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Ak gEo] £A3 QEYl AYEL AHIRES
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AFzrNAe] Aot A A e S 3
(Hoffman, Novak & Chatterjee 1995). 7},
2m2le) el v A 22159 W A
Mz, gAZZION HES 27 5L M AR
A SlEl &P Aol B L WA
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0}O 2 0o olZ9 ©
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R
o
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&RE ol8e ERFAG A
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SEYEe] 719 o A9l AR ARY A%
= AuEd, AHY &% FERE F53% 37
FAE Holi Utk FAH004) Azl wE
™, 2003 12992 iﬂ]z}g} 719 7+e] AR
Azl QB £FE ARIA = 335870 Z 2002
ol vlsf 16 HAE F7Hs Ao Yehsdth

HAEE B HEE°] 3,0157)

o] 3437)(10.2%)% 2002 12¥%
52 52170(20.9%) S7VeFRA]
o =3 ﬁ%%% S97N(14.7%) A Ao =2
Epgtth B2C HAPdAe] A 7R BEFE 2003
d g &) 6% 9509 Yoz 20027} H]aa}e]
209%7% S7¥ek AR AT T 2}l
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E2003)¢] wEZH
e & mc A FRE
o B, Hﬂi}a, 9, 899 52
S fFEARAA e E1K17.8%), W17
%) ThroZ 5.1%9 &S ARSI lvkal B
AT ool &Y JAHYl £BE A
AL olm oxglel AAT FEIPAEA 7)E
ARE tAE & e AdEAe Aol
Avar sk

) QB 18RS QB 29 o)§ 3
He tde dA 2 F6 ‘én"?‘iﬁ{:fﬂ, a
2002 8~99 = UEZ oF 180379 < o
Ao 2 3l KNP(Korean Netizen Profile) A} HIl
Aeoozyel w2H, FHA F JHY LABES

gzalo] g W ol WEITHE el A
l_E
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ﬁ

O{N

864%S UEPd AL 2 =3t} ol F 71.7%7}
A &35 o] Aol Slvkar 88, 2001
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iE W s E B AR 3~43gd= &
o] 35.1% 2 7P BT, 1-238ks S99
O Yog 314% & JERITE g Qe
£4ES T 7o g wE=el 3 o

aLTo

7AEe] e ol8AEY 694% 7} wHESTial
SHIIN O, 844% o SHA} FFT o]
o] &% o=y} dokar gHEted 1 A A
Vs 7FEA Ik 3% IR 23ES §
s AFTE of=e dia] TFAA SHE ¢
olfrZE AFS A" 7HAT28%), AXF Mok

(58.6%), o HEE62.5%), AF THF26.2%)
ToE A eH, FulE ARl olfEE
AE HEE ‘:'7}~<447%> £33 AlE E4
(4.7%). AFE BEXG42%), AF ARFEZ30.1%)
= xl;fj 7:164 lﬁLZ =i /\]Qx
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ﬁ
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X,
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-
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o

Z7] QlEld] #st JEA AFe % =0
AgUAol e WAzAe Qe Eu 2
o] ZAS 2 UKAlba et al, 1997; Berthon,
Pitt & Watson 1996; Hoffman & Novak 1996;
Hoffman, Novak & Chattefjee 1995; Hoque & Lohse
199). ey aBlAke 719 gk AAPEAR
B207} 543] gl wet, AArdAge &
o] H& JMEY &BE o A7t HE &
o) vl ke ol
BANE FES T ole9
AR

o P BEL

oN

charactensncs), SlEjlolghs vl A(media)e] £, A
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ol 23S go] o] ZAmellA AlxEo] g
o

omw 528 7o) Oﬂtz—;— u1 = wa
5 % 1 ogAEy B A7e 1 fuw
o] olgAE ATEAL Zun ARy o
Qe 29 1& 239 T 7 el

A ow olg 9% 2 HE,
Byl 4% ol AW e ) A AR
of AnHog o848 5 97 wRolck
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o ATEE Be AF £FW Be WF £F
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= Ad #e Algso]l a3A 42 AREE
H3), Aol oJAdel Hls] = AEul &Y T
v Ag 2 ) d=E yeldige AL 2R
Aoz AFIAL CGisp (1997 A=
vol7t AerE % 7 RV 95 JEY
&3] gt 397 HE 9 52 7 o=E
Bty ¥tk a8y oL u& FF Y
25 7, A4, Add doxde g 2
HE doWAl F3Gth L 519992 Ciisp 5
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olgste FHAS} olfkA F= FHEA 1l
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FTO] FETE, &5 FF0] 5255 AU
43E AF olfddeE AL YRHloH, o9
ATFolA Yol fFoHletA] ¥ FoE UE
praad

