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Abstract

Purpose - This study empirically examines the effects of environmental dynamics(dynamics of one's own company, dynamics
of competitors, and dynamics of customers), within the franchise industry, on the dependence and conflict(dysfunctional
conflict and functional conflicts) and the business performances(financial and non-financial). Furthermore, we empirically
examined the effects of the dependence of franchise on the conflicts(dysfunctional conflict and functional conflict) and
business performances(financial and non-financial). Finally, we empirically examined the effects of the conflicts of franchise
(dysfunctional conflict and functional conflict) on the business performances(financial and non-financial).

Research design, data, and methodology — Our study conducted a survey on the managers and owners of the franchises
located in Seoul, Gyeonggi, and Incheon. The total number of valid samples was 230, and the structural equation model
was analyzed by using AMOS program.

Results — First, the environmental dynamics(dynamics of one’s own company, dynamics of competitors, and dynamics of
customers) in the franchise industry were shown to have statistically significant positive effect on the dependence of
franchise. Second, among the environmental dynamics in the franchise industry, the dynamics of one’s own company and
the dynamics of the customers were shown to have a statistically significant positive effect on the dysfunctional conflicts of
franchisees. However, in the franchise industry, the dynamics of competitors did not have a statistically significant effect on
the dysfunctional conflict of the franchise. Third, in the franchise industry, the environmental dynamics(dynamics of one’s own
company, dynamics of competitors, and dynamics of customers) did not have a statistically significant effect on the functional
conflicts of the franchises. Fourth, the dependence of franchise was shown to have a statistically significant positive effect
on the conflicts(dysfunctional conflict and functional conflict). Fifth, the dysfunctional conflict of franchisees was shown to
have a statistically significant negative effect on the business performances(financial and non-financial). Sixth, the functional
conflicts of franchises was shown to have a statistically significant positive effect on business performances(financial and
non-financial).

Conclusions — From the franchise industry researches, the environmental dynamics were selected as the preceding factors
and the relationship leading to dependence, conflict, and business performance were constructed into model.

Keywords: Franchise Distribution Industry, Environmental Dynamics, Dependence, Conflict, Business Performance.
JEL Classifications: C30, D20, L14, M10.

1. M 2
* This paper was modified and developed from the master's =W Z#Xo|= AHEE2 2008 ALE 2012E7K], <F 5
thesis of the first author. 4 7t FES| HEA 1I(EEL§ 13.5%)8 HO|1 Qom, £t &=
** First Author, Master of Business Administration, Dept. of
Business Administration, Sejong University, Seoul, Korea.
E-mail: hs0207dy@hanmail.net **+% Corresponding Author, Professor, Dept. of Business Administration,
*** Co-Author, Director of Research, Education Institute, Golden Sejong University, Seoul, Korea.

CATs, Seoul, Korea. E-mail: kshydu@naver.com Tel: +82-2-887-7077, E-mail: yujongpil@sejong.ac.kr



60 Han-Seong Park, Joon-Ho Kim, Jong-Pil Yu / Journal of Distribution Science 16-3(2018) 59-68

Al @HME2 AHS9 StCHfranchise business  transaction,
1 yee SoicteE FNTO M2 MES
SiE +Feg o & Qtt THHo=2 dme

| o A EE2 4~540| =3fot
Ch. 2|2 A 7tY¥=2 50l 60% F=7t 5E 0|2t Y 7|
kg JHXR 9Um, 1% EY 7|70 114 Djarel sluEsE

