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Abstract

Purpose - There have been numerous studies investigating
the effects of corporate social responsibility initiatives on corpo-
rate associations or corporate images. In line of this research
stream, current research examined the potential impact of cus-
tomer participation in the process of corporate social responsi-
bility initiatives on attitude toward the company. This research
differentiates from previous studies that it is the first to connect
corporate  social responsibility and customer participation.
Specifically, we suggest a structural model on corporate associ-
ations which was classified into corporate ability associations
and corporate social responsibility associations that the more the
customers participate in initiating corporate social responsibility,
corporate associations were formed more positively. And this
leads to the increase of revisit intentions through customer
satisfaction.

Research design, data, and methodology — To test our re-
search model, we collected data of real consumers of a large
discount store in Korea. At the large discount store, customers
were given an opportunity to participate the discount store’s CSR
activity program. We performed field survey and collected data of
146 respondents. We analyzed the data using PASW statistics
21.0 and AMOS 16.0 in order to test our structural model.

Results — The results showed that consumers who partici-
pated more in initiating corporate social responsibility revealed
higher score for corporate ability associations and corporate so-
cial responsibility associations. These corporate associations had
a positive effect on customer satisfaction, which leads to higher
attitude toward revisit intentions. Specifically, hypothesis 1.1 "As
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Customer participation in CSR process increases, the evaluation
of CA associations will be positive,"was supported. Hypothesis
1.2 "As Customer participation in CSR process increases, the
evaluation of CSR associations will be positive," was supported.
Hypothesis 2.1 "As the evaluation of CA associations is positive,
satisfaction with the firm will increase,” was supported.
Hypothesis 2.1 "As the evaluation of CSR associations is pos-
itive, satisfaction with the firm will increase," was supported.
Hypothesis 3 "As satisfaction with the firm increases, revisit in-
tentions with the firm will increase," was supported.

Conclusions — This research is the first to study the relation-
ship between customer participation in CSR process, CSR, and
consumer reactions. This research also contributes to customer
participation and corporate social responsibility literature by sug-
gesting customer participation as an antecedent and empirically
demonstrating the positive relationships between the constructs.
The findings of this research may offer managerial implications
for marketing practitioners. When performing corporate social ini-
tiatives, it is better to let the customer participate in the process
which leads to higher corporate ability associations and corpo-
rate social responsibility associations, also higher satisfaction
and revisit intentions. Our results provide useful information to
practioners that spontaneous participation of consumers makes
CSR initiatives effective and successful. Limitations and ideas
for further research remain in this research. For example, our
focus on the logic was cognitive evaluations(e.g. corporate asso-
ciations) but affective dimensions might be considered since re-
cent researches are investigating the relationship between cus-
tomer participation and affective reaction as a response. Despite
the limitations, this research have unique and applicable im-
plications for academics and practitioners.
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Corporate Associations, Corporate Ability Associations,
Corporate Social Responsibility Associations.
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EHO| OfL|2t =2l ACHo|H ZSE ot ATRE 7ol X}
S F451710l= o242 HFEoICh ZZ 7[olM= Atzld A
252 TS Oof ANM AHXIZE stolg &Y 7|=stn
4= Qe 7|21 MSdte 82 AlRE 83 1 BtE =
SHOXF CHot ==3E ot QUCH Ol S0], XIUFE
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HIXIEE2 7|e| AW J7|RECH= AH|XO| &of7t 7453t Atzls
SIS0 O S e A(62.7%) 22 LIEHRCE
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Lt OFEE, MEE2 7|¢HE7F 2|0 27 S0 27850l g2
O|XICk D gts] 2HX|2HBendapudi & Leone, 2003), 150F Als|&
Wl =hE NPYOAMQ DA = MHCTAO|N CHREOTI Mol S
RUCL M2tM 2 o= AS|N Me=tsE IPYo|A el &7t
AH|XF BES0f DX E¥2 AmEE 20| F SX0|H Mo
B AZ0TE SRt HoA MEARLSI XEPE S X|HIC)
2|0 Ate|A Ml 2hE IPYOoM n2iEo] JE=IH AH|RG S
of g2 OX|l= o AN 7|¥H2H(Corporate Association)2
M2 7|HE HQHSIYCH FHESE 2 AToAME AN M
ArE IPFo|AMe] nEol HETt 7|YeHAMD T At
 dMolstE AMOZ O|ROT 7|YoAAo| oj7sto] ST 7| o
Oist BFEEE AN MEEQZo Fek2 OXs A2 2Yst ot
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MEOIA 2 2N, AelX MY gEo FHE 7o)
oHEl 20| OFLIZ} ¥R OfX|7h ITk & 7|0 Ol AHIXLS
0| 7|@gio] ARSI MQigtEo| ARo) oY 4 Yon 1 Y
of w7l CHEF WU FES F 4 UATHe A2 HRjet 2

