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Abstract

Purpose - The purpose of this study is to examine the differential mediating effects of three dimensions of buyer trust in the
influence of supplier characteristics on the relationship performance. In this study, transaction characteristics were classified
into competences and assets. The corporate reputation is considered as intangible assets, the customer-linking capability is
considered among the competencies and transaction specific asset is selected from tangible assets. This study is also to
examine the moderating effect of technical environment uncertainty in the effects of integrity and benevolence on the
intention to continue trading. This study aims to provide a guide on which dimension suppliers should manage and how to
improve their trust in order to maintain business with companies in technical environment uncertainty.

Research design, data, and methodology - The data for the empirical analysis of this study were obtained by interviewing
the 274 purchasing managers of Daegu - Gyeongbuk small and medium enterprises. The items used in this survey were
partially modified to fit the characteristics of the B2B industry. The reliability and validity of the variables were analyzed
using SPSS 18.0 and AMOS 18.0 programs and hypotheses were verified through the structural equation modeling.

Results - In this study, reliability was examined by Cronbach 'a test. Composite Reliability and Average Mean Variance
extracted value exceeded the baseline values. As a result of hypotheses testing, the hypothesis that the transaction specific
asset will improve the benevolence and that benevolence will improve the intention to continue the transaction were rejected
and all the other 9 hypotheses were adopted include 2 moderating hypothesis.

Conclusions - This study shows which dimension of trust suppliers should appeal to the buyer according to the uncertainty
of the technology environment in order to maintain the transaction with the buyer. competence and integrity are important
when technology environment uncertainty is low, and competence and benevolence are important when technical environment
uncertainty is high. In order to improve competence, corporate reputation and transaction-specific asset are important. To
improve integrity, corporate reputation and customer-linking capability are important. In order to improve benevolence,
customer-linking capability is important. And various implications were discussed

Keywords: Relationship Performance, Supplier Characteristics, Technical Environment Uncertainty, Competence, Integrity,
Benevolence.

JEL Classifications: L14, L21, L22.

1. N2 oz 2510 MEFe SHHE |RAISH| 2SOXEHM, HF2
71=30|LL OgaAntoz FOXQl FWRIAE FoH7(7t

=4 B2B J|YPE2 28 7|29 Tget ST 4H 8 © of2{X|2 RAtKDoney & Cannon, 1997). B2B A|E
oM Et7|7+e] ZY™HA 1KKhudadad, Tahir, & Jan, 2018)

* First Author: Doctoral, Student, Dept. of Business Administration, HO= 7|1Y 7hel E7|&o|n oPdEQol Hay A |X|7t 7|
Keimyung University, Daegu, Korea. ol MENL LMol MHAMEOl AW QAR FZE[HAM FY|H
** Corresponding Author: Associate Professor, Dept. of Business Helle £2%t M 20f7h E|RUCHMorgan & Hunt, 1994;
Administration, Keimyung University, Daegu, Korea. Kalwani & Narayandas, 1995; Siguaw, Baker, & Simpson,

Tel: +82-53-580-6372, E-mail: htlee@kmu.ackr



60 Mikyung Son, Hyoungtark Lee / Journal of Distribution Science 17-4 (2019) 59-68

2003).

2 =20M= 7|E Ao F5 X 2ok o2l Ml 7t
X0 TSStaAt SHC) AW, AHAZ|EO|ES 2712 B2B 7|
ol XteotEl dEES Y% 2 AFS0| USLf(ex
Palmatier, Scheer, Evans, & Arnold, 2008), 7|2l°| & -2k}
Hut 7|YYHE HAECE FESI0 A0 O/Xl= &
g2 AmE o= BX| SCh =W, AZ(7F B2B 7|l 2
At gets OiXj= @y o7y Bs=ds 2 RS0
=Tt M| CHXEE NMAXLE defsr o7 =aF &4
S ¢F= 18| BX| f(ex. Kim & Frazier, 1997), £3| 7|
& S40 2AEIe| #AI0IAM Ao Di7f 2utE AREE
TE510] AmE A7 1R E=Ch OIX[YeE, 4K A
TS M0 £ UAe XF 2d =Y 0N 7|2t
Segol g2 e I2% o|F7t X[ AUCE ALt
71astd S2dol 2tE 2 B9l SR 2F/E 0
20f =(Srinivasan, Mukherjee, & Gaur, 2011) 735t A4
XSl 2 el 2K Xt UCh 4xp Aol 22 Qlsy
2 7|0 7|&H 2go| AHskA E X7 7|aedo| 2%
Aot HEo|M 7ol OAE MeF =& 2ot 7to|=2tel ot
20| AlZoilte TOIM 7|&8d 2240l =2 2HE0lM
71l M| Z2|of 2ot MAZF ! AFZE AlGSHEt SHCh

ot 22 Eado mat 2 d7s 3agArel Azl 54
Q01 7|UEH™, M IO, A SRAMMLE AZ5t0
Ol M f¢el0] A dutel Az X|& Qg Feks Olk|l=
Ol AOIM M XpE AZ|Ql XAHEA Oj7f 2NE HASSHOX}
SHUCH EESE ME2|7F A K|S ool Feks OiX|= o A
M 7leetd 2o 2E I E HBSIR; i

