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Punj and Staelin 1983),

A28 A H EAl(Brucks 1985;
AFE FEe] HS5(de
Bont and Schroomans 1995; Johnson and Russo
1984), AZ 719+ A (Bettman and Park
1980; Maheswaran and Sternthal 1990; Sujan
1985), 7]9](Alba 1983; Srull 1983)%} 2 K
Aelaige] T 2vd GRS = Fo
g Aol
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AHA A, AF B9, 54 & HFe 3
ge] g es golsa AbgE Stk o E

3:
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SERRE
HZ X|Al(Product Knowledge)

2Bz FF oM AT AlE A
Aol 27} gl HlAE do] Bl SE
S ART) Z3PEo] YrhAlba 1983; Bettman
and Park 1980; Brucks 1985; Cowley and Mitchell
2003; Johnson and Russo 1984; Maheswaran and
Sternthal  1990; Srinivasan and Ratchford 1991;
Srull 1983; Sujan 1985).

olg A dArdME AF A4 A A
WA A, oA A4, AF AP A 7HA
fFEow EFS1 UtkBrucks 1985; Raju,
Lonial, and Mangold 1995). € AFAE°| F
oA 22e ABA 2y 2L Jjdoes B
=9 ke ArAse o B2 Wi
Moz 7hstar AthBrucks 1985; Park and
Lessig 1981). Park $(1994) & ATA x4
19l A" AlFA A AR
2, 78 AHg “AlF B L 9
Ll AgEe Azrew Beld
4 v axE 784 A
AR FEY. 39 AF 4de
o2 AF 2f A% A% AW

g 3z Hdo= @«]%WBettman
and Park 1980; Johnson and Russo 1984).
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and Grdnhaug(1986)2] A= HTA ]2
3} Z8A AN o] vwA Be Ao
2 YEPHTH38). T3 Cole, Gaeth, an
(1986) AAA x4, FHA A4, A= 34

Atole] Agho] 343} 7740l R WiS- EE& A
< Y. vABFC. 2, Celsi and Olson

(1988)] Ao = HEA,
Hol feluld A4 Jug
706).

olghe dxdew, e ATENE A

A= 24, s

JERITHTL ~

F AN AGED v 4BUAE Has
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sHEARIBISIAl: AR 2T

A7) BAS 93 AECR ALE Ao e
%2 T3 AFY dgo] Folxt} (Batra
and Ahtola 1991; Mano and Oliver 1993).

AA AF 2FldlE T 7 Aol 2F
BolaiA T 2uAEe Ao ofd AF
de #AFgHY 7HE bE AFde 2484
ol 7}x& Hosle Adko| 9 thBatra and
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A $4e FE Ha len 4849
vl ueh QA oln 2AA e 5o
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S, S A9} 2 AEL SAAHA Zoone] A7) BRI ul <AbAH o A
I & f5Re wath w2 gzl

IS FA 5F Aotk AFE =S AR A AF A A=E =
7

z
o
= N
ﬁ
1
(]

R 2,
AAY SEEAY AMES Ago] AFol didk Hrhshe Ade] e Wl 2] galitol
TR A2 Fagh 4% At 2 Fojtt. W& AMEE 29 A HEE BHA Hrtst
wehA, Al ARA AAuTe AE 4 b A%l itk mebd AwA AKel A
ol FHA e o F IS A o] F AEH/E SHHCE ] e &
BR 2. o4 w9l vhgor A 13 Ae Fad A4 FHY 988 F A
22 AN ol et 9
A 1 FRA AN BAE AR A4 M 3 AP Sage 489 e w
o e AeAt AUAND 2 ol Feld FaA ANd THH 9E o2
M2 e A4 UAE AF Ade Aol
GFE AF ol wet 2ot gle Aotk
2 F A (Frame of reference)
auAe] 9 ANe ARA A4T A AERe 294 249 9RE Tt 28
F A@olodele B2 Adagdsdd daid @ = oE weler AV Ut Fx
FEFE E Aoty thy HelAes olFolA FAY A HAFY Fad BRlol AEFS
Fo% 8Rle=m 2] gt FHx FA, & drhv g3 deAe g Azt weth
oo = =93t} (2 13 2 F32) FHd e F83 AEES] AE A A=
o thek &H|Re] Aldo] Apile] FahA 24
A}7] 8417} (Self-confidence) S Frkete O 9EFS = 3
Bl P el B g - A e Y P o B |2 RS %3} o] E(assimilation theory)ol] WEW Al

