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Abstract

Purpose — The purpose of this paper is to explore the CSR activities of small enterprises in hospitality and tourism industry
in South Korea. Since previous research on CSR activities has considerably focused on large enterprises whereas small
enterprises have relatively less attention, this study aims to explore the characteristics of small enterprises in hospitality and
tourism industry and their CSR activities.

Research design, data, and methodology — The population of interest for this study was social enterprises registered in
Korea Social Enterprise Promotion Agency (2016), and it was used to verify the social enterprises which has a certification
for social enterprises. From 1672 companies in total, the sampling frame was a database with 117 companies in hospitality
and tourism industry. This study investigates social enterprises’ CSR activities on the company's official websites (e.g.,
company reports, magazines, the news articles, and interviews). The websites of the selected enterprises in hospitality and
tourism industry were analyzed for examining CSR activities by the quantitative content analysis. All of the CSR activities in
small social enterprises were classified into six dimensions based on the stakeholder theory.

Results — The findings of this study provide the characteristics of the 117 small social enterprises and their specific CSR
initiatives. A total of eight main business lines were identified: 1) fair travel, 2) leisure/sports, 3) accommodation/camping, 4)
medical tourism, 5) exhibitions/art events/cultural events, 6) leisure activities for vulnerable social groups, 7) Korean traditional
culture, and 8) ecotourism/agricultural tourism. The CSR initiatives were classified into six dimensions: 1) environment, 2)
employment, 3) multicultural families and vulnerable social groups, 4) local community, 5) economic prosperity, and 6) product.
Conclusions — This study revealed the special CSR initiative examples of small enterprises in hospitality and tourism
industry. Small social enterprises participate in CSR activities mainly related to their own business lines. Moreover, these
enterprises are more closely embedded in their local community development, job creation and education for local residents
and vulnerable social groups, and traditional heritage preservation. The findings of this study provide theoretical and practical
implications and they can contribute to enrich CSR with literature for small enterprises in hospitality and tourism industry.

Keywords: Corporate Social Responsibility(CSR), Social Enterprise, Stakeholder Theory, Quantitative Content Analysis,
Marketing Communication.
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ot 1997H Ol ZAXN7|E BN 2 FEXF
of 7| el AR Qls HHEO| 2FIRUCE RE= 35
TEAY, RZAY, A2lH X2 AFEE FEISH X2 JE
X|E0| =0t X|&HMoz AlR|MH|AE HESH7| oj3Y] Ol
siZst7| s 2007 1€ ARE|A |4B0] MEE/USH
2007 722 E A|™T|QUCHKorea institute of Sport Science,
2014). AP2|® 7|2 “FAHSBOIH Atz|MH|A Ee YR
£ H3cto] X|GFnle| 4o HZ2 =0l& 9 A2 X
2 FTSHHAM Mot S MH[AO| JdAE Bl FHof & FRESS
Sl 7|geEN n8LE® FHo QES ©E Vo=
Mo|st1 RUCKHKorea Social Enterprise Promotion Agency,
2017).

A AtR|E 7|TISRIOIM ARRIE 7|goEE we 7|ge
SAXf oF 17007 7|R0| e ACEE FFES| S0/g ARE
oAM=l QUCKHKorea Social Enterprise Promotion Agency,
2017). %Z[20= =20t HEREOME 7| Ate|d Mgt
SOl CHet A7t HaED ol EFYREO0R SHO|LL gs
Atet 22 CH=& 7YoLt Tt 7| ol siEdt= A7t B
CHde Grosbois, 2012; Kang, Lee, & Huh, 2010; Kucukusta,
Mak, & Chan, 2013; Lee, Conklin, Cranage, & Lee, 2014). 7|
ZEAF0| M= CSREEZ O[s2tAXIO| E(Freeman, 1984)0] &
ot CHAHEoZ BRE CSREESO| CHet A7t O|RO{FiCt
(de Grosbois, 2012; Inoue & Lee, 2011).

