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20417] FRte] Yehd A YESS 7]
S A& Juo AR A a9 AFs
7FsstAl stgiTh ol 2 VlsWshe AR
2 stog exelade ARs) BA X3 A
2% 7dEE R o el 3A
Lzl M AlFT Al AFold il o
g Arisow <l 54 =
T ARe] ot 2ERldlME FHE HH
S} A g, a2 vlusigow <l
HAE Ho= Al 3 A9 2 7123
AAHQ A S 7FssHA
olfr= YAEH UELIAY 7|wo] A =
Zhloll ) EAE FE| NS H2A717]
mEolthAE, FPIE, T4, 2002; Bakos,
1991; Champy, Buday, & Nohria, 1996; Hoffman,
Novak, & Chatterjee, 1995; Saker,
Steinfield 1997).
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(sampling)3l] & 4= §17] woll F29 oSTA
Al BA=d oD JlsAol wte Aold
(Alba & Hutchinson, 1987; Wright & Lynch jr, 1985).
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ZA(perceived  quality)S =3t PAIEAZA
Bz 3 QT2 WaltHAaker, 1991; Aaker
& Biel, 1992; Keller, 1993). wetA AH2AHEE A
Fo F4ol| tisl Az4E AFE =2 wj(Jacoby,
Olson, & Haddock, 1971; Olson, 1973), =22
71 e 8ol 5 wRao & Monroe,
1988), AH|ALY] FAE7} HS wf(Celsi & Olson,
1988), 12]aL Aol wigh AAZHQ FHo| &
el Br1e = ¢S wj(Hoch & Ha, 1986) B

o) 9]&3)= A¥ro] =} Dawar & Parker
(1994)2}  Zeithaml(1988) A ™3} Th

S9} 2o BAE Ere] 9d ATES 2
Al &B|R} FE3 5 (Price & Yates, 1995)7} THA]
20| E(Cox, 1967; Olson, 1972; 1973), 1g]a1L
74kl o3t W @K Hoch & Deighton, 1989;
Van Osselaer & Alba, 2000)9} Bl x2RS FA]
3= BHAME X 2(Keller, 1991; Aaker & Keller,
199022 Uz o 3tk o5 &AL F23T
3 gAEgolE8e 27| AFTH Al AEFFE
of gk Wa dAel: AlFe] A 54 9F
o]-§3kA Fohs ARlA 914 dAMel: 714,
AL Az 9% Bz s BE
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WA He FAEH o) Aolrl PG By
£S5 7]A HkAlba & Hutchinson, 1987; Wright
& Lynch jr, 1985). WA BAA|Z] ¢ A=
AfgTreze i3] AFY FEAS & W7
WEol AR @n P o) T4 o
o)t ghol Hush FAS Aol AT ¥
o] Ak AW ARAEE Pol We) An
HolH 53 Aush o) Fo FAAD ol
Aol7h waE 4 ol AFERS G 9
S AlEsampling)d2p7F o ghd] 2kl d
o]g7] WZoltt

A gERldddE exeldlst e RE &

WA FHE AFANE Ak Pl
AgwgozA Hmagol Hseikn 4wl
I thBakos, 1991; Champy et al., 1996; Hoffman et
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a, &2kl ARl sk dejsiAl HEE
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3} AHFH AB)Re] HEA S(Alba & Hutchinson,
1987; Jacoby et al., 1994)ZX I}A 2| Fujitst
Ao Bt A3t AFeA FLI WrE
A hFo]x $thHHoch & Deighton, 1989; Van
Osselaer & Alba, 2000). A|ZFu] A] AZEE7)
Ee pHIAbEe] A&EsL vk 2HIAE ]
3 AFA2 ] AAZ 7] W =
& 9% wAst gl ATEAG AHAC
ol 9 e WA Bol olgah] ol
ThMarks & Olson, 1981; Rao & Monroe, 1988). =,
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AZF 7] woloh5"34], 1996; Sproull & Kiesler,
1986).

S REE X PEDIFEERE
W 9271w o0& 3
(stimulus) © & Q1A HT}. @ 2 ERlol| A AFS
e well= B AFe] d=S Bal, WA,
W e B} olRolse. e £
elol e AE FQA7 glo] YAE Au
woM AES Tolslolt B0k wEA we
AIZEE AFR 7 Hlslofst gt &, AHR}
stz Aol ARaA 2a W 97
H]-E(cognitive cost)2 Q5= ZAolth 1=
2lRs B7HHRL QA WSS £0)7]
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ool Aglo] HAE AHHntozw FR3F| A
FEAS & F AT AIAELS AT 2
S AAsE Q9150 Bal, wxu ZFFsjorst
o} 2= Q)= A 24 0]7] wjEo]thNelson, 1974).
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Alba 5(1997)2 22l ME AlFFFl
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1987; Wright
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WA Aol G SAAHE) AEA0l O olsh e WellA B ), 454N e
F7el A BT & YopE LRl Aot G074 Aokeate] BANN BAAE
el HAE gERE 243 Aol WAL o APAERG 1 9ol 2t ¥ 4 3
Ao ok 2 o]+ vijA A o] E(media congruence