7| 4 E i (corporate reputation)0|2t E7Fot 7|0| Lot
OlSHEAIXIZS| 7IHHE HITHRE FTFAHULEM 20X|=
A&0|H(Fombrun & Shanley, 1990), A[Z+S &£ Z=Zl0| Ht
SHOR st 50| 2AHSHo RE Aol EH0| CHSHY
L2l HIIZ(Bennett & Kottasz, 2000), THA|ZHO] QIAIA|Z|A
L} BiSIA|Z|7]= O{ECHFombrun & Riel, 1997)= EXE X|
ook AXof dijEez 52 JHA40|HEte EEHo| 2 7Y
O] MEME|7| [MjZO0f|(Greyser, 1999), 7|HEE2 A7t
A QAEN 7|ge| Sa3t OtAHE =Lio|Xt ZQ3%t £
YAAtoz WIF Hhn QICHRao, 1994).

e

212 D7 Qrjoz

Day(1994)= 12 RLHAZ 7|0l 10| ERE Si=
AE H2HEE B X&HHeE HEE M35, QAAE
SoEN 1 TAE HEAZ|L, XY = U= 7Y 9
o2t GOl TFoiRet S= AL Atolel Zst FoiE
Ae OlF el 7Y E ZH|F2=Z O|F0E £+ UEE 4,
CIE OSHEAE Xd Hef (Y= 7he| "™ E 71sdtA Bt
S0 A|HX|E SCHZFSHCHSchreiner, Kale, & Corsten, 2009)

£ HoM 22 [rjeiy

rlo

7lgel S8t Aol Fth

—

2.1.3. e EQXtA
A

el SR 8o ORIt Ha 2AAE ST
7| QI8 Szl Q1™ XpA, EX XpiKHeide & John, 1988)0]
o, 22l A7t SREIRUS W ZHX|7F AESIALE RHEHA|
(redeployable)at &2 THE ZHX|7} HASIA HOIX|= AHLO|
ChHeide & John, 1990). 72 SQXAHS TLOjXIQt 22
At Afolel MEIEE SIHAIZIL &= AAHOl HHE JES
7| DHSDi(Heide & John, 1990), Z7|Xo|m X|&X QI 7z
HAHE 27| StChHeide & John, 1992)= FoIM S8 7|1t
of BAE flof FYUE H SHAS S 7|2l BHL

fIE XHF= 5% f9 AHto| ECt
22. CHHIR Al

ME|ZF CHpRIEQN M4 Zatste F4HE oz 2+
st 71E AFOME AEE YRSl FELRE 7HFE
Sl QUCHGefen & Straub, 2004). AMZ|E CHAXIRO| FM7H
HE 717 Adez 7tE" A4 MEQ] JiEo| X|LEX|A| the
o} E|0{(Tan & Sutherland, 2004; Usman, 2015; Kim, 2017;
Yang & Shim, 2018; Yoo, Kim, & Kwon, 2018) 11 XA|7} 042
RISt o0l X|L|7| WE0]| A2 ¥WHo| O|Xl= 220t ALt
of CHell XSS CHYot 274Z FAISED RACHMcKnight &
Chervany, 2001). O|2{gt QCIoZ QIsl Bi2 AHAXES
MEQ] JEE CHIRRECE 2FSt0 HYstn UACHMayer,
Daivis, & Schoorman, 1995; Gefen, 2002; Colquitt, Scott, &
Lepine, 2007; Park, Lee, & Kim, 2014). CtXI2IE AMZ|0|A
71 ol 218D e MEIRAE HEXM(competence), =
S|/ d(benevolence), ™A M(integrity) 22 =535t Mayer et al.
(1995)2| QITE HIECZ 2 AFON CEXRAE AEIE KAl
StXt STk

221, MEY ME|

MEY Mels SF ROROIN ATfyel HEH S8 §
Sfof DiEAcie ZWE JKY 4 oUcts B2 he NzE
(Mayer et al, 1995), SZKIC| MK A=IE 57 Iyje
S2 JORIE MAN DELES J|EE A Hriumol
MBRgo| B2 &0| el PARI Cht BH=E YSAlZ

CHSpeckman, 1988).

