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Abstract The purpose of this study was to examine the impact of digital content using local cultural
infrastructure and tangible and intangible cultural assets on gross regional domestic product (GRDP) as
a way to promote the local economy. To verify the impact of content and cultural capital on the gross
regional domestic product per capita (GRDP) to be used in this study, the dependent variable was the
gross regional product per capita, and the independent variable was the content industry (sales, number
of businesses, number of employees). The mediating and controlling variables were cultural capital,
cultural infrastructure, and tangible and intangible cultural assets. The research results are as follows.
First, in the content industry, the highest influence on per capita gross regional domestic product
(GRDP) was found to be the number of businesses, followed by sales. Second, the number of cultural
infrastructures was found to have a complete mediating effect in the relationship between the number
of content industry businesses and the per capita gross regional domestic product (GRDP). Third,
tangible and intangible cultural assets, which are cultural capital, were found to regulate the number
of content industry businesses and the gross regional domestic product (GRDP) per capita.

Based on these conclusions, a plan to promote the local economy of Jeollanam-do using local cultural
capital and ICT content was presented.

Key Words : Cultural Capital, Content, GRDP, Tangible and Intangible Cultural Assets, Cultural
Infrastructure
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(Table 1> Changes in GRDP per Capita and GRNI

per Capita
2020 2021 _
(Unit: KRW 1,000) | (Unit: KRW 1,000) |Difference
By Province (GRDP-
GRDP per| GRNI per |GRDP per| GRNI per | GRNI)
Capita Capita Capita Capita
Nationwide | 37515 | 37,842 | 40271 | 40,723 | -452
Seoul 46,221 | 49,006 | 49680 | 54571 | -4,891
Busan 27,204 | 29643 | 29395 | 31414 | -2,019
Daegu 23910 | 27,934 | 25543 | 29552 | -4,009
Incheon 30,367 | 32,724 | 33551 | 35499 | -1,948
Gwangju 28433 | 31,674 | 29779 | 33182 | -3.403
Daejeon 29757 | 32,080 | 31,590 | 34,013 | -2,423
Ulsan 60,895 | 53,908 | 69,392 | 57.613 | 11,779
Sejong 36473 | 37,869 | 38,157 | 40231 | -2,074
Gyeonggi-do | 36,521 | 38,819 | 38879 | 41477 | -2.598
Gangwon-do | 32,026 | 28,891 | 33,679 | 31,074 | 2,605
Chungeheong | 45 657 | 35403 | 46123 | 38323 | 7.800
buk-do
Chunacheonanem) 53,078 | 42078 | 57,622 | 45399 | 12223
Jeollabuk-do | 29,252 | 29,515 | 31,187 | 31,803 | -616
Jeollanam-do | 43,957 38,605 49,572 37,74 11,831
Gyeo“?jgngb“k 30887 | 35471 | 42.89% | 38071 | 4825
Gyeongzaongnam 33,186 | 31,550 | 34,046 | 33,363 | 683
jeju-do 29334 | 30,030 | 29988 | 32580 | -2,592
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(Table 2) Data Source

Variable Unit Source
Cultural Infrastructure Number www.mest.go.kr
Content Industry Sales Million Won www.mest.go.kr
Number of (_Zontent Industry Number www.mast.go.kr
Businesses
Number of Employees in the
Content Industry Person www.mest.go.kr
ITangible and Intangible Cultural Case weww. heritage. go kr
Assets
GRDP per Capita Million Won kostat.go.kr
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(Table 3> Descriptive Statistical Analysis Results

Division Variable Average Value Skewness| Kurtosis
Value Value
Intervening o i val Infrastructure{ 173750 | 0.183 | -1.299
Variable
Content Industty | 387 688 125 | 0.202 | 0.214
Sales
Independent| Number of Content |5 25 605 | 0178 | 0,198
) Industry Businesses
Variable
Number of
Employees in the 7,655.125 2.592 7.050
Content Industry
. Tangible and
Moderating | |- \ible Cultural 4584 | -1.048 | -0.496
Variable
Assets
Dependent | conp oo Capita [68,762,286.500 0.368 | -1.369
Variable
=
4. 2N Zn
4.1 ZHXAA0| 12T X|HLHSHA0]| 0|Xl= Fet
ZH2AGT 10T AQUS8AY] s3] A4 2

