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Abstract

Purpose — Domestic franchise market has been grown steadily, reaching 50 ftrilion won in sales and 3,360 franchise
headquarters in 2014. A franchise system is an effective business system for the franchisees to lower the failure rate due to
the fact that the inexperienced entrepreneurs are supported by their headquarters through the franchisee contract. However,
there are also conflicts between franchiser and franchisee behind the quantitative growth of domestic franchise industry.
Therefore, it is very important to structure the causes of conflicts and to examine the effect of factors on the relationship
commitment and performances.

Research design, data, and methodology - In this study, the author divides the composite incompatibility between the
franchise and the franchisee into goal incongruity, domain dissensus, and perceptual differences, and examines each
dimension to the relationship with commitment and performances. To verify the proposed research model and test
hypotheses, the author selected 200 franchise responses in food and beverage industry. The data were analyzed using
SPSS 18.0 and AMOS structural equation modeling program.

Results — The empirical findings provide goal incongruity and perceptual differences have a negative effect on the affective
commitment, but not the calculative commitment. In addition, affective commitment and calculative commitment are found to
have a positive effect on re-contractual intention and extended brand shop running intention, respectively. Affective
commitment have a stronger effect on re-contractual intention than calculative commitment.

Conclusions - First of all, the fact that goal incongruity and perceptual differences negatively affect the affective commitment,
but it does not affect the calculative commitment. It means the relationship commitment in distribution channel are
multi-dimensional concept that may be attributed to emotional or affective dimensions but may exist in terms of necessity or
power-dependence. Second, the level of relationship commitment such as affective and calculative commitment to franchise
headquarters positively affects the re-contractual intention and franchiser's extend brand shop running intention suggest that
franchiser should encourage and support existing franchisee’s commitment. Third, the fact that affective commitment has a
greater effect on relationship performance than calculative commitment means to induce franchisee’s affective commitment
and to prevent the inconsistency between goals and perceptual differences.

Keywords: Franchise System, Composite Incompatibility, Relationship Commitment(Affective Commitment, Calculative
Commitment), Relationship Performance.
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1979 E[Lt2to] ZXIO|= A|ARO0| =E 0|2y
Kol= M2 X|EH HES siRACh 2016\ MYS X}
O meHXo|= At ME{ZEAL 0| II2H 2014EHE 7|FEL
2 2|Lt2te| ZaXto|= M TA 0EHE 50 9929 2
OF JIWEH & 3360710|H Al S2 QA A2 236771,
MH| AL 5487|, =AOYHE 4457||2f 0 SiC}

ZUXIO|= A|ARE JIMEETL JIUFEHOIA KtALe| EEM
E, MELst?, HE X SFXE, 29X E, #4103 EEX|
H us2d XY S 7|28y AA=EE dediFEn, 7HUE
2 Olof Cht CH7tE +=EE XS5t AHA2E O|F0H
Ao HY ZEo| Q= ofH] FYXEl AtgelEE =0l
AOE =Y £ 7| W20 SN YL Mzkes ®
LLAO|CHKIM & Yi, 2016). O|2{gt ZRHXIO|= A[AHIOl /o
32 YdiMe 7IYESet JHUEFRe| 7IUSH @S0l IR &
25HH|(Kim, Kim, & Moon, 2009; Park & Ko, 2010), Clarkin
and Rosa (2005)= 7}WE2et 71U Ha2 T4 ¢
ALt MEE SIHAF A0 U= THYER0| CHot
FYRAE HES = UCtn FHSIHN 2Hot 7HUEIE
S0| 8T H=L|IA0|A | 2y 452010 EE ZXSISULCE

d2fLf ZXIO|= Ato| Al HZE O|Hols 71YEE
o 7tWF 7ol 27O|Lt Z4S0| EXSICE S22 |0 A
HABED Qe 7IYERol 370t Jgatlol RHE AT
HH, (NEE EE AAXE [FoUske AL, A ol
QIHZ|0] SAE ZRst= W, (3)7|F 7tUE0 ™St
MEZ 71YEE 7Hdste AR 52 &2 = ULk BE 7t
WHOl 7|z|FolM0ol Wk ds2 0| K7k Sh=H,
(MOF7H4E Yoz HAFSIAHLL (218 0[2le biFLt &
FE, QEFo 2L FE @ME MY, B)F2e 3
I 8 FAUX|E a7 30| o[t 7|2|FelH W=l o7t E
Ctn = = QACk

