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ABSTRACT

The main purposes of this study investigate as a cultural brand Oriental Medicine Cosmetics which

has identification what images building up and which brand strategies are enforced refer to brand

images of market. Follow this purpose, we want to investigate a concept of "Oriental Medicine

Treatment" can become a brand or not through the Cosmetics. According to this purpose, we want

to investigate that a concept of "Oriental Medicine" will be able to be Brand through the cosmetics.

The Brand is emphasized the cultural value more than price and quality of the product. In case

of "Oriental Medicine Cosmetics", above-mentioned fact is more important, Because "Oriental Medicine

Cosmetics" is hard to divide into it's physical property and cultural character. What we want to

comprehend through this investigation is, point out limitations of traditional marketing and the strategy

of brand marketing which is possible to apply both the character and the history of "Oriental Medicine

Cosmetics".

Most important facts for this model, first, search for intermediately meanings for identification
of "Oriental Medicine Cosmetics”. Second, make a detailed plans after included the strategy of marketing
communication at the inner part of cultural meanings. Should have done that, brand strategy and public

relation tactics are composed in order identifiably with cultural. Finally, brand selling is able to move

through the dimensional class. But it is necessary powerful mega brand for making a different level

exceeding it's class.
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