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X23 Ll Sels -0.03793 0.70286 0.09922 0.02043 0.06968 0.51057
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891 809l 2 29l 29l 4 Q9ls SMC
ZAA 0.68 (37.96%) - - - - - - - - 047
Al 0.70 (38.98%) - - - - - - - 0.49
AAA 0.44 (26.20%) - - - - - - - - 0.20
A 0.71 (39.42%) - - - - - - - - 0.51
BAg 0.68 (37.82%) - - - - - - - - 046
wget 0.65 (36.72%) - - - - - - - - 0.42
A& 0.69 (38.46%) - - - - - - - - 048
I AE 0.57 (33.02%) - - - - - - - - 033
o115} 0.64 (36.43%) - - - - - - - - 0.41
HEAQ 0.38 (22.49%) -- -- -- -- 0.14
W= - - 0.73 (37.70%) - - - - - - 0.53
AU - - 0.73 (37.45%) - - - - - - 0.53
NSsk - - 0.72 (37.41%) - - - - - - 0.52
S kly - - 0.74 (38.26%) - - - - - - 0.55
FA% - - 0.73 (37.72%) - - - - -- 0.53
A& - - 0.66 (34.52%) - - - - - - 0.43
SIEEIPIES - - 0.61 (32.48%) - - - - -- 0.37
Aag - - - - 0.80 (42.22%) - - 0.64
ATFHA - - - - 0.83 (43.81%) - - - - 0.68
LB Rt - - - 0.75 (40.35%) k- - 0.57
ke - - - - 0.56 (31.78%) - - - B 0.31
sle e & - - 0.69 (38.23%) - - - B 0.47
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AFAQ - - - - 0.67 (37.22%) 2 - 0.45
kst - - - - == 0.77 (42.88%) B 0.59
Z7¢ - - - - - - 0.72 (40.06%) - - 0.51
A A= - - - - - - 0.71 (40.46%) - 0.51
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A g - - - - - - - - 0.84 (29.21%) 0.71
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The Study of Korean Brand Personality Scale
Development and Validation

Yoon Yang Eun-Ha Cho

Dept. of Psychology, Ewha Womans University OBC Soft

This study is to develop and validate a scale to measure Korean brand personality. The Korean
brand personality item pools that accepted a basis in literature were constructed the final brand
personality through scale development, cross-validation, and concurrent validity. In the scale
development study, after 121 preliminary items were chosen from exploratory factor analysis, we
found that the brand personality scale consisted of five components(38 items). And then, we
petformed confirmatory factor analysis in order to validate the factor structures and then a cross
validation to generalize them. This factor structures fitted very well. Consequently, the scale
consisted of ten items of ruggedness brand personality, seven items of sincerity brand personality,
eight items of sophistication brand personality, nine items of excitement brand personality, four
items of cute brand personality. To confirm the final scale's concurrent validity, we performed
correlation analysis with Aaker's scale. The Brand Personality Scale developed in this study will be
able to be used in various brand personality studies as the first stage of Korean brand personality

studies and aid in Korean brand personality literatures and practices.

keywords : brand personality scale, exploratory factor analysis, confirmatory factor analysis, concurrvent

validity
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