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Abstract

Purpose - Consumers have memories of their past time that they have not experienced. So consumers want to experience
the past time and get pleasure through historical contents such as movies or dramas. This is because the re-created the
past time sets the identity of the consumers who live today, and in the process, it give consumers emotional comfort.
Consumers do not remember and sympathize with all of their historical time. In general, consumers remember the time that
their communities are proud of. As s result, historical content is seen as a hero, and through that, consumers can check
their identity. Also consumers experience positive emotions such as self-esteem, gratitude and pride through identification
with heroes. That is, through historical contents, consumers can identify themselves and replace the current negative
emotions with positive ones. Therefore, this study presents narrative identity and historical nostalgia that can affect positive
evaluation of historical contents and suggest the factors the can induce such effects. This study was conducted to explain
what the consumption effect of historical content is from a marketing perspective and what constitutes a component of
historical content as a factor driving this effect.

Research design, data, and methodology - This study has developed a questionnaire with 8 Hypotheses. The Films
(‘Masquerade(2012)’, ‘Roaring Current(2014)’, ‘Assassination(2015), ‘The Age of Shadow(2016)) and dramas(‘Six Flying
Dragon(2015-2016)’, ‘Mr. Sunshine(2018-2019)’) were used as experimental contents. 268 college students participated in
this empirical study, and structural equation model was used to verify hypotheses.

Results - Frist, narrative identity affects positive evaluation of historical contents. Nostalgia affect positive evaluation of
historical contents. and narrative identity affects positive response of historical nostalgia. Second, character act relevance,
circumstance similarity, and character attractiveness have positive influence upon response of narrative identity. Lastly,
empathy for story and vividness of representation have also positive influence upon response of historical nostalgia.
Conclusion - This study contributes to the theoretical and managemental development of historical contents. This study
shows that narrative identity and historical nostalgia are important for success of historical contents. In order for historical
content to be successful, it must manage elements of character act relevance, circumstance similarity, and character
attractiveness, empathy for story and vividness of representation.
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X2 =AEX|0{(nostalgia)2t +EZ(newtro)/| AH|EHE
SHEHA, 7HQI0] A= 1ol A|Zh AH| & OfL|zf,
J4Ql0| ZHSIX| Zet AR Aj7HO] CHPE 2HMO| =OfX|:
. 58] aH|XPZL ZESHK| 2o oA A2k FeiLt E2t
ZEIX(contents)2] ZR3t AMZE, A 22 'Y
AN=eR2 22| 22f ©RE AH[E0 RCh J2(0 ZZ20f
= e 28 #40Y AEE 281 QUCh Ol 9
AFE - AlZHO] AHIXEQ| AatEnt ZHEE A=oHHAM AH|XES|
21 SZEA|7|7| I20|CHBelk & Costa, 1998).

HHZ iy AH|XIOA MEZRE AlZte] AH|= 4| <|O|
£ Es £ 9l= Qo QM =0f StL}Z(Firat & Venkatesh,
1995), O|AH2 {FEE NEAHPL F& 7[82 N = U
C. MERM HEZRE A2 AIZHE E7|= AHPF 8N &
o=zr SHSFI(Clifford, 1985; Dannerfer, 1981), Holt
(1995)= O|3st A7t AHEZES FIX|SH 8K (serious
leisure) 2 S HFE TS| A|RMCE 2|0 EFA|
2 MEst AXs HX7L FE AHEIHE il =20kt
Z42 FYFHXE S o Qo| LtEfLtn Ct Ol st
Catotet 22 ZHXIF LHMEIEE Soff AH[Ate 4-A o
S fot7| ME0|Ck

O b2 AlzHol OIS XHRISE AREE(O| AH|Z(1
AS0= STt A AlZH) CHSE AEIHK= HOE Hot
2R Zotn UACt 3| it =2t0r 22 ZMOM HAL
A A2t AMH2 Q% A7 E|0] AH|ARe| 232 1
AX|TH, ff HCHQ| AH|XEZE FAE A[ZEES AH|SH=X[0]| CHS
A2 Otxl O|gsich o|of [z} M¥ALE F=2 QZst &2
OFoflM +=RAEl A2, HAEZIOLE Fol5tn A|CHE #HHa}
ot EF0| ozt A+(Joo, 2017)E St7iLt, SHO| 43T
£73 9At 2 X0| Cigt 24(Shin, 2016) =2 CHE ZH
QF IARHIZO| AER[HEO| HWAIZ H|u(Yang, 2017)3t
OF, O BHEOIM IAZRH XS AH|ZR0H= FAA0IH,
AF2"EIXOl T 24 F F30| ol BIE FEdt=
log AZ5=X|0f HlojM= HdHSHK| 2ot UCH

HHZ AH|Xtz= XpAO| AFE ZHSHK| URUOIE X[LZt
AP AlZHof St 20| QUCE 0] 7|2 AtR|EEH £0i|AM
AR HHE HO=Z XpAlo| AT AASHK| RAUKX|TH XA
oF EHEE 0|22 CHE ARRO|A Rl ZRME olopr gt
%= QICHMcAdams & McLean, 2013). O|= 1A A|ZtOf CHst
AH|XEQ| 70| AH|XI| Atz|-E2bE ZHX|Qt AHO| 2HE
50 EMEQ7] IRE0|CE O2|1 Ricoeur(1991)2F McAdams
(1995, 2001)= O|AS LHZE|E A d(narrative identity)22
A5t QAT Ricoeur(1991)= HoHE ZHHO|M, HHEE
BHMEE afel DA oM JHRl0| At7| S, X&d, 44
S8 I=St= Ao|2tn HolHCt. McAdams(1995, 2001)&=
HelEE ZHOM WHERE FHAEE AEL(IPEE 83 At
do| AL ME Setstn 0|2 afof CHe FxEet gakd
2 LHSHAM AHAel FHEE dWMsh= 2ozt HolH
Ch 2|30 AH|Xb= XLz AlZE ™S 0|07 2M X4
O] F=X|0f CHelf dHE =+ U20{(Clark & Rossiter, 2008),
XHilo] BESHR| 2 oA dEx xfFdsto AHhlel Aaoe
2 AZAAZ £ QCKRiessman, 1993). McAdams and
MclLean(2013)0f 2, O[Z2 AH|XEZ} Xp4lQ| LHZEIE 7
Mg 2Este IR, AH[Xte AER| AHIE Solf X

O 19 3N [ ro

Rallle]

S Ameln Aol EXe} JHKIE Solste Zojch d2jo=
AH[ZHE APUO| XYE P AIZE2 ORLIXIE, AMEEHAT}

|X —
HAlSt= O[OF7|E Aol Aoz 8% £ UM, 0] by
£ xHAl0| OO|HIEIEIS OISt ZBIAlZ 4 ULt of
LFSHD! 3t7{0] O[HIEO| AH|XIO| XOLE HEAZ|= e &
HIXEZL RHAlO| xfotE Hojste Hlojz =22 37| mEolct
(Holbrook & Schindler, 1991). 12|10 0|2 A HZ= LHZEIE
HHde IAZHE=S| ot 2EH e & 5 AUCh

