314): 491
Korean Journal of Consumer and Advertising Psychology

2011, Vol. 12, No. 2, 427-453

A g3 DAY ° Za 40 AB 5]

&}
o]

w402)

1

o
yol

Heo <o T =Rw i
KRR o do ReNE Ry i o
%@%Wﬁﬁ%%ﬂ.mﬁ%d
ﬁ;ﬁmﬂwr.aouh%@%%
RN . = S S I ol I
Mwﬁmﬁo@ﬂﬂm%%%ﬁ%
o R R IR
B Lo RS o o
uuuz,ﬂmmﬁﬁ%iﬁwwwmo%
TO o
T AT T T T R
SR SR G NN P TS
= Lt mmOﬂdNﬂ ,l,laﬂ
~N o Bk R ot Z..# o L_L X o = ,A‘.*
o T N s S K= N Ko =
= g ~ Ar
7O g X B o = op op X
i) LRI e I A
ol ]_,_Al hlllﬂ &Lﬂoﬂd.i\ma
To T o 9 e 90 ° iy
R0 I o R T TR
Eﬂoﬁi‘_wlrﬂw_zewﬂﬁﬁmﬂ%ﬁu_w
BRI oz
= oIdﬂo_‘Amlee T wr :oﬂﬂoﬂ
=y iumﬂﬂ@év;ﬂooﬁa)gommqg‘_
H,mro ﬂnﬂuat.,mL__oTEﬁzWﬂowerx
;01_ LmOHT‘ulEO‘ﬂlyﬁﬂ_mx_Aﬁ
B R mB ST ow o w
woe o Loy L
TR AX L e 0T 4 o
o X W N E oo W5 -
oy o A K Ak PTRC
e R i S
%@L%E%@rio Mmourﬂ
ﬁnnoztﬂoﬂ'mﬁnmﬂog Emoﬂ‘_ii
Pwl\l‘l_,_ﬂlﬁe HT_Nroﬂ ol
XNg 08 T f PP
= o B o0 R o =0
B G e B
m_.zmﬂ]aﬁﬁﬁgavxplﬂb
Ao I T
L R LR N
o ﬂxlmmrn_ nxn_|1or.m4&alor
W W R T H A KN K

SEES RERR

ol =
2 etk 2o AABe] thek auAe] A4 ol

ES
F3}, Jaewookshin(@hanmail.net
- 427 -

EAAHIRIME, Au(Xfe| |4

43, HEEAal,

A
=

. Kot

AR

R

FH|of




R NEI P IPNCI Y]

el FEA ] tF A wE
ko] fgdefd] Wstz o] LaErdt )
A g o] Wty 18 AF W
SHIE = S7kstRA oAl 1§37
#eo] SHALHAESE BHOE o= dTH
 adrpEAE s F84de 143

2
AT= 945#«1 7% 19709 ) 25
E](Kassarjin, 1971,
1972) #Z7FA(Leonidou et al.,

B
i
I
rkﬁ

Anderson and Cunningham,

2010) A|&A o

2 APde] en YA Hree dFEe
AFEAGA W5, A, ol Zavl, 87
g3 BE B A7t FF olFn 9w,

) AFES SEDeapiodel BHo] F
g ol%w Qo] A7 B8 IAAY W
2gq AT Hola Uk

Aol e ARle] Al dIA Al
A%, wd 9 BRel SEG AAclH wE
QA WEA QoI ARAY AY 2dolt)
(Newcomb, 1950). &H|2A52] KA 35}
Py el BFE HAE FRB A
A= BTE Aopiol DAL
A Gge BY AT A ARG ool
o} SRR 7RQle]  RFo}Ad BRSelf-Construals)ol]
me} Q1] Aeld @gel Ae ol e
1 sl Y 4 R

JEAe 4TS @ 'o‘}—“—tﬂ Aobagel
a7) WEel Ackdgel Bz Ed o
mg 9Pe T A7 Bast 3

I, Markus®} Kitayama2] Z=HZA, F52
Aokgael it 77k UEAR Aobde.
2 WolEo] AL 131 (Oyserman, Sakamoto &

Lauffer, 1998), Markus®} Kitayama2] =HZ =z}

o dat d5A Aopdol MFEstA
Hahsh opAlet B TA, )
£ A9t £ 719 E gthAllik & Realo,
2004). dA|HF Ax] &g }AEL <7t A
oldere £2 AYE 4 gvhu FAstn 9
CHHIlL, 2006). 1 °o]f= 3ke] Aol ILHE
S22 Aok 454 Aotz ohd F97} 9l

7] WgZolgte Aotk <& 5o, “AAA
Thdolut @ATAZ} Ue] AR AaEe
4wk de mdde dgsl ig
ﬁo}oﬂl 8L

437

3t =
wolx 7} ofd BRE T AAE 93 QA9

L

EH’: B o 97 fEeolth

= oM AP JHAAA A
AN st e B=Feletel 4
39 e o, 28 SEHRS e
o WAt B5a 4741 H3te] mE A7
o st 4% AEdel 2 HAES AU
Ao g 35l HHZ (Metapersonal) AFo}Ad gk

7 A7E L ek 2 EAQ] A7} 2007
Ao WE3E3 Stroink®t DeCicco?] Al WA =}
ol 3k RE(A third model of self-construal)©] T}
upeba] 7]Ee] Apobddg de 594 g
1 AT BANA Hlojy HHEA o}k
7R GAslo] HAl LAl E 7he] Q1A
Al Bags ANt itk ol¢h #¥s)
o] Karp(1996)= 37 23120l AH|z} PEe
ZIRAoR vgE Pede g Alolds
Ag ggo] opd ARS|AA Y EA]o] 7]ods}
S0l AR O FAME 5 BFE
A7lol o)A ko] Qs F glomg Ao}
422l PFI Aot

tdth o Jelrl Kim002)d A= 7)

e YA g5z

T

N

]z%?l P03 S T

Fj)l‘i P)l‘ rlo r1r

ro
o

=} O
ks

- 428 -



@77} hreelet. B, Aol
Ne) 0 Az Ee e

e BEAY 77

5!
i
¢

Q87N 9 =A20A9%] A ey
& TP B4, AP i 187
2o A BAE BA AAA L

ol &4 W7

ZTOM

ool S24

1 & YR AEHE 249 E 9
Ak Ao & 24 BB F 214
=]
RL

o HHAE oA HEHo| digt FA]7]
(Gatekeeper)®] g8t sl 79 EolH, &
&S 37

HZke] AE g5 o] Fe3 o
Wzl rHAREEEY dedt 22 /e
Agsl = Zloltt.

A, QAzbe] Aoke AgAIRSe] V1S
2 28 & 4 At} Stepen®}t Goh(2002)= <1
kel Apopid 2 wmAE EClA 9l Al HA
232 93 23 a4 it E£3 A}

¢

Aoltt.
Grubb®} Grathwohl(1967)= FL3 &9 =
25 Yd dold AES ALESAY ol
o FREE AHESE AHAES O JEER
MR e 553 AopidE /A doka
oz zlepds 3 AIZAES T
Be 259 AT AT Loudon gt
Bitta(1984)  Apopridel] 23 AlgA| Rz}l
AR £ 2R B A o] Fo
Ate HolA nHAEALE S50 2 i
oz Ao wHAGREE T F 3
g aFth oF2#] Sommers(1964)= Aol
d& AREAS et AHAES Apdst &
AAEATE web AS theet
S5 7 A2 g2 e 7k 4]
AR PE 7] Wi o5 &1E
AR FHEANGE AL Erbssith ade
Z 7besh AaMizke &7 HEAQ A
o7 FRIIY olEdA g AES FTFE
Aol AAAGE ddez g AR nf
AGAL S FeHoz wjEdozn t] F7}
A AR AR Hoh B o] 7|9l

fr

- 429 -



sHEARIBISIAl: AR 2T

A B d E % 9 ol

A, Aebhd S AFY BuiEArdeR
2483 F 9tk Graef(1996) ZH A S
el we ATEE avldEe] Py
o 9lo] zpalel Afopdo] JgS n|xn] A
H|Z} 0] M5sle oz FulAldd S
o aglth o= 2HAHES] Aebid A,

FeE Fote] 7oA TEeke AlE =

Aulzg] Fohis 3 FulgES FAsk
F8% $do] @+ vk A Sol, 187
AF N BnE 2ulAEe] AobdP

QA AF AE, oHAF Bxdtel A
4 x%, 9%, £80) BYE AR AokE F
Jor fE% 5 9n
59 Aokst QAL A

]_
£ dd, 79d b4l Boa

A, AobldS AFZAM YA 7%
o= o] g8t 4 It} Helgeson®} Magne(2004)
SHARE A ANES Ak o
Mz dAste AES o Asst
Heltta sisltt. aeja AMAE
o] ZulaEe] el 2a2e 4
o} olAE WAde AomA Az