ZZ0l= ot= ZEEO0F AMYel AR 7|0l Cfgt CSR
250| st 45Tt AL AKX SHEE X|Ho|| ot
O AUALE S0l 22 ARl 7|2l of>Ato] CHat A
7t ZAE 0|F11 QCHHeo, 2016; Im & Lee, 2012; Min &
Kim, 2010).

SHOME Af2lE 7|Q9| Ci=7t AR 7|2 S &
of 7|1ge| nRE N3t F20| ERSICHe FEHO| 7|2
QICkFuller & Tian, 2006; Jenkins, 2004, 2006, 2009;
Spence & Rutherfoord, 2001). S}X|2t, AlS|X %HQl=tE(CSR)
of ¢lfts CHRE Of7|gel XBE0f A2l AF=7|Yo|
CSREE0| O3t ¢t =3 ESCh Aol AFXETHO|
AR 7[Yo| CSREEE AT AnE 7o 230
Chet H7o| Eo s ZZoICHFuller & Tian, 2006; Jenkins,
2006; Spence, & Rutherfoord, 2001). st=20M= 4 2
7|¥2 3009 o[ste| EO0| U= ZAIE USHH AR 7(RQ
42 509 0|ste| 2lE 183t ZAIS LUSIHCHSMBA, 2016).

A2 7|l CSRES0| gt A7t M2 o|fe= MAE
A RHAO| AT SHAZE UA7| UfZO|CE EEDE, T|ARQ| 2HE|Xt
oF ARFo| ZF0| Mt SEHOE CSREEE s 427t
7| R0 Z[EES0IM HMAIE Citz7|el CSRESO|
CHst G ZatE 2 &8st otA7t tte AS XA
8}ACHJenkins, 2006). £3%| 7|2 AFOME AR AlS|H
7|2l CSR&te2 #EZ|AtL} 7|YF2| XtE/dnt 0| 2f
of dAEl= 427t Bot CHF27[Yel CSRESH= CHE 7|
ol Zz3t& Xo|7p Ut BfRCHJamali, Zanhour, &
Keshishian, 2009; Jenkins, 2004, 2006, 2009). 12|11 A2
71899 At2|X M=tg2 X[GAtz|et OfF ZHSHA QietE
20| B2 oz YR LCHLee, Mak, & Pang, 2012).

ot=mo| S AAIAX= CiCh=7t AR M X0 £
AS0 = 7|E AFR7F Ho| gl AOICh CSRESO| A
o o|OjX| JiMut X|£HQl A & IEEQl ZiK(Jenkins,
2004, 2006, 2009)7t AU THE AnE FMYH L X|EHQI

g8 FHEE St YArRMS fof 0|=0| WA St
U= CSREFEZE FHH2=2 =AIL HE[& A0l S25HH
SIS A2 AR[H el £EE2 FA0|H 0]F2| CSR
232 FAYUX| Lor= TRt AUt
12. g5 55

= FF0ME oizEdEore AR Yol S8E
YOtED 0|52 CSRESS LfASIAL O[siRAXE 0|20
HIE S 1 CHRINQI CSRESS LOENAL SHAICE E3
=FE CSRESO| CHEH AIAFES MAISHAAL SFRICE

= g7o| SEE AW, =0 ARlH 7|Y SoA 2oyt
MY = Hoff A= 7|Yel EFS LOotEuAt SIRACt
W, ietEitgEore] AR 7| CSREFS| &S =
Sk7| flo 2lAF S O[X|0| HMA|El CSRESS &t O
BAXIO|E0| 273t0| CSRES LHES 2R/t 2MHA
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2.1. 71¥9| A=l HRES(CSR)at Ofsi2tA X} 0|2