ESE AH|XPIE 7|95k FAME A7t B, AH|XIL E
B Zgst A2 OiL[X[Tt AH[XPZL 7|t Qe AlZtez
CAHXNE REE = UCE Stern(1992)0f MEH, LA
X[0ol= 741 L ARX|0Qt FAY LAHX|OE TFEY
UL 7HQIN = AEHX|Ol= AH|XPIF AF A Ao|CE 1
Lt AR ASHX[O0f= J4QI0| HYSIX| Rot Adeg, iz
48t Do|AAEoOl AAMO| 7|XSICE Sedikides, Wildschut,
Arndt, and Routledge (2006)0{ 2|5tH, =ARX|0] 7|92 7Y
Qlo| Ao A Aot Atd, 7Y st A 32 o
L ZYSHX| X3k O|HMIE SO0| O|MEF o=z IH S Zd0|2tn
At QUCE MREkM ARAO| A-SHA] X3t FAME ARAO|
CHSHM = AH|AHe = A™X|OE 7|0, SA|0] =ARX|O)7}
H&sle A48 282 Adde = UCHWildschut, Sedikides,
Arndt, & Routledge, 2006). £3| IAIE L AEHX|0j= O|AX
Ol AlSHR ZB0| 28 AHIXIOIH KFBAOILL ZS ZhAR
22 SEUEE RS, O|A2 HMEO| Ciet AH|Xte| BIt
Ol= 38Xl &2 & = UCKChoi, 2014). 222 AH[X}
= GAZHEE AHIE SO FAE =A"RK|E =2 = A
o, 0|A2 FARH= Hoto| 3HAEL S & 5 UL

olof Mzt 2 ¢Tt= HX, FAZHXS| SFHEIY| I
2 F& 2022 AH|XO| LZEIE FHHMHa JAE A
XoE Hetet, o|AS Sl At AHXF GAE Azt
AH|SH= 0|9 E HNA|SDA} BCL 12|31 Belk and Costa
(1998)7F M|A|BH 1tHQ| AZtE THEZSH= /400 FHEH, &
g, AZHRHTAO| OfE A HAIZEIXO| AEZ|Qf MZIHO|
85t0] AH[XtO| WME|E FHMES HMot, ALY cAH
X[0|E FESt=A| EMgtozN, FAZHX XZo| Ciet of
28, #2|H AMAFEE MSSAA; ShLf

mjo

[ 1o

o

2. O|2XN H{Z1} AFIHE
21 GALEEIZO} Lf2iE|s HHA

2H|XHz XRAO| -SR] =k A AZtof| CiSh BHEEX|ZL
RUCE Ol A AlZte] AH|7L AH|XIOIAH Xt =2 £
22 N&3t7| I20|CHBelk & Costa, 1998). [IZtA] O|2f Al
U2 THT FYZH=0 CisiM 2 2510 f2= T
O SIXIZL HAE AZtE HIZR2R Sl= FHBHZXE ‘GAt
F Z2 A2z &/t Ut

Joo(2017)0] MEH, HALEZIOb= ZE MO A[ZHS HY
d22 ot Z{0| OfL|C Him, 1950HCH SH=77 O[T el 1A
AlZ+E 71&%H Z0|0{0F Sk, EM, JAE AtAo|Lt 2IF &
AHE HIESZ HMZHE[0OF SHX|Z, AT HME B2 AT
W MY, 43 52 AWAHMY 70| 2A4Y = UCH
M 2 ST FAZRHEE FAE AZIO|LE AFAS CHA|

(Hn}
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SIARZEIXLE SIAPY A|ZHOj2hs AME EffE RHE 3
T, IOl HHS ZRBICHShin, 2016). Wb SAIREIX
Jh HAISH AFAS AHIXEZE &3 ZT0] 2REHE Ho=, 4
o] ALO|R}, 4H|X} JolE 2HEEl 0]of7|o]

oMot oLt SEfotE FolStRALt.

H|X}7} &3

S X o
I —
Ct. 3 Zit 28R AHMO| X ZHSHA| G2 HA Al
& APZAOIL} Mg RpAo| AEZ|Z £8% 4 U7, B3}
o

1 EmE = ol SAOf 7|En X3ee dyg = ULk
Ol YAFZHEIZTL IfHHSH= O[oF7|7t AH|XIS| LHZE[EZE
o] AH|XI| "HAld WMo d¥E & = U7| IZ0|Ct

Polkinghorne(1988)0] 2™, LZHEIE ™HH|HEE SILtO| of
oAER, go[AlMo|H JHAAOo|Ct d2{Lt O|H2 LKEQl
Xtrle| ofof7|2, AH|XIe| OtO|HIEIEIE Heoldh=hHl U =
a3t AghZ SiCh OlO|HIE|El= AH|XIE & &0 XpAIof
CHal 2zt Qe 7HE == ApAo| CHsH L2l Ho|Z(Arnett,
German, & Hunt, 2003), £ H|E0|Lt MH|AQS| AHIE ZH
St A0fM Z23H M E HSTHCHBruke, 2000). E3H Of
O|HIE|E|= X}7|A|Z(Bodner & Prelec, 2003), X}AI0| O™
AHEFRIX| Xf=tolst=0 O =0 ULk

McAdams and McLean(2013)0]| [}2H, AH|X= AL RIEH
LO|M RHAATA FME AAME 70| QUCL 0|2 AH|Xt
7 A ZYSHR| QLUX|TE, AH|XEQE BHHAE O|OF7|2 AH|X}
= YAIREIETL WHSh= O|op|E SSHME RHIe| LHHE|
2 FHHde gEe = ACk 2|0 ofEA ZHEE LHYEE
HHHe AHIXIOA KtoF HHZE THAIZ] XAl AE
SOtEA o EM XYl XtAO|A LS HAlZ 5= UCH

JEE YAZEX| O|0F7|E &8l AH[At7F Kol W

2EIE HES 2elg & AUCHH O|A2 HYAZH=O| st
ooz 3¥He e & + ALL=Z, Lign Z0| <7t

—
2 1>2 278

—

7HE 1 U2iEls IR QAEEEO) Cfs SHBII|

= o o

2.2. AALEHIXQ} L AEHX|Of

LAEIXIOE ME[HOl S o Z(Wildschut et al., 2006),
SHEQl HO| MAHE o=l 7|Ado|Xt ntAHO| CHSt 12|S
1t Eat0o|CHZhou, Wildschut, Sedikides, Shi, & Feng, 2012).