= (Table 4>9F o] AL

(Table 4)9] Ao} Zro] Fel=A1Y
WEABAe IF TAE SHEsER JTES dujl
W, FRI=A] W&ol GUSAgAtol tX= EESHA
4 HEK A= .392(=2.982, p=.031)& $-J5H4 Uet
Wi, FzA] ARIAISTE 1999 AGWEAte] 1]
e BESA S HEHDE —.660(=-5.024, p=.00H)Z
FO5HA Yepton, Zel2A] FARETE 199 A
A uiEAAl] mlRlE= BESHAG HiE )= - 184(=-1.802,
p= 13102 F5HA] Al YebgT

1999 A G584 vl dFEo] A w2
2 FERIZAR] AMGARE e, thed Edl= P%
&= Uepdet.

_\:J_‘
5
%
.
8

(Table 4) Multiple Regression Analysis Results of
GRDP per Capita

Division Vs t p Tolerance
Content Industry Sales .392 2.982 .031 .599
Number of Content Industry|

- -.660 -5.024 | .004 .599
Businesses

Number of Employees in the| — 184 ~1802 | 131 998

Content Industry

* X.05, * X.01, ** X.001
=948, Adj.A=.917, Durbin-Watson=1.693
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(Table 5) Results of Analysis of the Mediating Effect
of Cultural Infrastructure on GRDP per

Capita
Level 1 Level 2 Level 3
Moderating Moderating Moderating
Division |Variable: Cultural Variable: Variable:
Infrastructure |GRDP per Capita|GRDP per Capita
t D t D t D
Content
Industry 3.564 .024 2.368 .077 -.724 521
Sales
Number of
Content - -
Industry -7.552 | .002 | -4.494 | .011 1.053 370
Businesses
Number of
Employees
in the -3.804 | .019 | -1.585 | .188 1.555 218
Content
Industry
Cultural
Infrastructure 3.315 .045
R 975 932 .985
Ad.R .956 881 .966
F 51.787** 18.296** 50.742**

* pl.05, ** pC01, ** p{.001
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(Table 6) Results of Analysis of the Moderating
Effect of Tangible and Intangible Cultural
Assets on Content Industry Sales and
GRDP per Capita

Standard. Estimate
Model Variable Model
¢ 0 Validation
(Constant) 59.705 .000 =537
1 F=6.958
Content Industry Sales@|  2.638 .039 (p=.039)
(Constant) -1.936 AN
=839
9 Content Industry Sales@)| 1.646 161 F13.021
Tangible and Intangible (0=.010)
Cultural Assets@ 3.062 028
(Constant) -2.086 105
Content Industry Sales@|  1.614 .182 F=872
3 Tangible and Intangible £=9.082
Cultural Assets@ 3.1% 033 (0=.029)
@@ 1.016 .367
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(Table 7> Results of Analysis of the Moderating
Effect of Tangible and Intangible Cultural
Assets on Number of Content Industry
Businesses and GRDP per Capita

Standard. Estimate
Model Variable Model
Validation
t 14
(Constant) 88.587 .000 =790
1 Number of Content =22.526
Industry Businesses® ~4.746 008 (p=.003)
(Constant) -.081 .939
Number of Content _ =800
2 Industry Businesses® 1104 320 F=10.023
Tangible and Intangible 518 627 (e=018)
Cultural Assets@ ' '
(Constant) -4.265 .013
Number of Content
Industry Businesses® 1406 233 =975
3 E— " o F=51.305
angible and Intangible (0=.001)
Cultural Assets@ 4.932 008
©@ -5.246 .006
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(Table 8) Results of Analysis of the Moderating
Effect of Tangible and Intangible Cultural
Assets on Number of Employees in the
Content Industry and GRDP per Capita

Standard. Estimate
Model Variable Mode
t o Validation
(Constant) 42.245 .000 =075
T Number of Employees in =487
the Content Industry© 698 1 (e=511)
(Constant) -2.916 .033
Number of Employees in  _ =788
2 the Content Industry© 923 399 F=9.281
Tangible and Intangible 4,098 009 (p=.021)
Cultural Assets@ . .
(Constant) -.501 .643
Number of Employees in
the Content Industry© A o1 =802
3 E— m b F=5.409
angible and Intangible (p=.068)
Cultural Assets@ 897 420 7
©x@ -.541 617
5. 48
2 AFe ZARET} A7 A ] gt AatA A

[19.24] 29 7)3koz stk B%o] ool g
a50] AAZA] FHHe JTL s Ueke ol
olot FRZAAE Botel AAHAVL FHH ANE
At ks A AFEAL Fo AN
A7 Ak thewt ek
A, ERZAGNA 1205 A3
HA o] 4

0

¥
O::‘.