7|92| CSRE ‘2|Ate| O[|O|L} HEO| 2|5t Z40| Ol 7|
ol AzlHoE Mot AFYE HOoFes HSCE Folgtn U
CHMcWilliams & Siegal, 2001). CSRZ52 7|¥Q| AHMAL
2 AHSID Af[Ho R M Qs HIELA 2#FZ2 FHXIAF
1 Use ASF LIEtGCHKotler & Lee, 2005; Jang & Lee,
2016)). Ct=X 7|¥o| &3oz 7|¥e Zt Liz2te| atd e et
I YgRsAS st CSREEES AAlstn  QUCKHHahn,
2015). CSRE=2 =&sta Cro|Ltast 2&E 7R 7|
20| X|Z27X| = Xststn Q= JiE0|CHCarroll, 1999). &
FEOME EE3H, XL, g3, YAEY 5 A
CSRE=0| Cist A7t ZZ0| LHEE|D UCKKang, Lee, &
Huh, 2010; Kucukusta, Mak, & Chan, 2013; Lee, Conklin,
Cranage, & Lee, 2014).
71E A7 Bo|M 7HY eS| ol O[22 OfsiEA
X}0|2(Stakeholder theory)(Freeman, 1984)1d Carroll(1979,
1999)2| 47tX| CSRXtI(QIFONA, F2|&, ©A, 2|1 ZH|
& Q0QN)o|CE O & O[s{atAXo|E0M= CSR2 2, 174,
XGAIRQE 22 F2 O[SiHAXE 2ot M0 MU
o Qd, 2elol =X|, sdEZ, X|FAZe] YHE2 2B =
HES HEFoZ Mo 0|2 MY & Y& CIRIANC
CSRZ=0f CHst ARIF FIME|O{ACHClarkson, 1995; de
Grosbois, 2012). CSRZ=2 A0iCt Cidst X[oz Lir
OfMCt Inoue and Lee(2011)2 ZI&ZHA|, AZEo| H, XAt
ol A, =4, CHEI}ZE LIFACE £S5 de Grosbois(2012)=
SHAX F3E, AR, CHIEo B2, AfR(eb X|FAte] &
&, 2N 2502 LI+
71FQ| T E AHEH J|ge| 1jF-Hutet CSRet=Ee| A
20| CHst ATt SRIZOMA Zd| o|FojF M CSR
250| MFEUE SHA7|, U8 /YEE R0
7|el FEEQl o|OjX|et FHEE =0 ZBEL0 UAS =+
o
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o St 22 SEHe ZuE HM2te A SYSIRAC
(Coles, Fenclova, & Dinan, 2013; Inoue & Lee, 2011; Jeng
& Park, 2016). CSR&ZE0| 7|l S8l ks OX=
20| S Ao SQO[HAXSHAH 7|l CSRES
&S d=ols A T2 2H7F Z[AUCE.

2.2. 7|92 Ats|H HRASS(CSR)I HFLAHOHM

7189 Alz|d MAZS(CSR)t HRLAHO|NME CSRES
of CHt 7|”e| =32 7| drtEN, OJC|o, EEs QIEY
ot Zo| ofyf AHRUAOM xHEE Sl CSREES Y2l
Z10|CKHChapple & Moon, 2005; de Grosbois, 2012; Jenkins,
& Yakovleva, 2006). 0j2{ £0[Q| 7|2H|0jA CSREZE 9l
EUlo|Lt EDME Sl 250 Yel= A0l S7t5k= F=A|0]
X2t o™ B2 7|YS0| &Rl CSREEAH=IO|L) HH
L&, 2JAFEHo| CishA & S0t Y0 s 4= AU
CHJenkins & Yakovleva, 2006).

OZ0|Lt FE0M= 7[¥el CSR&EE 2 Hildts A2 %t
FolAtof| o2t CHECL CHYESE CSREEO| CHsHAM Z|At=t
SIALE EEOME Sl 7|Y¥a 2HEEl S O[S A X0
A oftygt Edo] MIEIYFEX L2l= 20| 7|l o|n|X|E
JHMEAIZID T1e] Aol EEe s F0 UCt
L AntE MEsts ZsH0| =0tX| 1 Q/CHde Grosbois, 2012;
Inoue & Lee, 2011). O|0f 2}, CSREETH7}t 7|&S Hals|
A HABEALE A=A & BE0E HEE KNAIE|OOF 2=
O|740| QUCKChapple & Moon, 2005; Jenkins & Yakovleva,
2006).