16%2 ED Q= 702 LIEFICHKIm, 2016). O|X 2 mak
QBT X|&SHY| EE Olf & o

Xo|l= 222t 7HHO|
Ltz FHO| HE AT 2tEo| Hojaty Zet 4= ot

g =0, 149l 3= SIFJt Ct2A H&i7tn ULk
Z, QIHUIO|L} ADIEEZ O0|8310] 7H2le| SNS(Social
network service)dj MZEo| ME Y ZJ|E ZRStL, 0|8 &
of PHEEEIH 52 HELHES 0|88tz AH|IIHE EQICKKImM
et al,, 2017). o|2{st nZ4o| 70| Ci35t7| Qs 7Y=L
gty MER oot A4E, 12|10 oHEE ME0of 5t
SEO| WsICh Eol A3 ZUA0|Z HES GA| M2
7t ™EFO|Lt O E HEfeZ2 RES| XEHE AL}
OZ20Ist 2| 2td Hgls JHUTE FO|A oY 2Ee=
Xt2 stCHMichael, 2009). O 2 EX&= ZHXo|= QEAMNA
2 ZUKXO|=o| 22t 7IYHO| ME2 =TE MENOIAM A
A0 Qs 4=oRE RN, RHE = AAHO|CE M2t
M AZ 2tE0| Hntof & HE CHY7L A2 2lX| QCt

ZUXI0|= FSASNN THER SR}
7t 7t ZE5t A48 g SoF StEo| W E oY 530
OFZtE ZZAPMEN AFEtol 5% MAQelo] 2 = Ut
(Harif, 2012).

Olet &2 2HdH3lo| ZREoE =751, X|STHK| ZH
Ko|= Al2HE H30| #EE MAAFS2S 7IUTL 438
ol xFE XE AP JHUERO| FAAEu 2HEE HE
o7 E0| =2 0|2CHe.g., Dada & Watson, 2013; Davies
et al., 2011; Rezvani & Hajifathali, 2013; Wang et al., 2005).
5, 24 SHEPga 22 2HE0) ME Sgade Mddaliez
At gt= ORIt HEiCE 0|2t LE0], 7|& ZUX{o|=
e MAAT = 7HUEel MR EHOT XFE0f U, o
M2 AotshXLt 245 20g 2 dod|ls 480 e o
T= 01 2FSICL PHECE HHEH, 252 CHXAA
TNEeE A5 A4S 0oz &=7|sX HS0| EXY
SICE SEX|2H D20 MAATNM 2SS 2-A aflS
2240 FI|sX 4EE FE MY, HEH2 482 &7
S8 439 gTs ©ESH AHO|CKPark, 2015).

metAM & ¢gts §0lM Am2Hit 20|, 7|1E Mld
o EFEE =S5IuX}, ZUKIO|= FSLMUAUNAM =2t FEfY
(RHAL SENE, B-AL SEY, 14 SEf)0] 71UFo| ofF
H ZS(Y7IsH dS, =78 Z8)0l ot g2 0%
=X[? £ O|S0| CHA| 71YE-o| AFHIHIYFH dat, Hi
HEHE dahol| omst S OX=X§ HSHeE Y3}
X S D205 2 AFRE S 4% sEHs A &
M0l BI15t Ue D ACHO| &3, ZHXO|= 7HEH
=0| 14S0| & WE H0| OfEA CHXSiof St=X[of Cf
ot AQXQl dEHE MAlS] & A2 HQIC) D ZHXL0|
Z JtUERTL 7SN XEEQ ASHAE RXISH=C
A0, iR Q% 455 FEE MSsH & &= U30| HELL

Ho rir rir

il
jru §
o

2. O|2% iy
21. 3 EEjN

oty HolE dZ= =t SEfd2 ARt ot Crekst
0|2 AL Ch M =2 AFOM= FE Dynamism
(Achrol & Etzel, 2003), Volatility(Ganesan, 1994), Variability
(Dwyer & Welsh, 1985) S2| 202 AtEL] LiCt 2|1 =
W dFoiM= =8 SEfdo|Zt BO|E AERHCHLee, 2012).

