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Abstract

Purpose - With the worldwide aging problem and the development of globalization, customers prefer to seek affordable
medical services with the higher quality overseas. This new trend has urged some destination countries to improve their
services for the more competitive advantages over other countries. Literature research indicate that medical quality and
cost may be the key factors influencing global patients’ decisions. In the international environment, however, medical
tourism destinations are selected due to cultural similarity between the hosting country and the customers’ own country. The
more similarity perceived between the two countries leads foreign patients to choose the considering country as the
destination for medical tourism. However, little research has been conducted on this topic. Thus, we empirically investigate
how cultural similarity influences Chinese medical customers’ choice of the destinations. We also consider the factors related
to medical competency and travel attribute which might affect customers’ decisions along with some moderating roles of
disease types.

Research design, data, and methodology — We proposed a research model in order to confirm the relations among different
variables of cultural similarity, medical competency, travel attractiveness, disease types, and destination choice. The
questionnaire survey is processed in the more economically developed regions of China such as Beijing, Shanghai, and
Jiangsu. Conditional logit regression is applied to analyze the data of 881.

Results - Results indicate that cultural similarity is the important predictor of Chinese customers’ decision to select a
medical country. However, the effects of cultural similarity vary according to the disease types. We also find that medical
competency and travel attractiveness influence their decisions with the moderating role of disease types.

Conclusions — Cultural similarity is the important factor that influences Chinese potential medical tourists’ decisions to select
a destination. Marketing managers should consider the effects of cultural similarity when developing strategies for attracting
Chinese medical tourists. Since medical competency and travel attractiveness are still the critical key elements for them to
evaluate the destination countries, it is necessary to continuously improve medical service quality and facilities. The results
also recommend that medical managers should sharpen their marketing strategies by segmenting Chinese potential
customers in terms of disease types.
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The physician diagnosis skill 0.814

The procedure effectiveness 0.803

Medical The medical reputation among the provider’'s colleagues and friends 0.685
Reputation The medical reputation comparing with other destinations 0.863 3.267 0.731
The medical reputation in the main market 0.734

The natural attractions 0.718

The cultural attractions 0.764

Attractions The cultural heritage 0.830 2.893 0.754
The ethnic groups and cultures 0.731

The recreational attractions 0.650
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e " Cronbach's Eigen Factor
ez iz Alpha value*** loading
The accessibility to get the information 0.676
Accessibility The accessibility to get to the country 0.649 1.204 0.801
The geographical location 0.690
The local people attitude 0.714
Social The traveling safety 0.743
Environment The socially and politically stable 0.797 2:519 0.721
The openness and passion 0.685
The major language similarity 0.600
Language The incidence of the major language 0.609 1.819 delete
The incidence of Chinese language 0.604
The major religion similarity 0.754
Religion The incidence of the major religion 0.665 1.819 0.600
The incidence of Chinese major religion 0.778
The GDP level 0.735
Economy The GDP per capital level 0.808 2.178 0.770
The political constraint (e.g., law, institution etc.) similarity 0.782
Political system The democracy and autocracy similarity 0.792 1.278 0.825
The degree of socialism similarity 0.804
* Medical tourism destinations: the US, Korea, Singapore, Thailand, or Japan.
**  KMO: 0.934, Bartlett's Test of Sphericity: 92,810.478 (p < 0.001); total variance extracted: 62.662%.
*** Extraction Method: Principle Component Analysis.
<Table 2> Conditional logistic regression results
Model 1 Model 2 Model 3 Model 4
Variable (Cancer) (Diabetes Mellitus) (Cosmetic Surgery) (Skin Care)
Coefficient Coefficient Coefficient Coefficient
Language -0.072 0.101t 0.137* 0.186™
Religion -0.206™* -0.087 -0.192* 0.007
Economic condition 0.043 0.078 -0.077 -0.034
Political systems -0.164t1 -0.252* 0.012 -0.063
Medical quality 0.362** 0.409** 0.165 0.244*
Medical cost -0.005 -0.135* 0.019 -0.064
Medical reputation 0.474** 0.244* 0.378*** 0.148t
Attractions 0.105 0.125t 0.147t 0.155*
Travel cost -0.168** -0.127* 0.018 0.134*
Accessibility -0.071 -0.050 0.152t 0.185*
Social environment -0.076 0.070 0.060 0.128t
Japan-USA 1.759 2.161 -1.007 -0.292
USA_gender 0.517t 0.411 -0.427 -0.179
USA age -0.041* -0.038* 0.053 0.020
USA_income 0.090 0.030 -0.081 -0.155
Japan-Korea 1.502 -0.005 3.037 0.822
Korea_gender -0.018 0.008 -0.5411 -0.401t
Korea_age -0.039 -0.011 0.021 0.014
Korea_income -0.088 0.089 -0.044 -0.080
Japan-Thailand 1.705 3.017* 1.382 1.224
Thailand_gender -0.522 -0.449 -0.649 -0.085
Thailand_age -0.022 -0.065 0.035 -0.020
Thailand_income 0.011 0.024 -0.326 -0.173
Japan-Singapore 1.468 0.256 2.495 -0.239
Singapore_gender -0.097 0.072 -1.376 -0.455
Singapore_age -0.035 -0.002 -0.005 0.012
Singapore_income 0.016 -0.032 -0.165 -0.104
N 881 881 881 881
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Model 1 Model 2 Model 3 Model 4
Variable (Cancer) (Diabetes Mellitus) (Cosmetic Surgery) (Skin Care)
Coefficient Coefficient Coefficient Coefficient
Chi-square 193.214 174.950 91.708 119.013
p-value 0.000*** 0.000*** 0.000*** 0.000***
R2 0.533 0.482 0.521 0.349
USA 0.766 0.737 0.060 0.079
Korea 0.059 0.058 0.782 0.649
Prop. Thailand 0.039 0.043 0.049 0.073
Singapore 0.061 0.076 0.043 0.060
Japan 0.075 0.086 0.066 0.138
p < .10; *p < .05; **p < .01; **p < .001
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