EI AlF

o dr 2 r

oo

o ot
tlo rlo

f

S} THAtaman & Ulengin, 2003).
FEAMY Al apfAke] AlFEAol et A1z
53] AFe gk omAIs} Aepig e o
S WFFoEA MR Aoidel =

B & Qo ool ge 44

Hu_'

S 4AZ ALE 5+ em, 1A By
AFrUS Fol ASH HAE FHEE
PPN % A

A arsialel Aspige Lvi
ol Sl Fa Adeln, 20459 3

BAE P FuolArAR FA | JEFS n|
Q8 MEoz AAAE, Fn|EA,
A 5ol & WA ol &d F 3

o= T
= H%Ola‘riz‘é‘#?}l

Xjobant xjofaiz:
AFHe A 2P A7EL -
& wRAre B89 U gl 240
A glom], A7lsdne] Bao] Rolelrhe
e REEE R T 3

Ua2A A 300 @3k o T
WEEe BAUA FHES Busg
(Baumeister, 1998). A}7] T W7} oj| Al
QA A A7 B Ak olda
A T AMEs Aotk ARle] FRIAE
e 9 RehEA Aophe AlgEel #
Hol g2t A7l Wik olaie] 7xe

George herbert Mead(1964)2} William James(1980)
ol elafA rk = AThEY & -5, 2010).
Mead(1964)= Alold& AFS| A &5 42

QoA 2L & AAe ) AL AR

Agske o] sz b Al Qe A

A% NS Quska BN Al

= Aor oot 2|7t ol iy o]

Mgl 7 ve= Aol ohet AbslA

srgold DU R A AR A%

dtzn ZAxsrt. RHH, Jamese 7HQlo]l A

ste AREolu Al diste] PAHCow

Qe wol $a7h Wi A TAY 227

o,

—|—’

- 430 -



A‘_\XH__.O_‘_ . AO|A / X}QV\ Sk

=

SfrEAZE A& oz Wtely] o] 27
s ThololEE A BWshe o] ohlet
Zoglol Wzstly Hth  Purkey(1970)=
HQle] ARlell sl 7HlE Ald, i, el
59 FARA g Aol A7le A%E, A7
59, AW A el @ Azkeaxe)
AZ17kA e #EEe] JH & e HE, 3
w el QAR Aelan Acblde 4
A9 209 PR A drka
el AV ARl B A
2 FAE 7|22 (Self-Schema)S &85t
g AR T olash BHED. £3 A7
E37 (Complexity)©] Lol we} Age] At
o7k slew AAR7Ih o] 4 27| Aol
(Self-Discrepancy) 3 = & BF Edtsl= v

ZZAl sdolt)h olu] z}7]%=2)(Self-Schema)

& sEAer Yge 24sketa Aidlel
947 me RedLon AUE ofgA A
ZefeA Adete vad Wrds 7R 9

A Fzole] AN B BFE AGEE 4

A& st oldatd g} 9%E Fu

Aot AL 7129} ABE AlFATHMarkus,
1977).
M A7l #al AEE 2 A7)

oo} olsle SElE ARldl #HS B

A2 Fzd 718k ok 2y 2Rl #3h

AdEe 7 AR A}zﬂx %Wéﬂr g
(o]

TS gom A& =
7Ago] Aty g &, 2010). =, A=
F-e] R %EWM A AFEA S 9
g ol P4, HAEHEA e wE g
= ZA == otk Cooley(1902)% ©]9F 2
< Aoz AgAH FsAes T3 A7t
wasta ko] AEE el B ¥skE A7
T gtha ok

of
099
tlo —
nE
X
i,
)
o
2.
oQ
ke

A A 21
1954). o]|# 3 FAL £ A7) %o]— ol oﬂ?_
Al Qe ASEUS. olHH A7I7hd
& BRI ARHE SEM AE Aest

T olefeled @R WA B3 Bl
] 3]

goleg QFME JF& WETh I olFe
ARse TeE 71, A}Q%ﬂ g, 713 T
Z7} T ABIREE 87 <A Aa 9]
o] Fo|thBandura, 1997). Trland15(1989)9] a4
o]2d| uwzz oluekst 3k nith 2

sdpe] GAT el Aol} dekn sk
dE 5°l, MdFe ARl s tefdel 5
Al AL, 247 7?*1«1 ELTJr Melel de,
2la il =3e] A3 5ol A
A QEF AT e A o v
FAehn, Qv 2R @4e $44 2 3
olt}. wWebd WEFe AL Al Al
4 ZRe JYINGE FAST Pz
Aolh

Markus®} Kitayama(1991)2] ol wl=wH,
o}Ao}, o}zl Ze& AY FHTFo E3d
olxe AselEd Aoldao] e ekt
W, 594 e A Aopgare Huls)
ol A Uekst. aea
Trafimow, Triandis®} Goto(1991)2] A FA =
AR Ah Yt 54 Ee sl
meh A7) Sehell G Fol Ao T
gxo] fAHThT Sk
ZAHRA 02 A7) E Self-C <
o] Aol thlA] AU Qe EEA

Sof Fgola AAAQ W A

AE

O
=]
o
)
aey
C'/

- 431 -



sEokalthA  xlolAd KSelf-Construals) 2 Af

AelA sle AHE] @4 99 dEe
o FPHE AICdHEA 53] E3HA
A 4 ol o, A, 11”4.14 A
E 2718k sHltkBandura, 1997). Singelis 9}
Sharkey(1995)% A}olAdgkS «7folo] E}Qlz}o)
e LI S B B S S B = e i o i R
utet F4d JiQle] Aba, 2, agjn
FAroleh Ak ofw @l U@ Al
Aolg olals] Aare 1 Akl B
WAL 3@ Besk ded A Aol =
Al 2 Aol &3 Bojel dge 0
Thar 3Fa 9 thSingelis & Brown, 1995).
Hara, Kazuya®} Kim Z12]31 Markus®}t
Kitayama(1991, 2004l w2m  «zjo}d gk
= NSl 222E oldiste AZolzt A
A% The AETlel PR oldlahd =
e T e AZolvreta shar itk
HEGF Shakey 9} Singelis(1995)E Atobdae] €]
£ BRI WAEE Aok, BRI HEE
Zpotell &3 Aba, FA, Feo] HIAE A
ofstaL itk &, Aopdake Zskd A elat
olg HoZ|® AT AR AR tE
AoVd @ FEE THAA Ak THQ1e] Apobd

ol whe} Aeld @il Azl Bl e

o d
H
)

L Q1= D

FE

e e

e 4 97 Wl AN ek chedt
Ael oI AR oher, A A}
97 W 45482 AT F5
a7 wiol Aol Aohgesl BHE A7

ol 7151 YA thMarkus & Kitayama, 1991;

o P9z @3} AUH 1 5= )
g 5 Qe 2PE B AL
=rths 5548 Tdshis w9
st Al ek

AREE Az,

oX,
lo
m
AV

(e3
ol
_\:\_I‘

9l

R

ro
O
e N L

o 7
I3

= STBA

o}4 BKIndependent Self-Construal)S 7} Algto]
gt 3t} =¢A zolgIre Al3Ad Atsta)
2 A7 9z BRAEeE EE A
oz olan. BUA Aot 4P 2 &
He A

i |
2Ao, AUE

3 4 wa,
98 5ol abEe Fghel sed
4714 Hg T Ade Az ok

(Greetz, 1975; Markus & Kitayama, 1991;
Triandis, 1989). &% At} AbAL 7feld A
Aol Bl AT e Al o
WA EAE T3 X1 THingman, 1999).
=27 xlo} AL sl AjPEe =g

o EEsm AWl 2% re| Bg 2
£ 71=0l7] wgel At ARt ARslA 2
A @ ugen eelel Ags wed 2
TAS FA] GETHCross et al, 2000). WHH,
WA 48, e $4¢ Fa 9ol
o F-A ol Bl v, Bix, A2 Rzt
s e 594 AoliRE A AUEE
B9l E guale BANS 2P, 1
Bo) 275 U4 BEE 9 BoHMarks
& Kitayama, 1994). E}Q13}e] #AE= 7)<t

1S HlwatE ALEM AL Maccoby,

SYHY AMFE /1 AES BEY
He §UU AL oFE Aol 54
o7 Wil Bz B SolAel A7z

- 432 -



(Self-Schemata, AFAle]] gt 71 eI} +
dahs Faes ele] gzl =4, 3

SHT= Qe Aoy =4, dFol F
dETLE FoAsHH, AlSAH e A5
Rl E M2 e a8 T8HA g
ThMarkus & Kitayama, 1991). T3 =HZA x|}
71738Fe] Zret Al #dglo] ARalvkel
Al A T AL 7 ARl 5
£E T8 Wb dekSingelis, 1994)