222 2909 AE|

DOlge AHejl Arheto] ZIFe= CHE Aol o|5of &t
MO0l A1 FS0[o| Cist F7IE 7IT FE(Doney &
Cannon, 1997)& =E5tH, AMZ|Q| HTH7F XpAe| O]7|HQl O
oot= H2tglol MZIXIofA ofefo] E&= HESE & AOlEt=
Q.= (Mayer et al.,, 1995)0f 7|=3%t AMZ|O|Ct.

223. Z3Ad LE|

YEYe Mrjgol A WSo| AT, Ul WSO Ux|
2, MBAEREO BH SO 24sH0l e/, Atyol
Mzixtolol of&g TS T ofge) & ol chgt 2t



Mikyung Son, Hyoungtark Lee / Journal of Distribution Science 17-4 (2019) 59-68 61

YOOl xplof 7Hx| 0| Retkl= S F Ao|H, =HH
8982 X2 Aolgts ¥20| 7|=gt A2|0|CHMayer et al.,

23. Azl x|& o3

719 2t AHzH AN He X|& efgrolzt AHQF Ao U
= F 7190| dxel 45HQ #AHE HEe= O2joe 7
Foto| 7|17te 2 XSEo2 HYE |RAISIAL St= AR
(Heide & John, 1990) TLOHRXIZL SXf Hefstn e S35¢
AE HASIK| &1 FIIHOZ Hefstaxt she o|=E 9O
StCHMcDougall & Levesque, 2000; Merchant, Kumar, &
Mallik, 2017).
24. 7122 24

oty ESdMe2 wetAZ| SHEo|A O ASHR| 2t
(Noordewier, John, & Nevin, 1990)0|0, OZH AL 7|

E
=4
= ZHQIOL} HEOA FEL ZM S22 Adgst 28 =
ts

— —

AMO M LY HEO|L} ZTENAS| F0|7} 0| 753}
Lt =5t A4"S 20|otCHDavis, 1993). 44+ MY
CHE SHolotHA 7[¥E2 4% 7|afate| =Hdo| Xgof
o2t 7Hefste B2l BTAIYO| a2 HAE [MEKMiller,
1987) 0% O|EXQl ZARol= ISR 7|svFES ot/
o7 ECHWeiss & Heide, 1993). ot 7|=2td S24d
SlolMe 718 FI|7t H0 wWa| Hot7| 20| (Davis,
1993) FOHAXt= M-S Hije| &S =017 flsiM 32
AXIA MHEO K= 7|2EEFY BHZAO|L; Mikztol ©
4 R72 ST HOE REotL, MASE EHIIA
ZICKPrimo & Amundson, 2002). 72} H|-20|=29| ZtEO0fA
2O 7|la2td E2A2 71Y 2 Hel Al eAAEE R
dHEO| edE X SIHA7|L, &2 R TS ofFEA Tt
=0, A2 AL 7He] AHziMdutof CHet 0= 7tsdS HAAA
He"WIIE O{EA ZH=CHOh, Dwyer, & Dahlstrom, 1990).

> N ot Hu for

25 ALADYH

Supplier Characteristics

Buyers Trust

26. 7tEAMH

2.6.1. CEXHRIY M2(of 2 X|& ofefatel 2

oY SR 7le +F0| =1, FOHYRZE O[2% 7|
Ed Off CHSHO 2HERO| EE25 HefdUYS M26HA &
of EAZSES S AHAGaE O0|F =+ UM Andaleeb
(1992)2 SSgAtet FOHUXE 7t Ao FOHRXEZE X
At SEOIL Y s A0 ol 38X

o Fdes o EdR0ls ASHY A2 BAS RSt Elot
(Andaleeb, 1992)11 IGIC}. 0|9t ZH2 MAAHTE HIECZE

g
OIS Tt 2 FHEE Sy & AUYCE

Il

mjo

H1-1: 29 M2l= A2 X& 2o Z(+)2 gg= 0|

£ UCtD X[ZfSt= Z[Cqo|Ct <Oy
= oldsl = Zol2t= 232
ST A7 EOHE SS X0 gt M2(7F gk k| D (Mayer
et al,, 1995; Su, Jeong, Choi, & Kim, 2015; Choi & Choi,
2018), SRRt e EAOIAM O|EE oo ZASHA
EICHMorgan & Hunt, 1994). O|2{3t M3 LSS HIEto=Z
S= YA FOfRtRte] oFSE & X|7|10 Mt o|RE Ct
SICHH, FOfARe| FHEld AE(of EgE F0f Aol &
AAHCE HHE X[&HT Ao|2tn 7PEsty CHE2ar 22 It
A2 43S Ut

ERi)
~

Qrlr
Ral
=
=t
=
12
ek g
12
IF
o
1k

H12: BRI M2l el X% ool F(+ol Y% ol
A Zo|ct.

zolg dlzl= MR Did2Riete] 2 dds Sl A
2 STHYO] Atalol OJRhS FISHR| 4 A2 STHAROf A
o[9jo] &&= dSS & Aol2ts B0 7|=3 Az|(Mayer
et al.,, 1995)0|2 2, 35 XAt7I FOXtS| 0|0 =20|

Relationship Performance

(" ) @

Corporate H2-1(+)
Reputation H2-2(+)

Customer-linking
Capability

Transaction
specific Asset H4-2(+)

\ J .

