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Studies on selected properties of a public golf

Lee Young—Ju®
ABSTRACT

This study was carried out to demonstrate how realistic any action that causes the
selection criteria for new members to join the decisions of the general public about the
growing recreational sport of golf to the present day. Looking at the results of in-depth
interviews, "time out through direct participation "" become more and more expensive
equipment "," varied program "," located near "," are items of personal development and
interpersonal relationships "was found to have a significant impact on the public choice of
leisure sports. It was with the greatest response in the dual to "become more and more
expensive equipment,”" "self-development and personal relationships."

These results exigent there in living the contemporary social phenomena that can not ignore
the economic aspects of choosing a leisure sport and personal development and
interpersonal relationships in organizations improve social promotion and sales, a key role

in providing opportunities for upward mobility suggests that the passage is.

Key words: Leisure Sports, Golf, Selection Criteria, Equipment becomes cheaper,
Interpersonal, Sales boost, Upward mobility

* Assistant Professor, Kyungmin College, pointl1324@hanmail.net



	일반인의 골프 선택 속성에 대한 연구
	Ⅰ. 서론
	Ⅱ. 연구방법
	Ⅲ. 연구결과
	Ⅳ. 결론
	참고문헌
	ABSTRACT




