e B8 2R
Korean Journal of Consumer and Advertising Psychology
2005, Vol. 6, No. 1, 69-83

g olulA s} A AT Fu H

A 7AiM e B

AL APARRE] @=ell el 71

R
H
i
by

e

(

tlo riz
X
ol
FiF

; r_ﬁ ¢
O
B
2
o

=)
XN,
gy
1o o
Hd
Y
=
1o
b
2
2

o] tjal AT = olulxle) a@ae)
EAFAAAD 2002 del, coj
9 o A, @ olulxst WA

e
Hl
)
[
« H

B
-
o oY

o i

3)
2

S
[N}
ISy
—

Hl
)

X
flo ok

¢

)
=1
&

=
fu)

folt (= S o off & rfr
=
1o
1

)
oo [d
O,
of
=)
)

[e]

* o] EEE

e

2004 gt Sed-pH] Al o
T WA} AARE], kinjei@cau.acks

u
ke

g]

%

= °f

@

e

[e3



ShmelE|etel Al A AL 31

<

A 5ol el el #3547
23 s A AT £ ged, ols 4w
Aoz @=a e Bdth o AY &=
A Fart S7kke ilddle d=e] OED
¥ 2002 ¥ - o AER] B A, A
ozl AAAG A T3 £ g™ A

1
o
o,
1%
e
e
o,
n

=0 Iz
TEZ TE
=

A=e %

of#fet Y Avel Anes s

Moo O b oo G
m
o,
=
=1
i)
s
R
<
rir
)
e
>
2
ol
3R
v

77} ol oiAol & WaHo

>
~
i
=

Tt AAlE AR Baehs de
Ut F7felw] Al B3 A AFE
29, AR F FHcountry-of-origin effectyt FA]
FH(localization advertising)qH E4 =77}
AF e Fas d¥EHY gle 2l 1
a7kl disl aHAEe] AYa Sl ofn|Al
7b v ARuAeld &3t JEFs A
L2 I st =
St AAAIIAL Sle d=F Fa gAa
HARE o] AW Q=

ool 4L 1A Rolgkn AT & Yk

moHy Ao

o

Lippmann(1922)
of tiell “He] ol 7HAl
pictures in our head)”©] &}l
o AAL, FE, olHA1999)
gigel diell ABAQ #4, =
AR AR = di el o
-l U FEE A8t
el digk FAAQ Aol AAAS] <
= ongna siltt. oAl digh ol
gelg omAZF vl 2a5R T4
o} &g 5ale A(KioberRiel, 19840
ol2f3t Hom wFol & W, AT/} #ol
olAlE e gA-FolERE JdeR
Hoty] Hope ofvjle] Ed& Bt 4 v

4 K
o,
ob
2,
o
)
S,
ofN

o

.

- 70 -



A wl-f- Theke Ao E vephted], ofE ¢ i, WA FH owelx Sl ¢
=2 Fme Fue} FAAY AZElETE SRt I SEelAY B S gl AAE
TU MAE AMEE A FmEt Xzt ovEle ZloR o E B gHE, FFRup,
T AHAREe] A gh=] ofn|A], & AM|Ap Eksd, e, @ Fol o]d afgghtt. bk
o] Sharolgta P& o Folg Adshk=Al W WFA oulolA d=rAold delel
of wat Fn Ft Eetd F YUSE AR Aoy HFoE oY F e AE Wik
& & Stk 53], A7 AldEH e gk, At dd Mgl AR, At F8
=7 Fne] A4t el dEn #HEE @ ASGA 52 WEH QuiolA =9l
AAE AHEZ ALE e W, ol Fu Aol Fvkn ) o3 uldlq e}
ANAAZE A &) olvx|e}l A g (1989 d=E FnE Al Al e
oA AMRE A7t GRSl & TFeAel  AoR =Rl A Al ¢g ol
EAGE onshe Aolga & 4 Qith w3 BTk & e AHEEelU MEAdYE
A 2 AT E = AAE AN B FuAAR AU M olE = H
o AAE dolr=d Jold Fu AAAE zE & F I AL opjiks HE X3l
ol ghmol tisl A = olmlAe] d&E
= xelstnat gt B8 G5U000) A B A} ghaA
ol Zoluk, ol uf wrogiE 3=z Fus
=4 gael Jig gelg 4 glon, olhrhE o|He LAE 1
SR F1E Hu AAEC] ouldt Fd
St Bt F7F FAE Bo] wEf o] & iy} whdke] v)Eo] Holof i
o} HHE AFE o IRk S Hol AIWA, Fm AAAe] B A I AHE
I Qe A Fae] A3 AFAES @ Sl IUE e @49 HE e B
=2 Fae] e oisf watrlel] ¢ WA el = Fae] A4 sk ol
S Fae] 545 WelaA stk T, WAE el olE2 = Fa A A
1989; Esh 1989, AlEAE 1996 o7&, A BACE 1) % Aok HAEE %
1999; o198, 191; HAZA, F59 1996 & = A, 2 AR P AR A A e
Y, 2000, e=rF Fme] EAC digh A3 e#E Aolgn wle A, 3) 9440l U=
APAEC wEd, = Fud g@x] Fn o A He A, 9 29 dolvd 99
Aol wel AFE= Aol ohgt Fx Al Al w4, AE drt o] Sl AL 9)
o} BEo] Hae] ek AlAAF whgol BE - 98¢ e AR, AWl FE B 4o
] o]o} ghrla gl 7= A, 6 270l gk of 2ot o] gl=
WA e 1989 hAolghs wel of A, 7) R o]& gloF IRl BE AY
g =oe] o Aol d=A Fame] A e A, 9 AlBA Bl lon, AlEA
AAE Welmal digity. e ghEAolze AE 9 oganyt e AL 9 adRPE B
g g oot YFA onpR FEE f dodle A, 10 F7 FR nhgolu, §