=t SEfMO| o|0f CHSHA| Suarez and Lanzolla(2007)= ‘3=
Q| 20| XIF Hglst= HEEln 2SS D, Bies et al.(2007)2
‘SHH0| XfF HEElE AQEM SMMEQl A stHo| HEd
M, 2|1 Yi, Ngai, and Moon(2011)2 ‘“AZAIRI 17Ho| o=
=7tst s FE, = A Lol Beiske Sibilel Feetn
HO|MCt OX|24HO 2 Simerly and Li(2000)= 7| Q50| S2Mf
1 e 'BHH0| 4| HSSh= 222t USIICE A=, =l
Ao|= FEMAUNM =HE SEfER 71U Eef JHUE 7t BAE
FoletEol] ksl Q= Mgt Folg 5= QUCk

otd SEjE2 =tguato] Sd Aes o 7HX| aaS0|
SRS HZE0f AL, OJ2fo) Lojd s A BH3E o|F
5h7] of2{e], =& EgddE FIMA7|l= S8 #1 nt
(Lee, 2012). 12 QI Brown, Lusch, and Koenig(1984)
Oj2gel ofxst7| of2{2 =tauztz Qs 7| ZIXtel 4Y
o 22tAM0| SCH=ICtn 2SHRCE 12|21 Anderson and
Weitz(1986)2 2tZ2| =440l 7|2l oAMAEE ofEA
Sk, =dslor o uto| MYut Y o AFSH| of
A DHECHD FESIRALCEH

Ot 0| Ao HEHE MUAFLSE HIESE & =F

o

uy

OlME &8 SEIEES Halsts &tEE o557

2 oI5, Anderson and Weitz(1986)2] MAAHIE

St AtAR SENAY, A™AL SEfY, ‘0 SEfE & T M
71X EHO R HmEDX} oiCh 24 XA SEfEE 7

o ME H OAE M2 HE0| kM 71YEHO| UK
SSAY Q018 TICL CHEo2 ZHMAL SEfdo|zh A
Mol ZMANZT Y Tkt OpAHE M2 HFZOof MM 7t
WEO| QIX[gt= 2= 20l olOjsict. OX|dtez N
SEf 0|zt AH[XEL| &7 Holet AH|IHE B0 [MEA
71¥EOo| QXS 2&4d 2218 DICL

22. 9=

o|ZFo[Zt M EHA o A0 XpAQ| 0], E= HutE sl 4
Ciekel M2 214 9 MESH= FEE Fo|EICHBordonaba-
Juste & Polo-Redondo, 2008; Yang & Ju, 2011; Yi, Yeom, &
Seo, 2015). O|2{3t Ho|E ELHZ Tikoo(2002)= ZZHXIO|=9|
250t JtUWHO| X[k QIES 7HYHO| =Skt SH= =
BE 4= o Ao Eest oEEEE Fe| LHEl HE Ck
2|1 Grewal et al.(2011), Tikoo(2002) SA| 1™ F=7t 71l
el ZEE 7| s 25t HARXIE ool st e
£ o|E0[2t FoFCt o= ot 7|E MAUATLE 7HERS| A
HE M, Bordonaba-Juste and Polo-Redondo(2008)= 2|Z0| A
2iet 2hE ATHHO|A XSdle s A dEe| A7|of ot
2 AFECtn TIQCE Ol= HOiol7 S2AtAS Bo| |
SolH M2 QERTF OF HXY uXSH7| o{F@ChL 2Lt
ICHEOA S2XtE HA M3stH Mg oEx7t =ot

ok

0x



Han-Seong Park, Joon-Ho Kim, Jong-Pil Yu / Journal of Distribution Science 16-3(2018) 59-68 61

AN &lAH wWH=EICtD SERICE EESH Lusch and Brown(1996)2 74
2ff HCiarel oELIE oM ME0| Cfgt 0| HX|4, O]
of 2 HA0| #X|7| {20, Eest FEueh QAIAEO|