H2 Ze3t ol0jS ZErt metq 2 FoMe 7| ei 9 1
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7| & A (Corporate Association)2 Brown & Dacin (1997)2| &
TE ZA=Z o|fe| AHAFESO0|M Z|0|0|X|(corporate image)=
AKX 7HRI0] 7FK| 1 Qe 7|0l 2ot ZE FEE Fo|xYU
Ch O|E =® 7o st X|Z, F2, U =2 oiE 7|Yof| Cf
st A XMoot FH, 7|8, 27, T EIF S22 ST
ZEHOR stz en, MAATUME S, A4,
2ot MdE, HE E NESE oE dd, ZAREo|L MY
= ME[Y 2 oY, ARRE MY fE A, FXPHK| #E o
AL 4EEE, 7|2 SCE iR CtYst HNeR BF o
ALCHDowling, 1986). 0| Brown & Dacin (1997)2| ™LA O]
of 2 JjE2 7| ALK (Corporate Assiciation)2 2 HHS|IT,
CIYsH JEES 7|®€ss A (Corporate Ability Association O|
S 7|0l CAAhIL 7| Als|X *Hel dAKCorporate Social
Responsibility Association 0|5} 7|®o| CSRM) o=z L ESIFILCY.
CA Qa2 ZdutES distn MEst= 7|gel MEMnt gty
O e CuE LM, 7|l CSRAUME 7|l X|ZHE Atz|H
O|F0] CHet XRZEo| X|RIet a2 BHESICIL SIRACE ESH CA
a2 71 £ X|Z1F 7|87t geE O|X|2, CSR A2
7|9 HIIE D712 Stof MEZ7I0 FE2 0K AS YUY
CHBerens et al.,, 2005; Brown & Dacin, 1997). 11 0|%9| C}¥st
OA S Aol ATRS0ME o2t 7HE R 22 L&A &
SoIGCE 7|PEHE TS HESI0, 7|PEME X|Hf FEfO|
Mg 2% Hgdol =2 Uf CA 0| NE "It o 2
of dg2 O/X|= M, J|YEME X|Hf T™EFo| RAM|SHA] %2
42 olzfst Autvt HMohdol| ol ZEE|X| =Ctn S =
of 7|PEHE k0| 2AMSHA| 42 M, CSR AA2 XE2H0f7t
== o] ®MSE7to| o ZeEs @S 0|FICkn GICHBerens
et al, 2005). CSR &= MEOIM= 7|Y ool CHet +22 &
ZHE|A A UCH

Olet Z0| 7|ge| Clafut BEHSIOl 7|Qel Alz|d MY =HE
(Corporate Social Responsibilities Initiatives; 0|5} CSR Z3)&
FHE 3 A= CSR 230| 7|0 7tMeEs ZIEN +H,
TOoielE, 7Y dit S O EEE S50 3-NE AAE
20 Q7] 20| & AFOME FARSH SHEQ ZOtE of &l
= = UCL 7|EL| CSR gaut #HE CiChe=o| TS0 &
SO FH7t 7|Yo|L AH|XH= O] 2E0 EEHE|X| LUACE O}
2tM 2 AF0IME 7|gel AtelE Mol 2E apgel YR E0| 1
A2 O|F0iFl 7|Ye| At2|& Mo st ALE SHEZ S
DXt stH olZ{gh uPgoA nZEeZE 7| Ao O/X|s FE
Hol| CHst 7t S CHS CHEts o ==5taAt Sk
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2.2. 404 (Customer Participation)@f AH|X} 2HE

nAXOl0| CHSE ol Crast HEO| EXfsot. #HEHo=

NMS0| MHIAE 3SEESD MESe oM FEE 37

SIAEHEO 05l HE
(Dabholkar, 1990), 22 AH|AQ| MAYMEr I AHOOM ZR
3t HAN 22 E2|X oLt 2tojo] M (Larsson & Bowen,
1989), MH|AQ| SSMAOILE ME IFHOIM QQAMEH™ Al 1S
O] M3sts HE, o/ 52 {09 EEE HFsts W™ |
Ho| nZHxtoj2t SHSCHChan et al., 2010).

OAE Aol n2Eofo gt 7|1E AXE2 FE AMHA
g £ HEQ| iHcoproduction)dt EHHEE Ag SO0 O|F
0N <RACHe.g., Atakan et al, 2014a; Auh et al, 2007;
Bendapudi & Leone, 2003; Chanet et al., 2010; Troye &
Supphellen, 2012). Auh et al. (2007)2 9|22} X|EAMH|AQ CH
of HEEME oF ot nAE0o| Y2 ol MH|AHLCH XY F
MH|A G0 o F=ohA LIEHRED 1 Olge &=2Xel A
FLUAOM, dzzsd 3 20| no oo S F&=
RS0 AN nZ0| ZsHA JHYSHH FFHZ WA OfX|7t
A7| UfRO0|C}t EESH IEMH|AON CHSHA Chan et al. (2010)2
CHE 221 ZHKE XY 041 ZYRAS jae=z= &7t
7HR] #ED RO 0K dEe AmEen, nAEo= &
& 7HKe BAX JHX|el HES S nAUtE, MRLHE 12
I Z2Mateb Hake JHRICED SIRICE Kellog et al. (1997)2 =
CHAFAZ|BI(CIT: Critical Incidence Technique)2 2 A{H|A ZHO|
M DZAECo| SHLFO| M2} 471X AHASE LHERACE (1) A
HlA FEEH], (2) MHAMSKRE 2A TS, (3) MH[AEHE &
st J2(0 (4) MUANES| Sl SIS FHI™H
S, HATFAS, J2|n FEns dE5C= orEat AZo| ECt
1 S CHYoungdahl & Kellog, 1997).

