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Abstract

Purpose: Understanding which product types of overseas travel (free independent travel vs. package travel) consumers will choose is one of the
key issues of marketing and consumer behavior in travel agency management. Prior studies on overseas travel type preferences mainly focused on
comparing regional differences (e.g., Asian vs. Westerner, or Korean vs. Australian, or Korean vs. Japanese, or American, French, Italian vs.
Japanese) influencing the choice of overseas travel type. Another researchers focused on comparing cultural differences (e.g., individualism vs.
collectivism, or individualistic culture vs. collectivistic culture), subcultural difference (e.g., acculturation; Koreans living in Republic of Korea
vs. Koreans living in Australia), travel lifestyle, and socio-demographics (e.g., age, gender, income level, education level, marital status,
occupation etc.). However, there are few studies that identify individual psychological differences (i.e., individual psychological differences
within the same culture) influencing the choice of overseas travel type. Self-construal is a psychological factors that greatly influences choice
behavior. The purpose of this study was to examine the role of self-construal as an antecedent variable influencing choice of overseas travel
product type. Research design, data and methodology: To achieve the purpose of this study, the questionnaire survey method was used. Self-
construal items composed of independent self-construal items and interdependent self-construal items. Product types of overseas travel were free
independent travel (FIT) type versus package travel type. In this study, the correlation coefficient between independent self-construal and
interdependent self-construal was nonsignificant. It meant that the relationship between independent self-construal and interdependent self-
construal was orthogonal. Therefore it was analyzed that independent self-construal and interdependent self-construal separately. Reliability
analysis, factor analysis, and logistic regression analysis (controlling gender and age) was used as the data analysis method. Results: According to
the results of this study, the stronger independent self-construal, the more preference for the free independent travel type rather than package
travel, and the stronger interdependent self-construal, the more preference for the package travel type rather than free independent travel.
Conclusions: Self-construal is an antecedent variable influencing the choice of travel type. Travel agencies must consider the consumer’s self-
construal (independent self-construal vs. interdependent self-construal) before planning and designing overseas travel products.

Keywords: interdependent self-construal, independent self-construal, overseas travel, free independent travel, package travel

JEL Classification Code: M30, M31, M39

1 A2 Quoidbadk, Gino, Chakroff, Maddux, & Galinsky, 2017)7} QL0{A AFZHE0]|H|
0l2] 7t SN2l =S = Zdi 2eAM UCE
sielofse ofsl M shx, S s 2|0 o & HsoZ
FE|LtolME 1989 E SHOf™O| AtEstE OlF delofds AIRIoRSE o & I &S e O 2 9IS
=2 F A=sHCen & HSU, 2000), oy © SMEZM=
e AESel Sl FES| F7RIRCH delojge W gag (o0 T A e 30 S
o MO SOt Ame Hean mitj op CIEORE T O O OfEE ¥ HeWuhes 21 xig

sielofdl HEfz 2 AoX| Z2 m7IR| Silofd ez Z
AoX|howet  HEE Z2FO0|  FRTE  QAEE AR
S HNishimura, King, & Waryszak, 2007), Ofd B8 2EAshAd=
EHe(lee, 01215 1129510 Si2|0fd OIRE BEY 7Hs-g0| AL

Olo= MRSl OrEe ZES =ATAAHAFL, Aol |AdES
S50, o828 =0F= ZUHCeo, Gainsky, & Maddux, 2014 Lu,

*Fi i - i . . = . g

First Author and Correspondmg Author. Assnstapt Prc.erss.or, SHQOSHS JITAF SR AFZFES Ofdh FO| B{Q|ofgHo| AH|Q}
Department of International Business, Hansei University,

GyeongGi-Do, Republic of Korea, Email: ydkim@hansei.ac.kr ZHHE| OANA™E Sh=0|, oS AAE [ XHAIO| sHelojdl 2&IX|,
© Copyright: Korean Distribution Science Association (KODISA)

This is an Open Access article distributed under the terms of the Creative Commons Attribution Non- é\_‘_t_“AlA" A_!Al— él'_/lk_l _S__g_ %\_El_l- %9 EPS A"7:"0}. __|.|.|:|Ho|._

Commercial License (https://creativecommons.org/licenses/by-nc/4.0/) which permits unrestricted non-
commercial use, distribution, and reproduction in any medium, provided the original work is properly cited.