JHEG AKXz KHAO] 21 A-st AlZtE J2|5HR| 2
ASHK| T3t AlZte O2|9ftCh CRA| 2ol AH|X= X O]
SR 2ot AltE S =AYMXIOE =2 £ UCh
m2tA Stern(1992)2 = ARMX|0IE JHQIA K2Io| AEel i
OIF L ATIX|OQ} CH2|ZHOILL AAO| 7|ESH GAH A
x| 0j2 PESIACE

J2{L} Wildschut et al.(2006)0] 2, D= L ABHX|0{=
Xtotet BHAE JHoIE AF AtelH AEE BF EAESHE
70|22, JHRI™ A'X|OE YA AHX|OE AH|XH=
LAMX|OE S8 42| o0& FoEE = fU2n, of ntH
Ol A AME, &, ZAte Mg 718 82 38d EME 4
gt = Lt E9| X3t ZAEE el "otol 378H

3 A Ol
ES

ALCHChoi, Ha, & Lim, 2016)

2tA Choi(2014)= O|APE0|D] Alsj={el Zpi0| 2t o
AR wAYX|O|E B8f AHKZL L7l #H20| Cfst RE
ST, AN wAUX|OfE HOIH LAHX|O} Fe

#8g=2| 7|50| ULk 1 At AHAPE £ HMEES Sl
AAY =ARKOE LVICHHE wxjol f-AFO| Solwof
YUYz 3=EE HgE B + ULk

Shin(2016)0] =, FAY A|Zt2 2HXZE 2 Zdt
A Zot AZHOICE. dg{Lt JARZHETE FAISH A[Zh2 &H|X
7t ti2|dedg &l 00| 1 U= A=, FFEH ZHO| of
£ & HMAHE 7[olct. £3| ¥ 988 tiFE2l HAt
ZTH=O| B2, AHAF £33 T o|¢HQl 2=0|lLt TR

t

o

R
g AlZte CHE A=, 2H[Xte YAZHZE S3f Ao
STE e I3 AHE B £+ UMk J2|1 o2zt
JAZEIEE AHAPE ot ZEO| JHX|eE MEE X[X|5ha,
Aol SXIE Z=st A2z QA=0|Lt A0| STIL.
IEtA SIME &1 A= 2H[K= FAZHZEE Sl At
O] ZRSHA| Rt IpA AlZ0] F= O|gH EYS AOA

Aot WA BEY = YoM, O|AU2 FAE L AEX|Y
£ Q5% £ QICKBrown & Humphrey, 2002). 12|11 O|ZHA|

QEE GNE wAUROS 2HIXO] AN BBA 3T
2hg gu 4 9, ojxe EHxo| Wiz Yo
U2 F 4 YCUm, 2018). 1202 2 ARE O} 2
0| <74 2>& AMHSiCt

7Hd 20 AN =A"R|O = QAZHIZO| Cist SE7t
of (el &= & AOILk

23 GNZEE AH[OIM LIZEE HH ML A
xlofo] &7

AH|RHE HE B2 EMEQ AHIE Sdff ME0|Lt 2/
of XjotE &SI Yol ZpAle| XIOFE YT
(self-verification)s}7| = St SFAk(self-enhancement)A|7|7| =
SICE EESE AH[X= ApADp SYot HEZE F0f s A 50
M ZH2HYE0| =2 HES AH[FHOEMN XA OFO|HIE|
EIE 3% %= QICKStokburger-Sauer, Ratneshwar, & Sen,
2012). M2fM AH[RH= HEO|L EMETL 20jsts T4
&0l Xpdlel Xporet YX[SHALE =2 XpAIQ| XpOp7t ERQIO)
A EB{Lt= 7HEQ XHAlQ| OLO|HIEIEIE Z3lE &= JUAS M,
1 NEQ| AHIE Z™TCKDennis, Arnett, German, & Shelby,
2003). QHLfSIH AH[X= ME AHIE S ApAIQ| OFO|HIE|
E|IE =toletn skt 410] 17| 20|CHReed II, 2004).

LIZ{ElE2 ™HA|MHL Ricoeur(1991)0 9|8l H|Ot=l Zdo=,
H2{E|lE 2dE Sl Ator FH|Eo| ®2SH= Zd0|CHEzzy,
1998). O|&H ZEHO|A McAdams and Mclean(2013)2 LHZ{E|
B FHEE AH|XIE 0|07 (St IPHOIA ntAHet HIHE &
gistn Of2fol| Cist afe| Smet WakdE LHH2ISHHAM Kot
NS =olst= 1pHo|2tn MYstn QICk 2|1 Brown
and Humphrey(2002)2 LHHE|E HMMEE AH|X7F AEEHK|
A2 7|dE2 EME FHHZ|X|T AHXDE £330 Atz E2tH
7EK|et MEE T[Eo 2 to] WYEIRAT| R0 FAto| CHst
AH|XEQ| L ARX|IOE =g = Ctn st QUCk

Brown and Humphrey(2002)0f| 2, = ABRX|0| & 14A
= AH|Xe| W2{EIE FAMel & H0M AltEo|H HEA
o0l 7IX| QUCt E3| FAMEE A|Ztof Cist AH|l= AH|X}
O| OfO|HIE|E[O]| 2ZHE T2, AH|XIS| =ARMX|NE X=5}
7| 20| AH|[Xt= MEHE A7IES HHE 850 GAH
40| g™HX o= ZO{SICHStebbins, 1982). 12|11 Ol &
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8f AH|R= Atilel WREIE FHES =olg &+ RACH maf
Al Gabrial(1993)1 Wilson(1999)2 L AEEX|0{Q} OFO|HIE|E|
£ YZEAFA AdTotRACh

GAMEHZEE W2EIE FHES 2B 7195t s
WAL Al HAE AIEAN Q42 AZeiEezl, 22|
= OfEM 2el, X5 +7Oo|H, oft|o] A=7tof Chek sHE
= MAR = ok 3282 JAFHZEE Sof WHEE §
HeS B 2HAbE JAZHEE 83l 22X 0E o
£Z £ o8z Ohgit 20| <7Hd 3>2 d438e + Uk

7H2 3 UHEIE FHd2 GAE =A"-X[00] F(+)2l &

g2 & Aot

24. GMZHZO|M LHZHEIE A Fo| s F=
22

24.1. |2 #=o| EtEtM

W2 E2It A= BHX0M FHEIH= Aol EXLE &

FHM  WHHEIEZL HASHe AEZE O[E0 7iC
(Sobchhack & Sobchhack, 1997). [}2tM AH|X= FHEIHE
E8| REXT}L HAlSte AEZ|E O[sist, 0|8 Sl A9
Oldd &%, o, EAR &2 FToLh 184 Mo F
2lE FHEIE 7 42X 30| 0Kl gEH2 At o
= FoI3 HEH AERIE 0|l SeQ=E, AH[RPE &
Ez|o Sst=0l U0 F=HQI AgtZ HSY| 20|t
(Lim, 2018).