71 -



sHEME|ElEIR] AL AL HT

O

2] 2ol A7 o] glew, ol dAE
Aol#edd ot AEHES E&f 4o
= 3, 1 agle] & F E e g

QA T Yoz BYUAl(dentification) 77

o] dojupu], EAlo] ZhTeke] Ao} 3}
AR B 1L wE oMYA AERES
B dodle A 58 FE319

mpReto R AEF002e = FuZ
gt EAEE AHET deedA 2y

A A, AR BE aAm @ Bl
A% 23 ARRRT @A A
2 e Bad A998 B0
ARAZL =49 Roleke 473

rdj
|
oy
o
g
=
o,
1o
ot
o
g
o, 4
18 gk
>

olX7A] = Fae] gl B3 o
2 18] ol TR kAR, oH e
TEL HEhe=A B} vlmdt =
29| Fao # AFEFVE, W8, 1993
AEZ, 20027 =7 Fao] gl JEFs
Mz EAdol #et AFEGHY,

1996 WA, 2000, B9D, ol&F HeS,

w2 =

19992 ekl 4= 9l
WA G Bt Hld#)ﬂﬂi %
3 #A A e dobd ﬁfr%ﬂ—t—
TV3Zol| epbe 34 Fdo gk 4
A HE AR AT 6&%51 Fa18} WSk
A o] wEH 78
78 WeE A Aot Yok w18 o
819932 Tv3ae vehhs #3319
el AH|AkEe] ©f =
A H7) 18, Ué
Hepe TREE A
i s HII A%
T-o] ADPA FEE AHESt AFE o]
WAE FESte AT7RARELE e
= o=, 7k 12‘% , XA, A2, Al
olghz /9 gE Fal= 15719 G

849 HES A8al Bol ot AvlA

=

28 dolHgrt AT Ay IIAAEL AT
PR = s eI PSSR S-Sy (B R

Aoleh, JPgAeley, e A, J19)

Holup, ‘QAgHolthehs F5o B H5E
% v AR R A, A
ey, mewETy, A, Fel &
tERs 20 AdHoR £ A4S F 2
o= et AT @ AT Bed
Pige vad AL ¥ o 157 P

AJold- o 7] Bh=-A]
Fae] gl diel Ayeiitt = A W
$EE 2 2 239 W Juske A

°
=
protocol analysis) S E3]

-7 -



drii=l - Olxkz] / F=me

B9 5ol A& A= & e da
Aol el 2 o] Uempathy)o] Lot 4:H]
A7y BRst= ?T&Z#ﬂ 8 A7) #A
oz Wrn Fad wE 7y bkee] vl
=5 geteidler L T AY g=A Fae A
Al 779708 2 Wk F A=
1747022.3%), 7}7] #AZA o]
9 ke HeE S
AA 712709 &

o] 56371(79.1%), z}ﬂ 4o
(20.99%)2] ‘?l% ‘ﬂEE Ei’i

[e]

7k o] vt
Ehd Fao] gt s8] Hrks AAF
o 2}017} gliz Aoz Yyt a9k of
SE7ke] Al Ao ure) §
BAow n}_e_ Aoz et 8719 714
& = ABA 7R Ho| Fdsls AT
STl Aol W Aol7}t Y= Ao
weda ATE TR Eete
Folol ge|Felo| ] Ao wE Ajoly

—Hoﬂ,

o me} Aol7h Qi Aom WelAr
BRganee e AFEAE T4 ¥
EEREEE % H %’%E‘H 9% 1 23

><1%¥ %J_E ?fokﬂ 1 of e anAEe
& AR ol leiA FHERU(1996)
NFIE A S wel vhEA o
Aolg} Hil, ZFAUoZH Au|xle]
ol A} QIFEAS Wgd w2 3
nFIe] AolE AT HSI AT AR Y
Aee ARG Fuet NP F
atof] W)S=g WEe-E Ho] B}aie] f{Ed] mwhE
FaIE fovjair] g Aoz deiHh
AN AETRAGF Fust APRAE
s mI] Yol A } =49] /\H]z}sq
BT A3 76
A felgt abolzt 9l Aoz UrE‘rkkE‘r.
Lo ‘1}2*4@000—3 o] ¥FEE 1 &
3129l 4o wet s w|5de] Faeh
ATA W] JJ'F_-J T R R R
FnEHNE dolrokrt o]
000) Al oefgt FIH= AM|A B4
g 24 vepd Zlejgtn Ba wjzEcl
2N AFHAE, AFAA, MR AeH
74A| el - Fa g el R}O]E A 1 gk},
oﬂ? Az, Fa v)FEde] Afold oek FuF
Frefmlala] e Ao Vet Wi, w
7H‘ﬂ°]°§ A AFHARS} AFAL, &
HAte] A JRAE FolA AEFHAES)
AFEA A o] Fugae] fevet G 1A
= Ao & Vet
AJ7A ARE S=rd Fae] gl #
ATES TN, A Fae] gv)

Mo L orlo (X
ot o

=

:g} ==
o @t pe AEAS we v
Wt AvAES T, B el A

- 73 -



PR HESC PARE

o= gae| Zajl| SES olxl= =710|n|X|

o)A 7} mpAE AFA A Aol WA
= G dal = A d7E2 A
& IHcountry-of-origin  effecort  FA|Z  FHx
(localization advertising) A 5 ——@ =7V} AE
e Fast dtEe] Sle gl L =7kl
el aHlAREol A il% oMAIZE AlF
of thgk Brht Fa A FEFE VT
va_ﬁ‘}oﬂ

