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[}
(1988)0] AF&-3F Farof| et &
T EAsY] dEoz AE 7d A

7Hd 1,29l 43

AUATYIM] 22A BT I FH pigo| ofg
) dSHees wppHss fod #ATE
Shofof gt
2) d3ise FHEAFL fFog AATL
Slojof gk,
3 wiReE FEHee o #ATL

Slofof gk
B 25T} B MAE Jgee
WSS BAG olF o Holxlok ek
sle) 47 20 AF57] 9I8ked Baron 3}
Kenny(1986)7} 303 tj2 Seldas o=
WSt o pESEE B4 Qs ol

Ao et F 24999 DA ol gt 9o S| A oA oA T3
AFEAA Bxe ool 12952%) 2.2 120 %I oS Ave Ho} Hojopnt nj7f g
B(48%)% BT ozt Wkt A¥dlE 20 YF EAgTE Aot oMY o
7t 232702 93%5 AAE) Adder ¥ ¥ zAswe F3 /T HAds FuE
k. gEe BE gistER pAEHden AR A), HFENE BoE FnE AR B),
LHFALEL HFE G4%)°] 1009k olste]  1gjm F24HH tole}l H|FEE HoF 3
A5E e o2 Yyt IE AT A g J@AY g A=E

27re] A= tigh #ojol Fuee k] o dig zlold ity FuEm)S vBlwsie] B
ol Aol de] wizfdde] digt 7 1S5 Utk ®A] Zpopdde] wizf el tigh &4
AZs7] fAste] v Zo| Baron ¥ Kenny — A¥e= Ty 9 ZTHE 2 #5)

(1986)7} 73t vie} ol vy EHE 248t A7te], zloldd}, agja FaEi =ik
T VY 20& FEAAE AR W& AFe 23 AFASER AAE 30
I 2. Xfofoidto| ofzfdstof Chst AZ: A== 7Y vl
7+9] H 7 749 & HFE
o ZH Az Beta t Beta t Beta t
Fa¥asulet ztold 186 2.086* 234 2.654%* 323 3.780%*
papasis Sk =t a.228 2.603* 197 2.220% 251 2.881%%
Afoted FuH= 533 69847 476 5.982:% 464 5.808%
2] b.134 1.740 .091 1.112 114 1350
FaE =
Afoted 508 6.595% 455 5.562:% 427 5.0807%
Beta 7tA% (a-b)a 41.2% 53.8% 54.5%

*% significant at .01 level  * significant at .05 level
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IS MR AR vyt 53] 4] o #AE A5 2% AASEE ANE
o} FaeEzte] WAV folFozM(=2.603 37 FElS FuEM BT 005 FolFEo
for 7}9]; 2222 for B]FFY; 2.881 for 7} & Al FY3 AR YEhk 375124 7 9]
H79) w7l Ehs 24 4 ode 2oz up) 9Es HASd AF vl ASE FHol
& I Aokdgel dpAsRAe A BB} Aokl BAlols A
AS A5 A 3 ASE FEA F (bera gho] HAEHOIA wiAREEo] TAYYEE
Zpge] 74 Apotd gl EﬂlOl-‘? Aidbea g & F UTHa>b). 53] betafhe] HaE(ab)a)
o] A&dAeS & & Urha>b). 53] beadt = 7H & H|FE FAEAA 7T o
o] A& (@blay 7}«49} Hldo] SAldl  872%) HeloZe 7HE33met HlFd
AAE FaEeA 7P dAALG45% Tk 695%9] SAE MAGES eS¢ F
o2 HFAG38%), el FHudi2me] Stk olde Ade Fme I i
o2 7Moo} FueAtolofA wiZiRE  tig SAA IHgEREE A Ao i
o] BT E & 7 Utk o F2 A #HA G Farol g HErte] v JEe &
& g B GAe) g Aotlge] B Aol AHM2E ARste] Fuk
T anRbe] A A tigh dojel @ Aot} a A A i EE AS
o] gk Bjete] wiyfA HES & Zolg  eiloy F oSS Aokl Fare o
= 7H1s A st Foh FE= A= o ARE TAE 2o fst