Mt ZX0|= A[AHR HOAM JHY 2ot 7HYEOl &
SHeIS TR, o2t AQI0| 250 Cigt =t XHA
ofolr e 2HO| SyEE 2H0| OX|z FE2 AnL
£ A2 e 583 Lozt M2ECh

o [k
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i
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2.1. ZHXIO|= A|ARIO|AMQ| Ofs2tA = LK
REEE o 239 oo ofst AREES dEFHEAUSE ¢
o] olS2tH EYUX|0| =250 QUCt Assael (1968)2 ZAZT
QRS 7tel ZHMA =x;o| xto|et o[Fe| Ko7t HAEel ¥
olo|2tn FXBIR oM, Stern and Gorman (1969)= ZHZ2H
GRS el EREYX|, A=K, X|Ze| Xto], 7|Che| A}
0, o[AtAY FYo| 2YUX|, oAtAFL| Zof, SAXRI0f CH
ot 2d 50| d52 fRYUste Qo] ECtn FHESHRICL
Etgar (1979)= dETEY ¢t 4SS RYste /elE A
T QoI Ef=d Q0loZ Lb+o MY, 12
QPR FREYX], 3K CHEt B, Xad F+
2|1 =X QQle2Es ATEUX], 7|HELYX, X|A4=Y

X, oJA~S B0 SO| 244 2SS RESHs HAOZ 7|

-

i

SOIQUCE o2t MHAFLSES HIRHSE Stern, El-Ansary
and Coughlan (1996)2 ZAZZS9| RICI0| k&= O|s|&A=E
UK E FSE=LK|, QY=LK XL LKE F&25IGUCt
SEHEYAs dETHY Ul FHEI ME CH2D o] S8
S0| e = QS W M= H2E Hefd|8O0|Z0] 7|

#3t 7|3|Z0|0] of8) Myt + YUCHLee & Park, 1999). Ol
7t xp7jojole AT AO| UL, 7|2 2t Ao

ME 7HmEdo| Hish S2ls 2ES AFn Laetas
Meg WO &1 BEEUXT LA EHSong, Xie,
& Dyer, 2000).

ABZUK|E Ay BAEE Mo Ao Cfet Y
HSHETL ASS WL W7t Bosirtn LA 0f WS

- =

= 4SS Z(Yi, Lee, & Dubinsky, 2010), 7|& 7t ZAIOf|A =

|2F0i| CHH 2|2t of R0 Chet o7t O|ROX|X| G5 o
OlE S0 HHYTHLO| A LM ALY A= 2|FE O
SHA| QE7ALE, A L& 7[= =0 RUAX| H= MSOILE AMH|
of CHet MYO|L} B|EFE S5 =Fdt= FoM LEHCL

A=K = ST A0 sl M2 Ct2A X5t= o
EfS LH=C(YI et al, 2010), B2FFH2 M2 O 7t
A Aes Ao 7|5t EHESED MEtN St Hd0f
CHeiM . STHH 22 XtO|7} 2HdstA| ECt OIEHH 7|Y 7t
HelE Sofl ¥0| 2F 52 = 4t ot oF0] &
B B2 olYs HUCHHE Y2 JUiy %Egs =)
1 o Aot SEOHA RO WASEALL wixjel HeiE

EHEStD OHE MEHE HY|IE U 4+ UCh

2.2. 7t¥HO| JHY =20 Chgh &

—_ =

]
it
o

XSK| Be BADAHE d7E52 BAZYS s o
CiEkote| HeE X(&5tn Mojste ME2Z|A OofEolL; A%
(Anderson & Weitz, 1992) E= 71K Qe BAE SX5t10
MHOSt= X|&£XH E(Moorman, Zaltman, & Deshpande,
1992) £ CHAXIlo=z= Hols| <2tCHe.g., Ghassemzadeh,
Hojabri, Eftekhar, & Sharifi, 2013).

it 22 S0 HASYS THUAHAO| Ot CRARIE QI
Ngez HE AFE0| S&sIL UCHe.g., Kim & Yi, 2016;
Yoon & Kim, 2008; Allen & Meyer, 1990; Kumar, Hibbard, &
Stern, 1994). 0|23t AT S22 X[E£FQ HeftAHE M5t
Ae 7|YE MOIME =7t S| O|fLE E=7t 242
Ct2CH= Ao F=23ln =0H|, Kim and Frazier (1997)2 2t
A=US SRR dstA ElH B2 FEE A
oo ORE AFZANE IS 5+ USE FHSID ULk

A ZYE CHRIEE JjHeE HE Alks FE ALY
2lsto|Lt ZEXRISlE E2OoA A|ZTE|RISLK(Meyer & Allen,
1997; Meyer & Herscovitch, 2001) %2 E0{AM= 7|® 7F A
giLt SEZZ0 HEsl= Al27F 21 QUCHKIMm & Yi, 2016;
Yoon & Kim, 2008; Lee & Sung, 2001; Geyskens,
Steenkamp, Scheer, & Kumar, 1996; Gillland & Bello, 2002).
O|2{3 GIT-E2 Meyer and Allen (1997)2] 50| et 247
2eg YMH 29, AU B9, FEN 29 Soz Y
ZHLt, Kumar et al. (1995), Geysekens et al. (1996),
Gounaris (2005)9| ATMME HMEH Z QU AN =Y
oz JESI|T Bt

