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4. MEFT| 350 Cfst AIEAEA Ao}
Source Sum of Squares  DF Mean Square F-value
A7) e 109.77 1 109.77 108.23%+%
AE TA= 29.51 1 2951 29.09%*
g8 A= 201.76 1 201.76 198.93%
AHES7] A E Tox 6.14 1 6.14 6.05%
A7) BEEE AR E 7.32 1 7.32 7.21%%
AF FoAex9d ALY 1.56 1 1.56 1.54
A7) FEEAE Bl mx9d A= 3.91 1 391 3.86%
A} 238.30 235 1.01

#p < 005, # p < 001
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¥ 5. MZF Zoizol| mE AR2RY| a2 gt

_ A7)
5 AF HAE
A A dd T34 e

BT .82 4 4.1

NEF FEE el ’ > ¢

A o 3.55 3.51 3.60

E 6. AFE=Y| YEiet HIE Boizel AFAZo| st cheFEn 24 Zn)

Source Sum of Squares DF Mean Square F-value
AFEZ7] HE ar a3k 24.19 1 24.19 23.95%%

AHEE7] el ac Ao 113 1 1.13 112

of AFolrel BiEgkass) Boh 24 dehY, AR ARSY] FEEd e J3d o
AF #ARE AT FEEd AN wE AF SAE AR 8w I
IS FToe A7 /M 12 AYEGAT o] o] FEE ApolE ke JMdEeth &
b A AF B ARE] FEiRtel £ 49 oJskd AMESY] e ee st st
4% AolE AWEN, & 59 X ol Be & AFY 98 A=A wet FoH2 A
upe} o] uye] zFolMe FAHA AHEFE olE Holn = AA AF A=
714167t SRA AHEFIIG 498 T EA wE AMESY] HA9 FEEt n9E AF
UrE}ML, Aol AFAME AHEF7] FE o Mo HFEEINC] AN AlFAAM

W o7k A9 gle Ao Yeyth w}E} THGAD Bk =4 Jehd, 98 A4 =7}
A AF Bz e AF SAEE AT AR R SFA dFE Fre
7] Wewaky dezte] g% xpol7} g AT 7Hd 2= AgEdnt 98 A=

= 47 7K 11e FEAeR ‘H@M?M. AHE27] FERtY] 8% Afole E 73 %

solA] B wish o] 39@ AES A9
99 AZREsh BAE M AF AF BROA $AA ASFAN FHA A
A7 M 29 A7 M 218 99 A4 §37180 o ¥ et 99 AR

E 7. 9 XAYTo| ME ARBRY| T8l ik
AHEF71
FEU A9 A4 =
A e84 FH 8 2
19]% : 6 42
AP 9] @ 3.97 3.67 7
Ad 3.41 3.30 3.51
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23T / QS AL THATA| AL8S7I0| LRYEr] BEHE 80 et ¢iT - AiE MO X 2Y A0 02 FujMEs Saes
E 8. ARZRY| et A XA4EEe 4230l et HeFen 24 21t
Source Sum of Squares DF Mean Square F-value
AHEF7] FE ar 913 23.88 1 23.88 23.64%%
AHE-E7] Fel ac A9F 8.20 1 8.20 8.11%+

* p < 0.05, # p < 0.01

=
=

2-2% A=t IE AFES7] FEd
Bl AFE-F7

o

AE BIE L AR AZHES BAY 104 i e 2o] AE
M A% AAAET} P B R

AT 7ML 3& AF BIEG 9F A7y AE AF Belms AF A2y
E7b @A A8 FRIN AHEF) 4% §57] $BEGE 5. E 69 QA BID

wol HE 7 HQle] ©e ‘il}*‘-’%iﬂr oo =Y W YE, A7 7R 32

AL
4 2e0e Se iM%— ﬁﬂéé‘}—t— Mol E 1S 2w B

AE SR ASF/] EBFY § =08 AZYES REAGEAL o)A
gitel SgEe] Aol duhe AT M FeIA E ool dedEAE] B BA