O|t ZO| NZHXO|E AMH|A DHEMO|M Ofs{st CHEJUE A
oM 1 S =osto] zZ2o| AFE2 MEAdL aPdoM
ZEojo| FotHZ MYstHl oLl FHH2E Troye &
Supphellen (2012)0f 2™, AH|X7F 74 &80 20| 2T K|
E2 A Dtes e(self-production)i| A gHafst dgts =3St
= 4% HBAu=E1 XIS S2olo X445t Atilo| HES
20t ditst HZ0| CHsiA SEEQI HE0| LS SHRILCE
=3 2 Aalshe THAOAM nZEeIL O|fK|e E<2, LIkt
Qlst= CHAOIM S| DZEO = MEL AH7| XHblE SYAISHE 1t
B Sl dEA Ao =It dotE|n ZiE ez XHIo| BHE H|
St0] ZOo|XQl WIIE 0|B A Z=ICHAtakan et al., 2014a).
olzfst 3EAQ 217t AN Lldt= A2 Ofd += UASS
0|7|= StQICt O|FQ| = CHE2 Ao = nZiEofo| ubgof =
HE FO ®Oel Aol FEAL 42 Al ME 2ol M2H
He|Zo| ZAstol XEntel sYAE detkl= HHH, ool A
2ol 2EEQ A0l Ol2fet [Pt LIEILEX| SEUCHAtakan
et al., 2014b).
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2CE AR, et2|™ H-SO0|Z(TRA; Theory of Reasoned Action)Of|

olotH, #OStAR} Sh= o|=7F 2 I o A0 2oots F
B JZX Y O 2ot  HEChE A0tk O]H2 7Hele|
& S FEH TIE0| st JHelel B0 Qo) dEel=rt S
Bt7| 20|zt S}RUCHFishbein & Azjen, 1975; Hurtz &

Williams, 2009). SR, M2|X™ A3 (Psychological Ownership)O|
2 O CH&S 7HRIdf ZHZA =B =EHE KHAlol2tn A2t

b= A, & YA Sk A4S 206k, 1O CHyte] HAE ot
C(Pierce et al., 2001, 2003). Pierce et al. (2001, 2003)= 7}X|
£ &SI ZAFE YA FEXtote oHEoM MEFel &
Rt LA FMECtD SHQICE 2k AH|XE7E o apPgo)| &

£ ditte A2 E4 oo &XE st= A2 2oty dZ|™
oz ‘ag0 HHo| HHY 4 Tt Opx[IoR, nAEOE B
SItX|EZE(Value co-creation)?| E&S SHCt SHFLCHChan et
al., 2010). Troye & Supphellen (2012)2 MAtdr Z+e JHX|&E=
DHEHOIA AH|XLe| st Eojs Aot FA=2 "IN
SEEQl HE0| YOjHCt D SHRALE
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Ch Of2td = e+= olgist =50t datel 28s 7HX|1

tHolo| 38 I FHIIACH, 7|Y0| AlelH MY &S
= AR A= FoM 2B[XE WYSHA Bl =0 et
719 Bt OX|= SgHS fE5tnAt St olz{st I8 S
2P| 2l Aol Zatz 7| Yap AAap SIS 7Y
Ao =FHel SLHS OE & A= Ao2t 7|ChstH ofof of
ot A7E HWHENX; St
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2.3. CSRO|A DZ4&0fo| Mg

T2 MAAHFUM Ate[HAAso| o Cfpt HTS
O B0| O|FO0IM A1 AAHOE FHZ ot AT =2t FLY
=AM BO| CHRRACLE Ate|HMarsat nzEo Aol &
g2 Aol M8t AF= 2 A7 HZO|CK<Table 1>ExX).
AR MU FO| 2o A= 7|OIOIX|of 2ot AFE =St
O Berens et al. (2005), Bhattacharya & Sen (2004), Brown &
Dacin (1997), Carroll (1979), Dowling (1986), Kim et al. (2015),
Porter & Cramer (2006), Sen & Bhattacharya (2001), Servaes &
Tamayo (2013), Su et al. (2015), Varadarajan & Menon (1988)
S0|0 2% 7|0| F=H7t =0 2F CSR #3528 +dsl= A
OFS D2SIQICE nZHEG 0| 23t A= Atakan et al. (2014a,
b), Auh et al. (2007), Bendapudi & Leone (2003), Chan et al.
(2010), Dabholkar (1990), Greiman (2014), Hsieh & Chang
(2004), Kellog et al. (1997), Larsson & Bowen (1989), Lovelock
& Young (1979), Pierce et al. (2001, 2003), Troye & Supphellen
(2012) SO|H NAMHAWE FH=Z CHEJASLL 20| HOE =
ot W22 050| XFYHOZ AH[SH= MEF2l MZEO|LE MH|A
o| AH| uPHo| Fote|0f JAAULE 7|E AFESS YO, ARlH
MAEI DAKHOE AZEAZ MAATE= RSN, 2 AAE

AH
Sl F ZOke| F0| MZ2=2 A=K ULt
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<Table 1> Previous studies on coporate social responsibilities and customer participation

Section This Research

Previous Studies

Corporate Social

Responsibility | Research area

Berens et al. (2005), Bhattacharya & Sen (2004), Brown&Dacin (1997), Carroll (1979), Dowling (1986), Kim et
al. (2015), Porter & Cramer (2006),
Sen & Bhattacharya (2001), Servaes & Tamayo (2013), Su et al. (2015), Varadarajan & Menon (1988)

of

Customer this research

Participation

Atakan et al. (2014a, b), Auh et al. (2007), Bendapudi & Leone (2003),
Chan et al. (2010), Dabholkar (1990), Greiman (2014), Hsieh & Chang (2004), Kellog et al. (1997), Larsson &
Bowen (1989), Lovelock & Young (1979), Pierce et al. (2001, 2003), Troye & Supphellen (2012)

