A A: 22 2
Korean Journal of Consumer and Advertising Psychology
2007, Vol. 8, No. 2, 235-257

F1 HFLT 7199 724 BA

%9 2ya7

o ¥ & 2 9 %
Fedsam Beidei s FFrhstn P gushy
2 ATe Fu ZE AT Uit olsiet FA Ak st o BAES A 9%
AR At A A Fae] H|FEH JF o F2A BARES LRI AFRIER
H 3Gy 7199 Jeed 29 WS EAEIE o) g8 & dFdA e BFdn 7
o] Fx4 #AE HFET AASAY T 197 #Hel gle ofv] vy Fu
(Unframed ad)$} H]FL3} 71971 #do] Sle 9v] 1% Fi(Framed ad)Z FE-3F2 90|
1 Fae oAl AFEEAA Produce  display), HPH/Q] 1] 591 (Redundancy/Anchoring), <14
(Association), §]1ZNCausation) 52| Y] 7FA] HAFHL Fotath ol FRY Lt A
o} o337 0@ o2 R7E ZFE 668719 FuE A ?‘f& Az FEEO4%e0] vl 1% Fau
fom o 1 P FHE NEE A4F, A, AFDEAAE, THE/u A9
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%
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ee)

AN A F2 ]w"}‘?ﬂl/‘]i ARAE
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BHEAIR|SHEIX] 48X BT

QuHon F3 VA BAATE U
5 4 gtk %3

o W§ BNe F= ad] ANE st
deple AE 4, &% vFY

5 o =1
AE A WASY hEE thee W
Fne g BAe AT U WA

and McQuartie,
ohjet olgA ket A<k ke Fa E
do EAle L5y #o| BA] A A%
e avlael GopEel Au :

A
& A5 ARUAC HeFe 59
PN
T

2002). Fol& 4 Ayt

B oka

Akl Bl wFdolt 7}
vlo] FAM A& A8 WHMcQuarrie and
Mick, 1996, 1999, 2003; Phillips, 1997, 2000,
Tom and Eves, 1999), A B 2|4 FH|A] H]
#9 e 9l B3 949 U AE o
= 5o WA 53E AEdnA st
(Houston, Childers, and Heckler, 1987; Lutz and
Lutz, 1977; Mitchell, 1986; Morgan and Reichert,
1999; Phillips, 2000).

AA FaelM vFd e gekd 9
B2 ZAgso] T8 ik dE 50, A
e HFLR AL FHaelA AlEe] A
A F3e=H AEx FuE HY
MR HeTn A
 dn 2o, o 2
JJr ddE HFde onis 7t
H & Argstei(e] Asat Axlely
BES HFER AXSt 4 BEe
Faode vFdeE 29"

Aol e AZAL v AN 93t

o

o, oX M +

T

Jti o
_H
Orr‘

ol £ it =
lo,
o

e mx B Ok ol & oo
e
vl
il

Aarell A w5

=3 9l 3
724 WIS olahste Ae 05 729 o

o] E(Reader response theory)oﬂ mEH A2
aBzbe FuE vEoly £ AE 2o
VAG F2E 2% B2 o8| BT Goodsein
1993; Scott, 1994). =, &M} FaE 4
A FE e asEeI3Y

, 21 53 ol 7t 727 B tH
@ A A8 446l A5ALd 599 B
ERPC PR PERT P P
22 ae g A "dde Aotk

_\?_

Aoz ANEE DFe
A F27F =45t itk webd |
27 EAo 2A=-S Faz lsly] Y3t A
HAjele] 7] dAldA HFLd Jtae]
27 WA =44 g SHsAY
2 5 sl

A, 2HApL date AE JEe AEY
3o wel tt=rKDarby and Karni, 1973;
Nelson, 1970, 1974). Nelson(1974)2 A|FS B
AAFH AT FEot AF 7l
uteh &AL Faedd egete JERIF o
2v] med Fu ARAE ol Fa A
aefalok gtka Akt ae) o] & u}
2 gAAZEL A EF FAAQ HEE A
WHoz Agste o] avpdolr ZIAE
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< AF S Aghde AF A 23
U e HJEE AFshe Aol niEAst
T

