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Abstract

Purpose - This study expands the corporate social responsibility (CSR) model and concepts by adding to it the concepts of
corporate identity and public existence responsibility. Then, this study examines the structural relationship between corporate
identity and public existence responsibility. This study contributes to expanding CSR to give customers a different perspective
from previous studies in that it specifically measures corporate public existence responsibility, corporate identity, and
corporate value creation and investigates the structural relationship.

Research design, data, and methodology — This study addresses specific research questions. First, it asks whether
non-financial performance is a component of CSR; second, it asks if the improvement in the corporate image should be
treated as its corporate identity; and third, it tries to expand CSR concepts from corporate citizenship and public market
awareness to public existence responsibility. The research hypothesis is formulated to confirm the relationships among CSR,
corporate value creation, corporate identity, and public existence responsibility.

Result — This study confirms that CSR has a positive correlation with corporate value creation and that CSR has a relatively
positive correlation with corporate identity and public existence responsibility. Additionally, it confirms a positive correlation
between corporate identity and public existence responsibility. However, corporate identity and public existence responsibility
do not have an effect on corporate value creation. However, the influence of public existence responsibility confirmed the
influence of corporate value creation through corporate identity as a mediating variable.

Conclusion — This study argues that CSR produces more general performance including both financial and non-financial
performance. It also confirms that the goals and performance of CSR can substitute for corporate value creation from
general performance. It further confirms that public existence responsibility includes market public awareness, corporate
images, and corporate associations. It suggests that corporations should see themselves as having public existence
responsibility. Further, they should devise strategies to build corporate identities that associate with corporate goals and
visions. Finally, this study contributes to the expansion of perspectives on CSR theoretical concepts and goals of
performance of the corporation throughout the corporate value creation process.
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49 242 J[oA HAet 2o, 341+ Bojo| EAUYU
= = RT9ICL ZgetE2 A7t
K #2002 ArRlQb AH[XH= 7[0A OS HFEQl Ale|H
MAS J|CHSE QUL AH|XRRE AR2|7t 7|CHSH 7|2 Atz
& X Q(Corporate Social Responsibility, 0|5} CSR)2 &2|2}
LHO| HIEO| k[= S21t MHIAE H0l AlR|S3H0M AL
HIEX| J|CiX|= 2 =O0MX|D /USBO= Z7StD SAIAL
Ejet 22 EME2 o5 Wilstn Qrct

Bowen (1953)0| CSRS 7|gQlo| o2zt Holsto|zl, 7|
ol Atz|E mMolof CHst Slfts dEAFO 7|PE o] LM
A7l msiet CHst Atz|2X(0f CHet ZHdoflA AlZlsi 1 7
EHap A, sEH, oot AXNA =ake| 0| o|2
71X Ciget A2 AEE|QUCHBowen, 1953). X|20f=
Porter and Kramer (2011)2} Z0|, 7|2 Atz 2X siZS
S0t Al2|& JHX| B#EEM CSRE F55t= 2 LTSt
QICHPorter & Kramer, 2011; Park et al., 2014; Kim & Lee,
2015). 2 94& CSR2 &t HutE 7|9 7HK| HEE
B 7|go MRlE EMEAMel M 7Y #E S B +
skl = 7|9 %S FSSHX} sioh
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U7t =M, 712 HE2 7[Y2l A=Y Mgl &S0 2f
of Fefs #an CSRO| 23 JdE + A=t AR, CSR
o] dit= BHH datet HIBHME d1tE oft=d = = Ue
7t 2t sl= Z40|Ct.

=HeAel HEES I8 CSRO| 2ot JHEnt o HI(Xt
), 2lelet 2z LHeo dAATE HE
=2 ZAHE =5t 7HES M ZBStn Zuket A Al
MEE Ee2ettt

= ¢7o| FXH2 CSRe| A0 ‘IH EM2AM (71¥2)
MY 7t CSRe| gtz M 7|Yol FHlY 1t 7[Ye| 7HK|
g2 20 72y S BAE FESHO JfE =Yl =
Y 7tsds =oloks AOILh &3] 7|E CSRAFL & A

of xpEge 7Y BEo| IZHOILL BH SBo| FIe A
of Hsf, B ms vl EXE 3F ExjE FSokn 1
CcC

el S8 EMEM (7192) Moz ok Aol
oF CSRof| ofph “7[gle] FHg's dSEe, HE2l A4y,
Atelet M ZTO| 7|0, AH|XF BEER, AfS|S9, O[S EAX
ofe| SESG, 7Itiet dl2lo] BYYz zEHez =}
£ 0| 7|=AF9| o|ojX|et AYO|Lt SSH0f| FFot 7Y
gHgatel Atolgolat & o[t 12| CSRe| §utE 0
= S7tE ZESt0] HIZMY datet o = A= 7ol MY
Mol a7 £8, 719 &2l 7IYel 59 7HK| Heof
bolgoz #=0t0] =aHQl 7|Yol 71K deiez o
b 20| 7|=7et THE Fol2t & ZAo|Ch.

ATE SOl YXTOPLAL St O|EH AAE2 7[”9
EAZ Mol Merof chet 7|9 AAZo| X4, 7|§e| F
b AR ApF, AfR|-ZH ZTO| 7[0], O[S EtA Xt
T5Y, Alelsel & 8 EXMEM MY A= JY
71l gHg ol thet =X XgHQl HEf 7l 28,
Sthiet C=0 BIZMA ZHX2A MYz, AeH 2710
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2. Moim
2.1. CSRQ| 78

CSRO| Cfst MEX A = Bowen (1953)2 Atz|o| EH
Lb ZEX1E ZHEOIA HIZEIDE HME S8t OIAMA™E o
7Lt 223t =S ZORorst= 7[Yele| o|F 7t CSRolztn
MO|MCHBowen, 1953). 11 & Jacoby (1973)= CSR2| 7|4
2 TEH ANZPEHEOMe= O|g=CHEte| 7iEo|n HAFX}; 2
2|8 ZHOME ZGA X0 AFH mMelo|l dAZ Aon,
Are] 2HEE DEoM ARR|E MAE2 7|o| AlY # ofLz}
Ut AR ShA0)| CisiM e MAS X|= o|F2tn FHESHL
CSRO| HRIE AIZ, 4Y, AMIZE LY 7|ge] dTEA
CSRZ M&3lCHJacoby, 1973, 1980). Carroll (1979)2 CSR
2 FOIX EF-AIFEONM At=|7b 7|0l CHSHY 7KDL e
4N, gEA, 2218 X WA J|I0E 25 ZEsictn
O|}CHCarroll, 1979). 7Hdut HE F&ESH CSR 4=
CSRe| 7| W EME Oo|O|X|] TS &3 OlgdE X 1
[UE TGN AFLHRE HUCE

Chakravarthy (1986)= 7|®lo| Atz|x #ele X2 Aot
o2s 2E0 7|¢0| dUE EFY = Ue Stel X|HE2t
10 MestH CSRQ| H|IXHEA {tE ZXRIJMCHChakravarthy,
1986). $tH, Brown and Dacin (1997)0 [2™H CSRE O|df
SAIFEOIA HIF K= LBl 7ol cist 40| o= 7|
Yol s3Huk= CHE HO|2t CSRO| 2g 7|gel o|o|X]|
N=ES ZEZUCHBrown & Dacin, 1997). Herpen et al. (2003)
2 CSR2 Atz[e| 7|0HE HIEC= 3t 7|Yo| 2E0|H 7|
of CHot SEEQl ANz O[0jX|= YHo| IPYo|Ztn M=
HCH(Herpen et al., 2003; Kim et al., 2005).