2.4. OFEOP7L 7|YAMO| OX|= Fet
DAEC0] ot 7|EATOIM AT{E HiQP Z0|, MH|A HH
Ol NMEdL ZHO|E IAXO s IAEO7L OILIX] %S
M 2ECh 07t O|FOIFS M O EaE SEE0 A0 38
H 2IE 7MM2CHE A2 2oIstQiCHBendapudi & Leone,
2003; Hsieh & Chang, 2004; Lovelock & Young, 1979; Troye &
Supphellen, 2012). Lovelock & Young (1979)2 A{H|A A4AMIRY
oA nAEo = Mibd I MHA EEE F7HAIZICHD SIS H
Hsieh & Chang (2004)2 IZHEO{7} =242 714 OIZE7 &
OFRICtD B}RUCt EESH Troye & Supphellen (2012)2 AALE F=H|
St o 20| JHXIE HESHs oFEolM AH|Rte| st &
o= A=l et FYE XMEO 38He IS 7KICtn
SCEL 152 %A T 2HE(APE; Associative and proposi-
tional process in evaluation)df 2|3f|, YEHIHOZ AIEEL2 XAO|
BEEALE 2Oi9 CHaOl CHOH AHMDF CHYS 1At CiME o
™Moz HWILS7| 20|21 AHSISICt Bendapudi & Leone
(2003)2 AMH|A A7t 7|0 2ot £2 420l &OE & o
X %E |zt Ao|7F MLt MH|A Zutrt Z|cjof & o &
2, T ME W2 Mo oS MEiSHK] LUS I 20t o T
£ HQICID 3IRUCL 1 O|RE, 35 HUoM Zupot ZoH
RHIolA RISt Zop7y EX| AW Hrjez sk Xp7|-
?IF HT(self-serving bias)22 HHZ St UY=0 02 FHOQ|
MEAZ XP7|-QF HEZ Aottt PRICE Chan et al. (2010)0f
MEH DHE0= AXE JHK|et AX JHX|e] =2 &8 1
Ant=, FE0E 2|0 AREnte 3™ A E ZHEICD )
Ct. a2|1 =& Z™M(organizational justice) Y M= OALA
HargdoA &ojol 7|2le 3-89l X|Z0| 47| EY| oAtAN
IFHOA EOILE SH7L ZhsoiA ElE EAE ™Mol X|ZHo|
=OfFICt SHYCHLInd & Tyler, 1988; Roberson et al., 1999).
J|F AFE Jod EW, 140 = S, MAED AXE
(+)el EAE THR|H ot AN dofe 2A g0l X|ZHE S/
£ ZEE0 g2 OiX|1 i 7|gel PEEoE FgS O
Cto SRCk 2t 7|ge] CSR & IFEOIME OM7ER|Z A
HIXEZ7L #olste 22, 7120 @A Atzlol ZHXEES Ste A2
2 AR = Aen 0| Sl 7|gut XS SLABHY 7|0
CHt O|OIX|IE Zatet &= U2 HoZ 7|tHE %= UL} Feldman &
Lynch(1988)0| H|Qtst T 2M-TITHY 2 B(Accessibility-Diagnosticity
Model)of| MEH, 7| &0 MEE FE7 Lot 0[5HA 2|4
£l O FESO0| Wt Ao ot =20| E[=X|7F T
CHEE THEHO ER35h datg stk SRt HEE Yo kg
oM YLHOl XIFECH= E0[3 FHO| o B F2AE 7|20|
= 0| A AAMRD O Aut FI|7|deE Mo CidE 3
7t W 28E JtsdE =OHRICE A0 Tlthdo] =2 FHeY
£ Folo| o 2 gydEs dASHH ElCHe.g., Menon et al.,

-

1995). AHTSO| 7|9| CSR B IPYo| Fofsfotes e &
o0 MY ZalH, HAN AT £UL S IS T
2Ol 1 AHZE MMeH e H2Mo| EopK|n FEHol
WSO olsf 1 FEo| FLro| yute + Yt FipHoz
CSR 20| et SS9l Kok ofot QXKoo= BiEl 7|9
ool 3HEQl Y2 F Aok Ojot 2 M L}
CSR 50| B3t AAp0M= ElgHE ®e + Uk 0| S

71940 AR MY 2SO et HEoh L n2(Riel)-7|Y 7t
SUNE ZBin ZapHoz Jigol T3t Bl U HE o|woj

X0l FUI} LIEPACIT S}QICKLichtenstein et al., 2004:
Marin et al., 2009). O|S QIT'Z Z3ls1H, CSR = TFHO|A |
DAEC = AH|KRE 7Y 7ol SYAIE OS HostH ZutE e
2 CA g1t CSR gidoz M= 7|gado] 2850 g2
NE AR oyt & = UCE ¥ W8S HIEC =R CHEat 20|

MO A SE A
tds 288 + UL

_

<7k 1.1> 7|2l CSR &30 UM 2H[XtQ| O F=ot
Std+5 CA Agof oist 77 =94 A
O[C}.

<7t 12> 7|99 CSR 230 AN 2H|Xte| FHol =7t
745 CSR adof ot d7it =0/ A
OlC}.

25, 7|godn BHERE, WYESE

7|gdat = AP0 MEXAQl Brown & Dacin
(1997)Q] GFOME= CA M2 NEHutet 7|HE7IE HY
MEEoto| 22 OXICHL 5tglen CSR g2 7|YEILE
AN NEE7Iet dazl Zutsoz 7|Ye| oot Ef=of| 3
N @S 720D Sioich J2in AlelE segse M gl
7|ggeto] 2 @2 O|XICtL StICKCastaldo et al., 2009).