£ @R0ME TAXO|IX AAE HojH BASYS FA
N BN MY SYoR PR MY BYUS I
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of 7|x3t OfjRteez AHeHRA oM STHEof CHsh of
Zote 20 XFHo=2 BAE FASH| Hote A
O, ALY 22 LRSI 27|30 AHf2A ofX| Al
T s = WEO 2AE |/XlBH| Hote A 22

(Yoon & Kim, 2008).

o

rr ncpg ©

-_-— -

n mjo O -

23. 71 =Fet 7tYF 2t

FEFER Ao|el BAEItE FE ZFEHO|L Zakdnt
e XEE FEL|=0|(Stern & El-Ansary, 1992), HIX O
2 2242 0|YE, AETERE FXAEL 20| FYCHY|
A=9O| HIg X|EZ 7|&Ek|H(Pelham & Wilson, 1995; Kim,
2010), 2IHd2 ACHE, X|ZE 3EE, AT, A2
Aot 22 O E ZotE e SEE ke JEeE Js
gt 4= QICHRuekert & Walker, 1987). Z2HX}O|= ZA|HIE
Aot Kim and Yi (2016)2] AT0|M = 7IYZ St JHYE™E 7
o A EIE BAX|LZOE, CHEZRHEOE, SHEUE 2
o2 LIFRelH & AT0|ME THA o=t 7HUE L2
SHEME JIUE 2EoEE 2FIIUACE

ZHXIO|= A|AHRION TiAH | Es 7HUERO[ AMH|AQ
AN EM0f CHo CRA| AHefstn A2 HEE Tol=C(Lee
& Lee, 2006), Ganesan (1994)2 XA 2AC|z0f IS F=
MAQQICE AFESAY, H7IXd, £XL Hd, IUd
o, 4Z0E S0| QSO FHSIRUCE Zaixjo|l= 2A
ARENA A Aoz MliQoloz JtWMo| Ot Mo}
2 VI EEQL Tt HAHE & 1 A2D(Hwang, Yang,
& Lee, 2010), £3| Lee and Lee (2006)2| AHT0o|A= 2tA
4£0| 5Q5itt= ®2 g5l k.

It E O SFHAME JIUWH 2Po T maiXjo|x FHEH
ATO|M OFEIEX] Ao ATE|X| B2 JHECE 7IUE RO
MEL 22 3EF A #Oo|2 & YAE=LCHKIM & Yi, 2016).
O|F9| A+tof MEH JtWRHO| HAME 2y 2 d37HsH
ol CHet ==tdMdol EXHst7| WEof siY 7tWsel £
HAHEE YD e JHUEFT LTOAM SHAE HA|

SE7IHK|= 7t 270 thigh ot Al2|7t ERoIrtn LY.

3. 7td4d
3.1. O[siEAZ L7 A=Y DXl= S

HeUE Het 20| & AFOM= Stem et al. (1996)2]
| w2t OiAZLXE FH=LX, JL=LX,
|2 TEotIL). e ez REZR0A AHSf2tA
Helwg@ 2t Foks F'F CHE O 7|23
0| QEt=ICHDas, 2006). ZHKIO|= A|AHIO|A ZHH
ZtFel oiEel Y-HES L7 WEY 7tY=
= ES SHsts A 0|1, 7HYH2 IESHECH
I2 =0l A0 FH2D =

|

AN Hu
N

M
me My

2

fas)

=) 1o F|||IE 0%
Jo 4" ofrr

= ALk 2|31 o2t
HEE2UA ME0f ZHRO|= 25 T 7IYH| 75029
SEFS0ILE ArRel 2X7F Edeittn = 4 ULk HHEEM
of2{gt J&oM F=2TEd 28 ZS2 S7ItA(Yi et al,
2010), g=7to] BAZY +FE2 E0E A=z Od =+

> dorrdorrre 2 X [{o

or22 A=A
Aol FotA| §2
1

OR|Sfe 2 X|ZA2UX = 22 ddS C=A ofMsts €
o JuiH LM HIRE= ZS2Z(Yi et al, 2010),
IAXIO|= A|AEOA 7ME=5et 7HYE = O 0|9S WH
gte, 7tYE YoM M= MSok=s MZFO|L ME[~
O] Hish 24 o B2 0[S HUCID YZot= E2 o
w/HAS glelz HEsAL, Falet dn W YXEE /T
St 59 Z#50| Fdst 7MY=50f tigt 2A=Y =0
Z0E 7Isg0| ALt olg{st AES HIE2R o 22
tdE M = AU