CHC=0| 7|Qel d< CSREE =&, HM, M0 Cf
SAM 7|¥atEH S EX|0f| AXHSED QUCHHolcomb, Upchurch, &
Okumus, 2007). 7|E 20| = =2|At EAIO|EO| HXHEl O
2] 3AIEQ| CSREEZ2 EAMSIFCHChapple & Moon, 2005.
de Grosbois, 2012; Jenkins & Yakovleva, 2006). = E-Z20}0|
Me 052 dilE 481 MH[AE TOf5H| 2o &, ©
7], &8, RLEE HiE, 27| M2l § o 7HK| 2HEESE
2zt of4X| Hof gEnt ALY HIX|et BHE X|& Js
ot 4YE I3t CSREFE EUFCL ZHI|YLS KHEHo=
CSREETHE AIXfsHs 34! HAO|EE MEA THE0 WHE
2 ARMSHALL HIG2|THH|LE XY= X|CHHQF §=5l0] CSRE:
T E2E HMYStn QJACHde Grosbois, 2012). A2 ALZ|H
7|19 CSRetE HEE HMIst=0 UoiAM 23t xHdo| &
= QU= DA A SHOX|oAM ZEStA St Ues
CSRZEZLHES E1tn ZQO[SHEAXIO|A Z|AIO|A Erg=
st Qe CHYSH CSREEO| st Q1AS =0E = ULk
2.3. SICiEEAe| AqR AR[E 7|Y
spTAY 3 Y, 23 . 98 YrEY
A, CfE WA= CHYSt CSREES Ed| ot RUCKHde
Grosbois, 2012; Hahn & Kim, 2016). 0 & &3 SILIEO9|
42 Stz XM ol2ks &2 of2ff CSREs HH
2EME SoiM SHLEFOOM = AAZN CHEIIMYIIERE
oA HHMEZS I, Z0=R0FE TS HHLENL
2 HZE St QUCHwww.hanatour.com). SHA|DF ZhCH2RZRAL
detd Of7|2e Melstn o™ A2 ol SF 7tagt
S MEAMQ W2 B2 AR OfAAISO| d7[HAM o)
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Moz e AfD AMSO0| YMC| OlFF Tt EH AH|XE

A AN SHkel ST A HoM ARE S8
=252 ot7|0l= ohAEo| BCtn 2k RUICHHeo, 2016; Im
& Lee, 2012; Min & Kim, 2015). O|& S0{ AE GJSHAT}
SUM FF ZZ2IHO|L HEZS MBS0 ool B
StHLE CSREEZ2 MAXSE algt MEX|AZ k& 2@
0| glof X|&Hol CSREEE ol7| oz AH™Oo|CHMin &
Kim, 2015).

SHX|TF SHCHRREAMA 20RO AR 7|”C| CSRESO0| 582
o gat2 0jX|n el 1 5240| £25|10 ULt | g
CHEtaEAtd 2 X|9dn gdsttt X[ Mg Bt & &H
ZHoQO= X|YRIo| &9 A BL, 3= =3t EE A
5, AostEdeEs, X9EMH0 S 4ENY S CHYet 5H
O|M X|SlgtrMo| O|HFX| 82 QCHKIm & Go, 2011; Min &
Kim, 2015). 2|11 ZH20t0A= 7[#0to| ofLjzl 2+
ZHo| AMZ|H M ot WSSt xSt QUCL FHEFSZ
(FEHEHAY, (FEHOY, (F)MTHef2E S| AlzlH
7182 SHOHES SN XNGFUSHA Er= o|o| 7t
£ "Efo| S-S AHHE Rstn BELY| M2 2HT
0HE Hetstn Ef B3HE Olslistn MEEIE EFsH= o
e W8Sl QUCHKIM & Go, 2011). ME CHYSH AMS|H
7|20| X|gAtz|of OJX|& FEo| AKX RUCL O|oj et 2
S AN 7o EF2 FA0|H, ofmst AR Seig
2 o=X| NNz YotE et ot

