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The Impact of Entrepreneurial Temperament and Social Capital
on Entrepreneurial Intention before Start-up
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Abstract

Purpose - This study aimed to investigate the effect of entrepreneurial temperament (ET) such as innovativeness,
risk-taking, and proactiveness in entrepreneur’s lifetime before start-up and the effect of social capital (SC) such as network
ties and trustworthiness on entrepreneurial intention.

Research design, data, and methodology - We examined the components of ET (innovativeness, risk-taking, and
proactiveness) and components of SC (network ties and trustworthiness) through existing prior research and investigated the
factors that affected entrepreneurial intention. The first hypothesis of this study was that entrepreneurial temperament will
have a significant impact on network ties of social capital, and the second hypothesis assumed that entrepreneurial
temperament will have a significant effect on the trustworthiness of social capital. Finally, the second hypothesis assumed
that social capital will have a significant impact on entrepreneurial intentions. We collected 175 data using questionnaires for
people who have not yet started a start-up. And we used the Structure Equation Modeling (SEM) to evaluate the collected
data and to test the research model by the two step research procedure.

Results — As a result, the innovativeness and proactiveness of ET have a significant effect on network ties and
trustworthiness of SC, but the effect of risk-taking on risk-taking of SC is not significant. On the other hand, network ties
and network ties of SC was revealed a significant effect on the El.

Conclusions - The implications of this article could be observed as mentioned in this paper. First, we found that
entrepreneurial innovativeness and proactiveness are helpful in constructing SCs, but not risk-taking. These results
demonstrated that ET of entrepreneurs is important factor in the formation of social capital. Second, the SC that an
entrepreneur built before the start-up has a meaning for El. In conclusion, ET was affected partially to El mediated SC. It
is academic in that ET and SC are independent from each other and have a mediating role between ET and El, unlike
those directly affecting El. Although some important implications were found in this study, this study had some limitations
and we hope that future research will be complemented.
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CIQCE 2EE 50| mBAICHO| YSHHXA
Mot U= AR Ol &2 WEo|2f & o= RUCH T
ARE ZLHENE 2|=5H7| 3t Lo R K29 s
17| flol ‘EEe| FMA X0 511 U= 2F 7|1EY|
| MEPMLEC HFAHME M2k O|lRe N8FES =
PPt MR oE Z #0t ofL2l 7|E7|e dilg R =+
17| I20|CHPark & Kang, 2010). CH7|Y SA| SHAZFH|0|7|
SHA|TH EYHIN7|Ynt SA7(40| LXt2| CHMol Ao
2t= SMESION AN HYr|He |47 siMe &
U2 fIT YEFo| MEfA OpEH0| f4MA| E[ojof St 1
X0 HRo| FMAAZ2 Fokst Z40| ot =TIEe| MaF
of s BLE7| W20 H¥YS FHIsk= IPdoM 7|XE
EE9| CFY HtEA| d3soF otCh JEX| Qo™ HHX 7y
QlEant ofL|2t I RUAME ZHOM B2 Af2|E H|ES LY
AZ = ULt 7|EATES HYe 43357 shiMe =H
XHA0| ZR3ICtn AXSIRUCE OE S0 AHH7(EH 2FEo|
M 23 Xt T SRl XHE2 3ol EXfsh HYU|gesE
‘S EDt MEZ0| ZOIEICtn FESICH JZX|E stHo2 =
AECZMO| X O AH7L M3E EFE + Stk =¥
O ES| M7|&|l0 UCH Mt ol AN SH KT
So|Lt &3t Zi0| HYXto|H, 7|Y¥7te| 7|Ho[2tn A%
Ch Z=, H0| A0M FEIL SRS K@Y = JAZK
oF, O|ATto 2 Eelo| MEXQl 70| oLzt HAXZL 7|47t
A 7|EE #1 o{oF &, Ol HEIF XYUGSE = U=
247} otL|2t= FOo| ER5iCt.

Os0t w2 ARES YK 7|¢7pgLlol HYQELE
A4YdE S0l 3EH S OK|l= AR FHst UCt
Ol= H2 oitte Hele = 7IY7H840] SFojLtop s,
olzfst 7|Y7Pg4le uso|Lt =AHE S “tsdich 7|7t
A2 BAXL HAMo|n YEHo|H MEXNOl HES
Sl AlIEQ 7[3E YHstn &S5t F O L2 JHKIE H
E6t= IM™HO|L #=E  o|0|THCKHCovin & Slevin  1991;
Lumpkin & Dess 1996; Li, Huang, & Tsai, 2009). A| H®j=
MEM(proactiveness). 1 X|TF O|2st 7|HI7PHAIL EHI ™
ol mgolLt 2HCE Z3tE #= US AQUX[o CHSHM 2|F
7 = UCH
o2t 2 g7e 71970 7122 SR 26| Tt
X[o| Mojz|ztof 7|H7HA &2 7IY7HA J|RE Felsta,
2 ™ JIY7HE J1Ho| HYIZE ERSE ARl XHEQl 4|
EQ3 Zza MEIE j7HE oto] Bz 0K #+xH
HAHE AEHEDX} SIRACL Ol Sl 771 7|2t AtelA
A 3 HYZ Atolo] HAE FHYUCEM HYnt AHG
J|EAUTES BASIL, YT YIEQ HYS st Jto|Egt
Rl MIA[SAX} SHC.
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MEL AFAS A|RFSH= &R0 QJO{A 7|2 7Hentrepreneur)
o gEte e FRsICh 7|A7He 7|0A FEL} ofshRA|