(o)
FAGE o] dntHoln gyEY
SESERE PR

=

9 =

2 94 EE 93 WAz 5a8E Aol 9
w 3

o}

=

A
A% HFL3 Ao WAREL shefekn
o1& Aeiolen oA BEFOEA
IR 20 NS FET 5 AS el

a0, oA ARS ALY L6
omil dgg A S FHAT0A @
ThHChandon, Wansink, 2000;
Hirschman and Holbrook,1982). A| &S Eaf =
TAelL AEA TS Feke anAke
AFel 715 A, 4 ol FEIH
ghde] S An|, 2] 2R TS
F7ohe avlaks Aol AvAel AlF
omAIY 4o e 71edn wEA &
WAL FRee A e FadlAl uF
A3} A2 Bal ol Hha wAT A
Wt s BA =G Zeldolgn Al
neleol & 228 Albolain @ 4 Yok

B 7E ATEAA 1T AHgfTo
weh Bask svlAel slels) Bl vlAls
w37l peren A5 A IAP @

and Laurent,

H
~
o
]
o

FUN Jtile] TN BARY SA0T

and Staelin, 1983; Houston, Childers, and Heckler,
1987, olA71A) MIFL Aple) e 7z
A WARES AAFeE & d7= AY
Aok merd ® dE Audes wds
wAE el wFds Fele 72
WAE AAA R FFRFeEA Fao Fd
Akt GE A Z1Ad gk = A2
5 AFHnA 90w Hue v 7}
Aol w2 AF FIYER v FEY Fiue &
4 PPe BAgoRA ¥ ATARE A
2 HEA el el AejoolEl B oabAR ] Fa
@ uA ANEe AFE 4 U dew

71 et

Lutz, 1977; Mitchell, 1986; Miniard, Bhatla, Lord,
Dickson, 1991;
Burnkrant, 1991) oS S, Mitchell(1986)2 H]
L ©A7F Farst AlFe] et Bl %
ARl &= mAH ol3 HFde F3t
e Eatzne =Pdos vehdrhs
& Ho] F9t

and Unnava, Unnava and

PNy

AE B serat
AT 5o a9 AAH md) 54 B4
gt A5 ¥EE 1 AT McQuarrie and

Mick, 1992, 1996, 1999, 2003 Morgan and
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BHEAIR|SHEIX] 48X BT

o

Reichert, 1999; Phillips, 1997, Tom and Eves,
1999). McQuarrie€} Mick(1996) Al 71A] $1 7
4o WAE A4 A4S BRARE o
Ed waw £AM AL F74 =2 (scheme)
7 Hol(ope 2 TEHETE =4 FAAS
Y Wgon Wy gzl wgEr 4
279 ML Tahe Jlow of
ol (pun), A 2 PES EITh
Aol A Phillips®} McQuarrie(2004)=

A AGEE AR £ EE S B
Fr

Rl o oft O X
A do
O

=2

A7 el Ao wel BT 97HA]
gorg EFEUT. X3 Phillips®} McQuarrie

2002)2] AT 1954dFE 19993714
0]=9] TimesAo] AlAQE F1E 816715
FoE FA ~Ed e Wt S EAS
A 197438 7|FoR A7 Irm TR
deu F=eflolut HFHo FAMA F o]
vt ztg oA S5 38" FuEe HE&L
31.8%A 427%=% Z71gon B|FLe on|
£ 7R B Ao 54 onE 1
A7l dold ou|F-A(anchoring) & AME-
g BpEo] HEL 245%4 104%2 A
gt A IellAe g (19990] A
S BHAA onE, FEE, FEEY HF
tol FA] Fae] Al4A aio 13
Mek v glom g3 3 ZF7(2005)
o] Phillips®} McQuarrie(2002)2] A EL o]
sto] 19933 7E] 20033744 FFyE HA
3] A Fd FAS AT AFelA
HFA 3 749)7ke] on] RS ARE-g Far
o] Hlgo] A AoR UERITHI993
5.5%, 1998 4%, 2003\ 1.8%).

