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HH= AlFet 270 o]4f AAE A®7E g FAbolA Y EEsh= FEjolthAlison,
1994). ERRE A|lF= oln] H|[ AR oA o] §Eo]2 Ao m HilE A9 Brand Allience)
32 H#l= E7|(brand bundling) 2% &HA Qlth(Rao Ruekert, 1994). BEHE=A T
(Co-branding)i= A& #lEo] ofn] BE3F BUE olu 42 71 /1= SR} e B
WS} ARG ol nAE oIt olelet /U HUE 7S olgat dghuere
A G A e F557] flste] Aeoltt dF HE7|E 2o 7|E Aol M=
HE oA S o83t Az olelil 7Tk(Park - Shocker, 1996).

TEEHE AHFe 37 F 7= U ¢ e, Al £ BAeE S, tE
Aol H8he Hgolm, SAE ol AAE ko] HASE FE Agehs Aol

H=E= studt 2the FojA B = Al F(Co-branding) 2=
AE A F(Co-branding)= F7H =2 o] 4 HAE=E 51t
o F7le] o] Fi Floltholed HAT AFol TA oAHe HASI} shte] HAC
U “No Brand"sit} 17 AIX|=8 o) o] 2 §& W & 4 olcke AvA Az Aol

W3z o] Qlti(Boone, 1997).
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I YaE pHoRA TE oA I Zgiato|= HAEGS Al FPsHA Heh B
gEAE TEl ol Sl= A A dlaEdS 3L 9= 18(Good Eats Dril)= thA|5}oq
FASHL A= Ae 1 A2 & o ok Zgdo] A HIlA Ak Feole HYlx
gaE AQl 7HEEEe] Eddie] ¢ 38 WollA e & o Slal 11 B2 ETh|o]
¢l 38 ARl Zlixfol= AlokS W FEl ARt o] M2 MR o] H = gl
o defduolo] ZARE = Concept by StaibAte} ZE|Ei=o] #ARE & Boykin
managementA} Alojof WojZ] AFS 5 4= Qlt}l. Concept by StaibAl T3EQ] Staib>
Christino's BistroS 7|3l A wElsl €9 AdBRE 4733 ¢J+= Boykin management
ALe} A&5 Wil o]2 3] Christino's Bistro-> Boykin managementA} 2~-7-2] ofj2] 8] &
woll =eiEisick 4o Aok el WEI WA 3 Aole] Woll BANIA At & 4
7} Sick. AES A 59 o] 87) HUE fAES AT 9lon] 97d Al 175
oAl EAHIAE Fal oAt 8 HlwE AEstr] s oAb s A Aok Aldskinh
o|& QI3 FAH|A FiEo] ol E TH QuAES TR o] AlFshs Ao
e} o] 5 F5S wHIskL IE FAEC] o5 AH|ASHA ETHHall, 1997).0]83 EE
AF= Hd 28 gaEs JPolvt =3HE o] o} QoA AF3t FAHIAe; BEo
1 9o TEl 7| AR AH|A V] A3)/AlEE, ol AAF For T WL SiE
T en o5 AR} AlFA el e EF SEnb; thefetti(Etd, =R, 1999).
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A e AL 1049007HA 137 59 ol Edlole] WA ESATE Fo
Yol ) QB TE W] A% HA= AFE A © o)t Ah HAEAt AR A
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(Alison, 1994).EHE A& Tzo] A1l Y& AL o|2 QI3 T EE= a77F A
7] wEQH HUS AF F/F the<E >3 e Ggod uEErkState
Rappole 1997).

(1) B3E df7 oiigz

ERY oYE = A
Mo o2 wy | T B 2O SHE MBS AAEY Aol 0E 57t & ofLjzt 5 Y A
THOE B | ognma ua o ass &R
o ora = | 2 AAEY DS TXZ 018 WYE D IR S22 TUAOIZ YAEY
D K B | Shen g
ROz &5
UE RFE DY TS 45AY ¥ OMLl2t ZU0IX YAEYo| JHal =

=g

5 ZEiR
A : oS SHIO| Z4XHA O| SEAH ol Bl XMHUHIA
R olo|x| A Xtu(Brand equity) 2 SHO| Z™A X|¢ 4ol 0|85t = FEHE oln|

ER2 ASE MHZLE HE2E Ste Y2EY A2 Sra 24 BEEY,
IYY Ol St | YL 28Y, 121 HAEY M AHOM HE, MSEHE SAR 28 =
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2" # O} PAE 239l oY

A7#Z4 : Strate, Robert W. and Clinton L. Rappole(1997). Strartegic Alliance between Hotels and
Restaurant. Cornell H.R.A Quarterly. 38(3) : 50-61