=2l oS st ®2|HQl SIMATe FH=EM AYX
(manager)Q} FEEl= JjEdoz O|sfE| QUCh C=o| Gt
ol elstH 7|77t AYAL == (7|70 Hish Oj* =2
FEO| wANOl WEE EQCtn FESD JUCHGurol &
Atsan, 2006). Cantillon(1931)2 7|2I7t2 0|27} 2=t
£ E75tn XtAlo| Ml Stof| MM OAATE FHSH= A
goz mefstil UCE SHEHE 7|Y7HE Aol S Y
SIALE EfIfSHe MER ZCE J|EMES HIAZ|HL ME
2 NE/MHAE =QSt= ZE=X|O|CHSchumpeter, 1928, 1950).
olz{st 7|Y7tel HRUOI2Hs ZAE HE2 dibd Shatnt Z
H-ad% S AR 7[ofg = ACHSchumpeter, 1954). Of
ot G20 Kirzner(1985)= 7|Y7tE OIRA= gLtz 2%
Hd oM 7|z|E QlAStD =St AMEO|ZtD FHEBHY
(Hébert & Link, 1988), A|&7|3|0| Z=oMg ZXSIQCE M2t
M OlAQl 7|7tof CHst HoIE FEstH, 7|”¥7H= AIEC
=Y SHo|M AlELl 7I|2lE QIAlStD =S50 ALK
£ HETH7| Qo gA=o|n MAZ e MATEE e
Ao E Fojg &= UCk