£0Y & IS8 MBHo2 gt
|
23. 45

4e2 Sl QEo| stdoz Qls TEF LHOJA st
£ 7% oEf2tn oI 4= UCKTikoo, 2005). L3t F&
Z4S2 ozt AL LYo FHJ JHele &
HEEO|LL s&st= W0 CHE FdRel WlE QIX|SH=
ME2F ™o|Ugl Hb UCHAntia, Zheng, & Frazier, 2013).
Winsor et al.(2012), Yang and Park(2016) SA|, SEZHZ At
OlM & Ztoll &3HE 7K|ALE, HSHE FO A 252
HI§A| = WES 4S0l2H Lotk
0|2} &0, Frazier and Rody(1991), Bucklin and Sengupta
(1993)2| ATojME= 2SS THUKHRO| Ot CHHAZIEC R
tF510, SN 28l #EE ZS2E LF0 GTE Al
ULt EESE Menon, Bharadwaj, and Howell(1996)2 Z4SS =
7|5™ ZS(functional conflict) i} 7|5%& ZS(dysfunctional
conflic) 2 Z2[ot FZ, 0l2{st AS0| Hotof oA S
OX|=X|of CHe M5Ho=z 2MJUCE
M A7|sd 242 AHiaAol U0 7|Y 7+ CHE QAL
48Rt MABEES St S0 HTHHoA Mozt 24S
AoyICh Ol2fat YI[sH HS2 HEE AJAZIAL 37
A UBLEM, 2BHoE ZAA HIYYER HSS F
CHThomas, 1990). A=, QAIZAN 1PHE Hiefiste 247t
CHRuekert & Walker, 1987). &, 97|sd Z52 42 #
ol gl 22E AAAF|, HESRE 2Ulsts ds
2 Fote S HMEQ FEAIAHC| H 2235 Xefsict
olof Hlsi =7|sX #&2 st &st ofo|C|of, 23,
Al =MIF 2 E|0| QT (Menon et al., 1996), 280l =
Ao EXfst= HEXQl YEjo| A-SO|CHPascale, 1990). =
788 462 42 FHY o gt oMAECR QI
HE mst sk 2EESEA| GHECKBaron, 1991). 2|1 H|QHE|
ACHEo| Sxet A4 QA WFZ Ofsfet
= A = EFE #1 UCKTjosvold, 1982). st ZE
THE 7t nE N2let A4S sES ¥ + UAEE BE
£ 2 = 20| =ICKSchwenk, 1989). O|H%
Hol &5t ot Yol EHEl= HEf2tn e = ot
(Tikoo, 2005). 2tN #=7|sX HS2 F&& 70| E

-—

0X i rot ot

i
n
R

Z4A7|D, Ye@g, J20 DF Mo 22 ASS ¢z
g 4 9t HNS WSO TFELL

2.4, AGMT}

Hewett and Bearden(2001), Lim(2016)2 AYMHIIE 7|2
Hoz MEM Mu, O2|n REZE 7R 7ol A X |
SOl HItE2 He HXYEH Mut § 3 F K2 =S
o QUCE M R ot AR a0 0iE, oiE7|0k,
M0, =28 S& LSHH(Choi & Suh, 2017; Hewett &
Bearden, 2001; Hibbard, Kumar, & Stern, 2001), H|X|&X A
It HefEtA TEUefel THE, AE|, A #H, 28 44
S& 9|0|$tCHCannon & Perreault Jr, 1999). EESH  Kim
(2011)2 REZE2 MutE HEXMCOE =olg £ U= X®
= & datgt st{a, datsoln Ml dhtet FESt
SCt. Mohr and Nevin(1990)2 ZAJMIIE DHEN; 22
A NMeob R ditet 22 FEN M2 FLE5t0] He
2HCt. O] HHO|= Lingle and Schiemann(1996)2 H|X{EH o
o F 040E QO ZEHn, MEH MutoME HEIHK]

