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The Effects of Need for Cognition and Self-Monitoring

on Consumer’s Reaction Time about Product Attributes

Yoon Yang

Dept. of Psychology, Ewha Womans University

This study examines that consumer's need for cognition and self-monitoring have an effect on
the difference in reaction time about a kind of attribute. When kinds of attributes are
presented to subjects about an ad product, a group in the high level of need for cognition
shows the faster reaction time about the physical attribute than a group in the low level of
need for cognition, and a group in the low level of need for cognition shows the faster
reaction time about the psychological attribute than a group in the high level of need for
cognition. And a group in the high level of self-monitoring shows the faster reaction time
about the psychological attribute than a group in the low level of self-monitoring. The results
show that the difference in the preference of product attribute according to the level of need
for cognition and self-monitoring reflects the difference in consumer's cognitive process.
Consumers reduce the amount of cognitive effort by processing the product attributes internally

and rapidly which they prefer.

keywords : need for cognition, self-monitoring, product attribute, reaction time
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