] el 3

5L A3t rEZAH S &
= <A 7ol ATIEelh7t 7 A

2

Vg oldHeln geAA A oldrkn

th o Eol ol BPMPE ¥

Ae & AdE A7e #7edn

A8730] T AGH, AR NS NEC

AE 7] wet 27 71%e] A7)}

4 A el JAagE a2 4 Uk

wep B ATl S84 Aokggel 3

g2 ANE BB AEA EAZ BEeks
S Ze Ao Polgn,

AS X Xloladsk

o

N
X
)

>

s 2719

= FRHAEFY
TAZE A AtFE o] H(Markus &
Kitayama, 1991). S92 Zfopdgo] ek et
Xl ML Aol HZakr] A A4
= 558 EAEA st A|FEE o
o uhe), A3 oEA Aol dke] 7k ek
Axe ARl ERIF WAE FLeAlstn A
29 71%E YA eaeks S4s 7
9JTHMatsumoto, 2000). Kim(2002)&= F2 H|A]
T AFEEC] of7]d &etka ¥ gtk

o [

8 E

MEZMR| Y AL B0 Tt 01T

Cross, Bacon®} Morris(2000) %= ‘g5 e]&A Afo}
Qe A9Ae BAE 2aAee A7
W AR =94 Aokl Puel &
Sgtolt AEE g e AolE gl
e AT g9 AR 4Eoes
Aokg e s Aok e
o5e vl Aol B} Bl
S et vk o7le Al
o ouja WET IAYS

A Bk FRHET

CE=

2

hotA ARl

4, Ae 534 #A T2

Maheswaran, 2005). 12|17 A 39&EA A7|A]
e

ol AH PSS

AuTH VA Hrisln ¥Rz Hrlshe
Ap71H) R, vlekAQl Aol 1 SR St

o PN
(Heine & Lehman, 1997). Okazaki(1997)% 3. 9]
E8 oS 71l Tl BRI ZHE <
A Wrke Fedste Adelv AkElA
319743 op7lgttar sisitt
Van Baaren 5(2003) 1o oJebd A9
274 Ao} AL 71 2HAE Fehfe]

dehfe) 7
Helol Be Felg s1geln] 1 add Hd
q

H
e gz9 dx5= dgko g s A
g wmul ol =7k mukelE= Aol

Atk AE etk olE 19 U2010)
ATNME F5oEA zlotalA /fate] 4]
oy 7

e ARl B A e AlE ]
& UdE ARste 514 A4S 7R &)
Aok 2] Wiwe $54 #AE A A

- 433 -



A
Ingman(1999) % FA] “2Ale] =S Ex)3)
el glol WA elunt gelde] R

el o g o St BE A Ao e
o2A Fgshd JHQIA A B e
ZFSolv I, TR T e ERIVIAEE
= XFAAA o F AE FPdt &
4 A2 THCross, Morris & Gore, 2002). LA
SJAFEA A Slo] AT|SelyE 3 AP E
@ gue o)o] AAAY olgur $47
o2 nHHYE IdrkEIaT SIZThe o
G B ATANE AA olon T
A% Er AYEL SHACE DASE o

ol A A= B,

2HA Xjotd

g

R F7A] Markus®} Kitayama2] =H 2 A}o}
BRRONIFD T AR ETF]) Aol ek
W ole] Ao d el gk thaket a7t Al
AlE 3L AT oAl = o]E9 Aalzt Al
Hjj & o] tHUnemori, 2004). Markus$} Kitayama2]
ATELS QY] Aopddel] dield ol &3
el & FHE] AT B dFAES
A7ke] ApobddFe w3hA AAA A H
g SR Aod ot oA Apopddte
T AHEA Gv E U8 Aol EAE
A A 8F9 tHStroink & DeCicco, 2007). L ©] &
QIZte] Apobd e T WM =H
EE A5 AopdFgor AWEA de
F7F 71 WEolth. Ho(1995) 12]3L Stroink
9} DeCicco2002)A A M & FFAQ zo} A
e 7 AME T Ee 2EAlE R

A

AFIE LS 759 o|2o2E AWy g

rr

o X

1 Sl

dE B0, BE AEE Hel dFE 4
st AlAS] 7hde 2 ko] shdoelgta A7t
she ARl S mE ARl Aol BE
ARA, ARt et ds ddEel gl
o5 WAle] Fasddl 2ol A St
A HAA Aok Zpva & 5 gloh E=3
Zole] A% ZWolA W i =gl

o] 7k ARl 7%, A& EBol, ‘U= 1
How AT e SLAMNINA etk
et QlFe] s 2 4 glr] wliEe]
tete 4 ARHFE 1E] Markussh
Kitayama®] 7 7FA] 2t1€] ApopddFo e A
o] x| 2r=TKStroink & DeCicco, 2007). 21
ko] Zpok= AHQ1FE JHRITS] #A e RS
I ALE] FH QIEESIY] BT AANA
Mol Qs AATe BAd 2PS E A
oAl gko]l ZA5l7] w&o|tl. Plumwood(1993)
o Aol ok Az Ae odeAe
2 9AHE FEYA gu Mz dddode
Ao Bl 2 6% zYdeln Y
9] zpolgtu A= v EAQEHS] F
% QAstel A9 Agen o 2 Ao}
2 veld & gk F4ska ok

B A (Metapersonal) Aote] EAS 712 |
Ae BE ARge WA gl ke 2
Holuh 2 |3 712 & Sl ALEolTh
ke 1ES oe AREae Wi 3)
o 153} akeke 942 1 Ao
] Fo]THAron & Aron, 1986). ©]#|g W-S0|
A%Aoln B Aol opleH muz
Aol 7Tl & 4 1 tKStroink & DeCicco,
2007). 18]3l Hill2006) 7HS1e] A7](Selel]
0 AR F4H Aol EE 4EA F47

Aol AR W FHoz Aol W

- 434 -



AR - MBIE / AfORIEin

o 1

e

Z(Metapersonal) Alo}S 71| Al @
olgta stttk WhA, shut o] 2AE 3}
AW FaA e AlES A el
1 HHA AopgdgFo] FET AlEelt
(=3]7%, 2006).

Stroink®} DeCicco= 3WHA] ApolAd 8k 7 d ol
etk o] 22 A7E 200039 AFstsion, 3
WA AR el tha A5 243
HsE Bt 2007dmel] @EE w9l
T3l o]lE AFAEL 259 AT EHA
2 AFo}lAd SHMetapersonal Self-Construal)S- “F
Az dejeh #dste] 4 22 #AE <
Aohs A= Folstar At 817420062
“$217} Al olelue Z7a] 8 9D
3= o]7|Helm mP Al Aoyt ofd Ak
slo] AAEE Fal urh 2 Aol ek
7kl AEfeta Apopm Holeiglon, ofd
g 520092l M = B A Metapersonal) A}
oMdFS “RE AEY FE} HHsi &7
el FsaAds dA Ase Aolregt
gejsta vk A Aope] 54 7t
N2 & ArEE e BA 3

il
a}
71

S :JT MU
ol

0

rln e

f

>

olu 73k oL 714 4 9= Al
oJshan ThE ARERe BA Qo] %
I shtete A, A £ 255 A% 9
Hol 2% AltEolzhn ST ¥ ATl
£ Stroink 2} DeCicco?] H & A}-g-3ht

el e A974es BdE QT
5o BN Mg FaEo] ATE 113

a7 gtk Jeh} iR d 2uAAES £

DEHICE RIS P RPN DER IR

O ox 3% 2 oMo o 3o
o 1o on T ont L o

i wo &4 k1 > lo fo o R oox

o tlo 1> on

B

lo

fr

o

Lo

1o pob T ok

Mr &
By

:oé‘

lo,

I P
2

o
_‘EL

(o]

)

ox ¢

o
il

I, ofd
ko
il
Ho
o O
o

ol
Blagell M gdell miA= Gl

B e B

o] AAE Q14, AEMA tigt ©
ox1AQl PFo] FQA XFER
o o
=

0%
1>
ol mlo
v
ol X
[
ol
N -
1> of M
12
& i
o

Y2 rlo dlo

_O‘L
2
4 F
oy
o,
lo g

o2 Ao g 4 tHHenion & Willson, 1976).
Damon(1984) 2 Al3le] AZES fere B

£ A PYaEe] e

A

Aot

ORI B

Zask gon AEE AYYe BeA
[e]

AR AEA AYdE FINR F
itk 24 itk AblA Adgel e
BE Qo] BAET AEE JEaay
o Y& it EF WA Yo

- 435 -



ASA QAT Dol 98 ofF HAs
o Wela s, & dfase 1ede 9

el A8, 444
2951 Qe 3ol
aeln 879 BE 2ol 83 AL A
el <ol A ehge] I vA &
Arke HelA el RF/h B33 s @
8

Ag 7B Q7] wiel 714 eldde
sl N170] e A Agstant s

oz Belda zsm.