<7td 1> ZEXO|= A|A”OIM ZHYFO| JHY=L0 o

FHEUX|(<7HE1a>), Y LR|(<7H4
-b>), X2 EX|(<7tE1-c>) +=E2 7=
et SMY =Qof ()2 <= 0IE Ao|ch
<7td 2> ZAXIO|= A|A”OIM ZHYFO| JHYEL0 o

ot BHEUK|(<IHE2-a>), FIEUKX|(<7HY
2-b>), X4 LX|(<71E2-c>) +E2 7HY2F0
Chet ALY Qo #()2 <= 0IE Ao|ch

rot [k

RN

w
R
el
s
o

20| A gt ojXl= S

M 7| ANTY 2 d7s 71Ul TR0 oysh
7R #A=2S M S AME S22 2RI
Ch MX S ozt HU(desire)of 7|=Th YME [{UIZO|LE
OiAteE YZH= HA2Z(Gruen et al, 2000), 7| 7+ A&
Xlo| 7|7} =ICHAnderson & Weitz, 1992). HIHO| AHAHH
=22 AT BAE 22 2A E sEo sldo|Lt =dS
MEZ22 YO0t AXSHA == HTHO| TS Ofifye=z
HMolg 4= QUCKHGeyskens et al., 1996; Kumar et al., 1994).
Ol2{g &2 Yol oot Ma2lH HEjet s7|0f ket
=2YE T A2Z(Kim & Yi, 2016), TAI7 A0 Tt
ST Ao 2ol Ao Cht EAZS HECRE ddE= o
2|& AEf2tH(Gounaris, 2005), £Xt= AN %, A2, 31
H 7|17t 45 ASSte Aoz §Ee = QUCKBansal,
Irving, & Taylor, 2004).

oMoz ZAERL A9 X|&M(relationship continuity)
o &L (sacrifice)2l= & IHA| £EE 7HK|=Ol(Lee &
Sung, 2001), Somers (1995)0] [}Z2H MAMHOI Z0|L} A
AEQL SRUOILE H2i0] 2AIZY =F0| SI5tH Y 2
AE |AGH = 2=7t S7I51A &Lt $ioh. ZXLo|= 7t
WEop JHWE 7 BAOM 2AS D 2HAED 2f0] 2HA|
£ ZY% Kim and Yi (2016)2] AF0[M= 7HEFHe| &A=
2 =FQ Bt 250 et MA ofits S7tAI7|2L bt
Oz olge BYE X7| ME0| 1Yo BHAN
Of led| dt= 0| S0lLt IFHLZ HAX|EL =7}
OFEICID FHUCE of22 HAZY =T 7= 2 At
S e YoM H2AESE = dE2 =017] W20

(Huston & Burgess, 2013), TOiE2 JOM= oA =S

Hir o
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QICkAnderson, Hakansson, &
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<7td 3> ZtY=ERO| et 7tYEe| MY 22 7t8E
A =0 Y(+)2| SeFs OjE Zo|ch

<7td 4> =S| et ZtYES| MY 282 7tY=
Fo| SFEHE YUY 2o =0 F(+)el de
= 0|2 ZAo|ct.

<7t 5> ZtYERO| oS ZtYFO| ALY 22 7HdE
A =0 Y(+)2| St OjE ZHo|ch

<7t 6> ZtYESO| CiSE ZtYFHS| AN 282 Y=
Fo| SFEHE YUY 2o =0 F(+)el de

= O/ 2ok

2A =0 gt Gounaris (2005)2] ATOM= HME =
AS Ao ThEof Cigt =Zat HefEHES HECE Ay
D= Z0[2} Holstn Y=o, Aol cfst M2|&™el dg|a
HMEQI of&tAM0| 2AH3l7| 20| Kalleberg and Reve
(1993)2 HAMA =S 4HZHQ OS54 HAE HojM &2
EFEYE SILIZ FE& 922 oot FEst ok ol2st
MAT ZOE HIE =R ToslE o, M S22 AMH
S0 H|s o Z3ot QLA M2 ZhEg = Ao, et
M EME S22 AME S| His A Mot o 2 g
2 0/& Zolgt F5g = ULk

A

<Table 1> Sample Characteristics

THY Ta> FHUERO| Cfet FAE 2SS A
HS) ke Tl o 2
Zo|ct.