Miller(1983)2| AT E H|ESIY 7|Y7HE MO 25t 7|EQ|

X2 FHE AL AR, HAMHO|CHCovin & Miles, 1999).
HAEE 718718 7|FHo| UAO0A DR 523 ALk dHAld
HtEo2 M2 7|24 HOHE sid™s 7] st ot
2 ZHEZE0|2F & 4= QCKHCovin & Slevin, 1988). tt
o= HAUIIYEL 7IE7|YE=7|Yo| Hig| AHHHE2 HE
25 A0 ®M3shE = A0OF ZRI|E XL HETVI2
SHSHE 2HgEst HoiA HAUVIES H
| ZYRLE LIEFE == QUCHDess &
Lumpkin, 2005). &@i7t0| sAIML A|AX|EX Ol O0|C|0E
7132 MEAF|E ASZ HE/AMH|AS| CIXIQI, AIEZEAL
1 52 HINoE FLs= ZFES0|H(Covin & Slevin,
1991), 7|7t &M ALE M2 Ofo|C|o HE X
MEEZ AF7[ZIE &1, MNE/MHAE =" = U= 7|
3|E QA= S2O0|CHChen, 2007; Gupta et al., 2004).
Kearney et al.(2008)2 7|2719] SHAMHE Mz X HA
o =E F7|0|H HYU|Yel Muto| 523 FE2 O/X[1
ASS LHSIRULCL F HKY, e L==H(risk-taking) 7| =O|LC}.
LT J7|ER2 ESASH At oMot oY &
Hste{e 9|X|(Sexton & Bowman, 1986)7} ZEBHEl JjEHo=z
Z43=Eo| Zuprt St Ao ZEFOE XHE FY
St7LE OIX[Q] MER AR ZIE & 2IF SHME 7|
3|& ZAMSlHE Ipdst 7|Y¥7ke] 7|=O|CHCovin & Slevin
1991; Lumpkin & Dess 1996; Li, Huang, & Tsai, 2009). A|
Hj= M M(proactiveness)O|Ct O|l= ZZUXIO| H|sf Tht
%M M2 HE/MHAE =St Do =& 0|=3}0]
Oj2iX|g&Ql 7|2 E =Pt = 7|7tel 7|1=S Ol
At2|™  KHE(social capital)?| 7iE2 Bourdieu(1986)2t
Coleman(1988)1t &2 Ate|efXEe| ATE Sof 22 & A
Zt stEXNoz HSFHOl Mg EQCE ARIE XpE(social
capital)2 U XIQ| ZHAH QI HHX HEYIE Sl 2 =
Q= AMFEOo|D EI|XQl XI2IO|CHBurt, 1997; Kostova &
Roth, 2003; Nahapiet & Ghoshal, 1998; Portes, 1998; Uzzi,
1996). Atz X222 HEQIFQ| FMRO0| Chst Xpalof &
o = As HoE THXA Eol met HKIE BEE = U
CHBourdieu, 1986). [2tA Atz|d A2 HA7IIL HYEY|
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of XHRIEES oz dide = U= £
Atk &2 £Fo| ARIY x2S (1) o
(Belliveau et al., 1996), (2) X|Alg| HZ, A& 71
3 H|ZSH A (Huggins, 2010; Maurer et al.,, 2011; Pittaway et
al., 2004; Tsai & Ghoshal, 1998; Zheng, 2010)1} X|&XI&9|
Et=(Nahapiet & Ghoshal, 1998), (3) ZY¥1E9| Z14(Oh
et al.,), (4) gt Zt2|(Moran, 2005)2t Z=Zl(Acquaah, 2007;
Batjargal, 2003) 52| MItE 7|CHEt 4= QUCKPillai et al., 2017).
7197t J|HZ20M0IM ARRIE AHEZ2 T|YIHMe| WSS
=X EE MBtete AtsE mEo| ZE|Y USSR
EM Jfole] EMdo| XFE & OIEXN HiZM ZHJ:UCH
(Aldrich & Zimmer, 1986). HEQ37|Et0|20| 2JStH MES
7120 H=L2 Ag|™ XHEQ| gHDe Carolis et al., 2009),
7|29 MiKLechner et al., 2010), X|¥ SAE9| AN
(Whittington et al., 2009) SO|AM Z|&7t2| 7HQI=0l HERQA
of =ghEl ARl® XhEat 47|l dotol OjX|= Fgo
ZEHO| TN ULk JHRIN HEQZZ 7|47 AY 34
oY= THF, ®F H HELA FEED O|F 7ol ZHHEA
£ O|0|SCHDubini & Aldrich, 1991). [M2FA AtS|™ K22
AR R X0l AuE AMESHY| Qo HHslHE AR
o Metoz EWH Mozl QUCHPutnam, 1993, 2000).
StH, XpE 7|HHE 2 (resource-based view)O|A 7|1717t
THEHSHE ARE KR £ ARlel TR0 H=7to|
X|&EQl #A e HEQIZ2RH HIREl= 4EE0|1 EIHHel
ARlo] E£stoz Holgt 4= QICKBourdieu, 1986). G17|0|M F
ofgfjof g A2 Ate|A AE2 Ate] PR 7Rl BATFE LHo|
Eotrle Ao=2N 7|0l LHREEHoR HRFStn U= X A
Q1M XtEnte 2Ys| LR et UCE 1 ojfe 28 Y
QIE XI20| Al2|He R CiZE VIYSESEH SEEO AU7|
=0 AMEX| 7|0| HStHH AHRO| 7HSSHX|2H Ate|X Xt
AlS] AEE ZHof| SZE X0 EF Y0l MY =
AR dZE FHASH SSHQ =57t OlLH SAEHoR
&35t710] o1 HtEol2ts £42 AL 7| WEO|CE =
ol ARIE K22 7HE WX SSH LS 2tA KoM 5t
= LHXHE XH2Io|H, O XHl2 Aleld RZ=O|M LI2CHs A2
o|ojstn, O™7| M0 MR =elsty| ofgn X A}
HO|L} Q1™ XjRntE FEHE|l= JfEolet & = RUCH
HYR0MOIM TR0 Bt £7(9] A= 7IYTtel A2
X EMo|Lt 7iQIM EME SR 3% 7|g7tet AKX
2ot 7197t & 7|t HYTte| Xto|E mHSHY| gt ATt
02 Z25HH =>AE|}ACHBorland, 1975). 11 0|2 A0
Me dg, 44, 3n, UEF, s, 715, A2E X9, Y
i 22 OHYs ATEAE 4o 588 d=xst= ¢
T7t O] R0 CHReynolds et al., 1994). O|2{3t AFRH2
7197 J4Qlel off THX| dE[d Edut AFSAE E4 A
ool HAE [ |= st HY dES oo ot Ao
TE O|RO{RLCHLifdn & Santos, 2007). &= =5t
O|EXQI AHON F FIHS WHE O HE™ ZHO|NM
=2 dYHo=R QI3 H[TZ ot ZMO| UCKKrueger et
al., 2000). o|2{st HMHHES 7|Y7tel MEHQl EFat 2l
TEAY RUE BFSHK| Rt S 7|YIPt £l W
2 HiE = 88 Zol2t= A7t ULk
ol UM 7| H7H7F HAo tis 7HX|= 2| =(intention)
o 20| ZxE1 Ct oz WSO FEE OXl= &
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AT 7|70t B2 ob7| Mol MOojoM EI[Ho=
AN, ezdsd, MEXN J|H0| AN AHEE F
HUOLE Aol AolEts 7Hde AMTEHoE ¥
Sict o|2{$t 7Hd2 Bandura(1977)7f it Atz|st

(theory of social learning)O|A] Z&SICL Alg|EHE50|2

o HE2 MIMOl FHZIL O Al AEO|L S0

CHShapero & Sokol, 1982; Krueger & Carsrud,

12 AHHEOl LHB2 R st QCh Mt 7|7t
2 7170 SEIPEo|M ofifst J|EE EQa, ofst
7|82 Yol Cigt Bj=Ly ME s oxof FEE 0K,
A= HAUOoletE WEOZ O|0{E £ UCtE HE AISEHE0|