A K HE

ri

o7 ZALMRYFE Al el
7F ERL AFS], el miXe TS
3 2HIAEY] o) A GAFE g
2E oA '6‘}111 T Alells 2
| H71EE Eole
Fe s, AHEANAME A4l
T BiRlely & gk s 1
1 ARTEANNE AFHoR g0
59 PFo g oFEx Uk 1
G Ll }6354 HHE AdyEe F2
BAE Tl gl g A
b T2 Ol%ﬂﬂi AAY i*“*ﬂlx}sﬂi«l
ot S UFe A5 A7) giEiold.
Hol|A] H %%% TS FAl
= 520099 AF=
Holu}, AjL-g %—91 FQEAS OFA
@x Stk B AFA ol He mest

ok 19 o 1o g e
o2 2o 2 n:
o, 'W
i

L_V&r}lr&‘%mﬁoﬁuﬁm

of 7129 HALHAES WEekA S5t
7] 98 Aggelr de A7 el 29
Se] olelsh o] AT HA2HAES
=7 staa} g,

Henion®} Wilson(1976)2 21844 =& 3
AR oz F93F A E(Environmentally Beneficial
Product; EN-product)e]Z}E 8015 AME3IG+E
o 2E @ @6l g $7o] Ae U
28 Agdtel AZE AE FE ¥R 5 R
& 2ug el Wt B BAE Ko

Ey

EA¥

A9 A £42 A AFelgn Pelsd

T} 3} Fredrick®} Byers(1990)= 234 A| &
ol AAAETE AMgEA TEARAY,
AL-gol 7hed AFLE FaHE 89S
AAZ AEL 9ugttn ®ekth a2 7}
2 SHdA AAA BeE & 5 olen H
AAAE vla] BAA o7 75| oA
73%ke] lom 7hAc]
9 HAL, 2006). o]} FHsle] FAM
S o r Qg A4, H]ﬁxﬂ
of tig BA 2 tizkel S 0dS ot

Bl A7 BekEhs
&
A

2

s =238(1995)2 ALLS 2gsA H
AE 2712 WA gu E}A] ALsA,
Ao 2A 7hgsto] EE} 71 e Ao
S 7| A, 29712 d Ae Aeldhe
Aol Ho} 717 e AR HEAT|E o
YA dxo2 AHstH, AALE, AAdolL,
ze7| =278 YA g 5 A 7 EF

& EReda 39

A=)

- 436 -



7HAAdA

Aot ent ZiEd |t

——

=

HA|

Shakey$} Singelis(1995)0l] w2 zpo}d gk
Balgnit}t zto]S Hol7|w kARt Al
£ AR 0 Aol 522 R U
FAatn], 7Hele] Aol wet Aeld &
el Al 2ol v ‘/}F/} T A

a=e] el wRlnk sk ofell Crossot

Madson(1997)2] - &1 el 4 = ;q.o]_/\(-)]z‘g:% o1,
F71, A e Ay ghd 4FE F
"/b— Fstaitt

4 Aobdee] B3 AFEE iAo
= *}W* BEEG Ao 553 59, &
A, Aol ARES Tl Ale AF
o] & whd, F5A o] 3

T AR A i @) e Feolg
71588 & 7gko] 9 tHGreetz, 1975). 12}t
Markus€} Kitayama(1991)2] Aol A= HHA
Ao EES kA Jlole]l FA 7|Fo] A
Selfy7} A1 W ALs] A 73 ool #
NE 73 o e FEALdEHe] #AA

= FTop] witel FHdS FHskA o
/‘P“é*"* dote 22 oblal sileh ol¢t
Hato] zfopdakat A=Y WUz Q17

Xi HAE AFe o]ddt 520099 APA
ToIME YA Aopde] A=Y W
o F44 d¥e e HKH dsE A
opgd o] A& wWele] FFH dIgFS
T 7Hdol BF 7I4H7IE sisith &
Bond(1986)= 54 ApolAdgro] 73t sjele
A & Aolgt AAA= B

:
314 el 2
gom st 4

O%
i

Flr

= AH
==

B[RS | 2AOf chet AT

o drht AR Eele] BAle] glo] A3
PEA7te nelsa A 24 Aol
oJ7e] wek gAol Y] 2A B A
AR meb Addel e uast 4

A o7t tFE=

MIFE % ﬂﬁ*‘t‘*ﬂl AN dIFe =
Aoz et Tl Stroink® DeCicco(2007)
= HHAA Ao}Addko] Zral sjele 23874,
2 agja vbEel gk #43 shuele o
AZA e)xjo] e Ads FEIEE A
A9l 2 4golets z} AgHoz o

7Hd 1 &H|Rbe] Aol ek AgHAAlE e
fFeld 43 = Zlolvh
7 1-1.

ﬂ @ 9 2 Ao
A

%91?‘5& °§?§¥§
7Hd 13, HS

Aot ent sAMAE|AAS Zhe| 2|

Brooker(1976)+= T1HAR|AIE A}7] A E A Q1
NG Ae) Ak Gl AE A
872 UEAIIE B OE Agel &7
£ wEAsle Begen PR S o
a2 gefsta dnkad|atel FHEsha
o) olzto] Wk ThE AlFEe ol

AA

- 437 -



3]
Apotel Fio]l HUpn B § UThET I,
2000). Henion(1976)2 S AIFolt AH] 29
T, A AHE, e AR Ban 944
# 4 (Environmental Consequences)ol] W3] 1&
9 7K, HE, 9%, T PEEH oA
Asdon @7d $AT PFE Vs
AES v A2 A  4H] ZHEcologically
Concerned Consumer: ECC), WHIE]2]2] A AH]
ZHAnti-ECC), H]AE] ] 214 ZA~H]ZHNon-ECO)2]
Al Aoz MEES 3 Stroink®} DeCicco
(2002)2] ATl e Aobd g wet =, 7|

QA 8FFZe] F WIS FE YBoIA

2] @70t AR Aol ML Gl F
FAE T BAMA A7) ool e 37
Aed gol Aot 9es dgsta ot

it

AR

Markus9} Kitayama(1991)2] A5 EWH, =9
2 2popd e Al sl oM T F
A He AL A7) e Az o,
oS wigoR 2Rl YT WIS A%

AL sty o A FAET o]
fol FElahy] wizel A AHE F
g &o] 7dtthIngman, 1999). WHH,
Ao s 7|[EAeR Su3 dAst

ot
fo L o

ol
rr

(PSP N < T T | S % A
e
ﬂ
o
lo
N
N,
=
_O‘L

AN o o
Hn
o
2
o,
fol

L
ofo
il
ol
o fo
>,
P‘JL
&
rs
o

a2
Ir
o
o

o 2 o
=
o, I
(e}

e —
o
=)
I
ofd
)
¥,
rlr
N
N
=2
=
T

o o

119
T,
ffr

>
fol

N
~

gl‘_',
)
>

2
o
e

9
o2

{1

mo N &

AhRHe EUF AobgFel BF A
& A8 BB glof FolA
Feba god s APl dun

[€)
o]UZ H(2009) AolAEL ()9

g
z‘gt
S ZALH|AEIE & AoR 3o
94 Aopdgel el e AR
' Aoz yedth 9 22 2AE v
o= thed 22 7 22 AAET

M 2. 2w)Ae] Aobgare %4402

Fol fFreld dEFE = Aotk
M 2L BYH AFE 4202
o [e]

Tl frel @ T FA & Aotk
A Ao e HA LAY
b & St

7Hd 23 HH Aodge =AY
T FeR dFe F Aol

x| 5}

XAzt SMAH|KIE S 7| 2HA|
QBN HA2NADE e AP
TAHAEES AT EH, Weigel 9t Weigel(1978)2
o digt #AE SFBAYF Atoldl=
o

3 & =z AYE
8RR FEIFE o stk a1eja
Tognacci et al(1972)2] ATl = 3L th3h

ool && Alge %A e dukiH|z

- 438 -



LRH= - A

WA, @A) Be AFASE AT A
O
=

A 3 SR tinkre] Aol
2oy Bl 9 sk e &
Aol RgETA B Fufelatel Fadde
2 Sl g ne et s2E
A zlagel A et Aaol 98