_

JdgfLt 2B|XPE RE FAE HEHE +80tn SEAIS
£ A2 OtLCh AH|XHE HEES| dSS XHLHM 718

d4e 88 17t Fste S3HY HKIE olsheict 1
1 1 #F0| Bt I, & XHl0] FRSHe JHA|LH AlEat
X|g o RpAIDF FHRIE|E HZASI= Z{0|CHRadway, 1984).
Jd2|n ojmel JHEEH WE2S WS Y, HE o=, HEO
MEl S& olOjstn, EfEde g1 180| otuzt FHRET}
ZYsln H¥sle WEo| SHoR, AHXI O HES 5
ot = A7t 32 AFE = U=THE olOfsict
AAREEXO| FHEE= MIHO|H F& HEE JHK|n
RUCHBelk & Costa, 1998). Ol YALZEIX & FH2IE{T} AH|
Xt7h &3 Hete| XSHE ZZESE7| WE0|CKShin, 2016).
et AARZEI=0IA FHEIHO| WEIFY, dsole, ds2
MEl 52 FAZEXTF Mesh= ojopr|of f&soF o, 1
AAHH 7|9l SRSt AH[XPZE SUE 5= A0(OF BHCt ofLf
St AH|Xb= FHRIEQR| SYAIE &l XHQ| OtO|HIEIEIS
golgh 4= Qn(Stern, 1992), FALZEHX & 0[0p7|7} ZtAIQ|
LH2{E|l22 AZE %= 7| MZO|Ck EETH HAZHZ0IAM 74
2lE WSOl EtES 2HXPTL HHHE AFE £ U= AX|
M ZAHE AH[Xe| WHEE FHHo| deg & = A7 O
20[Ct. d2{E2 & A= Chaat 20| <JHd 4>8 43t

|10

=

ne

74 4: 42 BSol Erety
of Yol ¥ 5

2H|XRe| LH2HE|IE HH|d
o|ct.

s\t o

A L ARX[Ol= AH|XEZE DpAO| FHSHA| et A
ot ot Ol HAPY L ARX|0(7h

AE OHIEE  AlZE[0|H oto] Fialot mHQl Y
(prototype)& 0|23}7| [MEO0|CHBaker & Kenney, 1994). 1
Aut GAE A|Zh2 AH[X7E A ZReh AlZE2 OfL| K|t
AH|XZE S5 "Ehnt @R HE AlZtez FHEol H
Hd ddo e FCh D-0H 2 QAR A[ZH0] AH|X}
OlAl 2|7t e AL OfL|Ch AH|XZF AR KpAlo Kok =t
40 et o Mz8ks A Al7Har o450 U7| IfFolCt.

Ao LIBEIEE FMElE 42, AHAPE 7| AR
2lo| AlZtA-Z7tE Hi{AE M3THCHStern, 1992). s Azt
2 4S2 FYATIe ANeE, JHEHEL A # ofuzt
FHRIEQL Alzle] A WMo FY¥ES FCKSobchhack &
Sobchhack, 1997). [2tA E IAAIZHIXIE AH|XHOA 2|
O 20st7| siMe 3 IAREXT Mok 420| 58
SHH, GALRHIE & o2t HXY AHXR| Mgk ALo|e| FARY
HEIE AHIXRS| BH80| FEE & = UCL T JAEHZE &
H=E Sof e X|Zot CHEX| QLT TEHE(QYS M, AH|
A= YARERHEIE £ olop7|of Cf Zi0| ZZdta, O|Hd2 WXy
Xrelel ofopr|2 HAAIZ 4= UCL ESH 0pAHQ| AjZto] HIHE
A0 Q= Aol Aot HAL(QUS M O AlZkE Sl Xt
LiZ{E|E HXHMEE EM8E &= JUCHMcAdams, 1995, 2001).

JHEE2 AZH A2t /JUS0le S5, AH|XIF XA
O AHESIX| Zot GAHE AlZtE AtAlol 7|92 AZA|7|7|
M= FALZHZOIN AT et SR AH[XE7L B
St JHIE-AlR|E o20| |ASICHY Z7)|l= Z40| ER35iCt
o2t 2 ¢gts Caat 20| <7hd 5>8 4830k

7H8 5 SO RAME2 2H|X2| LHHEIE FH-Gof F(+)
S = 7
=

24.3. 742l o2y

LIHE[2E et S2HEX0M 7H8E Of5de 2HE=9
450 g2 F= % LA0|CKHChoi & Lim, 2009). OHE
d2 ARE e 2eR, HEHE HIsks HiRel MUMH
D4t o|0l5t= 20| OfL|Ct ZHEE 82 FHEE
4, CHAF & OfLEr AY, F22|, Bies =28, 0§ A7[ol=
HiRete| Hetds S FdE ATt wats FHEEQ| Of
‘g2 Hi® AFAZF 24T O§E0] OfL|i, st EEiOte] AE
2l§ Fobr| 2o S=& WEEQ| mFHdE 2olettt

Belk and Costa(1998)0| [IZ2HM, FH2EH= AH|Xt7b %3
Aol - 221 ZHKI2b O|YetEl HERX|O] 2HE F1 Edgt
Z| QUL Mt X £F WEHE dTsAL S8 4
Bet RS SLAE22ZM, 00F7|7F F= EXHEE =71,
1 0|op7|E Sdlf Aol OoF7|E =HETtrt.

fEoh Stern(1992)0] Of5HH, AH|AtE oLt E2HOHE S
JZXRS O|YXQl HEX|E Bgotd ABCh fLISHH 2H|
e FoS HEEE S dols BE AS A2l HEf
X2 +83IH, O|F Atile| dgo= AZFAZ|7| WEO|Ct

O 20t 2H|[RHE HA0M 2 5 A B JHEHELD
OlgHo|1 oiHHQl FHEEeL SLABHH, Ol Sl AHilel
FHES golern Hof Boh Ol HEE Dj2go| SH=T}
HMAlSts O|OF7|E ZH|XtS| Ol0p7|2 +8Y += U=E =ot
F7| MZolct. g2z 2 A7t= thgat 20| <7t 6>2
2EeILt.

ot

7H2 6: FHEE D1 g2 LIHMEIE Ao F(+)el de=
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E Ao|ck

2.5. SAFREIXO|AN AH|XIO| L AEHX|O{0| FHS
Fe 8¢l

25.1. AE2|0f CHsH ZE0[Q

Escalas and Stern(2003)2 LHZHE|E ZH10|A AH|XfO| Z+
YEEES F(sympathy)dt Z7EO[(empathy)22 252
Ch. SZ2 XI0te|40] Hot UOIM oA H oz Ciag oIsh
FE AOX|Tt, ZHO|Y2 TS A2 ISt SHLtot
L= Z{0|Ct mMEkM AH|XZF 2RIZTE HESShe 2E2[0f F
ABICHH, FHQI LKy 7F QMH o2 Hop U0 AEEZ =
TO| O|0F7|7} EICE Lt ZHO|YS otA =H IE F
HQl LKyt AfREX| L AE2|= Lol 7[Y0o| ECf.

2|3 Gruen, Summers, and Acito(2000)2 Z7HO0|1S Ef
Qlo] Zgol =Y Efelnt ZAFEOR L7 B AAE
&St e dsolX2 dEstn ULt et AH[XE7E G4
ZHEIxo| AEZ|0f ZHOIYSHA [, O AE2|= &7t Of
L2t ZtAQ| o|&Hel J|dez 7HFEICL d2ln EF AtS
Je2|9ste =AYMX|O|ME AH[Xts O AE2E O 4¥
SI7|E gUotct.