Aulssh BAE A Aot BF gl B dAE Aol I ARET fAE 2
drpitE s wrlevtke] Aer Fodn  olgal Azbele A4 dFo] THTesser 1988). &
(Bearden, Hardesty, and Rose 2001). A}7] a7k H|zl7} W AlgEEo] B4 #|Fof #d] A2

< aH F2EI AdE ALY e HlwE o] gral Askd #ole ™ Zlolgka A
PgAoln FHA o Hriste S e Ao RN 2 HA AH FEs A
o AgAFoA 2] Al FoA A 7k Aol FH ARES] Ao] ytha A
= AAste T8 8Rle=m duEA g ZhahH 2ol AA AN& 18 fAgE FF
(Bearden 5 2001; Park 5 1994; Wright 1975). Co& 3o #7}3F AHolt} uwjghr] o] ol&
Bearden 520002 AP7] SIS opbAo] & FEFAVE FRA A4 AR 9%
ol F= 23, AR AR, A5 U, & Tt 3E Alkbeth

Tty A Sl #He| dnitg & dn o] o]
Ae7t2 Hrbeldth tAl EellA] Bearden  Richards(1992)= I A7} 747k A3k AR
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B} o ZFsHAl ERd
Br} ZHo| Radecki
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2FA7 F8H AYel AN dFE +
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_1_:”;
W4 285 A8 S8 GBS oA A

ole}.

A E Fo(Product Involvement)
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1988; Batra and Ray 1986). 3t 7| & # 3}
8 AF AN 2o AF Bolst wEF
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Olson 1988).

ofrl AFo] AvulAelA Fesn weol
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7 6 AlFE 7} A A2 vx]=
29 ARG AEAAA A JERA
T AFE HTL AF A A e Ede
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a7 BN
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AE AY

 @7elA AlFE AN BT A 7 T
A Ae
oz St

AAA A2 e 4
T Abgsted St 2 dAFedA =
Brucks(1985)7} AM&-H /e dAEe B &
I Sle AF &, AFS B o 83t
A aests &4, Bl AEFH 8 AEFt

oA A7k e &4, & WFd &
ot BE AlFo] Zte 840 &4, g 3
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7b 922 Hlud ge Jow yeyt. Fd
2 2]2]L A3 A F(Flynn and Goldsmith 1999;
Raju 5 1995; Park and Moon 2003)ol| 4 7}atgh
4re Ag3de 25 T gRew A
Aok vhten AE AU AE A
48 Axs 53 A adEe AR
=S ot T FFoR FHS

(Park 5 1994).
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B dAFddMe A7 e S48 9
3] A] Bearden S(2001)0] 7R3t 470 A (W
A A, AEA A, A5 e, ey
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b ARt FYATE 5H HEAlA

AEe AR EAFEE sk

FzEA
Radecki and Jaccard(1995)7} AF-g&-3F 37H9] &+
28 olgael R2FAT 24 )

AolA 7+ AR U Fel A% 57 A
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A= Argdlel 2P
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ATl ARG AEFl i@l Z7EAE
AR 72+ AEFE AEA e HFAZ A7
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An Exploratory Study on the Causal Relationships among Subjective
Knowledge, Objective Knowledge and Product Experience Using
Structural Equation Modeling: Moderating Role of Product Type

Byung-Kwan Lee TaiWoong Yun
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Kwangwoon University North Dakota State University

This study examines the relationships among different knowledge constructs including subjective knowledge,
objective knowledge, and product experience. Specifically, this study explores how objective knowledge,
product experience, self confidence, frame of reference, and product involvement are related to subjective
knowledge across different product types (utilitarian and hedonic products) using structural equationanl
modeling. Multi-group structural equation modeling shows that the effects of objective knowledge, frame
of reference and product involvement on subjective knowledge vary depending upon the type of products
while the effects of product experience and self-confidence are invariant across product types. In addition,
the impacts of product involvement on objective knowledge and product experience are invariant across
product types, while product experience varies its influence on objective knowledge depending on the
product types. Implications of the findings are discussed in relation to the need for further research on
the understanding of the knowledge constructs and their role in consumer information processing.

Key words : subjective knowledge, objective knowledge, product experience, self confidence, frame of reference, product

imvolvement, utilitarian product, hedonic product
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