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o] AT AFAEe] e #A

de Tae AR PF G sheltt
Qo o3 &M} ofd &S EHE] 9
gt WA omAe] Mo FoAo]l AR o
NaEe dgowx 43 AAE Z7E A
FE9 HlFo] s wet FETaEe
ddl AnrkEe] Fag golTaErde] o
Fdoz 7 FA HAoh = FEed
FE 5F AFel gk &Rk opg} 4]
2 Ao A3 gt n S Hola 3l
ok oyl 423, AUl £ 2 2uid
2% 5% 7FesH ste uke 71ese] &
92 Q] AHAES & o A FETE
& g e 713e =E2H3 Ut o]HH &

89l
E& SIS dE S, v V1R
B (Beatty & Ferrell, 1998; Rook & Gardner,
1993), AH| Al =% Al &F(Jones, Reynolds,
Weun, & Beatty, 2003; Rook & Fisher, 1995), A
Z EX(Jones et al, 2003), 7|14 IAHA E
A(Peck & Childers, 2006), AFo} A A(Dittmar,
Beattie, & Friese, 1996; Lee & Kacen, 1999),
Q1o EA T Lwo, 2005) F E3HA
(Kacen & Lee, 2002; Lee & Kacen, 2008)
et dgsol A= sk o'
o oahd dWtH oz AnAEe FE

auAEe AAR 4T L FAL 29

4 ot of

o rfeown 2 oo
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¢

o o8l Be AgFS wen FETHE &
8 avlAse Add Aest Za) Add
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2 © ™ (Dawson, Bloch, & Ridgway, 1990), 7l
AR EAE 9 Aok U 2e A

Gaolv] YA Yz FEA)E B
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BT Hausman, 2000; Piron, 1991).
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£3%7] 3 235719 23T Fe A
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& 3 45

5 T IeHAEQl £ g gt Ho=
A3k BA AN Bl ol 53 7o)
EE AE T AEA 25T 5HA &
959 %4 5AL AY ASH Aol B
4 UTHWestbrook & Black, 1985). AB]|z}]
) W AR HY, FRALNNA, ©
PR SoAe &HAE FEedl 2 Akl
£ nolk AAE Bl B A £

=2

et o B2 FHd #de 7 FH
£ Aot o £g/dgel tiaid o &
w3t on|E Ho]dth(Celsi & Olson, 1988). 4~
WA BERollNe Be ATES 57
WA Aol HEDA] Belerl 27
A8S drkn AN AehAEA, ol Z,
e, 2007). SHAIRE &g ETIet 53 &%
4% e WA ATE AFINE 4B
st AS FE o RsE AFeEl g
on sgBelze] ZAEHE B AT} 8
= Al £77h A5 fu)
folAR Aol g
we} delitn ¥ 4 glenz
£ a9 2EPAEA vAE
A ol7A AFHez 28 W e 43
Boie] 227 9L PAHCE o)

l‘>

F(

o HLE]L:

avat PeATFelA FasA =olH ook
g AF Fofo]u(Bayley & Nancarrow, 1998;
Hausman, 2000), 2H|#} 57] SHel|rle] F5

HJE
fol
P
Bl
1x

Folo] t@ AT BA Qe Agolch ¥

A7E 204 B4 3 AF ASolehe &
g =Ho] obd Azd £BF/N 2HL T
of AeH £9BIE ARHeln A
Azte] £9FNt FEPNAEA PIAE
FH e W3Aeln FFHoR Ardas &
o Ee avAse] £RBdE A &
35719 FEPN e 9FAE 2AeE
w37} dEAE Avuaa g & d7e
NG % 2RE ARARAA FEP
%8 F= LuAS £ 4 A2 2
& olshE ATFOEM ANFE A2 5

q

o Fo AAE AlTE Ziolﬁ}-

ol &4 W7

L&

0l
ofn

7|

BE7le MHAEAA &8-S IEE F

C%‘]——t— 8]-2- o] u| 5} (Jamal, Chudy, & Al-Marri,

2000, THE7= AA AES Tl T=
© otk AF vt 8719l shurt
g e o AFT 54 o9 gk
£385717F EAskH, webd o] HEEA]

THE oAl A2 otk &gE Tl #
gl Hxo AFdtn & 4 Sl Tauber(1972)
o ATE AFteR avAEe] £9Er] ¥
&£q5719 &3P T e wAE e
A750] ol AdPHo] gt o5 A=
ol avAbE AlFe g5z 7164

718 7 Utk Taubex(1972)& AH|AME
2 ] AlFoly AH| s Iy o
n] 22 o]9lof o7} Ad &35 FHAT