Choi(2004)0f| o[5tH, AH[R[ZE 0pA2| LohH Ql=0|Lt Cf
oo ZY0IYUS StH, HIE dM=Z XHilo] BHSHA| Zot A
O[X|Zh 1 QI=O[L} AfZho Chsh MEHES =2 & AL, O

LIop7t J2|g 4= QUL Choi(2014) AH[Xb= Rp40| %
Aol X2t AedE E0FE WA AT glds S =&
2ot F= AEY 252 FYE + ATt 2Tt AT
M2 GAZHZEE O|¢Ho[H AMoHHQl A[ZHo| Cigh 7|
o=, AHIRPE &b HEo| SX[t BHAE Ao|ch dg=
2 YAZHZEE Sl 2HRPE 2220 ZFO0|YS SHCHH,
AAEHIES] AE2|E AH|XIO| 7[0] &|1, S0 AB[X7F
T olgHel U= JAY LAHMX|NE REE = US
ZO|C. mEtA 2 S+t Chaa 20| <7td 7> 288t

_I

7H2 70 AE2|0f CHEE ZHOIY2 FAY =AEX(00 F

|
(1o gge F Aol

character act
relevance

circumstance

similarity i

character
attractiveness

empathy for ™
story )

vividness of
representation

Historical M

2.52. MHEl A|ZtO| A4AHSE

=

ANEZHOoE THE|l= FUBHXOM AERE FHSk= LY
HEIEE E2|1H @A Edl| 3E=ICHSobchhack & Sobchhack,
1997). & o, &, AF ME 32| AlZX @42 BHEs=
Z40|C}.

Petrova and Cialdini(2005)0f 2|stH, S2|& QA= AH|X}
o AZ7|AZ KTt HULE, 0|9 T AH|XHO|A|
o B2 ddkimagery)2 REst, MAIE =g O HA
ol Ho2 LA i) Mt AEZ|E 718 FHEHE0| 4
2, AlZ4A XYsi0| ELstct d2(10 o2t M 242
SIS ECH= b AlZHE CFE 2HX0|M o ZXRZ30 QUCH

HEE X9 -AMX|OE FYSHs Ctdst BHIXO &
2, 2E2[0| 3L 4R H/JAX|TH HAQ] 2, O AE
o oA, AF, 2|9 HiE SO| AH|Xfe| AE RFEBH0
ZHX0| SUSte 4R BUCL T MWAHE AlZHe| MAEHo|
AH|XEQ| DHA T1YE2 =5k, O 7|Yof| et = ARX|0E
Feet Z0|Ck

5| YAREEE AH[XPIL BYSHEl 2ot GAME A|7HE
2ot Z40|C} 2fL} AH|Xb= CHYot Z2E Sof IAH
AlZHOl CHoF Man) AEE 74K UCE MR ARE A2t
o MHE MEAH HEEl= Z0| ofL2l, FEHo| 3]st= A
At AYES Sof HEX ECh 1 AL} AH[Xbs GAFE Azt
2 Mgt F2|H Yol dMEE SiliM EFE 1 A|Zte
2 0|5sta, 0| &3l IAN A™MX|NE ZYY = UCh

Stebbins(1982)0f Mt2H, AH|XH= XHMO| BFRE 40|
20| XfTEH O o0 SEHoE BO{S) MakA YAt
ZEIETL AH|XPIE 7|95k 0| 4&Ql O[0|X|2 HAlstAH XY
SEICHH, AH|RHe AHAO| SRUAE TpHO| AlZtE Aghet &=
U1, O|F Sofl YAHY LA”X|IOE e = U2
m2tM 2 o7= ChHEat 20| <IHd 8> d7dsict

s

zo Ml

7H2 8 MHE AlZte| WS ALY L AREX|Of0f H(+)

= oo
o] s & AOICh

N
o

kM ChEah 20| g7 2¥E 48" + ACLK<Figure
1> A=)

narrative

identity
s } .
positive

evaluation

nostalgia

Figure 1: Research Model
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3. AlSMA StAL(<Table 1> #=X), 2t 22 78 HE(1-©8 12X
QL ~ 7-012 JECHZE SYSHACL
3.1. AERIFol MH OX oyl HH2E WEO| EfgYS AERIE FEI
= FUS R s WSO, WEIE, 52 X
2 O7Es HEXECE HAR YAZHXE MYSH| 9 MO, Stern(1992)0| G0 2AHI0 32&OZ H|A|SIH
off, OIS ™SAH 30| 2010 Ol FaL} SO FEA| Ct. Alglo] QAN HALREIATL MA|SH Atgknp XY AH|X}
Bl GARHXE ZEStD, 2= Fdl, 0| & HXt o M5t QARSE HER, 32&0E FA|SHRICH FH2IE O
(2012), “E2H2014), ‘H(2015), “LY(2016) 1} TVEEIOLZ H2 FHRIEO| AME jHE "ojM 84, 58, ds2 Sl
E =E0| LP%AF(2015-2016)‘, ‘T|AH 4AAHRI(2018-2019) & Sutg| OO =2, Choi and Lim(2009)0| AM2SH OjZ{A
£ 6HS MESIRUCEL 2l 2019 4 182-1927HX| Z2Y L2 MM 32802 HAISIECE AEZ|0f CHsH ZHEO|
o 2 OHEY MBS e 2 MA|E ZHXEE9| 4MH Q12 Escalas and Stern(2003)0ilA R|A|SH ZHH0|Q =X a3}
2E AnEX SIQCt 2|1 o|F & HMAIR Fatit =2tof S = 70| oA £M™slo] 32stoz HAISIC XjsiE
£ dHZ2 AY 2X| 2ot SHAE HeAIZ!l =, MEE Add A|ZEO] MMBte CIALM A|ZHS EBSI7| Bl ALRE oAl
X=0ll s ‘AR AlZHS THTdsh H=, GARE A[ZtE B B2A MHA HiZ S0| ZEIXO| UAMY A|ZtS E EHS=
o= ot Fk, YA AlZtnt BHE FE 52| 3RECeE A ML=, 32802 HAISHRILCE
A5t 0|8 78" X2 ZFSI Aksto] st 1 &4 O CHEOo=Z LMEZ0l LYZE|E MY AS McAdams and
IF AR ZALO|AM KAl 67He] 2HIEXE HAZHXZE QlAGH Mclean(2013)9] 9112 ECHZ, X§SIE L{ZEIET} XpAlO| LY
HE 2f0| 58882 = LIELLE, AFHZALOIA FAIBH 6712 BE|E FN A HEE HE2 Hostn 42802 HAIBHY
ZHx REE 2 79| dHxt5e2 MFSIAUCE Ko =7t Ch QAPY LLAEHX|O|= SALRHIAEZ E3) QuEtE L AKX
HOoE HuEAet BH 2ol LRE AESH| fldl, HMAE o Z™o=, Wildschut et al.(2006)0] MA|SH AM2t, Xi2,

=ES £ MENSHA oF 2, MEIPED FLYUHEel & B2 OZEARSH [k 7| Xb2Al S0| WHE MEZR, 482

R dEStn, dEEEE HHEoE - 2t5IRAC. o= MA|SIYLCE YALZEHIXO| CHE 2HTWIt= Zhang and

ol rxixl Folol s Klare(2009)7 RIA|SH HZ0f Cist Bt MEE Ml MEy

32 a0 =R Folot £F st ZEIX0| CHeH EiE, WY}, 2|1 KT0f o SOz 3%
= 7ol Rl WYL o2 Yeg Sef ya|  FOF ML ST

