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E 1. SEHSE0| BN QOoIRAM Zi(1)
B HA= G HA=
T £l A= Factor Eigen 3 Factor Eigen 4
Loading Value FAL Loading Value BAL
I-1 6361 6160
[-2 6677 6161
- I3 6534 7120
=4 1-4 6487 6481
o] A I-5 6585 5.4780 39.1 7417 5.9579 426
1-6 .6808 7073
B I-7 5896 5652
o= I-8 5558 4416
T A]
e [9 6794 6361
-1 5929 6654
-2 8048 8054
AR A -3 6906 1.5812 50.4 7185 1.9659 56.6
-4 7631 6031
-5 7972 7586
: -1 7770 .6097
h=ps|
A gt 483 4.1575 37.8 2066 4.2758 389
-3 8348 8606
- =22 -4 7645 2.5321 60.8 7828 2.5001 61.6
A 11853 4534
A4
-8 6899 7950
2] A) 1.4220 4.6 1.36 4.0
14 Mm-11 5336 / 7079 N 7
i -6 6899 8242
23]
48 .7 251 1.0644 84.3 4709 1.0135 83.2
i, -1 . 841
43 %_2 22;3 3.7152 413 2723 43758 48.6
V-3 8613 8200
EFA
A VoA sy 2.0152 63.6 2404 1.7152 67.7
Haxc
244 V-5 6177 5903
]2 V-6 6043 1.5321 80.6 7198 1.5321 84.7
V-7 5893
. V-8 7782 7623
7 1.054 1.2 1.0541 4
oV V-9 7388 0% ? 8559 0 %
V-1 7333 814
AE V-2 7804 844
r47}‘_5_/\4 V- 2 6
e 87 r="3 3 735 79
=4 Vo4 837 4.7966 59.9 ‘68 4.5447 62.0
37} Vs 6925 805
V-6 6157 735
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EfMA 0l
B Hil= G Bd=
T 89l AT Factor Eigen 3 Factor Eigen 3
Loading Value FAL Loading Value FAL
VI-1 7477 7295
VI-2 7605 6880
VI-3 7523 5997
ATA VI-4 7265 14.087 34.4 7111 13.476 32.8
VI-5 6019
VI-6 6431 6080
VI-7 5202
V-7 5759
VI-8 7054 4321
57 Vi 7 3.9351 44.0 P 3.9947 426
VI-10 8073 7732
VI-11 7413 7182
VI-12 7212 7826
VI-13 6748 7384
VI-14 7566 7530
VI-15 6794 7821
AE oj 2 = 7480 3.1080 515 7490 2.7990 49.4
R VI-17 7300 7310
VI-18 7033 6301
VI-19 7449 6164
VI-20 6769 6800
VI-21 8123 7867
VI-22 8574 8527
Akt VI-23 8171 2.9438 58.7 7610 1.9574 54.2
VI-24 7024 6708
VI-25 6186 5125
VI-30 5475 5223
VI-31 6028
VI-35 6450 5844
VI-36 6400 5428
Ei VI-37 7073 1.9006 63.3 6268 1.6790 58.3
VI-38 8180 8085
VI-39 8223 8411
VI-40 7798 8213
VI-41 7766 7757
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HEQ S/ MEAAY ool cist NEAM M FuaHHE SreZ
I 3. E0IX Q0|EA A
B HIA= G Hi=
o|2Hg A X33} xF Cron's X3} x5 Cron's
o ) t-Value L ) t-Value
FAA 2k Alpha  F733| 23 Alpha
sy ;ﬂo]/ﬂ 776* _ _ .830% _ _
Fugdy  © ° 8224 8622
I ARA 770 085 6.283%% 795 061 9.430%*
EA 770% - - 865 - -
. B 822 081 18.394 % .708 077 17.841%%
A ZER %A 8191 .8099
R XA = 709 061 15.956%* .903 050 24.431%*
ki 776 065 17.513%* 709 056 17.854%
44 T71* - - 843 - -
Hil= 22N 778 059 18.260%* .855 049 23.041%*
j .8300 8208
&4 A AH = 778 073 18.258% 736 065 18.537%*
Ay 867 063 20.266%* .889 052 24.236%*
A2 .666% - - .667 - -
tjz}ol 741 072 15.372% 744 036 25.575%%
A& A% 887 072 17.813%* 890 034 26.650%%
e 8475 8307
£A97 714 .800 095 16.397%% .800 037 22.050%*
HAl= 818 084 16.706%* 811 046 19.726%*
Ankz == 842 080  17.104%%* .841 034 27.086%*
XT3 809* - = 905 - i
. =3 801 053 20.942%* .826 042 24.497%*
Al
) A = 831 050  22.035%% .8743 .743 044 20.352%% 8706
S Horgt 852 047 22.827%k 861 041 27.128%x
He 848 049 22.657%* 770 041 22.125%*
X %(p-value) 858.0(p=.0) 720.6(p=.0)
GFI 867 .885
. AGFI .839 846
RMR .085 .039
NFI .837 .844
NNEFI .834 861
* Q1 QA Al 1.0000.2 TAGH S #p<.05
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FaIREA 1
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+.423*=
(8.521

£1

+.198#x*
(3.726)

Chi square : 858.0 (p—value :
( ): t—value, ** p<.05 .

a2 2. PRI

A, o, W, Fee UehiE olme]
(He] AHAQ] FFe A Folgke M 12
A=A F WAR Fardgo] AF s
o} BAE %ol Hhe) JFS v 2
oeke AZeME WA FuEAHel AE A
Ao ARAoT H(+)9 G3FS uxE AL
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Chi square : 720.6 (p-value :.0), GFI: .885, AGFI: .846, NFI: .844, NNFI: .861, RMR: .039,

( ): t-value, ** p<.05 .
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The Process Approach in the Formation of Product
Symbolism: focus on Advertising Expression

Jong-oh Park Cheol-seon Lee Seung-yeob Yu
Dep. of Business Adminstration, Div. Consulting, Dep. of Advertising & Public Relation,
Soong-Eui Women's College ~ Hyundai Research Institute Namseoul University

The previous researches for product symbolism has been dealt with product image and symbolic
meaning which is decoded by consumer after purchasing. So, there is not enough to study for how
product symbolism is built in the perspective of process. Therefore, this study intent to identify the
constructs that influence product symbolism and to test empirically the existence of causal relationships
among the five constructs( advertising expression, product familiarity, brand familiarity, product
characteristics, and product symbolism) in the perspective of process. At first, researchers hypotheses
about the effect of advertising expression on product symbolism directly. Also, researchers hypotheses
about the relationships between advertising expression and product symbolism passed through product
familiarity, brand familiarity and product characteristics indirectly. Second, we are especially developed
covariance structure model considering the constructs which influence product symbolism. Third, A
field survey is undertaken through questionnaire sampling a population of junior, high school and
university students. The items selected for empirical analysis are two brands of jeans. The result of
Analysis, the direct relationship between advertising expression and product symbolism is verified
significantly. Also, the indirect relationship is verified significantly. The results of study provide for

company's advertising executives the strategic implication in advertising strategy.

keywords : advertising expression, product familiarity, brand familiarity, product characteristics, product symbolism
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