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Abstract

Purpose - Present study aimed at investigating the factors that may affect consumers' decision confidence and decision
comfort inducing choice commitment taken place at the stage of post-decision/pre-outcome. This study explored whether
there are positive effects of dominance and instrumentality of chosen product on the decision confidence, and also identified
whether there are positive effects of choice easiness and goal achievement-related affect felt at the chosen product on the
decision comfort.

Research design, data, and methodology — Portable digital camera as experimental product was used. 260 data were
collected from college students. Four were removed from the analyses because they did not complete the questionnaire.
Eighteen were removed because they indicated not experiencing the camera in the past. 238 data were used at the
analyses to verify hypotheses by structural equation model in AMOS 21.0.

Results - First, both of the consumers' decision confidence and decision comfort positively affected choice commitment.
Second, the dominance as well as the instrumentality had positive impact upon the decision confidence. Third, the choice
easiness and goal achievement-related affect felt at the chosen product had positive impact on the decision comfort. In
sum, present study identified the mediation roles of the decision confidence in the effects of both dominance and
instrumentality of the chosen product on forming choice commitment, and also found the mediation roles of the decision
comfort in the effects of choice easiness and goal achievement-related affect felt at the product on forming choice
commitment.

Conclusions - Focusing on the stage of post-decision/pre-outcome in decision making process, present study contributes to
advancing the choice commitment theories by exploring the positive effects of both dominance and instrumentality of chosen
product on the decision confidence, and by finding the positive effects of both choice easiness and goal
achievement-related affect felt at the chosen product on the decision comfort. Marketers should promote their products’
dominance and instrumentality by showing the superior roles of their product attributes in achieving consumption goal, and
should help consumers feel comfort by making choice process easier and giving information that could help feel the goal
achievement-related affect at their product chosen.
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Figure 1: Research Model
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2 H3UY HNECE MEY Zart ot dg|n MABRAE
OfH|Z=AL AFRIZAL, 2 ZALR RO RIS, OfH|ZAL
OlM HBOY MES 120 MSO0|HM mEFXSAH AE
=0l UAoM X[A0] A= MBS EAsta, MEZQl EIH
0| 8%tz £d1t £42] QL E EMICHChoi, 2018).
OH[Z=AOA 30FHe| SHREMES CHESE ALESH ZH0| R
1 5% HES ZARHe 20Ye| o] MEst CIX|E 7t
HZIE HENELE MESQItt d2|n C|X|E FHHEtHE 2
ool o|8%t= HdE ARSI, BEEV|s, AREH 2,
HHE2| FEjet =3, WTdel 4742 53t MEHEat &
715, 238l 37|, wide-angle &=, GPS L& S 4749| H|
N 5240 oKXl S48 AHSIRICL

USZAE 96 MEZH| F¥S ojE + U= CxY
JfolatrEo] SHSHO| BItE A M HBo| =
U P2 A9t B2 BIISICL TANEUR H2LuS
Lol AHZAIE AASH0f HBO| RRE AHeD B EAf

£ ZIWSIALCT.
32. ME g2 S48l MAl2 MEME 273
HEZQl X|Aat s MBEHES B sl L=
RO CXE FHHZIE ARSH d-”o| AP (O @0of
LIchel dE2 O|8%iCh d2|a mAEXie|l CIX|E 7zt
AHEQ| 2RSS FaAleE SHBH ottt
Jain(2003)1t Jain and Maheswaran(2000)2| ¢10f 7|Z&d}
Of, OflH|Z=ALOM BHAEl 240 FHEIF CIX|E F02F At B

mjo

S OHHIAIA MAIEICE DEXE0A M2 CHE QA HME
A%t B A ZEE CIXE 7IH2t0|n 7H42 AIF 7+4(18
OHRl) 2Ot 3T Mot 15Tz Zrh CXIE FtHEt A
of Bo| HYFEE Oistel A7EHO| netqoz HX| mpet
5to] YOI E HAIRIE =EA17|12, CIXIE FHH2t A%t
B ELCt 4749] Sa%t £ SoIM 371 J2|1 4742 H|nH
T290| BOXl= &9 SOM 2710 Btk= HEEE &
YME MAIGICE DHR7E A2t B2 B#7|E M2 CHE F N
o MZF2YME F2loto] g7 ottt d2|1 158k #Ho| 7t
= Aot Xz =50l FOjo|%S ofH AAL= 3ot
Of BRSEI=M, 24A[Zt O[LHOIA MER|ZS BB AL F &
g o+ AL, Fxo FR0| 1522 SHEEICFD XS
J2[1 HMFA B SO0|IM SIS AEISHA| SERACHISTHRC)
7tAE A=t HMFAt B SO|M StLE MESICE? @
HE AE 8 @ NF BE MH).
3.3. AU el X|Ejgnt HESE MFo| +Ehgo