30 Young-Doo KIM /Journal of Industrial Disribution & Business Vol 10 No 12 (2020) 29-38

ONZHE SH= BT} Yl BB Of2{2H HSO| OffAF 52 S0
olo| T |X| HEHR AE(0f HBEls IR SHoloiHAE S0l
7S R1SH SIQIORAES TOfSt OINEHS B 4 QU

7 |X|0f2 ARHO| AElEln THY JHHez XEkHE S
ofdo=M SNl 28, =4, AL 2, 018 S0l = ofdS
k= St ol JolE =2 ol 2iE7F 2R3k ofdsS

O|0|BH:HMeng, 2010).

ﬂt7101I LHE Ol Eoi5S 4EEH EH 2Lzt AR 32

ARIS2 KIt siQ0fd ECb= THY| siQofdlE Mok o=

E_T'_._l Hf QH=|(Kim & Prideaux, 1998; Lee & Sparks, 2007; Pizam & Jeong,
1996; Pizam & Sussmann, 1995), 0|24t EtA| sH2|0lE MTSh= 0|RE
=5 22 [V 20N Rezis ZT0| AURCE

I3 ofAXES| SfeofddE RY MEES Ched| 3719
LA AT O[5S [Olli= SHAI7F /USE AlASkE 24
oI7iCy 22 TEEEe| 2210f| £3k= Li2te| 032

XtO|7} L0 (Pizam & Jeong, 199%), 22 7HQIF| E30f| £Sh= Lite
OAASE  JHHORHT} TH7|X|OfH0i|  CifSt

LIEFG=HPzam & Sussmann, 1995 0|2 offidlE |0 Cigt
Mo E ERed| =7HHRC| 22l=0t 49
AlAFSH= Z{0|2kn SIAICE

EESh Sieofd Rl AR sHeloflat miF|X| SHelof™ 7t
o=z HOICh ofdCH 1990 HcHet
2000 RIS0| TS Motk Ao R
EE 23150| Ll Q1OLHKIm & Prideaux, 1998; Pizam & Jeong, 199;
Pzam & Sussmann, 1995), 2010 SHCHO|| Z=AZ} O| 20|l E IS0 =
7HHof0]| Choh M=t ChYOfRtol| TSt M2 E M= Aoz HE
ZEE ZEXWBICHKang & Kim, 2014). 0|9} Z+2 =2 8fiQ|
FE MEio] A0IM JHRIXIOIE J12fslof & Rt AUSS
0I|:|-.

%

FHI

AToME

Qsio| MEf

2H|XESO| sfielofts
= 29 sjooe MU Zolx| Ze HX
sQIoiste Melst ZAOIX|0f KE [ selfconstualo| DIkl st
A5 BE=f 282 54 ok A2 S8 X7 [siAMat
HDOIEY KPS oZ TEEICHMarkus & Kitayama, 1991). S&1&
Ao Atile S55H EXfcks AM2M Aeds S5
7= A7 |2t (selview)O| BHAEI 2401 BHH M O|EA XI7[5A=
ARl Apl 2t QtoflM EXHSh= M2 CHRIZFe| Z=otet steks
S| 0f7|= Xp7|2HE0| BHHE ZH0|CHCoscan, Phalet, Gingdr, &
Mesquita, 2016; Walker, Deng, & Dieser, 2001, 2005).

A7 21X, GM, 7|15 HIRSH 28K #S2| of2] ZHoM
S OIX|D, JHRIKIOl(ndvidual ~ difference)?t  HHE x| Of
22| = 7HE(Cross, Hardin, & Gercek-Swing, 2011; Markus & Kitayama,

b

Eysi=

1991; Simpson, White, & Laran, 2018)0|22 & 4720| 20| J§oIS0|
SHROAE FRE MEtSh=0| FE2 OX|= KeIC2 HHET|0|
XgIet JHgoltn 2 4 QUck

A7 84442 017 ZORfM = 77t RIEH 22 Tid(Hudson, Walker,
Simpson, & Hinch, 2013; o & Walker, 2016; Walker, 2009; Walker et al, 2001,
2005, Walker, Jadson, & Deng, 2009%|0f @11 RUOL} Ol 200
PN 2 3% X7 [31A0] S| fdeE R =L OfEsh 230