A 24H Fe FH telniAe] gl
B9 Apsl QA WAL AERN P
Lol B9 A7E urel2 & g

Schooler(1965), Tse2} Lee(1993), Paradopolous 2}
Heplos(1993), 382004y AH|AE<] 5%
7kl dEl A A AY S AQ
oIAIZE 1 w7l ALk AlFS] Bl
olgt JF2 mA=Alel dhell dopr gttt
Schooler(1965)= AL Ea) zhe|uta)} SYE
o] Wulwael AsERlTle] AFEL T
gsb WAz ALY W Bokeke AL 9
Aupeasl asERl) w7k AlkEd g@
oo BgAel HEg #o] YT W3
3, Tse9}b Lee(1993)= AArollA Yrkd 2
9l ojulAle] M WEelHe) 23

D{Hoki’

i

ArAe 71918
5 93
Paradopolous 9} Heplos(1993)+= AR|2}7} 3¢
Zhll disll A3 oAl E A &
T aFlARE I FAARD omA[E AlFE A
b FYAL & giva FELlth mebA
P v Aol FEAQ onAE 7
ke =7kl AlEe 7
AE A F Sl BE
A, B8 vekel =7keln
gomx AF ovAE b‘c} 14 4 3ina
A4 olgd B9
Heplos(1993) = 48 x
ol ol

ol
¥

3479 Z9E £

it

=
7

npA Rt ® shdh 0042 e 719l =
AFn ZAHZ doliy] 3 n= ANAES
o w garol s Balls Fad e o

Ve A, QA A, P94 HE A A S
Hell A Aajgtgletl, 1 A% AH Heg
A9E 2432 Blwet P9A B Hold o
ol gk Frteln| AL A1 Fto]
A9 FaH} Fao gt wkgo] v ZH
ZQ1 Ao vkttt

o A &A7E AFE ] vAE
#Hel A5 A R, Nagashima(1970)
=z die] V9ES dde® v,
5, olgglel Fo ZlelA
olmAE FAlEIY &, 1
2ol THAEL ©X] AFEo]
ozl =7bell didk FEgE AR 2=

1z

ot
=

Mo, rr of

IV
Mt oo e
=
M
i)
ma

o
=

s

- 74 -



ZIiE] - O[RHs| / BHRel O|n[X|9} BHER AT 2T BI}

AE daf Az o2 FrE gavke A

w2 239 47, 7o S%e A Aol
frem|gh AHAA Y sk o,
Erickson, Johansson “1#]3 Chao(1984)% =71H
Ak BAEE o] &t YAt AF
Zell WA= Gl diel LobugteEd], L

= A
o ARl Al digh Bl AR o
v\é_

0lo.o
AME =

Aol g

T18] 3 Tse9} Gorn(1992)-2 &= A|Ee| Hr}
o $loiq HAikAe] F8AdE FRIEAT). o
£ A7oMe dEdA Ax" ~HYL
Al ~El(stereo  system)©] QAU AJotol A A ZH
FUAENG ¥ selHoR BH 9Ll
Wi oM, Hong? Wyer(1989)= H4HA| =7}
of &t © AFE AHAECA 1 =7

ek ojrAE BE 1 ReA AR AEL
F4o #Y FES Sl=F AHPIITE
As WT 252 o FEA ALEC]
AFE &40 A3 HEE ez P
#do] Q7] Wil A= AF A H4o
Wazstal gli= B7H ovjehe AAgle] &
HZks 3022l oWAlE Zta Sl =7H]
AF= HlZoHRl w7he] ARG 6
AzpstA Aot eisich

rpAlER e Farel] §lojM =vfoln|Ae] &
To el YolH W, Schletfer? Dunn(1968)-2

avAEe] 54 Z7tel dis) AWz gl o
A b Fa g3l g vRe wEled,
gl A7 Ade]| mEw o[nA|r} Wil &
o)Al =7te] Agel Fu Ft ¥ B2

Aoz Ueton, 420022 7 o|n]A]
7b AEQ Hrtol WA= Al #ek ATl
A GAR T gt FEE o A 2R}
AR ARl

J
Heliz o)
e

!

ofi
-
rir

)
o,
Y
o
=
fuj
B

i

[

:Oé
N

o X

hA
M
ox

o
foy
lo

flo o

o
Ln? i)
*
N
N
o,
=
X

A
= ofN

>,
i
gu:
;8(_4‘
<

YU o

o
o

A
0, X
ﬂlsﬂ o) U\\Lf
rlo
fof 0
2,
M2
)
;2, ["1-11'4
2
]
ey
)
L
0,
=]
=
)
ot
N

¥ 2o
i
i
2 i
%o,

s
o
u—io
o
=
N
i
o,
4
N

ol & O,
W) RO A (A
s Ho
L) s
=
o
2 fia
o rok
r2 o,
) =
> X,
N
Y
i)
)
o
&
o
X
ol 4

Aol =l el 7]
Fol] FF= v AY

Hl= of#d d7EE
Aol gloiM eovilel FoAde]
ARk, a|AEe] Ade g =7k
vjAle] ejetel] #AE 7P dj R

o e R g K
(e}
S,

k)
2
X
B
=

¢
o
s
ol _‘},

ofN ML 3o of

A

840 oK

e e 2
oo\’rl
Borje Mg R 232 T

[o &2

- 75 -



ShmalE|eelAl

AR =g

E2 )=o)
o ore Aol =
o[m|A[e] #g Y
o] A|7tale sl

AH| A}

o7

<

olAlE EEelW AP o
o[A[7} &4

F540] ol
AGE W @
A7se gy @5

oAl &=

- Thope G

o2 YRt A0S Al

a=e] oo
.‘:_o] Szt‘ﬂ—Qo] 9e

|- vhekst
U ool

L}z}(assoqanon)

o#fgh A

Ajel wa} Aolrh Yz Aoz e, 4

A3F)2004)=
Zrgo] el el

SIeAE dothsgkEd,
gharel] el XMﬁ =

[s) o~
‘EZJ\E%T

20t €} 5.6

o) BFAE o
o AYEL

i 1

I Ad BR8]
[

!

