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Abstract

Purpose — This study examines the status of franchises and qualifications for franchising business, examines the
franchising qualifications focusing on overseas cases, and suggests policy directions for strengthening the qualifications
of franchising business. In order to achieve these purposes, the study reviewed the cases of USA, China, Australia,
and United Kingdom franchising business law.

Literature Review - According to the Fair Trade Commission, franchise is defined as a transactional relationship in
which a franchiser provides certain support and education to franchisees in order to sell their goods and services more
effectively. In addition, a franchise is a legally and financially independent business of franchisers and franchisees, and
according to the concept of affiliates, it is necessary to define a franchise as a product and service marketing based
on close and continuous collaboration. A franchiser can be defined as a company with the ability to develop a franchise
system, create sustainable value based on it, and replicate "KNOW-HOW" to sellers.

Case Study - This study examined the requirements for establishing a franchiser in the United States, China, Australia,
and United Kingdom. In most countries, the requirements of franchisers must be operated for at least one year, which
means that education, manual production, and continuity of stores should be checked.

Suggestion - Based on Korea's population density and consumption sales index, we propose a screening system that
registers through 2 + 1 systems, which require two stores to be operated for more than a year, by dividing Korea's
commercial rights into two and a screening system instead of simple registration. In the case of a small franchisors, at
least one franchsing retail store must be operated for at least one year, which should be applied to only one brand.
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and Energy, 2019). 7|Y=50| J7|URL7} EE IS4
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(Sung, 2019)(<Figure 1>).
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Figure 1: Comparison of franchisors and franchisees numbers
in USA, Japan and Korea Source: Sung(2019)
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Figure 2: The population of R. Korea(Ql, 2019)
Source: Statistics Korea(2019)
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Figure 3: Consumption Sales Index in R. Korea(Ql, 2019)
Source: Statistics Korea(2019)
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