»| Competence ]

H3-1(+ / N H1-2(+)

Integrity r

3-2(+)
4-1(+) "{‘,—”
Be Benevolence

~

H1-1(+)

Transaction
continue Intention

) H5-1 H5-2

Technical
environment
Uncertainty

Figure 1: Research Mode



62 Mikyung Son, Hyoungtark Lee / Journal of Distribution Science 17-4 (2019) 59-68

EEE ote =olds EQICHH SSAet 7IXEH
Aol 37842 Feks OjEICHGanesan, 1994). 7|& A
Higoz FOfXoA ojes MaEY Aol2ts =29y
EYCEZM SSHLE Y X% g0 37X &
202t 7rgsto] Chaat 22 7tEE ROt

>

mjo Hu mjn rk

3

A i
00t

H1-3: 2o|d MEl= A2l X|& oo F(+)2 L=
& ZAojck.

a

262 SRSl 7| AW CHAX Azloto] B

719 s¥2 7|Yo| dikstn HBhe= HE R AH|2A0|
Cist gzfoz AMLR 2|9 /HO0| EICKGrant, 1991). Viachos,
Tsamakos, Vrechopoulos, and Avramidis(2009)=7|2! 20|
NE SEIF VA i 7o Chet A2 ddo] g2 olX|
= FR 2°210| EICt] KNA[SIRICE O|F2| Ao AH|Xt7t
7199 MHIA EF sHE 3-EHoE HISHH siE 7|gof
Oiet =o|&el AlEo|Lt ME2IE A EE SYSIUCL 7Y
S E(corporate capacity)0i| CHot EI7t= 7|e| BEHE T35t
£ 4l 7IX| a4 59| SiLE FojH 7Y sHo| His ¥
2otCHDowling, 2004). 5 7|9 53 a2 7(YEItet K|
EMUI0| S3™¥&0l dgks D|XICHBrown & Dacin, 1997). O|
oF Z2 MACTFES HECE 7| "ol MEA AE[of

Aol gzrg O|A Zo=z Jpysiol ChElt 2 JHdS

o

o] S5t FHolct= IS Eotd AUCHDoney &
Cannon, 1997). 7|0| &ot= RE|HEl HSOIL HE ==+
7t nASOA HEHE HEE FAL 7Y &F 7HKIE
o= Bt DAS2 g2 FY 7| ool =2/
Ol Ef=E ECQICKStrahilevitz, 2003). [t2tA O|SHEtAIXIRE At
g HY ME2 S5t EStE 7|Y8EE 7t 7Y
= &80t =ZotH 0| 7|@= 4l=Z[StCH(Dowling, 2004).
TOYASOA SFoitts Bites 2= SEYAE TOHYA
= AO|OA 2|7} SItetet et S5 82|50[0,
Aol HMYS Oy, SFstl ZASIths FHo| JgEof
UCHH, FOHAXE Y SSEAE AHoAE SFste §
HotA =EHHoz Cfg Aolgts 7IHE Hdditts ddd
TE2 Zutof me), ohE 22 7HEE FEY = AY

Il

_

H2-2: 7| BT A 420 Y+l S 0ja Aok

26.3. SRS 04 RO AZ CHAHAR A2|eto] 2HA

o
TOHEAIRE S5 XE AtO]of g
HIZ O #3A8SH= 1Py § Ydste ey Ago|ut o
THA(Sharp & Sharp, 1997)0| AtS 7io| ERIXQI A E &
AAAAFD Mg Mg 5= A PhHECKLiang & Wang,
2005). E3 CHE 72§ MEHRLD i, 7| AUz &
£ ugsty, e EHE oMoz 0|83HA| fis 2
&2 o2 2o MEE ARl
Kwon and Suh(2005)= SLiTAHZE £ AS 7+ HEHIZQL
Yool W=o|Lt =X S0 CHsto] o|% Zhsstn 7|2F9

HES TR 4+ 0l 4B 7+ Mzlot WS FAAZICH

Rk Wit BRI AVISTSD Ug + At
+Fo| OAAST HEDH qe Iogxol HaY
RIS SASt=E Ba% GFS diklancaste & Lages,

™>rlo k1 o
ot

2006). O[2{st MHOITSS £z IRt N [rje
2o AN NS SHAAZICHL JPEsI0l Cteat 22 T
ERLCE!