HHH, Donthu$} Garcia(1999)% QIEHl &% o]
SAEY Hlo|8AE T ASFER A U
ol M= froJu|gt ZolE LAsAH. et
QY &3 o]&AEo] HlolgAIES] HF T
w2 &5 FES BYde gL 289 7K
AR o, 1~«1 l*oﬂr g2A A% 3
A AR & 11845l vl
Hel7h ¢
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E3 Qe

A o e
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b
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= ‘T‘?foﬂ = X]'O] ]’ JoS 3165\1:}
T sl aEy 2o4Ed] B a7
+ M2 B 7<% (information technology)ol] T3k

TS THCE o|E3H AT Davis 5(1989)9]
TAM(Technology Acceptance Model) 4o & <t
M QS FA HFE o]g2 9 dEE A
2% 9 7% olgsl Agel IR J%e
Dtk Ape] ofel QTN AEEULTE
I, 2003, A4, 434, 2001; Agarwal & Prasad,
1999; Moon & Kim, 2001; O'Cass & Fenech, 2003;
Pavlou, 2003; Venkatesh & Davis, 2000). |5 ST
o mew, JlE e oleAEe HolEAE
o Wal el 43 olgol sleld 37 o)

=5 A, web QB 9 o8 <l

o8 B Fbell= frejvldh daAZ e
g A 48T 4 A s

Crisp 5(199& AEY ©]8 7|3ke] A3+
TN AL SEAEY AEY &l B H)
wob gl o= BEIE IEU AR 0889
2 ASEC] ARk BE Fe ARIAS H
Hat BRlt: Lobse 520007 A1EA7 $34
(20009] Frer= B AEUlS o83t 73t

o 445 Bl &9 ©]& 7FsAo] vl
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AE TFuiet =2 ABEAZE dvkar Baski

o} Kwak 520028 7]& A4EY 27 g2/
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qoz gsged, NS
AlZre] AF FufiEet ofuel AlFel ek PR
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2 ol B ALEAL AL 540 B
TES A9 EH, Sheth®} Parvatiyar(1995), Childers
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£3T | 70 HERES FAO= AufE o

NS A £ 7 B0l Ea,
Aot d g Aoy A A&H &% 7t
Ak WAL dvke 2%e RSk vt
A2 Donthu®} Garcia(1999)+ QNEJYl Fojz}E<
A B FF A% °HE F 89 F+ A
o] 73 AnAEclgn Rusitk I ¥l
Hoffman 5(2000)2 W29l EA|AA7Hocus of
contro) S AU AH|AEL QEUYl A7)
243 H3i

R
917 ARt

JE £YE & ujA B4 FF AT

AU £E B AEM wjA o] SAo] £}
A Tl TAE G nFY ApolrE F
2 *H3l 7}A(Degeratu, Rangaswamy & Wu, 2000;
Grewal et al, 2003), AFH F-FA4de EAAlba
et al., 1997, Peterson, Balasubramanian & Bronnenberg,
1997), AFEHO|A(AZE, 1999; Konradt et al,
2003; Swaminathan, Lepkowska-White & Rao, 1999;
Zellweger, 1997), IEHl &gEol] wigh A=A
(Grabner-Kraeter, 2002; Jarvenpaa,
Saarinen, 1999; Lee & Turban, 2001), &= A}o]
Eo] AMulA FASERVQUAL (87, HEE,
2001, 713 QAJAl 2001; Bames & Vidgen, 2001,
Lee, Kim & Moon, 2000; Li, Tan & Xie 2002;
Tsikrikesis, 2002), FH ] FHEAFHEFD, 1999;
Hoffman, Novak & Chartterjee, 1995; Swaminathan,
Lepkowska-White & Rao, 1999; Zellweger, 1997),
AT BYQelA%, I, 2000; Hoffman &