I THSchwepker & Cornwell, 1991).
Osterhus(1997)«] AFNME SHEA - gk
A3 A Aedzto] e Alo] l"—/\“/\tl];(]-sgo

drhe AE REE

i)
)

e o o

rulo

74313
= % }
il&éol =88 onel=d A
7 e A E P A13E A
o] 9SS oy dAl=o] Hre|m Ytk

1996). Murphy(1978)= A}3]Z Z9loj2lo
Ak el oA A AE 2 A
JGFE neiste] PHBES Bh A
k=

o,
Hir
g
i
N

rlo
o
!
5
©
.{
Y
I
]
N >~
o
Boor ol oy

30 o oo K

sy
wﬁrlr%rﬁdﬂrlf,

[}

fr

NES 43893, Tucker et al(1981) &
74]25_};@ 9 Abg)A @A) =Ho

S =33 Az}

=
R
rr
o
—‘,J
OFH

SRS

& duzmAENT A
o Q7AI} Vg,

2 5} 5350 Htﬂo],

oft
o
ofr
Ol

IO T )
rlot
o
rJ
fr e
—Ll
:l;‘
O::
Okﬂ
il

i)
o
N
N
o,
rm

(

N
o A
E
X T
it g
& 2
TS 5w

fr s rle
ol
rﬂ?ﬂ
8
FEE

= mm
&
Ar)
o

=
o
=
=

H Kelly <}
A AT} ol

1 o
e
kv
K
-
, o3
p‘_u
38,

34

o o
e
&
rr

N,
&
g
il
X

N ol r
_?l
N
Ho m&n
ofy
ko
2
(K
=)
juh)
__(lg
HJ
|

13+ £(2009)2)

O
ofr
—_
paeh
o,
=
o,
o

-
s
&
)

oy ok

o,
[0
o

i au A Ee] a9 ST BAS

= AH
==

B[RS | 2AOf chet AT

F3 Utk A AFg APATES] éﬂr
2 Zglelo] B =RoxE 3709 sk

7 @4 e e 3709 Selde s ?“*
d HALEAYEIRe] BAC dl& o2
2o 7 38 Az

7 3. 2H|Ate] AR E HA2H A}

o
ol FolF dFE = Aotk

AH|xte]| X|

1z
by
[
i
=

Alba®} Hutchinson(1987)2 #| &< thak x4
o] me ANAEE Puel A ZHAN AE
o that Ae] e 2HAE we 9% 7}

AA Hol FAA FEAE P 5 9l
A Aok FgetHA, AFTel g A2
Fo] o AH|AES A|ET &ohe thst
AFES] $4& & 7] v & AFH
TEE F SdE VIEeld 54 Wi 2
WA olgigo] Eum skith web 187

BB X o
=
>

wt olf ox
flo oXx

=
=
N
HN
o
fri
S
>,
Y
N,
1>
fijo
o,
_YE ofo
Rlont
o N
—
=

e

‘01 Jﬂﬂ**olur *17“4%1 o4

ro
o S
rx
_1%

&

hman, 1980),
VA, bA9l 9 u:i%-% )
}o% FIRES o] me D8l E

549 Q] felg, 4
@A) % AR v
] Wgel ADAAE o285

**1

= _L
ol

o

JZi ro,

ojr
filo
fd
S
ol r

oo

_1

o
N
Y

2hxrezgr

1
oX,

by
ro
of
oot
tlo
N
pai)
o
f

[5)

t
ot
2L
92,

il
lo
ox,
[
o o
N =

- 439 -



RS IEIEIPN B PN R il

B cl2e) AFe A $49 Fe
9 Z

A
2 olgfetizn] ojzlgol o] HEAAc|n
[e]

T
Y
o>

S‘i
:Ll
o
o
S
=
ofp
ofr
Lok
£
o,
(o jn
o,
412
B
&
N

X]E‘E :VLUHOP“ «]*P@%‘Ja & 7be
o ol (Park, 1976), AI}H o7 o]
] E_E]-}xﬂ tl]-r‘ 6]';4‘4' ZLE.%
D}E‘% AL AF2 F4o]
Pf‘%, Tk 32t ]JJ_SPO:] 7HA <]
el M JGAEFE TrletA

JAAH (Ill—mformed decision) S
=t} o]¢} 2L FA 0 2 Maheswaren}
Sternthal(1990)% A Zo] that 2| Al¢Fo] &

AHAELS T2 AlF & Bl 7He3
HE @ Best o] A Ae] B
FEE FujgEeld o Azt 4
o} o)de] E=oo ZAsY vt 2
A 4& AlAgT

o

(¢3

N
ot ox

Of
S
O:
T o

rr

TN
o
oOF N oMz 2 v

rlt J[N’

N
-

ox Mo X il 1o to i iy
)
ol
ol

o

o r
obom
Qi o ro

=~
¢
N

-

M 4 A AHo] wom Zmle)

RARBM27E AR g nAE 79
g FF el A Aolrt

ATCH H U

Ag 9 FEdd AFea e 7 EE
S e A &8}91 2

2 2010 109 ZHE ©

HEAor F 280748 Aol wH A
o 2A A ATEASE 54
17 A & dyelde M de
of WEE

Ao

o o op B
i,
32

—

7] A PAWS SPSS 18.0& ©]-&35}

S8 B3lel AFEATA WSS S
2 gohum MAZE ] Astel F7al
L ‘|E

Cronbach-a3tS 7|Z2og2 ZAslux k= A
FEo AFAL AZ 3 T Agde 1A

s 4%
HadEe B S48k f8) AMOs 17.0
program® AHE3e] SYWS AP HEY
Aolgape 14 Bl
(Confirmatory Factor Analysis: CFA)C. 2
A9 @A, AR A
y I ZA A A =1 S A
S0 & Aol AggoE)
QAEMoz ANa
e dad
(Correlation Analysis)@} A 2ol o] g
T-ZE-X(Covariance Structure Analysis)a
B Qe JEe AFaft. o
sl A4 ZRRSE DFHE Mn
2] (Multi-group structural equation analysis)= 2]
ﬁg—],oq oﬂq.uz‘sﬂg] 1%433!,].7]_ Oﬂz‘ﬂ:& w2
Aoz diss Azd FUsh
23} vA| G FholAlF %
dol zAET §¥E Bl
T 005904 ek 7H 2+ 7
LR FEELCEEREE:

=
Uo}mo[ﬂ_}‘:

=
O

o Mo Mo
&Huﬁrlﬁ

d

2

Hd 2E 34 e @A
E 74 ARE AHgste] SR adde T

e
re
‘i —u
=,
~
>~

- 440 -



MRS - ABIE / Afordefnt Rletdale] & s4AH|ARSHS 7| BA0N Chgt AT

E 1. ZACHARIS S| QSIS S
woF 5 4 EE ) v &%)
o 133 475
I
o 147 52.5
S o 162 57.9
ol o 118 42.1
204 ~304] w7k 76 27.1
304 ~40A] m|RE 114 40.7
a # 404 ~504l] Tk 41 14.6
504 ~60A] w] gk 33 11.8
604 ©]7¢ 16 5.7
nZo|3} 86 30.7
AedE 67 23.9
WEFE
Gl 100 35.7
HetAZ o) 27 9.6
AR /A5 44 15.7
AR A 84 30.0
Tl /A H] 227 43 15.4
R A M 36 12.9
Y7152 5 18
F5 29 10.4
71e 39 13.9
1009k ]k 47 16.8
100~200%H] =Tt 79 28.2
AEZZ 200~3005H¢ m| Tk 57 20.4
) 300~4005+g |] g 43 15.4
400~500%H¢ =Tt 22 79
5007+l o] % 32 114
e 13 46
17 24 8.6
e %= 2 43 15.4
=) 3 82 293
4 86 30.7
5 32 11.4
Eau 53 18.9
7= 87 31.1
T AFn 15 5.1
SN 115 41.1
7] € 10 3.6

- 441 -



a%A
2 ®7)8
< A7 1070
S RER

o7 Z=¥A zlo}
Fo-(Singelis, 1994), Z+2}+ 57K

HH A z}o}d 32 (Stroink
el Bgom T45el A

£ % 1whe 2993
CF A, 2R 9
oldn} BAT WrE 27a] Aatdl A
=785 0 & Maloney(1975) °] 7f&et =4
E7E olgaiich Al WA, A18H Ag)
E 2337 Ysked Perloer(1967)7} 703k
4% % she 2YgRe ogaun v W
A, BARY WerE 24 9 2R
2E Davis(2008) £9] 47 =H3ES AMEE
STk T A, AREAE Pl EE 19
8l(1995), WA ©]7]5(1996), H'E<(1999)
59 478 Fudd vle Bgon 745
Sk o3 WA, 2RSS 87 AE
& 4ol v AuIAE 2AE] 9
3 Laroche, Bergeron®} Barbaro-Forleo(2001)2] #|
= 3 vhe dEoR A I HA,
avAel ABEE WEE 24 Sl
HAF519999 A7E Faste] 49 4=
78 Fe34n vHTes uAe A4
,_—’,‘—% =43}7] 935te] Alba®} Hutchinson
(1987), Bettman®} Park(1980), Flynn®} Goldsmith
(19997} 7Wek SHETE ARgste] 779
2REgor auAe 24 A4E A

