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s o B Z2ade nARA R
(CRM)®| Loz st o] thrtz
oAl 744 elel& Algote] 2 Aol AAL
o AFe AHHew Frjet=s ob7] 93
| 21 4=tho| thDowling and Uncles 1997). T
g At AAE B ZRad wkaT)
s}z AEe e SR, F5A 0]
o ZHAbe] A3 717A0] A ErhKeh
and Lee 2006; Leenheer et al. 2007, Sharp and
Sharp 1997; Verhoef 2003).
7199 WA Zaagle o o] gHee) B
ol ket ?T‘:"rE oFsk = Al
oz Akl B
e ”/‘15‘}1 %\—E d Aol B
TSt AFtufell dep
F7F Aol te =gdido] 3
A71=) 2 A HKearney 1990; O'Brien and Jones
1995). ol & Wgstx AA 2
dre B oo ZAREs thEddA
Aste] Hoh AAAQ B Z2ads A
Algtazt she wme] A&E L itk
2010). ©]o] Dowling and Uncles(1997) XAt
ZZOWS SHAAA AFE AFolH A
29] 7}xof| sl AAAe 2 HASE A
Rugs ol ATt Aok FUgE
BAe ATstE HRZoR HARY
(reward type)s WAL, Tul AlFOA FA
HAske SAEAI AeiA] BAAsHAAG
FE w4 el mAshe Aduges u

£oox o 2 R
m
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l

A7) (reward timing) S T-E-3}A T}
Simonson(2002a)& AH|AFEo] HAS A7) 9
o wde gl BHE A S4e) waE
< Adgelery e JAE Fo9F 5 9
2 }922 olF we dTAEe wy =
Al 12 EHEL sfokeb) Saiel o
o HUEE Aead A7 WPasct
(Keh and Lee 2006; Hartmann and Viard 2006;
o4, 724 2

Kivetz and

2005; ¥ v 2008; ©]

Sl o, T

=< 2010; 34 2010).

ey BAE Z2 o] gk & 4

e dRE e HEA, 354 B4
dA HgE et A7) = e vHE
2 e detetl 230l gtaelA 3l
& W, avlAe] QAA 1A ) cognicive
information processing) FHol|A 719, AA,
Oe waEd dTE dam gn = AR
=°] xﬂ%ﬂ] fﬁ?ﬂ HEE @5}% Al A o

d = &3} (Johar,
Peracchio 2006; Brendl, Markman, and Messner
2001; Williams, Fitzsimons, and Block 2004) H.%
2 A7olE o2 448 A7Eo] BA g
agole

B ATE 42 Agdes anAde 8
obll A el =oH T i dHsEolE
(construal level theory)Z} < A]to] E(hyperopia
theory) & HAAE A5 Aol A&t AT
dAde WeHuA do. gl
mad AEREE A BRd Z2 T
AAQ 5725 g5k faf Alol A7 &

e ANl B e AHFEow leve
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Qledel B BE 184S F 98 Z2
Azrk B, 39 NS
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FE 7HAHEAM A

construa)o| A& F4ZQ =

A9 BN WA E A9 Qoit B
o] & AAl 23& %E UAF ZEA~
7} ©] F0 2 th(Freitas, Gollwitzer, and Trope,

2004). o]#]3t <AA TFEL RALE AT
QANE S 1A Aoz Y7ued, F
FoJX HARE 7] &AL Azbolu) 7HA o)
ugt Y2t 29 Aol 2led
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=
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A5e Hoh Mg FelE ska &
A AANA AAE AF am]o] APEA L
]St == A}=3THBuchanan and Gilles
1990; Reichheld and Sasser 1990; Rigby,
Reichheld, and Schefter 2002). ©]2]3F AR &
o 950l aAg NS fEs] A
ek el w4 AES Aen e
(Hoffman and Lowitt 2008), E}AFS} 2} 315 A

ge B AEZE n49 ukgs ARRRS
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AENE vefgtozy Ho d4AQA BAgE
AF A Akstnal 3t ol g8 A
A A el e HAAE fdd g A