DMOECX|L= DS HA|SH Fornell et al. (1996)2] S0 A
£ HEo| MiHsz X24E HEEE A MHAEEES MAIS
P RUCE 7|¥so|zt 7ol MEdat 20| Ciot CHefst 2
AE O|0|$tCHGatignon & Xuereb, 1997; Rust et al., 2002;
Zeithaml, 2000). O|E ET, 7|& HME/MH|AQ| EEHE MUEHAIZ
+ Qe SO M2L HB/AHA S8 HAKoR WS 5
= s82 oojsict mete J|Y¥s3Ho| AH|Xte| EEX|Zo|
2 0N USE2 ABES B + ULk

Luo & Bhattacharya (2006)0{AM T 7|EHAS CA AN 7|
O] CSR ez FEIIFEM, BEEE TI7HE St A|FTHA|
o] g2k2 O|XICtD S}RUCE Luo & Bhattacharya (2006)0|A 7|=
5l7|&, CSR &&0| O & TEE 7IMRe Olf J0M =EH|
I O|E(institutional theory)2} O|8|2tAH| X} O|=(stakeholder theo-
)22 dEStn U, DALl BE32 AHXE dH FHREe

=0T -1

[
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EMEDE ofL[at, 7HE, Ale| =71e| g Rlolete CHHRE &
FSICHD QI O|F 7|HIe 2, T2 Ched| AH|AYE ots
nZ40| ofL|zt B|ALZF nE{sio T CHst TR MR =2
AIH FM9elo|2t SHQUCHDaub & Ergenzinger, 2005). ~12|s5t
of o[z{gt ‘YutalEl NHES 2 AR|FoE MAZ e 7|HE2
HEat MH|A0]| Cis JZX| 42 7|2 CHH| O THSSCHD SH)L
Ch M2t 7| PAae] 24a09l CA A4l CSR iyl THE
e 3EHQ HAE 7HE ALE O|FE|D O|F HIECE Cta
I 22 7de 48 5 ULk

=]

<7td 21> CA 0| =9
or& Zo|Ct.

<7td 22> CSR AYO| 2o|HU+F
=O0rd ZAo|Ct.

Bkl

U2 7|

1%

off CcHet
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N
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IT

r

N

|0l CHEH RHE=2t

HEEQt FOfol: =2 AFO0f ol=efe| BAE CHE His
7|1= AN ROl CHRER/JU=H, FHESZ, Fornell et al. (1996)
Q70| DABZE XSO DAVWZEO| Amaole Yoy
olzo|n SO BAE H(+)o| BHYS HSTHRust & Zahorik,
1993). Anderson (1994)0f| A= 1=} FX|22 ™A 2
AYS SFSIOH o2 ARUN ASHOR BFHS X7ojo)
EoF HAElE HRICHFomell, 1992; Oliver & Swan, 1989; Taylor
& Baker, 1994). O|2|0f| &= nZHOr=qt XY0f o|== {olst
(+)2| ZtAH|(Anderson & Sullivan, 1993) O|H &y} Zo| FOjf =
Bl sut: SEEQ #AE HQICtd BRiCt (Halstead & Page,
1992). Jones et al. (2000)2] AHAFO|AME 2} 0] AMHA &
3ol CHiM =2 DHRE2 =2 IFOfe|=t A7 UCH= AS
SIOISIRACE m2tM Ml oifer LztEl EE MESHo CHEat
42 7HdE +ESIRICL

<IHd 3> UFRLTL FUESE WEE=s 57K Aotk

31, Xtg =4

A Heret 2¥at Jhd Atole] EAIE HBSH| flol EE=
AME EABI ARE +USIILE 79| N Etdds Zool
7| /o M= L =L CHYOLES O|8dt= &M 1AS0| =AL0|
HolSIRoH, LFY ZF WHAIIEH HFAIZDIA Y23 02y
== MYz YR AHEE S0 15272 =|+0I%L, =
gt SE 655 Melotn 14677t RFE2M0| AREEIRACH
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| 2 URIET g e AN Chet HSS 4
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$2 2Ystn U= I CfHOIETL M2
oy 717 LYHOIES olgstr| 2o
OIS L SIT0IA HBZAO| SSHEZ SC
ARt QTSN S42 Chg <Table 2>
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m
[
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<Table 2> Demographic Profiles of the Respondents

(n=146)
Male 51 (34.9%)
Gender | Fomale 95 (65.1%)
21~30 95 (65.1%)
Age 31~40 37 (25.4%)
41~ 14 (9.7%)
0,
Gangnam-gu 7 (5%)
3 (2%)
Gangbuk-gu Gangseo-gu 5 (3%)
Gwanak-gu ;
Gwangjin-gu 3 (%)
an-g 26 (18%)
Nowon-gu
6 (4%)
Mapo-gu
. 8 (5%)
Residence | Seocho-gu 5 (3%)
Seongdong-gu ;
62 (42%)
Seongbuk-gu 6 (4%)
Yeongdeungpo-gu 3 (20/0)
Eunpyeong-gu ;
3 (2%)
Jongno-gu o
Gyeonggi-do 6 (4%)
3 (2%)
A2 04 Ho, MRz A YHE o, 7|0 Chet Aol
M=z FGEIACE 7|el CSR 232 floi 2H[A7 Lotit &