THIA I AR TR TAIs

[}
ot
O
rr
3
o

o% Az u ro

(
i}

ox ox -z K1 &2

[

e

5

gold pdwde] IFEHIHS A
A3l it F4HFZfk(Average Variance Extracted:
AVE)S EASITE A5A zlolAdekS A9
St HaEAEZFe] 05 o]or EAMr
A3 ME AFE dA] BRE #o|So] (.79]
e FHsle] FHERGA(Convergent  Validity)

= WA d#AA(nternal Consistency)©]

% 4 glov] Ao AT 2AEE ¥4
8 2w %A Aol Asshne
B3t E o] 2% susglc

EAH=(786.78), df.(AHrE)=(337),
Fk=(.000), GFI(71 24 %= A|4)=(831), NFI=
(831), CFI=(.895), RMSEA=(.069)% RMSEAS]
HYde A4 HE 7159 0050084
t 9JA|F GFI, NFI, CFI, IFI, AGFI 5-¢]
BF 090lst®E Adrt

of 47 RYe] AFEES Y 5
Z

—_ =
=

(¢}
=

3l
Y= A A7t
A=

g
i
H
R

r&‘E 4 %

Q2 Error)e] A

|y
=
o] AL =9t} -’1‘—%‘}
O A
=
2

o?:,
f mo oR My o 1

ol
9
Ao
ot
E
td —P o2
L
lo,
>4,

e
ol
=2 |o
!
=

Y
ot
1
Y
4> r
fr
><N
Y
o,
>

- 442 -



SMAB[RISHS 7| RO CHE 1T

2. BoEAMEEY
=% Wy i xF3 A tzk AVE Mg AlE]
=23 0.489 6422
=7 zjolA 3k =Y A2 0.667 7.496 0.528837 0.733
=4 0.95
A5 s 0.57
A5 A4 0.592 7.996
e Aol ek R 0.699 8.939 0.34832 0.725
X522 0.497 6.882
A5 A1 0.575
HA A4 0.643
i B3 0.809 13.707
HuA zlold gk 0.562229 0.827
HA 2 0.821 13.868
A 0.712
17 2213 0.647
5173 0] 2] sl 7 o] 214 0.717 9.983 0.550036 0.776
gk73 o] 215 0.847 11.163
A}3) A1 0.883
A3 A Aol A3 A2 0.847 18.057 0.699241 0.871
A}3] A3 0.775 15.688
sl 291 0.865
} S E2 0.899 20.411
57 2.0 ) 0.717669 0.909
73 &3 0.778 15.931
k73 244 0.842 18.179
TFrjoE2 0.883
Tujel = 0.708065 0.825
Trfe] =3 0.795 11.911
2] B-0] A 0.813
2| B0} 0.705857 0.825
A &2 A3 0.869 13.47
i ALl 0.852
Ao = ) 0.793544 0.882
Aol 0.928 16.899
AH]zle] 2]214 0.845
ZH)z}e] = Als 0.862 18.353
ZB)A}e] 2|4 0.774248 0.932
ZnB=Fe] #2416 0911 20.149
AH| R} 2217 0.9 19.779

- 443 -



AH|AF- T

|X|:

3

),

=l
ol

ZAl|

3

(]

°

i < <r
8 20 & T 5 K
i 7 ® z0
w Hr _W_A.l_
a o
5 M
ks
8 /F g R/ e R\
— | [ea] [em | [ [en] =] [ | [~ [en] [= TN 5
RO [ &) [ RC R &R | &) | & AR IR =r .7.._|..(L\
l| |l [m ol | 1ol | 4ol || 11| | o | | | | | = K
Hr| | r| |ur 0| | <] [0 | =0||=0 H| | H||H||H G
TILI of
[ =1 gl = & @\ & al @8l B =B 2N %00 oF

=
=

of CH
- 444 -

z]

o

<

J8 2, 7R



df. (A
(91),

5)=(334), p&r=(.000), IFI=(911), CFI=
RMSEA= (06H)E 23 ATde A=
091 AZZ YEEO™, RMSEA 0.064%
RMSEA A% 7]F 0.05-0.089] F3rate] A
oz Ader) et Aoz Jeht) s}

A A5 9% BYor AV fioa B
stk 4 AT W w4 dade
a9 29 2ok A, SUA A 2A
F031, =200 HAA 2ol 3K 2 A
0458, t=5.857)2 oG 0.05500A

Aol freldh ddee] sl&ol 45+
of 7Hdol Y= Wi, F5H Zpohd
FAERAF 031, = 20002 71A4FHAT
=4, =4 AMJFARAT 031, =
200D FALH ARG ol 0.05904
A9l 93l gl Aoz yeht 539
A AoV gE LAY gl Feldt IF

e
= FA ¥ethe 7Me AgEgdnh ARt
Wb frol s Bk AEA 0.15FEAA
wrpw 544 X}o}*é?‘zc 54 2] 28 o
frolgh JEFe Fe Fom BAEo 7ol
77tE ¢ 99k =Y, WA Aol
214 0163, t=2300% g 0.05 5
oA 3

2
A v Foll 7oAl Gk o]
o] AFH] 7Hdo] Qe ). W, }6
A Al BHA ZA T 0.064, £=0.999)2
S FAE froldt JigE A %%‘D‘r.
AR, A BZAT 0569, t=6.9499)=
A B A Eol ol 0.059A4  frelgh
gFelo] glgol HFE ol 7ol A=t
Ao 2 AH| ko] A|Ae] 2HFHE HF
7] H‘H %HT 71%3.75%) 28¢e .
23} HAF 2¥ S Blustiit
ol AS P =1248357(d£.=671),
XY =1231.199(d£.=668) .=

y }ov ¥

=0
=
K

ol Mz _Ql
o

N
s
=

A

B e o
ol o _1

R
B
12
1o
oM,
o

= AH
==

B[RS | 2AOf chet AT

A AR Aol(adf)ye 30]aL Fhol Al At
= 17.150]H o] pEke 0.0000.F AH]|A}
o] A XFAZAG: 0.755, t=5.831)<
0.05e|Hel A Z1&73 4217t
A Y+
S AE o
RV e E
BN e AR
U 7pde] AfeE it

felsz
54 220 243 o
Al Aoz B
zplzpe] 4ol o
sRgE TR 39
g3 A

Rt

Z
iy

o o r& >

o rr 1.

Z|

rl
e

=9

® A7l Fo 2AEE wees 28
I AlAbehE BEE AlAsPE Tt o
A, & dFe VHAEHEA, 254, 24

o) AMIFE £l Fehtet 2olg

.1_1:]
o ABFAY L HALNAPES QA0
2 49T 4 9 29 753U Ao
grk @ 4 . w

Tl & AFelA]

Agd 4 90 Aol

EA, 7129 AP HAzuBA T
g 9TES dus MES A
2APL olRolgon £ 4Ee sl
QA72A} H97] W] ATATEY du
sl A7 Ugleh AT, oW Ao
s 2AEe] ATEASS 5L qelel

=
A P EE ARIEE dioR Ao
o =
=

9, >
A 43 3 AT BABY A 52
2o e APAGETE Mg, A
Z BAsgnE, B A7 AgdTs

- 445 -



AH|R}- T}

Al

3

),

o]

=3

=g

3

=~

Eyl_

o]

=y
iy

A

Y
.

ot

3

54 20 Y E S

2} &}

o]

1

.

3t

8 A7t

2 ob

A

3T

A=)

[e]

=2

Al

SRR

ol7] wEel A
°|

=

whso s AgAA el B4 de e ol

MEMAREES S AcE ekt whe

A AH| 2}

7}
=90
=

Lo
[€]

297

Y olex

L

BAH Ao

2 %

2

<)

af

J]

Aelq 7129l @

A o}

L

QRN ES P

1
.