H3-: 07 Qricize FAMAZ FHel yee o

Zo|ct

B griel 819 Aol WM, ASE, BEN 90 B
ARSIR LS Chrsh Eh2 E8t0] DA} FI|Ho= oA}
ASgoz nAuo| BAZS Jjol} Eb UHAY 4 Y
4EH2 o|OjsithBenry, 1995). AN ROHE Sof nAm £
M2 HMsln, SHF0 BAS S0 1ol MIE o2

%= QA =ICKLiang & Wang, 2005). Kwon et al.(2005)0]|
EH F0igRe HASS IS tisin 5% §EE K|
SoiA SROtAL, FONZEAIS] Q7 Ao CHol FAEStE A&
SHAl ME[ste A2 Sa8Ae| z=oldE LEl6HA BHErftn
SHRUCE Ol|2f 22 MAATSE EUE SSBRICl 22 |Oi
A2 2ol MEE FHAIZ Aol2tn 7PYSto) o3 &
2 788 HHEHSALL

,_|
—
il §

mjo

H3-2: 17 QrieEre soly Azl Hel ¥y 0

70|t

264. 7z SQAHID CHHEE Mzioto] 217

7298 HESZ TIEY 7|Y tel 8% X4 X HE
of wetETL} #HASIY FEXtE A2 E|XHLS FO{LXL0
A SEYXRel 718, XA, 2 & d2d0| Cist MEIE T
TIA|ZICHDyer & Singh, 1998). Lot Hell EQAME AN
o] 22ts st &R BA|YY 22 MEd MHAE
Azt ot =2 JUE 28e &= UA Sta, HAFel
sHS SAA|ZICHZhao, Luo, & Suh, 2004). 7|2 7to| 7|=

FEL HE2HQ XAMS HE2z BEXtE SaYRtel i £

FAR2 55 SEgAel P20 tisto] Fojxtel A2
S SJACHE 7IE AFE HIELZR Ciait 22 7tEE2

Ha-1: 72 EQAMIS HEN Melof Mo 3g
Zo|ct.

mjo

ol

el E|/XHEE siE #A oleol= £27t §lofN CHE
wstAof A XHEiXIE = Y= W RHto| FXtE ME
XN L EE3H XMtoZ(Wiliamson, 1981), A2l E-QXHAH0)
CHot EXt= ORI Haf AN S= €A ¢d 7
2 =42 Aohthe 380 QALRAIZ QIAE 4= QICt
(Anderson & Weitz, 1992). 1O Y Xt= O|2{st EXIE AChgt
o CHst XHAlo| BME olOjst= AR H7| WE0 35¢
Xtoll CHot =oldof Cist A2 o) S-S O/X|0, Aoig
hte| Ao Chet 242 71X 2KGanesan, 1994) Z7[& 0l A
2 2AHZE M2ISICHHeide & John, 1992). 0|23t M3HAE
HEf o2 Ct2dt 22 782 M2 = ARJUCL



Mikyung Son, Hyoungtark Lee / Journal of Distribution Science 17-4 (2019) 59-68 63

Mo| W2 A0l et atEst Ao
£ ZRE 13 = 7| W20 ntHo FEDUUSZ XiAL
7|Ch o|ele Soislet = AUs AHAME =g = QUCt o
Ole slig Akt %2 & X|7|H 7|3Foy W52 oK
AE Zolatn 7|thste S=YRe| HEY LlZ|[(Doney &
Cannon, 1997)7} At M0 AN L3t 7|F0| =
C. o|2{st S2 YRRt Hell= Ao H2 7|53
N Mo Mo HES BZe £ A0 #z 7Hol AHeiMut
JoistetczN SRSl HefjoA FIIXgds 2-
stedl 528 dgs HsHH ZICHGanesan, 1994).

71estEo| 20| 52 Z20= Ol2fof wdg = U
£ 7|z =ysio| chet MESH ofHnt 0F0| 27+ssH0
DE JtsdE AYLMO 22 =+ 17| IE0f(Rindfleisch &
Heide, 1997), AFHO| A 25 LIEDt of&2 HXY| Idle
STYRRS] Hef7t =2 HefgntE A&SIX| RiCh F,
7lesd 2SAM0| 52 F0| Hlg| 7|aEd 22440
2 UENOl MFoME EA H[EQ M H|E XA}
z85t7| M2 FEG ME7F M XL oo 2 IS
O|XICE olzfst 2AOf et Cheat 22 7Hd2 HdEsHgIct

mju

H5-1: F2g dE2ls 7|esd =2=2dd0] ¥2 320 7|
=g =2HY0| =2 FREL A XHoo
OXl= g0l o 2 ZAO|LH.

