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o mE AWAAKBEA, 2007, U3, o
&3, /AT, 2007). 71E BAE & AFE
ol Zi7ke wael HFe el sivka A
AsaA, AFAEE Az AR A
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aEetA] Ee dAEE Az A} F,
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ol g pAlsd] dojse] FguA= 3
7ol 2AA FFE vATHe o] Hhaker

& Keller, 1990; Boush & Loken, 1991; Smith &
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SHK - WY - 2UE / SUC | M| [E

dxste g Wi Az4E 9P
SE wuk olle SgRdsd od W e
w3 Iy

A BA=ARE §4E A%
Hase sSguds e Az2E ARE
A g e FAAQ Blleg ot
b olgelitha & 4 oot
AlZbeHAf0|2

A Zbaf| A o] E(temporal  construal  theory)©]]

ojshe, AHES TUF Aol Abeld
G Adse Add ne Az oE £
S g9l Bkn WAL UrkTope &
Liberman, 2003). 7}&, ]—%}%% 1] Z(distant
futwre)ol] ¥ B FeFEel aiHo] L3t
Gol #404, Mlerd, 244 2 ol
A+ wWhA, 7M7hE WP (near distant)el] L

R R LR SEEEE R
2, ol sk olFolaet M A
v ANE A tgel e
A(desirability)e]] S w30 A|EF H714%
o oI, HE TS ANT AT
el Ad A feasibility)ol] 7S Bo] A E
< Dz 7]-?‘51-1'4—(L1berman & Trope, 1998; Trope &
Liberman, 2003). 3+ AH|AE0] X Z}elE 1
A ol wheba] iebdel o] Fow FgFe S
nA g otk 2RSS 7R mlged
sto] Hoh | mge] wd A, JEREA 3}
oA tidell gk A9 JHE et
7] w2l xﬂﬁ‘m%/] Zo] HolAA Ha o
B et e FEae EFAITHENE

A, Tar7o”91, 2008; Sagristano & Trope, 2002).
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3lCH(Park, Milberg, & Lawson, 1991).
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=51 =

dedyes 7%

25 A He 71eH - Aed HYe
Htgsts AozA avabgo] Az A4S
AT = e A2 M, SHARE
dzshe YA EfAe 754 BAEAA
ofgt & 4 9l= Zlojnh. W, 4AA Bl
EZAAE Avjabge] BRIERTH 47 He
Mg AelE - 3R HelE wdehe AleR
A aE|AbE 9] AotelmA S HHEtAL AR

201 Axete HAsZE W=t 1 o]
THKeller, 1993).

AAZA BATANE 75d BAsAM
ve AEA selolu AotelulAsh e
AR el avlAg 79 Lo A
A7) W] AES S fAbel e
© BasAge dege] fAHTY 8%
Bl oigh ¢80 EA YehdthPark,
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2 H7FE 71 & e Ao|tEmith &
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TFEele] HIstaAl Y & REAE=EE On SR FFEoE Ao dtTelis 1997).
Ned BAeddy 444 saeagor At RHAEO A4, Ago] £ A
TEote] FIdohd AR Agd] weh & HalEo] gigh Xso] molxA SHEAE
B Hrie dud 238 =52 5 WUk diEidE 59l whES HQl
95 Aoz 7|ge ¢ 92 Aol ulghA Kirmani, Sood & Bridges(1999)= H#:E= <A
e} o] 7P AA ettt o] =& AH|AEL 11F HI=(prestige brand)
VAT e T AT S S g A
7Wd2-1: REdErL AR BAeANd  Ho A0 Ber dAEdn #3689
A FRBAEY A AIA Adle wepd, SAREd s g Frke &H AP
SgEA=e Hri] #el FsAEEN U Azdete Bl AsAd wet tEA e
e Zlojtt g Aot B, 4AH Hl=7AAle] A
7Hd2-2: REAMEVL 71ed HR=AAY & EgHAD] AT AP AR
A FRBAEY AT AIAA e ASAE E3d HilE Asde -4 o
SFER=S] Hri #e ALt b &E T Aojgde v 22 M-S AFs
A ¢85 Zlolt} att
AH|2LeE Bl =2k AAlo] 42 S His 7Hd 3-1: REA=IE FHA 4ol Bl
Bt QS mAle F8 8% Fo shue] =d A, FHEA= A3 A7 A
T} Park & Kim(2001) Z:H|zpe} Ble #A] 2] 7he] Hrtel| @k s8-8 as 154