Ot
H
o

A=7t0f Cheh E= “XXOLEOM HSote As Z21
SOt A= HOBIA =R HEFMA|R 2= =0 CH5HO]
SEE 98 27E HEES AMEDI0] HYOIAULH (1=t =
b Mol giCt / 9=gtet HO{SiL)). Chg22 7| 0| Cieh A
== Ol S22 Ao sl =ddst &, 7tsd 8&'9
PEEEE B, OFg EOY, ‘=2g0| Zorel dEs 9
2|HE HER ZFSHACK(1=04 OfL|C / 9=02 JZLY). 7|
GlAtol &= JHX| XH2 Brown & Dacin (1997)2 ¢I0jA =t
 5gg=s HEez Ao A MFEsiAnt V1Y s
of CHSt G2 “XXOEE SHOCICHA SN AH|A2| O] =LY
2HIROA FasterEe ol ALKl =3, 7Yl AtelH A
2 A2 XKXOEE A2|H IS HO| SHCrol =2 AHESH
AL, 7| AYof oot 2t 252 9F 2IHE HERZ FHOIUL
(1=04 OfL|C} / 9=0§ L) DX = g, Lo, HFX|
9 S9f Zttet IS ASHY S0 St 2ES ot HAre

12 ¢ =, 422 opRaseICt,

2 2
o

r

10 oo

0fo CQ o 0% Mo o2t o2 o @ My
1o
o

>

i
I'

2 AF0M ARRE ZHESAIS0 Ciet EfEEES =elshr| ¢
of BN Q0 EME AAISIICE O A1 QQXIX|7 0.7
d2ots ZOE LIEMRICE ot B =500 Ciet L gatd
Z MEY E5E flof 2EHE LIKCronbach's alpha)gt &4
£ AA|St Z3} Nunnally & Bernstein (1994)0| H|A|gt 7|&=9!
708 37 e 202 250 SYYR0| LN AmyT Mz
MO| EEEl HoZ DTS ACK<Table 3> &X).



50 Jung-Min Jang, Eun-Young Lee / Journal of Distribution Science 14-3 (2016) 45-54

<Table 3> The Results of Exploratory Factor Analysis

Variables ltems Factor Loading oG
Alpha
Customer
Participation PAR 950 )
CA1_quality .907
CA CA2_sincerity .693 913
Association | CA3_prospect .702 ’
CA4_faithful .908
CSR CSR 908 -
Association
Customer SAT1_ good .823
Satisfaction SAT2_ satisfy .885 .875
SAT3_favorable .856
Revisit REVIS1 917 002
Intention REVIS2 930 ’

o
aTANS eses S o
Foz Holdn ZHYSSO o/

O
AMOS 160 T2 018010l 55 BY H52 A% Holx

o2 QO[8lA LiEttn Hstz X|EQI GFI(.937), AGFI(.820),
CFI(.971), NFI(.954)2 A}R3I0] XSz = MHE ZI} jy=C
2 7|F0|] El= 90LCt & Z1E 20| MEtNo=z prEgh O
St =ZFO|RUCK(fair fit; Marsh & Hau, 1996). EEot 2t E=HAUZE
O] H{EZE \0j| C{3t C.R.(Critical Ratio) ®CHZf0| 1.96=2LCt O
A0 |]ol+=FE .05 O[5tofM [ROISHA LIEILL B =0 Cist
dald 3 EfEd O EERJUCE WEAE S FEske gl
2|d(Composite Reliability)1f H2At Z=Z=(Average Variance
Extracted: AVE)Q| Zt52 AMHEH, JjEM2[do 42 LAl
T8 $£F0| El= 70, 2L FF9| 42 502 7|ECE BE
£ HE0| 7|&S UESte A2 LIEHL LN YTNEE =t
ULt gt 4= ACH<Table 4> EX).

2oz FHEEEEE AEEY| 28 CHE & 7HX|
ZAZ|eX] HEEJACE MW, TN Ete HEHAE HoFE=
AAMA|I=7F 12 CH 2HOFOF St (Anderson & Gerbing, 1988), =M,
Y FEELMAVE) 20| BE FdUiE 7t Aol MEgtert
7{0F StCk(Fornell & Larcker, 1981). <Table 5>9| C{ZtM SIELO|
wES 7Y gl HEAFE LIEHH A2 AEAHSFI 1S
ESSIK| o2 QHA ATt MM RHS ESICID &
QUCEL EDH <Table 4>0M HA|E Ha FEZAAVE) Ziot

o ol <Table 5>9| CHZi4l ATHO| AatA =0 M&gfdt HlnYS M,
L QI2 M(Confirmatory Factor Analysis: CFA)S AIA|SIRCH Zqt AVE /0| O S02 mHEicgo] X742 EZEAI7|D OIE’F_
M0 QA =M Dol MOl 22t 57.164(df=23, p=.000)
<Table 4> The Results of Confirmatory Factor Analysis
Construct Measurements Standardized A Standardized Error Critical Ratio C'ir:;g;ﬁlt;e AVE
Customer
Participation PAR 1.000 ) ) ) )
CA1_quality 0.892 - -
CA CA2_sincerity 0.883 .068 14.525*** 920 742
Association CA3_prospect 0.812 118 9.638*** ' ’
CA4_faithful 0.856 .078 13.780***
CSR Association CSR 1.000 - - - -
Customer SAT1_ good 0.74 - -
Satisfaction SAT2_ satisfy 0.978 15 11.153*** .888 .729
SAT3_favorable 0.826 .093 10.476***
. . REVIS1 1.047 - -
Revisit Intention REVIS2 0.799 091 7 064*** .928 .867

***p<'001

<Table 5> Construct Intercorrelations and Squares of Intercorrelationsa

Customer Participation CA Association CSR Association Customer Satisfaction Revisit Intention

Customer Participation - 167 .066 .032 .055

CA . 409*** - .601 A7 .081
Association

CSR Association .256** T755 - 169 .043

Customer 180° 4147 411 - 194
Satisfaction

Reuvisit Intention .234** .285%* .208** A49% -

? Constructe intercorrelations are presented below diagonal and squares of intercorrelations are presented upper diagonal.