A=X[0f CHoiM= HE Hllankford, Dieser, & Walker, 20052

Hlelstns Hote| of2ie Aoz E & eipo| Zate of £ojo)
GUANE 98 Metmh mSlel 983 HwE XIS F Uo=
7|t

21. MY 2slot S0 YLE SY MY

2.1.1. SMY 23} Xo[e} SHHYHE 7 MY
o Mo el J|Eo| ARES SYT MYl

K-2l(Hofstede, 2001)0f|A] O|FO{T AS0| L5
XX|StL QUCHCormreia, Kozak, & Femadeirg, 2011; Litvin, Crottd, & Hefner,
2004; Pizam & Jeong, 1996; Woodside, Hsu, & Marshall, 2011). 12|11 O|2{5t

U7 ZISO| WOFE Wy S MY B2

= =

AT

SR 3= ARIS2 T siofdS d=ottin Bastl
UCH= FHO|CHPzam & Jeong, 1996; Money & Crotts, 2003, Wong & Lau,
2001).

TRl o s JHRIFS| E3t Of TTHERO| 23 2HEAM
O Ws2| XIO|E HHS|2,= 210|C HA| Pizam & Sussmann(19952

A0l Ol=9Ql, OEf2|Ql, L2l =o= CIHoHg Mzshz
BHSIQR=r, 1 0|RE LeQE0| FEFS 2

7ol ECh= TR Ofdishe Ag Mzohe A2 SYESHHO
k= =0 A= U= THA0|CHKImM & Prideau, 1998; Pizam &
Jeong, 1996). Pizam & Jeong(1996)2 MY OfHXIOf HIshA THEQl

Itl

of= o 5_ f°"1f

ORRtE EHZ Ofiols %S MIBlg XM b Ik Kim &
Pidean1998}= BROISO0] B0 OfRiShs XS MBS HOIE
i

°IAPE“O" f ’8% = ’.‘JE“WI 9101)\1 SR 18El=

2= 2| CHCrotts, 2004; Litvin et al, 2004; Money & Crotts, 2003; Ry, Mng&
Zuha|r 2013). oA =22 Plo7t 22 252 J8X| 2 28
HIgH AREO| mH7|X|2 X1|‘<‘55|E OdES O A5 F0i(Money &



Young-Doo KIM /Journal of Industrial Disribution & Business Vol 11 No 1 (2020) 29-38 31

Crotts, 2003)5}7{Lt 2APA OfdSk= AS THEl= 80| QU= A(Cotts,
200422 LIEFGLCE

212. MY 2213 LM sH2HBLE FIMEY Xo]
SMYe| Zt Ko KM ofd RIS 2ok A
C

EXOHRIEE OfEXIEL| THESlo =2
g2 DXl RS SMY 7o 2t Xo|Ttez 2FsP(ol=
s

7L AZE 7IE 2iES 83l 2o & Uk o Pzam &
Sussmann(1995)2 Z2 Z§QIFo| Z2lof &ohs ZRAQL, OfEfZ|2l
o=l 7= o RECNEoY of EHMof)of Chet M=o
UAOIM XtO7F ACH= HES 2ok HE QUCt

T Eak0)| £3h= 72| oA} 20| S S50 A0M

o
=
e FZtoll Ofl AR AlZh O2| 1 O 7H @7 Aro]
UM KIO|7F = A2 LIEH T Hiverson, 1997)

oHH Yo 2ok LoIME o R 30 X}0|7} QUL 52t0]
DBEDT(Department of Business, Economic Development and  Tourism)<|
ZALOf 2f5tH 2006 A 3IRI0|E HEe 20l 22 F 55% Of a2
EtHIZEO| OfEl RP7|7F 242 JIO|EE dh= 2EE oF A2
LIEHSCHMartin, 2010).

oHH Z210|4accutturation)at 22 SHRIESEE Off #=0| X0l
7t 2Ck= BT QAT ofACh Lee & Sparks007y= H=2I0[X|2H
HAF=FE=R AHFohs o=l O =50 AHFoks k=0 et
O AS0f| Xt0|7t RUSS LHESIRAL,.