=] o

al
1

-

R

o

A
Fo] 254) 21 2143 o

I5E 01dE EYUH AMIFE =

o= AT st
=

TET 9ju|
OAA, o4 0.05004]

;ﬁ‘
2
ag:u

A3 Aztel Blsf o

A%E e
2y Eo] o
H] 28 5]

<)

[e]
=

W AH] 2}-8)

2

o
o

5% o
oJulza BAAE L o

o
=

.

mgol %Y Aoly

1

.

o

}

1<
il

[e]

=

]

A
fui

1 2

L

& 7t

A5e

2= 2] A

9

o

A
ol

)
~

Ho

o

wir

)
o
an

o
B

gl

g

A masznAgel FRE 71907

e o] 2o]

7 A g 2

=

[¢}

)

o]
S

171 gleia 7]

ol <Pl
@

3]

H 2

9]

foF

J]

Ly
a

[e]
T

=
=

gk A7)

= O

3kA]

[e]

Rias

AANAEE S AZ W 2R

&

14 Ajoly

Al
A
—

Ap ol AL A o
oy

A
=
H

ofi

3% 2 7k o

- 446 -

AAA, HHZH Holdde 7}



A AR A
of AFdok & Aolw FF
o
=
=

olgfg FAIMES aldst=H SlolA o

(<3}
7} FAsel AP ARES I
A3g Qojok & Aolnt

HAZE Atk ok mEA 919
=29 loz & 2foldare A e

)
AE & Qe AEES Fo} ad g @
% A=l

%
o

il
=
o

B4, B d7E FEE 2HAES e
2 ] wiel el Avs kst
FEE Bl EME de A 2%
& e ke F& 77 desita
&t}

AR, & Al AifeA BRo] FufH]
Aol Fd Ao g el wet AeEA
o B HEALEAG g wAls 9ol HE
g el AFHAT 2Eg B dFe o
W aHjAkse] 594, 484, a2la HA
A Ads HEAE Ad BAska A &
e Hdd ded s 7 9l
T oldd IAE S5 deide A
Aoz 5/4, 434, 21 BfA Aohy
F2 A7 oW <lFEANH SHSR
FoAREA A g A77F F7HH L o] 7o

bt

Mo o = = = oo @
ot b
z 3
N
% o
o= T
oifl r
o N
o
T,
By
rO
R
rl
o
2

AE =

Bl
oJshat gief

(e o2 ol v I [

e e

n
2,
>
rr
-,
oS
ol
i
o
20
o
o
2
(2
ke

o g

o]
o
Y
)
&

al

kil

Fe

)

@ (1995). Mef|7| Mg 245}
7. Qstheta Ao
4 006, AEFE Aobddz wE s,

—

3|, 4(2), 83-122.
(1996). XASAtES0| HLHS| XotA
MMo EeHy o olxl=

AlTh St AL 9]

- 447 -



d (1999). ?fo ob M|} Fufe
AP el AT HlmEeh AT (s
01—? 5(1), 115-134.

s (1994). S nST g0 so] SdH
A BEo vAE G He ?i% CHet
7H8ES|X|, 32(5), 29-43.

g9, uEE (2000 AEXSAHY HIrt
Zéi%wﬂr 3717 3ol wA= 93 g

AAES] Tl e =

dEFE ‘ﬂzl—t— ELJ 7& BAAT 718

3 23, 99-112.

e 5 (010). AtElME|E, A2, SAAL

Agrawal, N. and Maheswaran, D. (2005). The
Effects of Self-Construal and Commitment on

Journal — of
research, 31(4). 841-849.

Alba, Joseph W. J. Wesley Hutchinson (1987).

Persuasion. The consumer

Dimensions of Consumer Expertise. Journal of
Consumer Research, 13(4), 411-454.
Allike, J. & Realo, A. (2004). Individualism-

collectivism and  social capital.  Journal of
Cross-Cultural Psychology, 35(1), 29-49.
Anderson, W. Thomas, Jr. and William H.
Cunningham (197ni. The socially Conscious
Consumer. Journal of Marketing, 36, 23-31.
Aron, A., Aron, E. N, Tudor, M., & Nelson, G.
(1991). Close relationships as including other

in the self. Jouwrnal of Personality and Social

Psychology, 60, 241-253.

Ataman, B. and Ulengin, B. (2003). A Note on
the Effect of Brand Imang on Sales. Jowrnal of
Product and Brand Management, 12(4), 237-250.

Bandura A. (1997). Self-efficacy: The exercise of
control. W. H. Freeman. New York.

Baumeister, R. F. (1998). The self. The handbook
of social psychology, 4th ed., New York:
McGraw-Hill, 680-740.

Bond, M. H. (1986). The psychology of the
Chinese psychology. 2nd ed., Hong Kong:
Oxford University Press.

Brooker, (1976). The  Self-Actualizing

Journal o

Consumer Research, 3(September), 107-112.

George
Socially  Conscious ~ Consumer.
Carlson, Les, Stephen Grove, and Norman Kangun
(1993). A Content Analysis of Environmental
Claim: A Method
Approach. Journal of marketing, 22(3), 27-39.
Cooley, C. HORTON. (1902). The Looking-Glass
Self. Pp. 189 in Theory:  The

Multicultural Readings (2010) edited by C.

Advertising matrix

Social

Lemert. Philadelphia: Westview Press.

Cross, S. E., Bacon, P. L. & Morris, M. L. (2000).
The relational interdependent self-construal and
relationships. Journal of Personality and  Social
Psychology, 78, 791-808.

Cross, S. E. & Madson, L. (1997). Models of the
self: Self-construals and gender.
Bulletin, 122, 5-37.

Cross, S. E., Morris M. L. & Gore, J. S. (2002).
Thinking

Psychological

about oneself and others: The

relational-interdependent  self-construal ~ and
social cognition. Journal of Personality and Social

Psychology, 82, 399-418.

- 448 -



RS - AP

Fredrick, T. B. JR & E. Byers (1990). Green
Marketing view point. Ogilvy & Mather.
Festinger, L. (1954). A theory of social comparison

process. Human Relation, 7, 117-140.
Graeff, T, R. (1996). Image congruence effects on
the the self
monitering and public/ private consumption.

Psychology and Marketing, 13(August), 481-99.

product  evaluation: role of

Greertz, C . (1975). On the nature of hropological

understanding. Awmerican Scientist, 63, 47-53.

Grubb, E. L. and Grathwohl, H. L. (1967).
Consumer  Self-Concept, ~ Symbolism  and
Market Behavior: A Theoretical Approach.

Journal of Marketing, 31(Oct), 22-27.

Hara, Kazuya. & Kim, Min-Sun. (2004). The effect
of self-construals on conversational indirectness.
International Journal of intercultural Relations, 28,
1-18.

Heine, S. J., & Lehman, D. R (1997). The
cultural construction of self-enhancement: An
examination of group-serving biases. Journal of
Personality and Social Psychology, 72, 1268-1283.

Helgeson, James G. and Magne Supphellen (2004).
A conceptual and measurement comparison of
self-congruity brand
International Journal of Marker Research, 46(2),
205-33.

Henion, Karl E, II, and Willlam H. Wailson
(1976). The Ecological Concerned Consumer

and personality.

and Locus of Control. Ecological Marketing.

Chicago. American Marketing Association.
Higgins, E. T., Rholes, W. S, & Jones, C. R.

(1977). Category accessibility and impression
of  Experimental  Social

formation. Journal

Psychology, 13, 141-154.

=MAHAeiSte] ZA tiet e

Hil, D. L. (20006).

American Indian Worldview.

Sense of belonging as
connectedness.
and mental health. Archives of  Psychiatric
Nursing, 20, 210-216.

D. Y. F (1995). Selthood and identity in
confucianism, Buddhism,
Hinduism: Contrasts With the West. Journal
of the Theory of Social Behaviowr, 25(2),
115-139.

Ingman, K. A. (1999). An Examination of social

Taoism, and

anxiety, social skills, social adjustment, and
self-construal in chinese and American students
American
the

at  an University.  Dissertation

submitted  to faculty of the Virginia
Polytechnic Institute and state University.

James, W. (1980). Principles of psychology. New
York: Henry Holt.

Karp, D. G. (1996). Values and their effect on

pro-environmental behavior.  Environment — and
Behavior, 28(1), 111-133.
Kassarjian, Harold H. (1971). Incorporating

Ecology into Marketing Strategy: The Case of
Air Pollution. Journal of Marketing, 35(July),
61-65.

Kelly, H. H., & Thibaut, J. (1978). Interpersonal
relations: A theory of interdependence. New
York, NY: Wiley.

Kim, M. S. (2002). Non-western perspectives on
human communication. Thousand oaks, CA:
Sage.

Kirkpatrick, David (1990), Environmentalism: The
New Crusade. Fortune, 12(2), 44-54.

Leonidou, Leonidas C.; Leonidou, Constantinos N.;

Olga (2010). and

Kvasova, Antecedents

outcomes of consumer environmentally friendly

- 449 -



sHEARIBISIAl: AR 2T

attitudes and behaviour. Jowrnal of Marketing
Management, 12(26), 1319-1344.
Laroche, M., Bergeron, J. and Barbaro-Forleo, G.

(2001).  Targeting  consumers who are
willing to pay more for environmentally
friendly  products.  Jouwrnal  of  Consumer

Marketing, 18(6), 503-521.
Loudon, D.L. & A.J. Della Bitta (1984). Consumer
Behavior: New
York: McGraw-Hill, 40.