o
Az vz Aol é—s}f Adse 9% o

AN}, 234 AR
o) Aol A
S

gharell sl 7Rl /del o]

A Hol7h & Aolehz Az, Acje] uiek

e Azt

¥ A" 5 —%

881 &9

A Al BATE
A% = %0
A% -
AL, /‘L(ﬂ?ﬁ)"‘
A, sk=qle] EX
Harstste] Al

1:__9_
=

Qo] Mz E}—E—;q I
HE golughd. o1 Az, 7 4
B, FE5 Sat o] 44 g% A

20t

tul, &
= A

L ﬂ O (o3}

=7} o] A 197080dTHe] AAA
g Adse ud e
o= eht Adiel Wk A4l 7

R

N
=

'
2

e ofm
o g
o e @ -

2002

jg
_u m}‘_,
rlo
rg M
oX
Ir
e

X
)
=
q o

i
K

%8

o
rlr M
M 0 b e ox

27} 6‘}1

golalg]

4
|

¥z YA X]Sﬂ/z}
ghate] AL AR o

JJE’J =54= H]I’LE‘H

i

o, Acest BA, dEH=
RFAA 20e]elA e g5l 5,60t
vt of#fel el A= 3 AlizE A
Bk B P B G 4 A [
g 5 Azt 212
ofwAlel 1ol Abel7h Sl= Al

A o1&k o

e i L

¢

ofi
i
SN

o
o
)

i
i

_O‘L
e
Sﬁ
L 4o

= e,
wg oo A A7 ANE Hgen
A, ohﬂfﬂ AZ3) 004y Hare] 20u)7}
Azpeke @mel onAl A9 e Al
St 7 A3} 2007k A7 gl ol
A e AR 194 909, A

& o=, faEs ghe v A eclew 7
73] il—t— SR UETh ol & W 7
AHor Avug, A5HEolds alds=
AREEel, g, e, REE, wed
Haep, @Eo] 2¥E gl 7P =
ol HE A, FAFA, AsEE
e, Erla, g, A, dd FA
TE, CHAIRIE 0l 28} glvt mdl, A
22l Gali= 2002 & - Y L=, 88 A

2833, Apol Tgue] 9 fars
£ S, B, B A B

9= Ao = Vet
O:];?LE—Q- }—?ﬂ OHEL:

Huel B MY AFAEL P

- 76 -



) oL ode e ol oE e R WM RAA T o N H O e RN m RO A
I X" ﬁﬂmwgw%d.ﬂbﬂwﬂmm ,_zx%mﬂﬂﬁoﬁizo%%_ E,_tﬁrwweq«mLQﬂﬂ

N K- Iy i "
B 25 wm° g gg"aTgudpfa™®o B~ 3 Ea o g 2y
TR REDREIT Sl PA TN B TPl BT WS o
N R [, S~ e O VAl S T A e S A

4 T Tomel  LERET do o Moo B o o o B AR
& = = U RN - U G AN I ° P 5=
R T iurg%ﬂo_omov%ﬂﬂ%iﬂﬁﬂﬂﬂ%ﬂr% Moo %ﬂﬂﬂ%%aﬂ
ol o+ T M Wzaﬂﬁo_uﬂa},ﬂﬂﬁﬂrwri%%%ﬂ.%dﬂ%zoqﬁo? @L@rﬁﬁmﬂﬂro_a%i
- T A :io;!ﬁM]ﬂﬂoAqﬁMM:iWMJEl M:ﬁfﬂﬁo#orz,l 1<6L_6u>#odﬂoguoﬂp
ooy BARTELILIEIRNa g tws Sy By¥Pawgd
El ZFX o wWhmo g TRy MW FY T mm e WO g
- M Jioﬂﬁmﬂioo_am,iio%br%,ﬂdﬂg T oo . o M;Nrooﬁroﬂlﬂjl
o @n__..ﬂ zﬁﬁ%]aﬁo,Wzrﬁo;bi%ﬂ%mﬁilﬂﬂi.Vﬁﬁl,ﬁﬂ}V
o =3 Eb\ﬂﬂuﬂ_\@l& __zrlyAmD leﬂr‘__ro J._l.._.ﬁOﬂD‘lqw\lx_l 1:LI] ,I__/l\mu.l
o B Ho B T Hoxr W ook B X g N e N WYy X
-~ Mo m MR W W Mg e Ry R m e R R R R R
w W F%gi&urw%;ﬂ@n%ﬁmﬂ%1%a_%mAo_gﬂk%ﬂ%ﬂﬂi
ol o) .‘]voowﬁu]]_fiﬁ,mﬁu%%ﬁﬁﬂoiﬂrLDLLTzoLJ%ﬁﬂlztﬁﬂ,#wﬁ
o Zz_ulﬂ..!o‘_ﬁ_.nr\d.l‘d.luw_}a‘la ; 5 \Wﬂ%ﬁl_!olawﬁ;o.nrﬁ,l _!1r
K=~ % oF of %! e M oo R % oM mp R PR R o ooy N = MY M R R R B oMo o M T T B