b Tb> FPERO| Cfst HAY 2SS AN 29
HlsH JhE ol SyEic Y eYols
of 2 gFe 0" Hojct

oco=

0o A
mjo

| i

e

™ 2

Al=
4. 235

Al M ol A

=
T'__—|7<EJ_|-

—_

4.1. X2

= A= AF7tEE A3 /s M= L B7IKY
of ?XIst A= S4E, HOFH2/HIY, WAEFEF,
o 9 M3E ZIA0I= JHYH FS2 Y= 4
TASHRAC. 7MY 2F7|7t0 meh 7H=20f tist =
ZO[L} A gt =20 JOISHA LiEte = U= 202
2510, A 34 O]y 2Fct /HYH FE U2z 4
AYSIRACE A 222 ZARRAel HMEHYRO| AES
11 CielEy Wiez dES Sdsiden, olzish ibd

AL

I° Ho

Mo —
mjo 2 mjo ox 4> mjo r&!

—-

M3

M & 20550 MEXE $FSNUCL 0 T SHAG
HEHE QEH0| Qe 5EEZ F|QIBH & 20057t ASEMo|

SL|QUCE TAICHAC| EEH2 Of2ff <Table 1>9| {21} ZLCt.

= O o

-

R

Classification N % Classification N %
Less than 3-5 years 108 54.0 Coffee Shop 30 15.0
Frgnchisee Less than 5-7 years 43 215 Dining Restaurant 52 26.0
ervice
Years Less than 7-9 years 18 9.0 Types of Bakery 35 17.5
More than 9 years 31 15.5 Franchise Fast Food 38 19.0
Male 96 48.0 Cvs 37 18.5
Gender
Female 104 52.0 etc. 8 4.0
1 17 8.5 20s 33 16.5
2-3 88 44.0 30s 37 18.5
Number 4-5 57 285 40s 47 235
of Age
Employees 6-7 22 11.0 50s 69 345
8-9 7 3.5
60s- 14 7.0
More than 10 9 4.5

42, #io| ZHE Ho| U 5
__l.L

OlM =5 ZHL| flel AH8E ZE ZEEY
7|Zo| A0|A EEEOZ ARE|D Y= EXHIGS
TO SHA LR =AM ALESIRUCE 4, JtYE St
H 7ho| O[S RAEUX|= Stern et al. (1996)0] =

o Zo| FEEYX, dAELX|, XAESLXE LFACE
HEYX|s 7122t 71UE AN EXSts =82 2
Xl XtO|”HEE Hosta, Smo| Xt0|, ZHK|e| Xto|,

0
e
0~ T
oxrNJImEZoRErRro

al., 2000). =LKz H2A M LISl g2 FHOf
CHeh 2t Her8Ee| =g=tdoz Folotn YFEEHS
=32, et MetA ol 223, YFIEYel 2=y
2oz ZYSIFHOM(Yi, et al., 2010), X|Z4=LX|= 5L
A0l Ol M2 CHEA AX|St= SEje| Xo|Fe2 F2
I Agge AMXI0|, S Arerof CHSH QIAXI0], 742t
off CHet HHXI0| & 32 ZE ZHSITCKYi et al.,, 2010).

SMH =2 7H8Eo| =570 sl =7l= A2 of

ono

0
ne

0_>||_ﬁ0_|-|'0|- 10 |
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ZH(Anderson & Weitz, 1992)2 2 ZOo|st, 7tMY=2H0f CHsH
AEZ0 SLA|, JFEEOA U0 FMYU2FIE 7K 2o O
21 JjER0) fst 3TN THEUS SO= FFoYCn
(Morgan & Hunt, 1994), Z|A/E| Sele A7t SIS Of
Zde = A= EHOILL 0|52 1St L= BARX
QO w2 2Q(Meyer & Allen, 1997)22 Ho|slm, 3|
X Al gdg = U &6, o33, R0 mE S/
2 =HICt

At == ZHYHO| TN HYHAE XEHo=E |/A|
Stf= 2|k(Ganesan, 1994)2 O[St HXY A0 CHEH BF
E, AEH BARXQE, HARtE = JHYE QLo YAt
DNHPE SO2 EHSIYOH(Kim, et al., 2009), SEEAME
1Y 29 o=t ¥ Y=o M HUC HY A
Fojo|l=2 ™HOolgtn(Kim & Vi, 2016), offE A0 AtEsH
oo, HEINY AY7tsd, SHEHE 23 Al 7|HEE
S 32302 ML,

