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Abstract Smart home in the Internet of Things (IoT) environment aims to provide an optimal living
environment for users by connecting all devices in the home. In such a smart home environment,
artificial intelligence speakers are being used as a way to manage and control all devices. The existing
speaker function is changing from simple music playback to the role of an interface that controls and
manages all devices in the smart home space. This study dealt with the market status and usability
analysis in the US and Korea, the leader in artificial intelligence speakers. The main target companies
were Amazon, Google, and Apple in the US, as well as Kakao, SKT, and KT in Korea. In addition, based
on the reaction results of domestic users to artificial intelligence speakers, the derivation of major

problems and directions for improvement were described.
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{Table 1) Global Smart Speaker Market Size

(Unit: Billion US$)
2020 2025
Market size 7.1 15.6
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(Table 2) US Smart Speaker Market Size

(Unit: Million US$)
2020 2023 2025
Market size 3,643 6,211 7,098
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(Table 3) Market size by field of use

(Unit: US$ million)
2020 2023 2025
Smart Home 2,124 3,173 3,328
Individual consumer 846 1,404 1,570
Smart Office 211 564 849
Others 462 1,070 1,351
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(Table 4> 2nd quarter 2021 shipments

(unit: thousand)

2020 2021 growth

Amazon 4,895 3,364 -31.3%
Google 2,826 4,177 47.8%
Apple 878 2,460 180%
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(Table 6) User ratio

2019 2021

Ratio(%) 19 25 61
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(Table 7) Utilization Function

Major utilization function Ratio(%)
Play music 71.3
2019 Weather Traffic Information 41.0
Internet Information searh 40.3
Timer, schedule management 35.7
Weather, fine dust search 52
Music search, playback 46
2022 TV control 43
VOD Search 20
Find the remote control 20
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(Table 8) Speaker satisfaction rate

factors Ratio(%)
(Table 5) Purchase Motivation Deélgn !
Size 51
Purchase motivation item Ratio(%) Sound quality 49
Al(Artificial intelligence) 67.7 Command response speed 39
Acquaintance introduction 20 Command correctness 33
Speech recognition function 6 Command support, execution 32

Others 6.3
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(Table 9> Frequency of use

2019 2021
More than 3 days/week 53% 50% 3%
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(Table 10) Purchase type

2019 2021
Direct purchase ratio 69% 60% 9%:
Gift giving ratio 31% 40% 9%t
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{Table 11) Satisfaction rate decline by year

2019 2020 2021
Ratio(%) 47 44 42
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(Table 12) Contents of Main Complaint
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Main Content Details of Complaint 2019 2021
Voice recognition - When the pronunciation is incorrect and fast, recognition rate is lowered. 44% 47%
Natural conversation - the user first tries to talk to the speaker to get the result. The reverse is impossible. 33% 33%
External noise errors - Malfunctions by mistakenly recognizing external noise as the user's voice 35% 31%
Function - Available functions are limited. 27% 31%
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