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vl FHlA ANE EPee gmel  $ /lelsm guA g4H0 91 gt )
FE A} Uk S e ek ol WA A ekl s o1
FpEFo| AlsAH(Ha & Litman, 1997), 7] Halle AH|AE orlA oz A
AR AR 54 el el el 713 7190l ek FZE(reference) & FO2H 719E
o] &1 )THMaclnnis, Moorman, & Jaworski, | A8Ad 3t}
199D, A&, A TV, g e, e, 93 a3y sPgelu A 2 2HAEC]

o 5o gae Al Feld 2L Qo) BAA deez #n ERE ZYalde

Bael e YR wen, o A7 WAk Q) el SFeke ik Awol
wag veh ol AHASS ARE  ARA Jloelth R sloe amA o
I Bn AZd w2HQ AE A2 gal 2 sldstn gtk Ape mee sl
=S T JEAYE oA BeThKrugman,  Schacter(1996)° olahl 2|7} FoE 7]1E&0]
1977; Rossiter & Percy, 1997; Sutherland & A ol o] dojd § g1 7]|o] g

=]

Freidman, 2000). A8 F dva Fse, olH"H 719

aug oEA F9T Ageld @ F 4 ES AGARRE dN8A 2 Al
BEE AUASIA A8 Eb g AL BYSE 1o vz 98 slejeltt
e BUBAE ¥R ATES od MFeH  AAe Fu E3 2L R 383 4
0 Ba wE A AUAEY PR GFE 9 So WA Jeue 2en ey
FE Ao® B3 9riJaniszewski, 1990a, 1990b, L 7]} H S Holo] ol4sx] EalA|ut B
1993). £3| Shapiro®} Maclnnis, Heckler(1997) ™3] 4&E4 7|92 &A1, F1 9=
HFodoz AHe® Fu FERE 719 AA 7oz ZFE go oA thaks 7
S v 5 W) U] TelPomideaion 9% RS Aol U% PAF FuEAE
se)oll G FH, ol B B lodE Itk EeS £ F e Aoltk#AE,

AkS 7|:tka 74513 thShapiro & Maclnnis,  1997).
. o8 R F) S A oloIa WA W APl o

94 gHAE BnEI) Ao Gl dol 1o A¥AA Al ol 994 7]
A ZreT. el A e NEE ol ek aelit

3 wE S5 A% Welow we  9RA 7ee st Hd ol 719 34
ATAEL Fno LAEL J1OSEA Lol o A4S mefsht R dolE Tk v
vk ZleoyE A2 wAE 2HAE  FHE Zel Adelth £ ATl 7193
o AFE B DAs Aue] GPe Fm,  Belsle] Fasbl AMRD db e 7
aEAEe duz Fnd del 71oes 2 Gueadonelth Fel 7leje] WAHom

o o8] Ful2 A% 3} (Monroe & Lee, 1999). xﬂﬂ AolA] & g5 ok Q1A
719% S35 faide dutde R Akle]l & AXsted 2 932 vt 59 A4
U s 22 wAA 719 2 WS A 71ﬁ(workmg memory)®] @/ Slo] Fole
gt WAA 719 LHAE ALle] Bl Fagh JEE dth divkety 2 7]l A]
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dAE & / BI2AA BT M2[0l|lAM LERL
R PR ECE RESOREREEE
2793, o] XA Yo Wrzdew

Engle, & Tuholski, 2006). w}2}A]
= 9AA2 A2 E of= Hd
olwf FAE= 712 HAA
AT & Stk v 2=
skA] AU, @t el ol A2
o7} 71 g4t ol 45H 7
SHAl ©tH(Jacoby, Toth, & Yonelinas, 1993).
Py gekdt 2oz AA"ED ey
goe Fus

B, S93a

[}
P

5 A2 ATl

2 Qg 2ol Aze
o ANE AZ W A2E A8
(Reynolds, 2000; Liu,
Pestilli, & Carrasco, 2005). wjA|¢] =A%} =
Aol 2vAe B4 A3 el 44

A2 FelE BaFoRA AR B3

Pasternak, & Desimone,

[e]

=

o=

32 ¥ 3FCH(Janiszewski, 1988). Wb Fol 9
71999 #AE AT, AE Fort

71&% FaAEe WAA Ve, A%
R} Fo} lgolAA B FuAFE BB
A Aeen Eas 442 + 3
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SRS Ab|XL - BT

9] THKrishnan & Chakravarti, 1999; Richardson-
Klavehn & Bjork, 1988).

oot gel A sloe 54 Al oj@
A2 FE(reference) 5 284 9431, ol
ofus 1 AR A £ I 4
=t AlES =EEUR AR el 9
Ho g Q&S Akl Fuzt=e 19 #
g ds & 2 ARl FRE o]
o old o] PS4 SKpriming)hil
™, QA A2l Foke] 719 AelA A

X

W)

¥O, ¥ > ¥ e J
(o]

ol
-

old &R Q& AN FE 53
=88 HoFE AR HIsH, dEA 7
A} Fojol2 A0 THLee, 2002).