—}
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SAoR 59 M, Y4 &3 F

572 pEEo] Adw add. A £
= 98 Fa(role-playing), 7] ZHdiversion),
ApolabE(self-gratification), A 2 E= S<F
(learning about new trends), ALA| A 3:j—a_.'%(physical
activity), 7F2+2 Q1 A}=r(sensory stimulation)
712 EREW, AHEA 71 Bl AL
)& 7 (social experiences), E}Q1Z}o] oJA}A
B (communication with others), E=Zo}e] Z3}
(peer group attractions), X]-‘H =2 :ﬂ—ﬂ(status and
authority) & HFAIM L9l Z7 €(pleasure in
bargaining) F7]2 FEE o] ZIT} Tauber(1972)
o A7E ZuAE] AE Tl B4 0|9l
R BAS M3 23 AT AL T
B3 el 2 o7t 9]

Tauber(19729] 972 & © Huslstr] 9

s Watd WE o wAss Wdew &%
Z7]o el A3 Westbrook®} Black(1985)
L2 7]t) & S(anticipated utility), < <38 (role
enactment), '—E‘,-;ﬁ(negotiation), XAel 2 A 3K choice
optimization), 4> (affiliation), = (power and
authority), A=rGtimulation) 5 7714 32 4
9 5712 Al 2 B g
=S Vleer 2 Fds of 7RI
Werslth ol% 26 @Ml &% B2
FER ArEe 29 $8 2] AE 4

2t georMe] oS 27V
$719) 2 9oz e ok A

A

5 B/l avAE] AFE Fojdnt =

o 2

| 1

&g fo gl
ol s

ol

2

o,

=

i

o ok

&35 F8 YA+ A7 jE d+A 7 &
. BRlstel A4 ARUACIY 57,
o saole Age =] ® Tauber(1972)
PERS zolo] A3 7
B © e ® Westbrook & Black(1985) A&7F o2
BERE o 2575
® Arnold & Reynolds(2003) (affiliation theory)
a9 57 e A3 5]
® Jamal et al.(2006)
. AR AST U8
. o H2l FYsF B ® Tauber(1972) HFste] &
Eds
P e olo|t]o] &3 E7] ® Arnold & Reynolds(2003) (categorization
HE7
el o AEHE ZE gl thFdFEF E7] e Noble et al.(2006) theory)
77k = A3 %Ey
o A AS £ ® Tauber(1972) S
ARGk o A} 2 7] ® Westbrook & Black(1985)
N (tension- reduction
£3F7) e NS FT F7 ¢ Jamal et al(2006) heory)
theory
o ZA7|NHE 4 %7 ® Arnold & Reynolds(2003)
wAlde] EA S Tauber(1972
) 2 RS EAE " Tbatly72 59 ol
e 57 ® Westbrook & Black(1985)
Eori Ryl (assertion theory)

® Arnold & Reynolds(2003)
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A 8z &

aqE dEor 27le B4 23E F
o} Arnold$} Reynolds(2003)= # &2 43
71 disl B 2AME AAlEe &
718 R Fdststa s7HA /¥
oz oy wAL ARHAAT. 0|5 A

3 HFAH &£ Frlole EE L(adventure

I

FA 4%

o, oft ¥o rir % i @ fr

shopping) AF8]& £ (social shopping), AFo}iks:
ofo]ltfo]  Ze(idea
shopping), & £ (role shopping), 7}X] 4o
(value shopping)E°] e T) ]9} H|SESH 2
TR 718 AF AR s R A3 AF
2 Z7](Dawson et al.,
¢} FHHA £ =7]|(Babin, Darden, & Griffin,
1994)9F <fAA g WA L5957 Lot
Eastlick, & Shim, 1999% &3 AFE0] Sl
. ojale] AFATES Eate Hl etz
&9%71e) 259 gz A Hede

7, BAE 27 B2, /12A8 51 9

7 871 5ol QB ALE % 5 4

o

1 A

423 (gratification  shopping),

1990), &84 87|

ol _ﬂ 2 Om
o
=
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T
ofl
N,
Ho
oflt
=
ol
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2
L
(o]

AEA FEAs adErle ATY MEE
el &L B AR, 4a¥E T Alu
2 FlEA 342 Fete TR g2 4
TE°] ABA &£¥E7|E ] B EIR

Taotth ERISTY] AR A destg B

2

Lol BAOA B Ee] £AF 21t 24

ARz B
McGuire(1974)2] 22237} ©] 2(affiliation theory) S
7o 2 sla A&7t o] BoA e o7t
S Fazre] BAQ ofA T} E}fﬂ,] e =
Fehe olerdel AEY FAdoR Bt A}
gAq FHsl £9EE FHE ATES
A HH Tauber(1972)= A£FE7)Z2 7401A
F71k AbElA ET1R ?Tohl, AHE) A ﬂ%
YAod =719 Ssddzle] A3 =&
a4 A4 Bl EAAT A8 oA
VAol Bl 499 B8 vsd @

ALl A

/\D‘JEj]L:

L
!J:
21-=
1.