TAFA FEo] A EA P
OE A5 dito]l FAH 7o 3%
A g3= Hustn ATHMcQuarrie and Mick,

T

¢

o]

opp
ol

A o

(e}
4e

f

(Lo fr o oo

-

lo

mAE dFS

1999, 2003; McQuarrie and Phillips, 2005; Tom
1999). & &% McQuarrie®} Mick
(1999& Fag vFAe] AHGE Wi &

(thyme), B, W], E-golsjolg e 4

and Eves,

> ¢

A Fdo] Fae g BE=e A A
$ol 2989 9FL Fr AL waAYn
McQuarrie®} Mick(2003)2 Fa|A JElYE=
WA gol} gs g A B
o] A =W opE} +AAY =& 3

qﬂoﬂ Angﬂr Lim (2006) F319] H|FHo|}
7HE AR Fdste 2o
FHL B QAo o g3 Ige= A
S ukg) el £9A wao| Fuel HH
E "y, Fujre] © AR JIgFe
=0e A< Foph

FEAYA BN FHE AP ATES
FaLolA vlFLdst 7h7E A A )
AR Sl die] o AusHAl Adddes As
HoF31  YvthHouston, Childers, and Heckler,
1987; Lord and Putrevu, 1998). EdellZ} Staelin
(1983) 2gat, 7Hlet, AR 5o AlFe
Wgew A 249 BuE 3 AnY

MEaT ANE B0, vE
o] W&ol 7}34"1]"1 o VleH e FaE
g Q1A "Bk} el YRS ST
TolA HFER AAE Fasdd ==d I
AAE0] BE JaLE w30 A5
we

}\}\ e "J'LI_LE'

Hs) AES Wk dA W, HAE 5
HEoh o1 A B B s B
ReaH sn wsk WFds g ANE
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B}y ZZdl Phillips2000)E Fie] H|FY
o o Fd *é”é%}* 7FE ks on|
F-QA(anchoring)o] il o] =&} AT ol 1]
e 5ZHE & *L AFolM oA ofm) R
Ao FE@ET DA AA T AT
T4 Aol wgh Fao] tig oldze &
Hert et g BTt 5, 719
£ Bl HFde AAe] diste ourd
o ©ed T2 A AE 240 HlE] Fad)
et olel=E Eole Hl e8AA &3t 9l
ARt B g e FHAQ JF
< "AE Ao yeyth %3 Shimp &

(1988)% Edell#} Staelin(1983)¢] EFHHH o] 7]
zato] 307 A ERE 1415709 Fa
55 BA A on] 8|12 F(unframed
ad; Hﬁ‘o—éﬂr 717 A= FEado] gAY H
gut AAEE B Boe v 1 3
_TL(framed ad; H|FEF 797 A2 #E A o]
T Byt AA R Bita shdE 2
< AE AFLTFE B FET AAstE Fa
=]

H

1. HE Xelo M2

Se gu wa 3 AB Aot 4
o] 7z EAYR AFo| MFAL T
A AN, AR HFAS B Y, w3
3 A7k A 9ae DoAY vFds
A7) Qs BAR dduE B 5L 5
S BARIL 1 S Qom Aud &
MG mE AF GPUR ASHE B

2| AolE Y Aot}

HE 7

RuAd Be AE 43

AFES AHEsl7] Aoy ARERE Sl 1 &
Aol A ol 2 ¢ 5 eld o
2} EAA| Z(search  goods), A A=
goods), 2187 Z(credence goods) .2 FEHTH
(Darby and Karni, 1973; Nelson, 1970). B4 &
& UL AES AHGE] Aol 3 FAo]
s Az
SITHE 1
TulstAY A-&-st

+(experience

o PN o -
Aes & F de AES Lot

!

AE, 7 AER ol o7l
2. AAAFE AFS

7] Aelle F4E 471 ohAT AHER Fof
T RS ¢ F e AFCE A2,
sol o719 et
SAFEE AHEEH] 240]‘% f‘}
43 Foll= 1 FAE 9] o AF

4 2 7he ARAE TR

e ven AE 7 AE o

o o Al AE FoE, A
oo o 39 AE ANIE, olotE
e e Ag AE ARAE 2%
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sH=Al2|8l5IR]: AH|XL - 2T

wEAA AE AHAE R AH|x

ofrl

o]

HlA} AEES oS FAE Bolehe
Ul AHgete JuE AlE F3 weh v2g
(Darby and Karni, 1973; Nelson, 1970, 1974).
Nelson(1974)2] A <tel] wh=w &) F2] 75
2R FarelA AFe] Aoy e A
HE oAt AaAFel deide AFe
SR AR Aihd A da A
gtk dE =of AFEHE AF A
d BRE o AFS olelsty #4245 HUt
& vk a2y oJekEe AREFol o of
2o 45 ¢ 7 ok webd, gAaRER

e

= %"C
AFE 4% Yue ARAon Adshe
Aol Aol APAEFS AHE Aol
24 @17, B So Aug AT Aol

[e]

WA e Aold olsh 2ol Bn AR AR
e 2HAPE FaeA ol JHEE sk
7V 13d H8rh JkNelson, 1970, 1974;
Wright and Lynch, 1995).