22 ESjME AMYo| JtsE Z{o|Ct. CYEXCZ Shapero

and Sokol(1982)9| #+210|Hl E(entrepreneurial event)0f 2
W IHel2 7IYA 2E0| CHE CHRHZC HRRHRISHALE Moot

S40| Ut QIAMGHA E|H HYQ|=Tt otk FIYHS

2 J|Y7 E7|B AFEYCEMN T|YS HYUSHA =Ctn ot
Ct. Shapero and Sokol(1982)= %= 7}X| ©QlAl(perception)2
HIEC R o=t YEICtD o} QXK= &% S0 CHl
J4olo| mjEHEE ™ML= X|ZHEl A (perceived desirability)

of Jielol £ A0 Chet 7tsde =2 HHE= X2
=l EtEd(perceived feasibility)0f] 2|8t MHEICH= Z{0|CL

SHH, Ajzen(1991)2 HZ|E7t AN E O[|0jX|= M2

SIE510] A|12l=l sHE0|2(theory of planned behavior)S 7 g
SIRACE A= E HMFO|Z20M HESHE A2 WS HFHQI
MeH=E= O WSS AdNSH e ket FETICL Krueger

et al.(2000)2t Kolvereid and Isaksen(2006)0| 2|stH o=
71ge #E2 ETIo AH=E #HES MY FHotA ols

o= QUCn FHSIC M2t WSOzt Ze+5 dF2 0=
oLt N HS2E LIEHE 7Hs/d0| HX|A EICf
De Pillis and Reardon(2007)0|| 2|5tH HUSZE MEL2

ARIE AZE e HESIHE 92X, 7§210] 7|77} £
ME2 AtS HESH| fsiMe o AE QXA d-EE
ez SICHWilson et al.,, 2007). O& S0 HYS =H|SHY|
AN FRHEQ XYS TRE T o ofLzt XS A

2 FEO7| fls 7[71e] 4t AKX 50| 2FEICL

O3 gutsoz HYJ|Y2 XHIEDH oA &st H57|
oLt CH7|of HIs{ ZHEXt0| BloFst?| mEo Ao =

2% XRE 2ANE A2ldo| U= ZEXE ZQE 30
2t OfH|E YR AHAle| Mof7|zto] =3t HEYA =
OlAM THante| BAZE)R HAZE R SHPEE S0

=28 HYQ=E ZAZICE D20 EYo| oot AL

A IR ofjH &AL HotLy (7 J|EE HoigheX|
of e} SHQUCE 7|H7t= ‘dof7|zto| HAM, HzsH
2 MEN JEE 7R SEL X[QIEL HERIZE +F517|

L 3ICh &, OfHIE YRS 7|7t 7|H2 HYUo| Mot At
M K22 YMolH, FdE A=l X2 ofjH| & YAt &
olzof F&2 O|X|A ElCh
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StX} Sh= Z0|Ch HYUtel Ho|He| 7|7t J|EE 7|
Z=o| &olof QoM SHAEOI Q@A CIED QY= 7|YHIPHA
(entrepreneurship)g ELCHE SMA 7|E, dd=sH 7|12 &
MEX T 59 MELQIE 2610 Salvs2 HFSIRICL
BAIPL AHGH0 BREID U AlRA KRR MYATRE
EZ HEQT Z4, MRE FHOZ MELOIE FEIIY
7|97t 7| 2LF HYo|= Ato[ofA DH7HRH2 H-SHRICE
7|=2TE0 olstH HATLOl 7|A7MEAS BUQIEo| &
ol MEHs~2 S0 HE2AE MAlSH Z27F B
Ch olo & oMz 7|¥7t7 |2 S HYol=o Aol ¥
g2 OiX|= M2 HYSIQACE 3 HAQIX|Q M
T2 X20= B 58 AN KD MY F52
20 Ql0f, O|F HYUQIZO0f CHst ME#BH<~2 ZtFsh= A4E
O] S¥stn QUCt &, 7|&EQ AFE2 7|YIHHN EE 7Y
7k AR AHEES HYUCIZO FFXQl FEPAR HFst
£ SE0| ZX|Z|1 ot F 7|€7H 7|1 =t HYOIX| ALO]
o HAE THSI=E ATet ARA XHEIF EYOIX| Ato]e
HAE f¥sts d7E Ch= EXfstn Qo JgLt o] & 7t
XE SAlOf HYUSIX|S| MAlHsE HAFE t7Lt 0| MH
Ha= ALO[OfMQ| QITPRAE FHSIIXL Sh= Slts ACHA
o=z MEBot AFoICt m2tN 2 dFols EYIPL HYS
AHHSH7| ™ol Moo ERAE 7|YIHA J|EI BUS FH|
She DMEOIAM E/EESHE AlR|H Xt Ato[e] BAHE 1Y
SIAX} Sh= Z40| 7|EL| At AHHEQI o|0|§ X|HICh
A7t 7|YTHY J|E2 7|YOILt JHQlE =ML U=
5t40| 0§ SEHXO|C 2t ZHW7|YEL O 2 7|8 &
I =2(Chandra et al., 2009)3l2{= d=S LIEHHCE 1
oF 7|Q7H TR HYmE AF0M FHEQ ez
siE|l= Zo|Ct &, BYUQt= A O|EXN HiZOM A
HiQt 20| HUMS2| MAHTEN, 7|7t HYHo =Tt
£ 2O M3Xo=E HYgAsES 22 Aol2ke 7HEE
ot Ozt Ze7F M3soz #Ye fsiMe 7|
TS0 Hls ZAYXAS| EF2 IFE0F st EfME o
=0 QU AUt AR 7|EQ| AHTOAM HET|YS X
EEEME= A=R|® XpE(social capital)g S siZstZD ot
0, 71971 silS0| 2%t HATILSE CHYTH Ate|A X2
2 At ot 21 QUCL kA 2 A= HTt
7t TEEETH MA X2 MR A BTl 7|7t
X 7|2E HAYSIRALCL Ol &2 STt EX|QlAlTf M3