3.
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T
3.1, At2E

AR | GRS ROIM HMSsh= 1672712 AtRH 7|
2[AE2016E 7|E)0f A= 2m27|gE NIz S
1672712] At=2lH 7|9 2|AE0s E3ols, AxX, M=,
QA ZHHZIMXIY, &, ME8d8s ME X HUE A S
= T2 MYLR 3= MEMTE A=Y 7[gez 25s '
UCL O T oI AGME dESh| flEh 2, o
&, Wm, =A, OMIE, AR, HAT|E, HEESHM,
‘=HE, BRI S 2 AIRUEat BEE FIYEE 0|84
MnoRel A=y 7|gs MG Rl ARH 7|ge
2 T 2 A= 12 7|YFO[AL a2 YYo=z OE
Chrt2o| 7|¥Ml= Ble A2 LIEtRCE

T OHW Gz 2EEdE AINel CSRESS HHEY|
IS 117742 AM2[H Z|YRIT AtEMI2l EHOIXIE SdHAM
CSR#H &€& YEE +USIRACEL A=lH 7| SLo|x|of
M CSREHE ALY =5, At Ay, ME7|AL 0N QAEF U
8 5= &°iM F2 CSREE W& T CSREE
TACRIZ AHEOIILHde Crosbois, 2012). gh=Ate|H7| AT
SHCZRH ARH TS &2 7|PS2 A=Y 7Y €3
of Chet Rt My S AFEE0| et &8s 7IY &
H|O[X|Of W= HMSot= 7|0l CHER=RAXIZE AFLH|ZE M5
AN SHOIXE 2ot BE BRE U= A= LERCL
= oM 1M7742] SCHREAREE ALY S 7Y
SHo|x|o] HAIE CSR ArgLHES 2016 128 19URH
20173 1€ 1027HX| Rt2E £Zdln LIES EMTIRULCE
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3.2 AtEEM

3= KGERE FELUY2EMHE(Quantitative  content
analysis method)2 At23I0 2313 CHKrippendorff, 2004).
= X

o

UM EALES +1E RS HANOE 2o 24

she clpuyoln] J|E EHlolME S| CSREES

24g o AMBEJE AFLYO|CKde Crosbois, 2012).

<Figure 1>0f MA|El HIt Z0| SHLHERHS 2l SEHAE
HAY IR E EM SIS CHKrippendorff, 2004).

MHE 17709 ZALe| S41 AO|EO| HESHA HAIE

¢]

rir

CSREtsS IYSUL). MFE AFEMOIM 2S5t A
AtO|EO] HMAIEl CSRAIY &S =elstn o™
CSReE W&0| Eug|a =X Lor= 2t =8
of 2t M5 CSREXE=IL &2 A= IMefE(of
U= ALHLHEON et 117742] S[AE ZROHULCE
AAZORS| MY S7|Y BAO|EN| A7)E CSRe
8, 0jd, 58, g0 CSRESS +USHAUCE. =, Of
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= Data collection design: understanding CSR initiatives of small social enterprises in hospitality and

Step 1 tourism industry

« Data collection: utilizing the list of small social enterprises offered by Korea Social Enterprise

Step 2 Promotion Agency (2016)

« Data sampling: developing selection criteria and using keywords related to hospitality and
tourism industry such as tourism, travel, camp, festival event, event planning, traditional Korean
Step 3| culture experience, forest experience, cultural heritage

- Data coding/analysis: listing of the CSR initiatives of selected small social enterprises (n=117)

Step 4

frem the official websites and analyzing the characteristics of the CSR activities

= Results: classifying all CSR initiatives based on six categories of stakeholder theory and the small

