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Abstract

Purpose — The purpose of this research is reflected on the rapid development of online tourism industries. The study was
to establish the strategy for Korean tourism enterprises to develop tourist commodities suitable for Chinese tourists and
attract them to visit Korea by the empirical analysis of the relation between repurchase intention of tourists and its premise
variables (e-service quality, perceived value and satisfaction).

Research design, data, and methodology — This research carried out a questionnaire survey on Chinese tourists who visited
Korea with experience of using the online travel agency web sites. A total 398 answers were recovered, 41 of them were
excluded due to the dishonest answers and 357 of them were finally analyzed. The data was analyzed with IBM SPSS
AMOS 22.0.

Results — The research results show that in the online travel agency web site e-service quality, convenience, interactivity,
information validity, credibility had a positive impacts on perceived value and satisfaction. The perceived value of online
travel agency website users has positive impart on satisfaction and repurchase intention. Satisfaction of online travel agency
web site users have positive impacts on repurchase intention. But safety has no impact on perceived value while positive
impacts on satisfaction was affected.

Conclusions — First, in the online travel agency web site e-service quality, safety has no impact on perceived value while it
was shown to have positive impacts on satisfaction because the users of online travel agency web sites believe that the
protection of personal information, the defense of cracker and the safeguard of payment security are the basic premises of
website operation. Although safety does not have impacts on perceived value, users benefits will suffer damage when
hacker intrusion and other accidents occur so that online travel agency web sites should not ignore the security concerns.
Second, credibility is a major concern for online travel agency web site users. At this time, it is necessary for the web site
to establish a system to display both the commodity information and the using experience published on the user's SNS,
thus improving the credibility of the website information.
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<Table 1> 10 factors customers use to evaluate service quality

Factors Definition
Tangibility The shape clues to realize service evaluation
Credibility The ability to execute the agreed service
correctly
Take delight to help customers and provide
Response . f
quick service
Abilit The necessary technology and knowledge to
i execute service
Etiquette Employee’s kind, caring and respect to
customers
Credit line The sincerity and integrity of service provider
Safety Avoiding danger and suspicions
Be accessible | Be accessible and the comfort level of contact
_— Listening to customers’ opinions and informing
Communication o
customer with simple words
Customer Trying best to inform customers and satisfying
understanding | their demands
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7} 59%H(16.5%), lvmamaZ} 373H(10.4%), Z|Et7} 113(3.1%)
OS2 LIEFRCEH

aril

41. FZH2HO| 24

Hr

= AF0Me SEEO| ME|=E 0798 0jdez FK|
oA SHEE|QICH . EF MXJX|(Loading)= 0.60|A0Z =Ng|
A0 HEIZH0| =2 E|RUCE Hair et al.(2006)0| XM|A|sH &t
L7F CMIN/DF 22 1-3 ALO]0f, RMR= 0.05 0|8}, CFI, RFI
NFI, IFI, TLI, AGFI GFI2 0.8 0|A0|11 RMSEAE 0.050|s}
X2 &0 o5t 2 ZH2 Melzot AFS THHECh &
ME|E(CR, Composite Reliability)= 0.7 0O|&0|H M71E9|
ME[go| U TSEIEE7L ASS2 HHEJACN BMFE
X|#=(AVE, Average Variance Extracted)= 0.50|H 7{d MZ|=
SO SHEIYET} SuE(QICtn TEE 4 QICh <Table 20
Z0| 2 AFoM FEE 874 Q09| AVEZ{0| 050|422
Jd2|1 CRZ(O| 2& 0.8 O|¢f2= LIERGC, M2tA =2 A0
Me =HREo| Hetert =Yg e B & ok

THHELEHA(discriminant validity)2 T EXiEHS ZHO| Lo
AVEZ! ZF EAH=0| oA ME, & ZZA(P)EC
3@ = ERfs Zi0] BEEIYETt ShaEQickn B 4 9l
Ch Bz 277t AVEQIEDE 2 E27F 2™ 22X
DRHEICHZ S SHE3CED TER 4 IO} <Table 3>0fA 2MH|
7t A BAIE o 222 2219 AVEZLO| LI, Of
So0| Ct2 QOISile| ME4e HF EC BF O 302 2
oi7lo] ZHsI2o PHEIINS JIXD Arkn & 4 rk

Construct ltem AVE CR Cronbach's o Loading
Convenience1 0.693
. Convenience2 0.689
Convenience Convenience3 0.505 0.802 0.798 0678
Convenience4 0.777
Safety1 0.888
Safety2 0.854
Safety Safety3 0.646 0.878 0.875 0.699
Safety4 0.758
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Construct ltem AVE CR Cronbach's o Loading
Interactivity1 0.884

. Interactivity2 0.825
Interactivity Interactivity3 0.674 0.892 0.888 0.787
Interactivity4 0.783

Information validit VA 0.764
V) y V2 0573 0.801 0.801 0.739
V3 0.767

Credibility1 0.818

_ Credibility2 0.770
Credibility Credibility3 0.620 0.867 0.866 0.748
Credibility4 0.811