TE 7|=2 d7EYEn S 2ot ohaat 2ok
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<Figure 1> Research Model

<Thd 1> BRIE Beek| Tl I JIEe HEY
3 Z%0| 3YMQl YHS 0 Zo|ck
<Thd 11> B Heel| Mol HAN HEe U=
95 zx0| 3N Y2 ojE Aok
<Th 12> HYIIF eS| Ho| YEULE HSe Y

TIaoaT 1 oo
Ef3 250 3852 IS 02 Aol

<Ihd 13> YL HEYel| Mo HEM WSS e

= O O -
/A3 2&0 3¥HY Y¢S 0jE AolCk
<7+2 2> FY7PF sty el 719 TIE2 Ao
=840l Fets 0jE Ao|th
<7t 21> Y7L YS| Hol HUH #E2
of 3¥5el Feks OjE Ao|ch
<7td 2-2> Y/t Ity Hol fldad o
H2lo 3 85el Sek= o2 AHo|ct
<7td 2-3> FY7F Y| ol d=H ds2 &

—
of =882 Igek= O1E AOo|Ch

rx
o 2

ofn
rlo

u

I 3> wYto| A K2 Heol=d 3Kl o
2 03 %olct
Thd 31> BYH THY HEYD FE2 HYI|
2H=Ql Y32 0l3 %ol
b 32> B THS Mels YR/ FHH
¥e 012 Holct

3. ol
3. Bigo| MY £
= ATOIM Y72l 7|7 V|1E2 YO s A

=
@otr| ool wolM CHE AMESO| HIBH M 7|17, 9
g8 712 % U= J|EE AF LIEREXE Y=
Jo|st okt SHCHLI et al., 2009; Martine & Javalgi, 2015). %
g7tel Sy 7|E2 L™ MES/A{H200 Chet oro|C|of
Nerets, X ME/AH2e e -, SHdHel
HME/AMEI20| dit 81 oy apgol JidE S AIFo| =il
Mol HE/AMHIAE Y3t SOf 7|22 delstth FY7tel
2 80| == oM ISt SME-™E

= —
St7ALE D9l e & Us 7tsd0| RO2te npsHA
ERAIYS MRS FYSHH, 0| gl= M22 AlZo T
Eote 59| 7|22 Folpitt vl HEY 7|E2 AIF2

2| S3517| fIsh Ul MF/AMH|
25 ZUXo| High HA =St Ojgie 2 0 sto]
7|22 Folpit.

AR|H 20| o F=&HQ JHE0|7| W20 08 HdE
of AOM TrUsH dM|Z mefsh= Z0| OfL2t ARl Ap2
LHoMel 7152 & £58e 27t UtKColeman, 1988).
Ol %IsHl Putnam(1993)2 AM2|H ZAt22 AR|H HELZZA
Z(network tie)} AlZ|(trustworthiness)Qt 22 Al2|ZZI0| E
Yoz POl MB0|og I3 ZYI HES FTsH
QA2 OIS CHMattessich et al., 1997).
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<Table 1> Measurements of Entrepreneurial temperament

Construct Measurements
Before | start-up,
1) | frequently suggested innovative ideas compared to others.
. 2) | frequently suggested innovative value compared to others.
Innovativeness . . .
3) | preferred innovative products/services compared to others.
4) |1 made innovative decision compared to others.
5) | had an innovative learning/education compared to others.
Before | start-up,
1) | boldly discovered new business/new products compared to others.
Risk-taking 2) | made aggressive decisions compared to others.
3) | pursued my own work despite the expulsion of others.
4) | acted according to my own beliefs rather than expert opinions.
5) | was not afraid of the future even under uncertainty.
Before | start-up,
1) | tended to consume more innovative products or services than others.
Proactiveness 2) | tried to be the first rather than the best.
3) | liked to be the leader of a formal or informal organization.
4) | always suggested innovative ideas and products first.