Step 5 social enterprises’ main business lines

= Providing quantitative content analysis findings

<Figure 1> Characteristics of small social enterprises

<Table 1> Characteristics of small social enterprises

Item n (%) Item n (%)

Job creation 61 (52.1%) Seoul 22 (18.8%)

Social service provider 6 (5.1%) Incheon 5 (4.3%)

Business purpose* Log:\lleﬁgggeunr;lty 14 (12.0%) Gyeonggi 10 (8-50%)
Mixed 13 (111%) Gangwon 8 (6.8%)

Other 23 (19.7%) Busan 7 (6.0%)

Tourism and Sports 40 (34.2%) Ulsan 4 (3.4%)

Social Services Cultural art 38 (32.5%) Gyeongnam 3 (2.6%)
Cultural heritage 5 (4.3%) Region Daegu 4 (3.4%)

Environment 1 (0.9%) North Gyeongbuk 11 (9.4%)

Education 11 (9.4%) Gwangju 10 (8.5%)

Cleaning service 3 (2.6%) South Jeolla Province 7 (6.0%)

Sanitation 1 (0.9) North Jella Province 6 (5.1%)

Job Others 18 (15.4%) Daejeon 3 (2.6%)
South Chungcheong 7 (6.0%)

North Chungcheong 5 (4.3%)

Jeju 5 (4.3%)
No information on the homepage of the company 28 (23.9%)
Company Providing CSR activities on the company ho;ga?igeg, but no specific information about the CSR 36 (30.8%)
websites Providing CSR activi_ti_e_s on the company homepage, gnd s_pecific information about the CSR 53 (45.3%)

activities (e.g., reports, newspapers, interviews, magazines)
*Categories of business purpose and social service are classified by Korean Social Enterprise Promotion Agency.
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o= I
S Stal, O|EXQl 2ME HIEC=E JiH g H=E
IYSIACE £, ZIH|D2E HESHD, S2%t A28 HIE
o= §jMet 4= QI E B}UCKRourke & Anderson, 2004). £
A0 M= O[S ZAHXIO| E(Freeman, 1984)0| =310l o4
4ol ZIH|n2|2 BFSt0 CSRE&E2 E4E F&Estn F2
CSREE2 T2oIRACE oM 749 7IH|12|= SEEz, oIH
&, CHESNFHUAE, XD9HRLUE], ZHLH, &420|ct
2Mo|AnE= Ehed| Xtgel HIE4E XNIdh=m aXX|
oo AHYBEMZ Sl FES ZUE TESHX} SIRACE
A2 o Yol AFEXe ol =&kl XRE AYSIZCH
MEIEE £=0|7] o A7 EXEI0| YAIOIEE EA5I =
=& Z0E ME Hn xSEH Eolst 2t S8 ¢
MBZ|EE = 4= QJEE SIUCKKrippendorff, 2004).

YELhGEAZIY| EFNS £017] StM RTRRO| B

2 ARH 7|gel S92 <Table
b SN =7 AlRIH 7||o|
MBEEHS HdHEH ZAZNSE(62.1%)2 27t 7t 3
0 7|EfH(19.7%), XIAAMS|SHE(12.0%), SL(11.1%), At

o o

Me 2EE23(34.2%)0 7td 30 Z3}0=(32.5%), 7|Ef
(15.4%), 2=2HM(4.3%)2] =22 UEHCL XFE2= ME
(18.8%)0| 7t G2 HlEaE XXSIYN B5(9.4%), E7|
(8.5%), &5(8.5%)2| =22 LIEtHLCE

HIEHE MY 7|HS SOM FHHC CSRESO| CH
M 2HOIXE 83l §2EE MIst=A ot 2, 10|
X|E T3] He2lotR| e 2As 2874(23.9%), CSRESS At