o

X UHANT P EERBEESET ST LS BREE LN RT R TERT

< T ~ - MO B = ) (GO X - N K U
—_— X ok Ewiuaﬂﬁwﬂ,owﬂ%wmu.mﬁw Lofemﬁ%1%z%mo@a_

wop DA TR M Xy Ty N Ey Ty RELTxTe Ugg
_dﬂﬂvo]A]#Lt‘ﬂAd q‘ﬂﬂ‘@ﬂﬂrﬂ dﬂz_uw@<‘mxo ﬂulo_HLT,ol ~ K =0 o o
i zfﬁw%ﬂﬂ;a%m ~ ,%@nofm& ﬂmﬂurcewmmmmurJﬂ%
RORE o o o O U (RG] B 7 K = e o & o= O
TL TRARTERE R FEEETY SeELT EaRify
Baﬂﬂmﬂﬂﬂrwrwqﬁﬂ,%wwmﬂmruﬂﬂmrviﬂ% A SR . 2
mﬁ%a_mm%mﬁﬂﬂ_/ogbo_aﬂﬂ,%%turﬁ,ﬁmfroﬁ,ﬂ awwmmﬁﬂﬂa_M%mmMﬁ%
III\/ L 0 ) o~ s o —
WmmﬂﬂomWr@Lmﬂ/%ﬁW@%_ i%ﬂwwrﬁ% FuSapdTdws g
T BAr g JTFTLALGRIF g I g F B 0T I D
o o9 — P Y s N B HwE oA F oo N < -

e ° o 97 mo W9 3 oy oF o =X 9 2 m (- = DR
JPORC oo oY o = < R g e N M - S B E
A R TGN AN R RS
M,ﬁﬂourﬂﬂﬂmﬁﬁ% mmmmuzow_/rLWWoﬂoTEwﬁcagwoaﬁoA%%Uro%w

g - 7 _— R

Fl el rsl Tad Y e §ehurter ChwEer sl
T W RMWMWTE T HETREHRKNNT PG ST W R K W o N T M R o

1ok

Q

=~
T

1

Q.
=

ol EAT=E

.

7Fs

[e]

=
-7 -

5919l ZA7t B2



sHEME|ElEIR] AL AL HT

O

QlA| B3] o] E(cognitive dissonance theory) & o|n|z]e] HE/AAA| G o] Fne] Filo
d mew sRavEe U 5 ARle] WAL 99 dopal #uel @ 2
Aol 7 Sl Al HE 7R AN 7 ek dere] ofviA|e] g/
AA T3 dAEA] A JW AlES BG 208Re] @57 &7 A Adeh x 239
et Meld Zes w/A "Evdxn @k oAl ASARRNAAAZ sQdAE &l

[}

(Festinger, 1957). ©|& ghmjlo] A|Z}ele b= Th
o ovAs @A Fue] 4eAAR, A
% 24T Aese 954 Fud dol Fu  TEK
A AR At ARl ArRkE g
o) olnlAsh QAT ASoliz Fuol el A 2l gl A 2 AP 26

) 2 grren 49e AN o Foly
q

3 e
&8 &7k ARe] A7 dTel olulA w4 BYAD SRS @ s # A A}
o dAGA B Aol A BE} T 88 BnE A @ AR Y 14
Yo A= Buol o) 2P BSe B oxke BHAN A v E4
I Aola FE B M B A AEE SR F 208k 18, oA

15 g4, 1300l ol Hit ¥ 23.50M %

O]

ey Aol ollxel ABAAPIE A
520049 AFolA YRl oA AdE o] &

W 1 Fme] 3= A o)l Bag g, 74 BAE A E(lkere scale)E =3 H
o] WAE Fge B AFAL A 890RAE A6 B8 FaE Eartitude
B=-o] ofu)x|o wie} EufkE Aol toward the advertising: A2} B2l == (atticude
la. #Fxne A=A A7 eyl FuE= toward the brand: Ayt M3 AFEEDell &
o] MA)= FEke dlao] on]x|e] AZ/AA Burke, 1987, MacKenzie, Lutz & Belch, 1986;
A &kA] o g}z Aot} Madden et al, 1988; Mitchell & Olson, 1981)%
Az 3l Fodoy, vhgel Ev-rheel &

ghare] olmle] Ag/E A gerh, ste] Ink-sigte] 7K Her,
ARl whet gk 3ot Aol Ao et 22 4719 73 9
v 2 A S(semantic differential scale)E 27 &F

At 2 J’}E’J WA dAeE FuHes

nhi o Az Cronbach a = .95, B ZEl == Cronbach a =

955 UrE‘rkkD‘r.

- 78 -



Al
=

o

x=e| My

Ao A Fu AFEE AFs] 9
gl WA ApAe} B Al 2910] 19994 1
LEH 2004 1197429 T AAFE B
T AEsl 1 ol et EAlgE A
B3 Sharella] Ak BA AR, AR 5&
AR AAY, gl Fabel A% a4
R EI G A & AYER &
o A Fu 2HE dxHom A

[e]
=
5, o] FolA oA B HFHFel 8=

=
N
S/ T A

D)
b
offt
<
o
o
of,
O
o
HE
o
pa)
o
&
)
=)
2
o,

a9 o, Ad B P A4 HFa
A& A7) S8l g A ¢ tig] A
g 2l gigty 39 dAk 9, A7k B3R)E
o duidds AAsitt. JdxE
YA A9 FuE B, 7 Furpd} #
o d=a AT FEE gl 23 E
2 58] Aolgks Aol A ¥e-te