HIEQIR ZZ(network tie)2 7HQI0| LAl ALL|H A0
EHNE HHENEE AN Mok 7 X HE S (Xt
7ol THHEY AA HEfEM JHE35h=0l, Ol2{3t HERR
YENQt S-S ARRIE dAZE, e, J2(0 SHeE 4
HSICHSparrow, 2001). HELQIAS| AHAZAZL(tie strength)=
HAE %o s =E FHASO0| Hott eHEEo|n ALH
fes HAE 7HX|0 J=XE Q0S5 Aoz HAHEM &
X|E fI5t0f B2 AlZtat HI&S X[E5H0{0F BIC) FLHEAQ|
4t ¢4 HEQIF= HIMsh AN 45HES S Malg
O] &OMK[A T2 332 ZMsid, M8 udE MIsto ¥
AH| 81t ZAHIES HAY = U0| CHE AHEO0| 7H2l X+
F = e 7128 MBSt &9 Mol 3-HQ
ICh HERIR k(density)y= THBE 7H0| XS
7tse Ui Al =F0M X ME L1
£ oofstH, Y-S0l M2 ZHof Yot B
ULLE Stz 202, ZZE|9] HAYOM 7ts
o HHZE EXfste HZ A9 HEZ U
EHHCHChung & Oh, 2005). Y| E3 &+l3k(centralization)=
HESIZH SHelolLt MEt EFEE HES onjsts
HoZ AFYo| SLio| FHOE HOILF ST WA B =
gtz|a Q= X[E LiEHHE Z40|CHSparrow, 2001). AR
M BH0| k& 752 YF0| #HE XA LotRE
HgtoEMN CHE ARl EXsiZo =30| EC= A
Sparrow(2001)= HZF ATE Soff 2ol Ht QUL

MRl ZE Zi0) M2E jYsls A2 sla AHH|8S
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O|et Zo] Atz|H A2 ZHoU7|Y ZHo| AEIE HIEE 7|
o2 ClAE HEYIE Sof &Yool B=3 XHag 2
Stof Hel EddE E0 HYAEE Lt = £
ULE MEEM & AT = EY7te| Ate|E XHZ2 Nahapiet
and Ghoshal(1998), Adler and Kwon(2000), Portes(1998),
Mattessih and Monsey(1997) 50| Alg3t HEYZ ZA=
(network tie)d} Al2|M(trustworthiness)2 FZACZ Holst1
ZHICH

<Table 2> Measurements of Social Capital

Construct Measurements
Before | start-up,
1) | freely had a lot of discussions with my
colleagues.
Network tie 2) | had a lot of formal meetings.

3) | had a lot of informal meetings.

4) | tried to share and solve my personal
problems with others.

5) | tended to accept that others criticize me.

Before | start-up,

1) | hade faith and honesty compared to others.
2) | made more reasonable decisions compared to|
trustworthiness|  others.

3) | preferred a horizontal relationship with others.
4) | preferred democratic decision-making.

5) | have fulfiled my commitments with others.

Yo == HAIIL M2 AFO| EXSte 7|=2E #&5t
of 7|E0f Hig{ o =2 7HXE &ESte 42t QK| E£= 9
ZO[CL o 7HQlo] Holats WE0| Yok7| oM &
AHof| CHSf L=X0|1 ™Al Ef=7t EQ3BIC} Fishbine and
Ajzen(1975)0| KXotz THE|X WZO|=E(theory of reasoned
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action: TRA)OM= RIS O|50t7| 23iM= THE BHFE &
Alof n2qsfof ottt FFOIACE FYH AT T 7
=0 Mo

o T = o=

YERHS Sof MY HYO =S ZHoHE
OO Cf3F 2HM EjZot AN HeTHsM U S o
= QIX|7t HotLt ZBHX|E FEst UCKShapero & Sokal,
1982). 12{EZ Ajzen and Fishbein(1980)1f Kantz and
Garther(1988)= &0 CHoE &Rl Ef=Qt AZ0| Atz|d
2letol AN HZZHN ZXste AN HYol HEHH
ol N2 ATst=H 8% HUAS ZXSHZUCHVeciana et
al., 2005). [M2fA 7HO19| EfE, FTEAE HH, HEo|TJ} d=
2 O|5st=0 583 MRl ZHo|ch 2Lt Atz|azlEt
of AFE2 ofH CHYO| Cist =2ZEE 2|0[5t= BTt &
S22 HIEA| OO{X|X| @42 == UCtD FFDICE Ol2{st &
2|& dZO0|22 Norman and Smith(1995)0| 2|8l +=HE|A=
ol, dse| Mol AFR0l2 WSo Tt 7HRlel EfETt
OtL2} WSS st = 2kets A= E WSO|E(Theory
of Planned Behavior: TPB)2 2 HHME|QICt 0|2t Z0| &2|H
HSO|20|E A= HSO|E0|E 74Qle dE52 1 Ml
TEM STt HIL|0{0} DLz Zi0| YHIEC R Hiot
SO0 X[ AC

Ok
=

<Table 3> Measurements of Entrepreneurial intention

Construct

Measurements

1) | want to start a new business rather than an
employee of others.

2) | will do my business in the future.

3) | am searching ideas related to entrepreneurship.

4) | am designing an item (product or service)

Entrepreneurial related to start-up.
intention 5) | want to realize my ideas and items through
my start-up.
6) | have the belief that start-up will create my
wealth.