A A

<2004>g =8 o A4 L SFBAES] AT AzH A
AL FEste] auA-EAs WAL v 2] zhe] Hrbe] B9 FsALEIHE A%
Ae FFE ATsiied, HiAe BAE o] A & Aot
#Ae] Aol vhE pHAE SHHAE H7)
o Slold AlE £389] fAPdel Fast
doll, 22k HAE A Heo| Ee & a7 ¥
HiZke =4 dddwt fA7F "o
PHEIE e SHA0R Yehdtha + MMM o ARRZEAL
it &, BAlss 7kE WA= Az
T afde FHEA=S o o, H= AN E A A7 AAde REIES
Ao degol Ta3 gQloz ;oo AHA BA=AT V)5 BA=Afom
g}, T & 2EA=F FE A v A

avlatel HE ghe] @7 FolA HAE ) X 23HH A AAL 7AE vl v ®
AsdE avizte] Halmel oigh 214, 44, vlE) X 280E A5 58w B2 £
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eh=alE|efElA: g

& AP A Mixed factorial design)2 283t Tk o5 ) HE APAFEANAN A
o &, Bde RIS AMA Ade BEd=iAR 71ed BAoiAloR ARES
A b W (between-subjects variables) 2 22} HA;E=E F 247 47]o] HAE MAS T,
siplen, Bile Fsgde Jd W W FHeR gigked 308 dider d3d
(within-subject variable) = 4 7 3} T Balesd g A A 71eA A4
AIZHA Aol ZAE Liberman, Sagristano, S 4z 74 HAxE 245t 2AME Y A
& Trope(2002)9F Liberman & Trope(1998)9] A7+ A2 HAEAAL FolHlEM=594), 7|4
o st TStk AR 2AMAY, S BAEAAE EAIvKM=4.84)7} A=At
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= Ut Fgk FBA=E Aot 93 23 APz
g BaE AP fa ARRARE 12 AR AAlEsIh diEeA sEe fH*thi
(BEBH Aot 22pEA Balco] A|Z7F A=W H(in-depth interview)S Edlo] RHIA S
g Az o] sttt WA, 2 o AR AFTd FARR AFT 4 3
Hals AYLS 93 13 AFARAE AAE NS THpos 2HER ) o2 E
1. BRE AYOISH / J4FE)of mE 2X2X2 &8 AFHA
HA=AA ! A Az HA= 354

47 F -+

TAH ApALA P7hE vl A

) oY 5 il

A H} (H mE) A

712 BAE=ZAD SEXIS 1

= H} whdg O A1) A

A=) oY 5 il

vl A

47 -+

ZolH|E g2 CV7hE HlE) bl

HFe 671 5 1

2ol (Gl ) ]

(374 BA=ZA) S 1

ZolH|E ARAA W7k vl A

A=) oY 5 il

vl A

- 86 -



Fr
>
=
>t
M
o
Fo
2
HM
~
o
o
|n
fol
>
19
>
o
%
=
r
>
\J
a
el
E
;
>
fol
=
o
£
N
\u
_>L
=
o
rr\-l
|n
>
H>
O>
o
OfA
0>
|o
Fru

2 ZHds g s I A4S A
o] SEA ditdAl 30t R A
Wlol & Attt 2AER, 4AA Hae
Ao s AAe FolulEdt Aeqd G3AF
o2 FolulE FrM=4977L FHAE &
d AFoEE FolHls AR M=235)°]
AEAT a8l 7ed Bi=Afow

e A FORE TA
Hh AZAAPHAM=524)0], FAFE FgAEC
2= TAEF Brd B M=2.50)0] AH =Rt

YR =A st A
)©

F%O{NE@AQJ\Q—{OV
2
=

o & i
T
o,
i
o
fr
-
o
s
32
O

o3

deoox 4y 4y Rt
o i 2
ilod
e
i i
ofN
e
o
>,
ok
)
fo ™
i i
oh
N
i
5 7

N
iy
i
M
1%
2
>,
oo
o
32
io
TR
oo
e
au)
1o,
{u

N,
rr
&
S
ol
o
fr
-
ox
A
32
O

4
FO
ol
0z
=
i
1o
A
0

o £
I

o,
N
-
b

o#bB_TJ HATHEE 71E A7 Adker
& Keller, 1990; Smith & Park, 1992)ol| 4 A}&-3F
vasgEE PANE VI 9RE A8
ou WA A EE Fol7] fa skl
o, wheel B o) gEE 3y
i el 79 Ais A=E A
9o 5 2ge Uy dzEs
iﬂEa UER 91 tHCronbach's a=.89).