£2 ARRnA dn, Sx AMASY A9
9 R ] A s
om e A7 YEAE A

) 3]
(Leenheer et al. 2007). "]=9] A% FHuAS
o] &3sl= FHO] oF 80% A&, 7Hurhe] 7

de oF 0% F=rb B RIS o] &s)
10 2 YEFIHTHACNIelsen 2002). 18T}
PR e HAF TEIU|A o]
lZale Ao wAdA Ul
Q7] OBrein and Jones(1995)& 7Y
o] Asfste olFE 71
TRagS A% oldlsta Ay Wi
AAepaA At AZbehs

ad 7R ARer dw 7k, WA,
A, AdE 7, F8A49] 57
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N e (utilitarian  reward)® Z A EAFE(hedonic
reward 2 T UTH A8 HAAELS Y
2Hel 87 327 7154 599 £go| o
BAEo, et HAES AH|AI} A
o 20 FAM 4e & de Avs 2
2o 24L WE WABES onlATL
2007). Chandon, Wansink, and Laurent(2000)
WAE &40l djate] 484 ngEe A
ol H(free product)@} 2 A &E
(monetary benefits)©] 733+ Ao, FtA HA}

=& A AdEfree gifpoluh HAI 22

i

I IO G

H] 344 & 8(nonmonetary benefits)©] 733+ A
o} 3FHT}h. Kiverz and  Simonson(2002a)->

o] A AFS APAEANA HFa o]
5 484 £43 A 4o A4y &
FoAl etk 1 A H8H £ BA
Bot AA gz 2RSS BAE AHAo

e = & e AFER FAFNCH,

d
o:

(¢}
o

X EIY ECISEN PESIEE
NI e g AL BY 4 e
AFEE THHAL oM, AAN05)E
WA §9% AFA o AeH 0
B8 ABT We 3N Azde o] 34

Agshe ARt Bds A37b 7k,
HA Bdee A2 e F4 Avde
Aol FA AlFdhe ART HAAE Asert
ol v st
7199l B Z2ad g3pgdel oid dT
& Wi Z2ado] uA fxo] &3]

g Zzago] Bl Al A&, AT
:):)

A
29 olFs #
Sharp 1997). o|2]gh B ZZ el FH A<l
He Stk
oA Hr} Al BEEE wd F 9l
BAES AAlst Algste
A% AT 7199 o]l 719 & A

olet.

{1444=2=0|2(CLT: construal level theory)

ol

Mol 2o oot AES oAMAR
of diidely W] Wi A Ad
(psychological distance)ol] e} th ol ot &l 4]
ol geAE 1 23 94agel ek
Tl o} & A7 (temporal), F-7H4 (spatial),
A}S) A (social), 12]31 7}Hd-A (hypothetical) 7 E]
b 252 1 e dddon W A
S Az A7 3 ol FAAel 49 4

o7 M HEttE Aol tiBar-Anan, Liberman
and Trope 2006). AbAo] AIZFA, FHA o R
ZW7kE Aol EAE I vk 2 AR
el Be Ans e dens o Ae
TFA Al AESHA A Al HARE, Ale
How "Wy g e FHHCE AT F
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ol ARel FA54 223 AR
A elnlg WREA D, 49 45
& ARQAo D $4Ae SHom T4
FARolv EYH Aol BEz 4
= ThHLiberman et al. 2007).

)

H oEy Lo

Liberman, Sagristano, and Trope(2002) & B A=
£ 4S9 a9 FEom PRI, 49)
SasEe Wa 244 FHoR 39 o
Afze F1 PAA FHo2 WraEd
2 et E@ AasEe] Ad Aol
meh A2 o Aol 943 93 A%
5 Aot Kol Gl weh o
Y% Betoluh A5 w7t whal A B chLiberman,
Trope, and Stephan 2007). = AlgA Ay 4
AT ARES BHES Bl 3ol
TR, M T A7 A (easibility) B
e 24 59 vlg2 3k $4(desirability)ol] ©
o JlEx8 Fo] Huhdl(Liberman and
Trope 1998), ZdF AN = o]d SEHT=
olAS W] ddel Avd o WzeA W
Btk Aol ¥rE X tH(Trope and  Liberman
2009, £} FE 543 24H 549 #9
A4 el Aelrt Yeied AgEe 4
9 Adszade Bt dsmd ¥
s4ude 38 540 1FAE o Fa
S A B h(Trope and Liberman 2000).

A Aglek BEE AMFE AFE
HoIAY mE e AR A e Bt 334
BeI5EoR HAE a9 e BAY o
Aol AAdAE B AR 915 Ee
S vt AL 96|31 9 rhLiberman and
Trope 1998; Trope and Liberman 2003). Trope
and Liberman(2003)& AFEE-S vl Aol
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SRR s R

zd¥cta stk Kim,
Park, and Wyer(2009)= A5 ¥ 1)
dME v £4F AFE AFS
AT, 7k Wl whghA g &4 of
<8 A3 7t 4% 75 nHsd
hebgtctar shich =3 AlE okl vEeht
T AR A a3t o AlEE vs
AF7E ke W A&EHEA AnE 4,
T& HrtME 27] Bk AlIRER Az
3t ayprt Fashl velg