ME|=E EBRICE O|F 02 ZAFHuo| U0l 01 =
FECE HUIICEL mMEtM 2 dAT0ME 29t 22 0|2
7182 Higteg2 AYEE A MEXE dutet H|XHEA
12 L0 AMHE X SO

ox Ao o

3. Y
31. 942y

Ot Z0| &2l O|2X HiZO|A &m= F2 H=9| Of
24 7ig A 45 dFZENE HEReR, & gys ZHX
Ol RSUYUNM 28 SENSRAL SEHY, BEA SEHE,
1 SEfQ)0| oEN ES(FVISH ES, =7|sH &S
BYGHNFH, BIMFH)0| ojtet Feks OX|=XE 2T
Moz HmENX; oitt. Eoh JHYFEO 9oE0| 2S(F7|s
o #S =718 Z38) dEH 7Y, HXFH)0f ofy
ot g2 OIX=XE d3H2=2 HdEENX}; oitt. OpX|3fe
2 Jt¥gel 259718y &S, =7|sH Z85)0 8ddut
(W75, BHIXMFH)O| oftHet FeE DX=XE HSH2=
AMHE X SHCL RN 2 A= <Figure 1>3f 20| ¢t
2EE 750 =AMt

r
|
:

~

il ——— Dependence
1
i{| Dynamics of One’ s H1
Own Company
Fe————————— A S —— 1 s ss s ss s ss e ———— 1
1 ] 1 ]
' ; : : : :
Dynamics of H Dysfunctional H H . . H
Competitors H Conflicts ! ! Financial i
> E ] i
D i f He : F 1 : : :
ynamics o ! unctiona ! ! e . H
! Customers A Conflicts ! i Non-financial i
le==—=——=—=—====——=—- e i lemm=========m===e=— i
Environmental . Business
p—— Conflicts | Dactar= |

<Figure 1> Research Model



62 Han-Seong Park, Joon-Ho Kim, Jong-Pil Yu / Journal of Distribution Science 16-3(2018) 59-68

3.2, A7

3.21. 24 SEjMTt ol&E

Bendapudi and Berry(1997)= AMH|A H|Z&H 2t &AE
FXH7| flot GToIM 2t SEf0| HE+F TREHO| Ciot
O|=x &= ZOFRICID YSIACE 2|1 John and Weitz(1988) <
Al Al 2HE1F =23t40| B3t W2 HaletE, M|
A ABOM 2Eet 7HUHE 7F =t SEfHSE Qlsl =87t
S Y71H oE HAE XFEHLE /X H LHSIHD &
18}RC}E Dahlstrom(1990)2 14 SEfMO| =242 ZZX}
7b ZIIEQl BAFXO S A JHKA EeEM, 23
42 FTdYAS0| IS0 et 2FEO| =OFEICI FEUCE
Kim and Lee(2007)= H|ZYM(O|AMLl FONKIQF 22X 2+ &
7|X[gdo] Cist AEAFoIN =t SEfEE =4 XA+
SaARl FOfXto| Cist oIEZ7F FORRIC EsHRACE
Kim, Kim, and Sung(2009)2 ZX}O|= A|AHIOA 7™
THASf o|=of Chot ATFE AL, siE AFME =HE
SEY =F0| ZIIeE 71y 220 Cist 71WHEel olE H
EOF ZORRICH LSHRACE [MERM AN HEHE MAAT At

2 Byeld, 31 22 JHEe MEE 4 Ut

<7td 1> 2 SEfE2 2lE0| F(+)el IS O/E Aot

<7k 11> XA SERER 2E0] F(+)Ql Ik OjE AOICh
<7td 1-2> FEA SEIE2 2E F(+)e IS niE

Z0|LC}.
<7t 1-3> 2 FEE2 Q=0 Y(+)2| Feks O Zo|ct

322 &E SHEM Z2S

28 SEg2 2Eeso] Sof A= 0g 7HX| 2430]
=ToA HZE0f A4, Do Lo Y B HeE oS
5t7| of2ifl, =2 EgdgE SMIPIE §d& 7 U

. 2 QI3t Brown et al.(1984)2 O|2fo| 0|=s}7| 02

m
-— - .