CHH|ORXT E4E 2I0|ZAENY REO|M Mot = AT QT
Lee & Sparks007y= oH=2it 2F AHF oHRRlS T E of 213
2IO|ZAEIUS ZARSIUCE O Zh THHIOIARE MEAIE 4790
Loh= AIHE0| M2 k= Ol £d2 710|=7t U= o, Bz
OfRsts| CHE Ofdkiet 42%E o) k=02 e £ U=

A
20 e=adE, o= SEAE SEE S22 UEITE oHH
SFENY 555 O{@AHindependent adive travelers) MZA|EE48%6)0H
Eoh= AMES2 EH|OIY0 ChoiA 2852l 882 BRIt

oldel =252 /o 2B 7IE ofddE F == X0
ATE YT MY 2ot 22 I7HRC| B9 2HEOM 25k
Sh= EHEH JHQl Xt sHlofddE 7Y ek 2 2210 Cist
7= F5o Aoz HOIC:

| Xt7| 2t cetfvien)O| BHAEN XH7 |5l (self-
onstua)S Sl SHRAME R0 CHSt M=t 4Rl XHIOIAM
Xo[7h U=XIE mefs Huxt St Xp7[siA2 of7 FOtoM=
G APt X|ZA oz HE|0 @11 QoL Hudson et al, 2013, o &
Walker, 2016; Walker, 2009; Walker et al, 2001, 2005, Walker et al, 2008), 0f3H
Z2010]| 2P = B RI7[HA0] ofbat ofist 20| RL=X|0|

oAl OjO[SH Al lankord et d, 0050|122 & Gi71S S8 Y57
ApHe EHEHEO} 170 7]0iS & 202 TEHEICY

22. Xp7|ci M} SHeloiAYE R U

2.2.1. Xp7|5M 9%

e xpleEn s

2HAHE JHQIXLE AHS=
M1 UCKCoss et al, 2011 Markus & Kitayama, 1991). Of| 74CH
2 2ot A7 [siMg Htot Lankford et al2005:2 Matsumoto &
Juang | Xp7[siA0f 2ot He| = THRIS0| X7| X =22 EX|of
Chet 2Hdeenseys OfGHdh= YA 8022 283t A=L, Ol2fst
o= APRBIME ZH2l KfRloAe] ZH2IXtO|(ndividual - difference)=
BE AMZE Hget ez & 4= QlCL

A AP [ohMant HO|FEH X7 [siM2 of2] 7HK| THE EFE
7| Aok S APTSIME Sk AIRES2 AlRld MElozs
| ls A2 2 YO|EIC{Markus & Kitayama, 1991). 0|52 AHilS
AHRk= Z2||0 SE5IA| EXHst, X7 |2te| S5 E2n £
7HR| 22 QUCH B Qlon, REgdof| =2 7HKI|E Fo{eitKCosan et d,
2016; Cross et a, 2011; Markus & Kitayama, 1991; Walker et al, 2001, 2005).
B MDOIEH APME Sk AEE2 AR
AAE L2 YOlE LZICHMarkus & Kitayama, 1991). O| =2 XH41E CHE
Hiot HSESS She EXE 1 QOB A% AN 2
7HK|E Eo{3CHCosean et al, 2016; Cross et al, 2011; Markus & Kitayama,
1991; Walker et al, 2001, 2005).

Hgez

]
1ujo

|_|
-
m

mjo riu

VS|

XIJ—_II. o]

=

%2tajol

=2

SYN IS St ARES SY SHEOL 22 RO L
LSS MBSl XPZIAH0| BAO| YD ApO| BE 2
ot 2E FEES i ¥k A0 THKIE o5k BHH
HBOIEH AP [ME She AIRE2 2T, S8 22 ARIe| LH
£450| AlIxoE HEsP| ol 2ol 2ol 9Un, HE 52
Efelo| =2 EYE TRole =1 FEE fI6H 25k= A0l| 7IXIE
BB KCross et al, 2011; Markus & Kitayama, 1991; Yang, Stamatogiannakis,
& Chattopadhyay, 2015). ZEIH X7 [BiMS oh= ARE2 AV |E#DS

|95 22 Hatlo| HHOR B Y=

ol A7 | Rl &5 LA

WIS MBOER RIS She AIRSS | ARIS| FXE
oFstoM Zcto| msiot 22 Ol %S Ml o=

H 71 QICHCross et al, 2011; Hudson et al, 2013; Markus & Kitayama, 1991).
SN APeiMnr §=O|EX AP[BHM0| ZHXL Q= Ot
WS 247t 32 =EHoR NS0 OIX, HA, 57| 5 Cig