=75

-1 O

HE A2 B 7o X|Hj4E ™HEZE= Jain and Maheswaran
(2000)0| HIIEEEYS ®ISI ‘B £do| 1R £
(1YAS] £M0| 042 E2(7), Bo| £40| 0jR 25H1)/AQ|
£M0| 0§ RH7), B &£d 0| O S(1)/AQ 54 4t
Ol o 3(7), BQ| £40| AQ| £MZ X[HiEH(1)/AQ] £/0| B
of Mg X[HiE(7yel W i =& SESHA Sto] ZH-BICL

Higgins(1996)0f o|StH ==Cto| GlaofM 21 WE =X 9|
ghdate £ 55 7Ho| At YL EE BtESHH, o)
SX SP™O| CHgt s=EhM(instrumentality) 2 SHA T, SHAF
Bt A5HH kel =X £=thdo| IA X|Zt ElCHZhang,
Fishbach, & Kruglanski, 2007). 12|11 H|Z2| £M0| X|ZE9|
AHI X0 =%t MHOtEZRO| X|ZZ|H(Kotler & Keller,
2016), 1 MEZ2 AH[EFO| =thHdo| ZstA XZE = U
C}. M2t MEIES| =Ehd2 W7t MEtst C|X|E Fth2tE
(OflAf) ‘Liel EXE & Mg = UCF ‘Lo SEFH0|
2o[stey ‘CIX|E ZiH2te] Ar8=Eo| &A MRELY ‘C|X|
2 Fto2tel AHE=ZEO0| WE| MRELNE 78MEE ZHo
C}.

34. ME ol\ZHo| golMnt MMBOIN SHY
ol =7

MER OIAMAHOIM o222 QAAERe M= E=AY,
EintRiol B O2|ln &4 7| Ml ofH{Z0of 2lsiA
E Z|ICHAnderson, 2003). [O}2fA MEH OJAFATOIM 80|44
2 Mz =AM, Dpe| Hhed, 2| &4 7He| A 0]
g S0l Qi A XZE 5= UCEH MEE o|AHATFHO|AM 80|
g2 ‘LioA CIXE FtozEre] AFE =E0| HESICY 'CIX|E
Ztoate] Atg =Xo| o EEdte £42o| Aol &0
QUCE ‘Fiof2te] MERO|AM D2 &5 7ke| HIWE & JCFE
THNER HE3ICL

AH|Xp= MEHSE =EHOf| o5 S8 oM AR =
£ 4¥E MEist R =72 £ QICKFishbach, Shah, &
Kruglanski, 2004). I|XH= At4AIO| MERSE CIX|[E FHO{|240f| A
CIXIE Fto2tE AMESIo] =82 YMstks 420 =2 =+

o of¥ r>x
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3.5. MEH O|A}ZAK Q| SHAIA T} Qt2tZIo| =X

Parker, Lehmann, and Xie(2016)Q| AT10|AM A=l OF=h
41 gldo| 422 o8t oferziol ZHE HHnME
(noncomparative wording)2 0|23dl=0|, ‘L= Lol FH2t M
EHO| Z|Mo| MEHO|IRA=TI0| EHAIGI0] ERUCID 7IC ‘L=
LH7t MEdst FHHEoF Z[&QE QI7HE 2EX|T, Lio| MEZAH
Ol AHSHA Qt=tzts L2I0) ‘Lis Lol FHH|2t MEto| £
Hol e LUCH)R 7TENEE ARBSI0 sttt 2|
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2016). J2[2 Atalol dEof =St B0 EFIOA AH
of ME4S 2ot FHY =+ UC Mt ME ol 53
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A2 MEZA BO| FHOR RSB0

MO DRjshD, M2 0| FHol] SANENS FHOYCE
HSX|S sloin, DU ATl CIXE JHH2E AL
Z#o| gitkn SE ULx|ot SHOIN 2FE Wl 2230

HEXE Mot 23852 HEARE HTEM0| OI8SIAUCL

M

=
™

Pt

41.2. 7|

SEAE 25 20019 shdo|fn, HAH117F) O{XH1213)
O|RCt & ZAOIA SHOIM Folot HEE HEs 28 (o=
95N0|A FO| ME(M=4.9972)7 4L} 3 A LIEHKt=11.780,
p<.01), X|THCZ Fo|5t M= 2[0|7| AUZS AEHSIGIC