EESE Windsor (2001)&= CSRE2 7|9l Atg|& xQlof CHst
Al JHE, Global 7|A|TIZ AL, O[sHatAH XS] OfsHEtA|
2|2 CSRE TEICL CSRE 7|2 &9 sHLE8LE
THZIA 7= AT S0AM Kim (2004, 2009)2 7|¥2| Atz|H
A2 71| 7|2H J|se| Misd, 7|y 52l HE2H
52 FAote A, 7[Ps ARH, 28 282 =¥
ste 2oz MOoBiCHKim, 2004, 2009). £S5t J= 7|9
ArE|H M2 ZiA|de| Fro M2 AHMAgEE] MY, &
213 MQl, #d M ZAMEH MY Z2E FEIUCHKIm,
2004, 2009). Kim (2009, 2013)Q| Aof| =M 7|o| F=,
2, S, HHLRL DAL =X, XA S ol
HAXSO0| HEO|E HEO| OfL|E ZHo| O &g Lo A
50| RE|HOE FJotH 1 Wl BE WS HRIE A
3|3310| estoz FEIMCKKImM, 2009, 2013). 12|10 AtS|HA
MRS HSHLE HIH) = 7|gel 40 Chs, CEOI} At
2|8 ZoigE0| Chet SHHE Hoto| ol FHAI ALz
3H0| ORI X1 D FHYUS0| Folst= AtzlSHEE Al
A
(o]

>

Bg DS Qlon] 7ol MeAHY KUNM AtslE A
o] SEE|0 XS] At QA ABlE YEYAS Z
o0 Qlon TP B2 RS I ALIHUSS

0| QUCtn MEHICKHKIm, 2009, 2013).
AR MY A CHSuwol Bt R Lee et al
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(2009)2 1S0O26000 7|2| Atz|*Qo| sHMFEX= =2 HH
Ha, O, s, 2, SE2EASE,
Atz| &Ojet HWELE FREH XZEo| AFI ZF0| Atz|et
stgo| OjXl= <ol Chet £t gE2|1F HEE S8t =
ol Mooz Fol7t HME|QUCID ZZXFUCHlLee et al,
2009). 7|Qge| RE|E HEHCE 3t 7| ESSEA CSRO
Chist Holo| H|Z=0{, Ko and Park (2011)2 CSR2 7|&0fA|
a7s gEel aF F =g, X|dAtz, T, FF S0
Oigt o|FE ZuehA dSstn X2 X|&ESte A2t 3
OIFHCHKo & Park, 2011).

2 ATEE HEHOE 2 HTOM oStz CSR2 Atz
ZoiM 7|Q0] 3 EMEM st 20| Cist MAS
7t2|7|H 7|0l Fdtes HIFL =&, 7|YEUE OfREE
7|gel MAMut 7HXE ATty st 7Y BESLE M=t
C}.

FEY A2 CSRE AlZ|oM 7| &30 Chst MAS 7t
27| MBATCZEM 7| &S0 3340 EXSEE 7|
ol EXE SHEME = £+ U2 ZAO|Ch ot TSI
Huh (2009)= 7|22 A|BIME Cho (2007)&= A|Rel 234
o 530 CSRE AEZCL EESH Kang (2015)2 CSRO|A
719l & FHo| 2t 7|gel 33 HAH(PI: Public
Identity)2 AZSt 11 PHOIS =elsto] AMAE Hats KA
2HCHKang, 2015).

2 g7e= 9 72| CSRO|A 7|l ARt 354,
S YNHEE2RH ALY EXHEM 7|g0 =550 ‘3H
TMEA (7|R2]) *Q(public existence responsibility) ot ‘7| &
O| ™X|d(corporate identity) 7HES E0{ =QISt X} SO}
7|9e| A dol Chs 7| a2 S HEkle 2EES
P20 KRN, AtZ|-ZH UH™ol| 7|0, OsiaA Xt S&
g, Melae & 38 EMEAM O|O|X|et Qs OlREs
SH=EQ o2 Holstn MAAHTO| AEES =HEAIZ{ CSR
T BAE =QIStY JEo| =EES Al=SiCt

Q ¥ ok

El

1 ofy on

22. CSR =3 He|

¢tH CSRE =+ &elof Cfsi HESH A& HESIH
Eilbirt and Parket (1973)2 7|®9| At|A HQl =F9| =
= WI0e] S, Al=| YEHY 2, 25RIFo| 184
Eo| 23, Eelolzel S, iy HYUXte| AEHE, AT
2SI L, AH|IAF AFHE|, WEMES thest 09|
Hdel ME el FEoel MEES/MBEBAM ZtH=lz
THIZFRUCHEIIbirt & Parket, 1973). Sethi (1975)= CSR 7i4
= 3TAZ L= 1EAE AlRlY QR Z, 2TAE ARH
Mol THA, ITAE AtelH Z39| TRt EFUCKSethi,
1975). Carroll (1979)2 7|®9| Atz|™ MAS ZAXH
BY MY, g2l MY, Koy MYez SFotn CSRE F
OfFl EZAIFEOIM A7t 7| Hofl CHSEY ZHX| L s XA,
HEN, 2ol A MEFH 7|HE 2F =i CSRO| X}
22 LE}MCKCarroll, 1979). Carroll (1979)2] A= 7| =
SO AMf2lH MY XS A HoM 25 A0 CHED|
2 S o g7 =07t =IRAct

oHH ZIYOl AtelH MY RO CHEE 20| AEE[THA
1 2itE 58 = Us 7|S0HED AlRlH MY Ao
8&l= B0 tiet Aot T-AZA =ACE

Han (1987a)2 7|®lQ| At=|d Mo Cict RS <=2

[0

>

HoR W= 20| HIE 7|Y¥e| A2l MAZS =}
A, Z1geeel 7180 ot Atzlel @FtLt JRK|Re|
2 7Pl 7l sHHEOE Qo nMElE ARRE &
£ NAHSH=H ME2 MM 383t AHel, SR SX|EY,
SR SO0l =¥sk= A, A2l F ZHX|0f Cfsl X|DAt=[Q|
SHA7HM, 23toles R steEEoel x| & g2l AlRlel &
g0 Z|04sts A2 FH3H ot 7|2l Ofsi AR
CHEDZERE, JYE, FARL SAP™RIHE ZALSIRICE
(Han, 1987a). EESH, 7|Qo| At2|X® Mg {3t X|=0f st
O|SHEtAIRI T EHEO| KIO|E =QlSt7| QUM Ate|X &
d BAH XE2 ERME XEHSHEE, MOEAYY|IRS,
ZUHF S)ot AL X|E(Se] WA[H|, usSHH|, S22
M|, X|GAlZ[@E)2 L0 7|Ye| 2ot PR, F
AHY, FXAL AT 27 HERHHCE L0l O Ef=of
Sl AESIFCHHan, 1987b).

EDE Hong (1991)2 2|Ltah 7(Yel AlelA M2l H
EXE 20| Cisto] Ch7|Yar S471Y, 3710 Ao
IHE O[s{EtAXIS| QlAlE ZARSID Atz|H MY £=3Z [
XEHEE mfstCHong, 1991).

