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> dRs /IR 3 @5 disl St
A A, 7l acle] YA FEEA
o} 3470 74 h‘iﬂr 778 eRlell tial At
b ttest®} ATHA T VRP 3o AlFAS
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H 2. 1 9tg ==2ntof| ofst X[z At d@o
29 24 A AZ HREAZ] wHEAED

B A2 At FAR EA3} Wl 5 n=11,013 n=5,506 n=5507
tctr;ba;t)] F 2 56.94% 56.90% 57.11%
33 g5 = AAA A=A HAA
AE Bu=2 dolA] Angch G4 0.779 0.780 0.779
B & Aol Auit Gl 0.759 0.754 0.763
An 224 A eI Zamarh et G7 0.723 0.730 0.714
<Entertainment>  AX|7F 9= Ul-&o|th G2 0.645 0.640 0.650
12.44% FIE B Fx vl derh G6 0.585 0.583 0.588
(0.838) ZE357) s} G3 0.582 0.577 0.586
A23E w77 M Eoh G21 0.535 0.521 0.549
Fa gl E)e] Fo)5 &) G5 0.528 0.525 0.532
Fa Agho] o sty 2ty G19 0.822 0.823 0.820
<§n ﬁfp Wik M wrle A& Jehla it GI8 0798 0.803 0.792
(%-%‘ZO) U7}t dets w2 Hojzr). G20 0720 0.724 0714
AR AL Wt =7e AT dAg) G17 0711 0716 0.705
Wk B39 A2 AMS 47 dlETh Gl4 0.739 0.728 0.746
s t E2 AFo| dhe Azl UA gk G13 0.719 0.710 0.727
<Rde;an1t;ews> Fal Zﬂ%% AbRT A A gt G15 0.621 0.640 0.589
(097 400) WA -8 A Zolghs AL SA) @) GI6 0577 0.592 0.546
AFo ] ANZE ofolt]olE AAUA 3t} Gl12 0.492 0.447 0.547
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6.12% (732) Ao BA gl =53 ~Elde] Furh G24 0.697 0.701 0.692
BAE A3k o] Bme} 4 glo] AT e AFoI} G2 0.853 0.848 0.829

<Reinforcement >
437% 0576 =< AFelEt e Al #E 9l 631 0.631 0.588 0.654
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2 20 2He] 229 o & o 5 J
4% vmasch o 21 Ba AT A A AR e Add. 24 A A
ABBAR ©

S|
B A BEEANE 252 @A vexm 2 AW EWA 30~344] ZEqAR ‘8@
Uz 7l 219 AoRAAE 02~847 = 3P o] HERZ FAHEA EIPThX I
A U ez Baustdas, Fa Az A B 7 AdEs 7S A5 o] Bils
of WA B2E e dEd] vEA e 3 A Sk 2 35 F 631 g5
F IA B3 A A9 FoE £ME BA A9, 632 FELS HFEAA 2L
Akl 292 2ol F1 gtk B A7 FHo] ¢ Agoz ZolE A, 4o

o 9]  AnimaticZ} photomatice AEg] HE  39] 4 Azlel FAF FAfolt) I,

E 4. SEA Lo OFY &1 X2t 201 J4o| xto|et 24|

S

=

o

B mot oxt

[e]

)

FAE B4z SHA vol 25
LR R il 25~294 30~344] 35304 40~44M)
SR (n= 2,939 2,815 2,220 3,039
% 99 ¢ 7 6 7 7
% A9 2] %) 58.34 55.90 55.73 57.25
A A=A () 12.18 13.10 12.22 11.49
TR (+) 9.68 9.60 8.91 8.21
AEA () 8.76 9.90 8.03 8.47
EREA (- 8.74 8.70 8.50 7.68
HEAA () 7.48 8.27 6.85 11.49
=54 6.72 6.33 5.90 5.45
BAs 73} (4+) 4.79 X 5.34 4.46
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41.0%, 712 AE FaE 455%, AAE Fu
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= 29.6%, animatic F 3=
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5. 357 24 23| MEy
371 24 B 7871 (top3) P31 4= AF 79 <At

p— 22X~ 37 EA o 3724 o 37wA
enter method HR el A AR el= Zﬂ@;/\j o=
(*1) (*2) (sig ) ®? (sig )
AA G2 28 (0=11,013) 0.410 0.485 0.365 0.000 0.331 0.000
71E AF B2 (0=8,359) 0.455 0.411 0.363 0.000 0.320 0.000
AAE B3 (0=2,654) 0.296 0.655 0.380 0.000 0.381 0.000
Animatic 3 (n=6,130) 0.222 0.048 0.358 0.000 0.345 0.000
Photomatic %31 (4,883) 0.702 0.087 0.379 0.000 0.320 0.000

*1: Hit Ratio (F3 A7) o|Z3F B]L). *2: Hosmer & Lesmeshow value 7|5 7}o] AH
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Aoz Wgdty BA2H 393 Homer &  YEYE AY $& dvta A€
Lesmeshow valueo]] ™ 8F -8 Hair $(1998)2]
314~321 #|o|x] Zz.