3 TR A B A
Fujita et al.2006)°] 2J&] AT} olE
WA SoA T W] Aol FEAEShe

25 e MUeE HelFu o|5Y B%

It

r rlo rr

il 4
A= BARSIw, s eR 77t

te] FAle AeF Aele AdE AA
2 4

AeEe] A BAE AN
FH o] It} Liviatan, Trope, and Liberman(2006)
e ABHoR Agm AU AZot A
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EE ATE Wad S5Fon s
W, @5 AUl WolAe F mEE A
ge g9sron ddann st o
F hNeRe MY Adde 53 A
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dutdoz FEA e
et 4 e, 'Y
Fvice products)ol] taixE E5A
stal AARE a8A sprldle 4 HAZ
(guil) WA= T35 7]A HTHWertenbroch
Qo webrM = AR ARR|E,
JL7H w35, B, ©@ut
< HAE)d dist] A AT liol{—tﬂ
ol & “YAItH (hyperopic)” AJFoletaL ofr
(Haws and Poynor 2008), H}i 5%}01] Ho]
2 Fsta AR Felu & 4]
Bolo & At wede 7H g ekl et

products) & A EshH= A& vl et doja %
i

el gye gy, 2Ag, 2ga 4]
Aoz eAEr] wjied 7Hlo|
e A7 Az Fge AFoG Au|xe
&S M7= I wEby =e

REE e
LAk Yol 2uAEE A 2HAT A4
s 270 A% 5 U wed A9 U o
sHoz AWHY Hee At gUg I
Bale 9549 AR s gl glom,

g Zulsol dve AMBde Ma

733t (Kivetz and Keinan 2006; Kivetz and
Simonson 2002b; Tierney 2009).
31, Kivetz and Keinan(2006)2 H-=E 3+ A

FEO A AlFe AEo] AlZto] s 2RA
53|71 Z7kEckn ettt 2 Aga el
gk @b Afele] AJIZHA %Eol 255 Mg

AlFe] Adee] F37F AT skglen, &

sk

=3 Ad| EH?S]‘ O]‘H'EQ‘ 7}§]'54°i"/} Keinan
and Kivetz(2008)+= dAE =371 dA|eta 3
so £28 9% vA Rolgkn FYa
A 7Pk mlEG ®omgel] o dE 537}
2 4 gYAE A9 7kl avke A2

Hof 3l

v

" (prirning)vg‘ ALZ
o2 AmaEs UdAlH

4 A TH(Freitas, Gollwitzer, and Trope 2004).
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Q97
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o Wal FdHos FE Zelolw] A}
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TR :to fa 01r
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o
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vzl of| S gu & ) 9
A& 715 A (feasibility)o]] 7153 2
#dsly] W] BgE Mg guom
A BAEE A9 7tedol

v 1 =2

fll
olr[

—

2
S gEel wEE Avxe 53 %xal El
= desirability)ol] 27

A HAES A

T

fin

o

o
dn B
= o
2
1%

o= 3% 5 9
M1 A8 BRG] gd HEE B9
AN B 0 e, Ak
Bl i Aot 9 ANFEAN o B
vERd: e,
o]—}ﬂ ]

A4 WAl M A EgERo], A

A= A3EA o Skituational influence)ol] #]3}o]
st 2o AldE ddE APds B
o Fgo] vk & F ek

(context-independent), FHE] Ar3to| uwhg} =4l
o B} Bete] Hrke s
2 Holth wala e Ak AHjAE o
A e Agel vz JehAAT, =
= ARk anRtE dMeE ZetolHd
S WA g Aok ek Rolch
A 2 M 1) AR, AN A S
o e Thel ek Aelth
21 e WA ¥ B, A8 1
el dE dze o didaredld o =
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2 714 gl AeEE WS Boli A3,