7la2td M0l =2 oM FOIYX= O &K 2
of HIEZH 2X7t Ydz|n MAS/ LSl HIjE0| =O0HH
(Auster, 1992), 7i¥l 7|gotoz =440 IS += 27|
ME0 32| MEOILF ZENAE Z|CHSE A BFE AR
7| M e SEEARt X[SHHQ AS0 HAZt HE F
Q7 HtEA| EQ3ICHFynes, De Burca, & Marshall, 2004;
Im, Kim, & Yang, 2017). Of& =0 S=gA0AH £& 4
HAOIL} dA2RIHA S A 20| HAIE Al 0]Qle| F=IHA
ol QT E sHof2t st=0, olg{st &2 noittH EF +
Of YRRt Hef X|Z0| CHot THEHof QAN =2l AlE[Q|
2842 O 7ZICh =9y A2t FOI/UXIONA F7H|ES
TSR &0 MEDL MHAE NSSts A2 F7t H[EO|
2 cE2te 0240 oo M0 E20| E|=F =
Aojof Z2AHst MAZo|2tn & 4= JUCKSirdeshmuckh, Singh,
& Sabol, 2002). 7|&gtd 224E0| =2 oM = O™
X S W HOf AATO R HefjdutE 22 o= gict ofmf
2o/ ME|7t =2 SS Rt AHel ootH, FojRE eHE
HII2 Qlsl XpAZF 2Etst oo Mozt siY S5 At
7} O 8ol Aol Mzt Il 240 SslE
Zo|ztn @& QICHMayer et al., 1995). 1= 7| 20 7|
=240l EZAEE =4 QM dR0e oy 3= YAt
efo Hef X% OffE W= HIof AN =old AlE[Q|
2840| o AH Zo|2tn FEEC,L o2t 2HE HIECE
ofziet &2 7td2 +E3}gCt

H5-2: S0 Azle 7|28 284M0| 52 20| 7|

(e =

=
T
A
T

nx A

= S=2g0| ®2 49 2Ot A XEe/g
OjXl= g0l o 2 AO|C.

= 7o dEEME T ARE U BSXY S27|Y
o FOiEEAES Hd22 QAHRI|IHS AHESH0] 2ot
Ch. & 27472 dEXE 40| MESIA2H, Foi7|¥el T
Yy $E= o 70.9¥0|AC, FOjAOl - 2 A2l 7Y
= ZF0 =1 EOIRACE s ZIYatel A2 |A| 7|22 E
o 45H0(UCE. SE 7IY2 HFRMES 1971(6.9%), 2|5, 2
SAMARE] & Ro= 270(0.7%), 7t=, 7hd S AE2 370
(1.1%), S S LIFHSE2 571(1.8%), 23~ 47 M
X HARE 270(0.7%), =efE2d W SHHE2 57H(1.8%),
olzg =2 U AAZF2 471(1.5%), 1FHE A SHAEH|
F2 1270(4.4%), Hlgs F=MZ2 171(04%), M1kt 2%
1171(4.0%), 5718 3471(12.4%), ArsAH S E|Le]| 297
(10.6%), 2l=z, ‘L, dst7(7] L AlA 471(1.5%), T7|SH| 8
70(2.9%), 7|Et 2&EH| 570(1.8%), 7|E} 7|A B FH| 427}
(15.3%), 7t 170(0.4%), TXHE, HFEH, Y, 8¢ St
| 217§(7.7%), 7|EINIE 667(24.1%)2 StA 7t 2747}0]|LCt.

g2 7|To| G750 BEYOR A
Rl B2B Atlo] S40| W Y% 43
. 7|Y¥ ™2 Keh and Xie (2009)0|A ARE 23S
HE o2 2 A0 A & 52 FFsRien, ud
QUYL Day (1994)0] HTZ HIHOR 48B02 =S
SCt. el EQXHE2 Bensaou and Venkatraman (1996)92|
ATOIM AIRE RE2 HIEC=zZ 32go=z =FBIQUCEL Al
2[o] M XHAQI MEY, EHH, =2l ME[= Mayer et al.
(1995)10t McKnight, Choudhury, and Kacmar (2002)7} 7{gfst
SNH2S BE, SH0| 2 32FOR ZHID, A2 A%
O|gk2 Garbario and Johnson (1999)°| ME& HIEICZ 10|
A 3EYeER FYSIRIeH, JlaTd ==24dE Pelham
and Wilson (1995)9| (115 HIEIC 2 3EECE HYSILCE

i

i)