7192 Ata|A M =lo| H|ZHPt Al2|E MQl =39
2t ZHIIECENM XEHYYE ZETEA CSRe| =utof
mE do| X2t £[0f 7= Zdat CE0] Ale[d &M H
flet 24 S HESHE ¢T7t Ch A Z|RJACE

CSRe| HR|et FYEZ Jid=t of CHEAC ALK} Carroll
(1979, 1991)2 7|2l CSR2 ZANA M, HA M 22|
A Mol XMA mMQlo| mti|E fxo| AUES O|F1 U2
o o9l Xtelel M S Fof AHME MAZ 0| = U
Ctn ZZX3tn CSRE2 O|&El &HA M, 7|g &59|
S2H M, AME Moz MAME|H 7|Qe| HYHo=E =
OFZtCt FZSHCKCarroll, 1979, 1991). Carroll (1991)9| A
£ CSRQ| He| £ AHAE dst= 0|22 ELHIt (o B
2 Z&H070| geg FUCL

Carroll (1991)2| AH1E HIEISZ Lantos (2001)= CSR2|
2218 Fd, OEty JYnt MeHN gtz ZEUCHLantos,
2001). $HH Chung (2002)9| ¢71= CSRO| CHell, &AW &2t
HOo|ALt 7|2HE QI AMHRIE SHA| U2 A, M AR M|
o Z8d MIE T 4N HH, M| HEHO|A LS
Aot 22 AR HEE BN g A, U 7|gtddE
1Mo OfRE A, CHAM 7|P7gRI0| ARISZM olF

CHet = UAEE Hizfg ACE 7|2 LdAE ez
= CSR ZZE20FE H|FIAF A=IHCHChung, 2002).
Han (2003)2 7|g| Ate|d Mg 45t @5 37
O Y ARUAOIN &E, SUAY &&, 7|28t g5, &t
HEA BECE BFRSID O |fdE MEEIS MARMCH
(Han, 2003). 12|11 Kotler (2005)= 7|&1o| AtZ|& Q| =z
S SIAUZM Ql(Cause Promotions), & 2l¢A O &(Cause-
related Marketing), A}%| OfA| El(Corporate Social Marketing),
At2| &5 $1g-5(Corporate Philanthropy), K| AL | R 2 AL
(Community Volunteering) S°| 67/X| {Quoz EEIJMCE
(Kotler, 2005). Han (2003)2| 712} Kotler (2005)°| ¢=
CSRZ ZRLIAO|Mut OMAE ZHOIM HESID 7|29
CSR &aHeet LHES FH@t AlZl AR sh&X JHK|7t
ArCt g Z0|CL
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(2005)2 7|®e| AtelH M HErjzts fleh =50 1A
oz ZMH MY, ¥Y M, go|H MY, Y MY, At
o 7|F, 2dEe, XY ZoY &5, 2HAF 2SS 952
2 FEOHY AleSESE, X9 2y 2E, 2HRIEZS,
SEES, ZHY MY Ol2k= 57HA| ARHe=2 ZZIUCHKIM
et al, 2005). 1 EYS AW, 2H|AE2 20 YN 5
oAl 7|l CHell At=lXQl MRS 7Tt A =W, 7|
o SA4H &S0 Ar|HAN RS2 FHEC YA
MR, M, WSAY, 2H8)0| O|27|7tK| 7|5t Qe
o, AWM=, AlR|SeEs, XY 2oty 25, adEset ¢
o 3842 7|0E otz At 2HIRED, MY Mu 2
of 3fE 7KK e A2z FEoin, UMz, 38X 7|
€ o= XSS dHHe=z 1 E0| 7|YELE AH|AE
of S07k= Aol HCh &2 7|¥el 7|0+F2 7o,
CHAR, CSR2 4H|REQ| 2|l Y=o Huof 38X
gef2 0K JACtD M=UCHKIM et al., 2005). Ko and
Park (2015) CEst MH[AQDF HZERO| AtS|SoiEE ol
ol £40 thet Q=S mfosty| fIeiM 2H[XF Kb, At
o XHe, BHAH AR, AREH AR SHEN Aoz RS
o 1 £QEE ntstcHKo & Park, 2015).

O|2t Z0| CSRe| =& Fofof ot A= ZHAH, ©H,
=2|H MYS 7|2z Cifot Xt 2O0f= =2fiE AS
golgt 4= QUL 2 ¢3l= CSRO| £=3 Z0FE Carroll (1979)
o & HE2=Z ZMH, X, g2, AMUY, SHKE
o, 2EY Moz SFotn %M HES 'SH EXEA 7|
Yol MePS =eso| CSRut 7= #AE HESHD CSR
KHeel 2gs A=t

2.3. CSRe| olojet Z 1}

222 CSRETE 7|9 ZEOM HESH HRTIL CH0l
Z40] CH3H Maignan (2001)2 Carroll (1979)2| CSR2| 47}X|
AN, HH, 22(d, XA Atz[d el =30 Chet AH|
=2 B2 CHE 7tedo| ol HAMst 171 Easict
I J|gEMolN AHXISAHCR ZFEZ HEY HYRCH
(Maignan, 2001).

oHH Chung (2002)2 7[Rl Al2|X M2 XMoo=
AE 2Hie| 2EdE Mustl xFHoE= =0l 4o H
= ZHAZ|7] sk 7|0 203 7|80 2AHet Ao|Ztn
CSRO| H2|dE8 ZZUCHChung, 2002). 7|R2| Are|H MY
=259l HeldE &olst= A= CSRO| 7|g & XEQ| 0
OX| ®aoo ==20| =¥ 7|l H7to| 37d&Ql Fe= 0O
K|=7t0f a5t Z40|C} EEDh 7|Ye| Atz|Ad MY =Z9o| HIE
CHH| 20HE ABdte g0/ 3™z 2850 & JHH
of iUt A™EoE AEE|QUCEL 1 & H 7K =F2 45
HH Beckwith (1975)= 7|l0] Als|X *HQl st=2 7|0|L
X0l Cigt o|OjX|E =0l ME FOE FTAZ|= O =
20| £ FEZIK(Hallo Effect)of| 2|t O|O|X| HO|E &3
HEg Fojle2 =% £ ACtd CSRe| ziE ML
(Beckwith, 1975). EE3t CSR &=0| E@EXAML EEO| O
K= g2 4ESI0 1 2E X5 A+ ZAELACE
(Park & Choi, 2014).