H|2|H A(varimax) 3|MHOZ FME 9 Ql2AM(principal
component factor analysis)S AA|S}0] OJAFAN OEfZto] =
ol ARt ‘L= Lt Zim2t MEdo REEel A™-E L
CHry 2¥0| =#stX| 2310 MAHSL, g 54
o +=HEIL/YZ Table 11} Z0| LSSIRUCL O] AHAFO|A
st A/ aE=E M| MH(reliability)S Cronbach’s o2 Z
1, X[H{4(.805) 4=EtH(.875) MEREO|M(.677) HEOIM
AF Z(.886) ATSAIG(759) ZATYQtRIZH(.738) MEH
(.867)2 EHMSIe] LE|MZ AlESHQICE

S

r

o Jfo ol — Mo
OF > oot

o 1A

Table 1: Results of Analyzing principal component

component

measurement items
1 2 3 4 5 6 7

gf3 | .816 | .094 | .187 | .053 | .149 | .220 | .059

goal gf2 | .802 | .207 | .168 | .130 | .090 | .170 | .108

achievement
gf4d | .779 | 198 | .187 | .048 | .043 | .028 | .134

affect
gf1 | .743 | 297 | 179 | .073 | .124 | .130 | .172

cm2 | .210 | .862 | .095 | .005 | .200 | .131 | .086

choice cm3 | .190 | .838 | .127 | .050 | .083 | .259 | .089

commitment | cm1 | .112 | .783 | .172 | .083 | .168 | .154 | .062

cm4 | .231 | .668 | .163 | .121 | .032 |-.046 | .092

it2 |.154 | .143 | .873 | .044 | .199 | .069 | .077

it1 |.092 | .152 | .843 | .110 | .208 | .064 | .033

instrumentality —
it3 |.337|.180 | .712 | .092 | .000 | .257 | .047

it4 | .401|.162 | .647 | .071 | .033 | .239 | .056

dn2 | .023 | .007 | .037 | .824 | .176 | .154 | -.030

dn1 | .079 | .081 | .102 | .822 | .072 | .180 | .015

dominance
dnd | 100 | .002 [-.027| 749 | 108 |-.051| .069
dn3 | .038 ] .041 | 132 | 723 | .055 | .025 |-.038
B cd2 | 125 | 105 | .015 | .162 | 829 |-.067] .075
decision "1 086 | 145 | 300 | 234 | 658 | 148 | 140
confidence

cd3 | .120 | .276 | .259 | .134 | .633 | .175 | .262

ea2 | .221 | .132 | .171 | .160 | .029 | .777 | .194

choice easiness | eal | .148 | .224 | .207 | .123 |-.056 | .676 | .295

ea3 | .198 | .153 | .136 | .068 | .383 | .579 | -.107

cf2 | .269 | .127 |-.006 |-.007 | .067 | .128 | .818

decision comfort

cf1 |.082|.115|.137 |-.009 | .228 | .135 | .817

Eigen value 8.159|2.425|1.712|1.542|1.424|1.196| .862

Explained Variance % [33.994(10.102|7.134|6.427|5.933|4.982| 3.591
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J8ln gol @oEMe IxwEAnHoz MAB, 70| FIoHSH JhAo| AW ZIHE Table 33t Figure 22
|23t AVE Zte Hlmeiol, 2T R, ZFsANo| Mei=elo] IOl dse

4.2. 7ol HAS

Amos 18.00| XY BHOZ AIREYHO| IS A

= 7{(Estimate=.479, C.R=5.574)0|2}= 7H11} AR Ot21Z40]
ME#2ol0| 2MHQl Hste £ Z(Estimate=.314, C.R=3.713)
Ol2t= 7td2e XHEHE|UCE =W, =EHI(743)(Estimate=.
546, C.R=7.029)1} X|HjA(7}d5)(Estimate=.473, C.R=4.544)
0| ZHeildgo] 37850 Fe2 FCe 7MEE AHEHE[RACE

MW, MELR0|A(7Hd6)(Estimate=.406, C.R=3.076)1} 2&A

FHAHo| MEHMENAM ZHXlE HIE(714)(Estimate=.333,
C.R=3.001)7} ZAFotatzto] JFEQ FdE¢E Flhhe 7HH=
KHEH | RACH