Table 1: Measurement Variables

Constructs Measurement ltems
character act act! | The intent of behavior. of the main .character in .the histc.)rica.l content of my choice_ was ree.lsor.lfable.
relevance act2 | The process of behavior of the main character in the historical content of my choice was justified.
act3 | In the historical content of my choice, the main character acted like a protagonist.
circumstance sim?1 The socigl situation.of my chosen historical content is similar .to that of my current social situation.
similarity simi2 | The reality of the history content | choose resembles the reality that | currently belong to.
simi3 | The problems that arise from the history content of my choice occur in the present society as well.
character att1 | like the main character_of the historical cont‘ent .that | choose.
attractiveness att2 | | am attracted to the main character of the historical content | choose.
att3 | | history to choose content of the main character is attractive.
emp1 While | was looking at the history content of my choice, | felt as if the events that happened to the main
empathy for character had happened to me.
While | was looking at the historical content of my choice, | felt as if the situation of the main character was
story emp2 L
my situation.
emp3 | While | was looking at the historical content of my choice, | felt like | was living that time
- tim1 | This historical content vividly recreated the background of the time through costumes, makeup and sets.
vividness of - — - -
representation t!m2 Th_e h@orl_cal content specifically recreated the backgrounq of t.he tlmg through costumes, makeup and sets.
tim3 | This historical content reproduced the background of the time like reality through costumes, makeup and sets.
nar1 | The historical content is meaningful to me
narrative nar2 | This historical content is valuable to me.
identity nar3 | This historical content is important to me.
nar4 | This historical content provides positive motivation for my life.
nos1 | After watching the history content of my choice, | felt grateful.
Historical nos2 | After watching the history content of my choice, | felt proud.
Nostalgia nos3 | | feel a sense of satisfaction for having watched the historical content.
nos4 | After watching the history content of my choice, | felt so good.
» eval | | like this historical content of my choice.
positive — — :
evaluation eva2 | This historical content is interesting.
eva3 | | want to watch this historical content again.
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3.3. 2 XAt At=o| EM

TO| 2 ZAtz 2019 43 302 REH 5A8UNK| BYst
TS Ut SAREME HHE HABIRICEL 42X |=
58 HiZSIRAT, O] T HAIE IAZHXE 2X| ZIC
ot HEX| 352t 2d45A STt 42X| 478 A
2687 22 ZZ2M0| ALESIICE SEXSl HE
HE O SM0| 118E(44%)0|2 OfA0| 150(56%)0|m,
=2Q| 2F Ofstdo= 20017t 252H(94%)=2 AkX[StL RUCH
HE EAE HdEHEW, MTIAMOM GAZEHES| MEX}
S22 MFEE ‘Fof(2012), ‘FZH(2014), ‘LaH2015), ‘EH
2016y, ‘SEO| LIZAK2015-2016), ‘OJAE MAFQI(2018-
0192 MAISH =, 0| & XIo] & & Ae= JH& 7|9Lt
= ZHXE SHLITE MEISHA St, FA|E 20| SESHA
SIRCE 2|0 AF 2 2HXTF glo™ dE2 SX|AZCL
SEXIL MEis GARHEE HdTEH ‘Aa’0| 82F
30.6%)2 7+ Qo] MEHHD, 1 F[E ‘FHE2 62FH(23.1%),
Tk T} 49T(18.3%), ‘D|AE MAIOIS 43T(16.0%) ‘LH'
220(8.2%), ‘SEO| LI2APS 10H(3.7%)0| AME#ZACE. 2|1
HEXI=2| EfFdS CRAl oF ¥ =elsty| 2fsf, SEXHo)|A|

Metsh BHAS NEEHAZ K|ZGiD Q= HES 328 7

H 8=2 FFot 1 s gEsiInh O 2 'ge2

e

N
~
R

0

O qjo rot k1 ofy rk
> 4ok 0jo
B

Table 2: The Results of Principal Component Factor Analysis

6.195, ‘HaF2
SR

6.116, ‘UYL
o2 FA UEf

4.

re

e

41, M2|Mat e

31

6.462, ‘TSl= 5843, ‘OAE MAfOre
6.136, ‘S E0| L}2AFE 5466 S02 MAH
SALCY.

g Bt

412[4(reliability) Z4E-2 Cronbach’s ozt Soff LHA
A(internal consistency)2 ZHES}QICE. 1 Znt W2 EE ™K
M=.924, = AHKX|IO Zd=916, X|Sd=l A|ZtO| AHAHSI=894,
FH2IE O§24Md=920, AE2|0] Cit Z7H0|Y=.859, &= &

Alg=.853, ALZHI=O| CHSt
EfetM=787 S22 MOl 5{8XQ 0.6 Azt
S| ACE
(convergent validity)
H| 2| 2 A (varimax)

component factor analysis)2 AA|SI ~TEFEHA

NETP

CCH<Table 2> #=x).

=l

Y=,

s
=848

=
=

Py Sl
FyE

HSol

7}=841, FH2E| BSO|

[e]]
A

THEF
S AZEL7| Y8l SPSS18.02 AtRS}0]
2 212 (principal

=1 OIE"'I.

= HoO

. component

Measurement items 1 2 3 4 5 6 7 8
nar1 898 154 .050 047 015 110 .088 .098

narrative har2 855 227 074 139 1020 062 140 128
identity nar3 833 240 157 105 144 125 027 .091
har4 767 260 114 136 169 .090 181 075

nos3 180 891 120 .085 105 -.031 151 .098

Historical nos2 290 871 121 .095 104 -.030 101 .094
Nostalgia nos4 .135 .812 .091 178 152 .043 .055 .050
nos1 317 730 181 .069 .056 028 032 176

Vividness of tim2 120 157 878 077 091 015 .069 126
_ tim1 057 132 867 138 .068 .030 155 166
representation tim3 145 129 859 063 162 036 027 118
character att3 161 087 107 872 142 012 194 162

, att2 104 144 .066 852 164 020 245 181
attractiveness att1 127 190 144 806 095 002 194 236
empathy for emp2 -.005 124 076 232 857 147 071 .090
emp A71 084 134 -.001 834 151 125 102

story emp3 103 152 A11 136 825 -.027 142 .004
circumstance simi 019 .008 -.029 .065 .091 875 078 .095
o simi2 150 .058 024 -.067 118 875 075 028
similarity Simi3 124 ~055 075 1009 021 846 041 ~056
positive eva2 076 .060 136 158 158 .007 .855 .065

_ evaf 141 203 120 195 124 046 829 109
evaluation eva3 167 128 -.002 236 .069 199 761 072
character act act1 129 108 128 74 040 -.006 .062 837
act2 038 181 .089 140 119 077 .003 823

relevance act3 166 .031 189 170 024 -.002 174 787
Eigen value 3.323 3.226 2.549 2.547 2.389 2237 2.365 2.205
Explained Variance% 12.782 12.409 9.802 9.795 9.187 9.181 9.096 8.483
Cumulative Variance% 12.782 25.191 34.993 44.789 53.976 63.157 72.252 80.735
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Soz LjECL E3 617 Ci9lo] BE Q0 Sajel C.
o
=