4. BHE Mg J[chsdof 2ot it

StrateRappole(1997) & #|~EST} HUE A|FS AZsln o TASS HAs AF
=Qlo] Bato] A4} 58 AsEe] Ay ofHI TH A Mk Bfste] HAS
AFE = Brisol 55 3|Ae] v]AIAT Fe} FAE] 17 Holiday Inno] Good
Eats Grill¥} E®= A& 18|31 Merriott HotelZ} EHE A|&3$F Ruth's Chris steakhouse,
Benihana, T.G.Friday's, Trader Vic's®] 47 HAET o] 33t Y& 5 o8 EHE A|F A
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Ztst= mae] weh 2 A 7ol EEbd 4 Qtke S UERHTE<E 2> = HiE
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(E4) ZE2 2
= Bl = () H| S (%)
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2. SEAEH R0 2AM
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HE AFA g EE B ofet B814714Y B4 s ARATE Bkl 33
2 157 240] iste] LelAe Axstith B AF 7)Y fate] fiat alEA 2
THe oo <E 5-9} 2t
(E5) 7|t &1t QOI&EAM
RQ01Hg R0[H RO 2o
(Factor) (Variables) (Factor Loading)
- EFROjAIM 2N Tgsn) .865
7Icf 29l 1 - HAHIXUAZM T2 a1t .715
NIE PSR-l <A AIE A .658
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(Z6) HAEZ MY 7|1E Q=N

20192 201HE FLIESEES
(Factor) (Variables) (Factor Loading)
Mg 2001 - M7 7H4 792
M= - & ChYM .740
(a= .7342; 14.3%) - HFE "HE (YA, B4 5) .694
o8 ztA - ZI|SXHIE 745
e e . HME HEAY 596
(a= .6825; 13.2%) CAEA 01N 414
i SEE oxE 775
e o[n[x] - P AMHA/H ESE 17
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== SEMHIA & 375 5 .
(a= 6429; 12.4%) S s = 081
MY 2915 IA=H, SIAES} 674
7| Zst A=A it AL KR .668
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Foll wak ozl 2ozt Qirhrehl= 7Hd1e AFshr] 98t

(E T)HE 280 0E BUC MF 7 20l 2 e
201y £ =7 CELp -2 P-2t
A% 4 49
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AE7F 18 WE Q7 B
(£l 2)3} Y aol(fel 3)o

wel @olo] gt B4 A% A7 Auls 20 w8 4 AR wad A @)
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(29) 7|t Rtz ME J7|E2000 #et YELAEMa

(tancin dood canamical RS
standardized canonica .
203 correlation coefficients) (cross loadings)
(Factors)
1b 1
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A Study on the Co—branding Determine FactorsBetween
Franchise Restaurant and Hotel F&B Department in Korea

Choo, Seung Woo * Lee, Sang Youn

Abstract

The strategy for brand alliance is a new type of franchise to iron out the problems like
the hotel restaurant's structural contradiction and decreasing profits caused by keen
competition with external restaurants.

This study is purposed to present the decisive factors for the brand alliance
throughexamining the correlations between the brand restaurant designation standards and
the expected effects from local low- and mid-priced hotel's brand alliance.

The questionnaires were distributed to instructors and professors who have experience in
teaching the food and beverage sections at college's hotel and tourism departments and 100
specialists at managerial level of a hotel's food and beverage parts.This survey was
conducted for 20 days from December 2 to 22, 2004 and analyzed by independent t-test
and canonical correlation analysis.

The findings of this survey are as follows.Firstly, the service of the expected effect
factors of the brand alliance was recognized relatively high by the specialists in hotel
industry, while the sales effect factor of restaurant designation standards was recognized
higher by the academic experts.The specialists of the hotel industry recognized the factors
of menu and corporate culture higher than the academic experts.

Secondly, the entire factors of the brand restaurant designation standards showed a
correlation with the whole factors of the restaurant designation standards.In particular, the
'menu’ factor presented the most influential to the expected effects of brand alliance.The
factors of 'risk reduction' and 'synergy effect' exerted the strongest effect on the restaurant
designation standards, which indicated the mutual correlation between the expected effect of
brand alliance and the restaurant designation standards.

Based on this study, the correlation between the expected effect of brand alliance and
brand restaurant designation standards may play a primary role to choose a partner for the
brand alliance, a decisive factor for the success.The execution of the brand alliance or the

method to designate the alliance partner may vary from the hotel's desirable effects when
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the brand alliance is determined.In other words, the partner designation standards should be
corresponding to the expected effects from the brand alliance between hotel and brand
restaurant, and the academic and industrial experts' perceived differences in the expected
effects of brand alliance and restaurant designation standards should be clarified to display

the direction of decision-making and find the potential risks.

|key word|Co-branding, economic hotel, F&B., franchise retaurante.
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