A Study of Place Marketing on Making A Sports Event Space:
Case Study of Namhae County Sports Park
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= Abstract

A Study of Place Marketing on Making A Sports Event Space:
Case Study of Namhae County Sports Park

Ki, Jung-Hoon, Huh, Keun-Young, and Ha, Cheol-Soo

This study examines the possibility of place marketing through making a sports
event space in the example of ‘Namhae Sports Park’. The Namhae Sports Park
is an exemplary case of place marketing, especially to local cities and counties that
are trying various efforts in marketing their places. Recently, sports marketing be-
comes popular in Korea cities since Incheon and Daegu have succeeded in place
marketing with hosting major international sports event.

Place marketing is generally referred a city’s strategy to attract tourists, compa-
nies, and residents by digging and developing the city’s identity or specialties and
advertizing them. Place marketing is classified into several categories by the degree
of space planning and its major target. Existent local human capital, new local image
slogan and place brand, local cultural event, new local landscape, new local land
use, new local industry and sports event are effective sources for place marketing,
although some are overlapping in their outcomes. This study adopt Lee(2006a,
2006b)’s place marketing classification and author’s space planning framework to
analyze Namhae sports marketing process.

Namhae sports marketing, characterizing regional economy-seeking and space
planning-centered, has been successful so far with its (1) place strategy that includes
the school lawn soccer ground project, Seo-Sang land reclamation lawn ground, the
rape flower festival, and the Namhae Sports Park project, and (2) marketing strategy
that comprises hosting the 2002 Worldcup camp and other sports events. Namhae
county’s place marketing ultimately triggers regional economic vitality and residents’
income growth. Local leaders have played an important role in the success of Namhae

sports marketing because they build a long-term comprehensive space planning for
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this project, persuaded local residents, and went through all difficulties in carrying
out the project. Namhae’s space marketing is an excellent example of place market-
ing in terms of local people’s active participation and cooperation with the local

government, and eventual people’s prosperity beyond place’s prosperity.

Keywords: Place Marketing, Sports Marketing, Namhae Sports Park, Space
Planning, People’s Prosperity
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