AE ol wet Hdg PEE oA &
A A7k she A 9A B Al
A mefsor & wl- Fadk ARQro|ThEdel
and Staelin, 1983; Shimp, Urbany, and Camlin,
1988). Shimp % (1988)2 Edell¥} Staelin(1983)°]
Akt wFA-7hvle] A AAEN] ¥l
A ov] )7 BAAER R A ENA
ofgA tErks dTesied, B4 A3 A

AR o2 HFdR 737t #EE zhe 9
n 14 Fark on vy FaEc B
Aoz Yehdth agla 9 =93 AAY
oul 1% FaoA B|FLF FHEle] FxA
e ekt AAF T AAl, dHE/9
RA, A4, ARIA 5 ATFHHAA A
Ael 71%) oz x¥E 4 9k

ARGl AFS] F
Je AFolEnz F
Me HFdd e AlE GRS AF

= o] 7P adpHola HA
21 Ao]tkShimp, Urbany, and
Camlin, 1988). T}A] H3f|A] A&l v LTS
AMAY, AEFS HIFLER Arlstn AlF
o Aeg 7HdA dlste AF g Al

d Aol AR BE AR A=

o 2
ox
olf
o
hiatl
=
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4

A R <A )
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el
yus
=
>,
°

o it
oy
e
rd
9
o,
i)
>
It

lo
S
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o
2
o
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[
Kl
iy

Ags7] Boe od EAG
3 (EEe FH)E AA st AZT A
o A3} AY, WL s vFD

T =
TRk o] AIAY AL Aol
AYAEE A5 vFAD AeE A @
A= mdshe Aol 44T Aot nixste
2, ASAFE AT FolE 1 FAS @

Zzd g whEgA AA] wE B AdsAy
Az A FRY AL Ay FHEE PR
Brhes olmAY 2 du g tde 9%
(Association) S EAEH = Fd Wlo] &

B4 Ao,

& 7HA] A wE AF £3

1E& A} 2ok 2Rl et
A AA3 AL e T AR B
st 4= 9ltHlaurent and Kapferer, 1985; Mittal,
1989; Park and Moon, 2003). =H2] AFE
Me 2HAF oAb dAe] QA Holn AE-4
l SWE Az gou 1980 o] F=
ATAbEol 2H BN =7 A4 A
gHAQl SHol FE5k7] AlAFsHH A (Chandon,
Wansink, 2000; Hirschman and

2
Y

and Laurent,
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Holbrook,1982). A-44 7}x]¢ A 712+

423 3 =(Babin, Darden, and Griffin, 1994), Al
d= Z B XM (Chandon, Wansink, and Laurent,
2000), 7 ZE(Carroll and Ahuvia, 2006) =}
Te BAgolA Yehde vdd LHA @
I =S d9Yste 7IAlE AREEO ghom
ko] = (Vaughn, 1980; Zaichkowsky, 1987)¢} &
Bz} B =(Voss,

20035 TASE

Spangenberg, and Grohmann,
Tag Adew Thdsty]

A& 71%el
JZEE AFor AeF 77}
Zo MR O AEES AETo=r
Holn AAHY EAE d2dee b
Aed doB 9 A=

===

A 8-A| F(Utilitarian product)

i 48 < it
A AHgshe 2l AFS A9E uel
A 339 A0 Fg e A

A pHlE F2 5F AgHo|u, 7] o|H,
o1z Holt}. o]d AH|E AH[AA] oW E
AE A3 =72A Fgsi 4, AN,
Aoz 2 7RA7F A8 Aveh DA
A7 et old dbe] F|FZ AH|E HE