stadstz Qs 7| dYXte| dYol| 2=tddo| SHE =
Qeg Esh "t QUCL 2|1 Anderson and Weitz(1986)2
StEo| E2ado| 7|l oA S OfEA Sk, Aot
o Dpjo] MMM S wek AP Of2ie, o7ISH
252 xofg 4 982 AJEIYCL Joit 27|15 259
42, Holste 7|Yo| 2HEo|L Al =HE H3tol| Tish 22
Hoz ChNSH7| Qs MEZe| CHetLt o|HdE &ESHA BH=
I, SEME =Y = 988 FHSIYUCHMenon et al., 1996).

= T
kM QoM &2 AT ZuE S, thEit 22

<7td 2> 28 SEid2 230 Rolst IS 0/E Ao|ct

Efd=2 471y 230 d(Hel I

s 0/E Aolck.

<7td 23> 17 IEIE2 97|5H ZSol d(+)el S
2 0j& Aojct.

<7td 24> XA SEIE2 =718H S0 R dgs
o2 Zo|ct.

<72 2-5> YA SEIE2 =7|5H ES (e I
= O/ ot

<7td 26> 07 SEfE2 =TI ZSH F()2l S

0| Zo|ct.

fjo

3.23. o|&EN} EE

Kumar, Scheer, and Steenkamp(1995), Kim and Oh(2007)
of =M, ojFES| Swdo| YN 7ol J7HE |ty of
£ S &S0l Relet g DE = At =ESIYCE
Gundlach and Cadotte(1994)2| HRO|M= 9|&EQ| 2+YO| H|
YN 2t YN g A0 23y, HFXeR AU|s
X #4S2 E0FCI HISIRCt HHH, O|F0| =0t 42
d27t MES 26 27|sH 280l S0 = ASES HAW
Ct. Chun, Kwon, and Lee(2011)= TOfAAN|QF EHONRIN| Z+O|
ZAOIM HONENQ o|F0] HESE ZOfUMAS 252 &

7

OlEE ZIE =E3ICE 5 97|88 €S2 ROoHX|L, =7
SN Z52 S/fee olnleit). W2t oM o HAlA

T ZWE T, 12T 2L Thg MIFT + At

<td 3> QE2 Z30| RSt S

[

<Hd 31> TS oy|sH 25

o = o
Zio|ct.
A
<7td 32> o|E2 &7|8H ZS0 F(He s njE
Zo|ct

3.24. o|&E1} AHMEu}

Lusch and Brown(1996)2 £Ho} JIWH 71 AT O|EQ|
=28 MEQ| L¥Ho| ME 20| HX|7| WMo, st

= T T
P 712|508 ZaAZoZN, FEHIE BINMZE = AS
£ 9|OlstCt EESH Kim and Bang(2014)2 SEQM|0| CHst
O|E0| A&Lt 1o 0|l g2 RAISIEL, 7Dt 9
EFEI 228 ik B76te AR LIEIRCH MEA
oA AmE ML AnE FostH, Ch81t 22 JHEe
AEe = ULk

o
2 4 982 Busiect 5 oL EHo JWHY LS
:
L

b 4> ojES ZEMI0| H(+)2l FekS 0ja ol

b 41> oES MEH Mujo] H(+)o| ¥Ee 0H
o|ct.

<Ibd 42> oES HIHRH Mt H+el ¥ 0|
70|ct.

