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The Efficient Assessment of Need for Cognition: K-NfC-S

Wan-Suk Gim

Department of Psychology, Ajou University

Need for Cognition(NfC) refers to an individual's tendency to engage in and enjoy
effortful cognitive activities. Research on NfC suggests that this individual differences is
useful to predict differences in the manner which people deal with tasks and social

information. In this study a short form Korean version of Need for Cognition(K-NfC-S)

was developed.
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