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The Influence of Brand Personality on Brand Attachment:
Focused on the differences in the Levels

of Brand Community Commitment

Yung-Shin Sung Min-Kyung Han Eun-A Park

Dept. of Psychology, Korea University =~ Research International  Advertising Institute, KOBACO

The purposes of this study was to examine the influence of brand personality on brand
attachment in terms of the levels of brand community commitment and developed the
measurement scale for brand attachment construct. As the results of this study were followed.
First, brand attachment construct had two factor structure maned care(factor 1) and love(factor
2). Second, brand personality was an excellent preceding variable that predicted brand attachment.
Third, brand community commitment was an important variable to predict brand attachment.
The more committed to the brand, the stronger consumers had formed brand attachment. From
the regression analyses, the predicting variables of brand personality to attachment were different

in according to the degrees of commitment. Finally, we discussed contributions and limitations of

this study.

keywords : brand personality, Brand attachment, Brand community, community commitment
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