325, =1 ZGMD}

Sterm and Heskett(1969)= =7|5% ZS0| 7MRl9 F
HE AA” MG ZNEN, HOE WMAZ|= HE I
200 BastQict 2L 97|58 282 48 Fd|EQ
AEEQl sldME 2oy 37| HEO= 253 2482 o ¢
FAIF, AHEE GHIBICt TSIRACEL 2=, dEHUE da
AZ|l= fl9lo| EICtn FXSH Z40|Ct Robbins(1984)= 744
HOl 4359 HWEfQ =7|s™ H4S2 7o SrEHY =&
O |1, d1tE =0l & 7|0E THCHn USHQICE HiH,
A7|sX S22 7|9l HutE XNilste @ARM EEQT
ZS0|2tn FYSIUCE MEkM oA Ao MAAHT Zat



Han-Seong Park, Joon-Ho Kim, Jong-Pil Yu / Journal of Distribution Science 16-3(2018) 59-68 63

<Itd 5> ZS2 AFdao| felst g2 O0/F ZO|Ch
2 X ol

M 51> A7ISH 2SS YR Ml 22| FES
o] Zo|ck
M 52> YIS ZEL HINSH NI 209 ¥

2 02 Aojct

<7td 53> 7|58 #S2 MFH dutol Z+)o S
2 0j2 Aojct

<7td 54> 7|58 #S2 HIMFH o F(+)el I
s 0/E ZAolct.

33. 40| 5

2 oTE 7| MYKITOIN AISE Wi4ol SYYSS 2
oiTol O|=0| W Ymekt B, ARgSISICE 1a|n B
82 zyuee ois 58 HEE TIRIC ety 2
40| 82 ZHYSL <Table 1>1 20| H2lSHRACH.

<Table 1> Survey Measurement Items of Variables

Number
of
Questions

Variable Item Source

Marketing strategy, sales
One’s | strategy, supply
Own | environment, perception 4
Company | changes and responses of
our company

Competitors’ advertising/
promotion strategy, sales Achrol
strategy, new product 4 &

release, changes in Stern
strategies (1988)

Environ- | Competi-
mental tors
Dynamics

Changes in the customers’
favored brand, changes in
the favored products/
goods, change in the level
of quality/price, changes in
the customer responses

Customer

Importance of operation,
help from the head office,
brand image of the head Kang
Dependence| - | tice. relationship with the|  ° | (2011)
head office, and the

sense of community

Avoiding information,
disagreement, cost
wastage, effort/waste of 4
time in relation to the
head office

Dysfunc-
tional

Menon

Exchange of problem- et al.
solving information, (1996)
cooperation for conflict
resolution, communication
for goal achievement,
conflict prevention

Conflict

Functional

Financial Profit and sales of the 4 Kwon
inancia (2010),

Business franchise )
; Shin &

Performancel Non- | Overall operational Yan
financial | efficiency of the franchise (2010)

3.4. RAMCfAL Gl RpZ2F

£ JA7o| A2 ZaKo|= JHUHE A
E F(OfYX™ =Zgholch Mt M1t Z7], 1
Of AFste ZHMXI0|= 7HYH FE o2
AlSHICE X|E 23550 HEX|E HZESIRD, O|F 3= 4
EX|= 2355(100%)SHCt. 2Lt 3|4=E MEX| 7t2h, 48
g=50| FEtE 585 HQsti, XF 230F(97.8%)E SHE
Moj| ArESHRICE Olet &St QIFEAN £42 <Table
2>9} 20| He|StRACE

<Table 2> Demographic Characteristics(N = 230)

Division Item Frequency %
Gender Male 163 70.9
Female 67 291
20's 8 3.5
30's 77 33.5
Age 40's 52 226
40's and above 93 40.4
) Below college graduate 84 36.5
Education College graduate and above 146 63.5
Services 40 17.4
Sector Dining 110 47.8
Sales 53 23.0
Wholesale and retail 27 11.7
Less than 1 year 62 27.0
Operating Less than 3 years 71 30.9
Period Less than 5 years 80 34.7
5 years and above 17 74
Less than 1 year 26 11.3
Contracting Less than 3 years 148 64.4
Period Less than 5 years 40 17.3
5 years and above 16 7.0
Less than 10 pyeong(33m’) 17 7.4
Area of the| Less than 30 pyeong(99m’) 162 704
Store Less than 50 pyeong(165m’) 23 10.0
50 pyeong(165m’) and above 28 12.2
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41. MEZ[=Q} EfEE