2010 F2k2 0| == AS0| 02| 212 Sdll 20l Hf ACHC ross et

a, 2011, Markus & Kitayama, 1991). QIX| XFIOA K7 [8l|AlQ| XtO|E

A = 70| UCE OIZACH Krishna008= 40| EHTHOf| O|X|=



32 Young-Doo KIM /Journal of Industrial Disribution & Business Vol 10 No 12 (2020) 29-38

0| ApfofMo] mEt FHERKIEAIE  fHEREH SEA
RS ok MEE2 87t BEXZ(0| W(contet) 2210]
Nl B9 Jd=220FH AEIME sk MEE HIEIM St
TEol Ao O] o 3A LEEE ZH6ITE olH2
S=OIEH X[ S ohe AlE2 SRIH AP BIME St AlREO
HISH SIAFZE Al W2t FEE Heo| M2 Wetoz 283l AsS
2o 0[2f11 SR, QAMZE Al M FEE ZBoI0]
=N YEE 28o10] TS S 20T A02ta S,

ML QX XHAOM A7 [ofME AT 20| UCE Hong &
ChangQO15)2 =BIH AP[BIME oke B0l AXQ =HHo|
O|EsI0] TS ok B oY APBIME Ste BR0l=
O1gHQl £H0|| o|EstN EEts Ee BOFAUCL

37| XHEOM A7 2l OIS A= 2S0| QUCE Yang et
Aoy =Y APPRIME oShe AlEE2 28 S0 o
7|20t Bl B HD0IEH IPURIME Ste ARE2 /Al
S| O S7|F07t @2 2ol B Atk obH /A A2

B Alof QIAZEO| Af=lX o

OIAFZEO| EfRI0fA OlX|= Sghs B2 1

PEH=l=X[0f 2EA L
EfSHA| R, §=oIEX

Of A2l

= =
R7jehs Hohs HIgal #8S ¥ K50l ECCouharenco,
Shteynberg, Geffand, & Schminke, 2012; Hoyt & Price, 2015)

2.2.2. 0|7} &5 3} xt7|8)A

RS0l REg ATt QA East Eg Susls 2oz
HOICE Cosan et dQIGS SH APPBIMS st AfRISS
AtfEoz Kigatonomy)2 O F2A| Ol HiE Aol
AP[SHAS SHe AIZIES AHROZ Q1A (onnecednes)S O
FA| O{2Z UHSIUCE Walker et dQO0LY= S2IH Xp7[sfA10] 24t
HUQEA S0jQIS)e AN 2 JKIE SOl
ArsofER RpsiMo| 2st JHQIERA 20jRIS)e Tkl mejel
Sfelol £ TS Hojete st ot 9t

RISAIDH QA B X1 NS B A lsiMg
QUCE Wu, Parker, Wu, & LeeQ018)= S2I A7 [AIS SH=
RHEAI0| e RRE 2aist I ROt AFA0| £ KR
0] 22 SRS Tf o8 WHSICE Avde & WojdszkeQ00
2 Bl MRS ROl N Seint Exjaig Sb

[==} L
et 2|7 HHEE MES ol e
_C'J_

2=

Ao
nomn
o

o
o

U o

r
mo i
i 4

[l
1o

r
2w

>

t

IX‘|0|-_| 0|E|- S|mpson

dQUige SRN RPfsiiel AL Eflol Y| Be oHmte
S| KHAIO] 0] Ql0f YX[SHE HAlOE MEkS Bl2iT Bl HO|

SHH g SeeR e EXSE QAT Hudson et al013)2
OI7tE MefALE Zeloh= 2210 s A+E StRA=H, S8

YD OIEH X7 [6H40| et S

FHLCHRL2 BAM £7|E El2f 7k A HE{oke AS 2SI,

—
0|2 S2OEH AP7[SHAS She MRS 2 THE AR i

S 2 715
El= B97t OfL|2t XM £7|E Efe] 710 3hs 8R0l= &718
El2] 7= AE Hefeltls A2 Q|0 J=2IEH A7 [6iMs
k= AEEMAME JHRIel o7t &S ZRRPALE Mefths
golo=2 EII0] ePH Z2 o7f B&2 Sh=XIel off7t dds
OIS o|0fStota SH2ICE
72 MRl BAM O 23 07| QU= A0