Maccoby, E. (1990). Gender and relationships: A

Concepts and  Application,

development account. American Psychologist, 45,
513-520.

Maheswaren, D. and B. Sternthal(1990). The Effect
of Knowledge, Motivation and Message on Ad
Processing and Product Judgement. Jowrnal of
Consumer Research, 17(1), 66-73.

Maloney, M. P., Ward, M. P. and Braucht, G. N.
(1975). Psychology in action: a revised scale

for  the measurement of ecological attitude

and knowledge. American  Psychologist,  July,
787-790.
Markus, H. R, & Kitayama, S. (1994). The

cultural  shaping

framework. In S. Kitayama & H. R. Markus,

of emotion: A conceptual

eds., Emotion and culture: Empirical studies

of mutual influences. Washington, DC:
American Psychological Association, 339 - 351.

Markus, H. & Kitayama, S. (1991). Culture and
the self: Implications for cognition, emotion,
and  motivation. Review, 98,
224-253.

Matsumoto, D. (2000). Culture and Psychology:

People Around the World. Belmont, CA:

Psychological

Wadsworth/Thompson Learning.

Mead, G. H. (1964) Mind, self, and society. in
selected  writings.  Chicago:
Chicago Press, 138.

Minton, Ann P. and Randall L. Rose (1997). The

Effects  of

University  of

Environmental ~ Concern  on
Environmentally Friendly Consumer Behavior:
An  Exploratory Study. Journal of  Business
Research, 40, 37-48.

Moore, W. L. and D. R. Lehman (1980).

Individual Differences in Search Behavior for a

Nondurable. Journal of Consumer Research, 8(3),

223-230.

Moorman,  Christie,  Gerald ~ Zaltman, and
Deshpande (1992). The Commitment-Trust
Theory  of Relationship Marketing. Journal of
Marketing, 58, 20-38.

Murphy, Patrick E. (1978). Environmentally
Concerned Consumers: Demographic

Dimensions, AMA Combined Proceedings.
American Marketing Association, 43, 316-320.
Newcomb T. (1950). Social Psychology. New York,

Holt, Rinehart, 318-320.
Okazaki, S. (1997).

between Asian American

Sources of ethnic different

white  American

college  students on measures of depression
and  social of  Abnormal
Psychology, 106, 52-60.

Osterhus, Thomas L. (1997). Pro-Social Consumer
Influence Strategies: When And How And
How do They Work?. Journal of Marketing,
61(10), 16-29.

Oyserman, D., Sakamoto, I, Lauffer, A. (1998).

anxiety. Journal

Cultural Accommodation: Hybridity and the
of Social Obligation. Journal —of
74(6),

Framing

personality  and  social  psychology,

- 450 -



1606-1618.
Park, C. Whan (1976). The Effect of Individual
and Situation-Related Factors on Consumer
Selection of Judgement Model. Jowrnal of

Marketing Research, 13(5), 144-151.

Petloer  (1967). Human Values and  Pro-
Environmental Behavior. Energy and Material
Resource:  Attitudes, Values and  Policy,

Boulder, Colo: Westview Press.

Purkey, W. W. (1970) Self-concept and school
achievement. Englewood Cliffs, New York
Jersey: Prentice-Hall.

Robert, James A. and Donald R. Bacon (1997).
Exploring the Subtle Relationships Between
Environmental Concern Behavior. Journal of
Business Research, 40, 79-89.

Schwepker, Charles H. Jr. and T. Bettina Cornwell
(1991).

Concerned Consumers and Their Intention to

An  Examination of Ecologically
Purchase
Journal of Public Policy and Marketing, 10(2),
Fall, 77-101.

Sharkey, W. F. & Singelis,

Ecologically ~ Packaged  Products.

T. M. (199)).

Embarrassability ~ and  self-construal: A
theoretical integration. Personal and Individual
Differences, 19, 919-926.
T. M. (1994).

independent and interdependent self-construals.

Singelis, The measurement of
Personality and  Social ~ Psychology ~ Bulletin, 20,
580 - 59.

Singelis, T. M. & Brown, W. J. (1995). Culture,
Self, and Collectivist Communication Linking
Culture Individual ~ Behavior.
Communication Research, 21, 354-389.

Singelis, T. M. & Sharkey, W. E. (1995). Culture,

to Human

=MAHAeiSte] ZA tiet e

self-construal, and embarrassability. Jowrnal of
Cross-Cultural Psychology, 26, 622-644.

Sirgy, M. J. (1980). Self-concept in relation to
product preference and purchase intention.
Development in Marketing Science, 3, 350-354.

Sommers, M. S. (1964). Product symbolism and
the perception of social strata. proceeding of the
american Marketing Association, 22, 200-216.

Stampfl. R W. (1978). The
Consumer. Journal of Home Economics, 7, 25-28.

Stephen, W. L., & Goh, H, K. (2002). Self-image

Postindustrial-age

congruity: a valid tourism theory?. Tourism
Management, 23, 81-83.

Stroink, M. L., & DeCicco, T. L. (2002). The
cultural aspects of self and identity: The
Metapersonal Self. Poster presentation at the
3rd Annual Society of personality and Social
Psychological conference, Savannah, GA.

Stroink, M. L., & DeCicco, T. L. (2007). The
metapersonal self and cultural belief systems:
Implications for cognitive self and identity.
Manuscript in review.

Togacci, L. N., R. H. Weigel, M. F. Wideen, and
D. T. Vernon (1972). Environmental Quality:
How Universal is Public Concern?. Environment
and Bebavior, 4, 73-86.

Trafimow, D., Triandis, H. C, and Goto, S. G.

(1991). Some tests of the distinction between

private self and the collective self. Journal of

Personality and Social Psychology, 60(5): 649-655.

H. C (1989). The self and
behavior differing  cultural
Psychological Review, 96, 506-520.

Tucker, Lewis R., Jr., Ira J. Dolich, and David
Wilson  (1981).

Triandis, social

in contexts.

Profiling  Environmentally

- 451 -



sHEARIBISIAl: AR 2T

Responsible Consumer-Citizens. Journal of the
Academy of Marketing Science, 9(Fall), 454-478.
Unemori, P., Omoregie, H., & Markus, H. R
(2004).  Self portraits:  Possible
Chilean,
Japanese-American cultural contexts. self and
identity, 3, 321-338.
Weigel, R H. and Weigel. J.

Environmental Concern: The Development of

selves  in

European-American, Japanese, and

(1978).

a Measure. Environment and Bebavior, 10, 3-15.
Val Plumwood (1993). Nature, Self, and Gender:
Feminism, Environmental Philosophy of the
Critique of ationalism in M. E. Zimmerman,
ed., Environmental Philosophy: from animal
rights to radical
Prentice-Hall Inc., 296.

ecology, New Jersey:

Van Baaren, R. B, W. W. Maddux, T. L.
Char-trand, Cris de and Ad van
Knippenberg (2003). It Takes Two to Mimic:
Behavioral

Bouter
consequences  of  self-construals.
Journal of Personality and Social Psychology, 84,
1093-1102.

4 3 A4 A 2011 4 20.
FALTHFY - 2011, 5. 23.
A A A AL 2011 5. 26.

- 452 -



A8 27 B3
Korean Journal of Consumer and Advertising Psychology
2011, Vol. 12, No. 2, 427-453

Study on Relationship Between Self-Construals,

Environment Friendly Psychology and Green Consumer Behavior

Jae Wook Shin Min Chul Shin

Dept. of Business Administration, Hansung University

Recently interest in the concept of Self-construals as a new trial to explain Green consumer behavior is
increasing. But existing studies had been only focused on the measurement of concept of Self-construals or
partially studied on relationship between Self-construals and Green consumer behavior. This brought the
result where logic did not coincide with empirical. Accordingly, the purpose of this study was to explore
the relationship between Self-construals and Green consumer behavior by approaching causal relation
between Self-construals and various variables of Green consumer behavior simultaneously using the model
of structututuequation. As the results of the study, independent Self-construals only affected environment
friendly psychology and dependent Self-construals did not affect environment friendly psychology and

Green consumer behavior, while only metapeendent Self-construals affected both environment friendly

psychology and Green consumer behavior. Consumers with independent Self-construals in strong

individualistic tendency had an affirmative thoughts ab of environment friendliness while consumers
considerate of others with dependent Self-construals in strong collective tendency showed low environment
friendly psychology and they practiced Green consumer behavior, which was interesting findings. Finally,
when consumer's knowledge about environment friendliness was in high level, environment friendly

psychology appeared as a moderating variable strengthening influences on Green consumer behavior.

Key words : Self~ Construals, Environment Friendly Psychology, Green Consumer Behavior, Consumer's Knowledge
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