FULZOM Fa ALY EHE2 ZREUCL SFOA
(n=10, 8.5%), BIMAZEXALRA(N=7, 6.0%), =EH/ZHE(n=5, 4.3%),
O|2EH(n=3, 2.6%), TAISHIZSFYAN=29, 24.8%), F|°f
AZCIt2S(n=21, 17.9%), MESE3Hn=25, 21.4%), 2|1
MEl/sE=22(n=17, 14.5%)C 2 & 8712o| AIAFIE| D2 L}
FRAC.
SYOHARAE BRSO X He|
St E|=E X|GFR0| XA ojds ¢
oldls FGEE F= IS o X
P2ZYENER XGFL RS S UA]sts AY
ALt
HMAZEAYAE SEES K 2SOHN HMAZES
UA=E F2 X0 NHHAE Cfolstn Aen
1A Cth7|2FE 20l €2% FO2IF50 tiet WES
2SEZROYMS HSot ULk ==AHE MPR=
HEOEY A8 MSstn Az Z2I4g M3ste =5
2 022 295k NY9FUS0| L= S3H| 030\t
Oz BIAIUAE ClzBBFRAIAZED =elAtrt =LY
U Y7IX2E S = U=F 2Hske Arg =¢l
SRS 2ot QRS AMB|AE I8l S=0| AFSID U= 2
=0S2 Hdez ogs9gelez &gopy| 9 Z=2I™s
HMEstL ACE TS HEZ=HEA AFREAE X|G=A|, 2l
M, 4T ZoFIAE 2YStn TIIoHH, AAREH| HES 3
FAYU AHSAUEE 2F0ts A0| F2 Yol A= LiE
WCE BHZZOF MYRE SOM 7H =2 HIES A5}
1 el &R XGFZHOMFE Uil BAWK] &7tk
O] =HQt BAZH FZHEZS XSol= A= LIEFRC.
FAAS IESHE AAE 2 E2taX|F HFAL A
255 7P, ojorsE flet S FAIE ot= AFRARSO|
YOfRIS0| SMESE 2 + A=E FHAMS JHEoHA
WFAI7|E €S ot ALk £ HOHASE FEE ST
2ot Ut HSEoHHE AYAE= ot=o| HEERE
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(30.8%), 12|11 CSR&=EE AtM| SHOX|of PHHC=z Z A 22 Z2UWS MSoo YEfer sEE HEE
W3t= BAb= 5370(45.3%)2 A= LIEFKLCY. AtZE BHE THE sitEE HY, Eofste sEuEes g
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<Table 2> Main business lines of small social enterprises in Hospitality and Tourism Industry
Category Main business line n %
[Fair travel] - Fair travel
1 - Local culture preservation 10 85
Fair travel, responsible tourism, - Local community development '
travel product development & training - Travel industry
[Leisure/Sport] - Slow tourism (reducing vehicle exhaust emissions)
2 - Bicycle rental center 7 6.0
Leisure & sport business - Exercise business
[Accommodation/camping] - Pension & Camping site operation
3 - Experience program 5 4.3
Accommodation, pension, campsite business | - Accommodation business
[Medical tourism] - Inducement of Medical tourism
4 - Medical interpreter training program 3 2.6
Medical tourism business - Business introducing foreign patients to hospitals in Korea
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Category Main business line n %
[Exhibition/art events/cultural events]
- Cultural event
5 | Exhibition, festival, event planning, cultural - Cultural _tourlsm_educatlon . . 29 24.8
. . - Convention, festival/event, event planning, event marketing
event planning business .
- Event equipment rental
- Performance team management
[I;_Z':ur? aciivities for wuinerable sodial - Event, exhibition, performance for residents in isolated areas,
groups, lower-income group, and the disabled, and multicultural families
6 . - . - Reading culture promotion act for the disabled 21 17.9
Business providing Leisure programs, )
L . . - Performance team of the disabled people
culture, artistic activities for vulnerable social .
- Theater business for older adults
groups
- Korean cultural tradition experience & education
[Korean traditional culture] - Korean traditional tourism
7 - Korean traditional cultural art content development 5 214
Business providing preservation of cultural - Old traditional house preservation ’
heritage, education, experiential programs - Old traditional house experience
- Cultural heritage, historical education
- Local cuisine programs
[Ecotourism/agricultural tourism] - Local community development
8 | Business providing ecological experience, ) Urban_— rural CUItl.Jre exchange programs 17 14.5