Drucker (1984)= 7|20 AtZ|A #Ql ==0f CHsl H|=L|
20| FM2 O|FEE0 A2 H|=L|AQ| Alz|H M2 F
gie] BAEE Aust=0 S22t 0|YS A st AlRH

—

0
0=

Il

_|

_

MOl 2l UOM CHE O AIR|E M kgt 5=
QICkn ZEUCHDrucker, 1984). Brown and Dacin (1997)9|
ATE 7|¢el Alz|d mMAZFO0| 7|YPe| ME BEUER 7Y
oo de2 0Kl A2 750 7| &S0|A CSRe
A MHE M=3UCHBrown & Dacin, 1997).

oHH, CSR g7t YR|dE ZXdk= A7et sAl0 1 4
& 20| Cfst 2522 CSR 9| Z271E XX} o=
AT TAE|RUCE 53| CSRe| FX} CHH| X 2UE =40l
St O|ZEX|7F 2 SES O|FA E[UCE

EEst, Friedman (1970)2 7| 0| CSRO|| X|LFXK|AH El=oStH
7|g7EX[of s{7t & 0|3 CSRZ 7|Y Olgs J7HA7|le=
g HMHEZ $¥L|o{of ST FASHCHFriedman, 1970).
CSRE Alz|Lt 2HHo| MutNE 2ldf X|EsHorste 7|
S22 Hi J|YVHX|(FF7H) Mol= =ip7h @il CSR
AQHEo= QI8 £=QAIYOLt FX} ALRO| 232 ALE
%= QICtD BE™MA™ ZHS|E M AIRMCHLangbein & Posner, 1980;
Aupperle et al., 1985; Knoll, 2002). $+H Hong (1991)2| ™
TE EH 7|9 Az|d MAsE S 2ot FXtof| CHsl ofsy
SAX HCHEE QA EZE RARSIO] AlR|E MQlo| FXHH|E
2 g€Y%te 7|1E2 ZE UCHHong, 1991). Hong (1991)2
AT7F CSRe| 2MA EXIE 2t 7|22 HAESIH 0|22
HME M2 AESH Moj| F={oF & Zi0|Ct

CSRe| XA zutof| st A= IFEat E3| FF7t
XE SH2E dt= CSRut 7|Y¥7tX[of st HFE OfAHE
Ct. Pava and Krausz(1996), Stanwick and Stanwick (1998)&=
71el Atzld MQl st 7|Ye| XF-dat Atolo FHEQ
AAMEE 20ISE Posnikoff (1997)= CSRYt 7|9 Mt A}
Ol0l= 2(+)el &AZ EXCED MERUCH(Pava & Krausz,
1996; Posnikoff, 1997; Stanwick & Stanwick, 1998).

Kim (2009)2 ARsl ol £30] ZAMD 5, oj= o
|257h F7Hs, g3 571 S0z E7de J|Ye o
E& w02 M3 EE2 ofof BCID HAHQ CSR A
£ ZAXRJMCHKIm, 2009).

Herremans et al. (1993), Guerard (1997), Derwall et al.
(2005)2 7|Y7HXI(FF7HRNFHOM 7|H2 Atzlof CHt 9
FE #A1 on 7|l X&ItsE fshM= Tt Ofshat
ARRte| AF0| ZR5t OSHAXEe| A~F2| Of7HM 2
M CSRE ZZE3ZICHHerremans et al., 1993; Guerard, 1997;
Derwall et al., 2005). Ko and Park (2011)2 7|®2| Atz
Molsty ZAgallut 7| JHK|E Logit 2| HEMES Soff 24
St =L AE7|Yel 42 CSRO| CHeh A2A|ES| EIt=
Mooz JFEOIX| XSHX|EH CSR 2%7|¥zs THE
CSR #=F0| 7|Y7tK|of 3EX2E FHEStn QCta FEHM
CHKo & Park, 2011). Kim et al. (2014b)= CSR&=0| 7|
ZEX(FFIHK)0] OjXls 2 AHEE RS0 AL 24M
ot = 7|ge| E/40f XMetstA AtdzetEl CSRES0| 7| Y7tHA|
of &= OX|H 1 FEH2 Lrdar 7o gl E-40
o2t M2 MO[StA| LIEHACH: ZAE E=3UCHKIm et al,
2014b). 3HH Jeong and Park (2016)2 CSRZZ9| MHut7t
7|9BGEDo| & ALO[0] A(+)2l AT UCts AS HED|
H CSRo| ZiIE =0IRiCHJeong & Park, 2016).

CSRe| AN ZAZM 7|70 F=J3t A= 7|ge
O[SHEAXIONA 50| == FF7HX|Q At2| g2] 0|4 =Y
ot o FEots diE HEZUCH

Han (2003)2 7|Q| Ate|™ Mo CHgh QAo Hal=

(@]
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7|gol © oy olgFTets 7lE =5 o= Ate|of Chet
2ot @2 Qoo MeS ol QZt7EK|e| Hedof Seisof

SICD ZARHCHHan, 2003). Lee (2010)Q] TOIME Ap|
N MoZES FI|NO|N JpX FHNQl J|Hetes Ha
AR melgse Jlolo| YAN, BN, N ML cf
slozM A& JHss NES REsts Aolztm ZICH

(Lee, 2010). Kwak (2012)2] 1= CSRE O|2X ZHO|A
7199l Olg=7 RME, AUA CSR, At2|H FXLE 2HEO|
M TEStn 7|gel o|yFH SERD CSR, 7|2l At
|22td ol E47t 7|Y o|0|X|et AAEICHs F, AH|X}
oF TYUY, XAtz & CHAst Ofsi oA Ko A MAS L=
Z0| 7| o|out AHAHEICIT CSRe| RutE HYHUCHKwak,
2012). ESH CSRO| ZME DS MHEof nNZHIEX| | T2t
Kim et al. (2014a)°| A= TDZH7(X|Q| O7fEItE ASSIY
CSREE2 7|Q0|0[X|Qt nZTHX| ghetof Fakg O|X|H 7|
0|0|X|Qt NZIHK| = nHFHE To] FFEHQ IEyE
= A8 SOIMCKKIM et al., 2014a)

O|"¥X CSRe| =itof| &5t At & I=HeE A =
ot FEstn A= A7 BCh O HfE0E 7|gel RE
S0| O|FEET} XHZYS SHOR st 7| MEY 20|
Ct. O#G CSRO| ZHMA ZE AHA|Z|X| ZIH CSR2
Moz M Fo|0| of Z4ejf, HIAXNEO|X|E FEEOIH 7
2ot ZNE HEOICHH Tt AH|XE 2|10 ARR|of {elst
X| 27t HIZ O] o =530 2 ¢+= CSRQ| MitE
AN datEM 7|R7HK|(FFIHA)EE 2SSt= 40| ot 2t
Ol SOt HE0] HIZMZAE ZIX2M MAZ, A2|H 270
Oist 28, &2I2A, 3Y & HIENE HipK| Z2st= 7|
ol 7HX| Mool F=SH Xt St

L

3. apHE
31, ATIHY Y DY

oA HES JAAFE S = FFOM=E CSRE M
oM 7ol 88 EXMEM dstE 20| i MYS
Zl217|H 7190 FFote HIED =E, 7|YEASE OFREE
71l S8t 7HKE Heioh| At 7Y EEse= Folgt
Ct. Ol2fet FoI|E HIT22 Chga 22 EXQMS =elstn
Aotk AW, V1Y 23S 39 EMEM gdga Meez
= & A7k =W, 7|Yel FHE2 71Ye AlelH MY =
S0 Qo = B2 CSROY| 23 Jg& + A=k A
M, CSR2| gut= ZHMZA datet HZXMY dutg ot=22 =
T As7h 2 S AO|Ch O] 37kK| EHQlAlE HEge=z
‘CSR, '3 ZEM=ZAM (7]22l) M, '7|Y¥el gAY, 7Y
MR oS F=S S0 O BAIE 2RIt JHEel 0|2
2§ 7tsds =lvtt.

