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A= 2004 2005 2006 2007 2008 2009 Al
Ll 20 18 27 31 29 39 161
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Wgol FAAA, 22n dEERE of| A = F2AE S gt FEEL JH A
o7b gleA AwEsit ¥ 2% diggael kgt
AAE AR W] fFEE Hleelth 4 AAAQ AFge BH, dige] mg A
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o2 /A A 13(8.1) 9(5.6) 14(8.7) 13(8.1) 10(6.2) 21(13.0) 80(49.7)
S2EA| g 2(1.2) 8(5.0) 12(7.5) 12(7.5) 15(9.3) 15(9.3) 64(39.8)
S H| A 2(1.2) 0 1(0.6) 63.7) 7(4.3) 6(3.7) 22(13.7)
Sal/Ad e 21.2) 2(1.2) 3(1.9) 53.1) 6(3.7) 42.5) 22(13.7)
EX| A1 0 0 0 21.2) 10.6) 1(0.6) 42.5)
= 21.2) 3(1.9) 1(0.6) 1(0.6) 1(0.6) 0 8(5.0)

A 20 18 27 31 29 36 161
(12.4%) (11.2%) (16.8%) (19.3%) (18.0%) (22.4%) (100%)
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Korean Journal of Consumer and Advertising Psychology
2009, Vol. 10, No. 4, 701-722

Content Analysis of Message and Creative
Style of University Advertisement:
Focused on 2004-2009 Newspaper Advertisement

Woo, Seok-bong Park, Fun-A

Dacejeon University Daegu University

Competition among universities in Korea is becoming fierce due to the changing environment. Recently,
universities have attended to advertising activities as one of important solutions to cope with fierce
competition. This research conducted content analysis of ad. message and creative style of newspaper
advertisements for Korean universities. Specifically, content analysis was conducted based on 161 newspaper
advertisements for university entrants executed from 2004 to August, 2009. Results showed that amount
of advertisements have increased steadily. In case of ad. message, 50% of message was on prospect of
future/progress and 40% was on global orientation. This implies that most of universities employed similar
message strategy. Visual analysis showed that image of enrolled or graduating students were the most
frequently used visuals. The considerable portion of using visuals irrelevant of copy was found. Creative
style analysis based on rhetorical figures of headline and visual showed that literal and rhetorical figures

were used equally. It is expected that this research provide practical and theoretical implications for

effective advertising and creative strategies for university advertisement.

Key words : university advertisement, content analysis, advertising message, visual, rbetoric
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