I

rt

[e]
-
ir
o
i
Fl§
)
Ho
ot
>
52
rlo
o

sEn e
(semantic differential scale) & =33+ ¥, 353}k
Fighe Pk o Axh A WA g #
27} Fme] F=E A7 4w ol e
= gk gEA Aol e AeE e
o] Juse B Adel A%F AFoz A
a9t ol E 1o AAH 9k

F1e] F=4 B df
t
a7 RN GEEEAD
oK23) 3.09(0.50)
22 11.76
7H23) 4.540.53)
A ER}

&
U {
N
o
rlo

WA AW ASEE 439 oW

o Fa oM 1 2A HT: AP
= JAAEN F1 ATES HaF o B
A, HACEH RS S U, o] @
= AT 2T die 2A4HE A
o ad o dse] oA AFAAAR
of tig T AAlsl oldl dial gHdlE

2 0= &7 3 =HEA 1 S
B d=d  BE P
t
ot AR GEEEA
2K(121) 432(1.22)
239 656
7H(120) 5.32(L.11)
*Ep <000

- 79 -



BHRAE|SER| . At} BT

<

Dl

oo ot {0 i

ssas ge vl 7d e
(semantic differential scale) & 23+ F, 3%
Higs Teisieh 1 Ad F Fa 3t
%7 27 2w glo} frelula Aelr)
o] FAHATE ols= & 20 AAIH] gtk
& a7 JHde Hae] = a7 A=
= 9T B AL

1

o |

=

o

7

X

el S8 AAF Seoohe] ATelA Wl

shae] olmAld] 3l 20719 FIEE U}

A3 FAE B2 (Principle component analysis) T}

Variows SARAE AFESHA R9BAE A4
X

[e]
deint 2y 4% 0le BY

ol Ol EA
2 ol
AEwst Ao Abs)d ABA A Ak
b ) 828
AHEEol 776
¢ E 736
R 724
g = 677
E) 666
Al GF 819
HAIA| & 801
gel, A, dd FA 785
Z7| 05 756
g 55 717
BAME A 855
ol sAMY 699
S S| 651
2002 FUE=H 775
88 A&y 774
X 5.39 273 139 111
7 2H%) 33.71 50.79 59.45 6637

- 80 -



dAli=| - Ofxfa] / gr=e] O[D[R|2} =& A7 #1210}

S A 22 ABLE G, UAREL g 4 gmel siEm 47 25 me s=el ofo|
e, A, G B, 2|, BB R| FE/ERINE Tete| TEA} 4

b EFELY] W] “AAe] Al elgn Bl g4
gEgon A sAge wAg FA ger Lo TV s gy
HEby, A EaEg g oA T

Arow Wity mirjmlo s A 4x(9e A EA| 67 64 131
2002 8- Y=7, 88 MY o] £ A4 3k 49 56 105
olq Bk olsn BA. RUR T A w6 w0 %
A A I 39 ARXE it

£ 304 B A gel, g9l oA ‘
Dlel Aglom el o 2 ageae  THEl URAE 9ge g5e oA A
=

Ao Asge Aqu o/ QAR meh dEd slojthraA o

AgAbdolatn wHe A9

Afoleln B & glw, Al AFgs Ha = BT A8 cld AT EAS dAsa

Adew BEd Ade BAYE A9 g T BT w4 &7 AR 4=

olgfm B 2 9k wah] AEA AL o)A AGAMNAG g WE FaEEe] F

= % Agde] Wizl @AH A4 AW

AEAGA olvlx| Apor BRAAD, ofs _

Wiz 454 428 ¥ 7 Ade WRE . gmeoua . oo oo

o AAA A% Ad Ui = el 3 Agaar oo T

T AL APABL AN ol T A

Avos BEs Fael @=d A7 7 A& Tk 441(1.18)  4.90(1.10) 4.65(1.16)

wo] W e oulx] AL Aok A A)A| 3k 440(1.12)  425(1.39) 432127

9] A7} 4= veat g} s A 440(1.15)  4.60(1.28) 4.50(1.22)
7Hd lae Hne =34 AT et F (0 ]k EEEA

¥ 6. o si=H o7 2ot st=ol ofo|X| HE/ MRS mE FuElTo| HakEy

ss d&f MS F
B9 A a7 ATl 1.76 1 1.76 1.22
g=e] ofulA] AB/AANAF(B) 635 1 635 4417
A xB 6.02 1 6.02 418
Error 334.17 232 1.44
Total 5132.63 236

* < .05

-8l -



oF

Al o

<

o

Aoz e Baa A 1b

o

-

T

B

=~ =7 PR

2.8
M=o leR|
44

S
t=
[=2

t=

To] o]m)R] HE/AAA Bl

A3

—m— SIKYK|
T

e}

—— ™SK|
9] on|z] AZ/AAA

Jo1A

i
pos

o gt=2| o[o|x|
Q

1

9
h ol

4.9
4.25
Bl

[e]

Al

[uiit

sxx|zAol e

HS/E

|,

ANH| A

BNE

3

|,

=

=8 om|A] HE/AAAF LS MR

g w37} Uep}, 3

1

k)
h ol

Talz|

b

Bl

3

<)

712%

T
T

fe]

o
ol
K

Bk

[=1
i
Bo

»

44

3.17,

33
440128
407(1.29)
425(129)

29| ofo|x|

[t}

22 o,

=

OEEE(1, 232)

o)

-

4.13(1.21)  4.67(1.30)
4.10(1.15)  4.04(1.42)
4.12(1.18)  4.38(1.39)

S}A|RF
0763 1% 29 Azt
A

[e)
HE/ SRR Eol| e EMERiTo| Ha

AN
H

F7kemlA
AR
AEAT

3

g Houck
A
-8 -

T

R

of weh deEbd Aok EA

FA]