48 73 S B 4 T o
ArBsele BHoz Wi Rold, F23
e I

= =715 9n]3lt}. Westbrookd} Black(1985)%

£9%7] 39 St 247 18 R

Z22m™, Amold9} Reynolds(2003)= L3¢

27 29l = AEA 4EAe 549l F

8L AA ST Jamal S(20060% A}
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&3 Ade A8 &9 5718 T
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zol el 271 93 549 ads
E}(Arnold & Reynolds, 2003). EH =
5715 McGuire(1974)9] W33} o] &
oAE T2 Ytk
§9 4ug @l 98
MNA £3%57] 2L Amold®} Reynolds(2003)
o) ololtie] 37 43 A7 EAE 27
£33 570 =2 4 St Bloch, Ridgway<}
Sherrel(1989) = A~ ]X]—%S AZ Fu] 24 o
ool dee] AF B MMl JEE A7) 9

Br 22
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(categorization  theory)]|
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7NERE £38%F7)
A a8 e FHH 4 ¢} o
ZEH 2 &, F2 535 iy 2] 9

gl &£ E7]E 2u|dtHArmold & Reynolds,
2003; Babin et al, 1994). ©o] & 7| &
McGuire(1974)2] 7173 243} o] E(tension reduction
theory)oll 278kl Sitt. WA 2EdH X~
2 dasy Asd BASS 90 94
£ ot ol &L AAUA 289
ges 3ty B 4 THAmold & Reynolds,
1994). Lee, Mochis®}

/\Ea] /\7]. Zo 9 o]

Babin et al,
MathurQO0DE 282
U Ao ozt 72 tha] wieto g AAlst
3 Tt} Tauber(1972)2] 7Fz}A 0l A= 43
=7], Westbrook®} Black(1985)¢] A=

&35 =006 Ao} wWE =
(gratification seeking) £ E7] U Arnold9}
Reynolds(2003)2]  A}7]WH(gratification) 2% %

717} oldl dlgE 4= ok

, Jamal

WA FT £ F7]
M T 2B AlY, 7 Eloly uA
59 Ao & agets AL on gt

(Amold & Reynolds, 2003). Arnolds$} Reynolds
003)E B2 AtgEo] A Yoy 714
ae 219 Ao # AAE BE 43

P e Sl 7HA de AF TR A
Ag Hoe £33y AAA HEZ

Y N o

ﬂ
N
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W
—U
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offl
N

s o E'_Ud(adventure)o]
£ McGuire(1974)2] 99 o] E(assertion theory)
of 2%t Aok & u% oo we o
Ge b 2 ABE Roheln e B
£ oJu|glt}. Babin 5(1994)% vHAAMA A=
T Bohie HYe 2UAES 224A o)
Bl ZANA 2EAEY e
Hk2-& oly|dltim 3l AT WestbrookZ}
Black(1985)1 72] &% %7](negotiation), Arnold
9} Reynolds (2003)9} Jamal 542006)2] 17t A
o] 7K £2388717F 7]l sfgE T

S
s

o
©
0 o
=

FEolE gk Auu Aee] g A
s ILE% glo] A538d =29 dE W &
o 2 WAt HEEi FEHo s ERD
?‘UH 3} Fo| T} (Bayley & Nancarrow, 1998). &
Z2ufd] tfat Z2A7|e] AF(DuPont Studies,
1945-1965; Kollat & Willet, 1967; Stern, 1962)%
FETiE AgA Fujel qHE = vA
121 P2 7HEEkdth Stern(1962) AH|A}
o BT} 1 o Aol tha e
B Fgee FETNE 5 F
A BT,
o] z13}
, 1987; Rook & Hoch, 1985)
&7 Bele] bl A Eof
294 gHe FHsed 24 w9
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=A) g o714 9
soE 234
(Hausman, 2000; Rook, 1987). = AB|#}
FTUE 7€Yg v =42 o