Tractinsky &

Novak, 1996), AFwol ©g v FFFDL,
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L
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A E AR tIg 714 A E(descriptive
information)S ZAZ A FH7FE £ = v
o, AdAl= AHZUA 7HAF  FAKtangible
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A AR HE w8 PAlge] BolAmR L)
Aol AzE 9 e A et Aol
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Bl(direct marketing) -
Ak AZeRE 919 21g wEan. ol
2915 Ak F2AS A% Ao o
de &9 A6 9o wsd & 3l
(Arnold, Handelman & Tigert, 1996; Laaksonen,
1993), FOETE QIEUl o] WMol =1
g Ao g Sk

AFE A Z}(Product perception) E-4

54 2uelN B & e Aol g
Azke ZOAZL U 43S B AWNE 2
Asl=d FE%S vX= F2 291o|tHDarden &
Lusch, 1983). o2} % A7 8%l 7ked 7H4
(Baker, Levy & Grewal, 1992; Blakeney & Sekely,
1994; Burt & Gabbott 1995; Woodside & Trappey
1992), A% =Z(Arnold, Handelman & Tigert,
1996; Blakeney & Sekely 1994), 18]l A|&2] T}
% AJ(Amold, Handelman & Tigert, 1996, Baker,
Levy & Grewal, 1992; Woodside & Trappey, 1992)9]
N GgEel e are gFu,

7VA (Price).  7}AL AB|R} A|Fo|L) AR
A7 vl 3o

L
“
A3 Wk 7L AHAR Sl T AR

T7F BA 47] wEe]
BIAE AlEelu Ml sl Z2]v]

Aol 71Ae AR Gel} A, ohiw el
B A8 73R 2 9eld 94 gk
U &3 SFdAMe 54 744 olste] Aol
% 2R, oy 53 714 oliel AFE
o E A s}y o]H Tk Arthur Andersen]

of ojahd At 80% ool Ul &

S
1 ojde] Zevds A& &7t
o R4l
FTHFE AL Fo] HrletA &
&g EZdM = 7H4
10~209% APE o A7t FFIoE B
1= §EUHRigdon 1995). <IEjYle] EA

AR A&EHA ulgEhr] 98 9 Atol
E9| 7149 ‘?iﬁH 78 Fe aga & & 9
THQuelch & Klein, 1996).
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T F A (Variety). A|5<] oF 3
HOS AF THE IS AU AP AE
g 7bsAdol o ada & 4
Whinston(1996)2 F7431715 4

N}E
)

& AES Ry
A7} b

Bk oz} 7)€ HHS

T AY T o AEe 84T 5 3
= 71818 Algsior gl AdFstha vt 1%
A FoEA v RS FNAY =2
Hele] sES Fsdol, Boh B AF
Ae Frela deke 218 Wsia Fxd)

of Fujol] o] & A "ok

FAQuiity. AF| FA
TS SR BA AU U
Az ol GG Bl LAl
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Whinston, 1996).

4% 73 (Shopping experience) 54

B AFREA &aBe Fad AEA, i)
Z ZFotHolt, 1995). 1E0] &3S 39 3}
A He B $452 7 d5s AFske
H $83 93 Frfar BawlthBaker, Levy
1992; Burt & Gabbott, 1995; Tigert,
1983; Woodside & Trappey, 1992). 43 733 44
7heHl H o Y(convenience)o]  FFE HE A
Y50} Bz F4UT ve 499 Tl
W50 GFE AL M F2F edleE n
1.5 TKBerkewitz, Walker & Walton, 1979; Cox &
Rich, 1964; Gillett, 1976, Jasper & Lan, 1992). 9]
vho] 2 &3 £A4ogE YT E9)7|(Baker,
Levy & Grewal, 1992; Burt & Gabbottr, 1995)9} £
9] Z72(Blakeney & Sekley, 1994) 5°| =83}
A Agshe Aeg HuHn:

& Grewal,

ApAd BN 28 Y 292 &%
€ sl =2 =8, auA RARe] R,
ag)a Au|e) Adoez olEE 4 ok

> (Efforts). QEYl &3 IAHNME HE
o £ AR EAA GARY, £BE
eiMe BAIA, A =go] s Hu
AHIAE oY =¥S FHidlslHe AEE
HY Aot} oul 5L AUl &Ado] &
vz Al Bk 2o Aro] By oS
AFs F71 Wil o]yt =HE FAAAF

g FASIKBaty & Lee, 1995; Hoffman &
Novak, 1996). Kalakota 2} Whinston(1996)-& Bell
Adantic®] S WA HAZAY SAoNA 9
Aol Tl AL 4TA| olujellA] Bt
oAt Al gk Ao2 AZHErtal Hasklth