olgel 37K ZHelals AESH| ¢lof 2H AFE WA
Eopr|= oot BA, $M HED A7 7H20 Han (2003)2
Ate| 20| ChHASt=|HA ARR|OM 7|2 o] Hotd &
ol Sz Olgx ol H2 2njojA MAS T
QUZIER] Ao Sesjor &S Z= FUChHan, 2003). 0|
X CSRe| S®E 7HA| &0l 23 CSRe| ZxHE A
Mol ZHAN gaHE oLzt HIZNY dutE ZETiCh. CSR

O M1tof| CHsljl Jang and Ma (2014)= CSRZZ0| Atz|& 7|
ol THFEHut H HIX R0l OjX|= FeS KGAL A
o, ‘etEA Mol HIE(MH|A) MACE R0 HESID
X|GAte| MU0 stAX MA0| HIZYEEGatof Fo| daks
0X|l= ZHdE mWA}CHIang & Ma, 2014). EESH Park and
Park (2013)2 CSR(ZHZAZX #Ql) — 7|o|0]X|(O|2{o|0fxX|,
CEOO|O|X]) — 7|tz Folot Faks O|FICt ZESHY
1 Yoon and Kim (2014)2 A}S|X MMQl St=0f AS|X SE
2F, AHA B 2E, gl s #5082 RSt 7Y
AMzlet 2HE[O| H(+)o| F&E O[XICtn M=RCh ¢ =&
=2 CSRQ| 7IX|E 41 CSRe| AHE Mutet HIAXMH
ot 0jXl= g 42 FIUL 2 =22 CSRQ| dut
£ ZHH, HIZMNA Yotg Zgstk= THK|, 7|1gel THK| A
ooz ot CSRIte| HAE HESDIL 3| & AH0|A
= 7lgel MAZo| Chst 1™, Afe[d 27 230 oigt 2
g, 71 &2(0 it I, 7|Rel 59 7| Ao st ¢l
g, 7189l ol BCHo| Cfst ez F2510 CSRE &%t
71%9| 7HK| AHE FHEHL

CI2eE, 7|ge| Frldol 2tsh Olins (1989)= HMZat 2
=l 2= A, 7| 0o|OjX| E&= 7HK|Z2 ™ol Cees and
Balmer (1997)&= O[S{&AXIZ0| SRSt 71Yel XHEDtE
7HX|2 M&3W el Bhattacharya and Sanker (2003)2 Aftd,
AGHE, 20 S 7|gel MHMIIKQE AL, 2ot Opzin)
Q, 9Ab 58 HtFsiCtn ™MO|RHCHOIins, 1989; Cees &
Balmer, 1997; Bhattacharya & Sanker, 2003). Kim and Kim
(2008)2 7[R0l CHsh ol HHME Ofj=k 7to] AE &
EStH 7|god2 J10 oiel ZHX|D e QlAlojl T
BHES 7|10| H[Xtel O[SHEAXSOA 7|¥S LEL=
giel = SiLtgtn A=3UCHDacin & Brown, 2002; Dowling,
2004; Kim & Kim, 2008). ¢HH CSR1t 7|¥o| M0 2tst
A2 Kang (20152 CSRO|AN 7|Qle] & ZH[Ho| Mot
o 33gat 2YE Ofo|HIEIE| JfEE =gt 7ol 33
M| A(PI: Public Identity) 7§€€ ==stn 1 X1} CSR1}
BHE ME|0f 0Kl g2 =elstol ANME Haks KA
CHKang, 2015). Kang (2015)2| ¢1o} Z0| 2 AL 7|
of FH|'do| F=FHX|Tt 7| Sl 33d FH2 EEE
BE EMEAM (7]1gQ)) M o2 FEsH0 VYol A
I CSRQ| At 7|Qiel 7IX| A el HAE =Qlsict.

El

53 = AFoME V1ol ZHY o s 7[”0| FSteE
FAES, oLy XHEA, BHALE] EHO| 7|, ~H|X; 2
=, Ale| 9, OfgEtAAtetel SESY, HE|et 7|t £33t
= 43481 sz YGRS FJ50] CSRutel Jeat
£ =eleitt

SHH, Carroll (1998)2 7|22| A|ZlM(corporate citizenship)
N, BN, 221N, ANY 502 21 USS YEM
AZol 33 THEC| ETOE 7|Y2 AISIARISZM A
Mol 3BYS Ut EMEM AT IS LA =Lt
(Carroll, 1998; Cho & Hong, 2015). A|Zo| 3382 7|¢ =
5S AHZEN 3INYSOR R ANl IS L
Xt ARXL S Cho (2007)= AlEC| 3370 F=SHHM At
X 0|9l Fojel 7|@0] B 58 W EHE HOR BB
‘g9l AtRziof ME M EXIF MZ|EICtD ZZEZHCHCho,
2007). 7|Ygelet arEs] 71el 3X MU0 CHej AP
Sun (2004)0] L B 7|@o] SYUA| MES FHN &
A XpRIOIM ZESID 7| 2ol =Ynt HEtet Mol Cf

k1 rlo
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S =<HCHSun, 2004). 2|1 Kang (2015)2 7|¢io| 2

OH
0z

HA0| AfR|x BET SE Mz|=0) OjXE Y8 7|0l
2 Z0i0} B2UC OO|HEEIS Xetst 23 YHY HES

=0 NGl AE RH7tsd, A, Alnld, 32
g S22 HEYUCKKang, 2015). ¢ AFS2 7|Y €829 &
o ZH0| F=oti QoL CSRif A0 HALE TS0t
7|gel Mde 2 F=ot A0l 7|Y¥el SH Ao
CSRut AL} O Zutz=A gt offf &= 0jE & A=
A =olstd QUX| gith J2iM = d7E 7Y 232 359
of == ‘'S4 EXM=A (7192l) MY JHgS CSRt 24,
J2[8 M HMAIR 71l FHG ' 71Yel ZHK| Hed o)
AN HE Jtsds &QlotnAt St gz BAE0| 2
B CSRe| AHO| '&X EM=zA (71Yel) MYo| =zt 5
& len CSRO| gutzA 7|Yol FHldat ‘7IYel 7Hx|
o0l OiXl= FEEHES "oy + AS Aotk & AT
SH ENEA (7182)) Mels SAMNs ? =3, FH|
L 710, 7|HES Y=, AR(XHIRY) &2 BHI|N, =
7tel fldE =0l A S22 8510 7|Ye| &5 EX=
Mol MAS HYSIC,.

olg2l 2igtel =X2lAs Bf82=2 CSRO| 2ot 7| o]
NG S EM2AM 7| MY, V¥l THK] Ao |
He Z¢oto] th2at 22 7hdnt AREol 12N #AE
HES|2 oot

<7td 1> 7|¥el AlRlH MEY EF2 7|Yel MKW
F(+el k= 0E AolCk.
<7td 2> 71gel AlelH MY 232 7|gel FHgat d

-0

()2 ol A= Ao|ct.

<7t 3> 7|l ARl MY 2HE2 7[Yel SHEMRAM
Mo F(+)2 YH0| A= HO|Ct.

<7t2 4> 7|9l FHIE2 71| THK[LH0| F(+)2 S
= 0j2 AHo|ct

<7td 5> 7|¥e| SHEM=A MY 7Yl ZHK[ao|
(el Igs 0jE Aolck.