FAQIXI0f AOME KO|E 7HKRLL THA S2E X7[siMe X7
O[O|X|, RjAlo| =S FQSHA 07| = BHH HOIEN Xp7[6Ad2
Efolnto| =3} 3 EfIo| SHEO| G BAS 7 I QIT. Zhang, Oetze), Ting-
Toomey, & Zhang0l)2 =& Sk ARRIE2
X}7|0|0[X|E X|7|=0| #H4lo] =2 P76 she
AEEE AP |t 2T EEVSOI A ERRIDO| Z3HE SA| 07| =
s Walker(2009)— =27 FHLicrele

too|

x~
[= |
2 HHH JolEH

To 1l

off @27 FHLiciole

HC

QA Of7|= uHH

ZQA| oi7ICk W
AP [siaie

0.
d
e
&
X
N
o 32
rr
0 rc
I'

~
-

o

ro
i)
x
b
18]
o2
u
o
ol
o2
7]
=
X
i
U
T
9E
;l_

o
b

oA
L]
2y
>
N
o
1x
lo
>
N
|
e ro
=]
>
B g
0
I
o

r|o
=
ot

rulru

OF

FI'F

o 1A
J

oh o 3
>
bl
ro
tl

4o
0E
Nz H
0z
tor
1o

2
o
4r 1 njo

ot
F[F

ro
ro
0z
fjo
N
iy

N
d
=
Al

> O
I
4
4 0
02
of
ﬂF
sy i
3

r
rd

il
rr

in
1L
ikl I'IJ
- rlo
N
E
=
HJIO
I.
_[F
_>,:
ot
mun
rlo
N
4
N
noTox

ro
o
ng
rir
9
Lo
N
A
=)
rr
N
4
1o

=
EORLE A0 HIOH/H -3——".0
o

Hr
&
kl
30
i
_|
8
:
0x
PP
1o

An
)l

pal
N
o

x
o
rot
oy
o
=2
rr
m
ro
i)
i
oA
=2
>
>
&
oF
ﬂF
i}
=
0‘)!
fjo
in
=

o
i
mlo
ot 4
=2
$9
<2
Rl
1
=
12
=l
o
o
fo
rot
)
ot
mjo
oot
mjo
Hr
L
M
o
2
0

0=
N
O
o

=}
&
Hudson et d@013}2 MR=2 AP|HDIS SRS
P 1FEE =0| F7Reittd ¢
7|oiol| Felsto Hoke A, AP7| ARl OE"“"‘OHA
=S80k A 2|1 AP7| #X|0f| of22|=F ASS

o

rex
rm
2
i
\||1
of
H
ro
un
rlo
m

—_
N
=
Hn
b T
-?l N oo
=2

= %2 Sasp
WrsloR Zadt Y2 50| WRICID SiCE ojne Met
QI HOl0] BEZ ol U0 HTOEX R[] Lol
FEto] 0l £8l2i 5717t B8r2 LIENHS ZH0[2t B2t

3. el
3.1. G 7pA

Lankford et alQ00S)= X7 [8lA]
AMEEne| oo}, CHE AlRS BHESH |, SekRitof o



Young-Doo KIM /Journal of Industrial Disribution & Business Vol 11 No 1 (2020) 29-38 33

M X7 [siol o S715

QO TS 0T USS HOIFH
SOl=C| R83 ETYS 9FB bt STk B ARANE X7[sHAO|
SHIOAE R MElO] DIXIS S 95| DR} BICk

=8X KPIhM0| desE ERRlafel A HCk= =535
Zi5k= Zdat X200 O 71K|12 S0(Coscan et al, 2016; Walker et a,
2001, 2005), ETto| stet ECt= 7HRIM AP |HHE o SRA| 017|H,
Fcto| 28 Bt ARIo| SRS dF5h=d O 2els ECMMakus
& Ktayama, 1991). 2|0 =8A XpPsiMe Sy 2io| g0
S0, AN Qs 2lusitts 30| RTHCotts, 2004; Hofstede, 2001,
Money & Crotts, 2003).

XI5 shelofle LES X0l =25t =
Ho| X240| =0| ROE oM oS k= A0l Sl
tH 17 |X| SH2|0f % APEO| ofdl ol Fald AB= ofH
Ho| X240l HUE oM ofH 5
OdxEE A *H9-|Of|°”01| Ofslf £8xcz MZi5i=
UCHLee & Spark, 2007).

