
QUQICE 3, 9 S7|9t o BEIKYE S0l Yux
A% (Model 2: 28, p<05) B 9 £7|9f =AY B357}K|
£ 50| YN 73 (Model 4: 32, p<05)= B ol
LERLE SAl 712 73 Jhd 82 RS XIXSs ZIHE el
4 Qe
OIZM, LN S7IE M8 U XN BEIANEE TSI X
aurt ooy, oy 57 ! =

Rallle
ok ol

et 02 ofn

et © o oo 4> 10 M ox 1N
J

3 U
= 2T 2
LS HYLIL USS L & UY

=

FoiEoR A IR SRS YYXIT CHE |oin)
ot AsES HmEH, BN N 7| JTY ISHKEE
(Model 1: .-.05, p<.05) % XX ZSI}K|EZE(Model 3: -.18,
p<.05)1t 23|78 2EHQ H2AHERNE HOo|1 Yok W™ =
7l StA SE7HEEN A0Me 3THQ H2EES EO
1 UeLf(Model 2: .27, p<.05), THH SSIHK|EE0 ANM=
gA| EdHOl MASEEZIE H0|1 QJACHModel 4: -.05, p<.05).
Olzfet Zut A SS7HEE &30 A0 AH[XIQ| =7\ &
ofgAlo] MBIt FR32 LOSFD ULk

<Table 3> Results of Regression Analysis

Model 1: | Model 2: Model 3: | Model 4:
Upstream | Downstream | Autonomous [Sponsored
Intercept 2.49"(.26) | 2.52**(.26) | 2.51**(.28) |2.50**(.27)
Upstream .33**(.10)
UpstreamxIntrinsic | .19**(.07)
UpstreamxExtrinsic | --05**(.09)
Downstream .32**(.13)
Downstreamx|Intrinsic .277*(.08)
DownstreamxExtrinsic .28"(.11)

Autonomous .25*%(.08)
AutonomousxIntrinsic .18*%(.08)
AutonomousxExtrinsic -.18**(.19)

Sponsored 1.72*%(.45)
SponsoredxIntrinsic -.05*(.12)
SponsoredxExtrinsic .32**(.10)

Intrinsic .18*%(.08) | .03**(.09) | .05**(.10) |.08**(.11)
Extrinsic 01**(.08) | .12*%(.09) | .10**(.11) |.11**(.12)
R? AT 25** A9+ .24
N 246 246 246 246

** p< .05, ( ): Standard Error
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