=
ZARFIN S AEH HRED w)Rob

- =

il A0S A HFER Qe

AP ZAL AYMA A "X ZSHEE

AT 100 AHEE AFTE SEEeR A% AT 12 AT} A T/eke] @A
st =l S A @A JHWE, £ AUt 89D, YAEEES gAY
Ted=E Aol w¢ Adta AmjAke] £ g QAIjk Hut 89, EAAE FI¥EE
WE fFEatr] fete] 1A B Zmado] A HAAE/F A BAAE: Jvhy RS o
7P 2dg AEFTe St & ¢ Qdvk Qo] BAAE AIind nAE 9gS s}
web sFE Al AlTEE EAE £ 7] Y3l 2x2x2 Z3Hd A (mixed design)E S}
o] Aot diste] aiMeEat AAte] = th F 10389 oz digkehBECl AFel
das AuEanz @ WA sE el Fedsigon o5 diNaE F vy 4
Al AeE BAES A f8 1789 o Al #=F F Hdez pEE Y ) Fd
A ez ApHEALE AAsA. 727 R 2 dEE
Kivetz and Simonson(20022)2] ATE Z313}] A8 A9 23 e o 2tk |
sPE FufAl A= sk Sl Al A eet HPALENA BFE i3k AH|AF 91y
BHAES APsT. SAdEES, 5 vt ARl gela, @A dARMES &
AR, BE AE, 99l HAER AAR, o 39tk YAI9FS Haws and Poynor(2008) <
A & FE]FFo] o] &H, <, Wisky AFEEe] 2 Hzglo] U= 22 R ujEAo]
TH HAE S AAFsiden “gAE |5 Z71A Zrgtk, ‘U 2R oW A&

A=)
ok oAl 3Rkl A AFRE ST 4E

oX PN omd g Db 8RN ol P2

33 Yate S @ Aol AY gk, U
oA 9] 87kA] TR} AL/ A7 Aol F83] 2 & A4 735 w2
o] oJ®A Yeht=A] Chaudhuri and Holbrook ol ¥tf T F AN TIo= st A
oone] HAxw FAATE A 2 FA b A v B o PO = I el A== i/ o
S, PFE AZ, d2EY A, 9 HAER ST ol WisdA 4
sPa/dEAC] A8A o] FuHor Zet Ao FqPE M eE Zefely HHo )
AoZ Uehgta, IF npabA], o]l UlY & F FuE 3% 5% F89] EA Stk
HelFol o8, Fre HTHA 4l ¥ Mg Zeko|We Liberman er al(2007)<]
e Zew UrlEgth B olE AR e Fastd, 39 diXsEe Af A
tated sPgE Fuieke] A et A A9 FFEY V5 HA, AR 5 ud
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(Chaudhuri and Holbrook 2001), w}x|9to 2 =
Ao olg B 2oz 48

AR 4] S dEt AFEE A4
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AL e AE w
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=
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(counterbalancing)©] =& ¢t}

Chaudhuri and Holbrook(2001)2 F318}e] <Al &
s A o AEE

SSie ¥4 s, SARFVAL A8 4
Aol goiden 7a
HAE(M=4.223)2 Azt

ol BAACE fel Aolr)
Geht M4E 59 23 AEHol Atk
4.105, p<.001).
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v A Fst A= Hd Ay F Sig.

BAERE 199.414 1 199.414 126.305 000

ERSEa 048 1 048 040 842

AAIE 298 1 298 247 620

BAERIE| 94T 4.934 1 4.934 3.125 080

BAERE AL 3.566 1 3.566 2259 136

A AL 148 1 148 123 727

AR 5rd Al 16.539 1 16.539 10476 002
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The Effects of Construal Level and Hyperopia

on Rewards Preferences

Jihyun Kang Sunjin Hwang Junsang Yeo

Dept. of Fashion Design, Sungkyunkwan University Business School, Dongguk University

This study is trying to apply construal level theory and hyperopia theory that are widely addressed in
recent social psychology and consumer behavior field to elaborated understanding for reward preferences.
This research consists of Study 1, Study 2, and Study 3. The expetimental design adopts 2X2x2 mixed
design of reward types(utilitarian/hedonic rewards: within repeated factor), construal levelthigh/low: between
factor), and hyperopiathigh/low: between factor). Further, dependent variable takes reward preferences in
order to prove above variables related effects. We found the interaction effect between construal level and
types of reward(H 1) through three experiments. Concretely, in preference for utilitarian reward, low-level
construal primed subjects showed higher preferences than high-level construal primed subjects while in
preference for hedonic reward, high-level construal primed subjects showed higher preferences than
low-level construal primed subjects. Also we verified three-way interaction effects between construal level,
hyperopia, and types of reward(H 2) through all experiments. Specifically, low-hyperopia subjects showed
the same pattern like HI, which menas a significant two-way interaction between construal level and
reward type(H 2-1). However, high-hyperopia subjects showed different result which was no interaction
effect between them-disappearance of H1 pattern(H 2-2). In summary, this study supports our prediction
that the preference toward two types of reward(utilitarian vs. hedonic) could be differed according to the
construal level and the hyperopia level. On the basis of these results, theoretical and managerial

implications, limitations, and directions for further research were discussed.

Key words : Construal Level, Hyperopia, Types of Rewards, Rewards Preferences, Reward Programs
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