Rudse gguAs gk A7 A3

iy A %

mr oL %
2

tlo

S A48003) 2 AGE, 3F5(20060 AT

S HEe R 7|&3 S fAM, AEEA

&AM, He] AN, ol FAM,
[e)

WA §4 ) F5e 9% e

k)
)
N
|
B
i
il
>,
oo
ol
2
o
=
>,
i)
il
rlr
o

Y&l Cronbach's & A}&-3} =
EE59] Cronbach's a S EF 900 7HAA
Hen} 2gwpade A4 259t
#FHE 4 A THNunnally, 1978).

- 87 -



o 2AHPS AAEIE WA A

A4l digt 2244 A, AHAE] £
olH| T A AAM=6.03)3 7154 2
A M=4.043tel] Fomlgh zto]E HGon
(p<.001), 7|’ EHES] Z=AJHLe] ASE A
A AAM=3.93)2 7154 fﬁ*&(M=4.58>7J°ﬂ
Fefmlgk ApolE YERHATHp<.001). FEHA

o7 AAA BAd =AY A A7 A
o124 ol ke mlEM=3.05¢ W 1|
(M=4.54) 7t9] o]z} fojm|sldd 1 (p<.001),
7154 Ha=ZAAe AL w3l sk vl

M=2.82¢} ¥ WM=5.000 te] Aol fr
ofn|s}A Uthp<.001). BH=SH A3

A HrlA e AAA BAleANe] AL A
g FdM=4102 FHFE FFM=236) 1t
Aol el okl em(p<.001), Bi=
Axle] 7% oA AFEIM=4467} FAF

HFM=3.04) 7+o] AFo]7} o] a3 THp<.001).
uhebA B AT Werge dFAo|qirta
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J

7154

A+ 23

A, 7M1 HAE5E

Al A1EA Azl ut

o] DAE v

o
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3.07 )E_]’)r :’-X-]Xq O]
w7} \Jﬂﬂ-‘;k?(]‘i’_(p<.00 W E AR
M= 374>JqL 72

U]:]]:

H BAS)E PRIA B 01%—5— aca
3 9o WE A7 5
#F35] AANg
EEEEEs @ﬁ A
Ay F1e

125 A=sl=

r:i
N
o
2
k=)
1

Z7} 2
& ke wE R ANGE
A=t FM=4.42)0] -2
2.6HET O & Agsitta 371 a(p=.000),
WO R AAYS delle A%
FM=4.21)0] HA3 BA=3FM=278)HT}

AzHgo] <o =7 VERRthp<.001)E 3. &
%), 5, avAEe AR A il

2E AgregM=442 M=4.21)°] F7 ?;}ﬂﬂ
M=2.64, M=2.78)Ht} ] Ags}c}

fd
o,
N
=~
ol
o

2. MZH Az|e| MAlol| wE ZEE =S ot
N Mean t
kg 82 3.95 (1.13)
7Pk i 75
A 78 3.07 (1.22)
25 80 3.74 (131)
o v i 1.58

HAE 66 3.39 (1.36)

() EFAAL, == p <001
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Merdol T2 AT 2[of MA] FIp: EM=ZAMN B E Asds S22

—u-

N Mean t
23 82 4.42 (1.13)
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The Effects of Construal level about Temporal Distance on Brand
Extension Evaluation: The Role of Parent-Brand Concept

Doh.Sunjae Jeon, Jooeon Moon, Yougjun
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Chung-Ang University Chung-Ang University

This study investigated the effects of construal level about temporal distance on brand extension evaluation
in terms of parent-brand concept. Specifically, this study examined that the interaction between temporal
distance and brand extension fit are moderated by brand familarity. Prior researches about brand extension
mainly have focused on near future in brand extension evaluation. However, the temporal construal theory
suggests that one gets different representations in their minds depending on the temporal distance. In
other words, construal level theory proposes that temporal distance changes people *'s responses to future
events by changing the way people mentally represent those events. Therefore, the researchers predicted
consumers would perceive a higher degree of brand extension fit in priming a distant future. The results
showed that higher perceptions of brand extension fit and more favorable extension evaluations are caused
in the case of priming a distant future on symbolic parent-brand concept. In addition, the results revealed
that the interaction between distant future and symbolic parent-brand concept was moderated by

parent-brand familarity. Lastly, based on the findings of this study, theoretical contribution and managerial

implications are discussed.

Key words : temporal construal theory, brand concept, brand extension, brand familarity, evaluation of extended brand
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