K

o= etk wE M 1a

A AT

]

A

o
1-

1

a9 1elM st Zol, gkare] w7} HEA

ABAAA

1)
P



aAli=zl - 0fxfE] / gr=e| OJ0[R|2} =X A7 E1 21

E 8. ol s=E AT ZEe 522l o[n|X] ME/SARIEA| 2 H=ElTo| HakEM
Ss d&f MS 3
1ol d5F AT ATW 323 1 323 1.99
Z7}oln| 2] A 273 A 34 B) 633 1 633 3.89°
A xB 5.15 1 5.15 317"
Error 377.51 232 1.627
Total 4655.88 236
¥ < 05, +p < .10
7
6 -
5t
o 4-1%4: 467
:”JJ 41 41 4.04
n
Dl 5 |
oL —— MEX [ 7 pp x|
—a— SRS =7 o p X
1 1
of z
me| sl AP U
a8l 2. guo| si=EX AT ZEe} $t=2| o|n|X|
HE/SRx| skl e 2H=ET
A8 9 =9 o W= gk ol dial A Egitt

2 APe T ke @ gad B
o &nAQl WYl B4 Fud @=H 3 A
2o g JFL vAE Wlew, amx A
o 5491 SlolulAe] gl ha) Lop A
Holtl WUl PARAom B A7 vhek & 9 AS/AAAIA
Aol = Fu F g ol ARgEE A @
sadel @94 Fug oo @l o A
vzl AgAAA o] = Fmel F3 A

| b g ekt

- 83 -



ShmelE|etel Al A AL 31

Aviue, g=e] on|Az} AEARHAA A
INE Fuel @A 47 2l BEEE  d, oAY AANFHY A E
e} Bdapl Be Aow UEd B A A9 EAdth: A a=d 3
@ 85 A BAGARL FRAE st gy &}

Fae @7 a7 4Ed e #n

szl Aol doluA gsta
uﬂ X

2

Addes &  d=® 615%4 20ﬂ%7} 7<17‘ = el ofnA]

AR AL Hde HEA T Ao ol dEEsE W opdgt 2002 ¢ - Y E=H
v Farel] oigh Bierb W Ao® vehyt 3 o] gl AR HoE R A
. Asol =] vt webd 5ol dh=¢] 4

Faeest g, BAsed] glojMs= F 2o]E0] BMlargeno] = 7199 Aol
ae] A A7 s} dhare] owx|e] A AH|AES FTle|vAE KT} Al4l6] giets)
SAAA GG 2 FaAgo]l femEA] o o] Yt BEE o] dodle =
B Aoz Jepdrh sARE o1 Al #E& dlor & Zloft)

JolM= FuEze} rREA R, dhe] ofn| B8 F7oln|A 7} AR A [t @
A7y AEAFAQ M= Fae d=d g, IrtelnArE HEAEA HddAe 3

5 A el A a7 gEs DeAe A
2o o Ve Wl @l oAz A AAAA 4aae ant 2 dge

AT HAE Fuel BFE AT B AEAFE TR AW 2
Aol W vasEEs sk A dol ABe AAAFA FoleliAS A A
D @gkn QAo B o9 AAASHe Al v ABAos 9=d Had de 2
Ree ABAZH A9l v vazd  PA WL Holnz, K AFLAE o
0% At ge Ao gk g3 974 Pug P o Qe
oA Fne FPsluAl = )gde B o] AHA AHS A EAl(core target) 0.2 A
Aol Aol Falot @ Badel v W @ AAHA opY ATUALE BE5E B
A, AAAAQ FAAIAS A AEA Ak uv 2 4TS AE 5 9L Aot
a=1057F AEAGA A Aa=ioe] vldl B ATe AaAT 55 AT dg AL

Al
g Fao] o] & vhewt ik
Ak Bph AT Gie] B Al Ame A, AuAEe] 27llnd] wal A
Beed, olgg AW FoluAE = d=d P RS mekdlen YlolA
F 2Ae] G2H Fug AHgd] =}

.
A3 A4 gk e

i

A aHAE2 Fae d5E A7 Ame o
Faglel A9 ddHos Fud dFd W o)X JFHE AvE davt gt & 4
o ] H]z}oﬂ vel  pelde @54 3n 3 P g HFi

1%7}0111}@ A5
R ASE e, of2

& upel ol A AYPH= = Fu

-84 -



Zral -

uA 4 9= /\]—ﬂ ] §]—7ﬂ ,/] ok wal 3
glallol gt} Fa19] ek g I context effects) <}
S = 31 A, ?Soﬂ Hx]a]-

AT (1989). Fare] £314 3] At o
T AT 0423, 61-95.
2E3} (1989). FI2|ofolElE. A% vhd

TV1E, vREE (1993). TvHnel #ab4 1Y
of tigh AmjApe] o|HFAL FndT,

HEF, 245-284.
A8 004). A HNew Generation)7} K=
AsgRe 9 shAe BT AP

O|xfz| / b=l o|0[X|e} $HE&] A7 HT 1}
g8 HEY MRSt AT=2F
A 138, 121

AAZ, oA, HE3 (004). 20t)7} vlEks

= e dig ovx|gt =vtREE.

