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The Effect of Self-Congruency and Self-Monitoring

on Brand Preference

Yoon Yang Youn Joung Seo

Dept. of Psychology, Ewha Womans University

This study examined the effect of self-congruency and self-monitoring on brand preference. The results
showed the main effect of self-congruence and the interaction effect between self-congruence and
self-monitoring. These results suggest that consumers prefer the brands that are congruent with their own
image, regardless of product categories. Particularly, high self-monitoring consumers are more likely to
show brand preference or loyalty than low self-monitoring consumers when brand personality is
congruent with their own image. Therefore, marketers or brand managers have to concentrate their focus

towards high self-monitoring group for brand management.

keywords : self-congruency, self-monitoring, brand preference
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