CHY| S =i A%, 2H8 ot 242 o & =Es
CHHE O|FX|= AH[REO|ZZMeng 2010, XAO| RSk= O]
UCEHz Ao sz =
X7 |2H0| o] 7R 7Hs0| &oh, AV|HETE SiHEt=e

AP |ESE Soff O|RUAL o= SHIb gF=l7l= 8OBH| &=

r I'IJ9

ne

gl

QURO| YZo| FHoZ EkRS0] J|Q!

Zo=z =Holct

teoh 20| Sl SAXIE WESke Hlojk Mol BiE Ol
Jdeiaz SN APRIME 7KL /s A2 718 ieloftte)
Hge duidez 2 g A sielofdnel Hetds
diidez EoiEion & 4 QUCh W2t 7Hd2 Chadb 20
2SIt

7H2 1a S8 AP7[61M0| ZdF o7 |X| ofelofd Eht= AhF
oot M=t HO|tt

oHH g2 olEH X [shM0| ZdgT S55H EXfsks A Eht=
Felafo| ZHAIO| O 7HK|E FMH(Cosan et aI, 2016; Walker et al, 2001,
2000) 7HOIH Rp7 | HH Hit= HEe| 3itE O S2A 07|, xHe
Sxg M| mOie Aol SEE siE o 2
ELCMarkus & Kitayama, 1991). ASO|=X Xp7[SiA 2 2t 3|n|
Jefol =1, AllY 2l

m

= 2mfsls g80| =CHCots 2004
Hofstede, 2001; Money & Crotts, 2003).

IH7 |X| S0 AP o L7HO| FaiX U=E, O|Z0] AlEt=
Afojol] Lot Aeld ez A8 7Hsdo| =Lk 5 AR

o €2 LBl RP{oF & wERAM EEs10 ofdXE2 O
TE2 =510 o, O] #&2 AI7IX| e A2 tHle| =95

Mofoks Aoz A8 7hsd0| UCh R ofF 2T LHOA
O|RO0R|= of¥ =XX| Zte| 0|5 50| tHHZ O|R0iX|= F=O|
ULk

MoEH ApleiMel R Bey Bjn| 4ol £7| G0
BRI M4 22 WRSE S MHEiZ i5N0| &2 IIX
+ £ 4 9tk 1202 ysolEy
) IRl efelominel Hgol
MrjHoz &2 Bl g sjelolel XEMe AtfHoz
TOEICKD & 4+ QUL Khahh] 7K Chemt 20| SHBIUCH

7K 1 g=0|EH ApP[ofM0] HEE AR

o Sfelofd Hik=
7 |X|of S M= Z{OICt.
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32. ZACHY, HEX 7Y o B4 5

2 oil0] B2 SABP| 2Asi0] LHEIYSS TR MBRAES
MAJSIQICE MRFAF Zt B 145 Bo| SER K=IE £ Chof
BHEiIC SN HORISe| BF e 211 Moo, A¥s
T2l 2H 40| 524%(76 &), 0430| 476%(69 H)E KEX[S|L QJLE
MER|= A AP IHAS SOH 2, ofY SUS Metols B8

J2|n EAN des2 FERIC) A A bide 580k
=2 S APBiME FE0ks 6 =it 420N AP E
EYol= 6 28z R0 QUCHaweni & Shavit, 2009, 2013

Oyseman, 1993). 0fdll 8¥2 A K11 3j12| OfH(free Independent Travel:
FIT)@} IH7 | K| Of2H (package trave) 2 2 28! <= QICHHanai, Ogudhi, Ando,
& Yamegudhi, 2008, Meng, 2010; Wang, Hsieh, & Huan, 2000). [i2kA &2

HHOME SHRIofl RHS Aim SHRIOt D7 |X| sHejofdez
THZS10] SHRofRH Al XRAO| *1§5}r O3l RS MENSHE S SIQICE
ORYez QEAN H2s dY 24 H¥EE JIXsH=S
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Table 1: Variables measurement and factor analysis