st JHEES HBSIGCL 2YO| Motz = x?=543.664(df=240,
p=.000), GFI=.841, AGFI=.801, IFI=.900, RFI=.809, RMSEA=
07322 LIEIGICE

Table 2: Convergent Validity Analysis Results

dominance instrumentality choice goal achievement decision decision choice
easiness affect confidence comfort commitment
dominance 532
. . .241
instrumentality (.058) .642
. . 371 499
choice easiness (.138) (:249) 476
. .257 519 .602
goal achievement affect (.066) (.269) (:362) .666
" ) 442 571 519 480
decision confidence (.195) (:326) (:269) (.230) 511
- .096 .290 517 466 521
decision comfort (.009) (.084) (267) (271) (271) .587
choice commitment .201 412 521 .548 .536 .394 653
(.040) (.170) (.271) (.300) (.287) (.155) )
The values of the blanks are squared values. The values of diagonal are AVEs of each construct.
Table 3: Results of Testing the Hypotheses
Hypotheses Estimate S.E. CR. P Results
H1 decision confidence — choice commitment 479 .086 5.574 .000 supported
H2 decision comfort — choice commitment 314 .085 3.713 .000 supported
H3 instrumentality — decision confidence .546 .078 7.029 .000 supported
H4 goal achievement affect — decision comfort 333 A1 3.001 .003 supported
H5 dominance — decision confidence 473 104 4.544 .000 supported
H6 choice easiness — decision comfort 406 128 3.076 .001 supported
X*=543.664(df=240, p=.000), GFI=.841, AGFI=.801, IFI=.900, RFI=.809, RMSEA=.073

dominance

decision
confidence

choice
commitment

choice easiness

decision
comfort

goal achievement

— . Supported
affect PP

Figure 2: Results of Testing the Hypotheses
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0 gL MRS MEMEY ONZY T MnHY Ho
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=20 3842 IS DjECh S, M NFo| BYx
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52. Q10| AJAFET}

52.1. Q10| AJAFH

o
dets @, Z2F oS0l NFHHEF g0|-gut dE
FOM Lol SHEFEEY SgS BSS A ESUC:

-1 10 [=] = J‘
2|1 AH|XtO] AF =hilgat etefziol MEt=Ro] -

s BMOIRACE Wt OFAEOIA AB|XEZE dE=et RpA
o MEof ot =Y et AIAFES HMIAISHCE
2HRE HEFS WHMZEY 2 dE Bsh| Tof| dE
oF MZOl AtAo| 7|CHE SFAIZICD =HAISHH HEZFO|
CHSH Zoboh 2oLk, JFX| RotH a0t 2
MEfet HES FEH2z FIoH
Fo2 HFsls &
KAl HEZS U

ST HAMS £Y & Sl Wolz wISkn Mo}
SITL MESH KA M0l WM RES Aol & A}
of AHISHS DT £ W ohs EM0| USS AR}

Off Al 2~=t3i0F St

J2[A AHRZE HZS| MEZYIFYA REALRIZS| HE
= SO0 & =+ UA=F XA HED M| MES E
A Blug = A= MBI HEYEE 2HXOA FHH2=2
HMAlSHOF StCf ESE AHIRZE AH| FHO| YA =2

s AWS MU RpAS HBON =2 & YEE AT

=
M2 PHEOE MBI, E APA MBCIN 2 4

S 4 Q=g ATs0] ONZHO| AU B
Az =art et

5.2.2. Ao ohAQL D2

JdEM 2 g70le AAMENE 275t oA FEO0| UL
A, 2 d7es oRdE d3UdeE JHEdE ZAESIRICH
ot MHE el SERIS] HRoAM A7 AL HEat o
HES CIYSHA 610l ARG O 2 AAEE H3Y =
AUe doto] st Sw, MEZR0)| Ciet oj7jgHelel
4Eo| ghlde| qolez MEIoro| X|HfMut =Ehd, 2|1
4 otz Qoo NEMEHo| Zo|dlt AH|FEel
oM Lol 4EE MENE0M s FEo =FE &
F1 ATE FHSIRALE Mats 2™l =il orakziof &
2 O == A= O 7HQE Ed#4=0 Ofgt 0243tX| £
QUCE O|E =0 AH|AF X|AR=F, AANE A-HAME 2 £4
Ol el Aol =tilddt otztziol o{EA FeHX|=71E gF
SHA| ZRUCE Olo CHet 20| sttt AW, 2 gt X
29| 7|5 BHEOIM £Mol X[Hjd, $=ttd, HLEOold &
Ol o XxFS FRACE EfQID 3Fote AEBAY 2E A
T+(Choi, Xu & Teng, 2018; Mia, 2017; Lee, Wu, & Fan,
2017)E TSIk etk AH|XS| OFO|HEIE|S ARS|X| of
OHE|EIQt 7HOIX OfO|HEIE|Z TEstn ZFel AT}
ofztzio] ®ES O|A £ Y CH2 Big0f TS A7} TR
SICt.
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