ﬁ
[o o
RE
(o]
o,
: L
i)
>~
>
o
o

oot 2 oofft & T o

o
rJ
S e ofe

B3 dHla state of
psychological disequilibrium), 2|4 ZS53 1
W (psychological conflict and struggle), 1A% 3
7}e] ZrAx(decrease in cognitive evaluation), ZF
Tu Ao et 18] HFZ(lack of regard to
the consequences of impulse buying) F°] %1
°|F T2 A75°] Rook¥} Hoch(1985)9] AT
drel 5 HelE WAzl Agd
LA iy=

FETNAE B 4
MMz A A & Atk 2
/\4-94 EFH g I 9‘1 3 3|
2000), Z-&7iyE2 lei %wH%E% e
AelE sk 2 £ A7Cbb &
Hoyer, 1986: Piron, 19919} Z=SFujE o}7|s}
= g A2d eql A 29 2 49
A WeEE Y3t AT Beaty & Ferrell, 1998;
Burroughs, 1996; Rook & Fisher, 1995)5°] %}
TS oF7lske FAIAQ AdgeclER
&3 Aol Aok Al #AY S A
g4 W, &£ S, A BH, F=
<o AHA BE 2 AR A =
%9] FEA Wgego] AFE I o9 A
T A ALE Tl Ao v
*O] HIFe] B ReFe] £t uhe} of¥
A A7 YEAE B AFEE thKacen
& Lee, 2002; Lee & Kacen, 2007).

O

o] BEAOA] AEBES| &

g &9Ee FETRG 2
(compulsory buying) &2 #-2 AH|AES] THk
@ WolgHe BEE ARsen £gol

4 UTHBabin et al, 1994). Rook(1987)& Z
Folsh pRAse] A By Age

e ol T2 29 1Y A0t
= A&tk FETvle AEH A
R %‘%}ﬂr #HAH =5 wEA
1= S} 2L 2 (Beatty & Ferrell,
1988; Hausman, 2000; Piron, 1991; Rook, 1987),
AEA ageIine WA &GS F
FPIGEE AYen Fag duE on
% 2EPIAES AEE ool A4
l‘iﬂrt AE FE B3l FAAA g
WD) g BAo2 54

A e P

e e ¥

o)

= =] O
T8 9IS

ol

N

she Aol 9o
B 2(0O'Guinn & Farber, 1989), AH|2A}E©] |n]
) A1E)A T 7R Aol uiEm e )
929 g o3} Bt 9 W FET
S & 7hsgdol B EobdBiHausman, 2000;
Rook, 1987). F&T7uel slojAe] vt &
2} 2715 ZAF8F Hausman(2000)2 AH| RS
& T, A2 tekd 5o Iy &1E
WEAY] A FETNE Sl FEAel
Azl AR g §TES HH3
= A% Aol dva AAst k. #Het
A 237007} B3R YTA VAE JFL
£ ourzge} 20]82007)9] ATFME FE
Fof gyt BAe ASH 29t
HQ AL Y= Ao eyt A
2 2B7A7F gl A Fe] FET el T
e das AT Park, Kim¥} Forney(2006)
o e s Aee FToE A2

2] A sjdde] ATl i

_1
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EenE T PN R RS ol

o

T e Skl AR gl
ol9] ol AT vz BEL olshsH]
93 24 2AZ 237 AEHAT
(Childers, Carr, Joann, & Stephen, 2001; Dawson
et al., 1990; Eastlick & Feinberg, 1999; Noble et
al., 2006). £28F717F v Adgoly 2nfi
ZFAE JgS E AFER &, Dawson
5(1990)2] AFoME 2HAES] L3 F7|d
wtel o2 7HA dejel g el oFrlE e
oz Aujde tgk Mo Aol IS F
= Ao YEPom, Noble 5(2006<] A
AMe £ F717F A 2ol it 54

o

[e]
Tl S AE AR WAtk

T E(involvement)ol] el = Be AF+E
ol Xgso] gtovt I 7Nl thalir=
% o] ZAs ek Yoz B
T &HA soxe JHQl 3] ApolE
I T MEREESIE Rt
) TH(Festinger, 1957; Petty et al., 1981). 3¢]
T AFeld T ZF o] AujAREdA A
JdAoZ AHEol e & E=Z(Zaichkowsky,
1985), A|&3] Z(product involvement) = =%

AFel et 718k, 24 Ee e AdH
E @b e e E(purchase involvement) &

2E AL B4 AFS FojelAAgel ol

S e JEE BaT. Ao $3e

(<]

AFES gt =97, Aol g A,
Taagel Add Af, AF FF R L
A ol we gEivar delA lvh Perty
9} Cacioppo(1983)7} #|AJgt oo uigt s}
74 E9l AuslylsA ZY(ELM., Elaboration

Likelihood Mode)el] 2]} #Forr} =& 4H]

i)