T #ael oid 3A el Aol of §19] <& 2>8 <¥ 3> 4P FAY
et Bojet FaEE o] mpyfa s & A A EAdA BEE WEHRES SR FuE
olgle 7Md2E Sl st M9 Fm izt AVIE vtk ¥4 2%
5 FHE ez BA% Ade s 2 A #ort 2355 Aoldlde] FAHY] 4
THE 3 #2) M= 7t et HFL S Abgske Zlo] 7P
I 3. 2T ANl oidstol| chst AS: A=E 7YY H|w

73] v 74 & vl

o ZHE AFpA S Beta t Beta t Beta t

2 o] 3 1A 288 3.339%% .188 2.109% 284 3.284%%

73] Sinhz = a.228 2.603* 197 2.220% 251 2.881%%

4 24 SJuEH= 671 10.035%* 661 9.733% 782 13.902%*

73] gads b.038 546 076 1.099 032 545

=3 714 660 9.424% 647 9.362% 773 13.138%%*

Beta 7FAE (ab)a 83.3% 69.5% 87.2%

** significant at .01 level * significant at .05 level
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sHEARIBISIAl: AR 2T

o

159 FavAmy e Rabes Mean Std. Deviation N
A 2.926 1.119 41
= 3.207 1.139 37
7}
al 3.716 1.632 47
Total 3.306 1.372 125
A 3.536 1.178 41
% 3.981 1.001 36
HFd
al 4.078 1.308 47
Total 3.871 1.197 124
A 3.231 1.182 82
= 3.589 1.135 73
Total
al 3.897 1.482 94
Total 3.587 1.316 249
5. ORI Zziaoiztel 2@ ANOVA &4 Zn}
Type 1II Sum
Source df Mean Square F Sig.
of Squares
Corrected Model 41.029(a) ) 8.206 5.128 .000
Intercept 3147.353 1 3147.353 1966.783 .000
Fuig 20.854 1 20.854 13.032 .000
Kdzas S 19.397 2 9.698 6.061 .003
FuHg x T 1.811 2 906 566 .569
Error 388.862 243 1.600
Total 3634.889 249
Corrected Total 429.891 248
fyglons PEAon Mo AAHS  ov ABgFe AeS o Hue
% 4 git 2o fol@ GEe A Aolghe A4
theom Bmeld A7HE T4 44 AFe] dekdl WA BnaTEE
ol #gt HAFFEL FuhT 8= g7 R T nE FaEHEe

- 464 -



¥
5 kMM AR L
i - ~E
Dﬁ___ o qﬂmu%&cm,azr_ﬂ:o
! T 3 uﬂon_mﬂﬂauﬂﬁu ol
o _WT:liq/rﬂﬂLc_adrzr_%dr
ol ) N wc Mo ir = o o
SL Lizirgi rge
5 o zowﬁE% 4
T e e oﬂf%u%qix
Ly o® < oju ™K A " Sy ol
i o ol oo o R oy B N R o
[ N = — Nk s w0 oW n| = bk
Bl AT,_LI ‘:Alx_X]ﬂW’ i ,IQD
2 @% awcuiu%_@Vﬂiomoﬂ
2% 21 i1 Y
S e 4 Ho ™ o Il X o X
W T T e B o] e}
0 N GO e o o G
g - ST (i mw W
Eog T G ﬂ1ﬂ,%ﬂ%ﬂ$
N ﬂ‘ﬂmﬂ\Owﬁmz_' oTXEAVHo]Ho1
Kk o ook S ﬁumﬂ]m1ﬂ%bﬂﬂo
<+ : Lﬂ,.rq_Ao‘QMOIJ.E
- NIRRT B qﬂmu.
_c|0r Xﬁlﬂbmﬂuﬂ N D
P2 FL52) w B
_.u_.__mm oﬂnﬂlgwﬂmﬂa ,.mlz
i S = SR G
= h;ﬂmﬂw}: @ﬂwﬁmhﬂz
70 e KN N e wm](_ﬁlm
T Rl SekEalle X
5! Mﬁaﬁa ﬂoﬂdu‘wMJﬂ AT_/ﬂEﬂﬁzT%
" 3w S F 0 m A
=) Ediﬁﬂ,_ﬂo ﬂxoi@z lL;o
m ™ - O o 1%1_ o o
ToLRrElECS 28& 0T h
ﬁ“_ = o __ o oF on o N = oF
Eo.ﬂ.o]ﬂwxﬁoéadﬂﬁoﬂn7%ﬂ].
g@@%1lgﬂﬁa§wgwq
W ﬂﬂDOOOOUuW LXWZ. rrs
. 3 4_30%3___3& A
® m WW W WMML,O',‘W%LATﬁOHW‘MMLLEMﬁW%
g or = ol o © E
0 pu N N oW 8
3= o = T o Aﬁ = Njo Mo Wm dlm Ma — oF JJJ Y
ﬂeﬁd.]}ﬂ_/E ST}
A < o= = 6712
ﬂuan?%ﬂc#dumﬂiz_.%ﬂoﬂﬁﬁ
~ M SERCN A = < W I
< ﬂﬂ z.:oMLuHLﬁo o ﬂﬁmma N ac
- & oF
2R