U 25 280 2

LIEFSD, AVEZE= 0.5 O[dS Lt

Amos18.02 AMSI0] SHOIX QOIEMS AlA[SH Zul, TE9| S{CH<Table 3> Fx). 12|10 <Table 4>0fA HA|SH A
MEE  K|$Tb X?=448.672(df=271, p=.000), GFI=.885, TINEE 2tel HEEA M 2tar AVEZLS Hlwsh At
AGFI=.852, CFI=.962, TLI=.955, IFI=.963, NFI=.911 RMSEA=.050 S T Eel HEEISEE SR LA
Table 3: Analysis of Regression Weights and AVE

Measurement items Estimate Standard estimate SE CR P AVE
nar1 1.000 .883
narrative nar2 1.020 .897 .049 20.859 .000 0.754
identity nar3 1.033 .876 .052 19.956 .000 ’
nar4 917 .815 .053 17.379 .000
positive eval 1.000 .898
evaluation eva2 .873 .801 .059 14.849 .000 0.670
eva3 1.104 749 .080 13.712 .000
nos2 1.000 .895
Historical nos3 1.018 .870 .036 28.388 .000 0.776
Nostalgia nos4 .834 .854 .048 17.670 .000 ’
nos1 .808 .866 .043 18.379 .000
character act actt 1.000 844
relevance act2 1.149 753 101 11.423 .000 0.577
act3 .814 672 .078 10.421 .000
. simi2 1.000 .881
C'rgmzt;r;ce simi1 902 808 065 13.859 000 0.662
simi3 .851 747 .066 12.930 .000
emp3 1.000 773
empathy for story emp2 .925 .893 .083 14.000 .000 0.675
emp1 1.000 793 .076 13.094 .000
character att3 1.000 .922
attractiveness att2 1.005 916 .043 23.409 .000 0.798
att1 .810 .840 .041 19.631 .000
vividness of t?me1 1.000 876
representation time2 1.137 .884 .062 18.303 .000 0.751
time3 1.227 .840 .071 17.175 .000
Table 4: Correlation Between Constructs
character act Historical positive narrative circumstance vividness of character empathy
relevance Nostalgia | evaluation identity similarity representation | aftractiveness | for story
character 577
act relevance
Historical .349
Nostalgia (.121) (s
positive 323 .396 670
evaluation (.104) (.156) ’
narrative .355 .552 .384 754
identity (.126) (.304) (.147) )
circumstance 101 .066 .206 .267 662
similarity (.010) (.004) (.042) (.071) '
vividness of 411 372 .324 .325 .097 751
representation (.168) (.138) (.104) (.105) (.009) '
character 499 .362 .554 .363 .064 .325 798
attractiveness (.249) (.131) (.306) (.131) (.004) (.105) '
empathy for .266 329 .376 .270 .265 318 414 675
story (.070) (.108) (.141) (.072) (.070) (.101) (.171) '
note: The values of the blanks are squared values. The values of diagonal are AVEs of each construct.

m Mg
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43. 7M4H5s 2ot

JMEASS 28l Amos18.00] AxEIHAl HEAM mz e
AFRSI0] @Eo| XHBtpop pas X>=518.757
(df=281, p=.000), GFI=.870, AGFI=.837, CFI=.950, TLI=.942,
IFI=.950, NFI=.897, RMSEA=.056 SO & L}E}LtC}.

AFoIA HAD 7MHdEM Z0tE HmEH ChEab 2o
(<Table 5>, <Figure 2> %=X).

A, W2{ElE FHgo| IAZHES| HIto| H(+)e I
S ZFCH= <7M 1>2 AHLX=HX|7} .181(C.R=3.314, p=.000)
2 KSR}, = AX|0(7 HAZRHEXO| SHEIIO H(+)
o gBte ZCH= <JMM 2>= A4X=HX|7F .191(C.R=3.594,
p=.000)2 A{EHZ|QICt. 2|1 LH2{E|E HH|MH0| LAEX|Of

33

(CR = 7.834, p=.000)22 XHE x| L.

=M, e BSO| Efgol L2{EE L0 F(+)2
Asg ZCH= <IH 4> A$EMX|7L 371(CR=3.656,
p=000)2 AHEZ|ACE. S| RAMO| LH2{EIE X0 §
("2l Bgs Fhe <IHE S>= AsFZX|7L 210(C.R=
3.656, p=.000), 7HEE{ DHZEO| LHZHEIE FHQo| F(+)Q|
Yskg FCHe <IMd 6> A$FHX|7L 286(C.R=3.514,
p=.000)22 X{EHT| ULt

Opx|afez, AE2|0f Cish Z4EOIYo| =AX|Of0 F(+)
o] g2 FLie <7t 7>2 AH%=£=H™X|7} .171(C.R=2.540,
p=000)2 AMEHZ|AL, FHE AlZre| ddet2 =ABX(O0f
el des Fch= <7t 8>k ASFFX|7t 316(C.R=
4.882, p=.000)2 AHEHE|Q{C.

of F(+)el d&g2 FLh= <IHd 3= AHF=Z=FX|7} 466
Table 5: Results of testing the Hypotheses
Hypothesis estimate [standard estimate| S.E CR P Results
H1 narrative identity — positive evaluation 181 .248 .055 3.314 .000 supported
H2 Historical Nostalgia — positive evaluation 191 .256 .053 3.594 .000 supported
H3 positive evaluation — Historical Nostalgia 466 458 .059 7.843 .000 supported
H4 character act relevance — narrative identity 371 225 126 2.934 .000 supported
H5 circumstance similarity — narrative identity 210 227 .057 3.656 .000 supported
H6 character attractiveness — narrative identity .286 252 .081 3.514 .000 supported
H7 empathy for story — Historical Nostalgia A7 154 .067 2.540 .000 supported
H8 vividness of representation — Historical Nostalgia .316 189 .099 3.193 .000 supported
character act
relevance /.37
) \ (2.934)
circumstance ‘ ' narrative
similarity S '(?gse) — identity
S o =__J.as1
— / - - (3.314)
- - 286 T >
character VT (3:514) 466 positive
attractiveness (7.843) . evaluation
o Ao
empathy for R | f Historical 7 (3.594)
story (2.540) \ nostalgia )
id ;""./.316 ( ):CRvalue
vividness o . (3.193) —————— supported

representation

Figure 2: Results of testing the Hypotheses
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51. g51o| QOF

2 g7es GAEHXRE Yoz, IPAHAIZE AH|of Cist
o2 LHHEIE FA|Gat GAPE L A-X|OE HMAISHRICE
2|1 Belk and Costa(1998)2| GFE ELHE YAIZHI X0
M IAHAZEE Tt 84 5 of £40| LHHEE HA|
A1b GAE L ARX|0(] HHO| EEE FeX| AHET| 9
off 8742 7IdE AMSHYLE Ol MHATLE Sl 20104
0|F, EAIE GAZHX T ‘HE(2014), ‘&df(2012), ‘4t
(2015, 'Z7H(2016), ‘OJAE MALQI(2018), ‘SEO0| LEEAf
(2015) 52 HUXFLE HAlStL, 268H2| SHAIE CHa
o= JHdE ABSIRUCL