<7t 6> 7|l Mgt 7|Yel SHEMZA HU2 F
(H)el 20| As Ao|th

o rlo

Corporate
Identity

Corporate
Value
Creation

CSR

Public
Existence
esponsibilit

<Figure 1> Conceptual Model

4. AT

41. 7)% 57 24

Mg B2t 72, AN MY ¥ ZEo| 7t 5=
H/EA R AR AHR BoX/REN/EH EMEM M
20 Chet Z452), 7|2l 7K Helof et 2 2oz
TEUCL FFYF2S 20 Zon| 57 2FHE HER HF
ACh

ZAMHALS B3 7Z= 20CH OfAF MOl 380F 22 20154 6
27H 8HNMX| HEXAE Sl HOIHE FUMCL 2
HEX= 3167H(2|E 832%)2 2FE Mgt RE HE
301l(&lE 79.2%) ALk =AM THYAIS| QR SASN 54
° Y 873H(28.9%), 04 211(70.1%), FSE 3H(0.7%)
0|0 20C§ 1033(34.2%), 30CH 70%(23.3%), 40Cf 79
(26.2%), 50T 172H(5.6%), 60CH 0|4k 29%(9.6%), £2E 39
(1.0%)0|Q{Ct. Z|YU2 St 112(40.5%), B2|/ARE 39%
(13.0%), RFSLQIHQIALY 21F(7.0%), HEZX 26FH(8.6%), F
5 56%(18.6%), 7|El 456F(15.0%), F2E 2(0.66%)0| AL}

X, At2lH Mt o|fE Cidhe 7|YotE ddkl= 7|
2ol gt FR0f|, afd 188(33.1%), HLH 88(5.8%), 7ot
2| 69(12.1%), 7|OIAHSA} 51(9.0%), POSCO 38(6.7%), LG
34(6.0%), SK 30(5.1%), ZZOIA[OIL} 24(4.2%), RO 14
(2.5%), 212 12(2.1%), 7|E} 8(1.4%), CH2 6(1.1%), FAt
5(0.9%), at=t 1(0.2%), ot 0(0%) == SRS 7|Etof=
=7H, FoYY, CJ, Y, AWTY|, KTRGR SEHAUCKES

A

My

42 MEE 24, 20 24

HEZAIZ =|+E HlO|EE PAS

=

Statistics182| 7|=%!

EZot MR ZEAM, QolEMoz 2M3lT AMOS18.02 At
5t xR Yo| HHEE 7 BAE 2AYCt

HX HE=e Y dedS 4357 fIshiM dEle 2
XS A3 Cronbach'a g2 =QISIRICE Az 242 Q2
(712 EHd), Q3(CSR), Q47| 7HA| He) ez LpF0f

Zt OSYZ MARCEL Q39| M2 EAZH2 0.9542 AT
=2 FFOIRULCEL &F0| X E 42 Cronbach'a 7}t H|
of O =2 X9 =2 gleEz HF &59| LN Adzkd
o] 25 =L ME[d2 QG RALCE
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<Table 1> The Result of Factor Analysis and Reliability Analysis

65

Constructs Cronbach'a | Factor Loading Measurement Item Reference
.952 - s Healthy financing using
.953 .810 = Productive economic activities Carroll(1979),
Economic .952 773 |59.0% |= Job creation and appropriate job evaluation Maignan(2001),
Responsibility 953 827 = Productivity improvement and strict cost management Kir(ZO?)tsflq
.953 - o The long term project of the administrative action for success
KMO=.812, Bartlett's test result x?=525.639 (df=10, Sig=.000)
.953 - o Observing the law standard
.953 - o Fair trading Carroll(1979),
Legal .952 787 = Obeying the welfare and employment-related law Maignan(2001),
Responsibility | g5 796 |58.4% |= Manufacturing of products and services based on the law Kir(ZO%S?L’
.952 .768 o Legal standard and coherent management
KMO=.814, Bartlett's test result x*=502.213 (df=10, Sig=.000)
.953 - = Obeying social ethic
.952 .802 o Respect for human rights of an employee and consumers Carroll(1979),
Ethical .952 .798 |60.1% | = General plan of ethical behavior Maignan(2001),
Responsibility 952 797 = Moral and ethical company Kir(r;O%tS;al.,
.952 - o Administration of an independent ethic supervision post
KMO=.843, Bartlett's test result x*=522.046 (df=10, Sig=.000)
.953 = The community service of the employee Carroll(1979),
953 785 = Return the profit Umez(‘;'gs';";;summ
Q3. Ph"anthro.p.ic .952 62.6% o An effort to improvement of the employee life Brown and ‘Dacin
CSR | Responsibility .952 814 = Contribution to community development (1997),
(Cronb, - - - Maignan(2001),
ach‘a .952 .817 o Cooperation with community for local development Kim et al. (2005),
0.954) KMO=.847, Bartlett's test result x2=587.741 (df=10, Sig=.000) Kim(2009)
.952 - = An officer and an employee obeying law
.953 - o Thorough customer information management Carroll(1979),
Consumer 953 782 o Immediately action in complaints and Brown et al.,
Protection the request of the customer (2002),
Responsibility | g53 784 | 244% [ An effort to products and services offer of high quality Kim et al.,
.953 747 o Information disclosure about products and the services (2005)
KMO=.788, Bartlett's test result x*>=415.623 (df=10, Sig=.000)
.952 - o |leading for environmental protection
.953 - o There is not a disclosure accident of the environmental pollution
Environmenta .952 .858 s Providing products and services by environment-friendly Carroll(1979),
Respo:]sibility 952 805 |65.5% " Eﬁﬁfoﬁ?néﬁ :th?ce)ls?u{cizvebpmem and the preservation of K”(goe(;s;""'
.952 .807 o An active effort to resources recycling
KMO=.839, Bartlett's test result x*=699.831 (df=10, Sig=.000)
.952 - o Realizing the public interest as public existence
.952 .818 s Contributing to community and national development
Public .952 .849 60.7% s An effort to corporate culture creation and social maturity Kim et al.
R:s)gztr?sr;timty 953 786 a :nmn;:)r\c/);/tllr:)?] the quality of life of consumers by changes and Ka(r?g(()250)1‘5)
.953 - o Raising the phase of the country
KMO=.834, Bartlett's test result x?=561.178 (df=10, Sig=.000)
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Constructs Cronbach‘a Measurement ltem Reference
.766 s Management philosophy of CEO
.763 s Employee loyalty and pride
Q2. .780 s Contribution to economy society development Kim and Kim
Corporate ldentity 770 s Satisfied products and services development (2008),
(Cronbach‘a 0.794) 764 o Return the profit and contribution to public welfare Kang(2015)
.767 s Coexist and co-prosperity with subcontractor
.765 = Replay to expectation of investor
.819 s Responsibility
Q4. 811 s According to Social Demand Hgn(2003),
Corporatg 818 = Ethical Kim(2005),
Value Creation — - Porter and
(Cronbach‘t 0.853) .809 s The company will incarnate public value Kramer(2006)
.853 s The companies will profit increase
MElE 24 2, 7|l AllF Mo et 3574 d=g OfLt Y25t SESIRA=X EfE S STt Fx2RH9|
QRIEAMS Sl FELT 15E KMOL! Bartlett A7 =40l EtEd =ele fd/iE EfEEol F2 MEED HSEEY
2 S 22ZM9| EIFES =olsRICt Yo 2 KMOgL of EHEEMEY, BAEE e R AFWRO| fL2E 0k 2 AT
2 .5 0|4, Bartlett Z™H2| Qol|=t& 4t .05ELCt ZH0IOf St= = 20oI™ QolEME Ed| =I5t AMOS 18.09| xR
7|1E0| 2o 2 ¢qlel HYL=0| 242 Qelez Efdd FHYE ALESIALE
0] ASE =HQIUCHKang, 2013). 2|1 7|2l A2|H Y UBEIEES HNHFE FYSl= BHEE2 LXHES
2 FMEl= 2 29010] MAYZH0| 0.74 O|AQl StEE2 F==oh 71217\ BEZ=3) HdtzkStandardized Regression Weights)O|
< 24 2t 2 MAIRUCKTable 18 X). otg2z2 QKXY Z2 05 O[42= 0.7 O], /2|E(CR) 1.965 04, 7HE A
2F 0.74 O|AF Q0I0| 7| AlZ|A #Holoz MO f|=X|E 2| (Construct Reliability) 0.70|4, THZ EA FZEZHAVE)
EAME QOlZME Sl =RIRULY. 0.5 0|&0| HIZHZo 7|F0|Ct JHYE AE|=of RitFEE K=