Variables Factor loading Cronbach’s alpha Model Fit
Express my view 576
Live according to my principles 174 ) )
Independent self- Make decisions on my own 759 .688 Rotation method = Varimax
construal - -
Determine my own destiny 728 .
My lifestyle 513 KMO measure of sampling
Accept the decisions made by my group 517 adequacy - .646
Interdependent self- Cor}mder 1mphc'at10ns for'my group .555 Bartlett’s test of sphericity =
Coincide my own interest with my group .629 .637 278.13 (p < .01
construal A3 (p<.01)
Good for my group 814
Belong to group .604
Overseas Travel Type | Free independent travel vs. Package Travel

otH Mzo|EM XMt pHsE 2 F of 222 Melsk=
42 Conbach's a 7f0| A&35t0] M=o|EA XP7|siM a2 of
=22 Hest O 222 Mo 2EdI%en, [ 2.9
Cronbadh's a g2 637 2 LIEfSATY

SHH SR R[St AR AP (5 74| Pearson AR

oHH = o
= BAlE 0Bp > D22 LIEHICE 0|42 S8H AP[s4t =9
T X760l Mz S-HO02k= As olnfttEz S]IH X17[siM
1 S2OIEH A3 S 22(0t0] 22 240l 2HESIRUCt

K78l Zetofl gt R2kEM S HARH ERICE 222N H2 2
QIFE HHens FEEEMS 8oL, TYY 2= Vaimax
YES ZLESIAUCEL Q2IZA 2t J2o|EY AP [siMnt ZH XY
st gl 2ebS0| 2t fQlE2 EERY, Q02 B AT
2 /5l KMO H=2f Bartletto| 7Y HSS 2ABH 2 21t 20! 2Y
2 Mot Aoz HEBID Ol 7HE HES HAIBIAC,
4.2. 714485

o

2 TN JHdE ABS| QoM ARETH SAX WHE
EXAE 2HEM(logstc regression)o|nd, 72 HEJO| Feks 0|
715d0] A= AFSAE Keolo| s SHBH| R85t dE
AHS ZX|AE oMM SHHTZ2 F2510] 2M5IACE
EXAE FFEM2 OAE R AHE HES ZOMojM  HITSHA
SR2E|= EAEAM 2 (Kamleitner, Thinid|, & Martin, 2019; Schumacher,
Qlinsky, Quinn, & Smith, 2010; Shiha & Lu, 2019)0|Ct. ZX|AE! 3| HEM L2
SauaTt HRY N2Y 32 YREE SN DHORN, HEY

A

o
TEHPE Ol2Elinay) At=2Ql Z27F ROl ZEEH, SEETE
&

o
o
O

wtor

B

0

=}
Zant oiasio| wf 2gd
QUCHGerasimovic & Bugaric, 2018; Peng & So, 2002; Schumacher et al, 2010).
HA S XpP7[siMo|] ZeeE Ii7(X| s{eiofd 2Ch= 74
sfie(ofds MSL=XE ASH| Aoty 5= O FARER

2
SHIo{&=0, 17 |X| sielofd=1) SEH+= FEH A7|shY, 220

JEi AYS SHESZ FYUS 2X|AE 2|2 S HARBIACE O
2t S';H A[oiM0] dEE RISt o7 K| ofelofd Ehk=
A oS Tf ZokA| MEdhs A2 LIEILKA=-533 Wald=5128
p < 05) 7+ 1a= A{EHE| QAL

Table 2: Logistic regression analysis for independent self-con
strual

Variables B S.E. Wald P
Age .056 .048 1.373 241
Gender -483 422 1.308 253
Independent Self-Construal -.533 235 5.128 .024

Y=OIEY APRBIMO| R AR SHlod HOh= D7 (X
sielofds MSSH=XIE HBP| #lolo] THtHT2 o AR
silofd=0, Ti7|X| s{elofd=1) SEHT2=
J2|n 2EAY K0lo] OX|l= Fgs SHk| fote JEat
AES Sz RS ZXAE o E2MS LABIICE O 21t
H2OIEY A7 [61M0| dE FAH2Z FolotA THE shel oY
Hrhs 17 |X] dfelofds O ZotH HEdke A2 LIEHHB=-542,
Wald=3461, p< 1) 712 1b = K{EHZ|RACE

N

Table 3: Logistic regression analysis for interdependent self-c

onstrual
Variables B S.E. ‘Wald P
Age .043 .048 .804 .370
Gender -441 418 1.110 292
Interdependent Self-Construal .542 291 3.461 .063
4.3. =9|

U O R FHEI AXSHE ZE LIERITE 5 ST X7 [6HA0)
= ot

o
Y2OIEY AP[SHMO| ZER AR SHlofd HOb= 7K
sielofdts Mooh= A2 LIEFRCE
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