Fa sawel 7 Aol dieiM =, A
SHEA 2 N B Fed o 39 =Y
ol 30%thel 24 A %S Holw o= At tig 3
001N BE ReldgE Bm A2t W S el 2 v} 244 oule A
wee AeR Azl S

oK

D R|Zt Al 23 2o

5 F7F £y = e 3 05 Euld B

WS B Zo|thMacKenzie 5, 1989, p.63). o T & Ho|u} I gko] -0.003Z 0o &4
Fa A7), B AT, AlF Y YA i shAA folsiAl ¥erRE, 3 34 29
gt 39 =Y AJAY AFE Hlashd, Fa AFEe dF Wi dixe =giAe
710 tigt 2y ARE Age 2 HA 5 de A43E Bdeva & U
(222~702%)% Hol W, Fu 7=} A Fa A7l dall B, FEA, 5547

AA (n=11,013) B3 747] (top3) B3 3PE AE 7Y YA
2A2H g8y HE 99 #4 e SR8
W BSl: oA ool zow o ol Zzow o o]l
enter method o = Bl = Kl =
M EF) (Wald) (Beta) sig T) (Beta) (sig T)
ANn|A=2d(+) 0.403 0.000 0.394 0.000 0.184 0.000
F7A(+) (0.038) (0.054) 0.227 0.000 0.263 0.000
HEA (+) (-0.003) (0.867) 0.214 0.000 0.304 0.000
vl F3k+) 0.123 0.000 0.140 0.000 0.261 0.000
EEXN(4) (0.028) (0.150) 0.084 0.000 0.044 0.000
&) 20.129 0.000 0.236 0.000 -0.248 0.000
S35 A (-) -0.116 0.000 -0.171 0.000 -0.060 0.000
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Perceptual Dimensions of TV Commercials
and Their Effects: Schlinger's VRP Measure

Chul Keun Chung In Hyok Choi

College of Business Administration, Chung-Ang University

This study measured viewers' ad perception of 150 TV commercials in pre-testing context
using Schlinger's VRP scale of 32 items. Exploratory factor analysis results for study 1 show
that they confirm Schlinger's 7 dimensions with the variance of 57%, with 5 positive
dimensions of entertainment, relevant news, empathy, familiarity, and brand reinforcement
and 2 negative dimensions of confusion and alienation. Regression analysis results for study 2
reveal that 7 dimensions all have significant impacts on both ad likeability and purchase
intention, while 4 of 7 dimensions have significant impacts on ad recall. Specifically, all of 5
positive dimensions have plus coefficients and both of 2 negative dimensions have minus
coefficients. This means that Schlinger's VRP scale has face validity and it is reliably

recommended that we could adopt Schlinger's VRP scale as a useful module for ad effect

model in Korea.

Key words : perceptual dimensions of TV commercials, reaction profile, Schlinger's VRP, advertising

effect
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A 54 G5 (59 T Schlinger AT 891 Bl A7 £A4Y)

01. The commercial was lots of fun to watch and listen to.

02. 1 thought it was clever and quite entertaining.

03. The enthusiasm of the commercial is catching —it picks you up.

En  04. The ad wasn't just selling the product —it was entertaining me, I appreciated that.

05. The characters (or persons) in the commercial capture your attention.

06. It's the kind of commercial that keeps running through your mind after you've seen it

07. T just laughed at it —I thought it was very funny and good.

08. It was distracting —trying to watch the screen and listen to the words at the same time.

09. It required a lot of effort to follow the commercial.

¢ 10. It was too complex. I wasn't sure what was going on.
11. I was so busy watching the screen, 1 didn't listen to the talk.
12. The commercial gave me a new idea.
13. The commercial reminded me that I'm dissatisfied with what I'm using now and I'm looking for something
better
R 14. 1 learned something from the commercial that I didn't know before
15. The commercial told about a new product 1 think I'd like to try.
16. During the commercial I thought how that product might be useful to me.
B 17. That's a good brand, and I wouldn't hesitate recommending it to others.

18. 1 know that the advertised brand is a dependable, reliable one.

19. The commercial was very realistic —that is, true to life.

20. 1 felt that the commercial was acting out what I feel at times.

Em  21. I felt as though I were right there in the commercial experiencing the same thing.

22. That's my idea —the kind of life that commercial showed.

23. I liked the commercial because it was personal and intimate.

24. This kind of commercial has been done many times--- it's the same old thing,

F  25. I've seen this commercial so many times —I'm tired of it.

26. 1 think that this is an unusual commercial. I'm not sure I've seen another one like it.

27. What they showed didn't demonstrate the claims they were making about the product.

28. The ad didn't have anything to do with me or my needs.

29. The commercial did not show me anything that would make me want to use their products.

30. The commercial made exaggerated claims. The product would not live up to what they said or implied.

31. It was an unrealistic ad —very farfetched.

32. That commercial irritated me—it was annoying.

En: entertainment, C: confusion, R: relevant news, B: brand reinforcemen Em: empathy, F: familiarity, A: alienation
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