*p<.05, **p<.01, **p<.001
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Corporate Ability

B4R Association

Customer
Participation
in CSR Process

Corporate Social
Resposibility
Association

197*

Revisit
Intention

Customer
Satisfaction

<Figure 1> Estimates of the Structural Model

<Table 6> Standardized Parameter Estimates

H Path Standardized Coefficients Critical Ratio Results
H1-1 Customer Participation — CA Association .264 5.019*** supported
H1-2 Customer Participation — CSR Association 187 3.280*** supported
H2-1 CA Association — Satisfaction 197 2.033* supported
H2-2 CSR Association — Satisfaction 162 1.968* supported
H3 Satisfaction — Reuvisit Intention .667 3.371*** supported
2%=40.344(df=22, p=.010), GFI=.955, AGFI=.866, NFI=.968, CFI=.985, RMR=.197, RMSEA=.076
*p<.05, **p<.01, ***p<.001
34. 24 5l JIM H= O] CSR A4k b = .162, C.R. = 1.968, p < .05). & 7|& &
oM SHE Hiet 20| 7|gel 53 Py CSR dds =9oH
34.1. ARRHo| Mt oz ddg=E O 7|0 Oisto] o ESHA 2 AYES € =
ULt OEX[Etez BEEEof THHE o Zto| &7 Al F(+)el
BiR oI7 20| Cf MYE KESS MHEY, SUS BT UK} DECI SHEAE HYR T oAl AR Z

40.344(df=22, p=.010), GFI=.955, AGFI=.866, NFI=.968, CFI=.985,
RMR=.197, RMSEA=.0762 L}EIGCL Motz X7t 7|&EX|Ql
902 J25t0 HHZ2 +8Y £+ A= +FS LIED TEHe
2 Ok=Egorst £=30l2t0 & 4= QUCKfair fit; Marsh & Hau,
1996).

342 Jtd HAS

7Hd A2 o 4 kel BAE UEWE 2HATE
oI5t O Hekdnt SAN RolsFE2 AMHEUCE I Zqt
<7t 1.1>01 A O|=5st 2t 20|, AH[XIe| &ojs 7| &3 ¢
1 FHH+He BAHE 7HKle= ASE  LIEfLICHb=264, C.R=
5.019, p<.001: <Figure 1>9} <Table 6> Xt=X). = AH|X[7} 7|9
9| CSR & 1Yo YEEZS FHst= HOE HO| +E 7|
2ol S0 CHsto] S-HA0| ZETt cda 45 2 20
Ch EESH AH[AFS| #ojE 7|”Q] CSR AAtmp FH(+)e] HAHE 7t
Xe zoz EAMgo <Jtd 1.2>% X|X|E|QCHb=.187, CR=
3.280, p<.001). 7|® =3 &t OFEIIX|Z AH|REO| &Oi7t T
7tet=E 7|9 CSR AMES Zo|Mo=z dMsHA & A2 2lO|
SiC}

CISOZ 7|¢ &3 Sdnt 7|9l CSR QA2 izt OhREof
o] MHZE JHK|= oz HNE|o] <7Md 214>1F <7pA 2257 B=
XIX|Z|HCK7|o| 52 %Ak b = 197, CR. = 2.033, p < .05, 7|

2 2o\ <7} 3>0] X|X|ES QISHYUCHD = 667, C.R.
3.371, p < .001).

2 ot MA| CEBOIHo DYS oz oo nxo
YO WE J|Yely, BEE 2|0 [uRozeel BAS 7
xRHoR EASIYCL AN 1AZ 4oz 422 MASE
HOIEE 47, EAoks DHYS Sof 97 Anph X Do

WSS ZlCHot BHYSI==E SIQICE Z, Zutof ofpt & EfETt
SHEQICID & = CE 2 SF0ME 7|eaE CA Siglt
CSR daoz JFESIY 1(Brown & Dacin, 1997), 7|&°| CSR
2SO0 nZEoieto| BAE Am 2 Zut 7HdoM oEet of
2, CSR 1Pgo|Ael nZE0Qt CA M2 JFEHR HAE Tt
XH(<7td 11> X|X]), DZ4EOQ CSR AMIE F(+)2| A
(<74 12> X[X)E EO|lz A= LIERCE F, 1240| 7|0
M A¥dl= CSR & urgof #ofste Ee7t =0tE+§ CA
A&t CSR Slgflt = o|&Ql HAE BRACt FEoel 37| CSR
AHAb(estimate: 0.187) ELC} CA ®Al(estimate: 0.264)0| T A

8

oo
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LIEILE T2E010] U821 ASlHMQIoIECt J|g 53 ol
of YCfHo2 Cf Y OjXs HOE LIEKLL J2|n CA
ATt CSRINS 242t BIZEO) HFE|D(<IH 2150 <IHA
22> A7), HBolEE HA(IIL BRIR)ES =AUk oj2f
2242 3125, 4R olo|g x|}