43. 78 A=

= Do

= A7ol HYY=F0| ARt ot HEOILE Y5 &

<Table 2> Result of Convergent Validity

0 &A= Fornell and Larcker (1981), Hair et al. (1998)2|
=28 05} RUCKFornell & Larcker, 1981; Hair et al., 1998;
Choi & Moon, 2008; Park et al., 2010; Chaiy, 2011).

Standardized C.R Construct
Regression Weights SH (t-value) Reliability AV.E
e ) 0.74 - -
conomic 0.71 0.094 11.054 0.82 0.61
Responsibility
0.77 0.098 11.782
Logal 0.63 - -
egal 0.77 0.122 10.164 0.80 0.58
Responsibility
0.72 0.122 9.793
0.73 - -
Ethical 0.77 0.080 11.905 082 061
Responsibility ’ ’
0.73 0.085 11.357
Philanthropi 0.66 . .
Q3 ranthropic 0.82 0.110 11.332 0.81 0.60
Responsibility
0.75 0.112 10.722
Consumer 0.72 - -
Protection 0.79 0.095 11.255 0.79 0.56
Responsibility 0.68 0.092 10.189
Envi tal 0.78 . '
Rg‘;';‘(’;‘g‘lgl‘lt‘; 0.72 0.086 12.245 0.84 0.63
0.82 0.073 13.802
Public 0.78 - -
Existence 0.78 0.078 13.102 0.82 0.60
Responsibility 0.67 0.089 11.215
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Standardized CR Construct
Regression Weights S5 (t-value) Reliability B
0.61 - -
0.64 0.107 8.867
0.66 0.118 9.099
Corporate
Q2 Identity 0.54 0.118 7.798 0.83 0.41
0.50 0.120 7.323
0.60 0.109 8.483
0.63 0.115 8.748
0.62 - -
0.78 0.111 10.705
Q4 Corporate 0.76 0.107 10.506 0.89 0.563
Value Creation
0.78 0.098 10.686
0.77 0.102 10.599
Model fit : Chi-square = 957441 df = 483, p = .000, CMIN/DF= 1.982,
NFI=.816, RFI=.799, IFI=.899, CFI=.898, RMSEA=.057

ia]
o
m
0
0

-
-

m
-
=

0z MU Hl i
ot i

=
gotRctk. Zu, & d
O|ME 1,96 Of4, 4 JEx 0.70|40 2 =HQIL|QiCt
23 E3 = FE Kol 8% 719 MY 58 g5
o YUHez R2 0412 AVE YAX| =E0= OXX| £
AeLt 19 HEE0ME 08322 7|EXE HO +HEHE
g2 ALt LS| 2 SIRICE Bd 24 FE R0M A
S| MY B S0 7|l A de 58 g2 2
T 050122 50%7t d= 20| 2o YFEITHE2
&ALt

k222 Mz CHE FX g 2 X0|5 =Qldhs T
g F/HICh HEEIFEE =0 2 txX
BO0| AUCE A W HYH2 79 JHE < AVE gt
o] M& S H|wSHo| AVE gio| &atEtAel HM& gt=C

THEEIE 0| A A2 EEFSHCKChaiy, 2011). &
B2 T8 NE 2 g Aol 2 S9P7| BELRKNE A

>

0T r

<Table 3> Result of Discriminant Validity

— — AN
CHSHChoi & Moon, 2008)C M| HHE HiHe 1 744
AGEe MBS 2= HEHAER)2 YL 74 Y
ZEMS 12 DFAIZI MR Zho| ¢ Kfo|2 Hmelo]
XH0|7h x2=3.84 OlAtO| £ i ol EHEREHMO| QU
Zo= 7Sl Ho|C
Zats <Table 3>Th 20| T4 7jE 7+ AVE 2ot Atz
Aol ME gtol Zits AVE ZwCh #M ZHEEEAO| ¢f
CH<Table 3> @ AX). & WRj 2ol (MA4 £ 2 x B
ZoA Zhe 12 mEIR| @7 W20 EHEEtgAol 2ol
E|QICH<Table 3>0 @ &Z). Ja|m M HAY weiel bix|o}
D8l x2=068.0, df=483, 242 12 Kfet & x2=1097.9,
df=486 2 Ax?=-129.9, df=-30| &|0{ {2I$t X}0|(Ax*=3.84,
di=1 O[AY I o7t Gie o= ol E|YUCH<Table 3>
of ® &Z). olAtoZ X WA} M N WHozs mUE
SHAM0| BHOlE|X| UOLE S BR| W0 THEEISHAO| 2t
olgloj Rxmeo| AxjE4 7 Ko7t Qe Ea= el

g ot

1!

Aok Znpvh 12 HSHA| el TEEEYE0| s AL
o

S

| 3Q

Correlations SE

r2 AV.E

@ @
AVE) ¢ (4 +2 x SE)

CSR
- 0.84 0.03
Corporate Identity

0.71 0.57

0.57<0.71 0.65~0.77

CSR

Public Existence
Responsibility

0.83 0.04

0.69 0.50

0.50<0.69 0.61~0.77

Corporate Identity
>
Public Existence
Responsibility

0.64 0.04

0.41 0.35

0.35¢0.41 0.33~0.49

@ Free Model : x2 = 9680, df = 483
A2 (968.0-1097.9) = -1299, df = -3

Unconstrained model :

2% = 10979, df = 486
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B A7 FxRYo| Holzs CMIN(x2)=957.441, df=483,
p=0.000, CMIN/DF=1.982, NFI=0.816, RFI=0.799, IFI=0.899,
TLI=0.889, CFI=0.898, PNFI=0.746, RMSEA=0.057 2 20lg|
of Mgttt & == RACk

Cheo2 2 g9 7td2 AT, <Ihd 17|99 Atz
o MY 252 7|99 gMdnt F(+)el L= nE Aol
Ch>& CSRt 7|ZQ| 7HX[HH9| pathH%7} 0.682 <7t
1>2 MEEIACE <7hd 2(CSR2 7|2l M| dut F(+)2 &
20| AS ZO|Ch>E= CSRut 7| M| 740 of2A =7t