= A7 Zif= Cfaa 20k AW, JMBHZEE Sof 7
HE LHEIE YA gnt = ARX|Ofs FAZHEIZO| LS E
7toll 38X S FLH<IHE 1>, <Ibe 2> X{H). ot
LIZEIE FHd2 =A2X0f 40 s8H2 s =0t
(<7t 3> A=), =/, JHEEH B3| EtEd, g7 fFA

o
Ay 0%

JHelEl ojziAe UaiEle AN Ao SEHQ das
CH<7HY 4>, <7t 5>, <74 6> H|e). Dixato=, Agg)
of ChSt ZUH0|Qat AEE AlZtel MABS wAgX|ofo] 2
HAQl Jak2 T 2002 UERTHIIY 7>, <7Hd &> A
=)

5.2. GITLO| A|A}H

2 977t ®MAgH 7Hd 432 Sl MAlSt=E =25 7|9
L= CFEaF Z20h XA, 2 d7es 9AE HjZ222 oF et
L} EZIOFE YAEHEEXZE F-stn, <714 1>t <7tHd 2>9]
232 Sl GAEHXTL AHXA STEHSE EItZ=
HoIZ LHZEIE HAEa AMX|0E dHEOEN, YAE
H= S7o] O|2X Ho| 7|ofstn UCEL =M, abH Azt
AH|Of CHSE AH|Xte| WE AT FAE2 =S| ] =&
HX|0E YALE L AREX[O{QF JHQIE L ARMX|O|2 2SR
1, <7Hd 2>0| AFE S AH|AHs dESHA| U2 YAE
AlZHO| CHSHAM = = ARMX|OE =2 4= 2, 0|42 CHAOf
CHat @oto] 3850 deE & = USE HEEUCEMN =&
ARX|0] S FYS SSIRAUCE MR, <Id 1>0f <Itd
3>0| ZHEZ B, FAEH=XO HIOM SEHQ S
T BIE UWHEE FHMO E248 ZRTUSEM, AH|
X7t dESHA| 2 DAE Ato|Lt EEre| Eot-Ale|E Azt
7t +=8&|= YO Cist O|2X ZAHE HAlSta UCH

o 2 gTo| B2 AAMEE ChE2ar 2ok RE, <7td
4>t <7td 6>2 Solf, WY Z2(0f CHa AJAPEES HAISH
I UCH SGAEHXS| Fo15 FHH= X|LiZE AjZHof MEDH
QIEO|Ct. 2t HIHQ| AH|XAH SEE S 7| LUk
Mz FOUS JHEH WS0| AHI|e| AH|XAHZ =&
QUO{OF StH, ot OIS =2 4= QU0{0F STt QfLISHH
H|Xt= EtLs #E2 St Of=& 0l FH2EQL SYAISHD,
LAl "= CHAOf Cist E7to| 3EEE S FEot7| IE0|
CHChoi, Wang, & Lim, 2017). W, & 3= <IMd 5>
Soff FARZHIXO| BE|Xt7F HIOsioF B DpAHAIZES] EHE
MAlSta QUCL & AH|[X= 2E OPAA S CF =85 A

o > 4>

Of OfL|C. ®dX§ RpAo| ol RARSH MAAZES RpAI2] A
o2 £83h= AOICt. MEtM HARZHZEO| AN BiZE
R AHIARSO| SEY = Us AIZOL AldS MER &
7t Atk AW, <7t 7> S & 5 UXRO| JMBH=E
UAE A S HEBI= 20| OfL2t, 0[0F7|E &3l AH|Rk7t
Bt A2 AZtg =A Sh= AL WM AAIZHIE
7t 2HIROA 38 B7HE 27| RIBHME FA CHSE A
H88 gE5ts A SASHA|T Sten(1992)0] | Qtgh 23X
B AHAPE NS = s O|07|§ Fdst=s A0| S5t
Ch. & 2E=o| 4350 UM AE2[#YS| T2YS =}
1 o ORRetez, <7td 8>9| 3FE Sl & + UXRO
AZHH TSHO0| YAZHIZO| S0 AN T2t 2242
230t Atk A= XZ20| JHST FARHE T Y
(2017)2 LHE|EE THESERIRE AIZPH Tpig S3i SO
AN S8 F7HE LRACE dgiLt opAE AL|(2019) =
ofM3th Ogst A|IZH iz Qs 37842l B7HE K|
XAUCE Ol AYAZHEZEOIM 2H|[XH= MO B-BHA| Rt
AlZHO|2tE THHHEl A[ZHO| A|ZE o= OK| TR 445t
CHH, 4H[RE 2 4 A1, 040 2H=O| HII0| de

A
2 08 + 942S 3Yskn Yo,

A, 2 Hd7e GAREEX0| it AH|Xte| S-HEILY
gde2 F= /02
HiZoZ ot AAIZHXE 4o HFE &SIt 18
Lb =20 GALZEXO| HR7F SEE[0f FAE Al7HS HiY
o2 X8 O &0 ™MINE|l= Ato|Lt 7Ol HFARl A
ArZEHIXRE BC HAE ATHE(2010), SHE 2 E(2012),
‘T20] Ogl ZHEl(2016) 2 XM AtdE AT Z0| OfL
2f, GAEE A|ZtE Hidez ot ATte2 L HIotqict et
M OlMle GAIZHIZR} CHE FMZHZEE H|WsiA FAE
H=DHO| 7HE = RUe AH|g|EinE AlZHO| F= OiEE B
g Lert QUCL =W, 2 ool Mytjidoz MYE FH=
=2 43% GAME MAHE Sofl U2 HAlGts ZHXJUCL
aLy EZ29| ‘mFE(2019), ‘FHEH2017), “HoHibd(2017)
S N3 GAE A|ZOIL} OFF S &8 ‘&8, &k FMZ
St 22 FHAEE FYUSts A 2HETL AH[Xe| =5
S HIQIC} [f2tAM O|X|= Goldsmith, Cho, and Ravi (2012)9]
ATXE EF CjMoN FLUE S-AHE0| el EIto of
© dgs O/X|=X| dm= EQ7 ALk EDE Choi, Yu, and
Mu (2014)2| ATO0I|IM HMQtHZO0| 2Ll Xtotol| o{EA|
Fe2 0K AHIZSHES ofEA HetAZ|=X| A7 Ee
£ QICL OEX|2oz, X2 YAZHX0|A XfTEl= AlZHo|
ool AlZte2 SEE[HAM 20| XMEE opAE IfiY|
(2019 M3 YAHE 7|E0| OJH|SH A|ZtE HIZLE oF AR
HIXE HMEE|0 Qo detsoz £ AtHO|LL 21Z0]| CHet
nFA o|O|X|Ql ‘EE|M|(cliché)= ol HE Atz|7t QIEsH=
olojd 7|z QoM FEEICE MEtM 0|72 MY 2o
MEX| fCHe HITE 2HEX|EE F=s517| W20 ZF7F &A
Hog = ks FEE QUCE 3o 1o AlZHo] Cist A
Xte| S2|M= ora O|Zsict Mate JALEHE XS L EE
X740t Stern(1992)0| AM|Alst LH2{E|E =AHZ Huw AT BiCt
M AAIZEIXO WMo 7|ofg &= UAS AO|Ch
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