. ) - Eco-friendly agricultural products
eco-friendly agricultural products and areas . .
- Agricultural tourism
- Outdoor camps in rural areas
Total 117 100
<Table 3> CSR initiatives among small social enterprises in Hospitality and Tourism industry
CSR initiati I ial enteror Main business line*
initiatives among small social enterprises 1 2 3 4 5 6 7 8
Environment
Minimizing environmental pollutions by reducing resource use 5 2 0 0 2 0 1 4
Projecting wild animals and preserving biodiversity act 3 0 0 0 0 0 0 1
Minimizing vehicle exhaust emissions (e.g., public transportation use, bicycle 3 2 0 0 0 0 0 5
travel program)
Reducing use of disposable products 3 0 0 0 0 0 0 2
Providing eco-friendly experience programs in travel destinations 4 1 0 0 1 0 2 1
Managing tourist carrying capacity to preserve the destination 4 0 0 0 0 0 0 1
Supporting regeneration of local communities 0 1 0 0 3 1 1 0
Employment
Providing tourism job training programs 2 0 1 4 2 1 2
Providing employment opportunity 1 0 2 3 5 0 1
Multicultural families and vulnerable social groups
Providing travel/leisure activity programs for vulnerable social groups 1 0 0 0 1 2 3 0
Providing job opportunities for vulnerable social groups 0 1 0 2 5 4 0 1
Providing educational programs for vulnerable social groups (e.g., physical
. ) . . . 0 1 0 0 4 7 4 0
education, art, music, reading braille, sign language)
Supporting tuition fees for vulnerable social groups 0 0 0 1 0 0 0 0
Providing cultural programs for reducing cross-cultural differences 0 0 0 0 2 6 2 0
Providing health medical examination for vulnerable social groups 0 0 0 0 2 1 1 0
Providing shelters for vulnerable social groups 0 0 0 0 1 1 1 0
Local community
Providing programs in which local people can participate voluntarily 6 1 0 0 6 4 2 1
Preserving valuable local traditional culture, heritage, and resources 7 2 0 0 6 1 9 3
Assisting local culture and heritage preservation programs 7 2 0 0 5 1 9 3
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CSR initiati I ial enterori Main business line*
initiatives among small social enterprises 1 2 3 4 5 6 7 8
Building infrastructure facilities in local communities in rural areas 0 0 2 0 3 1 3 3
Economic prosperity
Helping local residents in travel destination gain business profits 4 0 0 0 0 0 2 4
Developing markets for local specialties 4 0 0 0 2 1 1 6
Developing financial support campaigns for local communities 0 0 2 3 3 0 1
Reviving local economy of farming and fishing communities (e.g.,
. ) - ) 0 0 2 0 3 0 1 5
farming/agricultural association corporation)
Product
Developing local tourism programs (e.g., natural & cultural resources, wellness
. . 2 0 0 0 3 2 2 1
tourism, cultural tourism)
Developing travel programs and leisure programs for local people 2 0 0 0 0 0 2 0
Facilitating physical education for local people 0 2 0 0 0 0 0 0
Providing local festival programs (e.g., traditional folk games, traditional music,
0 0 1 0 10 8 4 3
cultural art performance, complex cultural contents)
Developing medical tourism programs 0 0 0 2 0 0 0 0
Developing cultural art programs and consulting services for leisure and travel 0 0 0 0 0 4 7 5
programs
*Main business line:
1) fair travel, 2) leisure/sports, 3) accommodation/camping, 4) medical tourism, 5) exhibitions/art events/cultural events,
6) leisure activities for vulnerable social groups, 7) Korean traditional culture, 8) ecotourism/agricultural tourism
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