- 465 -



sHEARIBISIAl: AR 2T

¥ 6. ZZS7t dukdd 2z Fol| e ZuET

27 AA B E Mean Std. Deviation N
A 3.227 1.319 41
% 3.805 1.049 36

A (A
il 3.546 1.253 47
Total 3516 1.232 124
A 3.365 1.166 41
= 3.675 1.004 37

I (@
al 4.085 1.366 47
Total 3.728 1.231 125
A 3.296 1.239 82
= 3.739 1.021 73

Total

il 3.815 1.332 94
Total 3.622 1.234 249

¥ 7. d4aTEel ket Zzkaode| 28 ANOVA 24 21

Type III Sum

Source of Squares df Mean Square F Sig.
Corrected Model 20.736(a) 5 4147 2.822 .017
Intercept 3223.980 1 3223.980 2193.792 .000
a4 2.050 1 2.050 1.395 239
7o 13.225 2 6612 4499 012
A B+ 7312 4757 2 2.379 1.619 .200
Error 357.111 243 1.470
Total 3645.333 249
Corrected Total 377.847 248
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The Role of Sensory Involvement and Moderating Variables
in Sensory Appealing Advertisements

Sung Joon Yoon

Dept. of Business Administration, Kyonggi University

This study attempts to develop a sensory advertising model based on a theoretical premise that sensory
appeals (i.e., five human sensual stimuli) activates self-referencing as well as affective responses, which then
influences the attitude toward ad featuring products providing various sensory clues. The major objectives
of this study are two-fold; First, according to advertising information processing theory, when ad
information is congruent with self image, self-referencing occurs while the affective response of the
stimulus is positive, when positive, will positively influence attitude for the ad. Based on this theoretical
premise, this study seeks to verify the mediatory role of self-referencing and affective responses between
sensory involvement and attitude toward ad. Second, based on the theoretical ground that inter-stimuli
congruence and information presentation format (image vs. word) interact with sensory involvement, this

study investigates the moderating role of these two intermediary variables between sensory involvement

and attitude toward ad. The results of this study are as follow; First, the self-referencing was found to

mediate the sensory involvement for olfactory sense used for coffee ad to exert influence on attitude
toward ad. Second, when sensory involvement is high, it was found to invoke affective responses more
easily, which verified mediation hypothesis concerning affective response. Third, the study found that
sensory involvement did not have significant effect on attitude toward ad through interactions with ad
type (copy vs. visual). Finally, the result of conducting 2 way ANOVA designed to determine the

moderating effect of consistency among sensory appeals showed that there was no significant interaction

effect between sensory involvement and sensory appeal consistence.

Key words : sensory imvolvement, self-veferencing, affective response, sensory appeal consistency, ad type
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