ol WAL 4HE F = ol
hv o
R=Re==1

G deoyo® 490l Atk dA A ol
o) WL A Ak 5

olgt BufEol e oW vjAE AR 2
aHAE o ARUAIM EiE UG 5 YeAS

S
Apzo  AgE Fu olzolth ARAFe weh ARY

A

| 17‘6“ %é A HAQ F
Z Ganin(1987)9] 7%, AZE FAS 43, Al Ao anE Fusd & e WAt tdEg
F 2 33 5o 9% A WS B & £ Aotk o9} #BHFFe] Wrighe9d Lynch jr
HIZZL =71 FAAQ F-olekar goattE (1985 "AEAe] A AF Ae, AFAY
TS Zaithaml(1988)2 A Z4® FHS AFY A AIRG TVH AEH 2L vjAE o] &3 &7
Sl A me geAdel gk AnAke] @ppeaRo] A3V wal, whHA] P&l
FHAQ wdolgta Golaltt. olegk FAA  AY AFe BuEde AP AFEES
242 F 7HA AFAR el AgHE shvle o]&7 ATl At =ual AWkt
AFAA G 82 A 4, A2, £ e I JZANE AFY dsdaEd
W& £A4dolH, b shie AFFE A ¥ AFEES &7ske Aol 28a CATVY 71t
do] Q' A SACGE, 7H, HAE, onx) RIS § LB FNEAS A7se A
ojtt. o] F o7 &AL AFFA it gl o] aFH ol FAEE
Aa; glo] H2E AHEM AFHth= HolA 2l AFEE S RE AT o
B a7 AR S8R M 24 OidERt oflE Fo% WPIESE F AF
gk fHedo] ok olol Wls| tEAe] FHopde o B AT A FE WHESAY
WA £43 #-o] Aok WAESAY] A9, Al 7MoY Bilss e HEANES HXIE
9 EYA 402 v ARE AEEA FHI AT Frh wed dse
SR gQlo] Thsaty] WiEoltk webd & 7 e AHAe AlFY Bl B W&
s —% 141 il

= AEEAS g (OISOD 1973; Rao & Monroe, 1988). L&} &%
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B &£ ;‘(]TE] 7hs/3o] =tk fukshd WF S8R R

ZeH] A4S & Aste d B2 AAHQ HEo] A8
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= s
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H| 27} 74 5
X082 ZAHIIEA, 28l FREA
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31 A TKBauer, 1960; Moorthy et al., 1997; Murray,

1991; Utbany et al, 1989). THx o2, AB[Z}] X
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A A ek AReagent el
Yo ogA YeAEAE 4Hd Fu Ao
(Alba & Hutchinson, 1987; Rao & Monroe, 1988;
Simonson, Huber, & Payne, 1988).
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g QRN F2& EAH|E: 0.87
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e 54 919
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T ANEE AFEE
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A zk: 2 511 A
Hl : £AAH] 7184 — BAE &L -0.115% -0.096 -0.067 -0.203%%  -0.080
H2 : 5749 b — B oER 0.394% 0.383%%  0.323%%  (.537%%  0.244%*
H3 : £43H 9 7184 — g57379] #HebA -0.759%% -0.064 -0.286G%%  -0.777%%  -0.732%%
H4 : £43H 0] 7184 — Adde] B3alA -0.437%% -0.278%%  -0.239%% -0.453%% -0.438%*
H5 . 5349 FHoby — deo] B34y 0.472%x% 0.444%%  0.400%%  0.472%%  0.435%*
H6 : Agle] B3y — BIE oER 0.411%% 0.303%%  0.463%%  0.165 0.596%%
) 146.414 74.527 100.181 82.815 98.174
X (p=0.000) (p=0.324) (p=0.013) (p=0.175) (p=0.016)
Degree of freedom 71 71 71 71 71
A=
GFI 0.942 0.935 0.917 0.926 0.910
A%
AGFI 0.914 0.904 0.877 0.890 0.867
CFI 0.987 0.996 0.974 0.993 0.987
RMR 0.059 0.041 0.074 0.072 0.073
#p< 05 *#p<.1
YAE 2F o5z AoMel BA= o4E o ke TaAzozd BIE JEEs
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Azs} e Bogo] BAE olEwd W AR WF S48 80 F88A ¥}
AE AR, BF IMAARANAN fod Aoz 7] g BAE oERV} AAETRE AL 9
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H6-2 223.729 143 219.186 142 4,543 % 1 R
## p< 05
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The Study on the differences in terms of online
consumers' brand reliance by product typology
and product familiarity

Cheol-seon Lee In-hyok Choi Seung-yeob Yu
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Hyundai Research Institute Chung-Ang University Namseoul University

This study intends to explore and explain the differences in terms of online consumers' brand reliance by
product types and product familiarity and to derive strategic implications for online businesses. Based upon the
previous research on brand dependence, online environment characteristics, including multi-sensory weakness
and availability of attribute information, and consumer uncertainty, the conceptual model was developed; and
the corresponding hypotheses were established and empirically tested. In empirical study, the experimental
method was carried out in a computer lab connected to the Internet. The subjects for the experiment were
university students who can use the Internet. For experience goods, perfume, clothes, and dress were adopted;
and for search goods, computer, walkman and VTR. The hypotheses were tested through the covariance
structure analysis using the AMOS 3.61 computer program. The reason of the difference of brand reliance is
that the availability of product attribute information cannot reduce multi-sensory weakness in the case of
experience goods. In turn, in the case of search goods and consumers with high product familiarity, online
multi-sensory weakness is not considered important in the purchase decision and information provided online
makes comparison among alternatives easier, which eventually reduces consumer uncertainty and therefore,

brand reliance.

keywords : brand reliance, multi-sensory weakness, availability of information,  uncertainty, product familiarity, product

typology, online environment characteristics.
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