AHEES JEAE S ANE o,
Al gFF 7190 F2 HIsh dEAL
2 F54° AH daix e 3tst &

_194;‘:

g sldel AadA gRdon &5 A
wol ta] ojop i
1997). AlgrEo]

Ao HWAA = okBEA 7]
A HA AR 5 s
ThLee, 2002).

Ak 54 7199 & Feoln, ol

o)
\=]
n
k. 0|, 250] AW AL 715
1%1_
Q1

)

A 5 2o ddy z2dor 2T 5 9)
T 9 ARH e old S o3

YF= WA eTHRoediger & McDermott,
1992). g2 Hahs 54 AT wEEoR
W ooleld A4 Fxr} Wslele] o] A=
el mE B ge Agel AdEes &
Al A= S D3FTHSchacter & Buckner, 1998;

(category-cued association) A} )
& % (word-cued association) FA}, T
GE BT ) 5L B @ 4
1989; Srinivas & Roediger, 1990). 7§34 A 3}+=
HAA 713 ouiRdM E£FE 4 Stk
= O dA 719 3ol 7Idste Aol
e, A7 Ay A 2de o] 7 #
ol el HHolgtn Fgtt o7,
of& ARF A2 Algre WAIA 719 AHAll
Me #e Aol O 52 Fdes Hole A
ol& YA A A3t HAlM = vl
& FPET Hole FdA AolE HY
(McDermott & Roediger, 1996; Weldon & Coyote,
1996).

fo
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x X

ol2 x| yjojo] ZAT} £H

484 slde YA Jdne e 7
2 gAdEe 29U 94 WAE 7)o
= dalof 3th(Vaidya & Keane, 1997). thAdo]
e Alele] g440z F4HA @A o]
A9l APAEE KHAES Fo AUS B
£ A3d el &4 PEF L, olF AT
2 voaAer Aza 9ok med
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WShapiro, Maclnnis, & Heckler, 1999).

Shapiro 5(1999)°] °Jst¥ &2 7199
e flal 2 7 ol dAZA] AHEH
At AR = Al ZHA 2| (visual masking) W
(Holender, 1986)°]t}. A=+E uf$-
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e slel vhw AAAZD 5 e 2
3g FE ol AT AdApE 4
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SH=RAE[EEIA]: AR BT

o

o 719EAE SRt oA | Fol7t 7]eod
x]x] 2y oAAoz AHEHA &L FuE
2 1] 2] 21 A (non-conscious) V2.2 == Ao|th
HogarthQ00D)E  &]2olu} QIZto] 222
FHE At e 9AA A (conscious
avarenesys MAEO A|&H o2 o2 Hel
Feiell 9l= Aol obet A% stk 8t
Atk e o4 Folew EE HHES
Azehe Aol Rz AL 3o
2ebm, ol Al e e
o} 18]3 Kane (200602 Ao ofshH
1ol Fole o
s 37| W&ol 2] 7] (working memory)
oA FEE AHshr] fside dAA] T
go] 9FE 3, o] QA FEHo FxA
oz Zo} Agsiolot Acka St whel
A AZE eqhor Az AN F
St 3at a4} A AT TS o
AL % A FEd Few gelw

jg
mL ox
O
1~4
P‘l’,

Pé )

] 7](working memory)el <

DA e ol
7199 g 4 7] wFol(Jacoby, Toth, &

Yonelinas, 1993), 2= 259] o2 4Q1 HH
Aglet vl FH AHYE FESE 7
o] 2 F AUtk

B AFddM e Fart oA o Ay
= A%s 7Y AdY Aolgt Hu tha¥
2ol 7Hgstdith AA, anjatEe A F
g HollA ol o] folAE Skl AA
HAD FuAse] s AlAAQd Fo71 7]