T4, 434, A old &M=
OE 542 g 2o o 1 AY }Xﬂ
7b &BARA A4S, AR, A= A 28
9] 713]E A|Z3tKHirschman and Holbrook,
1982). # &A| Z(Hedonic product) & A%, A
, A7 3293 2 VR AdxEHe AE
o7 Z7% Aoy e AF ol w
g} AFe 7RA7F 2R e AFelth A
FE TG AedE AvdE A
L% A 2 oElg RS 1 AEE
A7) EAe =T Azl el Ee A}
& 790l FBAeln 4HAS S A%

A7

2
g

m]

FHIe| 72X EARY AT

a]

>

> © oo [o

QAo At AEAES AA
2 Aste dEe] AT S,
AF TE AR Aol oA A
L TAA Zlselu A o Fofst
2 o159l Aolch teb AAAE oorE
22 AEAFE B e AF 7es 7
stAY w49 2E EHske AHo] &H|
A S AR AL el wed
zol3} Fivle] T2A AN B
e xﬂﬁ"‘ A E vlal A, "/
oun Bl o] AgAez © BE ZHol

IN

Z~H

>

L
ju

u{m oo

o @ EAIEe] Ao AHAE 7154
o3 ABAY HARTH= ArAoln, A

uk
FHA R APsh=
Aoty whebA o7, 7HQI-EF,
A ES FaoA AFY o l
Ao FdsiAY AF AAE
ZPA7lE Aol E3AY Aol é:l%ﬂfc’ﬂ

w

oA 2A|

B d3e 7A FaeA vFd 7kt
‘/PF/MJ ?ZZ—' 74]? Hege gae B
HVH %‘JEZMOH

9‘3
1->

AE 9z ﬂwﬂ A A= BT 71
o BAGE] oJgA taA Yehtm 9=
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sH=Al2|8l5IR]: AH|XL - 2T

Fhe) T4 BAGEL ojudsp

ATFEA 2. H|

15
F93t 759 #A HFol

el mE AFFIEE ow gt Apol7}

A7k

ATFEA 3. HFAY 7hje] WA {0l
2B7HEA ) uhE AlFREEE oW g Aol 7t

A7k

QIR =7} =2 (HRC Media Index, 2005), TFF

aF Ank 4] AlF

Bzt AAE7] vl

o] AF FIEE vFda 7zt 24

#A F33 =S detsle d Adsit
3 Asieith AFER gt AEae]
15 XA Z

UESERE B RS
4 Bne WFA% A9z 24 WA
g AAdon BRIE 5L s 99
08 A7EL PEdgod TsdLes #
# At g NES FEOE AFHolA

< al
1w} shvle] BEes AEH A3
[

0

Of

d

Aol AuAeld A FAlH ARG
THAoR At AFAEY B 2

F 2. ZT0| LI BIFY-sbael 2 9
e 3 ]
B]FG Rk AJA] (Visual only; Shimp, B
Irew VOOMTR Siggte] AW HlEA AAEE Bo

ov] Mn% 2

(Unframed Ad)

Urbany, and Camlin, 1988)

H]#&A 331 (No relation; Shimp,

Urbany, and Camlin, 1988)

H|Fd3} 7h7 e dAgol gle A

ou] 3% Fa
(Framed Ad)

A E &< AA] (Product display)

v FA 3} 74971 3 A E G
2

Hk& /ol 2o (Redundancy/
Anchoring; Phillips, 2000)

74 (Association; F&T} H%FH, 2005; 47 7l &7 5 22
Phillips and McQuarrie, 2002, 2004) A AAR dAHE B

013} (Causation)
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st 3 29} e B4 AAZE A

o
£ 20 ANE $HEC] mEd vFAT 7b ok F 39 Bn WE BW AAs9 B0l
slo] 224 BAE 270 on] Wng Fmsh QA MFAR BAH ok FAA 499
%

ou 1% FaE YE F UthkEdell and  WHE/o|n]HA(Redundancy/Anchoring) FilE H]
Staelin, 1983; Shimp, Urbany, and Camlin, 1988). FAE FHHE HHE = 2o Audts Fu

ou] ¥y Fne v|FAY 7197 M2 (Phillips, 20002 E 39 F1 B E AlEZC]
o] gAY vFAR AAEE FuE E O 7lso] o HFERE SR £
st v 3R A A|(Visual only)dte Fae Ho] Uk Al WAl FAQ dA/KAssociation) -
3% 13 Zo] e glm AFEY ¥R e vFLY A7 Sfe e AR

o FAE Fus dei Mz AdNE FuEEsy 7=d. 2005:
on 34 Fae HFdI Fher AR Phllhps and McQuarrie, 2002, 2004) & E}E—Eﬂ
dol Qe FuE B 33 CKShimp, Utbany, & 39| 31 (O HE A3 7}=0] wro)