B3 (Compatibility). T ThE &3 A9
=22 QEY &Yoo) AH|AIY o)z AEld T
&% 3 Ivhyg 2 R3lelerke] A=,

O] Rogers(1995)9] &419] St o] Eof|A

, olEolAl U e HAZEEAY

T UE Zdsior & FAVE "o
(Zeithaml & Gilly, 1987). o]® o]|SdAl= £ o]
Fad A84 o7t 95 4 gk, olg #
T aHAA ABU £230] HopsoiA]7]
e ds 53 LT AFrUEY =4S
ZIe 2 Fjjopet 3K Domingue et al, 2003; Kalakota
& Whinston, 1996).

) 1] (Playfulness).

@
AN AP} Qe EASE BPsherte
Ak EA%

32 AFE S deAEshe Aol dig B

elr] Sl AREE IR RO (Webster,

Trevino & 5 1993), Hoffman®} Novak(1996)-&

cohel 4uat 14 A9 DAY HEHES §
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NMEL &% FRS AnReA Alggtial st
Aot TS Mathwick 50012 QIEYl &go
zulAel Al Qe 5857 giHE AlolES}
BeAEAAE 7o R st AEi Jon A&
A MEH E7]a AnE g F e Fa

7} Hofol B3 AR,

—

>
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317 X8| 2 (Customer service) 54
2] Al 2nlAe] HE A8 24 9]
o AYAY e e 0o B A
Ao A Bl E A THBaker, Levy & Grewal, 1992;
Burt & Gabbot, 1995; Parasuraman, Berry & Zeithaml,
1991; Parasuraman, Zeithaml & Berry, 1988; Tigert,
1983; Woodside & Trappey, 1992; Zeithaml, Berry &
Parasuraman, 1993). X3 A{A APZFoz &
28 3 Aplzse] Aol WeA, G4, 4
=, AR, 28jal Aol vk
W34 (Responsiveness).  §H3-d2 ¥
o A AAAAM 7] Havt el drf
HlE e AlEStAl vksskerkel A4
Mo} QIEUl 289 witoll A wheAd 2
Bl AleAE Fof A A, AdE
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~
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R
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N

A 5
A Fdo] Mo = =T shedl, &HlAp) e
2 3 23l
A 3 kS ARkl o] AAHA] @A =
Z2°] Fasith. B 2HlRke] Fo] AthE A

Al W AESHA o]

A A Z(Tangibility). A 7ol 1A Au]x
Aol A Fojado] AFolut MEIAE LH]Rlo]

A Qi) AzHes s ARAHon 2
ARSI ekl AEE BT AR &
3 o§AE IR T Lidon(19828] AT
MeEd, 2UA5S 41 AFS DARAL A
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a9, g2k, Teln sl weelte] s
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A7 (Empathy). 1.7] AH|2~9] wjx]gt 214
A 7Hempathy)-& AH|2 A|F2} 2 Fujrte] 2
o] I ZE FE Aol o
ARl Sto TOO]'E%’E %]
st oflole Wl JYALe £,
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2 b o o
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fa K
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N rui
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flo
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X
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Lo,
)

2 s ¥ Bolgel s
S o 9 vl E4S 2 BeAN B
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Factors driving consumers' Internet shopping:

An empirical investigation by product types

Jongpil Hong
Division of Media Studies, Ewha Womans University

The current study examines salient factors that are presumed to influence consumers' intention to
use the Internet for shopping. It attempted to relate the reactions to the factors of product
perceptions, shopping experience, customer service, and perceived consumer risk that had been
identified from the existing literature on retail patronage behavior. This study translated these
factors into the Web context and explored the relative salience of these factors. The study also
examined the relationship between these salient factors, product types, and consumer experience
related to Internet shopping. Analyses of data collected from 401 online survey respondents reveal
that product perceptions, shopping expetience, customer service, and perceived consumer risk
factors played significant roles in predicting Internet purchase satisfaction, attitude toward Internet
shopping, and online purchase intentions. The findings also revealed that the relationships of
salient factors with Internet shopping experience significantly differ by product types. The results
and discussion section also included implications drawn from the findings and suggestions for

future research.

keywords : Internet shopping, consumer purchase bebavior, purchase intention, product types
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