7) | think that business will make a more
profitable life than work life.

32 MEAY U 2AYY
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LIE}SACH<Table 4> £tX).

<Table 4> Characteristics of Respondents (n=175)

Frequency Rat
(persons)
Male 112 64.0%
Gender
Female 63 36.0%
30s 68 38.9%
40s 90 51.4%
Age

50s 17 9.7%
no answer 2 1.1%
Less than high school graduate 16 9.1%
Education College or higher 130 74.3%
More than a graduate school 29 16.6%

pe=]| = LA
42XE 8o =8

rok

F xpE0| M| EINS HENe
PSS 24002 CIUKUNZZI SMN 20l2M42 HAJS
Ct. 012 Sof N4Tf EFEO| HEE XRE 2 A
17| |3 IBM AMOS 24.002 ZH 2ol HIet ¢
2 AZelect S8 & AT0IN Ha 70| oluprE 7
PYARHS HGH0] AFOYL, TEYYARHS =
Bot ZAHA AO|OJN DfHAE 2AB) oA of
Norst wHoR weiy SUck
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4o [ Fﬁ 02t ol% 39

of BE1 7Y HBELS J|Z0| MYATE =
JHHE|IAon ARol FH EXof et UL =2
FRACE 27| 20| Z5™EFS0| AFoM Hd-e
M2 287} EEXZ Yopwy| o M Lol
(exploratory factor analysis: EFA)S AA|St 0|E 7|x=&2 4
2|’ dEM(Cronbach’s )& AA|SHSLCE
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o2 OFE X2 o &=l HMA o= =QIE QA9
ZuHE =QIsto] XFHoR WESI|2 SHRICE B 90l
=M Znto s BE29| MEM2 LEHH= KMO(Kaiser-
Meyer-Olkin =Z+ 0.04691 o2 LiE}GHD, Bartletto] 71
M A™OM ZACE 2024.925(df=465, p=0.000)2A] EHAHE
QOIEM A= & EN7t gl A= TEtEICE
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<Table 5> Result of Exploratory Factor Analysis and Reliability

103

Factors Items Factor 1 Factor 2 Factor 3 Factor 4 Factor 5 Factor 6
P3_01 0.237 0.128 0.352 0.357 0.038 0.596
P3_02 0.286 0.330 0.059 0.016 0.185 0.571
Innovativeness P3_03 0.282 0.082 0.248 0.451 0.180 0.542
P3_04 0.183 -0.046 0.380 0.252 0.073 0.671
P3_05 0.257 0.139 0.057 0.136 0.128 0.786
P3_06 0.217 0.740 0.164 0.070 0.156 0.133
P3_07 0.194 0.782 0.175 0.136 0.051 -0.066
Risk-taking P3_08 0.001 0.791 0.089 0.047 0.096 0.093
P3_09 0.182 0.763 -0.136 0.012 0.144 0.171
P3_10 -0.087 0.788 -0.132 -0.040 0.322 0.065
P3_11 0.182 0.159 0.149 0.173 0.684 0.236
Proactiveness P3_12 0.226 0.253 0.237 0.375 0.589 0.009
P3_13 0.090 0.185 0.033 0.065 0.812 0.184
P3_14 0.093 0.255 0.309 0.074 0.717 -0.026
P2_01 0.436 0.186 -0.150 0.472 0.333 0.209
P2_02 0.383 -0.023 0.171 0.615 0.153 0.226
Network tie P2_03 0.226 0.122 0.101 0.692 0.275 0.223
P2_04 0.212 0.057 0.250 0.749 0.084 0.105
P2_05 0.345 0.004 0.291 0.696 0.004 0.120
P2_06 0.193 -0.074 0.711 0.011 0.260 0.144
P2_07 0.198 0.065 0.684 0.358 0.171 0.096
Trustworthiness P2_08 0.098 0.074 0.571 0.308 -0.155 0.082
P2_09 0.148 0.054 0.817 0.055 0.122 0.055
P2_10 0.040 0.099 0.737 0.155 0.191 0.263
P4_01 0.521 0.307 0.124 0.185 -0.075 0.071
P4_02 0.736 -0.032 0.329 0.135 0.131 0.240
P4_03 0.795 0.037 0.093 0.249 0.220 0.118
Entrepreneurial intention P4_04 0.824 0.003 0.149 0.164 0.119 0.135
P4_05 0.714 0.037 0.291 0.159 0.174 0.286
P4_06 0.745 0.221 0.079 0.254 0.049 0.215
P4_07 0.752 0.234 0.007 0.206 0.072 0.116
Eigen value 11.151 3.341 2.303 1.502 1.336 1.248
% Variance 35.970 10.777 7.430 4.844 4.3099 4.027
% Accumulate Variance 35.970 46.747 54.117 59.021 63.330 67.357
Reliability(Cronbach’s «) 0.909 0.865 0.824 0.844 0.827 0.836