PV1 0.849

Perceived value PV2 0.799
(PV) PV3 0.662 0.886 0.866 0790
PVv4 0.814

satisfaction1 0.807

. . satisfaction2 0.765
satisfaction satisfactiond 0.669 0.889 0.888 0.871
satisfaction4 0.824

repurchase Ri1 0.674
; . RI2 0.803
|n2e£It|;Jn RI3 0.616 0.864 0.862 0.839
RI4 0.812

X?=498.206, DF=411, P=0.000, CMIN/DF=1.212, GFI=0.919, AGFI=0.902, NFI=0.927, IFI=0.986, CFI=0.986, RMSEA=0.024

<Table 3> Correlations and AVE

Construct Con Saf Int \" Cre PV Sat RI
Convenience(Con) 0.505
Safety(Saf) 0.626 0.646
Interactivity(Int) 0.606 0.604 0.674
Information validity ( 1V ) 0.539 0.589 0.595 0.573
Credibility(Cre) 0.493 0.517 0.471 0.494 0.620
Perceived value (PV ) 0.547 0.534 0.543 0.565 0.533 0.662
Satisfaction(Sat) 0.633 0.648 0.534 0.618 0.601 0.627 0.669
Repurchase Intention (Rl ) 0.440 0.405 0.547 0.335 0.333 0.490 0.470 0.616
42 Jt4H=
= g0 7t HAEZED= T2 20| FA[SHUCE
<Table 4> Results of Hypothesis Analysis
Route(Hypothesis) Estimate S.E. CR p-value Result

H1-1: Convenience—Perceived value 0.178 0.087 2.300 0.021 Accepted
H1-2: Safety—Perceived value 0.097 0.080 1.312 0.190 Rejected
H1-3: Interactivity—Perceived value 0.142 0.070 1.982 0.047 Accepted
H1-4: validity—Perceived value 0.217 0.085 2.883 0.004 Accepted
H1-5: Credibility—Perceived value 0.221 0.074 3.543 i Accepted
H2-1: Convenience—satisfaction 0.168 0.070 2.447 0.014 Accepted
H2-2: Safety—satisfaction 0.182 0.064 2.808 0.005 Accepted
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Route(Hypothesis) Estimate S.EE. C.R p-value Result
H2-3: Interactivity—satisfaction 0.141 0.055 2.240 0.025 Accepted
H2-4: validity—satisfaction 0.139 0.068 2.086 0.037 Accepted
H2-5: Credibility—satisfaction 0.195 0.060 3.479 i Accepted
H3: Perceived value—satisfaction 0.178 0.054 2.969 0.003 Accepted
H4: Perceived value—repurchase intention 0.320 0.059 4.239 e Accepted
H5: satisfaction—repurchase intention 0.274 0.064 3.690 b Accepted
XZtel 7HX|QE HERO| 2E 3FH 2 OXls A=z
- LIEFSTE. 22FQ1 Of”AL AIOIEOM HSdt= JF0ILt AH|
Convenience 2= dEiele 4 AmoXIE Sl MEdte YEo=
« Perceived value _"’.374|7|' 9)\01 A|'O|59| O|%I|'9|' ’T'.:FE|X|'9|'9| }6|'§75||'%% o6H
Safety 020 22t21 OfHAL ALO|E O|8RAte| X|ZE 7HK|Qt HEEE =
0178 = A2 Aozt & = ALk
Interactivity Repurchase SR, 22191 oAl MOIE e-MHIAZE Fof HmHay
formationVaidiy . 2 XIZE Jixiet QIER0| BE fols Fgke OjKle Ao
o Satisfaction = |-|'E|"x;t|:|'. 5._2E|-0|_| oilaoHAf A|'O|59| ZeExE= 33, ‘—/':‘EL
Credibility AME, &8, 7| fMH|A S HSS=e B2 gNSat o
S0 25ts 27t HRE0|E2 CHE Z0fe| EAOIE
2ot geot §2E M35, |AlSlks A0l HE S5,
<Figure 2> Structural model result X[ZHE JHK|et PR EO|E FE2 OjRICtl & = UCH
CHAm, 22FQ1 OfAL AIOIE e-MH|AFE 0| M2[d2
XZE 7HKeH MR BE Fast IS OiXls A=z
5. 4= LIEFGCE 22k Of AL AFOIEOM XNSdt= Ofd &ZO0|Lt
MH|AE= AlZHO] SHEH QI FL7t R0, MH[Aol FF
20t0| G2 AZEO|L} AMHIAE AH|SH 0|=0f|= 0|2
o1 Eransl a5 FAsiPILE SEE B Aol 7o Botesio%, Nol= o5

Nm, 22t AL AOIE e-MHIAZE T HIZ|H2 X
ZtEl JHR| et BFREO| Roldt FEE O|Xs A= LIEHCH
222 {HAL AIO|EQ| O|8AE2 O oF1h AfH|A0| Cf
oF §E7F €71 @A MEEL, AO[EQ| 0|80| Hot Lf
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LIRS nSHA| @2 AOIE 2A B 2F2 X|YLHoF
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