<Table 2> Confirmatory Factor Analysis and Cronbach's Alpha Test

43 AzlM U EtE 2B

Ohet=oz HFYE HEs9| WHYRdsS 5| Ll
Cronbach’s a ZAZ2 ZISHSIACt 1 A} <Table 2>0A &
Ol HEQb Z0] 2E B0 LEHEQI =87|FX|Ql 0.7 O
A8 HOlE ZHoZ LIEGCHNunnally & Bernstein, 1994). Of
22, MEIY EMZ dAlBH SE5S0| CHs =old 20I2A
(CFA)Z A&HStRICt O] npYolN XM E Holxd|ls= a5
Ol CHehM = MASHCHHair et al., 2006). =QIE QQIEAM
A1} model fit® x2=314,478, df=168, x2/df=1.872, RMR=
0.037, RMSEA=0.066, GFI=0.880, IFI=0.926, TLI=0.905,
CFI=0.9245 LIEtH o, [HHHESE Mot X2 HOX|
O|AS HO|= Z{OZ LIEFLCHKIne, 1998). £I71Mo2 M
=0| s AFEHR|0 CHot CHEdS HR|=X| BHEHsE7| @[y
SIOIN QOIEMOAM Y2 HEZMFEIHAVE)DL JHEME T
(CR: composite reliability) Zf& AASIG D RE 5|4F0|
0.52} 0.78 X1}5l= ZdO =2 LEtSCHBagozzi & Yi, 1988).

item construct st. estimate S.E. C.R. AVE CR Cronbach's a
git - 0.888 - -
gi2 - _goal 0.896 0.064 16.247 0.652 0.878 0.823
incongruity
gi3 - 0.603 0.076 9.290
dd1 - 0.765 - -
dd2 - domain 0.705 0.103 7.861 0.533 0.826 0.743
dissensus
dd3 - 0.719 0.094 9.283
pd1 - 0.616 - -
pd2 - perceptual 0.861 0.176 8.524 0.571 0.849 0.784
differences
pd3 - 0.770 0.164 8.235
acommit1 — 0.834 - -
acommit2 - affective 0.681 0.097 8.958 0.567 0.856 0.795
commitment
acommit3 - 0.737 0.100 9.547
ccommit1 — 0.799 - -
ccommit2 - calculative 0.815 0.102 10.769 0.633 0.883 0.836
commitment
ccommit3 - 0.773 0.104 10.473
rcont3 - 0.679 0.069 10.342
rcont2 - recontractual 0.779 0.074 12.125 0.649 0.905 0.838
intention
rcont1 — 0.938 - -
- 72 - -
eb3 extended 0.725
eb2 — brand shop 0.749 0.113 9.818 0.631 0.898 0.833
eb ~ | running intention 0.898 0.139 10.320

model fit: %?=314,478, df=168, x?*/df=1.872, RMR=0.037, RMSEA=0.066, GF=0.880, IFI=0.926, TLI=0.905, CFI=0.924

FHEZB0| YA W4 2 JHNQl BAS Tfoptn et
g 23| 9Pl 4 SHSISICE <Table 3>
O ZOlE Hroh 20| JHEOIA FESH B4 7t 4TS
o MurEoz JH UK|SH: WS HOls o= Uit

0
r
[

onf, 242 AVEZ0| B= H0fA A H&it
Ch 37| LiERL BRAEIEY ofA] REICE HE 2 £ 9
CHFornell & Larcker, 1981).

$Q H
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<Table 3> Correlation Matrix and Descriptive Statistics

Construct Mean st.d. 1) 2) 3) (4) (5) (6) (7) (8) 9)
(1) goal incongruity 3.00 74 1 .679** | .601** | -.053 | -.139* | .081 .057 .052 .029
(2) domain dissensus 2.90 .66 1 493* | 028 | -.095 | .112 .076 .094 .008
(3) perceptual differences 3.10 .71 1 -123 | -.046 | -.012 .031 -.014 .003
(4) affective commitment 3.32 .68 1 401* | .263** | .326™* | -.075 | .142*
(5) re-contractual intention 3.58 .66 1 .280** | .184** | -.173* | .076
(6) calculative commitment 3.36 .72 1 231 | -105 | -.012
(7) extended brand shop running intention| 2.95 .67 1 137 -.110
(8) types of franchises 3.34 1.81 1 -.064
(9) operation periods 2.86 1.11 1
*p < 0.01; *p < 0.05
44, J84H= I DHEESzE x°=385.145, df=215, x’/df=1.791, RMR=
0.056, RMSEA=0.065, GFI=0.868, IFI=0.915, TLI=0.898,
2 Q0N JHHSS Qo PRWHAl ipmEsg of  CF=091302 719 BE Hpik X|+50| HNX|E Xk
831om, AMOS 50 SAHIZ|XIS AtEsiCh A7EY TES 20 +E2US HO= LIEHHTHHair et al., 2006).
SMAIE OfFf <Table 4>2| I8} Zr} ey 242

<Table 4> Results of SEM for Test of Hypotheses(1)