3.2.1. MZ|A gl EfotM HES

= = = O
Cronbach' a S8 S8 AME|EES HESIQCE Table 1.0fA]
LIEFLE Zi0p 20| 2E X7 £=87|FEXIQ 072 &=2(dt=
Ao =2 LIEFGCHNunnally & Bernstein, 1994). 20IXM QOl2
ME SOt g2 JHE AEZ(CR)QL BREAFEZ(AVE)
BE HEIIEXQ 052t 072 M2t A= LIEL
(Bagozzi & Yi, 1988) AlZ| 1t LHMEIE NS =tEstD QICtD

g % QU

2 ROME 2t sihol LY UM2 ZHe| S
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Table 1: Results of Validity and Reliability Test

Variable indicator st. estimate t-value Cronbach's o AVE CR.
Reput_1 0.86
Corporate Reputation Reput_2 0.86 16.17 0.87 0.72 0.89
Reput_3 0.83 16.95
Tie_1 0.84
Customer-linking Tie_2 0.65 1114 0.8 0.57 08
Capability
Tie_3 0.77 13.35
) Tsa_1 0.78 10.81
S;;i?ff:‘:ifs”et Tsa 2 0.72 1017 0.79 0.55 0.79
Tsa_3 0.73
Comp_1 0.83
Competence Comp_2 0.97 19.54 0.88 0.69 0.87
Comp_3 0.65 13.16
Int_1 0.92
Integrity Int_2 0.82 18.54 0.89 0.74 0.89
Int_3 0.83 19.18
Ben_1 0.86
Benevolence Ben_2 0.81 16.62 0.87 0.69 0.87
Ben_3 0.83 16.81
] IntStay_1 0.86
Conmaurf"’;ﬁig:‘tion IntStay_2 0.54 9.12 0.77 06 0.81
IntStay_3 0.87 15.68
Technical TecUc_1 0.76
environment TecUc_2 0.93 15.66 0.89 0.73 0.89
Uncertainty TecUc_3 0.87 15.25
Model fit: x*=379.552, df=205, x*/df=1.851, RMR=0.31, GFI=0.899, NFI=0.915, TLI=0.944, CFI=0.958, RMSEA=0.056
Table 2: Results of Correlation Analysis Matrix
M sD (1) (%) (©) 4 () (6 ) (8)
(1) Corporate Reputation 3.75 0.77 0.85
(2) Customer-linking Capability 3.94 0.60 0.62 0.76
(3) Transaction specific Asset 3.03 0.79 0.29 0.51 0.74
(4) Competence 3.54 0.71 0.59 0.48 0.49 0.83
(5) Integrity 3.72 0.69 0.43 0.54 0.25 0.45 0.86
(6) Benevolence 3.65 0.65 0.41 0.65 0.35 0.43 0.81 0.83
(7) Transaction continue Intention 3.83 0.54 0.56 0.61 0.34 0.49 0.46 0.54 0.77
(8) Technical environment Uncertainty 3.02 0.78 0.1 0.07 0.19 0.06 -0.06 -0.02 0.11 0.86
Diagonal : VAVE
Under-diagonal: Correlation
322 29 Mot AS 3.2.3. oHH EtE: AS
sioly QolEMo= Q0T H3g Higoz, £ =29 2 R0ME HESo| IF ElYEet B ElYES 25
oY MECE BAMSIQICL 24 DEo| OfS 2 NPT K| 37| /50l SRIR0l BAMS it Table .04 LIRS
2 MmEM XYdf= 1.851, GFI= .899, NFl= 915, TLI= O so|dnt HAIMo| AMRMEHA 7L 812 71 =H LIEtHS
944, CFl= 958 5o 2 [fEE9o| Mot X|=E0| &% 7|1&: o, 2= /0| 7|&4t0l 0.9 YX| UUD, & AT A AL
= 55t A = AFOM AMEE X|ESO| EFFSICI l E—?—%EI AVEg{Dt &EtA 5 Hluoi2 ZAnt EE EEY
itk 4 QlCkBagozzi & Yi, 1988) S ojME At LtRX| YUTH
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33. 7H4EZ 21t

Table 3.0 & £ UXO| H1-12 HEZE M7} HEj X
% o2 =9 Aolets 7HEE O] 7HE2 XIX|IEIRACt
(Beta=0.47, t-value=6.32). H1-2= FZIMd M7t Azl X
olgts &Y AO|2t= 7HdE O] E3H X|X|Z|UCHBeta=0.25,
t-value=2.24). 2Lt So|d ME|Z} Hef K& oE ¢
0|2t H1-32 7|ZE|RACHBeta=0.09, t-value=0.81). 7|21H
Eo| F=d Mzt HAY MEE =Y AOl2t= H24
(Gamma=0.51, t-value=8.40)1} H2-2(Gamma=0.16, t-value=
250)= RIXIEIYo, 17 Qridizol HaY Azlop sofy
AMZIE =2 ZAOo|2k= H3-1(Gamma=0.46, t-value= 6.16)1}
H3-2(Gamma=0.65, t-value=8.68)= X|X|L|QUCt. A2 EQXt
Mo| HMEBMZ Y Zojgks H4-12 XXt oL}
(Gamma=0.34, t-value=5.64), 9|88 = Z0|2t= H4-2=
7|2t | ACHGamma =0.04, t-value=0.71)