=l
0.852 BIOIE|0| <7HA 2>F K{EHE|QICE 2| <7HA 3

<Table 4> The Result of Analysis

(CSR1t 7|o| SHEMZA M2 F(+)2f &2t0| ACh>=
A A7 0812 <74 3>k X{EE[QICE <7k 4(7]
Yol Mg 7IYel 7Hx[ado| F(+)2l IS ofE Ao
Ch>= PathA=7F -0.042 <7td 4> 7|ZHE|Q{CL <7+ 5
(1ol SHEMZM MU 7|Ye| 7HX| 0| F(+)el S
€ 0|& ZAHo|ChH>E PathZ|=7t 0.232 2 0O|f5H0 <7td 5>
= 71A=RACE ORez <7td 6(7|gel Hldat 7|¥e
SHEMZA M2 Y(+)2 20| AS AOIEH>= path?
27t 0.642 <7t 6>2 XHEHEZ|RACE

Hypothesis Path Estimate S.E CR P Assessment
Hypothesis 1 CSR — Corporate Value Creation 0.68 2.33 3.490 i Accepted
Hypothesis 2 Corporate Identity <+ CSR 0.85 0.33 6.789 b Accepted
Hypothesis 3 CSR «+ Public Existence Responsibility 0.81 0.35 7.375 b Accepted
Hypothesis 4 Corporate Identity — Corporate Value Creation -0.04 1.33 -2.76 0.782 Not Accepted
Hypothesis 5 | Public Existence Responsibility — Corporate Value Creation 0.23 0.96 2.061 0.039 Not Accepted
Hypothesis 6 Public Existence Responsibility «+ Corporate Identity 0.64 0.36 6.499 b Accepted

712kl <7b 4>t <IH 552 RASHIIN opfste
N2 UAIRCH 35 E2A 7|90 MY — 7|@to] FH
~ 7|99 JHHMEOR Oojxle X EAS BIHEM| of
JhEfot Sobel testS S HFUCE ‘B EX2A (7]

7} |olojsiC= 7|FE0)| H|3=0{ 2.180202712 Of7/fi=ut= QI
M| UCHSobel, 1982; Baron & Kenny, 1986; Byun & Kim,
2011).

QP set=ut VYo MY, V1YLl VK| HY d=E = axb T 7a3 753
Bpisol TSR RIS AT 2 ZIHe <Tabel 559 7="5= Su= VUSHASI+ 8,
20| sEeE 7k 7|Ye 7HdH(ESH) 0 S22 0| ' o = E2|20| HEZES} R
Ale QolsEol w20l golglon J|gol A0 B S - umzs mEex
ZEMEAM 7ol Mt 7|YHo| 7k Ao Df7H=E O/ ¢ .y =
T QI80| efolgioict. 12| 1Eet 3EAE B8 T b = Aol Pl
HIEZS} BT EZQALE Sobel tes(ZA MX)S Mt 5 = HlEES HERX
4nt, At 0| +1.96%ECt AL} 1.96ECt 2o ™ Oj7| &1t
<Table 5> The Result of Regression Analysis
Step Independent variables Depgndent Unstandardized SE Standardized t b R?
variables B B
public value creation .303 .068 .288 4.471| .000**
. ) contribute to economic development .007 .075 .006 .089 | .929
St1e P Pl;{bhc EX|§t9nce creation of corporate culture Corporate 122 .078 119 1.552| 122 |.203
esponsibility - — - Identity
contribute to civil society development .078 .072 .074 1.074| .284
raise of the country .066 .060 .074 1.098| .273
public value creation .307 .061 293 5.062 | .000**
. . contribute to economic development | Corporate .235 .067 227 3.488| .001**
St2ep P;bellscpcl)fn)giséﬁr:;e creation of corporate culture Value .035 .070 .034 494 | 622 |.353
contribute to civil society development | Creation .008 .065 .008 123 | .902
raise of the country 167 .054 .189 3.114 | .002**
public value creation .268 .062 .256 4.309 | .000**
. . contribute to economic development 234 .067 227 3.506 | .001**
Step Pl;{bellscpfn)gisém?;e creation of corporate culture Corporate .019 .070 .019 270 | .787
3 contribute to civil society development Valu_e -.002 .064 -.002 -.033| .973 |.367
raise of the country Creation 158 .053 179 2.974| .003**
(hf;’(;‘;?ﬁﬁev'ﬁr?;ﬁ}teys) management philosophy for CSR 130 052 | 131 |2518] 012-

* p<.05, ** p<.01
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Oldez 'Y EXM=2ZAM (7IYel) Merel 7|l 7k &
oo OjXl= HEHQ FYH2 O[4SHA|T 7| e BHY'2
Oi7i= CSRO| gutzA ‘7[ge| 7HX|ds 0| OjX|= S0l
rEgS =20E & ANUCL ZuHez ‘TH EXzM (7Y
of) M2 CSRO| AF Jg= #7|= o CSRe| A=
2EE £ UL 7|EAFON =HolE FHYgE S4EH, B
2 7|0, 7|gE= B=, AR(XH|RY) &0 7[0], =7t
Y M Se= FHSAZ = UUCE EpE 7|Ye| THK|
ol My e 7Y A=Y a1 £8%= 7|, '2lH
ol 719, &9 7Kg Helste 7|9, Ol SHi7h oldklE
ez QIEEl=X| ROt 7|/0| Fots BHH H|IEH|
o Qg offz2E ZEHQ JH| delez =ln|Rfcth

=

A= CSROf| et Ao Chel CHEar 22 X 24
I THCE JWM, 7Y gEE 3N EMERM g2t
U7t =M, 712 FHd2 7|l Ar=lH
230 oo s 2n CSROY| offf JdE = U=
. AR, CSRe| dut= ZHMH dutet BIEXMY dutE ot
= SHHC 7| deiez = 4 QU7 2t ok ALK
ZH2Me] HEE 9l 2 A= CSR AT E i, =8
BAKHR), oolet =tz LH+0f HESIL 2XQl4S HHE
OS2 CSRg &8 EM=2AM 7|Y0| +dsl= HLEAF2= 7|
ol M dat 7tx| dE Fots BECR U 'sY £
MzA (ZI1el) Mer, 71gel SAE, 71gel 7H| e o
2t sh= JHEel =Yat 012N s Al=UC
=9, CSR2| dut= XA, HIBNAN d1tE == 7t
X, 1ol 7HK| defez Ha M A= 7Y A=Y 2
78, 22H 7|9, 7Igel 9 M| ool st I,
7|gel oz Sthol thet ¥z FE3H0 CSRE &t 7|
Yo 7HX| dels THBAA SHS =YCh 2|0 )
Y| YHY'Es 7|90l Fots ZYES, LY xRy,
BH| Atz

TN = 1]
oo oo

|
'
0

L0 7104, 2HRF TE, Atg] S, OfsHEtA Xt
o SESY, H2[0f 7|t} FS3t= 3B S22 FFoH0]

CSRY

ol YHEAS SHOIRCL B EYRA (7o) MY
o Bojusle ofst 3, ZFRUNO| Jlol, 7|2 Bx,
AR afo] 2|0l R7to| A4S B0ls 2 o=
Tetol 7o) 35 Ex2Ao Mg et
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