2004HT B Alel 9 A AlE|EE
e

HEY (1996). BgHO| 2518 Afolet g
Tpofl s AT AHIXL VRIS Balo
2 Mgriehr gkl AArEe] =L

AEA 002). 3H=A Faof st ZHA #hEe
olmb I =3 oiF: TV CFE SMe=
T oighd U=

HEEA (2000 MEoizet MET IR0l B
of B=Eizol| o|xl= oA Aol =
5h AziF. Fefdidta gkl Matet
A=

ALGAE (1996, =17 A Aejello[EuE:
g7 wEe e 7Ed =98

A2 DAEHONG, 5/69, 22-29.

o|71& (1999). d=rA HFu Az]ofoE]H|E]]
e AT Zoltfstm AIC|Rlel oA
CIRIoIssCE, 4(1).

oA (1993). &=7 FuzYel dIRAE

A A FHA AFUA 2l

o] B, FTRABAB FH HEUE,
98-114,

198 (199D, 61-% o BuwEa Sdo B

[¢]

:'c'f A, 7452, 5-35.

ZAT (2002, DAAETR] @A, WiAA] 7

T B ARAA o] AES] FA| gt

A ztel] vz Gal] HEF AT =T
ste  4(2), 87-119.

HAA, 459 (1996, Fleld EHoA

2 924 B 7 olgd W

i)

-85 -



ShmelE|etel Al A AL 31

24 g si=Az|Es| ARl soFd
‘96 AXICHE| SEUTF=EEE, 201-214
2G5 (2000). h=rA HmEed] ogh

8
o] v)n. e, 7[——1 37-60.

S 004). VA of=pa, =7belwlA],
aRER Y] Sd=v|del AR AT
of MAlE Gl #e A7 BT,
7l2%, 291-313.

Darley, J. M., Glucksberg, S., & Kinchla, R. A
(1986). Englewood Cliffs, NJ:
Prentice-Hall.

Erickson, G. M., Johansson, J. K, & Chao, P.
(1984).

Psychology.

Image variables in multi-attribute
product evaluations: Country-of-origin effects.
Journal of Consumer Research, 11(2), 694-699.

Festinger, L. (1957). A Theory of Cognitive Dissonance.

Stanford, CA: Stanford University Press.

C. M (1989). Halo or

Han, Country image:

summary  construct? Jowrnal of Marketing
Research, 26(2), 222-229.

Hong, S. T., & Wryer, R S. (1989). Effects of

attribute

country-of-origin  and  product

information on product evaluations: An
information processing perspective. Journal of
Consumer Research, 16(2), 175-187.

Kincaid, W. M. Jr. (1970). A Study of the
perception of selected brands of produces as
foreign or American and attitudes towards
such brand. Unpublished doctoral dissertation,
The University of Texas, Austin.

MacKenzie, S. B, Lutz, R T, & Belch, G. E.

(1986). The role of attitude toward the ad
as a mediator of advertising effectiveness: A
test of competing explanations. Journal of
Marketing Research, 23, 140-143.

Madden, T. J., Allen, C. T., & Twible, J. L. (1988).
Attitude toward the ad. An assessment of
diverse measurement indices under different
processing sets. Journal of Marketing Research,
25, 242-252.

Marton, K., & Boddewyn, J. J. (1978). Should a
corporation keep a low profile? Jowrnal of
Advertising Research, 18(4), 25-34

Micchell, A. A, & Olson, J. C (1981). Are
product attitude beliefs the only mediator of
advertising effects on brand attitude? Jowrnal
of Marketing Research, 18, 318-331.

Nagashima, A. (1970). A comparison of Japanese
and US. attitudes toward foreign products.
Journal of Marketing, 34(1), 68-74.

Papadopoulos, N., Heslop, L. A. (1993). Prduct-
country image: Impact and vole in international
marketing. NY: International Business Press.

Schletfer, S., & Dunn, S. W. (1968). Relative

effectiveness of advertisements of foreign and

domestic origin. Journal of Marketing Research,

5, 296-298.
Schooler, R. D. (1965). Product bias in the central
American  common  market. Jowrnal  of

Marketing Research, 2(4), 394-397.

Stout, P. A, & Leckenby, J. D. (1986). Measuring
emotional responses to advertising. Jowrnal of
Advertising, 15, 35-42.

Tse, D. K, & Gorn, G. J. (1992). An experiment
on the salience of country-of-origin in the

era of global brands. Imternational Marketing

- 86 -



aAli=z| - OfxH=] / gt=el O[D[X|2} =& A

Review, 6(1). 35-46.

Yaprak, A. (1978). Formulating a multinational
marketing  strategy: A deductive, cross-
national consumer behavior model. Ph.D.

dissertation. Georgin State University.

- 87 -

1 g1

t



e B8 2R
Korean Journal of Consumer and Advertising Psychology
2005, Vol. 6, No. 1, 69-83

The image for Korea and the effects of Korean-appeal ads

Kim, Jae-hwi Lee, Jae-hi

Dept. of Psychology, Chung-Ang University

The purpose of this study is to examine the effects of korean-appeal ads according to the
strength of korean-appeal ads. Especially, this study examined the influence of image that
korean people have about their nation on advertising effect of Korean-appeal ads. An
experiment is conducted in a 2(the strength of korean-appeal ads: strong and weak) X
2(image for Korea: traditional and recent) factorial design to test hypotheses. 241
undergraduate students participate in the experiment as subjects. The main results are as
follows: The interaction effect on the attitude toward ad between the traditional-oriented
tendency of image and the strength of korean-appeal ads was found. In detail, people who
had traditional-oriented image preferred the ad which the strength of korean-appeal ad was
strong to the ad which the strength of korean-appeal ad was weak, but people who had
recent-oriented image were opposite. In case of the attitude toward brand, the interaction
effect between the traditional-oriented tendency of image and the strength of korean-appeal
ads was not significant, although tendency was found. In conclusion, the results show that
the effects of the korean-appeal ad may be dependent on the image for Korea. The

implication and limitations of this research are discussed.

keywords : advertising ¢ffects, image for korea, korean-appeal ads
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