Table 4.5 20 FAY M27h A X|& 2o OX|=
dEYUS 7ed E=EEES A 24lsh TEOIM 0402
(tvalue=3.40)2 [oIStH LIEMGCLL, 7|=2td =22ddE
=4 ClAlStE REHO| M= -0.044(t-value=-0.208)2 £-O|5}HX|
A LIEILE, FEY MEITH 7|s8d 2=l H2 W o
2 g2 0jE AOoEta o H5-12 X|X|Z|RACt 2o AlE|
7b A XI5 okl OiX|l= E2 42 7|=2td 2=ddE
A QIAISE RICHOAM -0.031(t-value=-0.26)2 {O|SIX| A2
Aoz LIEPHOL], 7|astd 224dE =4 A Tt
M= 0.549(t-value=2.78)2 [{O|5|H LIEtGICE O2tM =92
MEl= 7|e8d 224E0] =2 W § 2 g2 DiE Ao
2t &t H5-2= X|X|Z|ULCt

Table 3: Results of Hypotheses Test

4 GTHT ER U AAY
4.1. A7k B AJARY

= g7 B2B YoM SSeHMe B8 2450 M
E|IE D72 A=pdato| OjX= Se= AHA7[EolES BHE
OS2 HFEHEJCL & AN dPe 247t AHig1to
deks OXl= O A0M HZIE Sy Of7H=2 D24siAn, A
Elo| Of7f =t HEE M, Y M2 =old izz
T=OtRUCE YL 240= Ar@a JFo| U=, = o
TOAME FERLR 7[YEE, FHRR A2 SRAR O
2|, 7|gel Aol 1 RUdEs tEXel 34 2
2 25t 0|52 SehE AmENUCE OX|gez 2|9 Xt
S0l A2l X% olo| DjXl= S| st Hejed =
galgol IgES HEEUCE Ay S=HdoEs o

=

X O

AT
Q0l0| UAX|TH 4X} ftgo2 {CHYo| Mtz QU= Of Al
tholls 7legtd 22480 719 4Z=0| 7k 9ol =2
UCtE HoM = 7= 7Ieed 2=dde =2 2uE
HHEQALY.

HSENE Ot HHEH KW, Mo XA SO H
=g dzlet HY MERlE Aol & Yo Rl FYS
O|MeLh, =olg dzls TS OXX| HALE H2lE T
ez IS 7IE AFSoME MUR7F Aol K& ol
oot ks DAL ZES WRXT, ME2E ORIz
TEtt 2 APoME 2oy 427t CHE AtRlel MEISIE
e A2l A& oo Y FA| @ebis AE =+ U
Lt o= Hz[el 2E F=D| Ofshstr| flshMeE M2IE
CHENez dHE Hast ks HE AlAfSCh

H Path St. Estimated t-value p-value Results
H1-1 Competence — Transaction continue Intention 0.47 6.32 b supported
H1-2 Integrity — Transaction continue Intention 0.25 224 0.03 supported
H1-3 Benevolence — Transaction continue Intention 0.09 0.81 0.42 Not supported
H2-1 Corporate Reputation — Competence 0.51 8.4 i supported
H2-2 Corporate Reputation — Integrity 0.16 25 0.01 supported
H3-1 Customer-linking Capability — Integrity 0.46 6.16 x supported
H3-2 Customer-linking Capability — Benevolence 0.65 8.68 b supported
H4-1 Transaction specific Asset — Competence 0.34 5.64 o supported
H4-2 Transaction specific Asset — Benevolence 0.04 0.71 0.48 Not supported

* Fitness: x%(157)=312.519, x*/df=1.991, RMR=0.030, GFI=0.903, NFI=0.919, TLI=0.943, CFI=0.958, RMSEA=0.060

Table 4: Results of Moderating Effects

Technical environment Uncertainty
H Path Low High
St. Estimated t-value St. Estimated t-value
H5-1 Integrity — Transaction continue Intention 0.40** 3.40 -0.04 -0.21
H5-2 Benevolence — Transaction continue Intention -0.03 -0.26 0.55** 2.78
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=M, B2B 7|o| 3™ 2430 M2[e| 2 Xt2o)| O]
= A= 24 7|YEEa A SERAHME H2d
E|IE SYA7|L, 7| BED 1 RO9E2 A A=
7|0, 07 RUGE2 =09 ME2IE AT
2t = QUAUCE AT 74Dk F2l A2 ERARY
g 20 S OIXX| Rots A= LIEHTL A
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