BB
m-ﬂﬂaqﬂ

2~
T

13, 404 Al
9. ABZY| HEf, MIE ToiT, Y XZHTo| AASEZ| Ot CieAsalg EM At
Source Sum of Squares DF Mean Square F-value
AE B+ AN 4HE ac FH 2 I 12.60 1 12.60 12.47%
AE B+ A 4HE ac £ 2 I 28.11 1 28.11 27.83%%
*p < 009, ¥ p < 001
E 10. HE oot 918 XAMEo| WeE AREY| =385 Wit
A E o] e * /\]"g:a‘71
229l 1% el L
A8 A= A7) 344 3y 244 e
e RT A i 4.08 3.69 446
AH-27] 7] - A 9]Y 3.57 3.26 3.87
FEE Ao - 1999 3.87 3.65 4.08
A - A9 3.23 3.34 3.12
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E 1. AERY| EE, MFE o, AR AAYTe| chrdE S0l et chetteFan 24 21

Source Sum of Squares DF Mean Square F-value
AFEE7] e ar 1T ac 1Y 35.73 1 35.73 35,38%%
AL2E7] G ar 1] ar A9 24.05 1 24.05 23.81 %%
AFEZ 7] HE] ar ATHe] ar 1Y E 20.34 1 20.34 20.13%%
A7) FE ar AHA a A HH 9.71 1 9.71 9.61%*

A, Aol - nd AFelMe FEA AF wE ooE AWEd v 2k

3717 O =aL, Ade] - AE Al FelA A, Ael £ T AEFS TP
T oY AR w2 Ao vEiyt 9 AlF #BeEe ARSI 8kl 3
L o I %045:9} AP AAg=el  Ad FFE Fol wde] AFIM AR
e AE SPER AFES] W @ o FE=UE U w2 AR YEa, AF
EH7P91 FE=e A7k Sitke 7 K S AR e dHe] fe8ke
15 e it Aol AlFe M= Aol 7} g}our ko] A
FAA A ARSI EYE BPA AR
719 #4=7F ¥ =74 deistth ole AlE
=9 2 4E Bl ert w2Fs 7ARE] ] o
AgE 71EdTek AR 23S AlAeka
AUl &2 o] &8 &B|AEC] AFS ' R, 1 AF Ardde 3HA
THE W ERIEY 7Y 2 ol A ¥ AREITIEHE FEA ARSI Feiee
gt AREFTI7E 2R Fujele] HH o o vAE Gl ¥ F Wl Aol AlF
Ta% F7eler Agstu e A & 9 Arole AFT] deE ol fAkst
Aol whet AREF71e] &3] i Hop A ve A2E ARE HolFa gk o
A9 A7e] deAol eEoet ojd AFAdE AHU £ Tl AF eroic
g 2 dye 7 e 3 Frleeel & UF =2 AEE Bviske ZIdEddA AR
a3 dFagler Agsta e AF Bl 7I7F v Aver AdE 5 glvke "L*—!S}Oﬂ
=9t 9% AAFEES 2HAY puidEE B WEe ARSI tE 5E T
diste AFSY Wdez =Hste], b eFHoite Ae AAsta stk wet
Yl &3 FjA] o5 Welo] ARSI & A BTt B2 AFS Bllske Ve &
Zol MAlE R F Qe wE AF 5 viEbgely dvf Foll &nAk S SiE
A AT WS FHite] 8= @ F 9le S Fote] A Wee] A
aolE EAMagith. B AFelA qristaat SR AF S A5 ddeteior I
S AT THE TR O ASEI =24, Bl &£ AETviel Ad A4
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A Study on the Receptive Degree of Online Postscript Content Types
on Purchase Intention in Internet Shopping - Focus on Purchase

Situation according to Product Involvement and Risk Perception -

Hwa Dong Kim

Dept. of Advertising & PR & Journalism, Mokwon University

There is need of specific study on the effect of online postscript because online postscript of other
consumers' experience of purchase and usage is acting increasingly important as criteria factor on purchase
intention. This study analyzed empirically receptive degree of online postscript content types in situation of
interaction with product involvement and risk perception. First, high involvement product is showed bigger
receptive degree of online postscript than low involvement product. In the difference of online postscript
content types according to involvement level, high involvement product is showed bigger receptive degree
to negative content type but low involvement product is showed no difference between two types. Second,
high risk perception product is showed bigger receptive degree of online postscript than low involvement
product. In the difference of online postscript content types according to perception level, receptive degree
to negative content type is bigger in regardless of risk perception level, Third, interaction effect between
product involvement and risk perception operated receptive degree of online postscript. In the difference of
online postscript content types according to involvement level and perception level, high involvement or
high risk perception product is showed bigger receptive degree to negative content type, but low

involvement and low risk perception product is showed bigger receptive degree to positive content type.

Key words : Internet Shopping, Online Postscript, Product Involvement, Risk Perception
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