2 A0l Zzte| ES0| het Alzlzer Elgte A
D= <Table 3>3t 20| LIERYQICL 94 RE o]
AsE 22 0.8 O[4o® LiENLY, Al2lEst 0§19 | Liets

Ch J2|n EpE HB0) 0| BN 90l8MS MARD,
£ H47t B2 OIRE 2 HaHE Lo 242 WU
Hm,

Ch. =4Za, ZE 200 292 FI}FMA>500=
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<Table 3> Reliability and Validity

<Table 5> Hypothesis Test Result(Supported/Not Supported)

vt SO i o ol | " e =
: *143.780(p=.000 H1-1 |One’s Own Company Supported
. Oges Own 4 889 )E:If= 46)., GFI=.§09,’ H1-2 Competitors — | Dependence | Supported
Dynamics/Competitors 4 908 | NFI=.925, IFI=.948, - [Unes Lwn ompany _ upporte
TLI=.924, RMR=.066, H2-2 Competitors — | Dysfunctional | Not Supported
Customer 4 .862 RMSEA=.050 H2-3 Customer Supported
Depen- ) 5 912 ) H2-4 |One’s Own Company Not Supported
dence H2-5 Competitors — Functional | Not Supported
Dysfunc- 4 945 X2=152.727(p=.000, H2-6 Customer Not Supported
tional i df=59), GFI=.906, H3-1 Dysfunctional | Not Supported
Conflict AGFI=.855, CFI=.966, H3-2 Dependence ~ [ Functional Supported
Functional 4 .943 NFI=.945, IFI=.966, H4-1 Financial Supported
TLI=.954, RMR=.043, Dependence - -
RMSEA=.083 H4-2 Nor.n-ﬁnar\mal Supported
Financial 4 956 | ¥*=47.316(p=.000, H5-1 Dysfunctional _, | Financial | Supported
BUSIneSS df=10), GFI=.948, H5-2 Nor.\-ﬂnar'waal Supported
Perfor Non- AGF|=.854, CF|=.982, H5-3 Functional N Flnan0|al' Supported
mance | financial 4 942 NFI=.978, IFI=.982, H5-4 Non-financial Supported
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ZEA BRENS AL M JHEHS0) Qlo] ROl
Motz = x=8.030(p=.090, df=4), GFI=.991, AGFI=.923, 2 7= ZUR0|= FSLY0M 2 SENY(RIAL SEY
CFI=.996, NFI=.992, IFI=.996, TLI=.970, RMR=.014, RMSEA , BYA SEY, 07 SEIY)0| THEFHl olEnt Z2S(HY|
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Z Zit= <Table 4>, <Table 5>Q} Z0| H2[FHCL

<Table 4> Hypothesis Test Result(Statistics)

H Route S:C | SE t
Hi-1 | One’s Own 410 | .058 | 7.156"*
Company
H1-2 | Competitors| | DePeNdence o1 066 | 2,915
H1-3 | Customer .163 |.060 | 2.660**
Ho-1 | One's Own 158 |.072| 2.526*
Company .
H2-2 | Competitors | | Dysfunctional = a337"576 | 0.545
H2-3 | Customer .366 |.068 | 5.966***
Ho-4 | One's Own 058 | .074| 0.861
Company — Functional
H2-5 | Competitors -.093 |.078 | -1.416
H2-6 | Customer .076 |.070 | 1.140
H3-1 Dependence| — Dysfunctional | .216 |.075 | 3.331***
H3-2 Functional 451 | .077 | 6.398***
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H5-1 Dysfunctional| — Financial -.168 | .048 | -3.308***
H5-2 Non-financial | -.208 | .044 | -4.476***
H5-3 Functional N Financial 490 |.051 | 9.621**
H5-4 Non-financial | .485 |.046 | 10.446***
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