H Path st. estimate S.E. t-value result
H1(a) goal incongruity — affective commitment -0.362* 0.182 -1.699 Supported
H1(b) domain dissensus — affective commitment 0.565 0.248 2.377 Not supported
H1(c) perceptual differences — affective commitment -0.364** 0.147 -2.953 Supported
H2(a) goal incongruity — calculative commitment -0.161 0.165 -0.789 Not supported
H2(b) domain dissensus — calculative commitment 0.386* 0.222 1.729 Not supported
H2(c) perceptual differences — calculative commitment -0.156 0.133 -1.329 Not supported

H3 affective commitment — re-contractual intention 0.467** 0.083 5.875 Supported

H4 affective commitment — extended brand shop running intention 0.354** 0.069 4.254 Supported

H5 calculative commitment — re-contractual intention 0.186** 0.082 2518 Supported

H6 calculative commitment — extended brand shop running intention 0.205** 0.068 2.619 Supported

franchise operating period — re-contractual intention -0.008 0.041 -0.113
control franchise operating period — extended brand shop running intention -0.145 0.034 -2.069 NA
type of franchise — re-contractual intention -0.107 0.025 -1.609
type of franchise — extended brand shop running intention 0.182 0.021 2.580
**p < 0.01; *p < 0.05, single tail test
model fit: x°=385.145, df=215, x°/df=1.791, RMR=0.056, RMSEA=0.065, GFI=0.868, IFI=0.915, TLI=0.898, CFI=0.913
7H4dE Zits Chaat 2ok 4 <IHE1>e MEIHE F 2 297Y). EME <7HE2>0 Z FHEYA, JL=LX|
HMe SESER(<7tE1-a>)2t XA=LX|(<7td1c)s ANA4=LX| 25 ALY SQol= kS DIXR| = Aoz
MY 20| 2()0| FBS OjX|= HOZ LIEIIOLY, Az LIERTE 0J2{8t 7h0| XIX|EIX| o2 ol R0 Cish Hxshe
YX= 23| ofdat B Feks OjXl= A2 LIEHRCE o AN S22 M SO B3 22 Ao S/YSE,
A= LX7 7HEOA o ek gioio] FekE O|X OlR g ZHH 0 ok Yot =& Aol7| WE Z
of Chslf AmEH, A2 U= A AM2| LIEO| S|]TSHA SO0l EXst= SFOME ALEEY0| EXE = A= AO|
Lt A& Sl= dge 27E O Zdsts =X, gt FHECL MEHoZ 7|t AHftiete| FxjLt elo|
ol

2 S0 SEHARAARN ZHR0|= FESIHHE=E Al
dotoz=l =L ZUAO|=YAO| ol2ist S UK +=AHA|7t
=X 7] MEQ Aoz EQICHIALEYUX ZH2Ee Ee

oAM= A

A B9

X7F ALY =90 IS OIX[X]| §7LE @5]8 o|2{et =

o S A
x| 70| 2 4 &

Al = LtEt
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= QUOh MRz 7HlFel MY S R(<7HE3>)at AL
AU(<7HE4>)2 BT MA o= F(+)e ks OXl= A
2 LIEtHen, =259 =gHE JEE 2Fo|m(<7td

5>, <71d6>)0 = F(+)2l IS DXl A= LERRLCH

[0 Mo mE

<Table 5> Results of SEM for Test of Hypotheses(2)

OrR|etez EMA =ah ALE 0| 2tA-gato| Ox|
XHEY 2 HBOH| QI8 <Table 5> 20| F7hz4
Al HBEACE

mjo rir

X2 d.f. Ax2 sig.
H
Free Model Constrained Path 385.145 | 215 - -
H7a affective comm!tmen'_[ calculative comrr_utmept 380593 | 216 | 4.448 | p<0.01
) — re-contractual intention — re-contractual intention
constrained
model affective commitment calculative commitment
H7b — extended brand shop — extended brand shop 386.170 | 216 | 1.061 | p>0.1
running intention running intention

SN2 sl JiBER0) it AN B0| T
olzof Ojxls e Aits 29o| KA ctel=0) ojxlE &
80| Bs| 2 A2 LIESOLH<I}7-a>, supported), 7H
=eo| gysaie sy g0z X Fgols 2 At