R

A FHEAR g s717F 7] Wizl
By g Al B8 =8 7leolA HH
uebr FAARE Bl H=sh dAEH, A
ol 2vake AEAY F717F dol $EH
o PHE ‘l‘o°]’7'" 517] o] FHEE

q Gk =l a4 sl ﬂw ol
TFE371 = 39 thHolbrook & Hirshman, 1982;
Mittal, 1989).

oo A AFRAN BT
T Mdsieittd ¥ tidAd e
2E Ay &% #AES FelA 4rbEQl &3
5ol g dofzoln AKA FHAA=
54 7l e AE T A9 alen =
HAoZ a¥dFs AH ste AE5H
Zrof o| TH(Westbrook & Black, 1985). & &%
Bodees &£ =FsHAl e AEHH<
718k Ao R AoHol 4+ 9o

o

e
M
=~
9,

(Bergadaa, Fature, & Perrien, 2001), A3
et &9749 S gt
= 7 ATEAE, HEA, 2009).

rir
paik
o
fru

Hojot FETujete] HAE AT AP4A
754 A¥e v 2o AEw 0%5%— A
33 T2 ot oF 9 gedolge 54 AF
© Tl HAl= 9T E Jones &
<2003H Al AFTE Bwrt 54
A& % ST S PAE TG
HAeg Btk Kassajian(1981)S  AB] A}

CREE JJr TRz E ARATL glom,
FujFol T AH|AF AZAo]l AH|A} dYEd
mAE A S dva o3l
Kassarjian(1981)9] ALE H]—H—OE o]l 3}
2Fo-2(1990)e ] Teiz} EE AFEL T
”H Hoj7t Fe AlHREd BlE] oA HAEAA

r

Fl
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0[R2 - Z|AHY / M2t 2dES7[0t SSTHAS 21 BAHMM AZT0{=e| £H it 24

Sl vAE dFE B APuk e al,
20069l |5t Bt FETH A 7

t %S Aragite FEPHPRY 98
Bl A A EW BRI W] 3% 7
e felueA wA et

JEBnE FEPNAY B4 Ju

AZ Hole Ao & Yyt

&g HBGA T He BARe FF
& 54 AF e 5% 2l g
Bojrshes s FEHAHANE =8k
a5 & FAko| dEiME B AT
Eo] o]FolAA] ¥kt &¥ HAARI} L
el Qs AR AgATEY] Ao
The 7} 2t} Wakefild?} Baker(1998)= £ o
A g 2
2

N = & oo o

+ 3 &Y #Adrrt 28l Lvjde

(=

=SS XA 2 & ]
< 7Pg3t Auspted Rl EMeo] & @
ALols AEH77F o Aom et

(T, FHET, 2008).

Q7744

o

lo
of
Qo
(0

Z(Beatty & Ferrell, 1988; Hausman,
2000; Piron, 1991; Rook, 1987), Z=ZFml&= A

E g5olaie 484 2ANTE 2uAE)
i

kg el e 4v) 89 WA
B F8¢ 98 Ak 48H M F

M PIE S v A AN S
£ 2 2% 278 90 492 a9
AR A olm A@A 7)ol ZAs LHEYE
& sl "k & FETAG 2uTia
sy e H] o]/\é;d

. TARE HIAE A
_%‘

7 e FohRE

.
A HA BE

RS Y

Sl Hmz AQAels HeH £BE1%
gl Fad A9EsTt B 4 9

U AeH BT NRACE AF

e BHoE ] W Ashe AL ¥
Ashd Jbsd wel £%e Ll due
FEPohsh e oAl LTS AT
17 olgeh 29 HYATEE 20AE
o] FUL} ARg 27 FAH g, Aol
A9, AE BE gPE BE 53 2
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Influences of Hedonic Shopping Motivations on Impulse
Buying - Moderating Role of Shopping Involvement -

Jieun Lee Jayoung Choi
College of Business Administration College of Business Administration
Chung-Ang University Soongsil University

The purpose of this study is to find out influences of hedonic shopping motivations and moderating effect
of shopping involvement on impulse buying. It was found that all hedonic shopping motivations- trend
seeking, social networking, value seeking, refreshment seeking- had signifiant effect on the impulse buying.
The effect of trend seeking motivation was strongest and diversion secking and value seeking motivations
were found to be subsequently strong factor in explaining impulse buying. This study also found that the
effect of each hedonic shopping motivations on impulse buying was significantly different between high
shopping involvement group and low shopping involvement group. It is expected that the findings of the

research contribute not only to develop theories on impulse buying but also to provide valuable

implications to retail managers.
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