=
5]

and Camlin, 1988). 9] 14 Fxe] o7} £ 3 A3 $f7F H +/7E B8 2RHe=
o vYept sk on| 14 Fame] WA & Fd@Eo] Utk rATeR, QlFKCausation)
g A|E T AA|(Product display) L2 ©] 1= vy o) 9y 2y k= Ay
 HF49Y 77t 3 AAEAT e o 99e] AR xdsE wAS A Fu
£ gt £ 39 dAE B3 D)= HFY
2 AAE Fd o] dolBot ofgA 3o
Ho|=AE 7492 dwata lrt

§4nr554}mm{n
= |0 Iy
T oo
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S 1o it
S
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-
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~
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3
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ofgf o] AAE Perreault®} Leigh (1989) & 41F]

T S ol gsle] Al AE 7 23
3% 1. oo] 8|1 ZI- u|IFY HA(Visual  ZERE AFEe 852 Bl 5 Aow
only)st= &1 BRER e
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(B) WHE2/2]n] 5.9 (Redundancy/ Anchoring) 331
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2 715S 9I5t Hiol il PR, 43

e ——
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1), AEAHZAFEEF (26, TH/A P/
o <12> 7}?/7}@11
= (12), %%/Ea/ag
&5 (14, 172
% @), HHV ), 71E} 39) o2 ¥
9 T (Moon and Franke, 1996) T}2-0 &2 Darby
<} Karm'<1973>9} Nelson(1970)] A&t A 7
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S = FH}E]' © & Krishnan¥} Hartline (2001)2]
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o
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=

=

/ 1 H|FEnt FHie| AN AR 2T

&H|7H] A e A FRI

BFaEs 2HHC wet BRab] flsiA
A2k g g A BAS REe AP
A g ol A7 A FanES A&AFH A
A Zo g EFIT) Perreault$} Leigh (1989)2)
A= FAE ol gatd AlRe AFE 79
Ay}, FEZE AFEZE 960R v w1
Bhgom Fuzte ERH7F 4R e @

o
EE =8 AR ARFAU

&2

(<]

- BX| ool LI B3t 7t

4ol vlFLTzt T A /Y
2 Zp7e) NE7h A E gl 6es7he]
BuEF 207he WHevRd, 4, A%
T e #AE A A E A

o}

01}1:14 oz U}ohjr
FAHOR, ofn] nHFFlA AFAA?
o] 34%23NE 7HF =& HlFE Btk
o2 AAFAZR T AF T AAF]
7+ 20.8%%} 20.6%% JEFGOH
Agol 193%= 7V 2 vFE JERilch
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A Study on the Structural Relationships
between Visuals and Copies in Magazine Ads

Byung-Kwan Lee Young Sook Moon
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Kwangwoon University Hanyang University

This study proposes a new framework which analyzes styles in print ads based on structural relationships
between visuals and copies. The framework classifies print ads into unframed ads and framed ads.
Unframed ads refer to ads with visuals and copies that are not related each other or ads with visual only
whereas framed ads refer to ads whose visuals and copies are related each other. Framed ads include
product display ads, redundancy/anchoring ads, association ads, and causation ads. This study performed a
content analysis of 668 ads in 20 general affairs and women's magazines in terms of visual-copy
relationship, product type and consumption value. Results show that 6% of the sampling ads are
unframed ads and 94% are framed ads and the proportion of product display ads is relatively high in
search goods whereas causation ads and redundancy/anchoring ads capture relatively high portion in
experience goods and credence goods, respectively. Also the proportion of causation ads is significantly
higher in utilitarian goods than hedonic goods whereas the proportion of visual only ads is significantly
higher in hedonic goods than utilitarian goods. It is expected that the findings of visual-copy relationships

will provide important theoretical and practical implications for consumer information processing and

creative strategies.

Key words : visual-copy relationships, product type, content analysis, magazine ads
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