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Abstract

Purpose : Promoting startups has increased in importance in labor market policies since the economic crisis. In Korea, the Ministry of SMEs and
Startups is also seeking to revitalize youth startups and traditional markets by moving young stores into idle spaces in traditional markets through
'Project to Support the Activation of Youth Mall'. Research into startups in traditional markets is very limited. Therefore, this study looks at the
differences between the management performance of young merchants and senior merchants, and looks at the impact of the business period.
Research design, data and methodology : It was divided into youth startup and senior startup based on the age of 40 and startup and nonstartup.
Based on these criteria, the company intends to compare and analyze sales and margin rates by setting the sales and margin rates with the
management performance of the startup and senior startups. In particular, to look at the feasibility of government funded projects for young
merchants, the company will look at the changes in sales and margin rates of young merchants and senior merchants over the period of operation.
In this study, the analysis was based on the raw data of the Statistics of traditional market in 2017, and the ANCOVA was used. Results : First of
all, the sales volume of stores operated by young merchants, was higher than those operated by senior merchants. Next, the margin ratio does not
differ from that of stores that are for young people and those. These findings suggest that the profit structure of stores in traditional markets is
similar between young merchants and senior merchants. Third, if you look at the performance of new startups based on one year of business
period in more detail, it turns out that young startups have improved in sales and margin rates since startups, while senior startups have no
difference. Conclusions : While it means that management performance can be improved through support for young startups, it suggests that
there is a limit to supporting senior startups. Therefore, this research indicates that the government support projects centered on youth can
contribute to the revitalization of traditional markets.
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Table 1: Age of Merchants in Traditional Market
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Table 4: Sample Characteristics

* Source: Own.

Covariance)2 MA[SHIILCE HA| Levene O] SEA AN Zu}, & FIEto|
Category 1 ED SEA JPH0| ZEE|ACH F=005 p=946). crgo_% SEARN ZD}
Seoul Sl D3 HEMOM  5uo=3815, D sumo=96001 2P AJLIO] QI
Busan 322 8.1
Dacgu ) 56 M xjLiopei=3824, SD ajjoper=969)0] H|SIO] OjZH0| = LIEHGOM,
Incheon 135 34 Cks Table 6, Firgurel 1p ZC} O|2{gt X0z SAHSZ Fol5IA
Gwangju 97 24 LIEFRATF (F=89690, p<001).
Daejeon 151 3.8
Ulsan 105 2.6 Table 6: Descriptive Statistics(H1)
Gyeonggi 775 19.5 Variable Mean Std. Deviation
Region Gangwon 170 43 Young Entrepreneurs 3.815 961
Chungbuk 146 3.7 Older Entrepreneurs 3.324 969
Chungnam 191 4.8 Total 3.368 978
Jeonbuk 134 34 * Source: Own.
Jeonnam 227 5.7
Kyungbuk 343 8.6
Gyeongnam 326 8.2
Jeju 48 1.2 |
Sejong 32 .8
Total 3,971 100.0
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Table 5: Descriptive Statistics Variable df F p
Variable Variable e ]S)tal'ldtifl“d Type of Entrepreneurs 1 89.690 .000
eviation In(business hours) 1 180.943 .000
Independent Young 090 236
Variable Entrepreneurs ) ) * Source: Own.
Interaction Start-up 076 266
Variable
Control In(business 2459 163 L2 JHd 2 &= MUl OREIZ0| A[L|Oj&kRI0) HIS}O]
>oriable honrs) £2XI2 M| 9fh Jholct O HTiT| 9isio] Mol gEe
Dependent | Mn(Sales) 3368 78 ordl 7hd 1 It SUs Weio= TEsIion, JH 1 It opix|2
Variable ln(Margln Rate) 3.428 322 %x-"ﬁ}\t %%Al?_l'% Al"%_é_}‘q _g__E_A},_E_Aﬁo *'A|o|—04E|> 5—'?'—&
* Source: Own.
#Y Zm £ HEkel SEA JPH0| BFEIUCH (1475 p=225)
32 FHAH= SEA 24 2L EYY M mawe=3436, D maye=3022 B2
=e AlLIOf 491 M aopei=3427, SD aopei=3242] OFEIE KjO|=
SAHLZ HIRHOZ LIEHHTH F=254, p>05)
7K 1 2 Fudelel oiEAo| AlLjofdelol HIstol 2K

J
AT Sgh JHon, O] Am{w)
HEARI0E 404 0L AlLIO| lo=
B4 49l (=352 12, AlLI0| 4l (1
SrIB40l YA

= od

sty 39 A ot
T-ESIACEL M °|3P01
(=36192 12 ALst gias

BO%510] SEAHEM (ANCOVA Analysis of



100 Chul-Sung LEE, Jang-Hyun KIM /Journal of Distribution Science 17-12 (2019) 95-103

Table 8: Descriptive Statistics(H2)

Variable Mean Std. Deviation
Young Entrepreneurs 3.436 302
Older Entrepreneurs 3.427 324
Total 3.428 322

* Source: Own.

Young Entrepreneurs

Figure 2: Result of ANCOVA(H2)

Older Entrepreneurs

Table 9: Result of ANCOVA(H2)

Variable df F p
Type of Entrepreneurs 1 254 .614
In(business hours) 1 .079 778

* Source: Own.
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Table 10: Descriptive Statistics(H3)

Variable Mean Std. Deviation
start-up 3.508 988
Young Entrepreneurs -
non-starting 3.896 940
start-up 3311 959
Older Entrepreneurs -
non-starting 3.325 969

* Source: Own.
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Figure 3: Result of ANCOVA(H3)

Table 11: Result of ANCOVA(H3)

Variable df F P
Type of
Entrepreneurs(A) ! 31.547 000
Type of Start-up(B) 1 7.896 .005
A*B 1 7.050 .008
In(business hours) 1 180.933 .000

* Source: Own.

OR|AeZ 7Hd 4= HiE4Qlnt A|L[ojakRlo| OHElE Xtolof| RLof
A IolRo] ZERINE ATHEY| st 0|t SEA A 2,
& WL SE4t TPH0| SEE|QUCH F=1443 p=228). 24t 24 Z1,
HEMOl ojet AqEolRo| dnEEE2 ROIFOE LIEHGTH
(F=3642 p=056; CHEZF). 2Ot MFA o2 FEHAQIQl 42 A BY
M uqme=3348 SD umme=33001 HISIH X|& A (M xene=3459,
SD risa=288)01| H|SH0] DHEM0| Z& o2 LIEFGTE 0[0f Histo]
AL{OjaRI0l AR At B M urue=3408, SD ymue=329)0t X[
AR M xisaig=3428, SD xisngr=0324)7t OFEY Xt0|:= LIEFLEX| RERLCE

Table 12: Descriptive Statistics(H4)

Variable Mean Std. Deviation
start-up 3.348 336
Young Entrepreneurs -
non-starting 3.459 288
start-up 3.408 329
Older Entrepreneurs -
non-starting 3.428 324

* Source: Own.
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