AHGRDP)ll

AP B EhaT, ol o} 1219
502 502 FEoA ok /19 AGPAE Fa

BlA7F Apdst Qlo] diget= HAsof BAgE 7HA]
(EoH 7HA)E AdstaA AQ9] FxAdol Aasta,
o= Z ZAA Zolmt A 717 o}a‘rOE olojF 7]
wjEoletn AlzEeh. ZaxAie fjae Ao F4

3 ol3t A4 PPt st ole] A A5

o G uA7] wolety Az

A, TR A 199 AGuEA
(GRDP)TH] BAGIA] £3p/|8bA 4t ghatol et
7} 9l o2 ek, olafat ol Ae] wab]

ez A
o BITES 91 BF2A zto] AR 2ol

o o4 Aol B ubAAe Ehx uRte] A
£79) YHYEL Folo] AdpI8S FaA715, ol
T ARG AL Th AR AGLES FIL
SI5h AFg=]7] olct.

AR, BapEQl SRR 2
9 1919 A SHAHGRDPIS 2UoH= 202 1
etk oleld olft A9 AARH AL FAsHe

A%E, Ak AR 59 AR AR )
B AU ] A2 T2 Hstol 24

57] dgolck. ol2idt A% FRPRAAE BE
FEI2AQ]0] AJAS 71 Ao A, o4
solg BEshE) A0 ARl ARAES AL

2 X AAA 7S YAkl Sctolaky Al E)
ot S FHCE A9 EIAER ICTEH=

& U8 Aokt A 2 YA AN
AR, dAE FAZAHe] ICT 7]1go] 0131 2 A4

U, BIAE 5 BET AAFPAL P 9
Ie

rOlA

i o2 =20 1’0o
A A0 E A%, 7o), BABE BeT 2

25 AlFste] A=Ay, FelFd, OBMU, OSMU
59 EI7F HEE 5 Sl

; = A=d 5ol Wag
Aolet.

SA, BIARE DL ICTRHRE 5047} 58
¥ 5 Qe B4 B9E 2L AAs) I A

9] wetHA(Metaverse)E &% & Xl ERAFE
o= HsAAoF 51!, YA E7hs EEZNFDE &3
A9 E3RHEY 1R/ 7HE B2 9Tt itk
3 o2 gAg 71ed AA3 & 71EE(Smart
Contract, DID, SSI, Token 5)°] &&3 3-8 &4s}
of et s BT Rk Qtt ol& flsiA 8
= T HAE GHL} A X ZIAESY HAE
A A A A (intellectual property) EE7} H Q38 Aolot,
AR, Aehge 299 FAGHE Asiie B3
2o 325} [CTAMo] AExoz st 4= QT E ]
FZ5A7E A Fsfor & Aoltt. X AF3EAt &
Asto] FAYe] F=3H AR gesE 7E&A Al
17} Fasith [CTEHNZE= ARIA 27 A7) wfiZo]
Y A G HF APFAEG el YEsiof sh=tll, X9 HF Al
AL g, 59 5 22 A B 9% Ee
7397} @ot A9 A o ARt A4S sk A7|7t
g 4 Sl
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A, MR §EAII0] FRAES FNoR Stof
ICT ER=A9lo R A4E 4 i oRAtge] £ed
oh, 1 mhFaaie 91 AooRE Shfg 4 9e A
ofe}. HebdEs Aa Aul2e 5 Ao ol @
3182 AL Q7] whiel ThE A5 L Au|zs) o
A% 5 =S A oA AgRAEE YEste] Ao
g 4kl SEE 9AT wast ok

oH, BAE A% Aol Ao BERES B8e oA
8402 ASWSHIHGRDDT A hFAS(GRND)
o A3 o] 7lofe AHRo] Baslth EHE
2 7o AARAS BT e Aofo] &
Ee]da g ojZold <A §4Jo] Wkt ICTARI
A 2249 Agaso] F4D 5 YES AUo] 87
A},
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