0|7} Q= Ao Z LIEIGCH<7}4A7-b>, not supported).
45 FIIEM

FHHoz =2 AF0ME OlshAZ LR MRSl
SEHEYX, ALE LR, XZ4=LA7 2AER HeQ 1A
oF oLt JtYERO| FYEUE JMUY 2Yo=of HFYH
ol get2 OE =+ AS Aot WHIto] SEHEHS+S9 A
2tE A3 =20 NS 7Pdct HerRYof et 2
AZL}, ofgEtA=EX|e] MFHSO0[ MA4=0| OjX|=
dge A7 FE=LX L q=LRE Rt Jgs O
XX Rots A= LIEHR2D, X[Z22X|($=0.280, p<0.05)
= MAC=0| Fes OXle A= LIEfeL: o3
ekt Ch2A Z(+)2| HFez s OX= A= LER
Ch. OF22 O[sHRAZS LK MEQATL 7MY 0| YL
E 718 232=0 OXs HyPRME e A= LIEK

= g7E 7MYERet 7HE 2A0AM ofshEtAlE 2X| 7t
A=gnt 2AGo| OXjs = et X=o| Ar=
AlfSit= CHEA ZaXo|= fFJO|Lt 27|kt
O 7tY=Ret 7MYt A B30 Y= 0jE = U
2o5S SHE2=N AFZANe| ditet Jtsds =0
QUCh AFENE ROSHAHH CHEaF 2T

A=, OfsfaA=eXel 84 & SHEYXL X%
=2 MY =Yl 7)ol IS OXl= A= LtE
SoLt ALY =0l= e OIXX| B A2 LIERT
o2t Zit= Thed| 7IE RSEROIM OfEtA = 2X|7t
BRZS2| 20| Ettk= AFKYi et al, 2010)0M C LtOF

rH
10
0

Brrmy N

7t 282 AN 290 s OIXK| Rettts M22 A
= Y30t Atk M= FAMY =at ANH =2 M
ofo|=ot VYR FO| =YEME JHYY 232=0f F(+)2

) q
F2 O|X|= A2E LIEMRICE O23t it ZAXIO|= A
oA ZHYZE0| 2|C4o] MEO ofs 7T LR
HE0| g2 O|FICh= 7|EQT Zatet Wakz ZHolgict
(Yang & Ju, 2011). OpX|Tez 7IWR20f Cfst AME =
2 AaE 0| Hls ALz O 2 F¥E 0Xl= A
SE LIEIRCE of2{st gidi= dME 92 dXEel of
ds4d HAE EoM dEAGRYE SHLHE F= 4o =7
2t= Kalleberg and Reve (1993)9| H1Z1tQ} ohzts ZO|stH
C}.

> |> 02 X n>
m Ot

5.2. AAPH

ATZNE HEOE 2 Aol AAHO| CHs 7|=sHH Ct
21t ZCh AWE, O[siHASLKIS +H8A & SHEYX
oF X|Z2LX7F AME SUE B(-)9 &2 OIX|X|2t A
M 2ol FE2 OXIX| YECHE A2 22[0A Al
7HR] AJAFES HMSstct olg{st Zite AW, fRSEZ0IN
= 2(commitment)0|2t= 7HEES Z-AQ £ FMEHO XY
Ol 7|Qlg == RUX|TH, Bt o|EH0|2H= KHRA0IA EXf
=L Qe CHHRINQ Hgts M2 AABICIE & = Q2
o, =M, OlsiAA=LXIE T+Hots Qb T SE=LX[et
XNZE2LX7 SME SUS dofists 7t 2 Hojefe=z
ZE517| 20| JtEER ATUAMN SES LKt X|Z= LK
FES FFT| 2ot #S5E0| ER5iCH= ZAO0|CE AW, ofsy
HASLR7 52 HEOM YEHoZ GME ZY2 =0
SXT AL ZUS A= Mt B == Y2 2K
A2 = QUCts AMHEZ 22|0|H AJARSICE
5 Bl AAECRE JiEol T ER0| CHot HAEN =Y
AME SNt 22 HASYS +=FO| AL Q=Lt 7
2Eo| sy EHE JIE 2 oo 3¥Ael IS 0O
ICt= AMHE JIYERE7E 7|1E 71U LTS MA oL
olyt EHE 2H2 =0|7] i 7MUEFE 9 22 7
LZjof $ict= A2 AMAlSt el o[2{3h Auts 7[E Kim
and Yi(2016)2| AT0A HAlSH 7FEE0| RESICHE AMMS

b2t o2 K
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M BIRE, JtEC| YRR Oiet SMY o[ Al
o =20 vlg] MAf=0 O 2 s DjEtks A7E
A= 7|EL| AFSOA BrelH gl= = A7el S84l Al
MELR J7HYERE 7H4FFS0| =250 oish MY =Y
2 REY = UESF SHOf Stk Hi O|F 73 SH=
LRIt RS LX7F DYSA| BT tY=FoL IHYHST
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£ SfioF 2= AlAfeiCt o223 AMH =29 EDE 2 gt
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53. Q70| BAH U BT AP
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