4.2, A0| AJAtH

2 9T Jhdo| A AAEE FMASHH Cf2ab ZCk: CSR
HolMel DZHEOQL CA A2 SFEQ AAE JHE ZAo|zt
= <7t 1.1>0| X|X|E Ao CHs 7|@o] CSR Ea= =<
I 1Z8o| HOE & = ULE 7(3|E NSt EH, 7|esE
o] SFHCR UEICH= AE AlAFSHCE OF22 CSR 1P
OlAel nZéXojet CSR Qa2 MRl AHE 71 ZAolgte
<7t 1.2>7} X|X|E A0 CHSHAM = 1Z40| 7|Qe| Atz|etllEts,
712 89| CSR &30 no| &Y 2b dto] 1 YRE O
HO| E= XF HETE oy 78S &otn FR J|eR
QIABICH= AE olofstCt. O] o, AX| 7|0| =¥dl= CSR &
2| EoiFel 1t 2 SEEQl gaso| 2 £ At o
M O ooj7t 3ckn g 4= Ak O2|1 CAGYO| oMU+
7|90l et SHEE7 =2 ZA0l2ts <7HH 2.1>1} CSRAUAO|
DOMAUEE J|Q0| oSt MEEIH w2 A0|2HsE <t 2.2>7t
XXl Zof| CHsiM= 280 7|A(CHYOLE)O| CHsl HASHCtn
QIASE AH|XIOAH FASIALE Z7[0] Fafdo] ATk elAlo]f
HE, Mt FASE 7|Yol2ts HAO0| Aot HHE UAS
= J|(CHAOLE)O| CHst BHEZ0| =O0IRICk= AE 2|O|siot.
OX|Ye 2 UEEIF =245 WHEQZIt =it <IHd 3>2
SiE 7|0l Chot M= 3 QHERZ0| =245, O1&2 CiA| BE
gt JtsM0| =Cte AE 2ojstH, o] Zots 7|EQ| 2 A
=1t YEE Zto|o.

2 7ol SEX AAEE FEGHH Ch2at 20 AW, 2
T ARIE Ml 2E uPgolM AH|Ae| HO HEo| FgkH
Mot R @R 970ICh CSR #58 FHZ o APE 52
CSR &0 2/, 2009, 7|9 Huf S O EmE S48+
St ZEN TAS =OIFUCE offf HBEE CSR 5 HEE
Chs2 7|910] A7} S0} 7|9j0] Ass CSR =2 o|ofs)
QCh 22 50| CSR 20| oM 7|S FHZ 3 A7olA
Lfol7} CSR &50] Cist 7|¢at e aZEee)ol SUAS of
FALCHBhattacharya et al., 2008). & AFO|A= 7| 2F0 U
£ 2H7L 7|Y0| CSR 30| Mojstozi WHo| unes
AHIXPL HY SR 0] Y 12 ot WY NS =
TYCH FMolA oot Qs A BRY A0|Ck 7E Aol
£ ARIE MY BE HEE Ole| AH[XISL 7| Y2 SUAT} 2
|7 7 Zu 7| ofgt Bl 9 SHE, 95 olE Sof ojx|
= S™¥HQ dHS CHREO 2ACHLichtenstein et al,, 2004;
Marin et al.,, 2009; Sen & Bhattacharya, 2001). 2 HJ A=
ol2fgt QIX|H SYAIE CHAISHY AH|AZE AFE oz 7|YS Cf
Mot &5 HOE CIEQEM 7|gadel M2 12{E
T+ USE JYSIL ACE =W, DAE oo S Ao mMEts
CHYetste JHOME & O #HEQ M2[E J|HEN AXH
HSQl 71 AMEZ Hotstn UAE HdYUCEM GTE S
Ch= FOIM elo|7f AUCtD TEFEICH F, 7|E AF0M= D&
Olo| Zut7} AH|Q| AHEQl CHAO| £j= MH|A K= HE E7t
O 3™XOZ LIEtLI= AS EFCHe.g., Atakan et al., 2014a).
2 ¢7e olzfst BEE ZESty QXA Bl CA Syt

CSR Q2 71N 7|¢ E710f DXl &= 4SoiRit= &

Ir &

oA 227} QALY

ojgfgh &+ Zite= OFE AFAOA L2t 22 2574 9
OlE M3g = ULt 7|Y2 CSR &S A= o] A H]
80| S FXto| ZupZt ZHAIHOIX| &7] M0 Moz o
&2 FHE 7|19 Aoz & 4 o gk J2L4 2 AT
= CSR &30| UOf 2H[X2| HOE REZHCZMN 7|PAYS
g0 =8H2 ZaE TYHAL, BFREE AN Y22 =2t
o 3784 HAE AU, Ol M2H MY 29| 7M1
O|1 =Ml odll Tefs +Eote o 28E + US AOICL
5 A=Y MY 2Es P0ks WE0M FEHoZ AH|XtO
HOIE MHALYA RS HO 1HF2] 0| 3842z 74
Ste 0| HiEAE Aoz EQlth

d

43 97O Y U Y AT W

2 IR0IA CHSIH 22 ARSS0| BB o UNE u3
9t & Ho= ZoItt 2 RojAE DAFolo| IHHE
g0| £WS 0 AB SUCH OUS Be APES o
LiEfch ZISTH URE 07l SIS MPtel 2upt Lpete

7tsd9| ofX|7t ULt Atakan et al. (2014b)o| AHF0f =M %t
a-gel ol thet o7hh REHe 39 Ao mE ¥
oY Eot Mo R LIEHHTH ol ZA =S 8ol ULt
et = ArE Sof, Cidet 34 =ds Herotl A3
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