) £ Aol E |22 (non-conscious) #2]9} F-2
A(unconscious) A S FETE Fol2 AT
E 92o] g el AY 19 fAek el
Mol AR Azls ou|siA g, vlefd] e A
22 Fe7k APHA @ ArelM A=A
% As gt

e J

o) Bl FEAA e Aol 2t
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s g AAAEe] 5
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Ae]7} o] FolH7] Wil d5A 7|99 ¥
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WA RE 180° o]} He d9AME TR ta Tt AL F A, ol TS AA
90° o), aFu FAUFCRE 130°1F o fAkE gIFte RN FEE F s A
He GIalMCEstR 242 65°01%) AlATA ofth & dAFeA e ART WS &8st &
& AT F Aok 2EAT A AEEE A9 o] Fa ASE fXA77] wEed] Al
PR Al ot FAe &ale 4 F7L ofddl XSt deA| BT
2°9] Alofol] wgtATt. F34leb G (parafoves)  H L7} Q)
olMe] AIZRQIGS WESIAIZE &, FHA] ol olo|EYAE FgFoan Hd Fi
(peripheral vision)el] $l&= A= A7 @4 FHE F E Zojt}h olEgAE LH|A
s o= 99 JHE 7|go] vF2r] Fo] oW fiide AlZHH FoE 7]golx gl
T gty E=g FRA Sl dide &4 =A HAHACE ST F St} olo|EYA
< I s BR8-S e SN ' B39 A9 AR, A 3% (eye fixation)
21t Qb E%Ksaccade) T SAAQ1 A2A W
of' AZkd FH7} FEsA Azts7] 9 &2 SFFeRM FAE SHIAT ol
e WEA o] FAleke] FE& FY <t SHAE AFE AR 2ARE 22 A 2
Eololol B17] w0l (Kalawsky, 1993; Solso, AE & 9l 7]9le] WFo|} 2o JEFS
2000) ‘FuE Erpet g2 o] FAee] g9 x| ¢y wEe] ¢S AT § Sl AR
oA gAEHE FE7L A AHelE AL wW E FHY F Atk F, oIEHAE o] &3t

‘BEoba @ ¢k 9] FeAlel dde] AHREY O &% 42 dol" 33

My FHAA e A Farp Holrle o AU F e g

SRk AelE7lddl= dAE ok g F4A FASsk] HelHE £HE & 9

S} gedell &3 Fargd xgke HA] ofste]  wEkA ofo|Ef7E “

A FoE 712 W 9A B AR AXE IAFCEN ART WHY M

Aglele @A & + Aok 52 g 3, Fad] i) v F<Ql
o &ate o] HAES dAY AT E olEo] ¥ =

Tl Wikl wek A

Ao 2N A7E U KGoldstein, 1999). 7 £E

o] Weelx] AR AZhe FAst 9ol g

o)
\u
fuf
> =
o e 2
o
S
> o
_1}1_‘[‘1[‘
Zimml
o K
I oE
L £ (o
o &

L e
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A= Q148 4 Q)= (Janiszewski, 1998), ©| WHAHELS dMtx o g P gHE =43}
T x| zZFo] A7l ke A A 7] fal vAIA] 4 gk AFAQ] 33l
Yoz WaelA] FOARJIAE A 4gthe Ee U HZe] Wl F25 7]&<9tKCacioppo &

AlZyol| Al Q125]o] A] Petty, 1985; Mitchell et al., 1985). 181} 7]<]

l%
24 Fo8 B FA%E 1 2w oF & Edenw 948 4 ) Wl BA
o)

O:

A7 Ao, aA grkd FA A7 A ledug FPske Pie Fad EdE
JEeA gtth med ART W @A FPeks del ol $EF 5 Uk ol @
AR G ATE A4 Atk 2L 257 90 AR AF ATASE 44 7]
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Effects of implicit memory in advertising

between visual attention and non-conscious processing

Kim, GHo Song, Mi-Ran Kim, Jae-Hwi

Dept of Psychology, Chung-Ang University

This study examined the effect of non-conscious advertising processing with attention related
to current situation which faces with increasing advertising clutter and consumers' ignorance
to ads. We measured the attention with the eye-tracker apparatus and adapted ART
(attentional resource tracking) method, which was developed by Shapiro et al. (1997), which
can divert consumers’ attention from ads, as well as manipulated presentation speed and
position of ads. Four ads were produced for this study and each ad contains product feature,
brand name, and category name. The dependent variables of this study are various memory
types such as conceptual priming (stem completion test), perceptual priming (word fragment)
and explicit memory (recognition). The results reveal that due to non-conscious stimulus
processing, there is no difference in recognition on non-attentional ads; however conceptual
priming, implicit memory, had different effect related to presentation speed. Related to
presentation position, because of stimulus feature, there is difference in only perceptual
priming. Through acquisition of validity in using ART method by tracking visual attention,
the result implies that implicit memory was constructed although ad processes non-

consciously.

Key words : implicit memory, nonconscious processing, advertising effect, eye tracker
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