Note 1: Extraction method: Principal component analysis

Note 2: Rotation method: Varixmax with Kaiser normalization
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St U=AE SRl 2N BHElSiCE prEEtgde FENE (B ) 2t xolel Y=E ofojst=
= A0 QOIMIYZL0] 0.8 DJTH) SHSt= A2 EF Ao2 2t Nl BR2AFEINAVE)Y F71E 2t &
EtEdE =este O M7t JAS AR EFEFEIO1 7|1E2| A 40| HEZHP?)ES HmEF=L|, AVE>$20| ZAHS ZZ|
Aol mat 2ee HdESH = AH OfE ZYSIRUCEL AA| OF THEHE}SHMO| QICkD & £ QIC} <Table 7>01|)\-| 2= Ht
2 22 "ildolM 271, A1E“OHH 27Y, L1IE°JEL a0 o Zto| ZF A7HEO| AVE A|AZS 0.502(QEz4M)ZAM
A 17, NRISOIA 17), ERAZoIN 17§ SO QOIETZOl 20| Aryzt 054U ELIHAT HOE 7H $7)mct I
078 SHOM| Xof0] HMSIOi= =t HA(BF)S IV 5 pag) 2 ol wms PajES0| M2 ks
Ao EX7t Sig AR TSI & 7709 E&S AMK|SH IHHEISHYO| Qs HOZ LIEFLICH
0| CFAE AA[SIQICH<Table 6> &X). ZHEHO| Mg ol9t 20| 2 AAFOIA AMEE TAI(B)T} ESHE
HEHEH YR HoL(GFI=0.800, NFI=0.802)7t #IX|0f H| o ElSHMo| BHREl Z{oZ miCiz|OoZ X=NDES MBIsICH
S W7 LIERSRIR, UubHOl $8X|(08 OANE SIS 5 moreicy,
A0l 2CHA EM(AFZHEM)S HAY I USEEES &
e g8 AeE TEHEICH
<Table 6> Result of confirmatory factor analysis
Factor Item Std. Estimate S.E. T-value CR AVE
— P3_01 0.751 - -
Innovativeness — P3_03 0.813 0.151 7.890 0.891 0.731
— P3_04 0.751 0.139 7.304
— P3_06 0.740 - -
— P3_07 0.728 0.153 6.939
Risk-taking — P3_08 0.755 0.158 7.199 0.879 0.592
— P3_09 0.767 0.143 7.311
— P3_10 0.766 0.142 7.296
— P3_11 0.721 - -
Proactiveness — P3_13 0.848 0.165 7.142 0.841 0.641
— P3_15 0.655 0.148 5.944
— P2_02 0.751 - -
. — P2_03 0.755 0.120 7.421
Network tie N P2 04 0720 0130 7051 0.873 0.632
— P2_05 0.793 0.144 7.800
— P2_06 0.716 - -
. — P2_07 0.801 0.138 7.261
Trustworthiness N P2 09 0.750 0134 6.860 0.900 0.692
— P2_10 0.760 0.127 6.945
— P4_02 0.818 - -
— P4_03 0.805 0.108 9.142
Entrepreneurial — P4_04 0.795 0.120 8.990
intention — P4_05 0.852 0.115 9.932 0.937 0.713
— P4_06 0.789 0.121 8.916
— P4_07 0.700 0.133 7.591

Note: Model fitness: x*=339.915(df=258), p=0.000, RMR=0.052, RMSEA=0.056, GFI=0.800, CFI=0.942, NFI=0.802

<Table 7> Correlations between the Constructs and AVE

Factor Corelation
Factor 1 Factor 2 Factor 3 Factor 4 Factor 5 Factor 6
1. Innovativeness 1
2. Risk-taking 0.278 1
3. Proactiveness 0.549 0.513 1
4. Network tie 0.732 0.233 0.602 1
5. Trustworthiness 0.700 0.201 0.590 0.620 1
6. Entrepreneurial intention 0.731 0.292 0.544 0.736 0.543 1
AVE 0.731 0.592 0.641 0.632 0.692 0.713
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<Table 8> Hypothesis test results

Hypothesis Std. Estimate SE T R? Result
H1-1 Innovativeness — Network tie 0.730*** 0.173 5.329 Accepted
H1-2 Risk-taking — Network tie -0.075 0.098 -0.771 0.556 Rejected
H1-3 Proactiveness — Network tie 0.255** 0.139 2.024 Accepted
H2-1 Innovativeness — Trustworthiness 0.530*** 0.156 3.860 Accepted
H2-2 Risk-taking — Trustworthiness -0.128 0.103 -1.130 0.758 Rejected
H2-3 Proactiveness — Trustworthiness 0.364** 0.149 2.440 Accepted
H3-1 Network tie — Entrepreneurial intention 0.691*** 0.131 4.857 0.593 Accepted
H3-2 Trustworthiness — Entrepreneurial intention 0.216 0.124 2124 Accepted

Note 1: ** p<0.05, *** p<0.01

Note 2: Model fitness: x*=3344.138(df=262), p=0.000, RMR=0.056, RMSEA=0.056, GFI=0.800, CFI=0.942, NFI=0.801
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te SEAE2|E(bootstrapping)2 A A|SHZCHChin, 1998).
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